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‘Wisconsin, Chair of the NAAG, . | (\ﬂ@%,
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It’s a privilege to address my former colleagues. I
ran for attorney general for the same reasons you did--to

protect families-and consumers and to enforcc the laws of

‘my state. T want to thank you for being strong allies of

this administration' on evefything from domestic violence
to judicial appointménts. Your leadership is important on.
all these fronts, and [ applaud you forit.

%Mﬂg ,
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wor‘k—y‘Otrhachdeﬂe—todayﬂwst,and—on the verge of one

of the greatest public health ach1evements in h1story--

historic triumph 1n our ﬁght to protect America’s children o

- from the dea'dly threat of tobacco; Together we’ve Waged

a great struggle--m the courts in the Congress andw\@m\
Lennaaskial  akw
—Qﬁ&ehefe our nation’s children have been targets of

tobacco companies’ mass-marketlng scher‘nes_3 Agrcthat’s

beeause you'¥e been on the front lines.

We’ve made great strides in just a few years. But

when you’re in the middle ofa great struggl'e, it’s

difficult, sometimes, to see just how far you’ve COme)
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Azd that’s what I’d like to do today. First, to look back--
to consider why we ever took on tobacco companies in
the first place, in a fight so many people said was

unwinnable; 28 then Fewast to lodk ahead--at what we

~ can do to win -t fight, and to ensure a healthier, stronger
-America for our Children, andja_llfof us, in the 21st

cehtury.

Our nation is pbised to enter the next Century stronger .
than it has been in decades. This is a great moment for

America, a moment full of opportunities to extend the

- promise of peace and prosperity, and to widen the circle

+

~ of opportunity. It is a mOment to ensure that our deepest

values endure in a century that will bring great change.




| toughér truancy l'aWs’.)'\ And last year, we helped make sure ‘
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| Much of the hext céntury will belohgﬁ to our children,
ahd that 1s Why'We h’alve'Worked SO tifelessly, these five
years, to rais_e them in séfety, health; ahd 'seéurity. »Our
growing econor_hy is Hftihg families off the Welféfe rolls

and into work. Our zero'tQ‘lerance policy has helped keep

| guns and drugs out of schools. The V—chip and

educational télevision have helped parents strengthen the )

‘values and minds of our children. We"\f_e worked to bring

ordér and discipline to children’s lives by supporting
community'efforts like curfews and school uniforms and
. | 48> ~'-==a~\\-;’:;.=.'-;.-‘°"*a|- | . ‘
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that millions of uninsured children get the medical \M R
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coverage they deserve and the help they need.
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This is a moment of great opportumtyk -to 1& this

UL TILY M'\M&\u
powerful momentum 'fOﬁ‘v%Fd into the future And that 1s

why we’ve challenged the tobacco industry--one of the

most powerful industries in ‘America--to fundamentally
R '“u)‘cshx €

change the way 1t does busmes_§3 Fhe-eppe

~stakes-what America-vahies most—=its-children. Their

health, and their lives.

Smovking kills more people every day than AIDS,
alcohol, aiito accidents, murders, suicides, drugs and fires

combined. 'Nearly 90 pereent of those smokers lit their

. first cigarette before .they turned 18. -
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| That"_s why DaVid'Kess.ler.,' the former FDA
commissioner, called smoking a't“pediatric disease.”
Today-¥and every day--3,000.childréh will start smoking. -

1,000 of them will die prematurely because of it.

“This is a national epidemic,' and a national tragedy,

M_xm:b M\x LG J SVAR S

until we winit-fergood.

Just last month, the Journal of the American Medical
- Association concluded that advertisements and
| prbmotions were .e_’Ven! more crucial than peer pressure in

getting teens to start smoking. IS"t'h-tS-aﬂy—WﬁﬁCfEI‘?



The law says.they can’t advertise tobacco products on

television or the radio, but you can’t escape the

advertisements anywhere else. Cigarette ads in our

magazines. Cigarette ads in our spdrts centers. Cigarette

~ ads on our billboards. Tobacco is one of the most héavily |

| advertised products in America. In the early 1990s, Joe

Camél alone had an advertiSing'budget of $75 million a

- year. A pretty good investment, from the tobacco

companies’ point of view: more 3-to-6-year-olds could

recognize Joe Camel than they could Mickey Mouse. |

'These. advertiSements have taken a deadly toll.
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And .that’s why, in 1995, I launched a nationwide’effort to
| prévent tobacco co.‘mpa.n_ies from advertising to children; I
to educate kids about fth,e dangers of smokiﬁg, and t§ ‘
redﬁce ‘chil.drén’_sacc‘e.Ss to t"obe;cc'o producté. Working
‘with thevF DA, we made thc 1aw of the land what was

already the law in every one of yOur states--no sale of |

A | w~4@
tobacco products to anyone under 18. And: D

- anyone under 27 to make sure teens can’t buy cigarettes.

I’m very pleased that the courts last yeaf lipheld this

authority.

Without the foresight and the courage . and the
determination of the attorneys general who join us here,

today, the progress we’ve made would be untl_hinkable.

8
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Y ou put tobacco colmpénfiés'.on the stand..in c_ourtrooms |
ac'ros‘s _the‘ land. You broughf them to the bargaining table
and éxtraqted important conéessidns. Ybu raised | | . '
awareness of tobacc'ol’é tragic costs to our economy and |

our children. Your work has been essential,' and I applaud

you forit. -~ _

_ 1

/2’\4. :
Q\JD\ R —

The worst part of this epidemic is that it is the
product not of deadly natural forces raging out of control,

but a sophisticlate’d marketing campaign ,targeted at

America’s children. ._If not for your ;:ffdi'ts, we might have

waited anothef thirty years for the dchments that have

~ confirmed our worst suspicions about the tobacco

industry.



For years, we’ve known that cigarétte makérs study our
’kids’ habits and tastes, preying on them with targeted
“mérkéting. Joe Cafnel T—Shirts, CD’s, Virginia Slifns rock
‘conce'rts, toy rane;caré cmblazdned with tobacéo cornpany
logos--the free giVe-aWays teH tne tale. And .ju.st last year,
~ some tobacco companies wanted to mark.et what was
called a.“kiddie pack”--smaller, more affordable packs o‘f

~ cigarettes. Sort of a starter kit.

As more and more documents are released, we’re
~ learning the whole 'stor_y'. In an internal document, one |
tobacco company proudly des.cribed its brand as “the

brand of choice among teenagers.”

10
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Another described its plan to flavor cigarettes with apples,

honey, or Coca-Cola, bec;ause “1t’s a w.ell-,'known fact that
- ‘teenagé‘rs like SWeet products.” And another tobacco

~ company ﬁlemdrandﬁm put ifeveh mOre’bluntly.- 4“Thev
14-24 age g‘roup,‘” it says, ‘l‘,,'.represen't ‘tomorrow"s

cigarette business.”

This avalanche of evidence is bringing down the

. P&MMU&WM@MNW@M

PEICRVLZE FCRTNIMLEIN s .
Amerteaneeds-and Congress must pass comprehensive

tobacco legislation that gets the tobacco industry out of

the business of marketing cigarettes'to our children.

11 -
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Thlrty years of deceptlon--and only Congress can

_ bring it to an end. Thirty years of manipula!tion--and only

Congress can bring it to an end. Ané%hfﬁy'yearvef
| [~

:34;.\7.-47

Most Americans have 200 work days left in the year. |

Congress has only 68 days left in sessiqn. And that’ s not
T bices pamoe® MU Lior oo \(\m Ui

Qb\k Catk O —oloax Dk Mody of ) \
‘a lot--but it’s enough to gét the job done /\ifk iifé a fter Yo (&w&w
| o Y PR @rruay

thirty years of tobacco industry obstruction, denial and TERVN
, , | T (ALY

delay, let’s m'ake these 68 days a time of action for our

nation’s children. Congress should not go home until it
passes comprehensive tobacco legislation that protects our

—

children.

— - 12




I have said I'would support any compréhensive,
bipartisan’ tobaccd l_egiSIatioﬁ that meets five principles: it
must raise the priée of cigarettes by up to $1.50 a péck .
over the next decade and impbée tOugh‘penalties on

companies that continue to sell to kids; it must reafﬁ_fm

-the FDA’s authofity to‘régula.te' tobacco products; it must -

get tobacco 'companie's out of the business of marketing to

children; it must furthe_f our other public health goals; and

~ must protect tobacco farmers and their communities.

 Today, Senators J ohh Chafee, BQb Graham, and Tom

_Harkin are introducing the first bipartisan bill that meets |
these principles, and I strongly support this effort. Itisa

‘good, t_ough bill and I;hopef it gets_‘Wide fsuppoft

13
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The evidence is clearer than ever that strong and sweeping
legislation"Will save lives. If Congress acts, we can cut
teen smoking by almost half over the next five years. If

Congress acts, we can stop almost three million children

- from taking that first puft. If Congress acts, we can

prevent almost one milli-on premature deaths.

You and I know that in any Iegislation this important

there'Will be many issues to work out, even'arriong allies.

But I am confident that we wal-resolve any budget.pr

spendingssues. After all, this thirty-year struggle is not

about money. It is not about the 'sizé_ of the prize we can

extract from the tobacco ihdustry.

14
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It 1s about fulfilling our fesponsibil_ity to our children--our
responsibility as parents, as a government, and as a

country. The attorneys general have shown great courage

~and foresight in helping us get this far. Today I urge you

to join me 1in taking the next, important step toward a

 healthier, stronger America in the 21st century. )
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. Acknowledgments: AG Reno; AG Jim Doyle of Wisconsin, Chair of the NAAG.

It’s a privilege to address my former colleagues. 1ran for attorney general for the same
reasons you did--to protect families and consumers and to enforce the laws of my state.
I want to thank you for being strong allies of this administration on everything from domestic
violence to judicial appointments. Your leadership is important on all these fronts, and I applaud

you for it.

In a sense, you and I are still colleagues.. Because of the work this administration has
done, and the work you have done, today we stand on the verge of one of the greatest public

~ health achievements in history--a historic trlumph in our fight to protect America’s children from

the deadly threat of tobacco. Together we’ve waged a great struggle--in the courts, in the
Congress, and anywhere our nation’s children have been targets of tobacco companies’ mass-
marketlng schemes. And that’s just about everywhere. The attorneys general know this, because

you’ve been on the front lines.

We’ve made great strides in just a few years. But when you’re in the middle of a great
struggle, it’s difficult, sometimes, to see just how far you’ve come. And that’s what I’d like to
do today. First, to look back--to consider why we ever took on tobacco companies in the first
place, in a fight so many people said was unwinnable. And then I want to look ahead--at what
we can do to win that fight, and to ensure a healthler stronger America for our children, and all

of us, in the 21st century

Our nation 1s poised to enter the next century stronger than it has been in decades. This is
a great moment for America, a moment full of opportunities to extend the promise of peace and

| prosperity, and to widen the circle of opportunity. It is a moment to ensure that our deepest

values endure in a century that will bring great change.

Much of the next century will belong to our children, and that is why we have worked so
tirelessly, these five years, to raise them in safety, health, and security. Our growing economy is
lifting families off the welfare rolls and into work. Our zero tolerance policy has helped keep
guns and drugs out of schools. The V-chip and educational television have helped parents

 strengthen the values and minds of our children. We’ve worked to bring order and discipline to
children’s lives by supporting community efforts like curfews and school uniforms and tougher
truancy laws. And last year, we helped make sure that millions of uninsured children get the

1



medical coverage they.deserve and the help they need. N

This is a moment of great opportunity--to ride this powerful momentum forward i_nto the
future. And that is why we’ve challenged the tobacco industry--one of the most powerful
industries in America--to fundamentally change the way it does business. The opportunity for
change is great. And the stakes could not be hrgher At stake 1S what America values most--its

chlldren Their health, and the1r lives.

Smoking kills more people every day than AIDS, alcohol, auto accidents, rrrurders,
suicides, drugs and fires combined. Nearly 90 percent of those smokers lit their first cigarette

" before they turned 18. That’s why David Kessler, the former FDA commissioner, called

smoking a “pediatric disease.” Today--and every day--3,000 children will start smokrng 1,000
of them will die prematurely because of it.

Th1s Is a natronal epidemic, and a national tragedy, and for the sake of our children we
will wage this struggle untrl we win it for good. S

 Just last month the Joumal of the Amerlcari Medical Association concluded that
-advertisements and promotions were even more crucial than peer pressure in getting teens to start

‘ smoking. Is this any wonder? The law says they can’t advertise tobacco products on television

or the radio, but you can’t escape the advertisements anywhere else. Cigarette ads in our
magazines. Cigarette ads in our sports centers. Cigarette ads on our billboards. Tobacco is one
of the most heavily advertised products in America. In the early 1990s, Joe Camel alone had an
advertrsrng budget of $75 million a year. A pretty good investment, from the: tobacco

~ companies’ point of view: more 3 to-6- year-olds could recognize Joe Camel than they could

Mrckey Mouse

. These advertlsements have taken a deadly toll. And that’s why, in 1995, 1 launched a
natronwrde effort to prevent tobacco companies from advertrsrng to children, to educate kids
. about the dangers of smoking, and to reduce children’s access to tobacco products. Working
with the FDA, we made the law of the land what was already the law in every one of your states--
-no sale of tobacco products to anyone under 18. And we’ll ID anyone under 27 to make sure
teens can’t buy cigarettes. I’m very pleased that the courts last year upheld this authority.

Without the foresight and the courage and the determination of the attorneys general who
join us here today, the progress we’ve made would be unthinkable. You put tobacco companies
on the stand in courtrooms across the land. You brought them to the bargaining table and
extracted important concessions. You raised awareness of tobacco’s tragic costs to our economy_

and our children. Your work has been essential, and I applaud you for it.

The worst part of this epidemic is that it is the product not of deadly natural forces raging
out of control, but a sophisticated marketing campaign targeted at America’s children. Ifnot for -
your efforts, we might have waited another thirty years for the documents that have confirmed

s_2



our worst suspicions about the tobacco industry. For years, we’ve known that cigarette makers
study our kids’ habits and tastes, preying on them with targeted marketing. Joe Camel T-shirts,
CD’s, Virginia Slims rock concerts, toy race-cars emblazoned with tobacco comipany logos--the
free give-aways tell the tale. And just last year, some tobacco companies wanted to market what
was called a “kiddie pack”--smaller, more affordable packs of cigarettes. Sort ofa starter kit.

As more and more documents are released, we’re learning the whole story. In an internal
document, one tobacco company proudly described its brand as “the brand of choice among
teenagers.” Another described its plan to flavor cigarettes with apples, honey, or Coca-Cola,
because “it’s a well-known fact that teenagers liké sweet products.” And another tobacco
company memorandum put it even more bluntly “The 14- 24 age group, ’ it says, “...represent

»tomorrow s cigarette business.”

This avalanche of evidence is bringing down the walls of deceit. Their conclusionis

inescapable: that America needs and Congress must pass comprehensive tobacco legislation that

gets the tobacco industry out of the business of marketing cigarettes to our children.

Thirty years of deception--and only Congress can bring it to an end. Thirty years of
manipulation--and only Congress can bring it to an end. And thirty years of deceptlon and
manipulation cannot be met w1th even a day of delay

There are scarcely more than 60 days left in this legislative session. The calendar tells us
this is an election year, but the American people tell us they want this to be a legislating year.
And Congress should not go home until it passes comprehens1ve tobacco leg1slat1on that protects
our children.

I have said I would support any comprehensive, bipartisan tobacco legislation that meets
five principles: it must raise the price of cigarettes by up to $1.50 a pack over the next decade

. and impose tough penalties on companies that continue to sell to kids; it must reaffirm the FDA’s

authority to regulate tobacco products; it must get tobacco companies out of the business of
marketing to children; it must further our other pubhc health goals and must protect tobacco

' farmers and their communities.

Today, Senators John Chafee, Bob Graham, and Tom Harkin are introducing the first
bipartisan bill that meets these principles, and I strongly support this effort. The evidence is
clearer than ever that strong and sweeping legislation will save lives.- If Congress acts, we can
cut teen smoking by almost half over the next five years. If Congress acts, we can stop almost
three million children from taking that first puff. If Congress acts, we can prevent almost one
million premature deaths. .

You and I know that in any legislation this important there will be many issues to work
out, even among allies. But I am confident that we will resolve any budget or spending issues.
After all, this thirty-year struggle is not about money It is not about the size of the prize we can

3




extract from the tobacco industry. It is about fulﬁllihg our responsibility to our children--our

. responsibility as parents, as a government, and as a country. The attorneys general have shown

great courage and foresight in helping us get this far. Today I urge you to join me in taking the
next, important step toward a healthier, stronger America in the 21st century.
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It’s a privilege to address my former colleagues. I ran for attorney general for the same
reasons you did--to protect families and consumers and to enforce the laws of my state.
I want to thank you for being strong allies of this administration on everything from domestic
violence to judicial appointments. Your leadership is important on all these fronts, and I applaud
you for it.

In a sense, you and I are still colleagues. Because Qf the work this administration has
done, and the work you have done, today we stand on the verge of onié of the greatest public
health achievements in history--a historic triumph in our fight to protect America’s children from
the deadly threat of tobacco. Together we’ve waged a great strugglé--in the courts, in the
Congress, and anywhere our nation’s children have been targets of tobacco companies’ mass-
marketing schemes. And that’s just about everywhere The attorneys general know this, because
you’ve been on the front lines. ‘

We've made great strides in just a few years. But when you’re in the middle of a great
struggle, it’s difficult, sometimes, to see just how far you’ve come. And that’s what I’d like to
do today. First, to look back--to consider why we ever took on tobacco companies in the first
place, in a fight so many people said was unwinnable. And then I want to look ahead--at what
we can do to win that fight, and to ensure a healthier, stronger America for our children, and all

of us, in the 21st century.

Our nation is poised to enter the next century stronger than it has been in decades. This is
a great moment for America, a moment full of opportunities to extend the promise of peace and
prosperity, and to widen the circle of opportunity. It is a moment to ensure that our deepest
values endure in a century that will bring great change. |

Much of the next century will belong to our children, and that is why we have worked so
tirelessly, these five years, to raise them in safety, health, and security. Our growing economy is
lifting families off the welfare rolls and into work. Our zero tolerance policy has helped keep
guns and drugs out of schools.. The V-chip and educational television have helped parents
strengthen the values and minds of our children. We’ve worked to bring order and discipline to
children’s lives by supporting community efforts like curfews and school uniforms and tougher
truancy laws. And last year, we helped make sure that millions of uninsured children get the

1



1 medical coverage they deserve and thé help they n‘eed.'

This is a moment of great opportunity--to ride this powerful momentum forward into the
‘future. And that is why we’ve challenged the tobacco industry--one of the most powerful
. industries in America--to fundamentally change the way it does business. The opportunity for
change is great. And the stakes could not be h1gher At stake i1s what America values most--its
children. Their health, and their lives.

Smoking kills more people every.day than AIDS, alcohol, auto accidents, murders,

l suicides, drugs and fires combined. Nearly 90 percent of those smokers lit their first cigarette

" before they turned 18. That’s why David Kessler, the former FDA conlmissioner called
smoking a“‘pediatric disease.”. Today--and every day--3,000 children will L 1
etgarette 1,000 of them will die prematurely because ofi it. -

This is a national epidemic, and a national tragedy, and for the sake of our children we
will wage this struggle until we win it for good. :
e ‘ - (,va'wh we,QQ,{y&A«I L2 va«@’w My Ly
Th1rty years ago, we were off to a good start In 1965, the government began regulating (o1
tobacco advertisements directed primarily at young people. We put health warning labels on -
cigarette packs. We made it illegal to distribute free cigarettes to children. And in 1971, we
banned the broadcast of tobacco advertisements. ~

promotion than they did in'1967--even after the inflation-of the Seve Thelawsa1dthey
couldn’t advertise on television or on the radio, but you couldn’t escape the advertisements
anywhere else. ‘Cigarette ads in our magazines. " Cigarette ads in our sports centers. Cigarette

~ ads on our billboards--almost half the billboards in the country Tobacco became the most
heavily advertised product in the American economy. In the early 1990s, Joe Carhel alone had
an advertising budget of $75 million a year. Joe Camel after all this, was recogn1zed by more
third graders than Mickey Mouse was.

" These advertisements have taken a deadly toll. Just last month, the Journal of the
American Medical Association concluded that advertisements and promotions were even more
crucial than peer pressure in getting teens to start smoking. That’s why tobacco companies spend
about $6 billion dollars a year on advert1sements :

And that’s why, more than five years .ago,‘I launched a nationwlide effort to prevent
tobacco companies from advertising to children, to educate kids about the dangers of smoking,
and to reduce children’s access to tobacco products. ‘Working with the FDA, we made the law of
the land what was already the law in every one of your states--no sale of tobacco products to -
anyone under 18. And we’ll ID anyone under 27 to make sure teens aren’t smok1ng I’'m very
pleased that the courts last year upheld the FDA’s authority.




The lawsuits you brought were as important or even more so--and among the most
important legal action taken in the history of our country. Without the foresight of Michael
Moore of Mississippi, and the determination of Grant Woods of Arizona--and so many other
| attorneys general who join us here today--the progress we’ve made would be unthinkable. You-
| put big tobacco on the stand in courtrooms across the land. You brought them to the bargaining
l table and extracted important concessions. You raised awareness of tobacco’s trag1c costs to our ;
l .economy and our children. - Your work has been essential, and I applaud you for it.
l

If not for your efforts, we might have waited another thirty years for the disturbing '
documents that confirmed our worst suspicions about the tobacco industry. For years, we’ve
known that cigarette makers study our kids’. habits and tastes, preying on them with targeted
marketing. Joe Camel T-shirts, CD’s, Virginia Slims rock concerts, toy race-cars emblazoned
with tobacco company logos--the free give-aways tell the tale. And just last year, some tobacco
- companies wanted to market what they called a “kiddie pack” conta1n1ng one or two cigarettes--
-sort of a starter kit.

As more and more documents are released, we’re learning the whole story. In an internal |
document, one tobacco company proudly described its brand as “the brand of choice among
teenagers.” Another described its plan to flavor cigarettes with apples, honey, or Coca-Cola, -
because “it’s a well-known fact that teenagers like sweet products.” And another tobacco
company memorandum put it even more bluntly. “The 14-24 age group, 1t,says_,, “...represent

~ tomorrow’s c1garette business.” : : )

- This avalanche-of evidence is bringing doyv_n the walls of deceit. Their conclusion is
inescapable: that America needs and Congress must pass comprehensive tobacco legislation that
~ gets the tobacco industry out of the business of marketing cigarettes to our children.

Thirty years of deception--and only Congress can br1ng it to an end. Th1rty years of
manlpulatlon--and only Congress can bring it to an end. And thirty years of deceptlon and
manipulation cannot be met w1th even a day of delay

| | _ :
1 M ~ There are scarcely more than 60 days left.in this legislative session.” The calendar tells us
( this is an election year, but the American people tell us they want this to be a legislating year.

W And Congress should not go home until it passes comprehens1ve tobacco 1eg1slat10n that protects

(:}0 L@ our ch11dren
7 , ; _
W

I have said I would support any comprehensive, bipartisan tobacco leglslation that meets
five pr1nc1ples ‘it must raise the price of cigarettes by up to $1.50 a pack over the next decade
and impose tough penalties on companies that continue to sell to kids; it must reaffirm the FDA’s
authority to regulate tobacco products; it must get tobacco companies out of the business of
i marketing to children; it must further our other public health goals; and must protect tobacco

farmers and their commun1t1es :




sweeplng leglslatlon will save 11ves i
tells us, state by state, how ma ' : aete.
cut teen smoking by almost half over. the next ﬁve years. If Congress acts, we can stop

three million children from taking that first puff. If Congress acts, we can prevent one
million premature deaths. : ’

You and I know that in any legislation this important there will be many issues to work
out, even among allies. But I am confident that we will resolve any budget or spending issues.
After all, this thirty-year struggle is not about money. It is not about the size of the prize we can
extract from the tobacco industry.- It 1s about fulfilling our responsibility to our children--our.
responsibility as parents, as a government, and as a country. The attorneys general have shown’
great courage and foresight in helping us.get this far. Today I urge to join me in taklng the next,
important step toward a healthier, stronger America in the 21st century.
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It’s a privilege to once again address my former colleagues, the Attorneys General. As a
former state attorney general, I’'m well aware of the important work you do on so many fronts--
from telecommunications to civil rights, from consumer protection to the environment--and. of
course, your pioneering work on the tobacco issue
ways to toughen enforcement of our laws against
of this administration in urging passage of the Vic
your acco plishments and thank you for your lea
you, and America’s families thank you.

In a sense, you and I are still colleagues. Because of the work this administration has
done, and the work you have done, today we stand on the verge of one of the greatest public
health achievements in history--a historic triumph in our fight to protect America’s children from
the deadly threat of tobacco. Together we’ve waged a great struggle--in the courts, in the
Congress, and anywhere our nation’s children have been targets of big tobacco’s mass marketing
schemes. And that’s just about everywhere. The attorneys general know this, because you’ve
been on the front lines.

We’ve made great strides in just a few years. But when you’re in the middle of a great
struggle, it’s difficult, sometimes, to see just how far you’ve come. And that’s what I’d like to
do today. First, to look back--to consider why we ever took on big tobacco in the first place, in a
fight so many people said was unwinnable. And then I want to look ahead--at what we can do to
win that fight, and to ensure a healthier, stronger America for our children, and all of us, in the
21st century.

7

This is a great moment for America, and America’s children. Our growing econom
ing families off the welfare rolls and into work. Our zero tolerance policy has helped ke
1s and drugs out of schools. The V-chip and educational television have helped parents
:ngthen the values and minds of our children. We’ve worked to bring order and discipline to
ldren’s lives by supporting community efforts like curfews and school uniforms and tougher
ancy laws. And last year, we helped make sure that millions of uninsured children get the
dical coverage they deserve and the help they need.

To those who ask, then, why we’ve waged this struggle again y we’ve

1



challenged one of the most powerful industries in Americ 1 a time of peace and prosperi
my answer is simple: we do it because the stakes could not be higher. At stake is what America
values most--its children. Their health, and their lives.

Smoking kills more people every day than AIDS, alcohol, auto accidents, murders,
suicides, drugs and fires combined. Nearly 90 percent of those smokers lit their first cigarette
before they turned 18. That’s why David Kessler, the former FDA commissioner, called
smoking a “pediatric disease.” Today--and every day--3,000 children will light their first
cigarette. 000 of them will die prematurely because of it.

This is a national epidemic, and a national tragedy, and for the sake of our children we
will wage this struggle until we win it for good.

Thirty years ago, we were off to a good start. In 1965, the government began regulating
tobacco advertisements directed primarily at young people. We put health warning labels on
cigarette packs. We made it illegal to distribute free cigarettes to children. And in 1971, we
banned the broadcast of tobacco advertisements.

But by 1979, cigarette companies were spending 50 percent iuuic vu auverusing and
promotion than they did in 1967. The law said they couldn’t advertise on television or on the
radio, but you couldn’t escape the advertisements anywhere else. Cigarette ads in our magazines.
Cigarette ads in our sports centers. Cigarette ads on our billboards--almost half
the country. Tobacco became the most heavily advertised product in the Ameri
the early 1990s, Joe Camel alone had an advertising budget of $75 million a ye:

These advertisements take a deadly toll. Just last month, the Journal of
Medical Association concluded that advertisements and promotions were even iuuic viuviar uiau
peer pressure in getting teens to start smoking. That’s why tobacco companies spend about $6
billion dollars as year on advertisements.

And that’s why, more than five years ago, I launched a nationwide effort to prevent
companies from advertising to children, to educate kids about the dangers of smoking, and to
reduce children’s access to tobacco products. Working with the FDA, we made the law of the
land what was already the law in every one of your states--no sale of tobacco products to anyone

, we could not have come this far. Without the foresight of
Michael Moore of Mlss1s51pp1 and the determination of Grant Woods of Arizona--and so many
other attorneys general who join us here today--the progress we’ve made would be unthinkable.
You put big tobacco on the stand in courtrooms across the land. You brought them to the
bargaining table and extracted important concessions. You raised awareness of tobacco’s tragic
costs to our economy and our children. Your work has been essential, and I applaud you for it.
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If not for your efforts, we might have waited another thirty years for the disturbing
documents that confirmed our worst suspicions about the tobacco industry. For years, we’ve

- known that cigarette makers study our kids” habits and tastes, preying on them with targeted

‘marketing. Joe Camel T-shirts, CDS, Virginia Slims rock concerts, toy race-cars emblazoned -
with tobacco company logos--the free give- aways tell the tale. And just last year, some tobacco
companies wanted to market what they called a “kiddie pack” conta1n1ng one or two cigarettes--
sort of a starter kit. :

As more and more documents are released, we’re learning the whole story. In an internal
document, one tobacco company proudly described its brand as “the brand of choice among
teenagers.” Another described its plan to flavor cigarettes with apples, honey, or Coca-Cola,
because “it’s a well-known fact that teenagers like sweet products.” And another tobacco
company memorandum put it even more bluntly' “The 14-24 age group,” it says, “...represent
tomorrow’s c1garette busrness ‘ '

This avalanche of evidence is bringing the walls of deceit crumbling down. It also -
reveals what we already know: that we urgently néed to pass. comprehensive.tobacco legislation
that gets the tobacco 1ndustry out of the business of marketing c1garettes to our children.

’l‘hirty years of deCeption—-and only Congress can bring it to an end. Thirty years of
manipulation--and only Congress can bring it to an end. And thirty years of deception and
manipulation cannot be met with even a day of delay. . -

There are scarcely more than 60 days left in this legislative session. The calendar tells us
this is an election year, but the American people tell us they want this to be a legislating year.
And Congress should not go home until it passes. comprehenswe tobacco legislation that protects
our children. '

Today I am releasing a Treasury Department report that tells us, state by state, how many
lives will be saved if Congress acts. If Congress acts, we can cut teen smoking by almost half
over the next five years. If Congress acts, we can stop almost three million children from taking
that first puff. If Congress ‘acts, we can prevent almost ong million premature deaths.

Today, Sénators John Chafee and Tom Harkin are 1ntroduc1ng the first comprehensrve
bipartisan tobacco legislation that meets the five principles I’ve said I would insist on: it raises

. the price of cigarettes by up to $1.50 a pack over the next decade and imposes tough penalties on

companies that continue to sell to kids; it reaffirms the FDA’s authority to regulate tobacco
products; it gets tobacco companies out of the business of marketing to children; it furthers our
other public health goals; and it protects tobacco farmers and their communities. I strongly -
support this effort, and look forward to work1ng with the Congress on the related budget and
spendlng issues.

ButI know you will agree that, at heart, this thirty-year struggle is not about meney. It is

3



not about the size of the prize we can extract from the tobacco 1ndustry It is about fulfilling our
responsibility to our children--our responsibility as parents, as a ‘government, and as a country.
The attorneys general have shown great courage and foresight in helping us get this far. Today I
urge to join me in taking the next, important step toward a healthier, stronger America in the 21st

‘century.
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To those who ask, then, why we’ ve waged th1s struggle against hy we’ve “""’Q@

It’s a privilege to once again address my former colleagues, the

former state attorney general, I’'m well aware of the important work you do on so many fronts--

from telecommunications to civil rights, from consumer protection to the env1ronment--and of ﬁ ﬂ"-/"
course, your pioneering work on the tobacco issue. At this meeting, I know you’ll be discussing

ways to toughen enforcement of our laws against domestic violence.” You’ve been a strong ally \) %
of this administration in urging passage of the Violence Against Women Act. Today I applaud

your accomplishments and thank you for your leadership in all these 1mportant areas. | thank

Yyou, and America’s families thank you. i M
, G

In a sense, you and I are still colleagues. Because of the work this administration has

done, and the work you have done, today we stand on the verge of one of the greatest public

health achievements in history--a historic triumph in our fight to protect America’s children from
the deadly threat of tobacco. Together we’ve waged a great struggle--in the’c\:ourts',l in the ' |
Congress, and anywhere our nation’s children have been targets @’s mass marketing
schemes. And that’s just about everywhere. The attorneys general know this; because you’ve
been on the front lines.
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We’ve made great strides in just a few years. But when you’re in the middle of a great.
struggle, it’s difficult, sometimes, to see just how far you’ve come. And that’s what I’d like to
do today. First, to look back--to consider why we ever took on the first place, in a
fight so many people said was unwinnable. And then I want to look ahead--at what we can do to

- win that fight, and to ensure a healthier, stronger America for our chlldren and all of us, in the

21st century. o
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This is a great moment for America, and America’s children. Our growing economy is
lifting families off the welfare rolls and into work. Our zero tolerance policy has helped keep > L
guns and drugs out Qf schools. The V-chip and educational television have helped parents ‘ 0.
strengthen the values and minds of our children. We’ve worked to bring order and discipline to 5. 12 [
children’s lives by supporting community efforts like curfews and school uniforms and tougher ", _ :
truancy laws. And last year, we helped make sure that millions of uninsured children get the (,0'97/%

medical coverage they deserve and the help they need. o NC/ %
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challenged one of the most powerful 1ndustr1es n Amer1ca during a time of peace and prosperlty,
my answer is srmplq‘) Wre do it because the stakes could not be higher. At stake is what Amenca
values most--lts chlldren Their health and.their lives.

Smok1ng kills:more people every day than, AIDS alcohol auto accidents, murders,,
suicides, drugs and fires combined. Nearly 90 percent of those smokers lit their first cigarette
before they turned 18.- That’s why David Kessler, the former FDA commissioner, called
smoking a “pediatric disease.” Today--and every day--3,000 children will hght their first
cigarette. 1,000 of them will die prematurely because of it.

Th1s is a national epidemic, and a natlonal tragedy, and for the sake of our ch11dren we
will wage this struggle until we win it for good.

Thirty years ago, we were off to a good start. In 1965, the government began regulating

' tobacco advertisements.directed primarily at young people. We put health warning labels on

cigarette packs. We made it illegal to distribute free cigarettes to children. And in 1971, we

~ banned the broadcast of tobacco advertisements. = ' '
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But by 1979, cigarette companies were spending 50 percent more on advertising and
promotion than they did in 1967. The law said they couldn’t advertise on television or on the .
radio, but you couldn’t escape the advertisements anywhere else. Cigarette ads in our magazines.
Cigarette ads in our sports centers. Cigarette ads on our billboards--almost half the billboards in
the country. Tobacco became the most heavily advertised product in the American economy. In
the early’ l990s Joe Camel alone had an advert1s1ng budget of $75 million a year.
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" These advertisements take aAdeadly toll. Just last month the Journal of the American

Medical Association concluded that advertisements and promotlons were even more crucial than
1 peer pressure in getting teens to start smoking. That’s why tobacco compames spend about $6
! billion dollars af year on advertlsements
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W MMW ‘And that’s why, more than five years ago, I launched a nationwide effort to prevent W"w
~’companies from advertising to children, to educate kids about the dangers of smoking, and to
 reduce children’s access to tobacco products Working with the FDA, we made the law of the
land what was already the law in every one of your states--no sale of tobacco products to anyone
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- ‘If not for your efforts, though, we could not have come this far. Without the foresight of ’\7,,,4 P

ll% Michael Moore of Mississippi, and the determination of Grant Woods of Arizona--and so many

| Z.Q/ other attorneys general who join us Jhere today-the progress we’ve madé would be unthinkable. l\v"‘;jvw
‘ You put big tobacco on the stand in courtrooms across the land. You brought them to the
jg:} bargalmng table and extracted 1mportant concessions.- You raised awareness of tobacco’s tragic
OeM costs to our economy and our children. Your work has been essential, and I applaud you for it.
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If not for your efforts, we might have waited another thirty years for the disturbing
documents that confirmed our worst suspicions about the tobacco industry. For years, we’ve
known that cigarette makers study our kids’ habits and tastes, preying on them with targeted
marketing. Joe Camel T-shirts, CD$, Virginia Slims rock concerts, toy race-cars emblazoned
with tobacco company logos--the free give-aways tell the tale. And just last year, some tobacco
companies wanted to market what they called a “kiddie pack” containing one or two cigarettes--
sort of a starter kit. -

As more and more documents are released, we’re learning the whole story. In an internal
document, one tobacco company proudly described its brand as “the brand of choice among
~ teenagers.” Another described its plan to flavor cigarettes with apples, honey, or Coca-Cola,
because “it’s a well-known fact that teenagers like sweet products.” And another tobacco
company memorandum put it even more bluntly. “The 14-24 age group,” it says, “...represent
tomorrow’s cigarette business.” '

This avalanche of evidence is bringing the walls of decei(bc t ~ It also

reveals what we already know: that we urgenﬁy need to pass comprehensive tobacco legislation
that gets the tobacco industry out of the business of marketing cigarettes to our children.
LRy redo = Conprest wuns b prad ...

WAMQ,'- Thirty years of deception--and only Congress can bring it to an end. Thirty years of
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( rggmpulatlon--andonly Congress can bring it to an end. And thirty years of deception and

manipulation cannot be met with even a day of delay.

There are scarcely more than 60 days left in this legislative session. The calendar tells us
this is an election year, but the American people tell us they want this to be a legislating year.
And Congress should not go home until it passes comprehensive tobacco legislation that protects
our children.

Today I am releasing a Treasury Department report that tells us, state by state, how many
lives will be saved if Congress acts. If Congress acts, we can cut teen smoking by almost half
over the next five years. If Congress acts, we can stop almost three million children from taking
that first puff. If Congress acts, we can prevent almost one million premature deaths.

Today, Senators John Chafee and Tom Harkin are introducing the first comprehensive, . ¢Q\’e &L
bipartisan tobacco legislation that meets the five principles I've said I would insist on: it raises - £ W
the price of cigarettes by up to $1.50 a pack over the next decade and imposes tough penalties on Z T“M/‘d

companies that continue to sell to kids; it reaffirms the FDA’s authority to regulate tobacco - A

products; it gets tobacco companies out of the business of marketing to children; it furthers our o—Qﬂ‘e gerd

other public health goals; and it protects tobacco farmers and their communities. I strongly ~&8 e
- support this effort, and look forward to working with the Congress on the related budget and ‘U"/ oy

spending issues.

But I know you will agree that, at heart, this thirty-year struggle is not about money. It is
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not about the size of the prize we can extract from the tobacco industry. It is about fulfilling our

responsibility to our children--our responsibility as parents, as a government, and as a country.

- The ig{ggrneys general have shown great courage and foresight in helping us get this far.” Today I
urge, to join me X% taking the next, important step toward a healthier, stronger America in the 21st

century. . S Lo : o
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Remarks to the Assoc of Ags: Tobacco 3/12/98

OUTLINE
I. BACKGROUND
-The odds were against us
-why we got into this fight at a time of prosperity, etc...

I1. THE STAKES
-most sig pub health issue .
-most precious resource [LBJ]: our children
-stats on threat: 3,000 to 3 mil.
-Treasury Rept

III. THE PROGRESS
-Admin/ FDA -
-AGs
- -heroes, etc.
-have helped us learn...

IV. THE WHOLE STORY
-30 yrs of deception

V. THE SOLUTION
-Congress: Chafee-Harkin
-5 principles
-lofty appeal

Kokok ok

INTRO ‘ ,
-Fed judges and the need to confirm with all deliberate speed; nonpartisan; these are qualified
judges; deserve an up or down vote; thanks for support [look at SOTU]

-domestic violence

Start big: No greater threat to pub health,
No greater threat to one of our most important values: protecting children

Step back: epic importance of this struggle

-it’s easy to forget, with all the progress we’ve made, exactly how far we’ve come

-why we got into this fight that so many said was unwinnable .

-why the Ags, one by one, decided to take on one of the most powerful inds in America in a
courtroom where they’d never lost '

Kids being bombarded by marketing, ad campaigns ,
-Children aren’t future of tobacco cos., they’re future of our country
-it is-our obligation as parents, and our obligation as a nation




-If we do it, one of great pub health achievements in h’istory.

Good start: accomplishments (FDA) .

-million lives saved over 5 yrs.

-Today, I am releasing a report by the Treasury Dept. that tells us state by state how many
lives will be saved if we pass comp leg

You have done your part... _
-tribute to their role: bringing suits and pursuing settlement brough cos to table
-mention a few heroes, what they’ve done
-also, FDA role :
-that’s the kind of fed-state coop we need to get this problem solved

Now we know whole story.
-Whole story of manipulation, deception [build the threat]
* -We’ve long known that 90% smokers begin smoking before 18
-vivid lang on conspiracy to ensnare kids: use words from documents, stats
-MN documents only underscore... [AMA lang]

An avalanche of evid. is bringing down the walls of deception

-“Thirty years of deception--and only Congress can bring it to an end. Thirty years of
manipulation--and only Congress can bring it to an end. Thirty years of --- -- and only Congress
can bring it to an end. And thirty years of deception, manipulation, and ---- cannot be met with

“even a day of delay.”

Now, the answer: - :

-comp legislation that builds on the important work you’ve done & embodles our 5 principles
1)-must reduce teen smoking; tough penalties & higher costs ($1.50 over decade)
2)-must affirm full authority of FDA to regulate tobacco products
3)-must hold industry accountable when it markets to kids
4)-must meet our other health goals: cut 2ndhand smoke preventlon & cessation;

strengthen intl efforts; funds med research
5)-must protect tobacco farmers

-Today, Chafee-Harkm 1st comp bipartisan bill.
-I said I’d support leg that appears to uphold our 5 prmcnples and [ strongly support it

-Many issues to work out with drafters,

But Congress has got 60 days to do it...




