TO: RECORDS MANAGEMENT

FROM: JULIE MASON
OFFICE OF THE FIRST LADY
DATE: 8/13/97

FROM THE FILES OF KAREN FINNEY

*  TRIP INFORMATION (SOUTHEAST ASIA)
*  MISC. TALKING POINTS

*  HOLIDAY BACKGROUND

*  QUTDATED INTERVIEW REQUESTS

*  BACKGROUND ON PAST EVENTS (‘93 - ‘96)
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From nobody@Whitehouse.GOV Sun Jul 14 05:22:21 1996
Date: Sun, 14 Jul 1996 05:18:09 -0400

From: Marc Scalzo <scmarc@madnet.net>

Subject: Inbound-White House WWW MAIL => FIRST LADY
Apparently-to: first.lady@Whitehouse.GOV

To: first.lady@Whitehouse.GOV

Errors-to: The Postmaster <postmaster@Whitehouse.GOV>
Reply-to: Marc Scalzo <scmarc@madnet.net>

Message-id: <199607140918.FAA11544@wwwl.whitehouse.gov>

MY 5 @uﬂ

Comments: This message scanned by SCAN version 0.1 jms /960226

[Connection Information]

CLIENT: 206.14.184.109[206.14.184.109]
BROWSER: Mozilla/2.0 (Macintosh; I; 68K)
URL: http://www.whitehouse.gov/WH/Mail/html/Mail_First_Lady.html

[Sender Information]

PERSONAL~-NAME : Marc Scalzo

EMAIL-ADDRESS: scmarc@madnet.net

ORGANIZATION: Scalzo Talk New Democratic Leaning Radio Talk Show
RELATIONSHIP: Host

STREET-ADDRESS: 2716 Monocott (Home address)

EITY: Madera

STATE-PROVINCE: CA

ZIP-CODE: 93637

COUNTRY : USA

[Message Information]

PURPOSE: Extend invitation to visit or speak

TOPIC: Children's Issues

AFFILIATION: Other

SUBJECT: Would like to Invite the First Lady to Speak
[Message]

I am a City Councilman from the City of Madera and also the
host of a Talk Show in the Central Valley of California. I
would like the First Lady to do a call in to the Show and
discuss issues regarding Children or other family issues. Also
we plan to due a regular positive update on what the First
Lady is accomplishing. We are providing a new alternative to
the rightwing talk shows that air in the San Joaquin Valley. I
am a lifelong Dem. and I am so tired of the personal attacks
on the First Family. all correspondance can be sent to 1816
Howard Road.,STE 8 No 131 Madera CA 93638
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Date: Sat, Mar 2, 1996 3:01 AM EDT h
From: GTherr7507
Subj: Email to First Lady ﬂ
To: HRCMail

Sent on: WAOL 2.5

Field 1 = GLENN THERRIEN
1281 STEPHEN AVE.
CLAWSON, MI. 48017

Field 4 = LOOKING FORWARD TO 4 MORE YEARS! YOUR INTEGRITY IS INTACT.
I'M ONE OF THOSE "LIBERAL MEDIA TYPES" WHO SLANTS THE NEWS
OBJECTIVELY. I'VE FINALLY FOUND SOMEONE IN POLITICS WHO | BELIEVE
IN...AND COULD THINK OF NO FINER CALLING THAN TO SOMEDAY SERVE IN
YOUR ADMINISTRATION. | HAVE PRODUCED TWO OF THE PRESIDENT'S TOWN
MEETINGS AND CAME AWAY FEELING | HAD MET SOMEONE | COULD TRUST. |
ALMOST GOT TO MEET YOU ON MACKINAC ISLAND WHICH | WOULD HAVE
CONSIDERED ONE OF MY LIFE'S GREAT PRIVELEDGES. I'M THE PRODUCER FOR
BILL BONDS ON WJBK-TV IN DETROIT AND WOULD LIKE TO BE SO BOLD AS TO
REQUEST AN INTERVIEW WITH YOURSELF AND MR. CLINTON AT THE TIME AND
PLACE OF YOUR CONVENIENCE.

GENUINELY,

glenn therrien

5/27/96 America Online: Guest Page 1



) AMERICAN ASSOCIATION OF UNIVERSITY PROFESSORS

/’
1012 FOURTEENTH STREET, N.W., SUITE 500 QQ
WASHINGTON, D.C. 20005-3465
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FAX: (202) 737-5526 \E-",r ’}
(202) 737-5900 B VaP. N
President: #\-\h - N
James E. PERLEY \
College of Wooster
General Secretary:
MARY BURGAN July 10, 1996

Mrs. Hillary Clinton

The WhiteHouse

1600 Pennsylvania Avenue
Washington, DC 20500

Dear Mrs. Clinton:

I am writing to ask for your help in a radio interview project designed to encourage young
people and their parents to value the educational advantages of going to college by telling them of
your own encounter with a faculty member that has made a difference in your life.

The American Association of University Professors is sponsoring this project. AAUP was
founded in 1915 by John Dewey and A.O. Lovejoy to keep watch over academic freedom in
America's colleges and universities. We continue to serve that cause but as we teach in colleges
and universities across the country, we become concerned that freedom loses its nerve when it is
not put into daily practice. Academic freedom includes intellectual curiosity, imaginative
creativity, the will to take risks, and the effort to master a subject. These are the virtues of a
college education, but we fear that students may miss them because they now tend to approach
their schooling as a dry negotiation with canned facts and ideas designed to get them a job.

We have decided that one way to make college attractive is to publicize the testimony of
former college students who can tell the story of their own college experiences. We believe that
students and parents will listen to the message from someone they admire--someone who has
"made it." We think that faculty will also benefit from hearing about their impact on former
students--many of whom graduate without ever saying goodbye.

Lam writing 10 you because your contributions to our society would surely validate

whatever ygm'g_ﬁt/l_lave to say aboul a college proféssor from you own past. _ (. And our target
audience would listen closely!

@




I know that this request is simply one of many you receive for worthy causes, but I ask
you to consider how important your testimony might be to a student who is undecided about
attending college, to a student who is coasting along, or to parents who wonder whether it's all
worth the cost. Since Washington is the capital of the nation, many people have reason to visit
during the year. If you will be travelling to this area in the coming months, we could tape the
interview here. Otherwise, we would try to arrange for a session in a location convenient to you--
or even by telephone. I will be calling you within the next month to see whether or not you would
be able to spend a half hour of your time for this purpose.

Our project involves the production of a series of 60- and 30-second radio interviews with
public figures who can affirm the difference made by a memorable professor in their creative lives.
We are working with National Public Radio and The American University in Washington, D.C.
and plan to begin the project this summer. The Dean of Communications at the university,
Sanford Unger, has agreed to donate his time and facilities to produce the radio tapes, and
production will be handled by faculty and students at WAMU, a national public radio station
affiliated with the University. AAUP will supervise the project and distribute the tapes. Our
individual members have provided not only their services but some of the funding for the
broadcasts.

I hope that you will accept my call this month, and that you will be willing to help. If you
can do 50, you will be joining a host of public figures from many areas of American public life
who continue to value the memory of a professo made a difference in the way they think
about the world and its challenges.




AMERICAN ASSOCIATION OF UNIVERSITY PROFESSORS
1012 FOURTEENTH STREET, N.W., SUITE 500
WASHINGTON, DC 20005-3465

Mrs. Hillary Clinton
The WhiteHouse
1600 Pennsylvanid Avenue

Washington, D 20500



July 22, 1996

Per Lisa, Mike Duffy with Time Magazine is interested in talking
with HRC. He would even consider doing an off the record lunch.
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July 17, 1996

Ms. Karen Finney
Deputy Press Secretary
White House
Washington D.C.

Dear Ms. Finney,

This letter is a formal request to have President Clinton and Mrs. Hillary
Clinton on LIVE WITH REGIS & RKATHIE LEE.

In the past Mrs. Clinton has appeared on the show supporting the opening of
Cassidy’s House and the publication of her book. Plus, recently we had Senator
Robert Dole and Elizabeth Dole on the show together.

Please let me know what we need to do to make this poseible. We are live Monday
through Friday at 9am till 10am. There are only 2 weeks in August (8/12 to 8/23)
that we will be on vacation.

Hope to hear from you sSoon.

Warmest regardW

Mariann K. Sabol
Producer

WABC-TV 7 Lincoln Square, New York, New York 10023 (212) 456-3054
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KTLA

Karen Finney

Deputy Press Secretary to the First Lady
First Lady Press Office

0l1d Executive Office Building, Room 100
Washington, D.C. 20502

Dear Ms. Finney:

The KTLA Morning News is the number onae rated daily morning
newscast in southern California. We have more viewers than Good
Morning America, CBS This Morning and the Today show. 1In
addition to our california viewers, we are also watched
throughout the United States and Canada on cable,

I am writing to request an interview with the First Lady. We
would like a tour of the White House with Mrs. Clinton. This
would be part of our feature series focusing on Washington D.C..
Some of the other stories that would be part of our series would
include a visit to the Smithsonian, Congress, Georgetown, the
Jockey Club and historic Williamsburg.

We plan on being in the Washington D.C. area sometime at the end
of September or the first week of October 1996. Stories featuring
Washington D.C. will air mid November, after the election.

Our crew is very small. It consists of only three people: a
cameraman, producer ‘and reporter.

I have enclosed information regarding our show. Should you have
any gquestions, please feel free to contact me at 213 460-5357.

Sincerely,

Namheelo

Namhee Han

KTLA Inc. « 5800 Sunset Boulevard « Los Angeles, CA 90028
(243) 460-5500 & FAX (213) 460-5952
A Tribune Broadcasting Station
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KTLA MORNING NEWS
« Number 1 LA. Morning News since February 1992,

« Reaches more people than the Today Show,
Good Morning America or CBS This Morning.

~ Bach and every day, nearly a half million people
wake up to the KTLA Morning News.

M-F 7-9AM AVERAGE AUDIENCE
Nielsen Total Persons February 93

KTLA Moming News 454,000
KNBC Today Show 250,000
KABC Good Morning America 224,000
KCBS CBS This Morning 169,000

"What it projects is likability and pleasantngss.
It's a quality that comes with the anchors."

-Howard Rosenberg, Los Angeles Times

NEWS AT TEN

» Number | Prime Time News since 1979!

« Every night, over a half million people
trust KTLA o bring (hem their news.

« Led by anchor Bal Fishman- LA's most
trusted newsman for over 30 years.

« Breaking coverage by Stan Chambers-
on Lhe scene with KTLA for 45 years.

« LA's most award winning news team.

« LA'smost loyal news following- 31% of
News al Ten's audience specifically tunes in from
an off sel- more than any other LA. lale newscasL

EP2SBSrETS WHBr:1T 96, BT WL



' flos Angeles Gimes

Tuesday, July 9, 100§

Surviving
and Thriving
in the A.M.
News Wars

® Television: With a personal,
chatty approach and a boost
from Mother Nature, KTLA's
upstart show climbed ta

No. |—a spof 1t maintaine fuvg *

years after its dubious debut.

By STEVE WEINSTEIN
SPECIAL TO THE TIMES

y mghts, “The KTLA MOMUAE Néws"
should have met with a swift execu-
tion, Bverything was against it

It had to compete from scraich with the
Uner (uliiddaule neLwurk Hiews stows and
their stars. among them Rryant (Gumhel
41U JUdl] Lutidet,

IL Wiy wouy L WL dLUe ure Ly 4
east of out-of-town nobodies and a helicop-
ter.

And perhaps most fataily of all, it tried to
fill two hours of morning television with
nothing but straight. ultra-serious report-
Ing about traffic. the ubiquitous L.A. sun-
shine and recaps of yesterday's news in a
manner s0 mundane that co-anchor Bar-
bara Beck joked, "It wasn't a show anyone
would bother waking up to watch.”

Yet on Monday, “The KTLA Momming
News"™ celebrated s fifth birthday. For
most of that time. the show has been No. 1
in Los Angeles. crushing "“Today.” “Good
Morning America” and "This Morning.”
becoming a cash cow for the station and
launching eopycat pregrams in sities all
over the country.

Truth is, it survived 1o do all that only
because of a “happy accident” and an act of

E'd

God.
“The first few months, things
were falling apart so bad here and
we all thought we were going ta
get canned, and 50 we just started
luving, u puud Ume,” seid DL,
previously a news anchor in Miami
and Biloxi, Miss.

“Bveryone was saying, ‘IU's a
lerrible show. You can'L compote
with the networks. It's a laser. IL's
fully.” And whut Couly we ng? we
jnst started langhing abnant it an the
air.”

"We were loughing during com-
mercials onc time, moaning, 'Oh no,
were doomed,” and suddenly we
wqrg back on the air and we just
continued Lhat conversation in plain
view,” sald Mark Kriaki, the show's
weatherman. “And it's just some
fluke luck that we hit on this
chamigtry hotween all of ug that the
audiones roaily coamod to lilic,”

They still did Lhe traffic, weather
and news, bul mostly they did
conversalional shtick, tcasing one
snpther, hemaaping (helr pereenal
ltves, Lrying Lthe occasional praifall,
When Colin Cowcll camc in for an
interview during his hook tour last
year, mixed in with the scrioug
qunestions  aboul  whather  he
planned te run for pramidont wern
such doozics as, “Which is beller,
Mot oraupe ar eihen mdpg et
anid “Whieh of the Thren Stangnc ic
your favorite?"

“The one word that is key 10 the
success is the word ‘real.’" said
Jocl Tator, the show's exccutive
producer, who jolned the crew
ahout thrce months into Lhe show,
just as Il was aboul to expire. He
said what he discovered was 'a
show in which nothing happened.
Although the on-air team wanterd
w loogen up a bit. their bosses had
prohibited iL.

A straight, traditional news-
cast—the most traditional and aca-
demic in the market—had keplL
KTLA's 10 p.m. newscas. an Lop
for decades. The station feared Lhat
any fooling oround, any doviauion
from that respected, serious Lone in
the morning, would rub off and
pollute the credibility of the entire
news deparument.

«cua. Beck’s ron-anchor

But Tator arrived and messed up
the desk with newspapers, food
and coffee. He encouraged the

. anchars o go off serpt, 1o make it

more like a bunch of people sitting
srannd shaskng s epieai Bresmy
over breakfast.

“They siarted talking w0 each
other like regular people, but they
AUl dulns pullng it uit fur uie
peopic at home,” Tator said. “And I
Uik wirenr diey e kg o
the news and then talkine about
how they didn't have a date last
night or they think the bass is a jerk.
these are thi everyone talks
about, and I think the audience can
really 1dantify with rhar

“] remember when Mark Kriski
Was up to host a game shuw, and he
didn’t get it, and he came on the air
and talked about how depressed and
disappointed he wae That is just
Mmﬂninﬂ ﬂa?n 1?"’! 'ﬂ mjnuhm
else.”

“We aren't pretending to be
anchor people,” said Carlos Amez-
“We'rn
regular people who do TV and
war and allk horo wo are, and
people seem Lo appreciate that fact.
They like when we talk about our
babies. our kids. our pets. that we
ara nnthing hut paapla eimilan1a all
of them."”

Eaaw mil ﬂ'!l"“l “nl!lll VWA ER ERA

kent the audience watching. It wns
Mother Nature, not doughnuts on
the desk or stories about 2 am,
feedings, that brought the audience
there in the first place.

In January 1992, floads hit Ven-
tura County, and KTLA was the
only station on the air with live
pictures of the devastation. While
the network programs, laped three
hours earher in New York, did
their usual thing, the audience
flocked to Channel 5 to see Lhe
flood. Many viewers discovered
right then that the show existed.
and it has been on top ever since.

Once, Beck said. Lhey were
thrilled at public-service an-
neuncaments te fill up semmergial
timc that the sales deparument
could hardly give away; now, said
Sam Rubin, who left Fox Lo join Lhe
show asits  lertainment reporter,

EP2S@srEle WHIr: 1T 96, BT Nl



“averyone In Lhe salés dapartieént:

is driving a big new car or leasing a
Lamborghini."

Their success has spawned similar
shows on local slations in Los An-

cles and around the country.

TTV-TV Channel 11 launched ils
own marning program heroe, and the
network shows have allowed more
tme for local news cut-ins and
helicopter trafflic shots. (KNBC-TV
Channel 4 had pionecred a success-
fut local news show al 6 am. five
ycars carlier againsl less fierce com-
petition.)

“IL almost is amazing it took loeal
stations 50 long o lry this when
you sce how well we've done,” said
Krigki, a formor radio decjay anc
then TV weatherman in his native
Montreal.

“But I guess the Lhinking was,
how can we go up against the
muitimitlion-dottar Bryant Gumnhels
with our little local rinky-dink
budget? IU's like saying, ‘ley, let's
do a local show and go againxt [eno
and Letterman.' It sounds crazy."

“But the seeret weapon Lthat
everyone is aware of now ia loand,”
Tator said. "Peopic would rather
know whal is going on arotial the
earner than around the world. 'I"hat,
is just a human reaction. You hear o
fice engine, you want 1o know what
itis. I don't know why it took us so
long o figure that oul.™

Beck aond Amoacua, who ware
siraight. local news anchors in
other cities hefore arriving here,

Adimnit that it wses i beap foe e W
let their personalitics show so
much. They did wonder il their
news eredibility would be tainted,
Not many anchors. for axamplo,
would needle a celebrity reporter
for saying he thought that during
hig interview with Vendela, the
supermadel scomed to have the
holts for him, as they did wilth
Rubin. But the morning  hours
somchnw allow anchors lo pel

‘away wilh things thoy cuuldn’t do

in the avenings, they said.

“Il wag hard aL first because in
news il was always, ‘Don'l smile.
don’l show too much expression,
o' prit, yoursell in the broadeast,™
Beek said, “But { honestly think that
we are beller at doing the news
storics because we are relaxed, and
we don’t get inlo that horrible
over-authoritative, overly dinmatic,
deep- voiced anchor mode."

Big news events bring the show
ils highcsl. ratings. Floods in the
San Fernando Valley, the 1892
riols, the Malibu and Laguna Beach
fires, the Northridge earthquake
and the O.I. Simpson trial have
helped keep the show on Lop.

It b pernained Mo, 1 even during
this Jasl disaster-free year, bul rat-
ings have nol been quite as spec-
tacular, In the May ralings sweeps,
for example, KTLA averaged more
than 211,000 homes tuning in each
morning, while runner-up "Good
Moening America” on KABC-TV
Channel 7 averaged (77,000, The

EP2SAOPETZ WHITFR:TT 96, BT NC

two shows have been running about
even during the last month,

Saeeess on KTLA has brought
Amezeua, Beck, Rubin and Kriski
gome of the same public recogni-
tion as the celebritics who make
their way 1o Lhe “Morning News.”

“It's nico. actually. because poo-
ple. when they recognize me oul in
the street, don’t treat me like a star
hut like their bhest (riend, ke
someone Lhey went to high school
with,” said Amezcua, a former
reporter for CBS who also warked
at local stalions in San Dicgo, New
York and Denver. ~

“They don't rush up and want
my autograph like they would with
Tom Cruise maybe, but Lhoy want
Lo talk to me aboul somu evenl we
did on the morning news. IV like
they've experienced it with us.”

“Well, the only thing | can say is
that the show has murdered my
social life,” Ueck. the lune un-
marricd one of the bunch, said in
the joshlng wne that characlerizes
the Lwo=hour show,

“I've heard sboul all these great
prople who were going to ask me
out, but they didn’'l because they
think I have W go L bed early
because these guys keep telling
everyone that ou the air. Could you
plicase just say that | can stay up? 1
somelimes stay up until 10:301"

u"The KTI.A Morning News'” cele-
brates iLs fifth anniversary with {8
Jival broadeast in fronl of a live
audience al u locul restqurant on
Thursday at 7 a.m.



MAY 1996 HIGHLIGHTS

-

* KTLA Morning News strengthens #1 position -
* 5 share advantage over G.M.A. - widest lead of season!

- KTLA News at Ten holds 100% prime lead-in vs. KTTV's 59%!

» KTLA prime victories include:
* Channel 5 Movie consistent at a 6/9.
* Hercules / Xena up 100% to a 7/12 on Saturday.
* Wednesday WB up 25% to a 5/8.

- KTLA postsl the market's strongest 5-8PM entertainment gains -
up two share points.

» Seinfeld is the landslide syndication success of the season -
* the only 7:30PM program in the market to increase
* delivers a 7/12 at 7:30PM as compared to Home Improvement's 7PM 6/12.

S'd . EP2SEOPETZ WH2P:TT 96, BT TNC



- KTLA Early Edition looka solid with incrcascd summcr '96 potcntiall

- Expect even more with 5-6AM news lead-in later this summer.

M-F 6-7AM
KTLA KNBC KABC
5:45AM 0.6/5 3.4/30 2.1/19
6-7AM 2.3/13 4.0/23 2.716

» KTLA Morning News strengthens #1 position!

M-F 7-9AM
MAY06
KTLA Morning News 4.3/18
KABC G.M.A. 32113
KNBC Today Show 3.012
KTTV Good Day L.A. 2.1/
KCBS CBS This Morming 1.2/5

- And KTLA turns in its strongest competitive advantage of the season!

- sh V.
NOV'95 2 share point lead
FEB'96 4 share point lead

MAY'96 5 share point lead

+« KTLA News at Ten - a solid news leader!

- Holds an impressive 100% of its prime share lead-in!

M.F 10PM Local News - May'96 .

Time KTLA KTTV KCAL KCopr
9:45FM 6.3/9 11.7/17 2.8/4 4.2/6
10-10:15PM 3.79 - 6.6/10 3.15 2,173

holds 100% holds 59%

10-11PM 4.7/8 50/8 2.6/4 1572

9°'d EP2SEOPETZ WH2P:TT 96, 8T TNL



FEBRUARY 1996

+ KTI.A MORNING NEWS - #1 5th CONSECUTIVE FEB. SWEEP!

. : M-F 7-9AM
4.6117 .
—
3.6/113 1.5/13
2.0/8
1.3/5
aes | |'Cas
KTLA
i | [ s O <4 N I O I ey
« KTLA NEWS AT TEN - #1 SINCE 1979!
M-F 10-11PM
5.01/8 5.00/8
|
2.85/5
1.52/3
KTLA KCoe
NEWS ey Lo ocesd ai
AT TEN News Rapon 13

- NEWSAT TEN - L.A.’s only late news to better its entertainment lead-in!

Lead-in News First  Share
Qu Hr, Shr, Qu Hr, Shr. Change

KTLA NEWS AT TEN 9 10 +11%
KTTY Fox News at Ten 17 11 -35%
KNBC Ch 4 News 11PM 27 b -15%
KABC Ch 7 Eyewimess 11PM 20 19 -5%
KCBS Aclion News 11PM 16 15 6%
KCOoP UPN News 13 10PM 6 3 -50%

Ard ' EP2SAOPETZ WHEP:TT 96. 87 TNC



KTLA'S PRIMARY COVERAGE AREA

The coverage map below details KTLA's extensive coverage in the Los Angeles area
and surrounding territories. In addition to these areas, KTLA currently reaches 51
markets nationwide and over three million cable subscribers! With the new
installation of a circularly polarized tower, KTLA has increased both the quality and
reception of its signal into these areas. KTLA is also one of only six Superstations as
recently classified by A.C. Nielsen.

The striped area is KTLA's primary coverage area which includes the Los Angeles
Nielsen DMA and Arbitron ADI. The shaded area of the map represents adjacent
DMA-ADI's where KTLA has significant penetration through cable coverage. The
shaded and striped areas represent populations in excess of 12 million and effective
buying income at over 205 billion dollars annually.

' e Ty T T 5 A v e
N adl BT

LR S e

¥

7 777] KTLA coverage area. Represents relative interference-free signal area as filed with the F.C.C.

- The shaded area represents adjacent DMA-ADI's whera KTLA has significant penetration by way of
cable TV systems.
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- KTLA'SREACH

| Los Angeles ~ 2,778,807

San Diego’ | 696,482
Santa Barbara 183,816

| Bakersfietla - 108,618
‘| Palm Springs 106,432

El Paso - - 106,000

Alhuquerque - 63,885

- 49,935
19,742
.. 19,000
i 18,482
i 14,151
o L300

&,166,650
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Krm REACHES 115 USMARKET s

Abilene-Sweetwater, TX :
Albasy, GA ~
Albuguerque. Slnll Fe, NM
Annision, AL

Augisis, GA

Bakersfield, CA

 Columbis-Jeflerson Clty, MO '

Columbus-Tupelo-West Pnlll MS
Columbui, GA . :
Des Mohu—:\mn. 10

. Erie, PA

: Huzm.AL

BlPaso,TX -
Ell'ﬂil.“\';_;'. :

oa' it
Eureks, CA
Flint-Saginah- BayCily.Ml

Florence, SC S
Fm\'lulh. CA

FL Smith, AR

Cuincsville, [ AN .
Grand Junction- Monlmse CO

Grand Rapids-Kalsmazeo-B, Creek, Mi“i'
" Oreensboro-M. Point-M. Slleru,NC

Oreenville-Spast-Ashevi Ile.SC
Jlasrisonburg, VA - D T

- IlmhﬂlNewlhm CT.

Hauesberg-Laucel, MS
Helens, MT . °

. Idahe Falls- Pnclelh m

lndmpolu.lﬂ‘
Jackson, MS ; .

-~ Jacksonville, Fl.. -
z i H-mrn—.llmn..l’.\
' Jonesbom, AR :: g

kplin-l’iuhm;h m i
La Crosse- Etu(.‘lniu Wl

~ Lafayeite, IN

- . LasVegas, NV
.. Lezington, KY
"~ Los Angeles, CA .
- Mankao, MN- -0
#o Lo Mamuelie, W - ;
:e; MCily-Auslin-llmMuu. MN . San Luis Obispo, CA

 Noah Piatte-Hayes- i.lccw: NE
" Odessa-Midiand, TX 5%, -
1" Oklahoma City, OX.

Sdl Lake Cily, UT

' San Anilonio, TX
i ,Sln Dicgo, CA

" San Francisoo-Oakland, CA
_Q Sants Barbara-Sants Maria-

.;gm..m.ow _
i, - Seatlle-Tacoma, WA
.., - . Sheevepon, LA
. South Bead-Elkhart, IN
.. Spokane, WA
| Springliew, MO -
1i Tal lahassoe- Thamasville, 'L
'_ "Terve laue, N -
©2 ¥ Tuscon, AZ o

ot oF : Twin Falls, ID

: hi:’ﬂuhinglon. DC -
Wateriown, NY -
Wanssu-Rhinclander, Wi

8 | Wilmington, VT
1 Vakima, WA



July 25, 1996

Susan Garland with Business Week would like to sit down with HRC.
(383-2100)



