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THE WHITE HOUSE
WASHINGTON

November 15, 2000

William Smith

Policy Director

Sexual Information and Education Council of US
1638 "R" Street, NW, Ste 220

Washington, DC 20009

Dear Mr. Smith:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

dra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Stuart Elliott

New York Times, The
229 West 43rd Street
New York, NY 10036

Dear Mr. Elliott:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™

andra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Michael Elaizier

Staff Assistant

Office of Representative Waters
2344 Rayburn House Office Bldg.
Washington, DC 20515

Dear Mr. Elaizer;

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"
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dra L. Thurman

residential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

The Honorable James Clybumn
US House of Representatives
319 Cannon House Office Bldg.
Washington, DC 20515

Dear Congressman Clyburmn:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™

Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

J. Cochran

Executive Director

US Conference of Mayors
1620 Eye Street, NW
Washington, DC 20006

Dear Mr. Cochran:

[ would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

andra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Denise Cardman

Senior Legislative Counsel
American Bar Association
740 15th Street, NW
Washington, D.C. 20005

Dear Ms. Cardman:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November

dra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Patricia Carter

Project Director

National Organization of Black County Officials
440 First St. NW Suite 500

Washington, DC 20001

Dear Ms. Carter:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™

Sincergly,

dra L. Thurman

Pfesidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy




THE WHITE HOUSE
WASHINGTON

November 15, 2000

Lorraine Cole, Ph.D.
Executive Director

National Medical Association
1012 Tenth St. NW
Washington, DC 20001

Dear Dr. Cole:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Ke;medy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sincerely,

dra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Blake Crawford

Director for the Division of Information & Education
Office of Minority Health (HHS)

Rockwall II, 5515 Security Ln.

Rockville, MD 20852

Dear Mr. Crawford:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,

2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sincergly,

ra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Donna Crews

Special Assistant

Office of Rep. Waters

2344 Rayburn House Office Bldg.
Washington, DC 20515

Dear Ms. Crews:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Ke}]medy at (202) 395-1448 if you have any questions. I hope to see you on November
28™

Hoir

ndra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

The Honorable Elijah Cummings
U.S. House of Representatives

1632 Longworth House Office Bldg.
Washington, DC 20515-2007

Dear Congressman Cummings:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28" :

Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Gregory Davis

Legislative Director

Office of Representative Gonzalez
327 Cannon HOB

Washington, DC 20515

Dear Mr. Davis:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Ke{]medy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sinceyely,

il

dra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Rodney Hood, M.D.
President

National Medical Association
1012 Tenth St. NW
Washington, DC 20001

Dear Dr. Hood:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™

Sincergly,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Joan Holloway

HIV/AIDS Bureau

HRSA

5600 Fishers Lane, Rm. 705
Rockville, MD 20857

Dear Ms. Holloway:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sincefely,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHKINGTON

November 15, 2000

Jack Whitescarver, Ph.D.

Director of Scientific and Program Operations
Office of AIDS Research/NIH

Bldg 31, Room 4C02, 9000 Rockville Pike
Bethesda, MD 20892

Dear Dr. Whitescarver:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™

Presidential Envpy for AIDS Cooperation, and
Director, Office pf National AIDS Policy



THE WHITE HOUSE

WASHINGTON

November 15, 2000

John Anderson, Ph.D.

American Psychological Association
750 First Street, NE

Washington, DC 20002

Dear Dr. Anderson:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™

Sincgrely,

ndra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

The Honorable Edward Kennedy
U.S. Senate

315 Russell Senate Office Bldg.
Washington, DC 20510-0001

Dear Senator Kennedy:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™ |

Sincergly,

Sandra L. Thu
Presidential Envey for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE

WASHINGTON

November 15, 2000

Judy Auerbach, Ph.D.

Office of AIDS Research - NIH
Bldg 31, Room 4C02

9000 Rockville Pike

Bethesda, MD 20892

Dear Dr. Auerbach:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28§,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

dra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

The Honorable David Dinkins

Chairperson

National Black Leadership Commission on AIDS
105 E. 22nd Street, Suite 711

New York, NY 10010

Dear Mayor Dinkins:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Since

Presidential Envoy for AIDS Cooperation, and
Director, Officejof National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Martha Katz

~ Deputy Director for Policy

Centers for Disease Control and Prevention
1600 Clifton Road, MS D-14

Atlanta, GA 30333

Dear Ms. Katz:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
‘and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™ -

Sinceptly,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Yvonne Williams

NAACP Legal Defense Fund
1275 K Street NW, Suite 301
Washington, DC 20005

Dear Ms. Williams:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Ke}lmedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sincergly,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Phillip Wilson

Executive Director

African American AIDS Policy and Training
1833 W. 8™ Street, Suite 200

Los Angeles, CA 90057

Dear Mr. Wilson:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sandra L. Thurmpn
Presidential Enygy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Mary Wilson-Byrom

President and CEO

National AIDS Fund

1400 Eye Street, NW Suite 1220
Washington, DC 20005

Dear Ms. Wilson-Byrom:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™!

Sincerdly,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Richard Womack

AFL-CIO

1925 K Street NW, Suite 300
Washington, DC 20006

Dear Mr. Womack:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™

Sinceptly,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Raul Yzaguirre

President

National Council of La Raza
1111 19™ Street, NW Suite 1000
Washington, DC 20036

Dear Mr. Yzaguirre:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"™

Sincepfly,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Betsy D'Jamoos

Deputy Assistant Secretary, ASMB
HHS

200 Independence SW
Washington, DC 20201

Dear Ms. D’Jamoos:

[ would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership 1s the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

esidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE

WASHINGTON

November 15, 2000

Debra Fraser-Howze

President

National Black Leadership Commission on AIDS
105 E. 22nd Street, Suite 711

New York, NY 10010

Dear Ms. Fraser-Howze:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Calvin Butts

National Black Leadership Conunission on AIDS
105 East 22nd Street, Suite 711

New York, NY 10010

Dear Mr. Butts:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
- screen, and address the critical need to reduce the stigma that those already infected with

HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Ke{lmedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™M _

ndra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Elena Rios

National Hispanic Medical Association
1411 K Street, NW, Suite 200
Washington, DC 20005

Dear Ms. Rios:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"™

Sincefely,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE

WASHINGTON

November 15, 2000

The Honorable Major Owens
U.S. House of Representatives
2305 Rayburn House Building
Washington, DC 20515

Dear Congressman Owens:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Ke;medy at (202) 395-1448 if you have any questions. I hope to see you on November
28™M

Sincerely,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE

WASHINGTON

November 15, 2000

Jamie Fox

Executive Director
AIDS Action Council
1906 Sunderland Place
Washington, DC 20036

Dear Mr. Fox:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™M

Sin¢grely,

Wﬂ&ﬂ g\

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Wayne Fortune

National Organization of Black County Officials (NOBCO)
84 Walton Street, NW, 5th Floor

Atlanta, GA 30303

Dear Mr. Fortune:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kelr]medy at (202) 395-1448 1f you have any questions. I hope to see you on November
28"

dra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE

WASHINGTON

November 15, 2000

Virginia Floyd

Director, Human Development and Reproductive Health
Ford Foundation

320 East 43rd Street

New York, NY 10017

Dear Ms. Floyd:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Ke{lmedy at (202) 395-1448 if you have any questions. | hope to see you on November
28™

dra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Charles Blackwell

President and Director

Native Affairs and Development Group
230 Capital Street NE

Washington, DC 20003

Dear Mr. Blackwell:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sincergly,

s liman

dra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Travis Goodyear
American Airlines

150 E. 42nd

New York, NY 10017

Dear Mr. Goodyear:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sincergdy,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Mary Foley, M.S., R.N.
President

American Nurses Association
Washington, DC 20024

Dear Ms. Foley:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are stili an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Ke:]medy at (202) 395-1448 if you have any questions. I hope to see you on November
28™

Sincefely,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy
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THE WHITE HOUSE
WASHINGTON

November 15, 2000

Robert Johnson
Assistant to the President
Executive Office of the President

One America Initiative
Old Executive Office Bldg, Rm. 470
Washington, DC 20502

Dear Mr. Johnson:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar

screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May

Kel;medy at (202) 395-1448 if you have any questions. I hope to see you on November
28

Sincergly,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Millicent Gorham

Executive Director

National Black Nurse’s Association
8630 Fenton St., Suite 330

Silver Spring, MD 20910

Dear Ms. Gorham:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sincegly,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Terje Anderson

Interim Executive Director

National Association of People With AIDS
1413 K Street, NW, 7th Fl.

Washington, DC 20005

Dear Mr. Anderson:

[ would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Presidenti
Director,

Envoy for AIDS Cooperation, and
ffice of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Melanie Wells
Forbes

60 Fifth Avenue

New York, NY 10011

Dear Ms. Wells:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 25, 2000

Debra Lee

President and CEO

Black entertainment Television
Washington, DC 20018

Dear Ms. Lee:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sandra L. Thurman _
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 25, 2000

Todd Cunningham

Senior Vice President

MTYV Research and Planning, MTV: Music and Television
1515 Broadway

New York, NY 10036

Dear Mr. Cunningham:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Ke{]medy at (202) 395-1448 if you have any questions. I hope to see you on November
28™

Sinceggly,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

Novémber 15, 2000

Miguelina Maldonado
Director of Federal Affairs
NMAC

1931 13" Street NW
Washington, DC 20009

Dear Ms. Maldonado:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control

-and Prevention and advertising agencies. The event will take place on November 28,

2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Samdra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Helen Mathis

Special Assistant to the Assistant Secretary for Legislation
HHS

200 Independence Ave SW

Washington, DC 20201

Dear Ms. Mathis:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Marsha Martin

Special Assistant to the Secretary
HHS

200 Independence Ave SW
Washington, DC 20201

Dear Ms. Martin:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
‘and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™

Presidential Envqy for AIDS Cooperation, and
Director, Office ¢f National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 21, 2000

Antoine Murray
WCAU-NBCI10

10 Monument Road
Bala Cynwyd, PA 19004

Dear Mr. Murray:

I'would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sincg’tély,

} .-
L

. Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy




THE WHITE HOUSE
WASHINGTON

November 15, 2000

Mike McCarthy

USA Today

535 Madison Avenue
2" Floor

New York, NY 10022

Dear Mr. McCarthy:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy




THE WHITE HOUSE
WASHINGTON

November 15, 2000

The Honorable Donna Christian-Christensen
US House of Representatives

1711 Longworth H.O.B.

Washington, DC 20515

Dear Congresswoman Christian-Christensen:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™

Sincegely,

Sandra L. Thurman
Presidential Envoly for AIDS Cooperation, and
Director, Office gf National AIDS Policy




THE WHITE HOUSE
WASHINGTON

November 15, 2000

Barbara Menard

Human Rights Campaign
919 18™ Street, NW
Washington, DC 20006

Dear Ms. Menard;

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,

-2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™!

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Scott Boule

Office of Representative Pelosi
2457 Rayburn House Office Bldg.
Washington, DC 20515-0508

Dear Mr. Boule:

[ would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Whnar

dra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15,2000

Craig Bowman

Executive Director

National Youth Advocacy Coalition
1638 R Street NW, Suite 300,
Washington DC, 20009

Dear Mr. Bowman:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. [ hope to see you on November
28"

ndra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Diane Bush

Senior Associate for Policy

National Black Caucus of State Legislators
444 North Capital, Suite 622

Washington, DC 20001

Dear Ms. Bush:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Ke}r11nedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sincefely,

e

ndra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Ken Hunt

Centers for Disease Control and Prevention
1600 Clifton Road, MS E-46

Atlanta, GA 30030

Dear Mr. Hunt:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sincergly,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Margaret Anderson

Academy for Educational Development
1825 Connecticut Avenue NW
Washington, DC 20009-5721

_Dear Ms. Anderson:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. [ hope to see you on November
28"

dra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Ronald Johnson
Executive Director

Gay Men's Health Crisis
119 West 24th Sttreet
New York, NY 10011

Dear Mr. Johnson:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kelr11nedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™

Sincergly,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Frank de Palomo

Director, Center for Community-Based Health Strategies
Academy for Educational Development

1825 Connecticut Avenue NW

Washington, DC 20009-5721

Dear Mr. de Palomo:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sincerpely,

dra L. Thurman

Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Carolyn Bartholomew
Legislative Director
Office of Rep. Pelosi

450 Golden Gate Avenue
San Francisco, CA 94102

Dear Ms. Bartholomew:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

-

ndra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Christopher Bates

Office of HIV/AIDS Policy
HHS

200 Independence Avenue SW
Washington, DC 20201

Dear Mr. Bates:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at | p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™

dra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Comelius Baker
Executive Director
Whitman Walker Clinic
1407 S Street, NW
Washington, DC 20009

Dear Mr. Baker:

[ would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Since

dra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy




THE WHITE HOUSE
WASHINGTON

November 15, 2000

Christopher Labonte
Senior Policy Advocate
Human Rights Campaign
Washington, DC 20006

Dear Mr. Labonte:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sincefely,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

The Honorable Barbara Lee
US House of Representatives
414 Cannon HOB
Washington, DC 20515

Dear Congresswoman Lee:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kcimedy at (202) 395-1448 if you have any questions. [ hope to see you on November
28™

Sandra L. Thurmbn
Presidential Envay for AIDS Cooperation, and
Director, Office qf National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

The Honorable Sheila Lee
US House of Representatives
410 Cannon HOB
Washington, DC 20515

Dear Congresswoman Lee:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stlgma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sardra L. Thurman
Presidential Enoy for AIDS Cooperation, and
Director, Officejof National AIDS Policy

/




THE WHITE HOUSE
WASHINGTON

November 15, 2000

Maria Lopes

Executive Director

National Organization of Black County Officials
440 First Street, NW, Suite 500

Washington, DC 20001

Dear Ms. Lopes:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Keﬁmedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

Sincergly,

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Irma Maldonado

HMA Associates

1000 Thomas Jefferson Street
Washington, DC 20007

Dear Ms. Maldonado:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28™M

Sandra L. Thurman
Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Scott Donaton
AdAge

711 Third Avenue
New York, NY 10017

Dear Mr. Donaton:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November

Presidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE
WASHINGTON

November 15, 2000

Erin Dixon

Health Communication Specialist
NCHSTP/CDC

1600 Clifton Road NE, Mail Stop E-06
Atlanta, GA 30333

Dear Ms. Dixon:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. I hope to see you on November
28"

ndra L. Thurman
residential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



THE WHITE HOUSE

WASHINGTON

November 15, 2000

Paul DiDonato

Executive Director

Funders Concerned About AIDS
105 Lexington, 4D

New York, NY 10016

Dear Mr. DiDonato:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House.

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
Kennedy at (202) 395-1448 if you have any questions. [ hope to see you on November
28™

Sincerély,

il

dra L. Thurman
Présidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy




THE WHITE HOUSE
WASHINGTON

November 15, 2000

Michelle Bonds

Health Communications Specialist
NCHSTP/CDC

1600 Clifton Road NE, Mail Stop E-06
Atlanta, GA 30333

Dear Ms. Bonds:

I would like to invite you to the announcement of a new partnership for HIV
prevention between the Office of National AIDS Policy, the Centers for Disease Control
and Prevention and advertising agencies. The event will take place on November 28,
2000 at 1 p.m. in the Indian Treaty Room of the Eisenhower Executive Office Building at
the White House. '

In the 1980’s, the advertising industry played a central role in making the
American public aware of the threat of AIDS and informing the nation about how to
prevent HIV infection. Mass media messages helped bring about dramatic reductions in
the annual number of new cases of HIV over that decade. However, there are still an
estimated 40,000 new HIV infections each year in the United States, and the public seems
to be developing a dangerous sense of complacency. This new partnership is the timely
response needed to combat the misperception that AIDS is no longer a lethal threat. It
will serve to place the issues surrounding HIV prevention back on the national radar
screen, and address the critical need to reduce the stigma that those already infected with
HIV and AIDS continue to suffer.

Please fill out the attached RSVP form if you are able to join us, and contact May
- Kennedy at (202) 395-1448 if you have any questions. [ hope to see you on November
28"

Sinceyely,

ndra L. Thurman
esidential Envoy for AIDS Cooperation, and
Director, Office of National AIDS Policy



