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THE WHITE HOUSE

WASHINGTON

November 15, 2000

Wendy Melillo
AdWeek

1700 K Street NW
Suite 306

Washington, DC 20006

Dear Ms. Melillo:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sincepely,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

John Palenicek

Director of Program and Policy Development
HRSA

5600 Fishers Lane, Rm. 7-20

Rockville, MD 20857

Dear Mr. Palenicek:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™

Sincerély, /

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
- Director, Office of National AIDS Policy



THE WHITE HOUSE

WASHINGTON

November 15, 2000

Hugh Price

Executive Director

National Urban League, Inc.
120 Wall Street, 8" Floor
New York, NY 10005

Dear Mr. Price:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28" |

Sincerdly,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Beny Primm, M.D.

Executive Director

Addiction Research and Treatment Corporation
22 Chapel Street

Brooklyn, NY 11201

Dear Dr. Primm:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Ke{‘medy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Presidential Envoy for AIDS Cooperation, and
Director, Office pf National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Martin Quintero

Executive Director

The National Latino/a Lesbian and Gay Organization
1612 K Street, NW Suite 500

Washington, DC 20006

Dear Mr. Quintero:

I would like to invite you to the announcement of a new partnership for HIV
‘prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sinceggly,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Linda Hanten

Executive Director

National Hispanic Medical Association
1411 K Street NW, Suite 200
Washington, DC 20005

Dear Ms. Hanten:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™

Sinceggly,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

The Honorable Carolyn Cheeks Kilpatrick
US House of Representatives

503 Cannon HOB

Washington, DC 20515

Dear Congresswoman Kilpatrick:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer. '

Please fill out the attached RSVP form if you are able to join us, and contact May
Ke'r11nedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Presidential Envyoy for AIDS Cooperation, and
Director, Officg of National AIDS Policy



THE WHITE HOUSE

WASHINGTON

November 15, 2000

Caya Lewis

National Health Coordinator
NAACP

4805 Mt. Hope Drive
Baltimore, MD 21215

Dear Ms. Lewis:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Presidential Enpoy for AIDS Cooperation, and
Director, Offic¢ of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Joseph O’Neill, M.D.
HIV/AIDS/ HRSA

5600 Fishers Lane, Room 705
Rockville, MD 20857

Dear Dr. O’Neill:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Keimedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sincerély,

Sandra L. Thurman
Presidential Envay for AIDS Cooperation, and
Director, Office ¢f National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Jenifer Kates

Program Officer

Kaiser Family foundation
2400 Sand Hill Road
Menlo Park, CA 94025

Dear Ms. Kates:

I'would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Presidential Enyoy for AIDS Cooperation, and
Director, Offic¢ of National AIDS Policy



THE WHITE HOUSE

WASHINGTON

November 15, 2000

The Honorable Nancy Pelosi
U.S. House of Representatives
2457 RHOB

Washington, DC 20515

Dear Congresswoman Pelosi:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Ke{]medy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sandra L. Thurm
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy




THE WHITE HOUSE
WASHINGTON

November 15, 2000

Paul Kawata

NMAC

1931 13" StNW
Washington, DC 20009

Dear Mr. Kawata:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House. '

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Presidential Envpy for AIDS Cooperation, and
Director, Officejof National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

The Honorable Kweisi Mfume
CEO & President

NAACP

4805 Mt. Hope Drive
Baltimore, MD 21215

Dear Congressman Mfume:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
“and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980°s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Alison Fahey
AdWeek

770 Broadway

New York, NY 10003

Dear Ms. Fahey:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Ke;medy at (202) 395-1448 if you have any questions. I hope to see you on November
28" ' -

Sincergly,

SEndra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Ivan Lanier

Executive Director

National Black Caucus of State Legislators
444 North Capital, Suite 622

Washington, DC 20006

Dear Mr. Lanier:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sincepely,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Melany Nakagiri

Progam Examiner

OMB

New Executive Office Building
Washington, DC 20503

Dear Ms. Nakagiri:

[ would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Jeanine Primm

Director of Education

Mosaic Health

34 Mount Morris Parkway West
New York, NY 10027

Dear Ms. Primm:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Greg Roberts

Executive Director

Magic Johnson Foundation, Inc.
600 Corporate Pointe, Suite 1080
Culver City, CA 90230

Dear Mr. Roberts:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Jesse Milan

Vice President

Analytical Sciences, Inc.

8401 Colesville Road, Suite 200
Silver Spring, MD 20910

Dear Mr. Milan:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™!

Sinceptly,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Karen Nelson

Office of Representative Waxman
213 Cannon House Office Bldg.
Washington, DC 20515

Dear Ms. Nelson:
I would like to invite you to the announcement of a new partnership for HIV

prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,

2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at

the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™

Sandra L. Thurman :
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Paul Dujon

Office of Representative Jesse Jackson
313 Cannon House Office Bldg.
Washington, DC 20515

Dear Mr. Dujon:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kegmedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™M

Sincergly,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE

WASHINGTON

November 15, 2000

Paul Kim

Office of Representative Waxman
213 Cannon House Office Bldg.
Washington, DC 20515

Dear Mr. Kim:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
“and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Kristin Anderson
Leo Bumnett

35 West Wacher Drive
Chicago, IL 60601

Dear Ms. An rson:k/m" gC/\/

I ould like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control

“and Prevention and advertising agencies. The event will take place on November 28,

2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. Tt
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Robert Kuperman
TBWA/Chiat Day

5353 Grosvenor Blvd.
Los Angeles, CA 99066

Dear Mr. Ku rman%

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Presidential Envoy
Director, Office of



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Donna Crews

Staff Assistant

Office of Representative Waters
2344 Rayburn House Office Bldg.
Washington, DC 20515

Dear Ms. Crews:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Ke{lmedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™

Sinceytly,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Michael Riggs

Office of Representative Barbara Lee
414 Cannon House Office Bldg.
Washington, DC 20515

Dear Mr. Riggs:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House. '

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™

Sincergly,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Dorothy Height

President

National Council of Negro Women, Inc
633 Pennsylvania Avenue, NW
Washington, DC 20004

Dear Ms. Height:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™! -

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Tola Thompson

Legislative Assistant

Office of Rep. Meeks

401 Cannon House Office Building
Washington, DC 20515

Dear Ms. Thompson:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Ke{]medy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE

WASHINGTON

November 15, 2000

Steve Villano

Executive Director

Cable Positive

C/o E! Entertainment Television
1500 Broadway, 29" Floor
New York, NY 10036

Dear Mr. Villano:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
h

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Deborah Von Zinkernagel

HHS

200 Independence Ave, SW, Suite 734
Washington, DC 20201

Dear Ms. Von Zinkernagel:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sandra L. Thurma
Presidential Envoyf for AIDS Cooperation, and
Director, Office of National AIDS Policy




THE WHITE HOUSE

WASHINGTON

November 15, 2000

Suzanne Vranica

The Wall Street Journal
200 Liberty Street
Tower A

New York, NY 10281

Dear Ms. Vranica:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Ke{)medy at (202) 395-1448 if you have any questions. [ hope to see you on November
28™

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE

WASHINGTON

November 15, 2000

James Wagoner

President

Advocates for Youth

1025 Vermont Ave NW, Suite 200
Washington, DC 20005

Dear Mr. Wagoner:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™

Sincergly,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Fredette West

Office of Representative Stokes
2365 RHOB

Washington, DC 20515

Dear Ms. West:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE

WASHINGTON

November 15, 2000

The Honorable Maxine Waters
U.S. House of Representatives
2344 RHOB

Washington, DC 20515

Dear Congresswoman Waters:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November

Sandra L. Thurmgn
Presidential Envay for AIDS Cooperation, and
Director, Office df National AIDS Policy



THE WHITE HOUSE

WASHINGTON

November 15, 2000

Sidney Williams
Ambassador

C/0O Office of Rep. Waters
2344 RHOB

Washington, DC 20515

Dear Ambassador Williams:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sincergly,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Cynthia Stachelberg
Political Director
Human Rights Campaign
919 18™ St, NW
Washington, DC 20006

Dear Ms. Stachelberg:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sincegely,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Nathan Stinson, Ph.D., M.D., M.P.H.

Deputy Assistant Secretary for Minority Health
Office of Minority Health (HHS)

Rockwall 1T

515 Security Lane

Rockville, MD 20852

Dear Dr. Stinson:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sincgr ly,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE

WASHINGTON

November 15, 2000

Shasrina Thomas
Legislative Correspondent
Office of Rep. Stokes
2365 RHOB

Washington, DC 20515

Dear Ms. Thomas:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Ke{‘medy at (202) 395-1448 if you have any questions. I hope to see you on November
28

Sincerdly,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

H. Alexander Robinson

President

Robinson & Foster

1201 Pennsylvania Avenue NW, Suite 300
Washington, DC 20004

Dear Mr. Robinson:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. [ hope to see you on November
28

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE

WASHINGTON

November 15, 2000

Sullivan Robinson

Executive Director

The Congress of National Black Churches, Inc.
1225 1 St., NW Suite 750

Washington, DC 20005

Dear Mr. Robinson:

[ would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

The Honorable Ciro Rodriguez
U.S. House of Representatives

323 Cannon House Office Building
Washington, DC 20515

Dear Congressman Rodriguez:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28!

Sincergly,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Jane Sanville

ONDCP

750 17" St. NW
Washington, DC 20503

Dear Ms. Sanville:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sincergly,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Michael Schmitz

Office of Representative Waters

U.S. House of Representatives

2344 Rayburn House Office Building
Washington, DC 20515

Dear Mr. Schmitz:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™

Sincerel,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Julie Scofield

Executive Director
NASTAD

444 N. Capitol Street, NW
Washington, DC 20001

Dear Ms. Scofield:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House. |

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™

Sincer

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Pernessa Seele

The Balm in Gilead

130 W. 42" Street, Suite 1300
New York, NY 10036

Dear Ms. Seele:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. [ hope to see you on November
h

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Stacy Simpson

Advocates for Youth

1025 Vermont Ave NW, Suite 200
Washington, DC 20005

Dear Ms. Simpson:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Keimedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™

Sincerdly,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE

WASHINGTON

November 15, 2000

Megan Smith

PlanetOut

965 Mission Street, Suite 730
San Francisco, CA 94103

Dear Ms. Smith:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Ke{lmedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sincergly,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Rhonda Smith

Washington Blade

1408 U Street NW, 2™ Floor
Washington, DC 20009

Dear Ms. Smith;

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™!

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Ami Israel

Director - CDC National AIDS Hotline
American Social Health Association
P.O. Box 13827

Research Triangle Park, NC 27709

Dear Ms. Israel:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sincerely,

AN NN

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Jack Jackson

National Congress of American Indians
2010 Massachusetts Avenue, NW, 2nd Floor
Washington, DC 20004

Dear Mr. Jackson:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Keglnedy at (202) 395-1448 if you have any questions. I hope to see you on November
28" -~

Sincegely,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Greg Johnson

Los Angeles Times
1375 Sunflower

Costa Mesa, CA 92626

Dear Mr. Johnson:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sincergly,

M

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

David Harvey
Executive Director

AIDS Policy Alliance

1600 K Street NW, Suite 201
Washington, DC

I‘would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™

Sandra L. Thurm
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Margaret Hamburg, M.D.

_ Asst. Sec. for Planning and Evaluation
HHS

200 Independence Avenue SW
Washington, DC 20201

Dear Dr. Hamburg;:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™

Sincergly,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Steve Gunderson
1611 North Kent Street, Ste. 1003
Arlington, VA 22209

Dear Mr. Gunderson:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™

Sincefely,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Eric Goosby, M.D.

Director, Office of HIV/AIDS Policy
HHS

200 Independence SW - Ste 734

Washington, D¢ 20201
Dear Dr. Go : :

[ would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,

2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™

Presidential Egvoy for AIDS Cooperation, and
Director, Offi¢e of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Helene Gayle, M.D., M.P.H.

Director
Office of HIV, STD & TB Prevention
1600 Clifton Road NE, Mail Stop E-07

Atlanta, GA 30333

eb-c

I would like to invite you to the announcement of a new partnership for HIV.
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November

Sandra L. Thurmén
Presidential Envqy for AIDS Cooperation, and
Director, Office ¢f National AIDS Policy



THE WHITE HOUSE

WASHINGTON

November 15, 2000

Paul Gaist, Ph.D.
Senior Program Analyst

Office 0f AIDS Research
Building 31, Room 4C-06
9000 Rockville Pike
Bethesda, MD 20

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"™

Presidential Enyoy for AIDS Cooperation, and
Director, Officg of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Michael T. Isbell
Michael T. Isbell Consultin%
304 Park Avenue South, 11°
New York, NY| 1

Floor

Dear Mr. Iskell;

[ would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sandra L. Thu
Presidential Enyoy for AIDS Cooperation, and
Director, Offige of National AIDS Policy



THE WHITE HOUSE

WASHINGTON

November 15, 2000

Marisa Nightengale

Director, Media Programs

The National Campaign to Prevent Teen Pregnancy
1776 Massachusetts Ave., NW Suite 2000
Washington, DC 20036

Dear Ms. Nightengale:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. [ hope to see you on November
28"

Sinceptly,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Jeffrey Koplan, M.D.

Director

Centers for Disease Control and Prevention
1600 Clifton Road, MS D-14

Atlanta, GA 30333

Dear Dr. Koplan:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Ke{‘medy at (202) 395-1448 if you have any questions. I hope to see you on November
28™M

W

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE

WASHINGTON

November 15, 2000

Bob Denniston
ONDCP

750 17™ Street NW
Washington, DC 20503

Dear Mr. Denniston:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kelhmedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Beverly Swartz
ONDPC

750 17™ Street NW
Washington, DC 20503

Dear Ms. Swartz:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™

Sincegely,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

David Holtgrave, Ph.D.

Director, Intervention Research and Support
Division of HIV/AIDS Prevention

1600 Clifton Road NE

Atlanta, GA 30333
Dear DrW

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,

2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™!

Presidential Enyoy for AIDS Cooperation, and
Director, Offjee of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

The Honorable Ronald V. Dellums
President

Healthcare International Management
1201 Pennsylvania Avenue NW, Suite 300
Washington, DC 20004

Dear CongressmapDellu

I woudd like to invite-you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. 1t
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Presidential Envy for AIDS Cooperation, and
Director, Office ¢f National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Melissa Shepherd

Director of the Office of Communication, NCHSTP
1600 Clifton Rd, NE, Mailstop E-06

Atlanta, GA 30333

Dear Ms. Shepherd:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. [ hope to see you on November
28"

Sandra L. Thurmpn
Presidential Envqy for AIDS Cooperation, and
Director, Office af National AIDS Policy



