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What's So Special
About Magazines?

very magazine has a distinct personality. A

real conversation mkes place beeween the

reader and the editor. Reading g maguine is
an intimate, invokuing experiency, an-activity which is
usually experienced alone.

The edironial product of a magazine is the best of
all media at fulfilling pcrsonal needs and values of
the reader. It creates 2 mood, a focused interest.
Magzazines communicate positive social values and
have been influcntial in initiating or accelerating
political, lifestyle and social movements such as
outdoor living, fashion, new technology, and health
and fitness and concern for the environment.

A magazine is a mngible enduring companion, a
friend that you can enjoy at home, work, traveling,
anywhere ar ajl. Magazines are portable, informing
and entermaining. The intrinsic informational
character of 2 magazine makes it an integral pare of
daily living.
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Ocrober 7, 1993

Ms. Eilen Cassidy
The White House

Dear Ellen:

As you requestad, I've put together some thoughm-stpplemented by a minlmum of staristics—on
magazine readership and the role magazines pley in sbhaping public policy. Following are some points
you may want 10 keep in mind for Mrs. Clinton’s remsarks:

@ Since the first mogazine was published in America in 1741, magazines have played a major role
in shaping publlc opinion. In the early 1800s William Lloyd Gamrison's The Liberator
passionately declared its opposition to slavery and iz rallying cry for more than three decades
finally was heeded in the owrcome of the Civil War, Through its unadorned coverage of the Civil
War, Harper's Weckly was credited with styengthening the cauge of the Union, After the wat,
significant arbiters of literary taste and shapers of public debate, Farm magazines informed
Americans about impormnt new num-of the~century inventions. Women'’s magazines such as The
Ladics' Home Journal not only taught women home management, in the 1880s they published
floor plans of functional, safe, well-designed houses that could be built for less than $2,000. In
those early vears the Jourpa) and other women's magazines campaigned against worthless patent
medicines, crusaded for better maternal health and pressed for truth in sdvenising. During the
first World War, magazines such s¢ Goad Honsekseping and McCall’s led the food conservation
effort in the U S., and even advocated that women work outside the home in factories to free men
for the war e!'fon At that dme women's magazines also helped shape the nationsl dzbate on
alcohol, poirnting out its devastating effects on the home.

There are inmumersble examples of how magazines have shaped society, particularly in the areas
of health care and ecucation, and the quality of life in general. In the past decade, magazincs
as differemt oc People. Rolling Stonc and Scientific American have tried to increase public
understanding of AIDS. Self, Preventiog and Longevity magazines, among others, have
addressed the {nterests of Americans searching for healthier ways of living. Beter Homes &
Qardens has devoted may of its pages to the issue of homelessness, and set up a foundstion 10
help alleviate the problem. Apd many of the women's magazines are working actively to
promote breast cancer awareness and funding for research.

- Magazines are an imporiamt source of information abowt a variety of subjects, ranging from
buying an automobile 10 managing finances to health advice. Studies of "media involvement™
have shown that people rum to6 magazines more than other media as their main source of
knowledge informazion and usable ideas on these subjects.

MasANE PURLISHERS OF AMERICA
919 TRIRD AVENUE New YORK, NY 10022« (212)872-8700 Fax (212)888-4217
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Editorial

1) Mogazines Edoeate and inform The Gtizen and Consumer
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o The 74 magazines moasured  one billion editorial pages on
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pubhdxed 1.9 billion editorial These 74 measured
pages in 1991 on a wide varicry magezinss provided an

of topies. For eanmple, the ustounding 2,122 editorist
editnrial pages of magazines pages per U.S, household in
helped to create the interest 1991. Soe the section on

and concem about health and Readership o find out who
nutridon among the generl is reading all these editorial
public, and in 1991 alone these pages.
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Editorial

B The “Study afMedia In-
volvement VI” revealed thar
of four media, magazines
were, by far, the medium thar
consumers most counted on
for their main source of
knowledge, informartion and
usablc ideas. This was ocue
across the baard for seven
major arcas of their lives, from

cars w financial issues 1
healdh.

B Ofthe four media, mage-
zines we by far the maost effec-
uve medium for knowledge
and usablc ideas—45% of 1.S.
adulrs vs. 18% for welevision.

%

2) Magerlnas Contibote Most Kaowledge Avd Usable dves 38
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Readership | 37

!

. | NearlyEveryone Rea:g;‘di/'
- Magazines @ 4
" ¢

] ot only does nearly everyone read l
. mangincs, but magazine readership is T

; heaviest among demographic, thought g

and lifestyle leaders. I

Adults.. I
B 164 million adults, o §9% of zh¢ U.S, populanon i.
18 years of age and older, read one or more of the i

172 MRI-measured magazines during the average
month.

W g, R N

M They read an average of 10.3 differsnt icsues per
adult reader during the month.

Men...

B 76.7 million adult men, or 87% of U.S. men read
at least one issuc. They read an avergge of 9.3
different issues during the average month.

Women... ‘

W 87.3 million adult women, or /% of U.S. women,
vead ax least one issue. They read an wverage of 10.4
different issmes during the average month.
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American
Magazine October 5, 1993
Conference

BY FAX - 202-456-2239

Ms. Kim Tilley

Associate Director of Research
The White House

Room #197

0ld Executive Office Building

Dear Kim:

Following up on our conversation this afternoon regarding Mrs. Clinton’s October 12 appearance at the
American Magazine Conference in Orlando, here are some suggested "talking points” and background
that may be useful to you in preparing her remarks, including an updated conference program.

Some issues that the audience of 700 magazine editors and publishers would like 10 see addressed include:

- The magazine industry gets about half of its revenue from magazine sales and half from
advertising sales. Both are impacted by the state of the economy but advertising is particularly
vulnerable 10 depressed levels of consumer spending and consumer confidence. The recovery
from the 1990-91 recession has stalled out in just six months and our revenues are flar with little
or no growth in sight. '

In this situation, magazine publishers want to know whether the uncertainties plaguing the
economy and depressing consumer confidence will be resolved in the near future by definitive
government action on major open issues such as health care costs and related taxes.

More specifically, we are concerned about the effect of the health care plan on directly-related
industries, e.g., pharmaceurical. (Drugs and Remedies is a2 major magazine advertising
category.) Also, what will be the effect of the plan on ancillary industries, including tobacco and
alcohol?

- The impact of the health care plan on small businesses (Most magazine companies are relatively
small businesses.)

- In view of the complexity and controversy surrounding the President’s health care plan, how can
magazine editors help readers understand the issues and thus make informed judgments which
they communicate to government decision-makers”?

- Finally, we wonder whether international crises such as Somalia, Russia, Bosnia, etc. are likely
to divert the President’s energy and attention from selling his program to a divided Congress and

MAGAZINE PUBLIS 35
a confused electorate. OF AMERICA

AMERICAN SOCIETY
OF MAGAZINE EDY 0108
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Peter Henderson/MPA
Letter to Kim Tilley
Page 2

As I'mentioned, in the past the American Magazine Conference has featured many distinguished speakers,
including Gen. Norman Schwarzkopf, former President Jimmy Carter, former First Lady Barbara Bush,
Jane Fonda, Art Buchwald, Lee Yacocca, Ray Bradbury and Ross Perot.

If you have any questions or would like more information, please feel free to contact me in Orlando, at
the Hyatt Regency Grand Cypress (407-239-1234). Or you can call Judy Jorgensen, MPA’s Director of
Communications, who will be handling press for the conference and will be in our New York through
Thursday at 212-872-3723.

Sincerely,

Peter Henderson
Director, Meetings & Events
Magazine Publishers of Ametrica
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Peur Henderson/MPA
Leter to Kim Tilley
Page 2

As I mentioned, in the past the American Magazine Conference has featured many distinguished speakers,
including Gen. Norman Schwarzkopf, former President Jimmy Carter, former First Lady Barbara Bush,
Jane Fonda, Art Buchwald, Lee lacocca, Ray Bradbury and Ross Perot.

If you have any questions or would like more information, please fee) free to contact me in Orlando, at
the Hyatt Regency Grand Cypress (407-239-1234). Or you can call Judy Jorgensen, MPA’s Director of
Communications, who will be handling press for the conference and will be in our New York through
Thursday at 212-872-3723.

Sincerely,

I;eter Henderson

Director, Meetings & Events
Magazine Publishers of America
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JUDITH 8. JORGENSEN
Kxacutive Director » Communirations
{212)872-3723

October 7, 1993

Ms. Ellen Cassidy
The Whire House

Dear Ellen:

As you requested, I've put together some thoughts—supplemented by a minimum of statistics--on

magazine readership and the role magazines play in shaping public policy. Fellowing are some points
you may want to keep in mind for Mrs. Clinton’s remarks:

® Since the first magazine was published in America in 1741, magazines have played a major role
in shaping publlc opinion. In the early 1800s William Lloyd Garrison’s The Liberator
passionately declared its opposition to slavery and its rallying cry for more than three decades
fineily was heeded In the outcome of the Civil War. Through its unsdorned coverage of the Civil
War, Harper's Weekly was credited with strengthening the cause of the Union. After the war,
magazines including The Nation, The Arlantic Monthly, and North Amgrican Review beceme
significant arbiters of literary tastc and shapers of public debare. Farm magazines informed
Amedcans about important new turn-of the-centuty Inventions. Women's magazines such as The
not only taught women home mansgement, in the 1880s they published
floor plans of functional, tafe, well-designed houses that could be butlt for less than $2,000. In
those early years the Joumal and other women’s magazines campaignied against worthless patent
roedicines, crusaded for better maternal haslth and pressed for truth in sdvertising. During the
first World War, magazines such as Good Housekesping and McCall'z led the food conservation
effort in the U.S., and even advocated that women work ourside the home in factories to free men
for the war cffon At that time women's magazinee also helped shape the national debate on
alcohol, pointing out its davastating effects an the home.

There are innumerable examples of how magazines have shaped society, parciculariy in the arzas
of health care and education, and the qualiry of life in general. In the past decade, magazines
as different as Peopls. Rolling Stone and Scientific American have tried 1o increase public
understanding of AIDS. Self, Prevention and Longevity magazines, among others, have
addressed the interests of Americans scarching for healthier ways of living. Bemer Homes &
Gardens has devoted many of its pages to the issue of homelessness, and set up a foundation 10
help alleviate the problem. And many of the women's raagaZines are working actively to
promote breast cancer awareness and funding for resesrch.

. Magazines are an imporiant source of information abowt a variety of subjects, ranging from
buying an ausomobile to managing flnances to health advice. Studies of "media involvement™
have shown that people turn to magazines more than other media as their main source of
knowiedge mformaﬁon and usable ideas on these subjects.

MACAZINR PUBLISHERS OF AMERICA
919 Twirp AVENUE Niw YORK, NY 10032 «(212)872-3700 TAX (212)8384217
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largensen lemet
Elien Cassidy
Page 2

. People identified as avid magazine readers are more likely than televition viewers 10 be active
in politics and in their commanities: specifically, they are more likely to vote In an election,
write to & magazipe or ncwspaper aditors, write to or visit an elected official, and to do
fundraising or volunteer work. (See "Index of Public Activity" for more detailed listing.)

Regarding Carol Browner’s remarks, you should have already heard from--or will, shortly—Jjay Melvin,
MPA’s Director of Imernational Affairs, and MPA President Donald Kummerfeld.

Please do not hesitate to call me with any questions. You can rezch me at {212) §72-3723 until about

8:00 tonight, or at the Hyan Regency Grand Cypress in Orlando, (407) 239-1234 tomorrow after 4:00
p.m.

Sincerely,

S

Exec. Director, Communications
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@ Despite the currenr
recession, Americans are
buying more magazines than
cver, The cirvulation of consumer
MAGAZINES CONTIINIES 10 TRy
each year with a 14% fncrease
sinee 1985 conpared to only a
52%6 growh i the US. adnlt
pepuiation (chare 1). This
increased penctration of the
market has been particularly
srrang during the past ten
years. Adule Americans now
buy about 36 magazine copics
per year on average comparcd
to only 30 capics per person
en years ago. (Based ona
weighted average magazine
frequency of 18 times per
year, multiplicd by a perissue
purchasc factor of 2 cupiva in
1987 vs, 1.7 in 1980).

A Magazine is a Friend

ver singe the days of Ben Franklin, American

magazines liuve fostered the exchange of ideas

and nurtured cxceptional editorial, artistic, and
publishing talent, Maguazines have been a major force
in shaping American socicty, expressing our hopes and
our fears, informing und molding the way we think and
act, readily adapting to shifts in taste and fashion,
stimulating new wlimology in printing and graphics,
and meanwhilc weathering the gyrations of the
nation’s cconomy,

What makes hu success of magazines in Amenca
particularly remarkable is that nobody really needs a
magazine in (e same sense that one needs food or
shelter, heat or transportation. But we all need friends,
and that iy whae a good magazine becomes. It creates
involvement: 4 relationship with the readcr, a relation-
ship he or she looks forward to renewing cach time the
magazine arrives. ‘I'his intangible, virtually un-qualifi-
ablc dynamic — the creation and maintenance of
millions of successful onc-on-one relationships — is
the seetet of the magazine industry’s great vitality,

Meanwhile, the advertiser, whose investment helpy
mast magazincs to flourish, benefits from this reader
tivolveinent,

1) Ouaner Centur of Gtowth-AudlM Puul Mugnlno ]
Circulation ond U.S. Adult Population In Millions

W Circvlction [ U.S. Adult l’opululion
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Jorgensen lemer ©
Ellen Cassidy

Page 2

] People idenilfied as avid magazne readers ars more likely than television viewers to be active
in politics and in their comrumities: specifically, they are more likely to vots in an election,
write t0 a magazine or newxpsper editors, wrlte to or visit an clected official, md to do
fundruising or volunteer work, (See "Index of Public Activity” for more detalled listing.)

Regarding Carol Browner’s remarks, you should have already heard from—or will, shortly—Jay Me!" in,
MPA’s Director of International Affairs, and MPA President Donald Kummerfeld.

. . . ] - abour
Please do not hesitate to call me with any questions. You cen reach me gt (212) 8723723 ur il &
8:00 tomight, or at the Hyant Regency Grand Cypress in Orlando, (407) 239-1234 tomorrow .frer 4:00
p.m.

Sincerely,

S

Exec. Director, Communicarions
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The
American
Magazine
Conference

FAX (29 pages incl. cover sheet) 202-456-22394
TO: Kim Tilley, The White House
FROM: Judy Jorgensen, Magazine Publishers of America

Following is the entire text ©f the aAmerican Magazine
Conference program, along with background about the
first magazine in America,

Regarding small businesses, approximately 70% of MPA'g
membership are considered smaller magazine companies.

We defince "smaller" as a company with approximately $10 million
or less in revenues, and onc that generally publishes no more
than one or two magazincs.

Please call me at the Hyatt Regency Grand Cypreas, 407-230-1234
if you have additional questions.

MAGAZINE FLBLISHERS
0F AMERICA
AMERICAN 300511y

OF MACAZINE EDFTORy
575 Lexinpion Avxnue
New Fork XY 10022
12123 7920055
Fax (212)K88-4217
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The
American
Magazine
Conference

FAX (29 pages incl. cover sheet) 202 ~456-2239
TO: Kim Tilley, The White Housge
FROM: Judy Jorgensen, Magazine Publishers of America

Following is the entire text of the American Macazine
Conference program, along with background about the
first wagazine in America.

Regarding small businesses, approximately 70% of MPA'c
membership are considered smaller magazine companies,

We definc "smaller" as a company with approximatrely $10 million
or less in revenues, and onc that gererally publishes no more
than one or two magazincs.

Please call me at the Hyatt Regency Grand Cypreass, 407-230-1234
if you have additional questions.

MAGAZINE FUIBLISHERS
OF AMERICA
AMERICAN 300N

OF MACAZINE EDYLORS
575 Lexingion Averue
New Fork §Y 10022
2420 73206188

Fax (212) k881217
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Copyright 1993 PR Newswire Association, Inc. W

PR Newswire

September 13, 1993, Monday

SECTION: Lifestyle

DISTRIBUTION: TO LIFESTYLE EDITOR

LENGTH: 294 words

HEADLINE: TOP TEN COLLEGE WOMEN FOR 1993 CITED

BODY: A student who took a three-year leave to speak out against world hunger...
an intern with the White House Health Care Task Force... Miss Black Deaf America...
and an organizer of the International Management Symposium in Switzerland are among
those named GLAMOUR magazine’s Top Ten College Winners for 1993.

This is the 36th year that GLAMOUR is honoring outstanding women undergraduates.
The winners, currently seniors, were selected on the basis of academic excellence and
involvement outside the classroom.

Ruth Whitney, editor-in-chief of GLAMOUR, called the winners of the 1993
competition "smart, assured leaders with the drive to change the world."

GLAMOUR’s Top Ten College Women for 1993, featured in the current (October)
issue of the magazine, are: Tina Choi, Wellesley College (hometown: Northborough,
Mass.); Ruthie Flores, University of California at Los Angeles (hometown: Norwalk,
Calif.); Amy Friedman, Northwestern University (hometown: Westwood, Mass.); Jennifer
Green, Texas A&M University (hometown: Seabrook, Texas); Allison Hughes, Harvard
University (hometown: Polson, Mont.); Angela Hunt, Rice University (hometown:
Houston); Kristi Merriweather, Spelman College (hometown: College Park, Ga.); Erika
Dalya Muhammad, University of Chicago (hometown: Miami); Jennifer Robey, Lewis
and Clark College (hometown: Tulsa, Okla.); and Julie Yamamoto, University of
Southern California (hometown: Huntington Beach, Calif.).

Robey took the leave to speak against world hunger, Hunt interned with the Health
Care Task Force, Merriweather is Miss Black Deaf America and Hughes helped
organize the International Management Symposium. CONTACT: Howard Greene of
Greene Inc., 212-725-2660, or home, 516-374-4230
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Cowles Business Media Inc. 1993

August 15, 1993

SECTION: Vol. 22 ; No. 14 ; Pg. 36
LENGTH: 3555 words

HEADLINE: What are lily-white and read all over; Racism in mainstream American
magazinesincludes related articles

BYLINE: English, Rodney K.
BODY: A: MAINSTREAM AMERICAN MAGAZINES.

The magazine industry could do a lot better by its minority professionals in terms of
recruitment and development. Here, the respondents to FOLIO:’s 1993 survey on people
of color in magazine publishing point out where and why they see need for improvement.

In 1985, 1 asked an ad director at the company where I was a circulation director why
there were no blacks or women on his staff. He told me that he didn’t hire blacks or
women because the decision-makers at ad agencies and corporations aren’t comfortable
dealing with blacks and/or women. Selling pages, he carefully explained to me, was not
about numbers and demographics. Selling pages comes from that special relationship
between the salesman and the client.

Since that conversation, the ad director, now the magazine’s associate publisher, has
apparently had a change of heart. He has hired a number of women. He has yet,
however, to hire any person of color.

The issue of cultural diversity has been with us for a while. After the King riots, the
executive committee of the American Society of Magazine Editors called on the
Magazine Publishers of America "to work with its members and appropriate minority
groups to recruit as many people as possible for hiring by magazines in all departments.”




No, not after the Rodney King riots of 1992: This proposal was made in 1968 after the
riots that followed the assassination of Dr. Martin Luther King Jr.

In 1993, some 25 years since that call to action, the magazine industry’s record on
hiring and retaining persons of color is still pathetic. Just look around your office. Or, if
for some reason you don’t believe that your office is representative, ask colleagues who
have attended one of the annual American Magazine Conferences--or any other industry
function--what they witnessed. The non-whites can be counted on one hand.

Or look at the top of the mastheads of America’s leading magazines. To the best of
my knowledge, there is not a single African-American publisher, editor or advertising
director of a large, consumer, "majority-market" magazine in the United States. Don
Kummerfeld, president and CEO of MPA, candidly describes the industry’s workforce
composition quite simply as "lily-white."

My conversation of eight years ago with the ad director, which would be laughable
rather than outrageous if he weren’t still in a position of authority, is hauntingly familiar
for many non-whites in the magazine business. In my work with the Howard/MPA
Magazine Publishing Procedures Course, I have had the opportunity to talk to dozens of
talented, angry and frustrated black and brown Americans who love magazines and their
unique role in American society, yet who chafe and struggle in a work environment
almost uniformly dominated by white Americans.

"The numbers aren’t there’

If the industry is committed to making its workforce and product more reflective of the
population it purports to serve, a good place to start would be to listen to the people of
color currently employed in the business. FOLIO:, however, did not survey all people of
color, nor even an approximate sample of all people of color in the magazine industry.
We would have liked to, but we couldn’t. There are no baseline statistics on the numbers
and job status of people of color in the magazine business. MPA, which has been asked
repeatedly for this information, has so far refused to collect the data. In fact, when
Charles F. Whitaker, an assistant professor at Northwestern University, this year began a
baseline study of people of color in the industry, MPA declined to provide assistance.
Kummerfeld stated that "at one point, it was thought that collecting such information was
illegal.” Now, however, the reasoning runs more to "we don’t need to survey to know the
numbers aren’t there. What’s the difference between 1 percent and S percent? It isn’t
good."

We mailed the FOLIO: survey to 160 people whose names were drawn from a list of
applicants and participants in the Howard/MPA Magazine Program, acquaintances, and
those who answered notices in ethnic journalists’ association newsletters. Further,
recipients were asked to copy and distribute the survey to other persons of color. Eighty
surveys were completed and returned.



Copyright 1993 Predicasts, a Division of Ziff Communications Co.

Phillips Business Information, Inc.

MIN Media Industry Newsletter

June 14, 1993

SECTION: No. 24, Vol. 46
LENGTH: 625 words

HEADLINE: First Glimpse at the 1993 American Magazine Conference Program:
"INTERACTING" WITH DILLER, LEVIN, THE ANA..AND THE FIRST LADY?

BODY: Although the verdict is out as to whether the October 10- 13 American
Magazine Conference will, in conference chairman Tom Losee’s (Architectural Digest)
words, be "one of the best we’ve ever had," the Orlando, Fla., program’s "morning line"
features two stars with substance:

1. Barry Diller, the Fox-TV programming chief-turned- QVC Network chairman/ceo.
He is among the gurus of the so-called "information superhighway,” the technology that
by the end of this century is predicted to have every home and business linked
electronically; and 2. Time Warner Inc. president/chairman/ceo Jerry Levin, who knows
a thing or two about the "superhighway" (a TWX project is in the works in Orlando) and
magazines. minsiders note that Levin--who has attempted to restore morale at Time Inc.
since his February 1992 ascendancy-- "said very little about the magazine division" at last
month’s TWX shareholders’ meeting. That should change at the AMC.

As min reported (May 24, 1993), there will be a major Association of National
Advertisers’ presence at the AMC, with the ANA’s print committee to be shown a new
Yankelovich study that Magazine Publishers of America executive vp/marketing
development Jim Guthrie says "will support magazines’ primacy in improving and
building perceptions in brand equity." It will complement a Monday-morning (October
11) panel, "Brand Marketing in the '90s and the Challenge to Magazines," which will
feature executives from at least two big advertisers: Campbell Soup Co. and
Schering-Plough. Co-moderators are Good Housekeeping publisher Alan Waxenberg
and Reader’s Digest publisher Greg Coleman.



Among the other panels/workshops are:
* "From the tabloids to Time, are we breaking all the traditional (editorial) taboos"?

* "Full-service agencies and media-buying services: What does it mean for magazines?"

* "Flops, failures, and honest mistakes: magazines that didn’t make it"; and:

* "Rebel without a pause: the unconventional, demanding world of the smaller
magazine publisher."

‘Still on the MPA’s "wish list" is First Lady Hillary Rodham Clinton, who was invited
to the AMC several months ago (min, February 15, 1993), but, Losee tells us, "probably
won’t confirm until the last minute." Even sans HRC, the AMC celebrity lineup is
impressive, with Mssrs. Diller and Levin augmented by ABC News media-political
analyst Jeff Greenfield and Texas Governor Ann Richards. Neither is expert in
magazines (though Greenfield has written for quite a few of them), but both should keep
the expected large turnout in their seats and-

-at least temporarily--away from those "minor" (Disney World, etc.) distractions.
Post-AMC is the international publishers’ (FIPP) gathering. More on that next week.

..AND AT THE ANA MEETING, LOOK FOR O&M’S BEERS AND CNN’S KING.

In that the Association of National Advertisers meeting in Naples, Fla., begins the
weekend (October 16) following the AMC and FIPP, publishers have the opportunity to
parlay the two events. And they will get to renew acquaintances with Ogilvy & Mather
chairman/ceo Charlotte Beers, the 1992 AMC keynoter who will speak to the ANA.
Joining her will be CNN talk-show host Larry King, ex-Washington Post editor-in-chief
Ben Bradlee, and, on the substantive side, Coors chairman/ceo Peter Coors, Coca-Cola
director of global marketing Peter Sealey, Kraft General Foods senior vp/marketing
Lorraine Scarpa, and Coalition for Brand Equity chairman Larry Light. The program’s
theme is "Advertising means business," and, appropria

tely, the meeting will be among the last official duties of ANA chairman DeWitt
Helm, who will retire in November after a 10-year stint.

COPYRIGHT 1993 by Phillips Business Information, Inc.
SUBJECT: Advertising and Marketing (AM); Broadcasting and Publishing (BP)

PTS-ACC-NO: 1914173




October 5, 1993

Ms. Kim Tilley

Associate Director of Research
Old Executive Office Building
Room 197

Washington, DC 20500

Dear Kim:

As promised, enclosed you will find programs from the last five years of the American Magazine
Conference. Below is a list of keynoters and prominent speakers that you had requested:

1992
Arthur Miller
Mark Russell

1991

Art Buchwald

Helen Gurley Brown

David Kearns

Jane Bryant Quinn

Gen. H. Norman Schwarzkopf

1990

Thomas Hale Boggs, Jr.
Ray Bradbury

Jimmy Carter

Jack Kemp

1989
Barbara Bush
Lee lacocca

1988
H. Ross Perot

If I can be of any further assistance, please don't hesitate to call. Looking forward to hearing from you.
Don't forget that T will be at the Hyatt Regency Grand Cypress as of tomorrow. You can reach me there at
407-239-1234.

/S' prely,
“ oy

Peter Henderson
Director/Mectins & Events

MAGAZINE PUBLISHERS OF AMERICA
919 THiRD AVENUE NEW YORK, NY 10022 = (212)872-3700 Fax (212)888-4217



America
Magazine October 5, 1993
Conference

BY FAX - 202-456-2239
Ms. Kim Tilley

Associate Director of Research
The White House

Room #197

Old Execurive Office Building

Dear Kim:

Following up on our conversation this afternoon regarding Mrs. Clinton's October 12 appearance at the
American Magazine Conference in Orlando, here are some suggested "talking points" and background
that may be useful to you in preparing her remarks, including an updated conference program.

Some issues that the audience of 700 magazine editors and publishers would like to see addressed include:

- The magazine industry gets about half of its revenue from magazine sales and half from
advertising sales. Both are impacted by the state of the economy but advertising is particularly
vulnerable to depressed levels of consumer spending and consumer confidence. The recovery
from the 1990-91 recession has stalled out in just six months and our revenues are flat wich little
or no growth in sight. '

In this situation, magazine publishers want to know whether the uncertainties plaguing the
economy and depressing consumer confidence will be resolved in the near future by definitive
government action on major open issues such as health care costs and related taxes.

More specifically, we are concerned about the effect of the health care plan on directly-related
industries, e.g., pharmaceutical. (Drugs and Remedies is 2 major magazine advertising
category.) Also, what will be the effect of the plan on ancillary industries, including tobacco and
alcohol?

- The impact of the health care plan on small businesses (Most magazine companies are relatively
small businesses.)

- In view of the complexity and controversy surrounding the President’s health care plan, how can
magazine editors help readers understand the issues and thus make informed judgments which
they communicate to government decision-makers?

- Finally, we wonder whether international ¢rises such as Somalia, Russia, Bosnia, etc. are likely
to divert the President’s energy and attention from selling his program to a divided Congress and

MAGAZINE PUBLIS 135
a confused electorate. OF AMIRICA

AMERICAN SOCIETY
OF MAGAZINE ED[ "2 1t8
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Petcr Henderson/MPA
Lenter to Kim Tilley
Page 2

As I mentioned, in the past the American Magazine Conference has featured many distinguished speakers,
including Gen. Norman Schwarzkopf, former President Jimmy Carter, former First Lady Barbara Bush,
Jane Fonda, Art Buchwald, Lee lacocca, Ray Bradbury and Ross Perot.

If you have any questions or would like more information, please feel free to contact me in Orlando, at
the Hyatt Regency Grand Cypress (407-239-1234). Or you can call Judy Jorgensen, MPA’s Director of

Communications, who will be handling press for the conference and will be in our New York through
Thursday at 212-872-3723,

Sincerely,

%et Henderson

Director, Meetings & Events
Magazine Publishers of America

<8 3944 TNESH 79Nd " 9HK WON 4 2Ll SE. S



Withdrawal/Redaction Marker
Clinton Library

DOCUMENT NO. SUBJECT/TITLE DATE RESTRICTION
AND TYPE
001. note Handwritten To-Do List, | - Set Up Meeting, 2 - Yale [partial] (1 n.d. b(6)
page)
COLLECTION:

Clinton Presidential Records
First Lady's Office

Liz Bowyer

OA/Box Number: 3988

FOLDER TITLE:
[HRC Daily File] Tuesday, October 12 [1993]

2014-0483-5
sb359

RESTRICTION CODES

Presidential Records Act - [44 U.S.C. 2204(a)]

P1 National Security Classified Information [(a)(1) of the PRA]

P2 Relating to the appointment to Federal office [(a)(2) of the PRA|

P3 Release would violate a Federal statute [(a)(3) of the PRA|

P4 Release would disclose trade secrets or confidential commercial or
financial information [(a)(4) of the PRA|

PS5 Release would disclose confidential advice between the President
and his advisors, or between such advisors [a)(5) of the PRA|

P6 Release would constitute a clearly unwarranted invasion of
personal privacy [(a)(6) of the PRA|

C. Closed in accordance with restrictions contained in donor's deed
of gift.
PRM. Personal record misfile defined in accordance with 44 U.S.C.
2201(3).
RR. Document will be reviewed upon request.

Freedom of Information Act - [S U.S.C. 552(b)|

h(1) National security classified information [(b)(1) of the FOIA}

b(2) Release would disclose internal personnel rules and practices of
an agency |(b)(2) of the FOIA]

h(3) Relcase would violate a Federal statute [(b)(3) of the FOIA]

b(4) Release would disclose trade secrets or confidential or financial
information |(b)(4) of the FOIA)

b(6) Release would constitute a clearly unwarranted invasion of
personal privacy [(b)(6) of the FOIA]

b(7) Release would diselose information compiled for law enforcement
purposes [(b)(7) of the FOIA|

b(8) Release would disclose information concerning the regulation of
financial institutions [(b)(8) of the FOIA|

b(9) Release would disclose geological or geophysical information
concerning wells [(b)(9) of the FOIA]
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SATURDAY, OCTOBER 9

¢ 12:00pm - 5:00pm
Reglstration

® 6:30pm - 10:00pm
Board of Directors’
Reception & Dianer
(MPA/ASME Board only)

SUNDAY, OCTORBER 10

¢ 9:00am - 2:00pm
Cowles Challenge Cup

¢ {0:00am - 6:00pm
Reglstratioa

¢ 3:00am - 4:00pm
Smaller Magazine
Advisory Councll Meeting

® 4:00pm - $:30pm
Swmaller Magazine
Advisory Council Reception

¢ 7:00pm - 11:00pm

Welcome Reception & Dinner
Hosted by: Disney-MGM
Studios Theme Park

MONDAY, OCTOBER i1

e 7:00am
Continental Breakfast

® 7:30am

President's Outhok
Donald D. Kummerfeld
President, MPA

MPA Annual Mecting
Chairman's Review
Robert J. Teulel
Chairman, MPA
President and COO,
Rodale Press, Inc.

Election of MPA Board
and Officers

Welcome to the Conference
Thomas P, Laosee, Jr.
Publisher, Architectural Digest,
Confcrence Chairman

¢ $:00um
Keynote Address:

(T S

e 3:35amn

Maguziues and the Communications
Superhighway

Gernld M. Levin

Chairmun, CEQ & President,

Time Warner Ine.

¢ 9:10um

“The ’rimacy of Mugnzines
in Bullding Brand Equity"
Jumes A, Taylor

Munaginyg Purtnee and CEO,
Yankelovich Pactners Inc.

Watts Wacker
Managing Puanner,
Yankelovich Parnery Inc.

¢ 9:3%un 'Y
Coffee Brenk

» 9:3S5ain

"Brand Marketing in the '90s and the
Challenge to Mugnzines"

Panel co-modurated by:

Gregory (i, Coleman

Vice President, U.S. Maguzines &
Publisher, U.S. Reader's Digest,

The Rewclers Digest Association, e,

Alun M, Wuxenbebg
Scrior Vice President/
Publisher,

Guod lHousekevping

Panellsty:

Gury 8. Moxs

Vico President - Markeling
Cominunications,
Campbell Soup Co.,
President,

CSC Advenrtising lnc,

Russell i1t

President,

Schering-Plough Hesltheure Products
Advertixing Corp.

11:15am - 12:30pn
CONCURRENT
WORKSHOPS

Scyvion A

"Full-Servive Ageucles and Mediu
Buylng Services: What Does It Mean
for Muguzlnes?*®

Pancl imoderated by:!

Jmnes L. Kopper

Ex¢eutive Yiee President/

Group Publisher,

Thnes Mireor Magazines

Panclivy:

Gene DeWitt
President,

DeWiit Media, Inc.

Michnel D. Drexler
President,
BJK&E Media Group

Steven Farella

Bxcculive Vice President,
Director of Mudia Services,
Jurdun, McGrath, Case & Taylor

Arnold Semsky

Exccutive Viee President,

Media and Programming Scrvices,
BBDO Worldwide

Sexsion B

*Managing Diversity: Cupitalizing on
the Power of the [ndividual...and the
Marketpiace"

Panel moderatcd by:

Roger C. Toull

Former Publisher und

Editor-in-Chicl, Mas

Panclists:

José A, Berrios

Dircctoe of Headquanters
Personnel & Divenity Programs,
Gunnett Co., Ine,

Alfred T, Juckson
Dircctor, Divenity & Swff Development,
Scholastic, Inc.

Roy . Johnsoa
Scnior Editor,
Sporis llustrated

Session C

"Flops, Failures and lonest Mistakes:
Mugazines That Didn't Make It"
Punel maderated by:

Myrua Blyth

Senior Vies President,

Meredith Corporation,

Publishing Direstor and
Bditor-in-Chicf,

Laciex' Hoine Journal

Panclists:

John Mack Carter

Director of Magazine Development,
Hearst Magavines,

Editor-in-Chief,

Good Howsekeeping



Pat Miller

Former Editor,

Woman,

Formec Publisher & Editor,
New Woinan

Michael Perlls
President, Publishing Group,
Playboy Eatorpriscs, Inc.

Scssion D
"Rebel Without & Fause: The

Unconventional, Demanding World of

the Swaller Magazine Publisher"
Panel moderated by:

Marle Clapper

Publisher,

Clapper Communications Companles

Panelists:

Francois de Gaspe Benuhlen
Group Publisher,

Telemedia Communications
(USA) Inc.

Joha Ehlert
PresidentVCEQ,
Ehlert Publishing Group, Inc.

Michael R, Levy
Publisher, Texas Monthly

Nina B. Link
Senior Vice President/Publisher,
Children's Television Workshop

Scssion B

*Three Amerkan Internationallsts...

Three Approaches”

Panel moderated by:

Russell J. Melvin
Durector//International AlTairs,
Magazine Publishers of Amcrica

Panelists:

J. Scott Briggs

President,

Zifr-Davis Publishing Company

John Griffin
PresidenMagazine Division, Rodale
Press, Ine.

Bernard If, Leser
President,
The Condé Nast Publicutions Ine.

* 1:00pm

Golf Tournament

Men's Doubles Tennis
Womea's Doubles Tennis

Free Evening
e 7:00pm - 10:00pn

ASME Reveption & Dinner
(ASME incmbury unly)

TUESDAY, OCTOBER 12

¢ 6:00um

Shaep Pencil Power Walk and Fun Run

¢ 7:30umn
Contineatal Brenkfust

¢ 8:00um

ASMIE: The Year's Review
Stephen B, Shepard
President, ASME
Editor-in-Chiul, Buyiness Week

¢ 8:20umn

‘The Role of Softwiare In Puteractive
Murketing Communicatlons

Barry Diller

Chairmun amd CEO, QYC

* 9:00am

vFrom the Tubloids to Tline,

Are We Brenking All the Traditional
Taboos?”

Introduction:

Juctquetine Lo

Editor-in-Chief,

Funily Clrcle,

Editorial Dircvlor Magazine
Develupnent,

New York Times Womnen's Magazines

Punel noderated by:
Landon Y. Jones
Managing Editor,
Peuple

Punclisly:
Anthein Disuey
Bditor-in-Chief,
TV Guide

Edward Rosaer
Cditor & Prosident,
New Yurk

Kate White
Editor-in-Chiet,
McCull's

s 10:00am
Coffee Beeak

¢ 10:13am

"Are We All Guing to be Roadkill on
the Iuformation Highwuy?"

Jeff Greenfleld

Political and Medis Anslyst,

ABC News

11:184m - 12:30pm
CONCURRENT
WORKSIIOPS

Seasion A

“Full-Service Agencles and Medla
Buying Services: What Does It Mean
for Mugazines?”

(See Monday)

Session B

"Managing Diversity: Capitalizing on
the Power of the Individual...and the
Marketplace”

(See Monday)

Session C

"Flopy, Fallures and Honest Mistakes:
Mugnzines That Didn't Make I

(Sec Monday) :

Scasiun D

"Rebel Without & Pause: The .
Unconventlanal, Demandiag World of
the Sinaller Maguzine Publisher”

(See Monday)

Scasion E

"“I'hree American Internationalists...
Three Approaches”

{See Monday)

e 1:00pmn
Mixed Doubles Tennls

¢ 7:00pm - 7:45pm
Reception

7:45pm- 10:30pm

Annual Dinner

Entertainment provided by
Washington D.C.'s Political Satire
Troupe,

The Capitol Steps

Sponsorcd by: World Calor Press

©10:30pm - 1:00 am
SRDS Dunce Party

WEDNESDAY, OCTOBER 13

¢ 7:15am
Continental Breakfast



SATURDAY, OCTOBER 17

" 12:00PM - 5:00PM

; Reglstration

" 6:30PM - ~:15PM

| Board of Directors Reception
[

| 7:15PM - 10.15PM

i Board of Directors Dinner

|

] SUNDAY, DCTOBER 18

' 10:00AM - 5:30PM

. Registration

 6:30PM - 10:00PM

- Bermuda Beach Bash &
Barbecue

\
|
|
] 'MONDAY, OCTOBER 19

7:00AM - 8:00AM
Buffet Breakfast

8.00AM

President's Outiook
Donald D. Kummerfeld
President, MPA

MPA Annual Meeting
Chairman’s Review
Reginald K. Brack, Jr.
Chairman. MPA

Election ot MPA Board
and Officers

Welcome to the Conference
Pamela Florl
Conference Chairman

8:30AM

Keynote Address:
Charlotte Beers
Chairman.

Chief Executive Officer,
Ogilvy & Mather Worldwide

9:00AM

Winning Cases

“Ford Explorer Success Story”
John B. Vanderzee

Advertising Manager,

Ford Division

Ford Motor Company

9:10AM

“The Future Generatlon

of Magazine Readers”

Panel moderaied by: Ellzabeth Crow
President. CEO & Editorial Director,
Gruner - Jahr USA Publishing

Panelists:

Nina Unk

Senior Vice President/Publisher,
Children’s Television Workshop

Karen Ritchle

Senior Vice President,
Director Media Services,
McCann-Erickson/Detroit

10:10AM
Coffee Break

10:30AM

“Why Print Must Prevali”
Robert Hughes

Senior Writer.

TIME

11:15AM - 12:15PM
CONCURRENT WORKSHOPS '

Session A

“Clrculation Marketing:
The One-Night Stand

(or Wil They Respect Us
In the Morning?)”

Panel moderated by:

Patricla Campbell
Executive Vice President/
Group Publisher,

Times Mirror Magazines

Panelists:

Stephen Bernard

Vice President. Circulation,
Scholastic, Inc.

Patrick E. Kenny

Vice President.

Global Circulation Marketing.

The Reader’s Digest Association, Inc.

lan Thompson
President.
Thompson, Habib & Denison

Linda Warren
Consumer Marketing Director,
Sports Illustrated

Session B

“International Partnering”

Pancel moderated by: George Green
President,

Hearst Magazines International

Panclists:

Thomaz Souto Correa
Executive Vice President,
Editora Abril, S.A.

Henry W. Marks
Director of International Publishing,
Playboy Enterprises, Inc.

Jorge Planas
Consejero.
Gruner + Jahr Espana, S.A.

Other panelists to be announced

Session C

“Small Magazine Companies
(and Thelr Secrets of Success)”
Panel moderaied by: Willlam M. Otto
Publisher.

Vice President of Publications,

Arthritis Today

Panelists:
Jetfrey Dearth
President,
The Neu Republic

Jettry M. Lapin

Vice President. Group Publisher,
Magazine Division.

F&W Publications. Inc.

Christopher M. Little
President.
Cowles Magazines. Inc.

Session D

“The Best Marketing Idea I've
Ever Seen From a Magazine”
Panel moderated by:

Thomas P. Losee, Jr.

Senior Vice President/

Publishing Director.

Knapp Communications Corporation

Alan M. Waxenberg
Vice President/Publisher,
Good Housekeeping

Panelists:

Lynne Christopher

Senior Vice President/Media Director,
Temerlin McClain

G.F. Tyrrel}

Vice President, Advertising,
Corporate Staff.

Jjohnson & johnson

David Verklin

Senior Vice President,
Corporate Media Director,
Hal Riney & Pariners. Inc.

Other client panelist to be announced

Session E

“The Eternal, Infernal Challenge
of Covers”

Panel moderated by: Ruth Whitney
Editor-in-Chief,

Glamour

Panelists to be announced

Session F (Monday Only)
“Magazines and the
Environment...The Issues,
The Answers”

Panel moderated by:

Thomas Stoneback

Vice President,

Chief Administrative Officer,
Rodale Press. Inc.

Panclists:

David J. Refkin

Director of Environmenual Affairs,
Time Inc.

Midge Richardson
Editor-in-Chaef.
Seventeen

Nancy A. Rlaser -
President.
Risser & Associates

1:00PM - 6:00PM

Golf Tournament

Men's Doubles Tennis
Women's Doubles Tennis
Naturalist Excursion
Salling

Free Evening

7:00PM - 10:00PM
ASME Reception & Dinner
(ASME Members Only)

TUESDAY, OCTOBER 20

6:00AM
Sharp Pencll Fun Run

7:00AM - 8:00AM
Buffet Breakfast

8:00AM .
Dally Program introduction
Pamela Fiorl

Conference Chairman

8:05AM

ASME: The Year's Review
Stephen B. Shepard
President. ASME
Editor-in-Chief,

Business Week

8:10AM

Winning Cases

“Joll-O Success Story”
Sally Genster Robling
Director of Marketing,
Desserts Division,

Kraft General Foods

8:20AM

“Miifer's Court - Dilemmas

In Magazine Publishing”

A pancl of advertisers, agency executives.
editors and publishers moderated by:
Professor Arthur R. Miller

Bruce Bromiey Professor of Law,
Harvard Law School

<Panelists:
David K. Braun
Kraft General Foods

Peter W. Eldredge
Newsweek

Donna Galotti
Ladies’ Home Journal

Russell P. Glisdorf
Tarlow Advertising Inc.

William Joanes
Car and Driver

Jack Kliger
Glamour




jce Program

N veryday we pour

" Jacqueline Leo
L Fumily Circle

Louis M. Schultz
Lintay:USA

Emily Swartzentruber
!'J. Walter Thompson US.A . Inc.

| Other panelists 10 be announced

{10:15AM

. Cotffee Break
L 10:30AM
| “America Speaks Its Mind”
' Roger Rosenblatt

| Columnist. Life

j Essavist, MacNeil/Lehrer NewsHour

DIL1SAM - 12:15PM
| CONCURRENT WORKSHOPS

| Session A

- “Clirculation Marketing:

} The One-Night Stand

i (or Wil They Respect Us
" In the Morning?)”

] (See Monday)

' Session B

! “International Partnering”
i (See Monday)

i Session C

! “Smali Magazine Companies

; (and Thelr Secrets of Succoss)”
‘; (See Monday)

l Session D

. “The Best Marketing idea I've
" Ever Seen From a Magazine”
I (See Monday)

" Session E

i “The Eternal, Infernal Challenge

| of Covers”

| (See Monday)

| Session F (Tuesday Oaly)

' “Fifty Great Magazine ldeas
in Fifty Minutes™

! Pane! moderated by:

| John Mack Carter

: Director of Magazine Development,

! Hearst Magazines

| Editor-in-Chief,

| Good Housekeeping

Panelists to be announced

| Session G (Tuesday Only)

| Medla Directors Workshop
| (A A A.A. Consumer Magazine

| Committee Only)

© 2:00PM - 3:30PM
. Medla Directors Workshop
(Open To All Registrants)

l 1:00PM - 5:30PM

Mixed Doubles Tennls
Bermuda Gardens Tour
Naturalist Excursion

| Sailing
{

0:30PM - T:15PM
Reception

“:15PM - 10:30PM
Annual Dinner
| “The Laughter and Song
{ of Politics”
| Dinner Speaker: Mark Russell

|‘ Political Satirist

; WEDNESDAY, OCTOBER 21
E’ 8:00AM - 9:00AM
Buffet Breakfast

9:00AM

Daily Program Introductlon
Pamela Florl

Conference Chairman

‘ 9:05AM

{ “An Appreciation”
Ruth Wooden
President,
The Advertising Council

] 9:15AM

I Winning Cases

‘ “Raiph Lauren's Safarl

l Success Story”

I Camille McDonald

i Vice President Marketing,

1 Designer Fragrances,

+ Division of Cosmair Inc.

' 9.304M

' “Aace Relatlons—

l A Personal Perspective”
! Mark Mathabane

Author

' 10-00AM
i Cotfee Break

L 10:15AM

. Grand Finale Speaker
| 10:45AM

| Closing Presentation

i Grand Prize Drawing

| 11:00AM
! Adjournment

!
]
|

our talents
and energies,

" our bearts and souls

into making
magazines.

- But only once a

year—in October—
do we gather

as amn industry

and as colleagues
to exchange ideas,
to listen and to learn

- from each other.

This is one meeting

- you can’t afford

Lo miss.

Let us face the

- future, together.

Register now for
the American
Magazine
Conference!

—Pamela Fiori




Ms. Eija Ailasmaa
Vice President, Publishing
Sanomaprint Magazines

Mr. Chris Anderson
Managing Director
Future Publishing Ltd.

Mr. Paul Atkinson
Vice President Advertising
The Wall Street Journal

#ur. D. Claeys Bahrenburg
President
Hearst Magazines

Mr. Donald Barrett
Vice President
Acxiom Corporation

Mr. George Bell
VP, Group Publisher
Times Mirror Magazines

Mr. Robert Bilstein
Senior Vice President Sales
Neodata Services, Inc.

Ms. Myrna 8iyth
Publ, Dir. & Editor-in-Chief
Ladies’ Home Journal

Mr., Theo Bouchat
Managing Director
Ringier Romandie

fist of Registrants for The American Magazine Conference

Mr. Mohommea Al-Dundarawy

pPublisher and Managing Directo

Makkah Advertising

Mr. David Arculus
Group Managing Director
EMAP PLC

Ms. Bonnie Axthelim
Vv.P. & General Manager
3M Media Networks

Ms. Julie Bain
Editor-in-Chief
Private Clubs

Ms. Lisa Bearden
Associate Publisher
AA Magazine rublications

Mr. David Bender
President, (00
Mediamark Research Inc.

Ms. Lena Bjork
Publ isher
{CA - Forlaget

Mr. Daniel Bonnier
Publisher
Publications Bonnier

Mr. Reginatd Brack
Chairman, CEQ
Time Inc.

Mr. Charles Allen
Publishing Director
Modern Maturity

Mr. Shel Asen
Senior VP, Mfg. & Purchasing
McGraw-Hill, Inc,

Mr. John Babcock
President/CEQ
Adweek

Mr. Yarub Balkhair
General Manager Public Relatio
Saudi Arabian Airlines

Mr, John 8edeil
President
Simmons Custom Research

Mr. John Beni
Senior VP/General Manager
Cahners Publishing Company

Mr. Fritz Blumenberg
President
Burda Publications, Inc.

Ms. Chris Boskin
Publ isher
Worth

Mr. Daniel Brewster
President & CEOQ

American Express Publishing Corporatior



Mr. John Brice
National Sales Manager
Advertising Age

Mr. John Brunelle
Executive Vice President
The Conde Nast Publications Inc.

Mr. Robert Burton
Chairman of the Board, President & CEO
World Color Press, Inc.

Mr. Brian Callaghan
Vice President & Publisher
Endless Vacation

Mr. Joseph Cappo
Group Publisher
Crain Communications Inc.

Mr. Barry Carlson
Senior VP/General Manager
Neodata Services, Inc.

Mr. Michael Carr
pPresident
Weider Publications, Inc.

Mr. James Causey
pPresident/CEQ
Tuff Stuff Publications, Inc.

Mr. Stephen Childs
President
Texas Monthly

Mr. K. Robert Brink
Executive Vice President
Hearst Magazines

Mr. Jonathan Bulkeley
General Manager, Media
American Online, Inc.

Mr. Walter Cahners
Consultant, Special Projects
Reed Publishing USA

Mr. John Campanelli
Senior VP of Manufacturing
R.R. Donnelley & Sons

Mr. Roger Cariock
Senior Vice President

Massachusetts Financial Services

Ms. Deirdre Carmody
Reporter
The New York Times

Mr. John Mack Carter
Editor-in-Chief
Good Housekeeping

Ms. Meg Cheever
Publisher
Pittsburgh

Mr. Eric Christensen
Vice President
Repap Sales Corp.

Mr. Dieter Bruhn
Vice President
Axel Springer Group Inc.

Mr. Kurt Burghardt
Vice Chairman
Neodata Services, Inc.

Mr. John Caldwell
President

Marblehead Communications, Inc.

Ms. Patricia Campbell
Executive Vice President
Times Mirror Magazines

Ms. Marty Carlock

Mr. Meinard Carper
Publisher
V.N.U./Spaarnestad

Mr. Steve Case
President & CEO
American Online, Inc.

Mr. Kenneth Chester
Senior VP/Circulation

New York Times Women’s Magazines

Ms. Diane Cimine

Philip Morris U.S.A.




Mr. Peter Clancey
SvP/Corporate Mktg. & Sales
Petersen Publishing Company

Mr. Gregory Coleman
Publisher
Reader’s Digest

Mr. Jerry Constantinc
President/Publ isher
PJS Publications, Inc.

Mr. Andrew Corty
President
Florida Trend

Mr. Rance Crain
_ President
Crain Communications, Inc.

Ms. Elizabeth Crow
President, CEO & Edit.Director
Gruner + Jahr USA Publishing

Mr. Gregory Curtis
Editor
Texas Monthly

Ms. Anda Cytroen

Mr. Charles Davis
Manager Coated Pub. Sales
Boise Cascade Corporation

Ms. Marie Clapper
Publisher
Clapper Commnunications Companies

Ms. Janet Conners

Mr. Arthur Conway
President
DialAmerica Marketing, Inc.

Mr. Peter Costiglio
Vice President, Communications
Time Inc.

Mr. Keith Crain
Vice Chairman
Crain Communications, Inc.

Mr. Lawrence Crutcher
Managing Director

Veronis, Suhler & Associates, Inc.

Ms. Joyce Cusack
Vice President/Marketing
Standard Rate & Data Service

Mr. Robert Czufin
Advertising Managing Director
The New York Times

Mr. James Dawson
President
Quebecor Printing (USA) Corp.

Ms. Ellen Cohen
President
Simmons Market Research Bureau

Mr. Don Connors
Media Manager
Best Foods, CPC International

Mr. Thomaz Correa
Executive Vice President
Editora Abril S.A.

Mr. David Cox
President & CEO
Cowles Media Company

Mrs. Gertrude Crain
Chairman of the Board
Crain Communications Inc.

Mr. Beat Curti
Owner & Chairman
Jean Frey AG

Mr. Andrew Cytroen
Corporate Media Manager
Warner Lambert Company

Mr. Douglas Damerst
Editor and Associate Publisher
AAA World

Mr. Francois de Gaspe Beaubien
Group Publisher
Telemedia Communications (USA) Inc.



Mr. John Deindorfer
vice President
Blandin Sales Corporation

Mr. O. Burtch Drake
Executive VP/CO0
American Association of Advertising Agen

Mr. Mark Edmiston
Co-Chairman
The Jordan, Edmiston Group, Inc.

Mr. Russell Elliot
V.P. Advertising & Mktg. Comm.
Schering Plough Healthcare Products

Mr. Edward Erhardt
Vice President/Publisher
Advertising Age

Mr. Skip Farber
Vice President, Business Dev.
Reed Publishing USA

Mr. Saul Federman
Media Advertising Manager
The Wall Street Journal

Mr. Ricardo Fischer
C.E.O.
Editora Globo S.A.

Mr. Jerry Flatland
Director/Marketing and Sales
Weyerhauser Paper Company

Mr. Roland DeStlva
Partner

DeSilva 8 Stentiford Associates, Ltd.

Mr. Don Durgin
vice Chairman
Newsweek

Mr. John Egan

Group Vice President/Sales

World Color Press, Inc.

Mr. Steve Etlwanger
Editor-in-Chief
Inside Media

Mr. Gorton Evans
Vice President Marketing

Consolidated Papers, Inc.

Ms. Gail Farnell
Media Manager
Carter Wallace, Inc.

Mr. Henry Fenwick
Editor
Modern Maturity

Ms. Marilyn Ffiske
VP & Dir. MIS und MRA
Hightights for Children

Mr. Howard Flint
Chairman and CEO
Flint Ink Corporation

Ms., Anthea Disney
Editor-in-Chief
TV Guide

Mr. Hank Eckensburg

Corporate Purchasing Director

Ziff Davis

Mr. John Ehlert
President/CEQ

Ehlert Publishing Group, Inc.

Mr. John Emery
President
American Business Press

Mr. Neil Falco
President
Repap Sales Corporation

Mr. Don Farnell

Mr. Wright Ferguson
NY Advertising Director
Adweek Magazines

Mr. Bernard flanagan
Vice President/Marketing
Dow Jones & Company, Inc.

Mr. Steven Florio
President & CEO
The New Yorker



Mr. Joseph Foley
President
BPA International

Mr. James Gaines
Managing Editor
Time

Mr. William Garry
Editor-in-Chief
Bon Appetit

Mr. Doug Goodman
Staff Photographer
Advertising Age

Mr. Judson Green
Advertising Director
Inside Media

Ms. Janice Grossman
Group Publisher
K-111 Magazines

Mr. Paul Hale
Managing Director
Veronis, Suhler & Associates

Mr. Max Harris
Vice President, Manufacturing
World Color Press, Inc.

Mr. Irving Herschbein
Vice President
The Conde Nast Publications Inc.

Mr. Luca Formenton
Vice Chairman
Arnoldo Mondadori Editore S.P.A.

Mr. Thomas Ganske
Publisher
Jahreszeiten-verlag GmbH

Mr. Dennis Giza
Associate Publisher
Columbia Journalism Review

Mr. Philip Green
Chairman & Publisher
Catholic Digest

Mr. George Gretser
Publisher
Private Clubs

Mr. Kell Gustafsson
President
ICA Publisher

Mr. Clayton Hall
President
Southwest Art

Mr. Michael Haugh
SVP, Finance & Administration
Times Mirror Magazines

Mr. George Hirsch
Publisher
Runner'’s World

Mr. Daniel Friedman
Chairman of the Board
Kable News Company, Inc.

Mr. Axel Ganz
President of Int’l Pub. Div.
Gruner + Jahr AG

Mr. Michael Golden
Exec. VP/General Manager

The New York Times Company Women's Maga

Mr. George Green
President
Hearst Magazines International

Mr. John Griffin
President, Magazine Division
Rodale Press, Inc.

Ms. Pat Guy
Media Reporter
USA Today

Mr. Joseph Hanson
Director
New Sub Services, Inc.

Mr. Thomas Healey

Partner, Dir. Media & Adv. Services

J.D. Power and Associates

Mr. William Hitzig
Group VP/General Manager
Children’s Television Workshop



Mr. Paul Hoffman
VP/Editor-in-Chief
Discover

Mr. Stuart Honeybone
Vice President
T/SF Communications Corp.

Mr. Tony Hoyt
Publisher
Cosmopol itan

Mr. Alfred Jackson
pir., Diversity & Staff Devel.
Scholastic, Inc.

Mr. Richard Johnson
SVP Executive Sales
Ringier America

Mr. A. Laurence Jones
President & CEO
Neodata Services, Inc.

Ms. Anne Karalekas
Publisher
The Washington Post Magazine

Mr. Thomas Kelly
Publisher
Natural History

Mr. William Kerr
EVP & President Magazine Group
Meredith Corporation

Mr. Leo Hofmann
Associate Director
Bristol-Myers Squibb

Mr. Jeffrey Hoops
Partner
Ernst & Young

Mr. Witliam Humnel
Senior VP, Marketing
Highlights for Children

Mr. Martin Jacobus
VP, Sales & Marketing
World Color Press, Inc.

Mr. Arthur Joinnides
Sr. Vice President/Publisher
Butterick Company, Inc.

Ms. Wilma Jordan
Co-Chairman

The Jordan, Edmiston Group, Inc.

Ms. Louisa Kearney
Advertising Director
Columbia Journalism Review

Mr. Patrick Kenealy
President
PC World

Mr. Michael Klingensmith
Publisher
Entertainment Weekly

Mr. William Holiber
Senior VP, Group Publisher
Cowles Business Media

Ms. Marianne Howatson
Group Publisher
Gruner + Jahr USA Publishing

Mr. John Hurley
VP/Publication Sales
Consolidated Papers, Inc.

Mr. Roy Johnson
Senior Editor
Sports Illustrated

Mr. Randall Jones
CEO
Worth

Mr. Scott Kabak
Senior Vice President
Times Mirror Magazines

Mr. M. David Keil
President & Managing Director
Audit Bureau of Circulations

Mr. Thomas Kenney
President, Magazine Publishing

The Reader’s Digest Association, Inc.

Mr. James Kopper
Exec. VP, Group Publisher
Times Mirror Magazines



Mr. W. Ronald Kops
President
Kops & Associates

Mr. Robert Krefting
President
Holly Hill Publishing

Ms. Judith Kula
Senior Vice President

Quebecor Printing (USA) Corp.

Mr. Frank Lalli
Managing Editor
Money

Mr. Jeffry Lapin

VP, General Manager Mag. Div.

F&W Publications, Inc.

Ms. Lynn Lehmkuhl
Publisher
Nickelodeon

Ms. Jalaane Levi-Garza
Vice President
Texas Monthly

Ms. Thomasine Lewis
Editor
Disney Adventures

Ms. Helshi Lockwood
V.P. National Sales Director
Texas Monthly

Mr. Edward Kosner
Editor & President
New York

Mr. Kent Kreh
Publisher 8§ Executive V.P.
Weight Watchers

Mr. Jack tadd
President
Ladd Associates, Inc.

Mr. Edward Lane
President, Msgazine Group
R. R. Donnelley & Sons Company

Mr. Erik Skipper Larsen
President
Bonnier Publications A/S

Mr. Pauli Antero Leimio
President
United Magazines Ltd.

Mr. Gerald Levin
Chairman, CEO & President
Time Warner Inc.

Mr. Edward Lewis
Chairman, Publisher & CEO
Essence Communications, Inc,

Mr. Michael Loeb
President
NewSub Services, Inc.

Mr. Robert Krakoff
Chairman
Cahners Publishing

Mr. Guenther Krumminga
Deputy Bureau Chief
Burda Publications, Inc.

Mr. Michael Lafavore
Executive Editor
Men’s Health

Mr. Dale Lang
Chairman
Lang Communications, Inc.

Mr. Gregory Lawson
Group Vice President
Flint Ink Corporation

Mr. Bernard Leser
President

The Conde Nast Publications Inc.

Mr. Michael Levy
Publisher
Texas Monthly

Ms. Nina Link
Senior VP/Publisher
Children’s Television Workshop

Mr. Marshall Loeb
Managing Editor
Fortune



Mr. Thomas Losee
Publisher
Architectural Digest

Ms. Elizabeth Maher
Chief Operating Officer
The Economist

Mr. Michael Marchesano
Executive Vice President
BPA Consumer Magazines

Mr. Henry May
Vice President Sales
World Color Press, Inc.

Mr. James McCoubrey
Chairman
Magazine Association of Canada

Ms. Maryanne McNellis
Editor
The financial Post Magazine

Mr. Elmer Meider
President
Highlights for Children, Inc.

Mr. Herb Meyers
Media Supervisor, N.A. Adv.
Ford Motor Company

Ms. Pat Miller

Mr. David Luppert
Sr. VP, Finance & Administrati
F&W Publications, Inc,

Mr. Paul Mshler
VP, Publisher Services
DialAmerica Marketing, Inc.

Mr, Sal Marino
Chairman/CEO
Penton Publishing

Mr. Arch McClure
vP/Sales 8 Marketing Publ. Pap
Champion International Corporation

Mr. Merrill MclLoughlin
Co-Editor
U.S. News & World Report

Mr. Paul McPherson
Managing Director
AdMedia Corporate Advisors, Inc.

Mr. Donald Melanson
Advertising Manager
The New York Times

Ms. Joan Meyers

Mr. Jeffrey Morgan
Publisher
Men’s Health

Mr. Jay MacDonald
Publisher
Inc.

Mr. Terence Mansfield
Managing Director
National Magazine Co. Ltd.

Mr. Robert Mate
Vice President/Pub. Director
Meredith Corporation

Mr. Denton McCormick
Business Unit Executive
Acxiom Corporation

Mr. Jason McManus
Editor-in-Chief
Time Warner Inc.

Ms. Rebecca McPheters
VP-Information Services
New York Times Women'’s Magazines

Mr. John Meneough
Executive Vice President
Communications Data Services, Inc.

Mr. Jim Meyers
EVP, Sales and Marketing
SRDS

Mr. George Morris
Manager National Accounts
Fraser Paper Ltd.



Mr. Gary Moss

vice President - Mktg. Comm.

Campbell Soup Company

Mr. Donmald Murray
Eastern Sales Manager
Westvaco Corporation

Mr. Edward Nytko
President & CEOD
Ringier America

Mr. Ralph 0’Connor
Vice President Marketing
Blandin Paper Company

Mr. Richard Oelkers
Senior Account Manager
International Papaer

Mr. Tsutomu Otsuka
Senior Vice President
Tokuma Shoten Publishing

Mr. Francis Pandolfi
President
Times Mirror Magazines

Mr. Donald Paull
Manager Publication Sales
Westvaco Corporation

Mr. Michael Perlis
President, Publishing Group
Playboy Enterprises, Inc.

Mr. Toin Muilen
Assoc. Director Media Planning

Schering Plough Healthcare Products

Mr. Nicholas Niles
Publisher & President
The Sporting News

Mr. Daniel O'Brien
General Sales Manager
Boise Cascade Corp.

Mr. Richard O‘Rorke
chief Financial Officer
The Economist

Ms. Stephanie Stoke Oliver
Editor
Essence

Mr. William Otto
Publisher
Arthritis Today

Mr. Robert Paradise
Publisher
Barron's

Mr., Gary Pawlaczyk
Vice President, Marketing
World Color Press, Inc.

Ms. Lori Poppe
Business Unit Executive
Acxiom Corporation

Ms. Annie Murphy
Editor-in-Chief
Parents

Mr. Joel Novak
Managing Director
Veronis Suhler & Associates

Ms. Mary O’Brien
Asst. Director, Publisher Svc.
DialAmerica Marketing, Inc.

Mr. John 0’Toole
President
A.A.A.A.

Mr. Gregory Osberg
Associate Publisher
Newsweek, Inc.

Mr. John Paloian
Senior Vice President
R.R. Donnelley & Sons Company

Mr. Maynard Parker
Editor
Newsweek

Mr. Johnathan Pellegrin
Chairman/CEO
Johnson Hill Press

Ms. Lynn Povich
Editor-in-Chief
Working Woman



Ms. Jane Pratt
Editor-in-Chief
Sassy

Mr. Peter Quigley
Director of Sales & Marketing
3M Media Networks

Mr. Jack Rehm
Chairman, President & CEQ
Meredith Corporation

Ms. Gloria Ricks
VP/Director of Pubilc Affairs
Hearst Magazines

Mr. Michaet Rooney
Vice President, Publisher
Discover

Mr. Donald Ross
President

Communications Data Services, Inc.

Mr. Robert Russell
Executive Vice President
Quebecor Printing (USA) Corp.

Mr. Juha Salovaara
Director
Post Newspapter Services

Mr. Heikki Saraste
Vice President & General Mgr.
Sanoma Corporation

Mr., John Frebich
President i Publisher
KC Publishing Inc.

Mr. Daniel Ramella
President/C00Q
Penton Publishing

Mr. Wilson Reibold
President
Judd’s, Incorporated

Mr. Michaet Ringier
Chairman of the Board
Ringier AG

Mr. Richard Rosenthal
President
F&W Publications, Inc.

Mr. Richard Rosy
Senior Vice President, Sales
Neodata Services, Inc.

Ms. Susan Russo
Executive Director
The New York Times

Mr. Dean Sanderson
Publisher
Gruner + Jahr USA Publishing

Mr. Hershel Sarbin
President & CEO
Cowles Business Media

Ms. Betty Quadracci
Publisher
Milwaukee

Mr. Thomas Reed
Vice President
R.R. Donnelley & Sons Company

Ms. Midge Richardson
Editor-in-Chief
Seventeen

Ms. Ardath Rodale
Chairman of the Board
Rodale Press, Inc.

Dr. Joachim Rosler
Chief Operating Officer
Gruner + Jahr USA Publishing

Mr. Del Rusher
Vice President/Group Publisher
PJS Publications, Inc.

Mr. Eugene Saburi
Reasearch and Development
Tokuma Shoten Publishing

Mr. Carl Sandizell
US-Representative
Jahreszeiten-Verlag

Mr. Eero Sauri
Managing Director

Sanomaprint Special Interest Magazines



Mr. Robert Savin
Senior Vice President
R.R. Donnelley & Sons Company

Mr. Charles Serra
Sales Representative
The New York Times

Mr. Marvin Shanken
Chairman
M. Shanken Communications, Inc.

Mr. ULli Sigg
Chairman
Ringier AG

Mr. Richard Smith
Editor-in-Chief and President
Newsweek

Mr. William Soinski
Senior Director
Hightights For Children

Mr. Paul Stecko
VP & General Manager
International Paper

Ms. Martha Stewart
Editor-in-Chief
Martha Stewart Living

Mr. John Suhler
President

Veronis, Suhler & Associates, Inc.

Ms. Suzie Scunyler

Mr. Harold Shain

Executive vP 3 General Manager
Newsweek

Mr. Peter Shea
Chief Executive Officer
Entrepreneur Magazine Group

Mr. Robert Sims
Senior Vice President
National Geographic Society

Mr. Clarence Swith
President
Essence

Mr. John Southam
International Licensing
New York Times Women’s Magazines

Ms. Betsey Stceger
Editor
Junior League Review

Mr. Rick Stirten
Director Marketing Services
Philip Morris U.S.A.

Mr. John Suillivan
President and Publisher
National Journal Inc.

Mr. Arnie Semsky
EVP, Media & Programming Ser.
BBDO Worldwide

Mr. Jonathan Shanes
Senior Manager
Ernst & Young

Mr. Stephen B. Shepard
Editor-in-Chief
Business Week

Mr. John Skipper
Vice President
Disney Magazine Publishing

Ms. Maija-Sisko Soderman
Director

Post Newspaper and Magazine Services

Mr. Peter Spiers
Publisher
Rodale Press, Inc.

Mr. Charles Stentiford
Partner

DeSilva & Stentiford Associates, Ltd.

Mr. Stephen Stoneburn
SVP & Managing Director
Cowles Business Media

Mr. Howard Suflivan
Vice President Sales & Mktg.
Judd’s, Incorporated



Mr. Thomas wolf
Vice President/General Manager
Rodale Press, Inc.

Dr. Andreas Z’Graggen
Managing Director
Jean Frey AG

Mr. Maili wWolf
Managing Director
Ringier

Mr. Jin Zheng
Editor-in-Chief
Comedy World

Mr. Paul Wolff
VP/Group Publisher
American Express Publishing

Mr. Daniel Zucchi
SVP, Director of Consumer Mktg
Hearst Magazines



Mr. Gary Sutton
Vice President, Sales
World Color Press, Inc.

Mr. Robert Teufel
President
Rodale Press, Inc.

Mr. Albert Traina
President
Traina Associates

Ms. Anne Valsta
Vice President, Publishing
Sanomaprint Magazines

Ms. Erica Ventley
Managing Director

Veronis, Suhler & Associates, Inc.

Mr. Anibal Vigil
Editor
Atlantida

Mr. Frederick Waingrow
President
Petersen Publishing Co.

Mr. Jay Walker
Chairman
NewSub Services, Inc.

Mr. Paul Wessel
Vice President/CFO
Rodale Press, Inc.

Mr. John Teinple
President 3 CEOQ
Guideposts Associates, Inc.

Mr. John Thomas
Chairman
Adweek

Ms. Karen Tubridy
V.P. Custom Research
Mediamark Reserach Inc.

Ms. Pamela van Zandt
Executive Vice President
The Conde Nast Publications Inc.

Mr. Kirke Vernon
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