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M~4t f}g:"w~1~ . . c . 
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CALLED m:seEvou . WILL-CALL AGAiN 
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Operator 
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What's So Special 
About Magazines? 

E very magazine hu a disrinct penionality. A 
real con-vemtion rakes place ~n r.hc 
reader and the editor. Retdnga ~ii 

IJ1I inlifnak» inoohing ~. an-activity which is 
usually C.lpcrienocd alone. 

The cdirorial product of a magazine is chc best of 
all media ae fulfilling penonal needs and values of 
the reader. It crea~ a mood, a focused interest. 
Magazines communicate positive social values and 
have been influential in initiating or acceler.1.ting 
political, lifestyle and 50cia.I movements such as 
outdoor living. fuhion, nc;w technology, and health 
and fitness and concern for the environment. 

A m.11gA2ine is a tangible enduring companion, a 
fr.icnd that you c:an enjoy ac home, work, uavcling, 
anywhere at al,L Ma.pnes e.re portable, informing 
and entertaining. The inuinsic informational 
chm<.i:.ei of a magazine makes ic an integral part of 
daily living. 

'N55~'1Bnd'9~W WO~~ se:Et Et,, l lJO 
;-~OH~lSl:\ilNGf fd3 : N\'96:(-;: CG-9 -or: \"d3 3Jld.:K' 'i\!l~Q';':Aa .l1\3S 
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October 7. 1993 

BX fAX - 20l-2@--3684 
Ms. Ellfilll Cassidy 
The White House 

Den 'S.11@1'1: 

As you requm.td, I've put roserJw some thouabta-atJpplemented by a mln1mum of stalistica-on 
magazine readership and rhe role map%ines play in &Upiq public policy. Folk>wq ue some poima 
you may w1111t '° keep In mind for Mrs. Clirdon's remarks: 

• Slnce tM jirsr magaziM ~ p'llbUshal 111 Ammca In 1141, l'l'll'JtadMr ho"- p/8J*J a "'4}or rolt 
hi 1hapint publlt opinion. In the early 1800s William Lloyd Oarruon·s Tbs Lib!rator 
passionately declued its opposition to slavery Ind its rall)'inl Cl)' !or IJlOIO thm duce dec8dcs 
t'Dlly wu heedm in the outco~ of dae Civil War. Throu&h Its unadorned coverqe of fhe Civil 
Wu, Harper's Wp;kly was credited wich sttcnsthening the cause of the Umon. Aft« the war, 
IDlpZU. indu4ins ~. The M'Rflc MOlllhl:Y. and Nmlh .. Avcrican Bey\"' became 
significant arblten of literary tl8te and shapers of public debate. Fum. mapzlnes mtormed 
.Amer.tams aboUl impcusaot new nuu-of tbe-c'21Nry invendorll. Women's masaziMI auch u lb; 
Ladi9' Home lourpll Mt only ta111ht womm home mwganem, In the 1880s diey published 
floor plans of functiollal, safe, weU-desigDed hau5a that~ bo bWlt for laa than S:l,000. In 
thole early years the J.QJGll and other women's maaume. campaiped aplmt worthless patent 
m:dieinir:s, crusaded for better materall heab:b and pre!s°'1 for INt1'l iti lclvenllln&. D\ulng the 
t111t World War. mapmes sucli t.e r®HOOltkoCl>.illl and Mcea1r1 led tbe food C6mel'Vltion 
effort in the U.S., and even advoeaed tlm \Toman work ourside the llomc in factories to free men 
for tbe war effon. At that 'dma 'l't'cmm's IOlll.m- also helped lhape the national debare on 
alcdlol. poim:iJ\i out Its dev.falina effects on the borne. 

There are innumerable examples of how llllg32incs have shaped society, pmk.ularly in the areas 
of heal.th cut and education., and the quality of life tn general. Jn 1be put dKadc:, IIJl'8i.inca 
• dlff'enm ec ~. RQUiog Stone and ~iendfiG A"'GTkM havt tried EO increase public 
undent1ndlna of AIDS. ~. Prmntkm and WneiY magulna, arncna othm, have 
addroalCd the tmoresta of Americans searching £or healthier ways of llvlng. Bg:g Hmm t\ 
Ga.mens has devoted many of its paJes ro tbe issue of homalasnesa. and sa up a t'oundatlon to 
help alleviate lhe problr.m. And man,. of lhe women's masuines ire worldnf aedvely to 
promote breast cam:cr awamv:sa aiid funding for research.. 

• M11ga1.inu ar1 an iltrporta111 1owct of in/ormalt01t abt"'1 a VfJflety of Jllbjttts, Tt111ging from 
buying an fUllomcbil. to managtng jfnanca to ltltllth atl\lict. Studies of '"mall.I inYolvementw 
have shown thac people rum ttt mapzha more dum other media u their main source of 
mowJedse information and usable ideas on these IUbjeets. 

lllA.GABmt Pu...._.. ot Avn•ca. 
91t 1'mKP A.VINU! Nt.:.., You. N\' 10Ge2 • (!12•8~t-8'700 FAX (212)188-ttl 7 
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1) Maatmes E&loarte 1111d lnfnnn 'ftit atlze1 -' (•SU111•1 

,,,. •• Nlt..W 

~~-NWHO __ Jl,256,G12--•·-15.9 •W0•---"-'''''_337 
r.1&..._ __ ....• 11,311.512 ...... -.-.. u. ____ :..~.--1 s1 
Spm1s. Hallllfa _w·-·------· li,96S,667 -·--.. -l6 ........ -···-···--· Hll 
llalinllAffab ____ ,_, 1$,119,268 -·-··•-• 1,1 ~----•-Hwou .. 163 
tWtv1Wail 5dm ________ 14,201,370 ____ ,_ 7 J. .. __ ,,_.,_ .. _ .. ,_ ... __ , l 53 
~ IDIDl--······--14,1•,299 ··-·---1J ____ , .•........ 152 
ttn ~-..... -11.114,498-·-··--, ... -.s.1. _ _. _______ 120 
Ananllls-...L-.-...... 11,11·z"° ____ ,s., ._ .. _,_, .... ____ 120 
w.qAp.t __ .. ___ 10,319,sm --··-··---5..3----.. ··-.. -. lU 
Tmwl l 1n11(11111111an ..... - ..... 1,'57 JU ·-... ····-"'-·---·-·-·-.. ···· --· 93 
.... ---·-··-·---8,541,311--.......... U. . .... 91 
lmi&~---·-·· .. -·.7.91t,fll ___ 4,o.~-· .. -----·l5 
Far191•-~------.. 7,581,262 ·--~·-U·-···---·-·-··12 
ti.a.& lndumy _____ 6Jll/ ;T12 ·-...... --U--·-·-·-·---....... 70 a. _, .. ___ , .............. __ .s,111,199 _________ 2,6 ______ .... _ ....... _, S5 
U..- ---~4.18"951 _._ .. __ 15 ___ ,_.,., ____ 53 
sn.q & Fmnila-----l,476,154 ___ ... u ___ ... _ .. __ 31 
Man &Slltll----···--2.497,391 --l.l...;.. .. __ .. _______ ,21 

, .... Mhnl 196,920.139 1Dl.O'Ai t122 

....... 11r-..--~ .... 1.-.i...-.i-........... l 

.... li, .. ctaM.t.6' ...................... .._ ..... .., 

........ h7t-.izm.it.-.,a. ·, . s..,....,.._ .. l ...... C.. 
<n66a-hJdl111•ulf C'MaM, ...... 19.1, SIDS·._.... fl, !991. 
..... -WB&W...1111• _, -..,.rl.&u,tt "-. lttt. 

• 1'he 74 ~ mcasun:d 
by The R. Russell Hall Co. 
published 1.9 billion cdimrial 
pap in 1991 on a Tiidc va:rit:iy 
of copies. Fortlramplc; the 
editmiatpagesof mapzinca 
helped U) OCl!tc the intcn::st 
and aJl'lCieln about h.caith and 
numtion amoq:the general 
public. and in 1991 alono rhese 
maprli.nmoonuibuf.Od over 

one billion oditOrial page! on 
chiu\3bj=a. 

ThCec 74 meas~ 
map:Eina provi~ed an 
asrol.lading 2, 122 editorial 
paps pee U.S. houtehoJd in 
1991. See the SCl..'tion on 
Raadmhip to find out who 
ia reading all rhcsc odit0rial 
pagC9. 

'Nss~·1end·~~w wo~~ se:€t 86. l 
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•The YStudyofMcdia lt1-
\/0lvomeot vi·• rc:vca.lcd that 
of four .media. mapzines 
were. by far, the. medium rhat 
consumers man counted on 
for their main 90Urc:c of 
knowlcdac~ inforrnatibn and 
utablc ideas. This was D'llC 

:acros.s the baud for seven 
major arc:w of thieir lives, fmm 
cat& lO financial ~'UCS W 

health. 

• Of the four media, map­
iines tie by far the most c~ 
tivc medium fot knowledse 
and usable idcas-454.'h of U.S. 
ttdulu ~- 18% for television. 

2) Mapzlms eo.date Most Knwledge Ald-Usa~lt 1~1 

Permat .t U.S. M1lt1 
••m. l'V Mewsptptrs 

~ ---·-.,·~·N·-·· _____ J7l ,., .. ,_,,,..NO_ m •_•-••h••--••••• .'. 

~,,..... ____ y --·-·-20 ...... - ......... _ ..... ] ·--...... ·-····--' 
~ &.W. _ ... ~ ...... 56 .. ~··-·-.. ti~-·-·--.. -11 ........ _, _____ Q 
ra. ·····--.. ·········--.. 41 ........ ---·-· 1 s _ .... --... -....... 26 -----.................... 1 
w .. ~---•••Wl._ ...... 41, _____ 2" -..--~-- .. -·-12 ..... ,~~IH"''•'• .. •-•4 
NoiwJ ma1tm _____ 39 .. -··--·· ,4 ·-·---·-··-"' 25 ....................... ! 
llVWll----· .. ·-··--· .. 39-·-·-···--·l7 .~-~-~----·'D ···---............. -! 
Suia:"$adraf Wil l1dl•10't,· ... , S.W,..1991. 

3) MltalMs: 111• Most Efftdlv• M.edium for Knowledge 
.iu.w. tdets 

hrmttef 
U.S.AiWb 

= ~~==-.~~::~.~:~:~~:==~.=~~~=:=~-~~:=~~::~=:~:=:~~~::::::::~::: ~~ 
New:f .. , ·-·N-·-·---·-•-•UoO•'"""'°"'~P-•-•_.__ .......... , •. ,,..,,.,..,., 20 
lmtiai ...... ,, •• , .••..•. _ ................................... ,, ..................... _.,, ............. ~---··••-••U •llflllll• 2 
Ila aflk*in-.. -•.M"M"H .... -.~·-••-••·-•-••u••'""'"""'"••..-••-••-••••oOU•""""''~ 

·.,_ 

,•: 

'!t ,. ' 
.... _,. 
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Nearly Everyone Reads 
Mag3zines 

Not only does nearly everyone read 
maguinc.•, but magaWic readership is 
heaviest among demographic, thought 

and lifestyle leaders . 

Adults.-
• 164 milJion adults, or 89% of lk U.S. pop'JJ/arion 
18 years of age and older, read one or more of the 
172 MRI-measured magazines during the average 
month. 

•They read""~ of 103 Jifftrmt issues per 
aduJt reader during the month. 

Men._ 
• 76. 7 million adult men, or 87% of U.S. men read 
at least one issue. They read an owrage of 9.3 
di/femlt issues during the avera.ge month. 

Woman. .. 
• 87.3 million adult women, or 91% o/U.S. DDmm~ 
read at least one issue. They read thl fAJtrtJgl of 10.4 
diffmnr lis11t.r during the average month. 

'NSs~·iand'9~W WO~~ 01 :81 86, l lJO 
'-~0H11lSINIWG\' \Id] : wnt:G: 88-8 -or: \Id] ].)fdd(i '\llWG\':).g l~.~i·: 
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• Maprinc n:adm ~~ a:Li"C.i 
~ed and inw;IW:l'i in 
oomm\.lnity, ci~c, pi.blil,;;1ml 
90cial alfaitt. ·rn~ inrlir.P.S fol 
M..pzi1100on1~ai.iygnmgc 
from twet Mf'll" a\ liUly t0 

1ddreM e pul 1lil.· 111C~d11110 
all!'lm rh'"' time1 mt'ft likely 
to bclo.ilJ w • h1111lm club th11n 
· 1 ·e1.-viul)n ('4m~ra.tiva. 

14) ••x of Mlle Activity 

...,. ii .. , .. 
...... c.,. .... 
...... n 

·--·---::=!"' ...... -·-.. ··-... -·----·-·: 109 ·--·----··· .. -· .. ·-·92 
...... ~·------ ............... 132--.-......... ~ ..... JO 
;:::.-~- ,, ________ .JlS •. ~ ____ ,,,,,_, ____ . ,, 

--.... • .. -·--·----121 n ....... 111*-l ·--·-·-----·"·--·· Y-*'tlidMl lliiil _____ ,.. ___ .............. IS4 ........ _ ......... ----..... u 
T"-.. --.. --............. -... ,.. 69 ~ ... ii.I.. --- w ··-.. -· .. t••······~, ........ . 

.-- ........... --·-·------·-155 64 .-111111alC111E• ----- IM·-·-·-................ . .... ~ ~ ·---- "'"· ............ __ ,_,_" 
,..-pertr/i --··· .. ----.... - lSI -·-· 62 lJilla...a....il... -·---.. - ..... ---.--.................... ---·----124. 74 

~wk rzneoz-le&rrA """"--Nll ... •••moiitH41• 
b~--........ ___ ._ ......... in_ ........................... 11 ......... ,,, __ _ 

:::.~ _ ..... ~ ..... _ ........... " ....... , ___ , ____ , 132 "··-·-.. ·----·--· ----63 
Unilft ----·~· .... -·---~~·-.. ····--·-..... -llS ............................ 44 

......... _ .............. ,_ ... _h ........ _......, • ., ................ 119 ·--......... - ................ 1' 
:--· •~-·---·~--·-·"''""' "''"""""---· 11" ••W•-.. •••••.,~•vn•-• fl 
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\.lmll .. , _, ... , ......... ,. .... _ .... ___ .,....... 121 " ...... ~....... .......... "-···-·-·--···-· .. ··., 
·~~ -·-·--·-•to--·----·HHPro•r ............ H '" ._..__...,., ................. .41 ----
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• M~ n:..dcn e.1.: !Aivr;. 
cona:mt:dand invnl-.l':'1 iri 
e»rnmu.Ury, civic, pubta; :..1 uJ 
soci2b..l&m. Thi'! iru.linn for 
Mqujnc Chn!:-*.Ull.l \I~ nlllF 
&om~ rwV-:i- n likt'ly to 
•ddia.s a puWi1: mo::q to 
almMt rhrre timM more likely 
'CO belouK w 11 licalda dub th•n 
Tl'ii"V!)(ii:m C.om.puariVH. 

.... ~ .. 
AdMly II Piii Y• •11 ,Jee IV 
~~====~-===o:::::======--~~-=-= 
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'!be 
American 
Magazine 
Conference 

October 5, 1993 

BY FAX - 202-456-2239 
Ms. Kim Tilley 
Associate Director of Research 
The White House 
Room #197 
Old Executive Office Building 

Dear Kim: 

Following up on our conversation this afternoon regarding Mrs. Clinton's October 12 appearance at the 
Awerican Magazine Conference in Orlando, here are some suggested "talking points" arui background 
that may be useful to you in preparing her remarks, including an updated conference program. 

Some issues that the audience of 700 magazine editors and publishers would like to see addressed include: 

100·391jd 

The magazine industry gets about half of its revenue from magazine sales and half from 
advertising sales. Both are irnpacte.d by the state of the economy but advertising is particularly 
vulnerable to depressed levels of consumer spending and oonswner confidence. The recovery 
from the 1990-91 recession~ stalled out in just six months and our revenues are flat wid1 little 
or no growth in sight. 

In this situation, magazine publishers want to know whether the uncertainties plaguing the 
economy and depressing consumer confidence will be resolved in the near future by definitive 
government action on major open issues such as health care costs and related taxes. 

More specifically, we are concerned about the effect of the health care plan on directly-related 
industries, e.g., pharmaceutical. (Drogs and Remedies is a major magazine advertising 
category.) Also, what will be the effect of the plan on ancillary industries, including tobacco and 
alcohol? 

The impact of the health care plan on small businesses (Most magazine companies are relatively 
small businesses.) 

In view of the complexity and controversy surrounding the President's health care plan, how can 
magazine editors help readers Wlderstand the issues and thus make informed. judgments which 
they communicate to government decision-makers? 

Finally, we wonder whether international crises such as Somalia, Russia, Bosnia, etc. are. likely 
to diven the President's energy and attention from selling his program to a divided Congress and 
a confused electorate. .\IAGAZISE PllBm ·IE!lS 

OP AMERICA 

AMERICAN SOCIET 1 

OF MAGAZINE EDl'\'llS 

·NsStJ'l8nd·9~W WOd~ 9E::ll 86; S lJO 
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Peta Henderson/MPA 
Letter to Kim Tilley 
Page: 2 

As I mentioned, in the past the American Magazine Conference has featured many distinguished speakers, 
including Gen. Norman Schwarzkopf, former President Jimmy Carter, former First Lady Barbara Bush, 
Jane Fonda, Art Buchwald, Lee I.acocca, Ray Bradbury and Ross Perot. 

lf you have any questions or would like more inforznarion, please feel free to contact me in Orlando, at 
the Hyatt Regency Grand Cypress (407·239-1234). Or you can call Judy Jorgensen, MPA's Director of 
Communicatioll8, who will be handling press for the conference and will be in our New York through 
Thursday at 212-872-3723. 

Sincerely, 

·~.Le:--
Peter Henderson 
Director, Meetings & Events 
Magazine Publishers of America 

200"3:Jtjd 



---- ·------------

P«« Heridenoo/MPA 
Letter to Kim Tilley 
P-agc2 

As I mentioned, in the past the American Magazine Conference has featured many distinguished speakers, 
including Gen. Norman Schwarzkopf, former President Jimmy Caner, former First Lady Barbara Bush, 
Jane Fonda, Art Buchwald, Lee Iacocca. Rdy Bradbury and Ross Perot 

1f you have any questions or would like more information, please feel free to CC>ntact me in Orlando. at 
the Hyatt Regency Grand Cypress (407·239-1234). Or you can call Judy Jorgensen. MPA's Director of 
Communications, who will be handling press for the conforence and will be in our New York through 
Thursday at 212-872-3723. 

Sincerely, 

~~~ .... .?~F?..-:~=-==-=---
~~ride'rson 
Director, Meetings & Events 
Magazine Publishers of America 

20C1"3'Jfjd 
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.J~DITB S. JOJlGINto 
~"" Dinctor-• ("~uufoa&iwa 
(:11%)872-.!'123 

October 7 t 1993 

BX FAX -· 2Ql..261l-3684 
Mt. Ellen C.SSidy 
The White Hcusc 

Dear Ellen: 

As you requested. r"·e put togclber some thou&llll-au.pplemented by a minimum of 9Wlstica-on 
~ readership and the role m•pzincs play in shaping public policy. Pel.towing are some point~ 
you may wanr to keep in mind for Mn. Clinronts remarks: 

• stnt:e rhe firsr magazine war pllblUhedtn ..,_rica In 1741, magarlna ho.vi play~d a mtz}tl" role 
in ihaping pllbllc opillion. Jn Ebe euJy 18006 William Lloyd Garrison's Thf Libewor 
paMionately declared its opposition to slavozy and it& rallyinj ~ for more than three decades 
finally was heeded In the outcome of the Civil War. Thraul)l its unaidomed coveraae of rhe CivU 
Wac, Harper,s ~was credited withs~ the cause of the Union. After the war, 
mapzi~ inclucHna The Nalkm. The &Jamie Mop"11!, and N9rJh Am@rican ,geyn became 
sijnificant arbiters of literary taste ml sblpers of public dcbare. Parm magaz!ncs informed 
Americans about important new turn-of the-century lnveatlona. WQmln.'s magaziru:s such as ~ 
''dis' Home 101UD8l not oaly t.aupr women home managemeni, in the 1880s they published 
floor plans of ftmctiomll, safe, well-designed homm that could be buUt for less than $2.000. In 
those early yous the .Jsnw3a1 and ~ women•, maguines ~ aplnst worthless patem 
medicines, crusaded for better matamal health and pressed for UUJ:h iri advertisiq. During chc 
first World War, mapzina such as Qogd ~and Mceall'J led the food conservation 
effort in the tJ .S .• and even advoca~ tha1 women work OUDide the home in factorie& to free men 
for the war effort. At that time women·s mqazilles also helped shape the national debate on 
alcohol. pointing out it1 devastating eftects on the home. 

There are innumerable examples of how maguincs have~ IOCiety, pudculady In the areas 
of health care and ednc.ation, and t:ha qualify of life In general. In the put decade, rnagazinc:s 
u different as People, Rolling Stone aJld Sciomlfic AmcD9n have tried to increase public 
tmdcrst.m:llng of AIDS. ~. PteyMtkm IDd 1Qngeyity magazines. among others, have 
addressed the jmeresu. of Americans aearcbJng for healzhier ways of living. Berw H9mes i 
ON,dent has devoted many of Its pages t0 the issue of homeles&nas, mi set up a foundation to 
help alleviate the problem. And many of the women'a magazines are working actively to 
promote breast cancer awareness and. funding for ~earch. 

• Magazines are an imponant 10UTce of information abo111 a WJTllty of rubjeas. Ttll!ging from 
Inlying mr. tluromobile to managing ftnanus th Malth odvice . . Studies of "media involvemem" 
have shown that people rum to mqazims more rhan ocher medla a &:heir main source of 
b.owledge information and usable ideas on thete 11.lbjecu. 

200"3Sitfd 
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• People idenltfl.ed as avid magaziM retll'krs are ""''~ lilcdy rN.:m tel.6Yislon vl.ewus 10 be acrive 
.in politics Qlld tn rheir commllltities: specifkally, they are more likely to voie ln an election. 
write to a magazine or ~spaper editors, wrlre to or visit an elcc:ted official. and to do 
t\mdra.iain, or volunteer work. {See "Index of Public Activity" for mote detailed listing.) 

Regarding Carol Browner'1 remarks. you should have already heard from--or will. shortly-Jay Melvin, 
MP A's Dir=or of International Affairs, and MP A President Donald Kummerfeld. 

Please do not besit.aie to call me with any questioms. You can reach me at (lll) 872·3723 unril abour 
8:00 tonight, or at the Hyan Regency Grand Cypress in Orlando, {407) 2~9-1234 tomorrow aft.er 4:00 
p.m. 

Sincerely, 

~r~ 
E.uc. Direaor, Communicatiom 

t:00 ' 3EH::fd 
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2 U.S. Mogozines · The Industry Today 

lit f\f51 N!fl~ 
l"' 1\~lC.0 ln-S f"°'~(~ 
1~ 11y t -1k Awtt~ 
~~~~I~ 
~~ .. Mwl~ ffoW.t,lt'"t\. 

• Despite the currcnr 
recession, Ameril·:mc; arc 
huying more nug.11.incs rhan 
ever. Tht rin:u/11rio11 u.f cm1s11mrr 
11111f{azi11t's amti11111•s /u grrlfiv 
r.ad1 yMr tA~illl a 74% i1J(.nflJI' 

sitter J 965 ro111/H11-rd ff) 011~v a 
.'i2'% grv'iJ.11111 iN r/Jr U.S. nrt11/1 
pop11lt11io11 (charc I). This 
incrcu~cc:I rcn~·-triltion of d1,; 
market has hccn p~uticularly 
~tmnp; dmin~ the p~SI t~n 
ye1m. Adulr Arm~ric::ms now 
buy about 36 mag11zin<: 1.;opics 
per year on average ~·omparcd 
to only 30 copies per per-sun 
ten years ago. CBt1snl on a 
wcigllu:d uvcra~c m;1~:11.i11c 
frccp1cncy of HI times per 
year, mulciplicd hy a pc.:r·issuc 
pwdi;t.~~: fo~·tor of 2 '"f>i"' i11 
J'Jt)J \"S. ).7 in J<l~fJ). 

E vcr since the days of Ben Franklin, Ameriran 
ma~ilr.ine.~ li;1' 1: fostered che exrhange of ideas 
ancl nurtured exceptional editorial, artistic, and 

publishin~ tale111. r-.. ta):!;azincs have been a major force 
in shaping American society, expressing our hopes and 
our fear~. in1'or111i11~ am.I moldin!?, the.: way we think and 
act, readily adapting to shifts in taste.: and fashion, 
~timulating new 11 .. ;dumlugy in printing and g:raph•l'S, 
and meanwhile weathering the ~yrations of the 
n~Hion'i. .;;,conr1111)'· 

What makc1i iii~: sul'l,:css of mag:1zines in Amcn<.:a 
partirnlarly remarkable is thac ~obody really ncc.ds a 
ma~<1l:ine in d1l'. same sense that one needs food or 
shelter, heat or transpon;1tiun. Bur we all need friends, 
and tli<11 ii; whe1{ a good magazine bec:omcs. It creates 
involvement: a rdarionship with the rcudcr, a rclation­
~hip h1,; ur she looks forward tlJ renewing each time rhc 
magazine arrives. This incangible, virtually un-qualifi­
abk dynamic - che crc..'.ation and mainrcnam;c of 
millions of sm:ccssful one-on-one rel<1tionships - i~ 
tlu.: )i.;uet ofrhc magazine im1usuy'i.- great vicality. 

Mc<i11whik, the advertiser, whose i11vcstment helps 
mo~t magazines co nourish, benefits from this reader 
irrv1.1hr~mem. 

I -1) ~~a;;er c.~;~ry ~f O~owth·~dlted P~d M~gazlne -1 
Circulation and U.S. Aduh Population In Minions I 
• Clrculcrtioa • U.S. Adult Population 369 I 

363 I 

I 

196s 1910 191s 1tao 1915 1919 1990 1n1 



• People iMnlffted as avid ,,,.ga:ine reodttrs '"' """" Nh1y tltalt telrJlllOll '111...,l!n to lw nr.rlve 
in politics t11ll1 in their a»nmlDlitia: ipltifii;:ally. they are more likely to \l'ote ln an election, 
wrtre io a magazine or ncw11papcr editon, write tc or vtlit au cl~cd offtd-1. and to do 
flmdn.isq or volunteer work. (See "~ of Pl.lblic Activity" for more detailed listing.) 

bprding c.&rol Browner's remarks. you should bave already heard from-or will, shortly-Jay Mel· in, 
MPA"a Dlrcctor of l.ntemalioaal Affain, and MPA President Donald :Kununerfeld. 

Plcue do not hesitate oo call me with any questions. You can reach me at (212) 872-3'123 ur· a abour 
8:00 tcmighl, oi a1 rhe Hyan Rcgenq- Orand Cypreu iD Orlando, (40"7} 219-1234 tamorrow ,fUr 4:00 
p.m. 

Sincerely, 

200'39tld 
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ID: 4(:79344774 OCT 11 '93 16:00 No.012 ~.01 

FAX (29 pages incl. covor sheet) 202. ... 4~h·2.'2.."3'1 
TO: Kim Tilley, The White House 

FROM: Judy Jorgensen, Magazine Publishers of AmGrica 

Following is the entire text of the American Magazine 
Conference program, along with background about the 
first magazine in America. 

Regarding snall businesses, approximately 7Qi of MPA's 
membership are considered smaller magazine companies. 
We define "smaller" as a company with apprnximn~Ply $10 million 
or less in revenues 1 and one thut ge~erally publishes no more 
than one or two magazines. 

Please call me at the Hyatt Regency Gr~n~ Cypr89S, 407-239-1234 
if you have additional questions. 

! M~i.:n1~£ 1'1.1hw;11!:w:; 
(}'AMERICA 

AM£R!C.AN ;)(l•;11;1y 
OF MAGA71Nf: wr1•.11t: 

)~5 l~cxit1e,·011 .~r,-.:ru4t' 
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(.!12 > 7·;2.01w:, 
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ID: 4(:79344774 OCT 11'93 16:00 No.012 ~.01 

FAX (29 pages incl. covor sheet) 202 ... L/~h·Z.2.1'1 
TO: Kim Tilley, The White House 

FHOM; Judy Jorgensen, Magazine Publishers of AmGrica 

Following is the entire text o~ the American Magazine 
Conference program, along with background about the 
first magazine in America. 

Regarding small businesses, approximately 7Di of MPA 1 s 
membership are considered smaller magazine companies. 
We defino "smaller" as a company with apprnxim~~Ply $10 million 
or less in revenues 1 and one that generally publishes no more 
than one or two magazines. 

Please call me at the Hyatt Regency Gr~n~ CyprPss, 407-239-1234 
if you have additional questions. 

M~;,:n1~r i'llili.IS!l!:H~; 

t.l1 AMI.RICA 

hM£H.AN ;;o.;1m 
CJI' MAGAZIN~ W!"~ 'JIC; 
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Copyright 1993 PR Newswire Association, Inc. 

PR Newswire 

September 13, 1993, Monday 

SECTION: Lifestyle 

DISTRIBUTION: TO LIFESTYLE EDITOR 

LENGTH: 294 words 

HEADLINE: TOP TEN COLLEGE WOMEN FOR 1993 CITED 

BODY: A student who took a three-year leave to speak out against world hunger. .. 
an intern with the White House Health Care Task Force ... Miss Black Deaf America ... 
and an organizer of the International Management Symposium in Switzerland are among 
those named GLAMOUR magazine's Top Ten College Winners for 1993. 

This is the 36th year that GLAMOUR is honoring outstanding women undergraduates. 
The winners, currently seniors, were selected on the basis of academic excellence and 
involvement outside the classroom. 

Ruth Whitney, editor-in-chief of GLAMOUR, called the winners of the 1993 
competition "smart, assured leaders with the drive to change the world." 

GLAMOUR's Top Ten College Women for 1993, featured in the current (October) 
issue of the magazine, are: Tina Choi, Wellesley College (hometown: Northborough, 
Mass.); Ruthie Flores, University of California at Los Angeles (hometown: Norwalk, 
Calif.); Amy Friedman, Northwestern University (hometown: Westwood, Mass.); Jennifer 
Green, Texas A&M University (hometown: Seabrook, Texas); Allison Hughes, Harvard 
University (hometown: Polson, Mont.); Angela Hunt, Rice University (hometown: 
Houston); Kristi Merriweather, Spelman College (hometown: College Park, Ga.); Erika 
Dalya Muhammad, University of Chicago (hometown: Miami); Jennifer Robey, Lewis 
and Clark College (hometown: Tulsa, Okla.); and Julie Yamamoto, University of 
Southern California (hometown: Huntington Beach, Calif.). 

Robey took the leave to speak against world hunger, Hunt interned with the Health 
Care Task Force, Merriweather is Miss Black Deaf America and Hughes helped 
organize the International Management Symposium. CONTACT: Howard Greene of 
Greene Inc., 212-725-2660, or home, 516-374-4230 



Folio: the Magazine for Magazine Management 

Copyright 1993 Information Access Company 

Cowles Business Media Inc. 1993 

August 15, 1993 

SECTION: Vol. 22 ; No. 14 ; Pg. 36 

LENGTH: 3555 words 

HEADLINE: What are lily-white and read all over; Racism in mainstream American 
magazinesincludes related articles 

BYLINE: English, Rodney K. 

BODY: A: MAINSTREAM AMERICAN MAGAZINES. 

The magazine industry could do a lot better by its minority professionals in terms of 
recruitment and development. Here, the respondents to FOLIO:'s 1993 survey on people 
of color in magazine publishing point out where and why they see need for improvement. 

In 1985, I asked an ad director at the company where I was a circulation director why 
there were no blacks or women on his staff. He told me that he didn't hire blacks or 
women because the decision-makers at ad agencies and corporations aren't comfortable 
dealing with blacks and/or women. Selling pages, he carefully explained to me, was not 
about numbers and demographics. Selling pages comes from that special relationship 
between the salesman and the client. 

Since that conversation, the ad director, now the magazine's associate publisher, has 
apparently had a change of heart. He has hired a number of women. He has yet, 
however, to hire any person of color. 

The issue of cultural diversity has been with us for a while. After the King riots, the 
executive committee of the American Society of Magazine Editors called on the 
Magazine Publishers of America "to work with its members and appropriate minority 
groups to recruit as many people as possible for hiring by magazines in all departments." 



No, not after the Rodney King riots of 1992: This proposal was made in 1968 after the 
riots that followed the assassination of Dr. Martin Luther King Jr. 

In 1993, some 25 years since that call to action, the magazine industry's record on 
hiring and retaining persons of color is still pathetic. Just look around your office. Or, if 
for some reason you don't believe that your office is representative, ask colleagues who 
have attended one of the annual American Magazine Conferences--or any other industry 
function--what they witnessed. The non-whites can be counted on one hand. 

Or look at the top of the mastheads of America's leading magazines. To the best of 
my knowledge, there is not a single African-American publisher, editor or advertising 
director of a large, consumer, "majority-market" magazine in the United States. Don 
Kummerfeld, president and CEO of MPA, candidly describes the industry's workforce 
composition quite simply as "lily-white." 

My conversation of eight years ago with the ad director, which would be laughable 
rather than outrageous if he weren't still in a position of authority, is hauntingly familiar 
for many non-whites in the magazine business. In my work with the Howard/MPA 
Magazine Publishing Procedures Course, I have had the opportunity to talk to dozens of 
talented, angry and frustrated black and brown Americans who love magazines and their 
unique role in American society, yet who chafe and struggle in a work environment 
almost uniformly dominated by white Americans. 

'The numbers aren't there' 

If the industry is committed to making its workforce and product more reflective of the 
population it purports to serve, a good place to start would be to listen to the people of 
color currently employed in the business. FOLIO:, however, did not survey all people of 
color, nor even an approximate sample of all people of color in the magazine industry. 
We would have liked to, but we couldn't. There are no baseline statistics on the numbers 
and job status of people of color in the magazine business. MPA, which has been asked 
repeatedly for this information, has so far refused to collect the data. In fact, when 
Charles F. Whitaker, an assistant professor at Northwestern University, this year began a 
baseline study of people of color in the industry, MPA declined to provide assistance. 
Kummerfeld stated that "at one point, it was thought that collecting such information was 
illegal." Now, however, the reasoning runs more to "we don't need to survey to know the 
numbers aren't there. What's the difference between 1 percent and 5 percent? It isn't 
good." 

We mailed the FOLIO: survey to 160 people whose names were drawn from a list of 
applicants and participants in the Howard/MPA Magazine Program, acquaintances, and 
those who answered notices in ethnic journalists' association newsletters. Further, 
recipients were asked to copy and distribute the survey to other persons of color. Eighty 
surveys were completed and returned. 



Copyright 1993 Predicasts, a Division of Ziff Communications Co. 

Phillips Business Information, Inc. 

MIN Media Industry Newsletter 

June 14, 1993 

SECTION: No. 24, Vol. 46 

LENGTH: 625 words 

HEADLINE: First Glimpse at the 1993 American Magazine Conference Program: 
"INTERACTING" WITH DILLER, LEVIN, THE ANA ... AND THE FIRST LADY? 

BODY: Although the verdict is out as to whether the October 10- 13 American 
Magazine Conference will, in conference chairman Tom Losee's (Architectural Digest) 
words, be "one of the best we've ever had," the Orlando, Fla., program's "morning line" 
features two stars with substance: 

1. Barry Diller, the Fox-TV programming chief-turned- QVC Network chairman/ceo. 
He is among the gurus of the so-called "information superhighway," the technology that 
by the end of this century is predicted to have every home and business linked 
electronically; and 2. Time Warner Inc. president/chairman/ceo Jerry Levin, who knows 
a thing or two about the "superhighway" (a TWX project is in the works in Orlando) and 
magazines. minsiders note that Levin--who has attempted to restore morale at Time Inc. 
since his February 1992 ascendancy-- "said very little about the magazine division" at last 
month's TWX shareholders' meeting. That should change at the AMC. 

As min reported (May 24, 1993), there will he a major Association of National 
Advertisers' presence at the AMC, with the ANA's print committee to be shown a new 
Yankelovich study that Magazine Publishers of America executive vp/marketing 
development Jim Guthrie says "will support magazines' primacy in improving and 
building perceptions in brand equity." It will complement a Monday-morning (October 
11) panel, "Brand Marketing in the '90s and the Challenge to Magazines," which will 
feature executives from at least two big advertisers: Campbell Soup Co. and 
Schering-Plough. Co-moderators are Good Housekeeping publisher Alan Waxenberg 
and Reader's Digest publisher Greg Coleman. 



Among the other panels/workshops are: 

* "From the tabloids to Time, are we breaking all the traditional (editorial) taboos"? 

* "Full-service agencies and media-buying services: What does it mean for magazines?" 

* "Flops, failures, and honest mistakes: magazines that didn't make it"; and: 

* "Rebel without a pause: the unconventional, demanding world of the smaller 
magazine publisher." 

Still on the MPA's "wish list" is First Lady Hillary Rodham Clinton, who was invited 
to the AMC several months ago (min, February 15, 1993), but, Losee tells us, "probably 
won't confirm until the last minute." Even sans HRC, the AMC celebrity lineup is 
impressive, with Mssrs. Diller and Levin augmented by ABC News media-political 
analyst Jeff Greenfield and Texas Governor Ann Richards. Neither is expert in 
magazines (though Greenfield has written for quite a few of them), but both should keep 
the expected large turnout in their seats and-

-at least temporarily--away from those "minor" (Disney World, etc.) distractions. 
Post-AMC is the international publishers' (FIPP) gathering. More on that next week . 

... AND AT THE ANA MEETING, LOOK FOR O&M'S BEERS AND CNN'S KING. 

In that the Association of National Advertisers meeting in Naples, Fla., begins the 
weekend (October 16) following the AMC and FIPP, publishers have the opportunity to 
parlay the two events. And they will get to renew acquaintances with Ogilvy & Mather 
chairman/ceo Charlotte Beers, the 1992 AMC keynoter who will speak to the ANA. 
Joining her will be CNN talk-show host Larry King, ex-Washington Post editor-in-chief 
Ben Bradlee, and, on the substantive side, Coors chairman/ceo Peter Coors, Coca-Cola 
director of global marketing Peter Sealey, Kraft General Foods senior vp/marketing 
Lorraine Scarpa, and Coalition for Brand Equity chairman Larry Light. The program's 
theme is "Advertising means business," and, appropria 

tely, the meeting will be among the last official duties of ANA chairman De Witt 
Helm, who will retire in November after a 10-year stint. 

COPYRIGHT 1993 by Phillips Business Information, Inc. 

SUBJECT: Advertising and Marketing (AM); Broadcasting and Publishing (BP) 

PTS-ACC-NO: 1914173 



October 5, 1993 

Ms. Kim Tilley 
Associate Director of Research 
Old Executive Office Building 
Room 197 
Washington, DC 20500 

DearKim: 

As promised, enclosed you will find programs from the last five years of the American Magazine 
Conference. Below is a list of keynoters and prominent speakers that you had requested: 

1992 
Arthur Miller 
Mark Russell 

1991 
Art Buchwald 
Helen Gurley Brown 
David Kearns 
Jane Bryant Quinn 
Gen. H. Norman Schwarzkopf 

1990 
Thomas Hale Boggs, Jr. 
Ray Bradbury 
Jimmy Carter 
Jack Kemp 

1989 
Barbara Bush 
Lee lacocca 

1988 
H. Ross Perot 

If I can be of any further assistance, please don't hesitate to call. Looking forward to hearing from you. 
Don't forget that I will be at the Hyatt Regency Grand Cypress as of tomorrow. You can reach me there at 
407-239-1234. 

/~re!y, 

~ )1(LIL 
Peter Henderson 
Director/Meetins & Events 

MA(;AZl1"E PIJllUSHEHS OF AMERICA 

919 T1111111 AvrNllE Nrw Yo111\. NY 10022 • (212)872-:noo FAX (212)888-4217 



The 
American 
Magazine 
Conference 

October 5, 1993 

BY FAX - 202-456-2239 
Ms. Kim Tilley 
Associate Director of Research 
The White House 
Room #197 
Old Executive Office Building 

Dear Kim: 

Following up on our conversation this afternoon regarding Mrs. Clinton's October 12 appearance at the 
American Magazine Conference in Orlando, here are some suggested "talking points" and background 
that may be useful to you in preparing her remarks, including an updated conference program. 

Some issues that the audience of 700 magazine editors and publishers would like to see addressed include: 

The magazine industry gets about half of its revenue from magazine sales and half from 
advertising sales. Both are impacted by the state of the economy but advenising is particularly 
vulnerable to depressed levels of consumer spending and consumer confidence. The recovery 
from the 1990-91 recession~ stalled out in just six months and our revenues are flar wich little 
or no growth in sight. 

In this situation, magazine publishers want to know whether the uncenainties plaguing the 
economy and depressing consumer confidence will be resolved in the near future by definiti\'e 
government action on major open issues such as health care costs and related taxes. 

More specifically, we are concerned about the effect of the he.alth care plan on directly-related 
industries, e.g.. pharmaceutical. (Drugs and Remedies is a major magazine advertising 
category.) Also, what will be the effect of the plan on ancillary industries. including tobacco and 
alcohol? 

The impact of the health care plan on small businesses (Most magazine companies are relatively 
small businesses.) 

In view of the complexity and controversy surrounding the Presideni's health care plan, how can 
magazine editors help readers understand the issues and thus make informed judgments which 
chey communicate to government decision-makers? 

Finally, we wonder whether international crises such as Somalia, Russia, Bosnia, etc. are likely 
to diven the President's energy and anention from selling his program to a divided Congress and 
a confused electorate. \IAGAW\EPl'BLI~ 1l:~.; 

OPAM!RICA 
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Pw.r Hendersoo/MPA 
Lener to Kim Tilley 
Page 2 

As I mentioned, in the past the American Magazine Conference has featured many distinguished speakers, 
including Gen. Norman Schwarzkopf, former President Jimmy Carter, former First La.dy Barbara Bush, 
Jane Fonda, An Buchwald, Lee lacocca, Ray Bradbury and Ross Perot. 

If you have any questions or would like more infonnation, please feel free to contact me in Orlando, at 
the Hyatt Regency Grand Cypress (407-239-1234). Or you can call Judy Jorgensen, MPA's Director of 
Communicatioll8, who will be handling press for the conforence and will be in our New York through 
Thursday at 212-872-3723. 

Sincerely, 

~~ .... ,,&~~!MC-=-=-=--
~;riderson 
Director, Meetings & Events 
Magazine Publishers of America 

200. 3S1tid 
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SATUHDA v, OCTOBl-:K 9 

• ll:OOpm - 5:00pm 
Mrablratlon · 

• 6:JOpm • lO:OOpm 
Board ot Dlrttton' 
R«rptlua Ii Dlant-1" 
(MPA/ASMe Board only) 

SUNDAY. 0CT011t:K 10 

• 9:00am - 2:00pm 
<:owlet Challtnce Cup 

• lO:OOam • 6:00pm 
Rtgbtrntloa 

• J:OOarn • 4:00pm 
Small« Magulne 
Advbor7 Couacll Mtttln1 

• 4:00pm • 5:30pm 
S1111lltt M11gazlne 
Advlsur7 Council Kect1>tlon 

• 7:00pm - 11 :()()pm 
Wrlcume Rtc:tptlon & Olnnt-r 
Hosted by: l>is1tt1·MGM 
Studios 11ltrne Park 

l\IONDA Y, 0CTODEK 11 

• 7:00am 
ConUorntal BreaktAst 

• 7:30am 
Prnldeat11 Outlook 
Oonald D. Kummt-rttld 
Pre1ident, MPA 

MPA Annual Mfftln1 
Chairman'• Review 
Robtr1 J, Teufel 
Chairman, MPA 
Pretidcnl and COO, 
lodalc Presa, Inc. 

EltctJon of MPA Board 
and Omctrs 

Wrlcoine to the (.'ollftrtm?t 
Thomas P. l.ostt, Jr. 
Publisher, Arc/1i11e111rul Diru1, 
Conference Chairman 

• 8:0011m 
Kt)'note Addr~1:. 

• 8:3S11111 
:'l.1n1&111lu~ ancl rlu.• Co1111111111ln1tio1u 
SuptrhiKhwuy 
C.-rnld .'\-!. l.rvln 
Chairm~n. CEO & Prcsid~nt, 
Ti1ne W~rn~r In~·. 

• 9: 10;1111 
"The l'rhnncy o( M11ic111.lnn 
111 H11llcJl119 Hrnud t-:qult)" 
Jumn A. Tu7lor 
Mun111ii11y Pur1.n1:r lllli CEO, 
Y:inktlllvich Vnrtncn Inc. 

Wutts Wucktor 
Managin¥ Panncr, 
Y:111kcl.ivich Purt11.:n Inc. 

• 9:3,am 
C.:utt\'f Hrtuk 

'9:.55111n 
11 8r11nd M11r"..tl111& In the '9\k And the 
Cl1111lr1111e to M111nzlnn 11 

Po.ncl co·tn0Jcr11h:J by: 
Grtgory C:. l:ult'11111n 
Vil:o PrcNiJcnt, U.S. Mftii11..:inc~ A 
P11hli~l1.:r, U.S. Rc11d11r·1 Dia-:1t, 
The R..:adcr~ Dill.I!)( A~Aoci11tion, Inc. 

1\lun ~1. Wux,·uht'i'I& 
S1.:nior Vi\•.: l'r..:•iJ11111/ 
Publh1hcr, 
GtJCKI l/011Mkrrpin1 

Po.nclllt1: 
Gury S. Mo~s 
Vice Prc1ld~n1 • M11rki:lin1 
Communication•. 
C:impb..:11 Soup Co., 
Prc1idi:n1, 
CSC Advllrti1in11 ln11. 

R llSSt'll lWlot 
Pre•idcnt, 
S.:h.:rin11·Plou.:h H..:alth,·11rc PruJ11c11 
Advcr1i~ln1i Curp. 

ll:Unm • 12:l0prn 
<.:ONCURR~:NT 

WOKKSllOPS 

Sc~~iun A 
"ltun-S,•rvin• Allt'Uclrs :ind Mt'dla 
Huyln1t St•rvln~: Whut Oul'I It Ml'tll) 
fur M11K111.111,'!I?• 
Ponul 1nucJ1:ratul.I by: 
Jnmn I •• Kuppt'r 
E:iu:cutivc ViN Pr..:siJcnV 
Group Publi~hcr. 
Tiin1:1 MirNr M11iiazin1:1 

Panc:lini: 
Cene DeWitt 
PreAiJc:nt, 
DcWi1t MeJl;a, Im:. 

Mlchotl D. Drelller 
Preaident, 
BJK&E Media Group 

Steven t'arellA 
exci;:utlvc Vice Preaident, 
Oircc;tnr or M11Jia Sel"\licu, 
Jul'\Jun, Mi:Grath, C110 8' Taylor 

Arnold SC!msk)' 
executive Ylc:c Pr..:sidcnt, 
McJia 11nd Progl'llmming Service•, 
BBOO Worldwide 

Seasiun 0 
11ManD&lna Divtrsit7: <.:11plt»l11l111 011 

tbti Puw~r or the lndMduol...and tht 
Marketplace" 
Po.n~l moderated by: 
Ro1&u <.:.Tull 
Fonner Puhli~her 11nc.I 
Editor-in·Chicr, Mcu 

Pancli•11: 
Jo,4 A. Berrios 
Din.-ctor of Ho:adq11ancrs 
Personnel A Divenity Proaramt, 
Olinnell Co., lno. 

Alrrt'd T. J1u:kson 
Director, Oivcr.1ity &:. Stllff Development, 
Scholutic, Inc. 

Ro)' S. John~oa 
~nior Edilur, 
Sports l//1u1ra11d 

Sc:uion C 
"Flops, F111luns and llontSI Mlstaket: 
M11&11"l11n 1'hac Didn't Makt h" 
P1mel 11\0"&l'lllcd by: 
M7rua Blyth 
Seninr Vice President, 
Mcn:dith Coriioratinn, 
Publi1hin1 Director and 
EJitor-in·Chicf, 
IAtliu' Ho/flt Journal 

Pnm:ti111: 
John Mnck Carttr 
Dln."Ctor of Ma1azinc Dcvclvpmc:nt, 
Heam Ma11a1.inc1, 
ElliLor·in·Chii:f. 
Oo<Jd Ho1'J1lcupin1 



P•t Milltt 
Former E:ditor, 
Woma11. 
Former Publl1hcr & l!ditvr, 
Ntw Woina11 

Michael Ptrlll 
Prctidcnt, Publi•hina Group, 
Playboy En1orpri1cs, Inc. 

S'ulon D 
"R,bel Without a 1'1um•: Thr 
Unc:onv~ntJunal. Drn11111din1 World of 
the Smaller Macazine Publ~her'' 
Panel moderated by: 
Marie Clapper 
Publl1hcr, 
Clap~r Communication1 Companies 

Paneli111: 
FrancoiJ de GHPt Hnwhlt'n 
Oroup Publisher, 
Tc:ll!mcdia Co1nrnuni~·nrion• 
llJSA) Inc. 

John Ehlert 
President/CEO, 
Ehlc11 Publl1hln1 Oruup, Inc. 

Mkbatf H. l.eYJ 
Publisher, Tt.lftu Montltfy 

Nina B. Llnk 
Senior Vice Prcsidcnt/P\lbli~lwr. 
Children'• Television Work~hnp 

s~:s1iun E 
"ThtH A1ntrlcan Jnterm1tlunnllsl.1 ... 
T11rce Approachn" 
Panel moderated by: 
Russell J. MeMa 
Dllcctor/llntcmational AlTaira, 
Ma11tine Publilhcrt or America 

Paneli111: 
J, Scott Brigl 
Praldcnt, 
Wr-Oavi.a Publi•hin& Compa1ly 

John Grllf1n 
Praidcnt/Maaazinc Divi~iun, Ro~halo 
Prca1, lno. 

Bl'l'nltd JI, Lcstr 
Preaident, 
The Cond' Naa& Publlcatlon1 Inc. 

• l:OOpm 
Goll Tournam¥nt 
Mtn'I Doubles T~onls 
Wom•11'1 Doubln Tennb 

• 7 :OOpm - IO 0011111 
ASMI~ R'"'"l'll1111 & Uh1nrr 
(ASME 1m:muun uni.)') 

TlJESl>AV, 0<.:"l'OllEM 12 

• 6:0011111 
Sharp l'l'm:il l'owrr Wnlk and Fun Kun 

• 7:.30am 
Co11thumt11l lll'l'ukrust 

• 8:00u111 
ASMI•:: 'l'ht Vr11r's Review 
Strphrn D. Sh~1'111·d 
PmiJ1:n1, ASME \ 
EJitur-iu-Chiul'. 811.r/nns Wuk 

• 8:'.!0um 
lht• Nol\' ul' Sofrw1u·r lu lutrrnctlvr 
l\·tnrkt·tii•M l'u1111111111irntlo11s 
JJ;ara·y l>illn 
Chult1n1111 and CEO, QVC 

• 9:0011111 
"Frum th¥ TuhluhJs tu llw.ti 
Ar• w,. llr,'11kl111t j\11 the Trud\tlunal 
T11huos'!~ 

lnlruc.hi<:liun: 
J uct111t·llnt LN 
EJitur-ii1°Chi~ 1', 
fumily C/n:/r. 
EJiturial Dil'\.'\'\ur ~la11n·1.i110 
D1,1v1,:lvp1m.:11l, 
N1:w York Ti1111:~ Women'• Mutininc1 

P11111el 11101.!orutcu by: 
l.11ndo11 Y. Junn 
Man11aiin11 EdiLur, 
l'rup/11 

Punl!li~t~: 

Ant h\'11 Olsnry 
Et.li\ur-in-Chicf, 
rv 011ic/11 

1·:d\Y1u·d l{o~urr 
C::ui!ur & p~,it.11.'rll, 

Ntw Yvrk 

K11tt Whlt4i 
Editor·in..Chi11t', 
McCull'J 

• lO:OOum 
C:u«tt Hrr11k 

• 10: 13am 
"Ate Wt All Gvinll to bt Roodklll OD 

tht 1uror11111clon lll;hw111?" 
Jtff fire,nflrld 
Pl)lili~;tl and MeJi• Analyrl, 
ABC Newa 

11; "11m · 12:JOprn 
CONC.:UllRF.NT 
WOKKSUOPS 

Senil)n A 
"Full-S~rvlct Aaencla and Mfdta 
Buyina Setvlcn: What Do" It Mflln 
tor MM11,ulntd" 
(Sec Munday) 

S.euion B 
"Man0Aln1 Olvtnlt7: Capi!Alliln& on 
the Powf'f of tht Jndlvldual ... and the 
Mnrkftt>lnce'' 
(S.ii= Monday) 

S1:niun C 
"•"lup1, •"MllurtS and Uontst Mbtakrs: 
Mu1&11zlnrs l'hMt Didn't Makt It" 
(Sec Monday) 

Scuiun D 
"Rebtl Wlthuut a Pause: The 
un~UllY\'lltlonal, llemandlna World ur 
the S1noller M•culne Publisher" 
(Sile Mllnday) 

S1,111ion E 
"Three American lnternKtlonalbtt ... 
'l'hrct Approaches" 
(See Mc>ndD)') 

• 1 :OOp1n 
Mlxl'd Duublrs Tt'nnla 

• 7:00pin - 7:45pm 
R«l!ptlun 

7:45prn- IO:JO!'lm 
Annual Dinner 
Enlert•inm.ent provided by 
Wa1hini\nn D.C. ·, Poli!icnl Sntirc 

Truu~, 
The CMpltol St~p• 
Spo111orcd by: WorlcJ Cnlur Prell 

• 10:30pm • l :00 am 
SRDS D11nce Party 

w1mN1-;s1>A y. 0<.:TORER IJ 

• 7:1,•m 
Continental 8renkt11t 



SATURDAY, OCTOBER 17 

12:00PM · 5 OOPM 
; Registration 

: 6:30PM · ~ l5P'1 
i Board of Directors Reception 
I 
J "7:15PM· IO.l5PM 
. Board of Directors Dinner 
I 
I 

SUNDAY, OCTOBER 18 

IO:OOAM · 530PM 
. Registration 

• 6:30PM · 10 OOPM 
· Bermuda BHch Bash • 

1 

Barbecue 
I 
I 

MONDAY, OCTOBER 19 

"':OOAM · S:OOA.\! 
Buffet Breakfast 

1 8:00AM 
i Prealdent's Outlook 
: Donald D. Kummerfeld 
/ President. !'>IPA 

; MPA Annual Meeting 
1 Chairman's Re\·iev.· 
' Reginald K. Brack, Jr. 

Chairman. MPA 

Election of MPA Board 
and Officers 

Welcome to the Conference 
Pamela Flori 
Conference Chairman 

8:30AM 
Keynote Addreu: 
Charlotte Beera 
Chairman. 
Chief Execu1i\·c: Officer, 
Ogih·y & !>l:uher Worldwide 

900AM 
WlnnlngCaaes 
"Ford Explorer Success Story'" 
John 8. Vanderzee 
Ad,·cnising Manager. 
Ford Division 
Ford Motor Company 

9:10AM 
'"The Future Generation 
of Magazine Readers" 
P:mel modcr.ucd by: Elizabeth Crow 
President. CEO & Editorial Director, 
Gruner • Jahr L'SA Publishing 

Panelists: 
Nina Unk 
Senior \"icr: Prtsidc:nt/Publisher, 
Children·~ Tclc\·is1on Workshop 

The 1992 American Magazine Confere1 
Karen Ritchie 
Senior \"ice Prc:sidc:nt. 
Director Media Sc:n·icc:s. 
McCmn-Erickson/Dc:1roi1 

IO:IOA.\I 
Coffee Break 

10 30A.\I 
"Why Print Must Prevail" 
Robert Hughea 
Senior ~·ri1cr. 
TIME 

ll:l;A.\1- 1215PM 
CONCURRENT WORKSHOPS' 

Session A 
"Circulation Marketing: 
The One·Nlght Stand 
(or Wiii They Respect Ua 
In the Morning?)" 
Panel moderated by: 
Patricia Campbell 
E1c:cut1\"e \"ice: President/ 
Group Publisher. 
Times ~lirror Magazines 

Panelists: 
Stephen Bernard 
Vice President. Circulation. 
Scholastic. Inc. 

Patrick E. Kenny 
Vice P rc:sidc:nt. 
Global Circula1ion Marketing. 
The: Reader's Diges1 Association. Inc. 

Ian Thompson 
President. 
Thompson, Habib & Denison 

Unda Warren 
Consumer Marketing Director. 
Sports Illustrated 

Session B 
"International Partnering" 
Panel moderated by: George Green 
President. 
Hc:ars1 Maguinc:s ln1c:m21ional 

Panc:lisu: 
Thomu Souto Correa 
E.iecu1h-r Vice Prrsidc:nt. 
Editora Abril, S.A. 

Henry W. Marks 
Director of International Publishing, 
Playboy Enterprises. Inc. 

Jorge Planes 
Conscjero. 
Gruner + Jahr Espana. S.A. 

Other panclim 10 be: announced 

Session C 
"Small Magazine Companies 
(end Their Secrets of Succeu)" 
Pant! moderaied by: Wllllem M. Otto 
Publisher. 
Viet Prr:sident of Publications. 
Arthritis Tr1aay 

Panelists: 
Jeffrey Dearth 
Prc:sidenl. 
Tbe Seu· Republic 

Jeffry M. Lapin 
Vice Prc:sidcnr. Group Publisher, 
~bgazinc: Di~·is1on. 

F&W Publicaiions. Inc. 

Christopher M. Little 
President. 
Cowles "laguines. Inc. 

Session D 
"The Beat Marketing Idea I've 
Ever Seen From • Magazln.­
Panc:I modc:ratc:d by: 
Thomas P. Losee, Jr. 
Senior Vice President/ 
Publishing Director. 
Knapp Communicaiions Corporation 

Alan M. Waxenberg 
Vice Presidcm/Publishc:r. 
Gooa Housekeeping 

Pane: lists: 
Lynne Christopher 
Senior Vice Presidcn1/Medi2 Director, 
Temerlin McClain 

G.F. ~rrell 
Vice Prc:siden1. Admtising. 
Corporate Staff. 
Johnson & Johmon 

David Verklln 
Senior Vice President, 
Corpomc: Media Director. 
Hal Riney & Partners. Inc. 

01hcr clic:nr panelist to be: announced 

Session E 
"The Etemal, lnfemal Challenge 
of Covers" 
Panel moderated by Ruth Whitney 
Editor-in-Chief, 
Glamour 

Panelis1s 10 be: announced 

Session F (Monday Only) 
"Magazines and the 
Envlronment ... The Issues, 
The Answers" 
Panel moderated by· 
Thomas Stoneback 
Vice President, 
Chief Administra1ive Officer. 
Rod2lc Prtss. Inc. 

Panelists: 
David J. Refkln 
Dirrctor of Environmental Affairs. 
Time Inc. 

Midge Richardson 
Edi10r-in-Ch1ef. 
Seventeen 

Nancy A. Risser 
Presiden1. 
Risser & Associa1es 

l:OOPM · 6 OOPM 
Golf Tournament 
Men's Doubles Tennis 
Woman's Doubles Tennis 
Naturalist Excursion 
Salling 

Free Evening 

7:00PM · ID OOP~I 
ASME Reception & Dinner 
(ASME Members Onl\') 

TUESDAY, OCTOBER 20 

6:00AM 
Sharp Panell Fun Run 

7:00AM · 8 OOAM 
Buffet Breakfaat 

8:00AM 
Dally Program Introduction 
Pamela Flori 
Conference: Chairman 

8:05AM 
ASME: The Year's Review 
Stephen B. Shepard 
President. ASME 
Editor-in-Chief, 
BuslMss Week 

8:JOAM 
Winning caa .. 
"Jell.() Succ ... Story'" 
Sally Genster Robllng 
Director of Marke1ing, 
Desserts Division, 
Kraft General Foods 

8:20AM 
.. Miiier's Court • Diiemmas 
In Magazine Publishing" 
A panel of advertisers. agency aecutivc:s. 
editors and publishers moderated by: 
Professor Arthur R. Miiier 
Bruce: Broml~y Professor of Law, 
Han'2rd Law School 

.Panelists: 
David K. Braun 
Kraft General Foods 

Peter W. Eldredge 
Neu•su'ttll 

Donna Galottl 
Ladies· Home journal 

Ruaaell P. Giisdorf 
Tarlov.· Advertising Inc. 

Wllllam Jeanes 
Car and Dri1ier 

Jeck Kliger 
Glamour 



.ceProgram 
: Jacquellne Leo 
fomi/r Circle 

: Louis M. Schultz 
Linm L'SA 

· Emily Swartzentruber 
i). \\ Jller Thompson CSA . Inc. 

; Othtr pJnelim to be mnounccd 

i to l'i.\:\I 
. Coffee Break 

: 10 _;O.\M 
' "Amerlc11 Speaks Its Mind" 
! Roger Rosenblatt 
' Columnis1. life 

Esm·ist. :\bcNc:il/Lehrcr ~ewsHour 

11:1):\.\1·12:1SPM 
CONCURRENT WORKSHOPS 

1 Session A 

I
: "Clrculatlon Marketing: 

The One·Nlght Stand 
1 (or Wiii They Respect Us 
~ In the Morning?)" 

\Sec "onday) 

Scuioo B 
"International Partnering" 
(Sec \londay) 

I Session C 
' "Small Magazine Companies 
: (and Their Secrets of Succeu)" 
1

1 
1See \londay) 

i 
. Session D 
: "The BHt Marketing Idea I've 
. Ever Seen From a Magazine" 
, (See .\londav) 
! ' 

Session E 

1 
"The Eternal, Infernal Challenge 

•
1 

of Covera"' 
· (Sec: .\londay) 

Session F (Tuesday Only) 
"Fifty Great Magazine ldeaa 
In Fifty Minutes" 
Panel modcntcd by: 
John Mack Carter 
Dirc:cmr of ~agazinc: Del·elopment, 
He;im ~agazincs 
Editor-in-Chief. 
Good Housekeeping 

P:tnclists to be announced 

Session G (Tuesday Only) 
Media Directors Workshop 
(A .-\ A.A. Consumer :\lagazinc 
Commincc Only) 

2 OOPM · 3:30PM 
Media Directors Workshop 
!Opc:n To All Rcgistr.ints) 

IOOPM · 5 30PM 
Mixed Double• Tennis 
Bermuda Gardena Tour 
Naturallat Excursion 
Salllng 

630PM · ~ 15PM 
Reception 

~ ISPM · 10 30PM 
Annual Dinner 
"The Laughter and Song 
of Polltlca" 
Dinner SpeJkcr: Mark Russell 
Politiol Saurist 

WEDNESDAY, OCTOBER 21 

8 OOAM · 9 OOAM 
Buffet Breakfast 

9:00AM 
Dally Program Introduction 
Pamela Flori 
Conference Chairm2n 

9 O;A.\! 
MAn Appreciation" 
Ruth Wooden 
President. 
The Ad~·ertising Council 

9 1;A.\! 
Winning Cases 
"Ralph Lauren's Safari 
Succeu Story" 
Camllle McDonald 
\'ice President ~tarkcting, 
Designer Fngnnccs. 
Diris1on of Cosmair Inc. 

9 30.-\..'>I 
: "Race Relatlona-
! A Personal Perspective" 
: Mark Mathabane 

:\urhor 
1 IO OOA~ 
i Coffee Break 

10 !;AM 
Grand Finale Speaker 

IO:~;A.\4 

Cloalng Presentation 
Grand Prize Drawing 

II OOAM 
Adjournment 

.·J'~ _ ......... h"·" ·~ - .• •. ~,. _ • ..,. .. . - . . ·";"· ... ' .. · -~ . .. * 

Everyday zve pour * 
... our talents * 

.. and energies, * .. our hearts and souls * 
I into making 

* l 
* I 

l I n1agaz1nes. I 
1r j * But only once a 

* 
I 

* ! year-in October-.. I do we gatber * 

• I 
j as an industry * .. and as colleagues 

* 

* 
to exchange ideas, 

* to listen and to learn .. * · f ronz each othe 1: .. Tbis is one 1neeting * .. you can't afford * 

• to 1niss. * .. Let us face the 
: future, togethe1: * 

.. Register nou; for * 
the American 

* 
Ji/agazine 
Conference! 

* 
-Pa1nela Fiori 

* 

* * * * 



Ms. Eija Ailasmaa 
Vice President, Publishing 
Sanomaprint Magazines 

Mr. Chris Anderson 
Managing Director 
Future Publishing Ltd. 

Mr. Paul Atkinson 
Vice President Advertising 
The Yall Street Journal 

Mr. D. Claeys Bahrenburg 
President 
Hearst Magazines 

Mr. Oonald Barrett 
Vice President 
Acxiom Corporation 

Mr. George Bell 
VP, Group Publisher 
Times Mirror Magazines 

Mr. Robert Bilstein 
Senior Vice President Sates 
Neodata Services, Inc. 

Ms. Myrna Blyth 
Publ. Dir. & Editor·in·Chief 
Ladies' Home Journal 

Mr. Theo Bouchat 
Managing Director 
Ringier Romandie 

~ist of Registrants for The American Magazine Conference 

Mr. Moh;i11111<:0 Id ·Dundarawy 
Publisher and Managing Di recto 
Makkah Adv<:rti;ing 

Mr. David Arculus 
Group Managing Director 
EMAP PLC 

Ms. Bonnie A~thelm 
V.P. & General Manager 
3M Media Net~orks 

Ms. Julie Bain 
Edi tor-in-Chief 
PriYate Clvbs 

Ms. Lisa Bearden 
Associate Publisher 
AA Magazine ~ublications 

Mr. David Bender 
President, COO 
Mediamark Research Inc. 

Ms. Lena Bjork 
Publisher 
!CA · Fortaget 

Mr. Daniel Bonnier 
Publisher 
Publications Bonnier 

Mr. Reginald Brack 
Chairman, CEO 
lime Inc. 

Mr. Charles Allen 
Publishing Director 
Modern Maturity 

Mr. Shel Asen 
Senior VP, Mfg. & Purchasing 
McGraw-Hill, Inc. 

Mr. John Babcock 
President/CEO 
Adweek 

Mr. Yarub Balkhair 
General Manager Public Relatio 
Saudi Arabian Airlines 

Mr. John Bedell 
President 
Sirmions Custom Research 

Mr. John Beni 
Senior VP/General Manager 
Cahners Publishing Corrpany 

Mr. Fritz Blunenberg 
President 
Burda Publications, Inc. 

Ms. Chris Boskin 
Publisher 
Worth 

Mr. Daniel Brewster 
President & CEO 
American Express Publishing Corporatior 



Mr. John Brice 
National Sales Manager 
Advertising Age 

Mr. John Brunelle 
Executive Vice President 
The Conde Nast Publications lnc. 

Mr. Robert Burton 
Chairman of the Board, President & CEO 
World Color Press, Inc. 

Mr. Brian Callaghan 
Vice President & Publisher 
Endless Vacation 

Mr. Joseph Cappo 
Group Publisher 
Crain Corrmunications Inc. 

Mr. Barry Carlson 
Senior VP/General Manager 
Neodata Services, Inc. 

Mr. Michael Carr 
President 
Weider Publications, Inc. 

Mr. James Causey 
President/CEO 
luff Stuff Publications, Inc. 

Mr. Stephen Childs 
President 
Texas Monthly 

Mr. K. Robert Brink 
Executive Vice President 
Hearst M:igazines 

Mr. Jonathan Bulkeley 
General ManJger, Media 
American Online, lnc. 

Mr. ~alter Cahners 
Consultant, Special Projects 
Reed Publishing USA 

Mr. John Campanelli 
Senior VP of Manufacturing 
R.R. Donnelley & Sons 

Mr. Roger Carlock 
Senior Vice President 
Massachusetts Financial Services 

Ms. Deirdre C.:;rmody 
Reporter 
The New York Times 

Mr. John Mack Carter 
Edi tor- in-Chief 
Good Housekeeping 

Ms. Meg Cheever 
Publisher 
Pittsburgh 

Mr. Eric Christensen 
Vice President 
Repap Sales Corp. 

Mr. Dieter Bruhn 
Vice President 
Axel Springer Group Inc. 

Mr. Kurt Burghardt 
Vice Chairman 
Neodata Services, Inc. 

Mr. John Caldwell 
President 
Marblehead C01Tm.Jnications, Inc. 

Ms. Patricia Ca~ll 
Executive Vice President 
Times Mirror Magazines 

Ms. Marty Carlock 

Mr. Meinard Carper 
Publisher 
V.N.U./Spaarnestad 

Mr. Steve Case 
President & CEO 
American Online, Inc. 

Mr. Kenneth Chester 
Senior VP/Circulation 
New York Times Women's Magazines 

Ms. Diane Cimine 

Philip Morris U.S.A. 



Mr. Peter Clancey 
SVP/Corporate Mktg. & Sales 
Petersen Publishing Company 

Mr. Gregory Coleman 
Publisher 
Reader's Digest 

Mr. Jerry Constantino 
President/Publisher 
PJS Publications, Inc. 

Mr. Andrew Corty 
President 
Florida Trend 

Mr. Rance Crain 
President 
Crain Conmunications, Inc. 

Ms. Elizabeth Crow 
President, CEO & Edit.Director 
Gruner+ Jahr USA Publishing 

Mr. Gregory Curtis 
Editor 
Texas Monthly 

Ms. Anda Cytroen 

Mr. Charles Davis 
Manager Coated Pub. Sales 
Boise Cascade Corporation 

Ms. Murie Clapper 
Publisher 
Clapper Corrrnunications Companies 

Ms. Janet Conners 

Mr. Arthur Conway 
President 
DialAmerica Marketing, Inc. 

Mr. Peter Costiglio 
Vice President, Conmunications 
Time Inc. 

Mr. Keith Crain 
Vice Chairman 
Crain Conmunications, Inc. 

Mr. Lawrence Crutcher 
Managing Director 
Veronis, Suhler & Associates, Inc. 

Ms. Joyce Cusack 
Vice President/Marketing 
Standard Rate & Data Service 

Mr. Robert czufin 
Advertising Managing Director 
The New York Times 

Mr. James Dawson 
President 
Cuebecor Printing (USA) Corp. 

Ms. Ellen Cohen 
President 
Sinmons Market Research Bureau 

Mr. Don Connors 
Media Manager 
Best Foods, CPC International 

Mr. Thomaz Correa 
Executive Vice President 
Editora Abril S.A. 

Mr. David Cox 
President & CEO 
Cowles Media CO!ll'any 

Mrs. Gertrude Crain 
Chairman of the Board 
Crain CormJ.Jnications Inc. 

Mr. Beat Curt i 
Owner & Chairman 
Jean Frey AG 

Mr. Andrew Cytroen 
Corporate Media Manager 
Warner Lallbert CO!ll'any 

Mr. Douglas Damerst 
Editor and Associate Publisher 
AAA World 

Mr. Francois de Gaspe Beaubien 
Group Publisher 
Telemedia COl!ll'Unications (USA) Inc. 



Mr. John Deindorfer 
Vice President 
Blandin Sales Corporation 

Mr. 0. Burtch Drake 
Executive VP/COO 
American Association of Advertising Agen 

Mr. Mark Edniston 
Co· Chairman 
The Jordan, Eaniston Group, Inc. 

Mr. Russell Elliot 
V.P. Advertising & Mktg. Corrm. 
Schering Plough Healthcare Products 

Mr. Edward Erhardt 
Vice President/Publisher 
Advertising Age 

Mr. Skip Farber 
Vice President, Business Dev. 
Reed Publishing USA 

Mr. Saul Federman 
Media Advertising Manager 
The Wall Street Journal 

Mr. Ricardo Fischer 
C.E.O. 
Editora Globo S.A. 

Mr. Jerry Flatland 
Director/Marketing and Sales 
Weyerhauser Paper Company 

Mr. Roland DeSi lva 
Partner 
Desilva & Stentiford Associates, Ltd. 

Mr. Don Durgin 
Vice Chai rn1iln 
Ne-.sweek 

Mr. John Egan 
Group Vice President/Sales 
World Color Press, Inc. 

Mr. Steve El lwnnger 
Editor· in-Chief 
Inside Media 

Mr. Gorton Evans 
Vice President Marketing 
Consolidated Papers, Inc. 

Ms. Ga i l Fa rne l l 
Media Manager 
Carter Wallace, Inc. 

Hr. Henry Fenwick 
Editor 
Modern Maturity 

Ms. Marilyn Fiske 
VP & Dir. MIS ~nd MRA 
Highlights for Children 

Mr. Howard Fl int 
Chairman and CEO 
Flint Ink Corporation 

Hs. Anthea Disney 
Editor· in-Chief 
TV Guide 

Mr. Hank Eckensburg 
Corporate Purchasing Director 
Ziff Davis 

Mr. John Ehlert 
President/CEO 
Ehlert Publishing Group, Inc. 

Mr. John Emery 
President 
American Business Press 

Mr. Neil Falco 
President 
Repap Sales Corporation 

Mr. Don Farnell 

Mr. Wright Ferguson 
NY Advertising Director 
Adweek Magazines 

Mr. Bernard Flanagan 
Vice President/Marketing 
Dow Jones & Company, Inc. 

Mr. Steven Florio 
President & CEO 
The New Yorker 



Hr. Joseph Foley 
President 
BPA International 

Mr. James Gaines 
Managing Editor 
Time 

Mr. William Garry 
Editor-in-Chief 
Bon Appetit 

Mr. Doug Goo<*nan 
Staff Photographer 
Advertising Age 

Hr. Judson Green 
Advertising Director 
Inside Media 

Ms. Janice Grossman 
Group Publisher 
K-111 Magazines 

Mr. Paul Hale 
Managing Director 
Veronis, Suhler & Associates 

Hr. Max Harris 
Vice President, Manufacturing 
World Color Press, Inc. 

Mr. Irving Herschbein 
Vice President 
The Conde Nest Publications Inc. 

Mr. Luca Forn~nton 

Vice Chairman 
Arnoldo MondJdori Editore S.P.A. 

Mr. T hom,-,s G:rnske 
Publisher 
Jahreszeiten·v~rlag GmbH 

Mr. Dennis Giza 
Associate Publisher 
Columbia Journalism Review 

Mr. Philip Green 
Chairman & Publisher 
Catholic Digest 

Mr. George Gretser 
Publisher 
Private Clubs 

Mr. Kell Gustalsson 
President 
ICA Publisher 

Mr. Clayton Hall 
President 
Southwest Art 

Mr. Michael Haugh 
SVP, Finance & Administration 
Times Mirror Magazines 

Mr. George Hirsch 
Publisher 
Runner's llorld 

Mr. Daniel Frie<*nan 
Chairman of the Board 
Kable News Coflllany, Inc. 

Mr. Axel Ganz 
President of lnt'l Pub. Div. 
Gruner + Jahr AG 

Hr. Michael Golden 
Exec. VP/General Manager 
The New York Times C~ny Women's Haga 

Mr. George Green 
President 
Hearst Magazines International 

Mr. John Griffin 
President, Magazine Division 
Rodale Press, Inc. 

Ms. Pat Guy 
Media Reporter 
USA Today 

Hr. Joseph Hanson 
Director 
New Sub Services, Inc. 

Hr. Thomas Healey 
Partner, Dir. Media & Adv. Services 
J.D. Power and Associates 

Mr. William Hitzig 
Group VP/General Manager 
Children's Television Workshop 



Mr. Paul Hoffman 
VP/Editor· in-Chief 
Discover 

Mr. Stuart Honeybone 
Vice President 
T/SF C011111.Jnications Corp. 

Mr. Tony Hoyt 
Publisher 
Cosmopolitan 

Mr. Alfred Jackson 
Dir., Diversity & Staff Devel. 
Scholastic, Inc. 

Mr. Richard Johnson 
SVP Executive Sales 
Ringier America 

Mr. A. Laurence Jones 
President & CEO 
Neodata Services, Inc. 

Ms. Anne Karalekas 
Publisher 
The llashington Post Magazine 

Mr. Thomas Kelly 
Publisher 
Natural History 

Mr. llilliam Kerr 
EVP & President Magazine Group 
Meredith Corporation 

Mr. Leo Hofrr1ann 
Associate Director 
Bristol-Myers Squibb 

Mr. Jeffrey Hoops 
Partner 
Ernst 8. Young 

Mr. llil l i am Hunrnel 
Senior VP, Marketing 
Highlights for Children 

Mr. Martin Jacobus 
VP, Sales 8. Marketing 
llorld Color Press, Inc. 

Mr. Arthur Joinnides 
Sr. Vice President/Publisher 
Butterick Company, Inc. 

Ms. llilma Jordan 
Co-Chairman 
The Jordan, Ed111iston Group, Inc. 

Ms. Louisa Kearney 
Advertising Director 
Columbia Journalism Review 

Mr. Patrick Kenealy 
President 
PC llorld 

Mr. Michael Klingensmith 
Publisher 
Entertainment ~eekly 

Mr. llilliam Holiber 
Senior VP, Group Publisher 
Cowles Business Media 

Ms. Marianne Howatson 
Group Publisher 
Gruner+ Jahr USA Publishing 

Mr. John Hurley 
VP/Publication Sales 
Consolidated Papers, Inc. 

Mr. Roy Johnson 
Senior Edi tor 
Sports Illustrated 

Mr. Randall Jones 
CEO 
llorth 

Mr. Scott Kabak 
Senior Vice President 
Times Mirror Magazines 

Mr. M. David Keil 
President & Managing Director 
Audit Bureau of Circulations 

Mr. Thomas Kenney 
President, Magazine Publishing 
The Reader's Digest Association, Inc. 

Mr. James Kopper 
Exec. VP, Group Publisher 
Times Mirror Magazines 



Mr. W. Ronald Kops 
President 
Kops & Associates 

Mr. Robert Krefting 
President 
Holly Hill Publishing 

Ms. Judith Kula 
Senior Vice President 
Quebecor Printing (USA) Corp. 

Mr. Frank Lalli 
Managing Editor 
Money 

Mr. Jeffry Lapin 
VP, General Manager Mag. Div. 
F&W Publications, Inc. 

Ms. Lynn Lehmkuhl 
Publisher 
Nickelodeon 

Ms. Jalaane Levi-Garza 
Vice President 
Texas Monthly 

Ms. Thomasine Lewis 
Editor 
Disney Adventures 

Ms. Helshi Lockwood 
V.P. National Sales Director 
Texas Monthly 

Mr. Edward Kosn~r 
Editor & President 
New York 

Mr. Kent Kreh 
Publisher & Executive V.P. 
l.leight \/archers 

Mr. Jack Ladd 
President 
Ladd Associates, Inc. 

Mr. Edward Lane 
President, Mwg~zine Group 
R. R. Donnelley & Sons Company 

Mr. Erik Skipper Larsen 
President 
Bonnier Publications A/S 

Mr. Pauli Antero Leimio 
President 
United Magazines Ltd. 

Mr. Gerald Levin 
Chairman, CEO & President 
Time Warner lnc. 

Mr. Edward Lewis 
Chairman, Publisher 8. CEO 
Essence Comnun i cations, Inc. 

Mr. Michael Loeb 
President 
NewSub Services, lnc. 

Mr. Robert Krakoff 
Chairman 
Cahners Publishing 

Mr. Guenther Krl..fTlllinga 
Deputy Bureau Chief 
Burda Publications, Inc. 

Mr. Michael Lafavore 
Executive Editor 
Men's Health 

Mr. Dale Lang 
Chairman 
Lang Col!ITlUnications, Inc. 

Mr. Gregory Lawson 
Group Vice President 
Flint Ink Corporation 

Mr. Bernard Leser 
President 
The Conde Nast Publications Inc. 

Mr. Michael Levy 
Publisher 
Texas Monthly 

Ms. Nina Link 
Senior VP/Publisher 
Children's Television Workshop 

Mr. Marshall Loeb 
Managing Editor 
Fortune 



Mr. Thomas Losee 
Publisher 
Architectural Digest 

Ms. Elizabeth Maher 
Chief Operating Officer 
The Economist 

Mr. Michael Marchesano 
Executive Vice President 
BPA Consuner Magazines 

Mr. Henry May 
Vice President Sales 
Uorld Color Press, Inc. 

Mr. James Mccoubrey 
Chairman 
Magazine Association of Canada 

Ms. Maryanne McNellis 
Edi tor 
The Financial Post Magazine 

Mr. Elmer Meider 
President 
Highlights for Children, Inc. 

Mr. Herb Meyers 
Media Supervisor, N.A. Adv. 
Ford Motor CQl11)any 

Ms. Pat Miller 

Mr. David L~ppert 
Sr . VP , F i n.:.nc e & Adm i n i st rat i 
F&\IPublic:itions, lnc. 

Mr. Paul M~hler 

VP, Publisher Services 
Di al America Mc.rket i ng, Inc. 

Mr. Sal Murino 
Chairman/CED 
Penton Publishing 

Mr. Arch McClure 
VP/Sales & MJrketing Publ. Pap 
Champion lnternJtional Corporation 

Mr. Merrill Mcloughlin 
Co-Edi tor 
U.S. News & \lorld Report 

Mr. Paul McPherson 
Managing Director 
AdMedia Corpor;:ite Advisors, Inc. 

Mr. Donald Melanson 
Advertising MQnager 
The New York Times 

Ms. Joan Meyers 

Mr. Jeffrey Morgun 
Publisher 
Men's Heal th 

Mr. Jay MacDonald 
Publisher 
Inc. 

Mr. Terence Mansfield 
Managing Director 
National Magazine Co. Ltd. 

Mr. Robert Mate 
Vice President/Pub. Director 
Meredith Corporation 

Mr. Denton McCormick 
Business Unit Executive 
Acxiom Corporation 

Mr. Jason McManus 
Editor·in·Chief 
Time \larner Inc. 

Ms. Rebecca McPheters 
VP· Information Services 
New York Times Uomen's Magazines 

Mr. John Meneough 
Executive Vice President 
Co1T111Unications Data Services, Inc. 

Mr. Jim Meyers 
EVP, Sales and Marketing 
SRDS 

Mr. George Morris 
Manager National Accounts 
Fraser Paper Ltd. 



Mr. Gary Moss 
Vice President • Mktg. Conrn. 
Ca~ell Soup Company 

Mr. Donald Murray 
Eastern Sales Manager 
Westvaco Corporation 

Mr. Edward Nyt ko 
President & CEO 
Ringier America 

Mr. Ralph O'Connor 
Vice President Marketing 
Blandin Paper Co~any 

Mr. Richard Oelkers 
Senior Account Manager 
International Papaer 

Mr. Tsutomu Otsuka 
Senior Vice President 
Tok""1a Shoten Publishing 

Mr. Francis Pandolfi 
President 
Times Mirror Magazines 

Mr. Donald Paull 
Manager Publication Sales 
Westvaco Corporation 

Mr. Michael Perlis 
President, Publishing Group 
Playboy Enterprises, Inc. 

Mr. To111 Mul l<.'n 
Assoc. Directo1· Media Planning 
Schering Plough Healthcare Products 

Mr. Nichol:is Ni Les 
Publisher & President 
The Sporting News 

Mr. Daniel O'G1 ien 
General SJles MJnJger 
Boise Casc:ide Corp. 

Mr. Richard O'Rorke 
Chief Financial Officer 
The Economist 

Ms. Stephanie Stoke Oliver 
Edi tor 
Essence 

Mr. William Otto 
Publisher 
Arthritis Todily 

Mr. Robert ParJdise 
Publisher 
Barron's 

Mr. Gary Pawlaczyk 
Vice President, Marketing 
World Color Press, Inc. 

Ms. Lori Poppe 
Business Unit Executive 
Acxiom Corporation 

Ms. Annie Murphy 
Editor·in·Chief 
Parents 

Mr. Joel Novak 
Managing Director 
Veronis Suhler & Associates 

Ms. Mary O'Brien 
Asst. Director, Publisher Svc. 
DialAmerica Marketing, Inc. 

Mr. John O'Toole 
President 
A.A.A.A. 

Mr. Gregory Osberg 
Associate Publisher 
Newsweek, Inc. 

Mr. John Paloian 
Senior Vice President 
R.R. Donnelley & Sons C0/11)any 

Mr. Maynard Parker 
Edi tor 
Newsweek 

Mr. Johnathan Pellegrin 
Chairman/CEO 
Johnson Hill Press 

Ms. Lynn Povich 
Editor·in·Chief 
Working Woman 



Ms. Jane Pratt 
Editor-in-Chief 
Sassy 

Mr. Peter Quigley 
Director of Sales & Marketing 
3M Media Networks 

Mr. Jack Rehm 
Chairman, President & CEO 
Meredith Corporation 

Ms. Gloria Ricks 
VP/Director of Pubilc Affairs 
Hearst Magazines 

Mr. Michael Rooney 
Vice President, Publisher 
Discover 

Mr. Donald Ross 
President 
COllllPJnications Data Services, Inc. 

Mr. Robert Russell 
Executive Vice President 
Cuebecor Printing (USA) Corp. 

Mr. Juha Salovaara 
Director 
Post Newspapter Services 

Mr. Heikki Saraste 
Vice President & General Mgr. 
Sanoma Corporation 

Mr. John ~r(:bic·h 

President~ P~blisher 
KC Publ isn1ng Inc. 

Mr. Danie L RJmc l la 
President/COO 
Penton Publishing 

Mr. \Ji lson Re11;bold 
President 
Judd's, Incorporated 

Mr. Michael Ringier 
Chairman of the Board 
Ringier AG 

Mr. Richard Rosenthal 
President 
F&IJ Publ icut ions, Inc. 

Mr. Richard Rosy 
Senior Vice President, Sales 
Neodata Services, Inc. 

Ms. Susan Russo 
Executive Director 
The New York T i111es 

Mr. Dean Sundcrson 
Publisher 
Gruner+ Jahr USA Publishing 

Mr. Hershel Surbin 
President & CEO 
Cowles Business Media 

Ms. Betty Quadracci 
Publisher 
Milwaukee 

Mr. Thomas Reed 
Vice President 
R.R. Donnelley & Sons C~any 

Ms. Midge Richardson 
Editor· in-Chief 
Seventeen 

Ms. Ardath Rodale 
Chairman of the Board 
Rodale Press, Inc. 

Dr. Joachim Rosier 
Chief Operating Officer 
Gruner+ Jahr USA Publishing 

Mr. Del Rusher 
Vice President/Group Publisher 
PJS Publications, Inc. 

Mr. Eugene Saburi 
Reasearch and Development 
Tokuma Shoten Publishing 

Mr. Carl Sandizell 
US-Representative 
Jahreszeiten-Verlag 

Mr. Eero Sauri 
Managing Director 
Sanomaprint Special Interest Magazines 



Mr. Robert Savin 
Senior Vice President 
R.R. Donnelley & Sons Company 

Mr. Charles Serra 
Sales Representative 
The New York Times 

Mr. Marvin Shanken 
Chairman 
M. Shanken Communications, Inc. 

Mr. Ul i Sigg 
Chairman 
Ringier AG 

Mr. Richard Smith 
Editor-in-Chief and President 
Newsweek 

Mr. William Soinski 
Senior Director 
Highlights For Children 

Mr. Paul Stecko 
VP & General Manager 
International Paper 

Ms. Martha Stewart 
Editor-in-Chief 
Martha Stewart Living 

Mr. John Suhler 
President 
Veronis, Suhler & Associates, Inc. 

Ms. Suzie Sc~nrler· 

Mr. Harold Sh3in 
Executive VP i General Manager 
Newsweek 

Mr. Peter Sh<.>3 
Chief Executive Officer 
Entrepreneur Maguzine Group 

Mr. Robert Sims 
Senior Vice President 
National Geogruphic Society 

Mr. Clar·ence Sr11i th 
President 
Essence 

Mr. John South;im 
International Licensing 
New York Times women's Magazines 

Ms. Betsey Steeger 
Edi tor 
Junior League Review 

Mr. Rick Stirlen 
Director Murketing Services 
Philip Morris U.S.A. 

Mr. JohnSi..lli11~1n 

President ur.a Publisher 
Nationul Jo~rnul Inc. 

Mr. Arnie Semsky 
EVP, Media & Programming Ser. 
BBDO \.lorldwide 

Mr. Jonathan Shanes 
Senior Manager 
Ernst & Young 

Mr. Stephen B. Shepard 
Editor-in-Chief 
Business \.leek 

Mr. John Skipper 
Vice President 
Disney Magazine Publishing 

Ms. Maija·Sisko Soderman 
Director 
Post Newspaper and Magazine Services 

Mr. Peter Spiers 
Publisher 
Rodale Press, Inc. 

Mr. Charles Stentiford 
Partner 
Desilva & Stentiford Associates, Ltd. 

Mr. Stephen Stoneburn 
SVP & Managing Director 
Cowles Business Media 

Mr. Howard Sullivan 
Vice President Sales & Mktg. 
Judd's, Incorporated 



Mr. Thomas Wolf 
Vice President/General M~nager 
Rodale Press, Inc. 

Dr. Andreas Z'Graggen 
Managing Director 
Jean Frey AG 

Mr. Mail i \.Joli 
Managing Director 
Ringier 

Mr. Jin Zheng 
Edi tor· in-Ch id 
Comedy \.Jorld 

Mr. Paul Wolff 
VP/Group Publisher 
American Express Publishing 

Mr. Daniel Zucchi 
SVP, Director of Consl.nler Mktg 
Hearst Magazines 



Mr. Gary Sutton 
Vice President, Sales 
World Color Press, Inc. 

Mr. Robert Teufel 
President 
Rodale Press, Inc. 

Mr. Albert Traina 
President 
Traina Associates 

Ms. Anne Valsta 
Vice President, Publishing 
Sanomaprint Magazines 

Ms. Erica Ventley 
Managing Director 
Veronis, Suhler & Associates, Inc. 

Mr. Anibal Vigil 
Editor 
Atlantida 

Mr. Frederick IJaingrow 
President 
Petersen Publishing Co. 

Mr. Jay Walker 
Chairman 
NewSub Services, Inc. 

Mr. Paul \Jessel 
Vice President/CFO 
Rodale Press, Inc. 

Mr. John le;r.ple 
President & CEO 
Guideposts Associutes, Inc. 

Mr. John Tho111Js 
Chairm.:in 
Adweek 

Ms. Karen Tubridy 
V.P. Custom RcsC>arch 
Mediam.:irk Reseruch Inc. 

Ms. Pamela Van Zandt 
Executive Vice President 
The Conde Nast Publications Inc. 

Mr. Kirke Vernon 
National Sales Manager 
International Paper 

Mr. Harry Vinson 
Sales Executive 
World Color Press, Inc. 

Mr. Martin Walker 
Chairman 
Walker Co111i: ... n i cations 

Mr. James Warrillow 
President, Canadian Publishing 
Maclean Hunter Limited 

Ms. Kate White 
Editor·in·Chief 
McCall's 

Mr. Alain Tessier 
Chairman, CEO 
Mediamark Research Inc. 

Mr. Kenneth Tomlinson 
Worldwide Editor-in-Chief 
Reader's Digest 

Ms. Marlene Tuyay Scott 
President 
Ingram Periodicals Inc. 

Mr. Alan Vandenburgh 
President 
Vandenburgh Publishing COflllany, Inc. 

Mr. John Veronis 
Chairman 
Veronis, Suhler & Associates, Inc. 

Mr. Auke Visser 
General Manager 
UNU/Acinedia BV 

Mr. Ronald Walker 
Publisher 
Smithsonian 

Mr. Alan Waxenberg 
Senior V.P./Publisher 
Good Housekeeping 

Ms. Ruth Whitney 
Editor in Chief 
Glamour 


