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" Fiimlly, the 

day cnnw that 

1 could mane 

ni with my 

new long-

awaited 

family. Mama 

picked »ie up 

that last day 

of Sl'l 101)1. 

All of my 

cla^mates 

were si locked 

that tlii.s little 

gray haired 

lady cume in 

and called 

me sou. Mx 

dreams came 

true. Now 

I beluut) to 

a family that 

wauls me 

mid loves me 

just for me. 

Darnell 
Age 14 
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'MY .-">/ Wnli 

didn't vo in so 

th(it...v,i))ic 

rhinkinv he 

would I'tr tl'f 

big hoiucr. He 

just w,lined to 

vet lii< turn iii 

hut so he could 

iiiiihe Ins contri­

bution. In life, 

thtit iliny be nil 

the older udop-

linc child wnnts: 

to get Ins or her 

turn at but in 

a family and 

make n coutri-

butiou to it. 

Children don't 

promise to be 

anything big. 

I hey just come 

with rhe 

undaunted hope 

of being on a 

family team. 

They'll face 

life's fireballs 

and try for first 

no matter what 

the odds, lu our 

I,res, Wu/ter 

has been hitting 

home runs 

eeery day. 

Eric Wat kins 

Adoptive Parent 
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Have you ever considered 
adoption? 

Kaysea's story is just one of countless 
successful adoptions, but there are still 
thousands of children waiting in foster 

homes. And more than half 
of these kids have been 
waiting for over two years. 

If you are thinking about 
starting a family or adding 
to one, you may want to 
consider adoption. This 
brochure provides answers 

to the most commonly asked questions 
from people—manyjust like you—who 
have considered adoption. 

Thanks for taking time to read this brochure 
and to think seriously about adoption. 

What is adoption? 

Adoption is the permanent, legal transfer 
of parental rights and responsibilities from 
a child's birth parents to the adoptive 
parents. There are three basic ways to adopt: 

adoption of children in foster care 
through a public or private agency 

independent adoption arranged directly 
with the birth parents or through an 
attorney 

international adoption of a child from 
another country 

How do I know adoption is 
right for me? 

Right now, you probably don't know. Maybe 
you've considered adopting. Maybe you 
haven't. If you're sure of anything it's that 
you want to have a child, and that's a good 
enough place to begin. Now it's up to you to 
consider all the options. With a little effort, 
you'll quickly discover that adoption can be 
a rewarding and affordable choice. Not only 
will you change the life of a child, you'll 
change your own as well. 

What kinds of people adopt? 

The best candidates are not "perfect people" 
intent on living the perfect life, but everyday 
people with real lives full of ups and downs. 
Adoptive parents don't have to be of the same 
race or have the same ethnic background as 
the child they adopt. They don't have to own 
their own home or have a minimum income 
level. If you feel you have something to give 
and want to provide a safe, stable, and 
nurturing environment for a child, you are 
probably the kind of person who adopts. 

Will this be too expensive for me? 

The cost of adoption depends on what kind of 
adoption you choose. Adopting a child from 
the public welfare system is not expensive. 
In fact, there are funds available to help you 
pay legal bills, and monthly subsidies are 
frequently available to help you take care of 
your new family member. In addition, there 
are adoption tax credits and many employers 
offer adoption benefits. For more informa­
tion, consult the "Adoption Resources" index 
on the back cover of this booklet. 

Will it take a long time? 

As with cost, the length of time will vary 
with the type of adoption. The process 
usually includes: 

an orientation meeting designed to give 
you an overview of adoption and answer 
basic questions 

a "homestudy" period including meetings 
with a social worker and possibly with an 
adoptive parent or other prospective parents 

home consultations to assess strengths 
and needs 

In many cases, placements can be made 
within 6 months from the time you begin 
the process. 

What kinds of children are waiting? 

All kinds. Ages range from toddlers to 
teenagers. Virtually every race, ethnic group, 
and socioeconomic category is represented. 
Some children have needs that may require 
extra attention, but all of them have one 
basic desire: a safe home and a loving family. 

Will I have to answer many questions? 

Because the local child-serving agency has 
to be certain a family and child are well-
matched, they need to know about you and 
your family and the kind of environment you 
can provide. They aren't being nosy; their 
goal is simply to ensure a healthy, safe place 
for this youngster. Any infor­
mation they request is sought 
with that in mind. 

Where do I begin? 

Start by learning as much as you 
can about adoption. A concise 
index of "Adoption Resources" is 
included on the back page of this booklet. 
You can also check your Yellow Pages under 
"Adoption" or "Social Services" for local 
information or search the word "adoption" 
on the Internet for more resources. 

' Tlte citse-

workers 

warned 

to find n 

fnmilv 

willing to 

tube the 

little girl, 

lore her, 

con/iu/t 

to her... 

Wt- looked 

into those 

clcitr blue 

eyes and 

we knew 

we had 

found our 

dttiuihter. " 

Pamela Groves 

Adoptive Parent 
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FOSTER CARE POLICY SEMINAR 

Seminar 
on 

T H E F E D E R A L R O L E IN H E L P I N G YOUNG 
P E O P L E TRANSITION FROM 

F O S T E R C A R E 

THE INDEPENDENT LIVING PROGRAM AND MORE 

Seminar held in Washington, DC, July 23, 1999 

Special Report #13 

Sponsored by 
The Policy Exchange 

of the Institute for Educational Leadership 

Additional copies of 
The Federal Role in Helping Young People Transition from Foster Care: 

The Independent Living Program and More 
are available for $2 prepaid from the Institute for Educational Leadership, 

1001 Connecticut Avenue, NW, Suite 310, Washington, DC 20036. 
Telephone: (202) 822-8405. Fax: (202) 872-4050. E-mail: iel@iel.org. 

Copies may be downloaded from the Internet at www.policyexchange.iel.org. 
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" W I T H O U T A 

F A M I L Y , 

I W O U L D 

B E W H E R E I 

A M T O D A Y " 

A L E T T E R F R O M D A V E T H O M A S 

Dear Friend: 

Adop t ion is a personal thing wi th me. I was adopted when I 

was six weeks old, and it 1 hadn't had a family to care for me, I 

know I wouldn't be where I am today. I was fortunate and I 

know i t . 

There are more than 100,000 children waiting to he adopted in 

this country on any given day. Adopt ion is a personal thing to 

them, too. 

We formed the Dave Thomas Foundation for Adopt ion to help 

raise awareness about these children and to help close the gap 

between the thousands of families who want to adopt and the 

children who so desperately need the love and support of caring 

families and permanent homes. 

I like to think of the Foundation as a voice for children who 

can't always speak for themselves. We are always looking for 

bright, new ways to bring children and families together, as well 

as ways to make the process less cumbersome. 

We are doing it through partnerships built throughout the 

country.. .one day...one chi ld. . .one family at a time. 

Sincerely, 

R. David Thomas 

Founder, Dave Thomas Foundation for Adopt ion 

A B O U T T H E F O U N D A T I O N 

Dave Thomas, founder of Wendy's Old Fashioned Hamburgers Restaurants, establishec 
the Dave Thomas Foundation for Adoption in 1992 because he wanted to help the 
thousands of children throughout the United States who are waiting to be 
adopted...hoping to find permanent homes and loving families. 

The Foundation serves as an active voice for the more than 100,000 children in the public 
child ueltare system who are waiting for homes and families. This is especially crirical for 
children who have special needs: 

• Children who are older; 

• Siblings who want to be adopted together; 

• Children from minority cultures; and 

• Children who are physically or mentally challenged. 

These children have a much more difficult time realizing their dreams of homes 
and families. But Dave believes, as do many others who work hard to make rhese 
dreams realities, that no child is "unadoptable". 

The Foundation works with many national adoption organizations, individuals 
and public and private agencies to raise awareness about waiting children and to 
provide direct support for programs that meet specific Foundation objectives. 

The Foundation is a public charity that is tax exempt undet Section 501 (c)(3) of 
the Internal Revenue code. It is funded through charitable contributions from 
the general public and through several special evenrs and projects, including: 

• The Wendy's Three-Tour Challenge 

• The Wendy's Ski Family Challenge 

• Profits from Dave Thomas' books (Dave's Way and Wed Done!) 

" N O C H I L D 

S H O U L D B E 

L O S T I N A 

S Y S T E M 

R E D T A P E " 

T H E F O U N D A T I O N I N A C T I O N 

The Dave Thomas Foundation for Adoption has developed manv creative programs to raise 
awareness and help improve the adoption process. Among them: 
• Employee adoption benefits - The Foundation promotes the cteation of innovative 

emplovee benefits programs (similar to maternity benefits) designed to make it easier for 
working parents to adopt. 

• Posters and trayliners in Wendy's restaurants - Every November, Wendy's U.S. restaurants 
display posters and trayliners promoting the cause of adoption. 

• "The Beginner's Guide to Adoption - This easy-to-read guide was written by adoption 
experts especially fot prospective adoptive parents. To date, more than 500,000 copies 
have been distributed. 

H O W Y O U C A N G E T I N V O L V E D W I T H T H E 
F O U N D A T I O N 

The Dave Thomas Foundation for Adoprion actively seeks 
partnerships with national and regional organizations that work on 
programs consistent wirh the Foundation's mission. Its charitable 
disbutsements ate ditected bv a 13-member Board of Trustees. 

F U N D I N G P R I O R I T I E S 

The Foundation considers funding national, regional, or state 
projects that: 

• Educate the public about exciting and positive successes adoption can 
create. 

• Increase the number of North American children who are adopted in a timely way. 

• Create partnerships with communities, policy makers, businesses and advocates to enlist 
their help in making adoption a realistic family-building opportunity. 

The Dave Thomas Foundation /or Adoption does not fund indii'idua! adoprion applications or 
agenc\ operating budgets. 

For application information, please call (614) 764-3009. 
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The Children's Action Network (CAN) was founded in 1990 by leaders in the 
entertainment industry to harness the power of the entertainment media on 
behalf of children. By mobilizing the Hollywood community and marshalling 
the immense power of television and film, CAN informs the public about the 
needs of children and reaches millions of people with examples of concrete 
actions individuals can take to make a difference in children's lives. This 
year, CAN is undertaking several campaigns and projects to address issues 
facing children in America. 

NATIONAL ADOPTION CAMPAIGN 

More than 110,000 children nationwide are languishing in foster care despite 
being available for adoption. The purpose of the National Adoption Campaign is 
to call the public to action and to increase social and organizational capacity to 
support prospective adoptive families throughout the adoption process. 

The Campaign consists of four major components designed to reach out to 
prospective adoptive parents, child welfare and adoption agencies, support 
services providers and national and grassroots organizations. The components 
include a one-hour television special that will air December 23rd on CBS to 
kick off the campaign in the coming year; continuing media outreach involving 
local news and morning shows, PSAs, distribution of educational materials and 
publicity on the World Wide Web; national and local organizing; and support 
teams, consisting of social workers, psychologists, clergy members and others to 
assist local agencies, parents and children in the adoption process. 

GUIDELINES FOR CHILDREN'S EDUCATIONAL TELEVISION 

In response to the new FCC rules requiring three hours a week of children's 
educational programming, CAN is working with a group of children's television 
executives and producers, as well as experts in the field of child development, to 
create guidelines for developing quality children's educational television. 
Building Blocks: A Resource Guide for Creating Children's Educational 
Television was created to serve as a tool for the creative community when 
developing children's educational programs, station broadcasters when ordering 
shows, and for parents, advocates and other consumers when evaluating the 
programs. 

TEEN SMOKING INITIATIVE 

3,000 teens start smoking everyday. 1,()()() of these kids will die from tobacco-
related diseases. In an effort to curb teen smoking, CAN is undertaking efforts to 
use the media to educate young children and teens about the dangers of smoking. 
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CAN is working within the creative community to encourage responsible on-camera tobacco 
messages. Leaders in the entertainment industry, including the Screen Actors Guild, the 
Directors Guild and the Writers Guild are partners with CAN in this effort. 

HUNGER CAMPAIGN I KIDS CAFES™ 

CAN is now engaged in a campaign to address the quiet crisis that is facing 12 million 
children in this country-hunger. Unless steps are taken to combat childhood hunger, these 
children will not get the food they need to grow, to perform in school, and to become healthy, 
productive adults. 

In partnership with the Los Angeles Regional Foodbank, CAN launched our first Kids Cafe 
at the Mar Vista Family Center in November 1996 and opened our second Kids Cafe in 
November 1997 at the Boys & Girls Club of Venice lo feed children who would otherwise go 
without a meal. Our two Kids Cafes provide more than 700 free, hot meals to hungry 
children every week-35,000 every year. In addition, the campaign will raise awareness 
about hunger through public service announcements, create a Freedom from Hunger Week to 
encourage citizens to take action within their communities, and expand the Kids Cafe 
program to areas throughout the Los Angeles area. 

CLEARINGHOUSE ON CHILDREN'S ISSUES 
FOR THE ENTERTAINMENT INDUSTRY 

Television is America's primary source of news and information. Polls show that more than 
92 million U. S. households, or 98% of all homes, own television sets. Americans tune into 
television for more than seven hours a day. Television is undeniably a force in shaping 
values, as well as behaviors. For example, after a "Happy Days" episode in which the Fonz 
applies for a library card, libraries nationwide reported that memberships increased by 500%. 
In addition, a recent poll surveying viewers of "ER" found that 53% of regular viewers said 
they learned about important health care issues from the program. 

In our primary role as a clearinghouse on children's issues, CAN has assisted television and 
film writers in researching topics varying from child custody cases to teen suicide. The 
projects range from "ER," "Nash Bridges," "Baywatch," and "Picket Fences" to the hit film 
"It Takes Two" and an Oprah Winfrey special on Poverty and Hunger. In conjunction with 
the Writers Guild of America, West, CAN distributes recent news articles to over 2,000 
writers, producers, and directors, keeping the entertainment industry informed on children's 
issues. 

In order to encourage the incorporation of children's issues in television and film, CAN 
sponsors an ongoing series of educational briefings for the entertainment industry. Past 
briefings have addressed issues such as health care, prenatal substance abuse, and lead 
poisoning and featured nationally recognized children's experts including T. Berry Brazelton, 
M.D., Marian Wright Edelman, Secretary of Health and Human Services Donna Shalala and 
First Lady Hillary Rodham Clinton. 

11/99 

Kids C;i!c 1 M is a progriim of the I .us Angeles Kqjional I'oodbank, a Second Harvest l-uod Bank, in partnership with Children's Action Network 
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He Works to Create Happy Days for Kids 

By HENRY WINKLER 
SPECIAL TO THE TIMES 

^ he future of our city, our state and 
our ..country rests in very little 
hands. 
It is amazing to me that we, the 

greatest country in the world, arc so disre­
spectful to our children. 

My wife, Stacey, and 1 had worked with 
children at risk for several years here in Los 
Angeles when the idea was born to create 
an organization that would use the best tal­
ents of our industry to meet the needs of 
the children of our country. 

The Children's Action Network was 
founded in the back dining room of an Ital­
ian restaurant on 26th Street, right here in 
LA., that no longer exists. It,was founded 
appropriately enough by families with chil­
dren. Families who were fortuhate enough 
to be able to give their .kids, what they 
needed in order to become caring, func­
tioning, productive citizens .' . . yet, at the 
same time,-understood and felt the need to 
give the same support to the children in our 
community who, for whatever reason, 
would not have the same opportunities. 

We knew there was no better way to 
reach and motivate the public to work on 
behalf of children than through television 
iind the movie theaters. 

Early in: the run of "Happy Days," the 
Fo.'iz.and Richie went to the local library to 
meef'sbme girls. During the episode, the 
Fonz took out a library card. As a result of 
that simple gesture, registration for library 
cards went up 500% around the country. 

It became clear to us that we could turn 
that kind ot intluence into some­
thing positive for children. Our vo­
cations enabled us to be the per­
fect advocates. 

How docs Children's Action Net­
work work? Simple. We all go to 
writers and producers and suggest 
guidelines on children's issues that 
they can incorporate into prime-
time shows. We suggest guidelines 
for educational children's televi­
sion programs. We undertook a 
national campaign to make sure 
that kids across the country were 
immunized. 

When the network started, 
America was facing a measles epi­
demic. Children were needlessly 
dying from a preventable disease. 
At our First meeting, we were as­
tounded io learn that a child in 
Cuba or Colombia had a better 
chance of being immunized than 
children in the USA. 

So Kate Capshaw and Steven 
Spielberg, Bob Daly, Lorraine and 
Sid Sheinberg, Nancy Daly, Lezlie 
and Mark Johnson, Diana Median 
and Gary Goldberg, and Stacey 
and I traveled to Washington, D.C, 
to launch the network's immuni­
zation campaign with then Sur­
geon General Antonia Novella. 

We asked our friends Robin Wil­
liams, Whoopi Goldberg, Jimmy 
Smits and Bill Cosby to appear in 
public service announcements 
urging parents to get their babies 
immunized. We asked the studios 
to give us facilities. We asked our 
friend Bob Zemeckis to direct the 
PSAs. We asked the movie theaters 
and TV networks to ajr them. We 
asked drug companies-and pedia­
tricians to help build coalitions 
everywhere to make sure parents 
were having their kids immunized. 

And the wonderful thing was, 
everyone said yes! 

As a result, 200,000 kids were 
immunized for free, with the coali­
tion still hard at fi/ork. 

Emboldened, by our success, we 
turned our attention to another 
nationally devastating problem: 
childhood hunger. There are 12 
million hungry children in 
America; 500,000 of them arc right 
here in las Angeles. 

How can our children, grow, 
concentrate and learn if they are 
always hungry, always fantasizing 
about a meal? Our children's f i i -
lures are built on a foundation of 
food. 

And that brings mc to our Kids 
Cafes, the network's partnership 
with Los Angeles Regional Food 
Bank. The goal of the Kids Cafes is 
lo provide free, wholesome meals 

for hungry.cli.ildren in a warm and 
safe'enviroiimenl, with some tu­
toring thrown in. 

My most difricult task so far was 
standing between 100 children and 
a stunning feast of turkey, mashed 
potatoes, carrots, stuffing and des­
sert at the kickoff of our second 
Kids Cafe last November at the 
Boys & Girls Club in Venice. But 
my view was great, 100 eager little 
faces waiting for mc to stop talking 
so they could eat,.all while feeling 
cared for.and remembered. Fortu­
nately, I had powerful company 
with me—Kim Delaney. Christine 
Lahti, Kate- Capshaw, Rhea Perl-
man. 

Î ast November 1 helped serve 
the kids a meal. This month, I'll be 
reading stories at the Kids Cafe as 
part of our new program. We want 
to encourage the kids to read for 
fun; so once a month, we serve a 
special meal and we ask our celeb­
rity friends to read their favorite 
book. We create a delicious party 
to celebrate reading. 

There are now two Los Angeles 
Kids Cafes in operation, providing 
more than 400 meals every week, 
or more than 20,000 every year. We 
hope to add two more next year 
and two more the year after that. 
We won't stop until every child in 
Los Angeles goes to bed with a full 
stoniach. 

What issue will we tackle next? 
Adoption, binding nurturing, safe 
homes for kids who don't have 
one. We'll keep you posted. 

I'll keep asking my friends and 
speaking out to my neighbors until 
we've taken care of our children. 
In the nonprofit industry, your 
voice is never silent; you .waste no 
opportunity, your hand is always 
out, hopefully, filling those little 
hands with a future. 

Henry WinUcr can be seen in the 
film "The Wnterboy," co-starring 
Adam Sandler and Kathy Bates. He 
also is executive producer of "The 
Dcadman'$ Gun," airing on Show­
time, and "So Weird," airing on the 
Disney Channel. 
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in crisis 

Action group uses TV to spotlight issues of youth 
By Laura Accinelli 
SMFF W R I I E B 

H ere are the facts: 
• One in five children in 
the United Stales lives 
below the poverty level: 

• The U.S. ranks behind 19 other 
nations in infant mortality; 

• Half a million children are 
homeless, 150,000 in California 
alone; 

• Almost 13 million children have 
no health insurance; 

I I The U.S. has the third lowest 
immunization rate in the Western 
Hemisphere. 

"I 'd say children in this country 
are in crisis, yes," says Jennifer 
Perry, director of Santa 
Monica-based Children's Action 
Network. 

"Children's issues connote 
everything — homelessness. 
educaiion, health cnre. lend 
poisoning, drugs, abuse, AIDS." 
Perry says. 

Founded a litt le more Ihnn a ycur 
ago by six families in the 
entertainment industry. Children's 
Action Network works to use the 
power of the media to raise the 
profile of children's issues. 

It recogniies that one episode of, 
say, "Knots Landing" reaches 
millions of people. Hememher. when 
The Fonz applied for a library card 
in an episode of "Happy Days," 

Henry Winkler, Jack Valenti and Kate Capshaw are just a few of the 
national celebrities and leaders who help bring children's issues 
before the public. 

public libraries were deluged the 
next day. 

The group also sponsors events or 
progrnma thai directly nffecl 
children. It mobilized the 
Hollywood community and 
launched a yearlong national 
campaign to get children immunized 
against such childhood diseases as 
measles and whooping cough. By 
National Immunization Week in 
September. 100,000 children had 

been immunized and Congress had 
passed the largest-cver increase in 
funding for immunization. 

"We wanted to find a way to use 
our attachments to the 
entertainment industry to promote 
the cause of children in general, 
transcending all of our individual 
issues." says Nancy Daly, who has 
long worked with abused children 
and the Macl.aren's Children's 
Center. Her husband, Bob, is 

president and CEO of Warner Bros. 
Lezlie Johnson (wife of Mark 

Johnson, producer of Barry 
Levinson's films), actress Kate 
Capshaw and Lorraine Sheinberg 
(wife of Universal Studios head, 
Sidney Sheinberg) are closely 
involved with the Wcstside 
Children's Center. Also, Capshaw 
and Steven Spielberg are foster 
parents. 

Along with two other families 
recognized for their advocacy of 
children, Stacey and Henry Winkler 
and Diana Meehan (a founder of 
USC's Institute for the Study of 
Women and Men) and producer 
Gary Goldberg, the group has 
solicited time and money from the 
entertainment industry. It's become 
a resource providing writers and 
producers with both background 
and viewpoint and also taps talent 
for public service announcements. 

"We wanted to work cooperatively 
on issues the media could really 
have an impact on," Daly says. 

There arc, of course, more facts 
about the plight of American 
children: 

• In 1990 2.5 million children 
were reported abused or neglected 
— an increase of 147 percent since 

• More than 500.000 children 
drop out uf school each year; 

CHILDREN/C2 

'Children's issues connote everyihmg - homelcs.sne.ss, education, health cue, lead poisoning, drugs, abuse, AIDS' - Jennifer Perry. 



* Kvrry clny 1.15.000 cliilclrcn 
IrriilK KUlifl (o school; 

Wilncsn Ihe (ricklo-down cf-
(vxd in llic Blnl.ialir l l i n l ono in 
pvofy five girls lirnrn n child 
hefjuo llic n(;c of 20. More thnn 
Imlf of prrgniml Icnii-ngcrn fnil 
• o see n doclor or visit n clinic 
dnrinR Ihe first inonllis of preg-
nnn'cv. 

Ilnhies of ndolcsccnl mol.hcrs 
nrcillucc times more likely lo 
hn horn nl low hirth role. Un-
hirs of low ltirl.lt rnle nro 20 
limes more likely lo die in in-
fnnr.y mill llircc limes more 
l i M y lo lie blind, denf or rc-
Inrdcd. 

COHLS h i Kit 

l!rennl.nl cnre for n henllhy 
Itre^nnnl womnn for itino 
monllts cosUs $000; lite price of 
motlicnl cnre for nit exlrcntcly 
prcmnUirc Unity is $2,500 n dny. 

"I.rl.'s sny for inslnncc in n 
TV show someone offers n prru-
itnnl. womnn n drink. If she 
snys. ' I cnn'l drink, I'm prcu-
nnnl." wn col. ncrnss n mcssn|;r 
nliuii l Tnlnl nlroliol syndrome 
Ihnl urolmltly wouldn't Itc ns 
clfrclivc olher wnya," Unly snyn. 

Director Perry nnd nn nssis-
Innl. work wil.li script writers to 
dcpicl grnpliicnlly n n , | nccurnlc-
ly the life of n nmnwny. lite 
rxperience of n child fnken 
from his pnronls, l l i r t l iffirjld-
tirs nnd rewnrds of lieinn n ion-" 
Ier pnrent. 

I ,nsl. yenr the ornMni/.nlion nr-
rnniird n field trip to tlte neo-
nnlnl nnd prdinlric words of 
Kini; llrcw Mrdicnl C'cntcr so 
Hint TV writers could see for 
tlininsclvcs whnt hiippens when 
molhrrs nnd cliildrcit don't Ret 
ndequnle medicnl cnre. More 
recently they wnlclicd ns n 4-
ycnr-old hoy nnl nlone in De­
pendency Court nnd snw his 
pnrenls for the first lime in 
four dnys. 

Knee - lo - fneo 

"It's (lie most, effective wny to 
put someone fnr.c-to-fncc wilh 
the issues," I'erry snys. 

Writers who lenrn the fnrLs 
(hen edur.nl.e the pulilic liy the 
rrnlistic porUnynl of issues nf-
fiT.liiii; children — routriiry to 
llollywood's trndilionnl if tinin-
teiilionnl whilcwnsli of dnily 
life 

The (Children's Action Net­
work works nloii|r Uio snmc 
lines ns I'jnvirontnenlfll Mcdin 
Assncinlcs, rounded two yenrs 
nco.plso hy people connected lo 
enlcrlniumcnt. This fn l l l l ic 
(Culver Cil.y-bnscd Rroup wnn 
honored by Ibc While House 
for its work on bchnlf of Ibc 
environment. 

CtClling HHOUKII lo cliildrcn. 
however, tnkes more thnn send-
iii); positive messnges about enr-
ini: for Mother l inrt l i . 

"Children arc complex. 11*8 
nol n'mnllcr of. 'OK everybody, 
recycle your holl ies , '" Perry 
snys. 

I'or exninplc,|one issue of in­
terest is foster pnrents, oflcn 
viewed .nc^nUycly. I t slruck 

I'erry tbnl Mclissn on "Ibirlyso-
mclbinK , , would bo n Rnod rolo 
model for n single molber who 
beenmc n foster pnrcnl. Writers 
on Ibc show worked with Perry 
to ndopl the story line, but un-
forlunnlcly, llic show wns enn-
cclcd Ibis Benson. However, one 
of llic "Golden Girls" wil l be­
come a foaler molber Ibis aca-
son. 

1-nst flcnsnn on "KnoU Lnnd-
inp" n continuiiiR story line in­
volved .Jason Locbncr, n charac­
ter nbuscd hy liin pnrenls. re­
moved from Iboir cnre nnd 
placed into Mac nnd Karen's 
homo. 

" I t denll w i lh everything 
from what number lo call for 
inlervenlion lo what lite court­
room looked like to whal prob­
lems foslcr parcnU face,'' Perry 
snys. 

I'erry, 111. is used lo dcnling 
with ibinKs boih big nnd smnll. 
Lone n spccinl-projccls nido to 
Sen. Alnn Crnnslon, D-Cnlif.. 

she once inlcrvened nl U.S. 
CustoniB on bchnlf of n pnrt fi»r 
n boiler in Fresno (succeeded). 
Anolbcr lime she tried lo con­
vince the FA A Hint pinnes fly-
inn over llnrhrn Slrcinnnd's 
house during n 11)00 fund-rniRcr 
would bo n sccurily risk 
(fnilcd). 

Hcforc she joined Children's 
Action Network she oversow 
Norman Lenr's cbnrilnblc Riv­
ing ns Act I l l ' s dircclor of pub­
lic affairs. The nnlional immu-

ni/.nlion enmpnigu funded hy 
the sludioH nnd phnrmnceulicrtl 
coinpnitics wns I'erry's first big 
project on the new job. 

In the U.S. in 108.1 there 
were 1,000 reported cases of 
mensles, n childhood disease 
virl.unlly crndicnlcd by ilnnnmi-
7.nlion. In the past two yenrs, 
however. Iherc bnvc been 
'ffi.OOO enscs, along wilh n sinti-
Inr resurgence in whooping 
cough. 

Children's Action Network 
worked w i l h Ibe American 
Academy of I 'cdialrics n m ^ 
formed n coalition across the 
country wilh nalionnl nnd local 

groups such as Junior Leagues, 
Kiwnnis clubs, ' community 
health orgnnunlions. Clinics in­
creased staff and extended 
hours into evenings nnd week­
ends so Ihnl pn rents could drop 
in with their children. Bill Cos­
by, Whoopi Goldberg, Knle 
Cnpshnw, Robin Willinms and 
.Jimmy Smits made public ser­
vice nnnounceutcnls seen on 
TV nnd in 4,000 movie Ihcnlcrs 
acrnss the c o u n l r y ; ' 

"Sure, pfcdinlricinns ndvisc 
pnrenls nboul sbolfl — if you 
hnvc n pedinlricinn," I'erry snys. 
"Tlml's the point." " 
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The Reliable Source 

Standing and DeKvering 

D
iana Ross is expected with all five of her 
children. Rosie O'Donnell plans to bring her 
son, and so does Kim Delaney. Iman is 

supposed to show, maybe with her husband, David 
Bowie. "Stand for Children" organizer Marian 
Wdght Edelman has been firm in prohibiting 
politicians from speaking at the massive 
demonstration Saturday at the Lincoln Memorial, 
but what's a modem march without celebrities? 

The Hollywood Women's Political Committee and 
the Children's Action Network have organized a 
delegation of 80 folks, including actors Edward 
James Olmos, Lynn Whitfield and Malik Yoba. 
They're meeting with first 
lady Hillary Rodham Clinton 
in a Mayflower Hotel 
reception tonight and with 

. Edelman at a breakfast 
Briefing tomorrow. 

At tomorrow's rally, after a 
rrtarch across Memorial 
Bndge from Virginia, singer 
Melissa Manchester and 
11-year-old actor Bobby E. McAdams I I of "Minor 
Adjustments" will host the youth stage at the 
Lincoln Memorial. 

Comedians Paula Poundstone and O'Donnell 
literally will stand up—and tell jokes—at a Kennedy 
Center fund-raiser tonight. Poundstone, 36 and 
single, is in the trenches every day—she has two 
foster children, 5 and 2. " I wanted to do something 
rfiat had real significance," she explained in a phone 
interview yesterday. "1 had six cats, and they are 
nice cats and everything, but I thought I had a lot of 
energy to give. I was wrong, as it turned out. I 
didn't have a fraction of what I needed." 

FILE PHOTOS 

In line to Stand 
for Children, 
from top, Ross, 
McAdams, 
Poundstone, 
Olmos. 



J U D S E N C U L B R E T H 

Editor-in-Chief, Scholastic Parent & Child and Early Childhood Today 

B I O G R A P H Y 

JUDSEN CULBRETH is Editor-in-Chief, Scholastic Parent & Child and Early Childhood 
Today. She directs two leading publications for parents and early childhood professionals, 
Scholastic Parent & Child, which reaches more than 4 million parent readers, and Early 
Childhood Today, which serves over 250,000 teachers and child care center directors 
nationwide. 

Culbreth also manages the development of new Internet and print-based programs, expanding 
Scholastic's educational initiatives, products and services directed towards parents and 
caregivers. 

A noted advocate for parents, Culbreth has made hundreds of television appearances on 
programs including "MacNeil/Lehrer NewsHour," "CBS Evening News," "Dateline," "Prime 
Time Live," and is a frequent guest on PBS's "To the Contrary," MSNBC and CNN. In 1995, 
she was named the "TODAY" Show's first-ever Work/Family Contributing Editor. 

Before joining Scholastic, Judsen Culbreth was Editor-in-Chief of Working Mother Magazine 
for ten years-and the Executive Editor of Redbook Magazine for five years. Prior to that, 
Culbreth held editorial positions at Mademoiselle, Ladies' Home Journal and Seventeen 
magazines. 

Culbreth serves on the Board of Directors of the Child Care Action Campaign and was a member 
of the U.S. Department of Education's 1998 steering committee for America Goes Back To 
School. She was. a spokesperson for the Family and Medical Leave Act, testified at 
Congressional hearings in Washington, DC and was a featured speaker at conventions of the 
National Association for the Education of Young Children, the Child Care Action Campaign and 
the National Association for Work Life Professionals. 

Culbreth, a former Glamour magazine Top Ten College Woman, graduated from the University 
of South Alabama. She is the mother of two tcenaged children. 

i S G H O L A S T I C 



FOR IMMEDIATE RELEASE 
Contact: Elizabeth Eulberg 

212/343-7116 

SCHOLASTIC INC. 
555 Broadway 
N e w York. NY 

10072-3999 

C212) 343-6100 

For finding your mother, 
There's one certain test. 
You must look for the creature 
Who loves you the best. 

Scholastic Announces The Joyous Arrival Of The Latest Addition 
To Master Storyteller David Kirk's Miss Spider Series 

L I T T L E MISS SPIDER 
Written and Illustrated by David Kirk 

Scholastic is pleased to announce the Fall arrival of an adorable baby arachnid: 
Little Miss Spider (Scholastic/Callaway & Kirk; October 1999; $12.95; Ages 4-7) 
written and illustrated by David Kirk. Ingenious storyteller and artist Kirk takes readers 
back to the day Miss Spider was bom and creates a vibrant and sweet adoption story that 
is sure to wann the hearts of her fans everywhere. 

With brothers and sisters scooting all around, Miss Spider pops out of her egg, but 
her mother is nowhere to be found. She sets out in search of her mother, and after many 
adventures, Miss Spider learns a most valuable lesson - that a mother's love can come 
from many sources. Luckily for Miss Spider, kind and caring Betty the Beetle is there to 
fill the role. 

Told through David Kirk's simple verse and brilliant oil paintings. Little Miss 
Spider will no doubt touch the hearts of readers young and old. 

David Kirk has earned legions of fans for his inventive illustrations and 
humorous tales in his Miss Spider books. He is currently working on two feature-
length1 animated films: one based on Miss Spider, the other on his new character in 
the recently released Nova's Ark. He lives in the Finger Lake region of New York, 
with his daughter, Violet. 

### 

Visit Scholastic's "Kids' Books" at www.scholastic.com/tradebks 

4* S C H O L A S T I C 
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KUVN-TV 
Univman 
3923 Bryaj 
M a s , 
214-758-2*10 

P A G E . 0 0 2 

( aitCT 

Strea. Suite 1900 
7520] 

December 19,1999 

Ms. Jennifer Perry 
Children's Action Network 

Via Facsimile 

Dear Jennifer: 

It is an honor to join you in this critical effort to find more adoptive homes fdr cMcfren in 
the -welfare system. It has been a great joy for us to be part of the process in Jecmitpg 
foster and adoptive parents. 

We appreciate the opportunity granted to us to expose this major need 
community. 

t< 

As you are already aware of7 the initial response of our Hispanic viewer . towdrds 
our on-air special on the need of Hispanic foster parents was tr emend ou i. UM re 
large number of Latino children in need of a good nurturing home and tjere aaje 
equal number of Latino families willing to provide a loving home. 

th; 
Univision is committed to helping these children reach the realization o 
dream, that of finding a permanent home. In fact, with our success in 
Dallas/Fort Worth area, our fellow Texas Univision stations have begun 
their outreach efforts on this matter. We anticipate having the other Un v̂isior 
Television Group Stations to follow this coming year. 

Please let us know how we can keep working with you on getting these 
home as quickly and successfully as possible. 

Sincerely, 

Becky Mfaoz Diaz ^ 

Vice President/General Manager 

our 

their 

:hildr n a 

is a 
an 

rollin \ out 



Dave Thomas 

Crusading for a "forever family" for every child in foster care. 

I 
o 

o 

o 

A N U R t W I l K O F F / f o r l U t Ti 

By MARLINE CI MOMS 
TIMLS STAFF WRITER 

W
ASMINC.TON—Few Ameri­

cans knnw oT [he dark side 

of Dave Thomas' Depres­

sion-era childhood. 

Many know ihat he was adupted and lhal 

promoiiiiB adnpiion nationwide in recenl 

years has become as much a pan of his 

droll, folksy public persona as exiolling (he 

culinary joys of his hamburgers. 

Bui noi many are aware that his own 

adoption story was anything but waim and 

fuzzy. 

Indeed, ii is a remarkable paradoit—and 

surely psychologically complicated—(hat 

Dave Thomas, having evolved from such 

painful origins, not only became a million­

aire businessman as chief executive of 

Wendy's, but in recent years "has devoted 

himself in a tireless personal crusade to en­

sure that every child in foster care finds a 

forever family. 

" I 'm no expert." he says. "I 'm just a ham­

burger L'uok. Bui I believe in adoption. 1 be-

lieve u is a positive thing. I ilnnk everyone 

deserves a permanent, loving home." 

It was a long and difficult emotional jour­

ney for him lo get to this place. 

He grew up lacking any real parental affec­

tion or involvement, or sense of family—ex­

cept from his grandmother—and was shat­

tered upon learning at 13 that he was 

adopted Thjs was an era when ndopuon was 

viewed as a shameful secret tn he kept bid-

Please see Thomaa, E4 

COMFORT 
Z O N E 

It was a long and painful journey, 
but today the Wendy's founder is 
OK with his childhood past and 
passionate about adoption rights. 

K̂ '•Ŝ .ŷ :̂ ;;:.";r•;:;.,,:"'̂  

Self-made man and adoption advociic 
Dave Thomas, relaxing In the th r i l r r of hit 
home, top, and as a baby wi lh "Grandma 
Minnie," above. She laughl him that " ^an l 
work is j(ood for ihe snul."" he says. 
Thnmas. left, with his wife, Lorraine, 
received a GED in 1993. 45 yean a (lor ^ 
dropping out of high school 



Thomas 
Continued from E l 
den. And his initiil reaction was 
not surprising. 

" I was ashamed,'' he says. " I 
didn't want anyone to find out. 
When your biological parents 
dump you and send you to live 
with someone else, it's nothing 
you ever want to. brag about. I 
didn't want anyone to know that I 
was adopted." 

He was born July 2. 1932, in At­
lantic City, N.I.. to an unwed 
mother, and adopted when he was 
6 weeks old by Rex and Auleva 
Thomas, a couple from Kalama­
zoo, Mich. 

Auleva Thomas died of rheu­
matic fever when he was 5, and. aJ-
ihough he has no memories of her. 
he believes her death was pivotal 
in his childhood. His laborer father 
was to remarry three more times 
and constantly moved his chang­
ing family from state to slate, 
searching for work. 

He Never Quite Felt He 
Belonged in the Family 

Young Dave, pulled from one 

newborns who never have troiilfc lo (he foundation and to other 
finding parents. He fights for the adoption organizations, 
others—older kids caught in dv He has appeared at the White 
system who otherwise would be House for adoption-related events, 
lost, in countless public service an-

Because it could have been him. nouncements and in print ads 
talking about the need for families 

His Grandmother Taught ^ ^ ^ ^ T e 
H i m the V a l u e 01 W o r k surrounded by children, saying: 

school to another, always the new 
kid on the block, making friends 
only to abruptly lose them again. . 
felt rootless. Often, he struggled 
with a sense that he didn't belong 
in his family, although he never 
quite understood why. 

He thought his father regarded . 
him as worthless, and he always 
felt secondary lo each new step­
mother, especially during his fa-
iher's second marriage, which also 
brought iwo siepsisiers. 

• I was always lasi after her two 
daughiers," he says, recalling how 
ihe household was divided. "I al- I 
ways got the last bedroom." 

Rex Thomas was not a demon­
strative faiher. To be sure, he was 
honest and provided for his son 
but rarely showed him any affec­
tion. 

Still. Thomas defends him. say­
ing: "He wasn't all that bad. He 
was a hard worker. He provided. 
He moved all ihe lime and kept 
changing wives, but he was stable 
as far as bringing in a paycheck." 

But when he got angry, he 
wouldn't hesitate to whack young 
Dave a (ew times with his belt, 
punishment the boy accepted. 

Yet perhaps it is because of this 
uneasy heritage, rather than in 
spite of it. thai Dave Thomas now 
does whal he docs for kids. 

" I think things would have been 
Jifferenl if she iAuleva riiomasl 
had lived, or if my biological pat-
cms wouldn't have had mc oui ot 
wedlock." he says, "//is a big deal, 
isn't il? Bui I always tried lo lake 
whal was ncgaiive and make 
something positive out of it." 

This is how he sees IL When he 
was growing up. economic limes 
were hard. Even ihough his home 
life was far from ideal, his basic 
needs were met. He had food, 
clothing and shelter—nut always 
the case in those days for many 
abandoned children. 

He lied aboul his age and started 
working when he was 12, deveiop-
ing a powerful work ethic, one that 
would turn his life inio a true Ho­
ratio Alger tale. 

Work became his identity and 
his refuge, filling ihe void Icil bv 
ihe emptiness al home. Also. Ins 
bosses and their families became 
his surrogate families. pro.iJini; 

The strongest influence in hit 
early life was his grandmother. 
Minnie Sinclair. 

She was Aulcva's mother. He 
would spend summers wilh her io 
Augusta, Mich., which provided 
the happiest limes—and most de­
pendable thread—in his life. 
' It was "Grandma Minnie" who 
laughl him his earliest lessons 
about the value of work. 

"Hard work is good for the 
soul," she told him. "And it kecp» 
you from feeling sorry for yoursdt 
because you don't have time." 

Also, she warned, in lessons he 
would later apply lo his fast-food 
empire: "Don't cut corners, Of 
you'll lose quality. If you lose 
quality, you lose everything else." 

One day when he was 13, she sat 
him down and told him the tntiJi 
about himself: He had beeo 
adopted as an infant. Her daughter 
was not his biological mother, and 
his father was not his biological fa­
ther. 

It seemed to explain a lot. He 
was stunned, and distraught, al­
though not with her. She helped 

"Adopt a special child. They grow 
up to be special people." 

"He's lent a high profile to focus 
attention on adoption." says Mi­
chael Kharfen, a spokesman for ihe 
Depanmem of Health and Human 
Services' administration for chil­
dren and families. " I know his own 
experience was a mixed one, but 
he sull has been dear and strong 
about the message." 

He helped start the Dave 
Thomas Center for Adoption Law 
in Ohio, pa« of the Capital Univer­
sity Law School, which develops 
idoption law curricula. 

And he has lobbied Congress for 
idoption measures, including 1996 
legislation that established a 
J5,000 tax credit for adopting fami-
Bes, and the 1997 Adoption and 
Safe Families Act that created state 
incentives to reduce the waiting 
ome of children in foster care. 

There are an estimated 520,000 
children in the public foster care 
sysiem nationwide, an increase 
iom 1988. when the number was 
140,000. Many of these chUdren— 
iout 75%—ultimately will be able 

" I ' m no expert. I 'm just a hambtugcr cook. But I believe in 
adoption. I believe it is a posittvt thing. I think everyone de­
serves a permanent, loving homt." 

DAVE THOMAS 

him deal with it. He was feeling 
Isolated and rejecied, but "she al­
ways told me I was special," he 
says. "She built me up and told 
me, You're going to amount lo 
something.' " 

Orandma Minnie gave Thoma» 
his only childhood experience of 
siability; with her. he could count 
on a rouiine. She was strict bui 
loving, "which gave mc a real 
sense of security," he recalls. 

"She talked to me about Cod. 
and doing the right things, about 
being honest and how important 
your word Is. She gave me real val­
ues. I really loved her." 

Still, il look years before he shed 
his unwillingness to speak about 
his adopiion lo anyone. 

But one day in ihe laie 1980s— 
tic can't remember exacily when— 
ihirinR j molivalional speech to :i 
group of Wendy's managers, he 
publicly acknowledged his history 
for the first time. 

Trying to make the point thai his 
success did nol come from a privi­
leged upbringing, he asked them: 

"How many of you know your 
mulher and father?" Hands went 
up. "How manv only know your 
mmher?" Hewer hands went up. 
"Hnw many in this room have 
never seen your biological 
moiher?" Siill [ewer—but this 
lime, his was among them. 

"You're all a lot better off than I 
was. . . . 

"I have ne- er seen my biological 
mother and Liher. I was adopted." 

Afterward, he recalls, a young 
African American manager came 
no ID him and said: Why don't 
vmi gn mil and lalk about being 
•idopicdV li would mean so much." 

io rciurn io [heir birth families. 
Bui about 100.000 can't relurn and 
irill need permanent adoptive 
homes. 

Wilh growing public awareness 
i children in the system, "for the 
Eist lime, there has been a real in-
cwasc in the number of adoptions 
from the foster care svsiem." Khar-
fa says. "Krom 1996 io 1997. 
idopuons increased 10% from 
aOOO lo 31,000. This was the first 
sijriflcant increase since the foster 
are program was established in 
ISO." 

"If we just get one kid a pcrma-
nmt loving home, it will be worth 
il." Thomas says. " I really believe 
ihit no child is unadoptable and 
fiat there is always somebody to 
jitopi somebody." 

He Vowed He'd Never 
Lose a lob Again 

tlis first job. al age 12. was deliv-
t'liag groceries in Knoxville, Tcnn. 
lie was fired after a misunder-
scuding with his boss aboul his 
vMiiun. His seennd job was as a 

jerk al Walgreen, bul he w;ir, 
firal again when the boss dis-
L-.-wred he wa^n I 16. 

iix Thomas was furious when 
he tamed his son had lost his job. 

•You'll never keep a job." he 
soomed. "I'll be.supporting you 
[or tie rest of your life." 

It was a freeze frame in lime for 
you.,; Dave Thumi;'.. ^ that mo-
inĉ i he vowed he would nev î ::. 
hisife lose another job. 

Ill landed a job working 12-
hua shifts at the counier in the 
lamiy-owned Hcgas Restaurant in 
Knoiville. Owners Frank and 

fiiSTwi'th the nurturing he never 
goi from his father. 

Being successful at work became 
a consuming force throughout his 
life. 

His childhood was lough, bul n 
could have been worse. He didn't 
end up in an orphanage oi in a 
buys home Me never became a 
ward of ihe siaic. ill-trained and 
unprepared io enier ihe world. 

With all ihat was wrong, he siill 
had a home—and a chance. 

" I had the semblance of a per­
manent home, which was a lot bet-
ler than being in an orphanage 
and a lot better than being in fos­
ter care." he says. 

Today, married 45 years to ihe 
same woman, wilh five children 
and 15 grandchildren, he reveres 
ihe concept of family. His children 
are biological; despite ho unre­
lenting support for adoption, ihe 
need to establish biological rooli— 
even if ihey began with him—was 
overwhelming. 

" I never had a family. I think 
family is really, really imponam. I 
don't think you have anything else 
bin vnur familv." 

And lhal also is why he has be-
come passionate about advocating 
for children who need loving 
homes—nol those sought-after 

Crusade to Raise Public 
Awareness of Adoption 

Thai was Ihe start of his advo­
cacy, a crusade lhal has burgeoned 
since 1990 into nationwide efforls 
io make adoption easier and more 
affordable, and lo raise public 
awarenes;. aboul waiting children. 

That vcar, then-1'residcnt Bush 
asked him to head the administra­
tion's adopiion initiative, Adoption 
Works . . . for Everyone. 

Bush asked Thomas to talk to 
corporaie America about creating 
adoption benefiis for employees. 

He also wrote ihe governors of 
every slate and spoke at the Na­
tional Covernors Conference, urg­
ing adoption benefiis lor stale 
workers. 

li s very inexpensive, and it's 
the right thing io do." he says, 
adding that Wendy's began such 
benefits in 1990. 

In 1992, he founded ihe Dave 
Thomas Foundation fur Adopiion, 
which awards grams lo national 
and regional adopiion organiza-
tinns for programs ihat help raise 
adoption awareness. Thomas do­
nates all his speaking fees, and Ibe 
profils from his two bnuks— 

Dave's Wav" and "Well Done!"— 

laMlje HL'gas, VIM Wire btblKeir. 
andiheir families treated him as 
on* of their own, and became his 
rrusnrs, his surrogate family. 

U Regas. the boss' son, rc-
nuaa one of his closest friends. 

"•fe was like another brother," 
savlBlll Regas, who is still involved 
HI rkfamily restaurant business. 

lie used to lell us. 'Someday I II 
i i^ ' . t i chain f,f restaurants.' " he 
saŷ  laughing. "Today he's goi 
over5.000, and I'm siill miming 
two* three." 

Bjthe lime Thomas was 15. the 
farafc had moved again, to Fort 
Waitt, Ind.. where he got a job in 
another restaurant, ihe Hobby 
HniHe. When his lather an-
nuiiaccd vcl another move. 

I lioais refused In go and look a 
11Mm near ihe resiauranl al ihe 
YMOL 

Sb«dy thereafler. he made what 
he tocribes as the worst decision 
of hi life: He quit school in the 
lOihfade to work full lime. 

"Ins working 4 p.m. to mid-
nighU was tired. 1 couldn't siudy. 
I couMn'l focus, and 1 really didn'i 
like t he says. 

Mm he was 18, he joined the 
Atinj. After the service, he re-
lurraltn ihe Hobby House, where 
he im his future wife. Lorraine, a 

I waitress, whom he married in 
' 1954. 
I They had five children—Pam. 
| Ken. Molly, Melinda Lou and Lori. 

Through the ensuing years, he 
worked his way up through a siring 
of restaurant jobs. In L956. 
Thomas met the king of fried 
chicken—Col. Harland Sanders. 
The chicken business grew, and, in 
1962. Thomas took over—and 
turned around—four KFC carry-
outs in Columbus, Ohio, lhal were 
failing. 

Children Came to Accept 
Their Workaholic Dad 

But Thomas wanted to sell ham­
burgers. On Nov. 15, 1969, he 
opened his first Wendy's Old Fash­
ioned Hamburgers Restaurant. 
Wendy was his daughter Melinda 
Lou's nickname; her siblings called 
her Wenda, and later, Wendy. 

His children complained over 
[he years that he was a workaholic, 
so one day he drove them into a 
rundown part of whatever town 
they were living in, telling them: 
"We could live like this if I only 
worked 8 a.m. to 5 p.m. It's your 
choice." 

EventuallyMiey came lo under­
stand that his parenting style was a 
result of his troubled past. 

"1 never really knew how to be a 
father, because I didn't really have 
a childhood." he says. " I lost my 
childhood. My kids are better par­
ents than I was. I didn't have time 
(o be that parent, because of work. 
I ceminly wasn't a perfect faiher 
or the perfect grandfather." 

"I just knew one thing, ihat 
when 1 got married to my wife and 
had POT. I knew: I've got to feed 
ihis kid, clothe this kid and edu-
caic ihis kid," he says. " I had lo go 
lo wort 1 had a big responsibility, 
and I tad no backup. I just had Co 
do it." 

Para, who lives In Columbus 
with her husband and children, 
says, in a tone that is chiding, bui 
gentle, even loving: "My dad 
knows nothing about parenting. 
He didrfi even know how to gel to 
nur schools, and he never went lu 
school tvenis—I don't think he 
even kuw that's what parents 
were supposed to do. My husband 
has tauflit me that that's what fa­
thers da My son made all-star 1 -
crosse, aid when I told my dad 
didn't aea know what lacrc 
was." 

"She": right," Thomas says, 
had no rfca. No one ever look 
io ballgancs." 

Bul Pm recalls when her irsi 
marriage was in I rouble, he vas 
right ihec for me," imploring i 
in "cut your losses and coi 
home. It'iiime to come home." 

Pam deyribes her moiher as 
'ihe gluethat held us together," a 
uike-cha^e woman who essen­
tially reied the children on her 
own whit Thomas devoted him-
scll business, "lie w.i.s a 
grnuch—«e wanted peace and 
Liwiei. anl she was (he buffer be­
tween hin and us. But today I 
understand that he did whal he 
had lo do.lado.e my dad." 

An atypual grandfather, he lakes 
his grantWiililren on trips around 
Ihe counlry and to commercial 
shoots. 

"1 knowthal my grandkids have 
uiher grsidparentr. and ihey 
mighi do i !o. belle ;ob wth my 
grandkids than i do," he says, " i 
can'i put things together with 
them. I'm nol mechanically in-

lon'l.lake cllned. Uulil s not like I 
them placo." 

In recen years he has tried lo 
reconcile tie missing pieces of his 
life. 

He regras not ever meeting his 
biological farents; boih died he-
fore he eoild search for ihetn. 
['ventuallviic learned their iden-
nues and net his maiernal grand. 
parents anlseveral paternal cous­
ins. 

But il wisn'l really enough." he 
says. 

Rex Thocaj eventually moved 
to a small Irkansas farm wilh his 
fourth wiftBy then, Dave Thomas 
had resumd their relauonship. 

Me d tieome a Mormon." lie 
says. He hil a good family. Thcv 
were good people." 

And in 183. 45 years after his 
biggest mlsake—quitting school-
Thomas hied a tutor, studied, 
then passedhe GED exam. 

Coconul3ieek High School, in 
Foil Laudalile. Fla.—where he 
and his wifijve—made him a part 
of iheir sen» graduating class. I le 
was awardd his high school di­
ploma, andhe and Lorraine were 
named kingmd queen of the sen­
ior prom. 

Not surpnuigly, lhe> also voted 
him: "Mosllkely to Succeed." 
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FIRST LADY HILLARY RODHAM CLINTON HOSTS LAUNCH OF 
THE NATIONAL ADOPTION CAMPAIGN AT THE WHITE HOUSE ON 

MONDAY, DECEMBER 20 

CHILDREN'S ACTION NETWORK AND DAVE THOMAS FOUNDATION 
FOR ADOPTION TEAM UP ON A NEW CAMPAIGN TO RAISE PUBLIC 

AWARENESS ON 
THE ISSUE OF ADOPTION 

(.oininiitccl 

to misiiig 

p libit it 

it it'll rriiess 

110.000 

chilttr 

ti 

WASHINGTON D.C. (December 1999) - The Children's Action Network „/„,„, //,,. 
(CAN) along with Dave Thomas Foundation for Adoption (DTFA) have joined 
together to launch the National Adoption Campaign which is committed to raising 
awareness about the 110,000 children in this country waiting for a permanent home. 
The kick-off event, scheduled on Monday, December 20 at 3:00PM at The White 
House will feature adoptive families and children, Rene Russo, Brian McKnight, 
Dave Thomas, and First Lady Hillary Rodham Clinton. A partnership of Children's 
Action Network and the Dave Thomas Foundation for Adoption, the Campaign will 
be a three-year effort to raise awareness about the joys of adoption and encourage the waiting for 
public to respond to the needs of waiting children. 

Mrs. Clinton's participation in this event builds on her efforts to reform the 
nation's foster care sysiem and to promote adoption. The First Lady played an 
important role in legislative reform, and was central to the passage of the Adoption 
and Safe Families Act of 1997. 
As Steven Spielberg and Kate Capshaw said in "A HOME FOR THE HOLIDAYS" a 
CBS television special on adoption, "Children in foster care move from home to 
home, from parent to parent, and from school to school. They want the same things 
every child wants — stability, a bedtime story, a forever family. We created a forever 
family. We're adoptive parents. And we've been blessed in ways we could never 
have imagined." 

"This television special will help all Americans discover the joys of adoption," 
said Dave Thomas, founder of Wendy's Hamburgers, " I was adopted and I know how 
important it is to have a loving family. Every child deserves a permanent home." 

'tis country 

it pcriniiuciil 

IODIC. 

A proc^rt-m. of Children's Action Network 

10951 West Pico Blvd. 

Los Angeles, CA 90064 

800.525.6789 

Dave Thomas Foundation for Adoption 

4288 W Dublin-Granville Rd. 

Dublin, OH 43017 

614.764.8454 



The Campaign centerpiece is a special entitled "A HOME FOR THE 
HOLIDAYS" that CBS will air on Thursday, December 23, 1999 at 8:00PM (EST/ PST). 
The special is co-presented by Children's Action Network and the Dave Thomas 
Foundation for Adoption, and produced by Triage Entertainment and Goldsmith 
Entertainment. Told through the personal narratives of five different American famihes, 
"A HOME FOR THE HOLIDAYS" explores the stories of single parent adoptions, older 
child and sibling adoptions. Celebrities, such as child advocates Rene Russo, Andy 
Garcia and Morgan Freeman and adoptive parents Steven Spielberg and Kate Capshaw, 
will present these stories while others will share the perspective of being adopted 
themselves. The hour will also include special musical performances by Stevie Wonder, 
LeAnn Rimes, Brian McKnight and 'N Sync. 

As Scott Hamilton said in "A HOME FOR THE HOLIDAYS," "The most 
important day of my life wasn't the day I won the Olympic gold medal. The most 
important day of my life was the day I was adopted by two incredible people. As far 
back as I can remember, I knew I was adopted. And I also knew that being adopted 
meant I was special because, as my mom always said—I was chosen." 

Children's Action Network (CAN) was founded in 1990 by leaders in the 
entertainment industry to harness the power of the entertainment media on behalf of 
children. 

The Dave Thomas Foundation for Adoption was established in 1992 by Wendy's 
Restaurant Founder Dave Thomas. Recently Dave Thomas, along with U.S. Postmaster 
General Bill Henderson, unveiled a postage stamp celebrating adoption. The stamp will 
be issued next May. 

Triage Entertainment, formed in 1997, is the producer of numerous award-
winning original series and specials for network, cable and first-run syndication, 
including CBS, NBC, ABC, UPN, HBO, Lifetime, Disney Channel and Showtime. 

Goldsmith Entertainment, under the aegis of producer Karen Mack, has produced 
television and film projects ranging from the Emmy and Golden Globe-winning 
television movie, "One Against the Wind," to the critically acclaimed ABC movie-of-the-
week, "Dalva," to feature films for directors such as Martha Coolidge and Phil Alden 
Robinson. 

# # # 
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NATIONAL ADOPTION CAMPAIGN 

A partnership af Children's Action Network nnd Dave Thomas Foundation for Adoption 

MISSION STATEMENT 
The National Adoption Campaign is a three-year partnership of the 
Children's Action Network and the Dave Thomas Foundation for 
Adoption committed to raising awareness about the joys of adoption and 
encouraging the public to respond to the needs of waiting children. The 
Campaign will utilize the expertise of the two organizations to: 

I) reach a broad audience using innovative techniques to highlight the 
fact that there are more than 110,000 children nationwide who are 
available for adoption, 

II) call the public to action to find permanent, loving homes for these 
children, and, 

III) streamline the system to support prospective families throughout 
the adoption process. 

We have designed our goals and strategies to accommodate new 
partnerships throughout the three-year life of the campaign. 

GOALS 
•> Raise awareness and educate the American public about the need for 

permanent, loving homes for 110,000 children 
• Find permanent, loving homes for 110,000 children who are ready 

and waiting to be adopted through innovative partnerships with the 
public and private sector. 

• To streamline the system to support prospective families and 
children throughout the adoption process 

STRATEGY 
• Utilize the expertise of the partners through traditional and 

innovative methods of media, publicity, and advertising 
• Involve the public and private sector partners in an effort to advocate 

for effective and efficient adoption policies and practices 
• To decrease the number of times children move from foster home to 

foster home and the number of years they wait in the system 
• To increase the support network and services for adoptive families 
• To provide tools and training to broaden the system's outreach and 

efficiency 
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TACTICS 
• One hour television special 
• Public Service Announcements 
• Broad distribution of 100,000 brochures 
• Issuance of a United State Postal Service National Adoption Stamp in 2000 
• Recruitment of high profile national corporate marketing partners 
• Posters in all Wendy's stores, pediatricians' offices, adoption organization offices 
• Document community adoption success stories 
• Encourage a national Court Appointed Special Advocates (CASA) guardian program 

for adoption 
• Increase corporations and public and private employers offering adoption benefits 
• Challenge communities to implement innovative adoption strategies 
• Replicate nationally the Los Angeles County Adoption Saturdays 
• Encourage passage of innovative adoption legislation on the state and federal level 
• Utilize actuarial tools to depict the real savings measured in financial and human 

potential terms 
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" My sou Walt 

didn't go into 

thai...game, 

thinking he 

would hit. the 

bi'i homer. He 

just wanted, to 

get his turn at 

hat so lie could 

make bis contri­

bution. In life, 

that may be al l 

the older adop­

tive child, wants: 

to gel. his or her 

turn at bar in 

a family and 

make a contri­

bution to it. 

Children don't 

promise lo be 

anything big. 

They just come 

with the 

undaunted hope 

of being on a 

family team. 

They'll face 

life's fireballs 

and. try for first 

no matter what 

the odds. In our 

Hues, Waller 

has been hitting 

home runs 

every day. " 

Eric Watkins 

Adoptive Parent 



PHOTOCOPY 
PRESERVATION 

Have you ever considered 
adoption? 

Kaysea's story is just one of countless 
successful adoptions, but there are still 
thousands of children waiting in foster 

homes. And more than half 
of these kids have been 
waiting for over two years. 

If you are thinking about 
starting a family or adding 
to one, you may want to 
consider adoption. This 
brochure provides answers 

to the most commonly asked questions 
from people—manyjust like you—who 

W f o i t i f have considered adoption. 

As/optlcu*,? Thanks for taking time to read this brochure 
' and to think seriously about adoption. 

of f>€0f>U 
As/opt? 

Afford'it? 

MiU it 

WilLlUve 
to /futjvOtr 

^MftienJ? 

Wkat 
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What is adoption? 

Adoption is the permanent, legal transfer 
of parental rights and responsibilities from 
a child's birth parents to the adoptive 
parents. There are three basic ways to adopt: 

adoption of children in foster care 
through a public or private agency 

independent adoption arranged directly 
with the birth parents or through an 
attorney 

international adoption of a child from 
another country 

How do I know adoption is 
right for me? 

Right now, you probably don't know. Maybe 
you've considered adopting. Maybe you 
haven't. If you're sure of anything it's that 
you want to have a child, and that's a good 
enough place to begin. Now it's up to you to 
consider all the options. With a little effort, 
you'll quickly discover that adoption can be 
a rewarding and affordable choice. Not only 
will you change the life of a child, you'll 
change your own as well. 

What kinds of people adopt? 

The best candidates are not "perfect people" 
intent on living the perfect life, but everyday 
people with real lives full of ups and downs. 
Adoptive parents don't have to be of the same 
race or have the same ethnic background as 
the child they adopt. They don't have to own 
their own home or have a minimum income 
level. If you feel you have something to give 
and want to provide a safe, stable, and 
nurturing environment for a child, you are 
probably the kind of person who adopts. 

Will this bt̂  too expensive for me? 

The cost of adoV^ion depends on what kind of 
adoption you choose. Adopting a child from 
the public welfare sysltem is not expensive. 
In fact, there are funds available to help you 
pay legal bills, and monthly .subsidies are 
frequently available to help yoxj take care of 
your new family member. In addiction, there 
are adoption tax credits and many employers 
offer adoption benefits. For more ini^rma-
tion, consult the "Adoption Resources"\jndex 
on the back cover of this booklet. ^ 

Will it take a long time? 

As with cost, the length of time will vary 
with the type of adoption. The process 
usually includes: 

an orientation meeting designed to give 
you an overview of adoption and answer 
basic questions 

a "homestudy" period including meetings 
with a social worker and possibly with an 
adoptive parent or other prospective parents 

home consultations to assess strengths 
and needs 

In many cases, placements can be made 
within 6 months from the time you begin 
the process. 

What kinds of children are waiting? 

All kinds. Ages range from toddlers to 
teenagers. Virtually every race, ethnic group, 
and socioeconomic category is represented. 
Some children have needs that may require 
extra attention, but all of them have one 
basic desire: a safe home and a loving family. 

Will I have to answer many questions? 

Because the local child-serving agency has 
to be certain a family and child are well-
matched, they need to know about you and 
your family and the kind of environment you 
can provide. They aren't being nosy; their 
goal is simply to ensure a healthy, safe place 
for this youngster. Anyinfor-
mation they request is sought 
with that in mind. wT 

Where do I begin? 

Start by learning as much as you 
can about adoption. A concise 
index of "Adoption Resources" is 
included on the back page of this booklet. 
You can also check your Yellow Pages under 
"Adoption" or "Social Services" for local 
information or search the word "adoption" 
on the Internet for more resources. 
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Pamela Groves 

Adoptive Parent 



"Finally, the 

day came that 

I could move 

in wttlj my 

new long-

awaited 

fa mi I). Mama 

picked me up 

that last day 

of school. 

All of my 
classmates 

were shocked 

that this little 

gray haired 

lady came in 

and called 

me son. My 

dreams came 

true. Now 

I belong to 

a family that 

wants me 

and loves me 

just for me. 

Darnell 
Age 14 
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ADOPTION FACTS 

• More than 110,000 children in the United States are legally free to 
be adopted, 

• The median age of a waiting child is 8.6 years old. 

• About half of the children in foster care are African American, 
12% are Hispanic, and the remainder are white or other minority 
groups. 

• November is National Adoption Month in North America, 

• On December 23 at 8 pm EST/PST, CBS will air "A Home for the 
Holidays", a special supported by Wendy's International, the Dave 
Thomas Foundation for Adoption, and Children's Action Network 
to promote adoption awareness. 

• Steps are being made to make adoption an easier process, The 
Adoption and Safe Families Act, passed by Congress in 1997, 
mandates changes to state's adoption policies to decrease the 
amount of time children wait in foster care. Most states are now 
enacting changes to their adoption system to address the Act, 
which will ultimately make even more children available for 
adoption, 

(Provided by the National Adoption Center, 1999) 

A proajrAt*. o f Children's Act ion Network Dave Thomas Foundation for Adopt ion 

10951 West Pico Blvd. 4288 W Dublin-Granville Rd. 

Los Angeles, CA 90064 Dublin, OH 43017 

800.525.5789 614.764.8454 

Comin'nicd 

to raising 

• Many of the children waiting to be adopted have "special needs" - public 
which means the children may be older, siblings who wish to stay 
together, ethnic minorities or children with disabilities. awareness 

about the 

110,000 
• Adopted children grow up to be high achieving adults, many 

community and business leaders were adopted as children: from chih/reu m 
former President Gerald Ford to entertainer Sarah MacLachlan to 
ice skater Scott Hamilton. Dave Thomas, founder of Wendy's Old this country 
Fashioned Hamburgers Restaurants, is another adoptee who has 
dedicated much of his time to supporting the cause of adoption. waiting for 

a pernianent 

Iw/uc. 
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PHOTOCOPY 
PRESERVATION 

Join us as we celebrate the joys of adoption 
with music, entertainment 

and heartwarming family stories! 

Thursday, December 23. 1999, 8:00 pm EST/PST on ^ C B S 

Scott divmiUom, 
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n ~ ®CBS ^ 
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"A HOME FOR T H E HOLIDAYS" 
A SPECIAL HOUR OF TELEVISION AIRING 

THURSDAY, DECEMBER 23 ON CBS 
WITH STEVEN SPIELBERG, KATE CAPSHAW, RENE 
RUSSO, MORGAN FREEMAN, WENDY'S FOUNDER 

DAVE THOMAS AND MUSICAL PERFORMANCES BY 
STEVIE WONDER, LEANN RIMES, BRIAN MCKNIGHT 

AND 'N SYNC 

ANDY GARCIA, CANDICE BERGEN, SCOTT HAMIELTON AND 
RAY LIOTTA TO PRESENT STORIES OF ADOPTION; 

TV SPECIAL PRESENTED BY 
DAVE THOMAS FOUNDATION FOR ADOPTION AND 

CHILDREN'S ACTION NETWORK 

LOS ANGELES (December 1999) - As most Americans prepare 
to celebrate with their families this holiday season, more than 110,000 
children and young adults across the nation - all waiting to be adopted -
will have no such plans. They don't have plans because they do not have 
a permanent home. They are waiting to be adopted by a loving family. In 
an effort to raise awareness about the issue of adoption and to tell the 
stories of children who are no longer wailing, CBS will air "A Home for 
the Holidays" on Thursday, December 23, 1999 at 8:00 PM (EST/PST). 
The special is co-presented by the Dave Thomas Foundation for Adoption 
and Children's Action Network, and produced by Triage Entertainment 
and Goldsmith Entertainment. 
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"A HOME FOR THE HOUDA YS " /Page 2 

Bringing together many of America's best known entertainment and social figures, 
as well as some extraordinary American citizens, "A HOME FOR THE HOLIDAYS," looks 
at the joys, rewards and success stories of adoption, one of the nation's under-reported 
social crises. 

Told through the personal narratives of five different American families, "A HOME 
FOR THE HOLIDAYS" will explore the stories of "instant families," single parent 
adoptions, and older child adoptions. Celebrities, such as child advocates Rene Russo, 
Andy Garcia and Morgan Freeman and adoptive parents Steven Spielberg and Kate 
Capshaw, will present these stories while others will share the perspective of being adopted 
themselves. The hour will also include special musical performances by Stevie Wonder, 
LeAnn Rimes, Brian McKnight and 'N Sync. 

"This television special is an opportunity for all Americans to discover the joys of 
adopting children," said Dave Thomas who was adopted himself, founder of the Wendy's 
Old Fashioned Hamburgers Restaurants, which is co-presenting the special as part of the 
company's commitment to family television programming. " I hope this special motivates 
more people to consider adoption, that is our goal. Every child deserves a loving permanent 
family." 

"This special is about the hundreds of thousands of children and young people who 
are looking for a family to call their own and to celebrate the many success stories yet to 
come," stated Jennifer Perry, Executive Director of Children's Action Network, the 
special's co-presenter. 

Children's Action Network (CAN) was founded in 1990 by leaders in the 
entertainment industry to harness the power of the entertainment media on behalf of 
children. The "A HOME FOR THE HOLIDAYS" special is part of CAN'S National 
Adoption Campaign to raise awareness of the joys of adoption and to find homes for the 
children who are waiting. 

The Dave Thomas Foundation for Adoption was established in 1992 by Wendy's 
Restaurant Founder Dave Thomas. Recently Dave Thomas, along with U.S. Postmaster 
General Bill Henderson, unveiled a postage stamp celebrating adoption. The stamp will be 
issued next May. 

Triage Entertainment, formed in 1997, is the producer of numerous award-winning 
original series and specials for network, cable and first-run syndication, including CBS, 
NBC, ABC, UPN, HBO, LifeUme, Disney Channel and Showtime. 

Goldsmith Entertainment, under the aegis of producer Karen Mack, has produced 
television and film projects ranging from the Emmy and Golden Globe-winning television 
movie, "One Against the Wind," to the critically acclaimed ABC movie-of-the-week, 
"Dalva," to feature films for directors such as Martha Coolidge and Phil Alden Robinson. 

# # # 



A HOME FOR THE HOLIDAYS 
Roll-In Stories 

The Douglas Family 
"He's teaching and molding us at least as much as we are him," says 
Aaron Douglas of his 7-year-old son, Kevin. When Aaron and his wife 
Kim decided to adopt a child two years ago, they passed up the chance 
to adopt an infant because they really wanted to make a difference in 
the life of an older, harder-to-place child. In 1998, at an adoption fair in 
Los Angeles, the Douglas's saw 6-year-old Kevin sharing candy and 
helping with the younger children. Kim and Aaron say they fell in love 
right then and there watching Kevin interact with the world, and that 
their love for him only grows each day that he is in his new "forever" 
home. 

Aaron and Kim Douglas 
Los Angeles, CA 

The Borie Family 
Carolyn and Glenn. Borie were already in the process of adopting a child 
in their hometown of Philadelphia when they turned on the television 
one day in 1995 and saw their future ... in the eyes of a little girl named 
Crystal. Crystal was appearing on a talk show about adoption and 
spoke briefly but desperately about her need for a family. The clip 
lasted less than a minute, but something inside the Bories told them 
Crystal was the child for them. When they contacted Crystal's agency, 
the Bories learned that the 9-year-old girl had an older brother and two 
younger sisters. But don't worry, a social worker said, the children 
could be split up and adopted separately. Well, the Bories did worry 
about breaking* up these children in need - and so they decided to 
adopt all four. Having an instant family wasn't what the Bories had 
envisioned, but now they wouldn't have it any other way. 

Carolyn and Glenn Borie 
Philadelphia, PA 



A HOME FOR TFIE HOLIDAYS 
Roll-In Stories 

The Anthony Family 
The first time Beth Anthony saw 8-year-old Mike he was huddled 
under a table in the school cafeteria crying inconsolably. As a teacher in 
Charleston, South Carolina's poorest neighborhood, Beth was no 
stranger to children with emotional and developmental challenges, but 
something about Mike touched her in a way she had never been 
touched before. In his eyes she saw pain, disappointment, but also hope 
and potential. 

When Mike's home burned down a few weeks later, it was Beth who 
offered to take the boy in for the night. When Mike's overwhelmed 
aunt told Beth the boy's mother had abandoned him and she had seven 
other children of her own, it was Beth who offered to keep Mike for a 
few weeks. And when Beth discussed Mike's dismal future with her 
husband Jimmy and children Tecla, 11, and Cain, 9, it was the whole 
family's decision to adopt Mike for a lifetime. 

Beth and Jim Anthony 
Charleston, SC 

Amanda Burr 

When Faith and Lawrence Burr adopted a little girl named Amanda, 
their hopes and dreams for their new daughter were simple. Like most 
parents, the Burrs wanted Amanda to be healthy, happy, and loved. 
And at age 19^Amanda is all of those things ... and a lot more. After 
watching Itzhak Perlman perform on Sesame Street, a 3-year-old Amanda 
asked her parents for a violin. From a very early age, she has proved to 
be a gifted musician and writer. So gifted, in fact that she has played 
violin at Lincoln Center and studies at the prestigious New England 
Conservatory of Music. Little did the Burrs know that when they held 
their young daughter in their arms, she would have a future ahead of 
her brighter than they ever dreamed. 

Amanda Burr (prodigy) 
Faith & L. Burr (parents) 
Boston, MA 



A HOME FOR THE HOLIDAYS 
Roll-In Stories 

The Robertson Family 
In 1996, Deanna Robertson was a young, highly successful attorney who 
owned her own home and had a busy social life. Her friends and co-workers 
told Deanna she "had it all," yet in her heart Deanna knew that something 
was missing. That something was a child. Single and 32, with no "Mr. Right" 
on the horizon, Deanna thought it might be awhile before she could fulf i l l her 
dream of motherhood until she saw the faces of two little boys on the nightly 
news. Mario, 3, and Pierre, 4, had been abandoned by their mother, the 
report began, and had been in and out of four foster homes. Was there 
anyone watching that had a place in their hearts to adopt these two brothers? 
Deanna turned to her mother and said, "Mom those are your grandsons." 
Although her family and friends questioned Deanna's decision to adopt two 
children at once, now that the boys are part of the Robertson family, it's clear 
that Deanna's instinct was right. The boys are doing wonderfully — happy, 
healthy, and loved by a mother who finally really does "have it all." 

Deanna Robertson 
Cleveland, OH 



WEDNESDAY, NOVEMBER 10, 1999 

Morning Report 
i ARTS AND ENir-RTAINMKNT REPORTS FROM THE TIMES, 
i NEWS SERVICES AND THE NATION'S PRESS. 

TELEVISION 

On the Joys Of Adoption: With UO.OOO children and teens 
across the nation waiting to be adopted, an hourlong CBS special, 
'A Home for the Holidays," will air Dec. 23 at 8 p.m. At a taping 
Saturday, child advocates Rene Russo, Henry Winkler, Ray Liotta, 
ftndy Garcia, Morgan Freeman and adoptive parents Steven Spiel­
berg and Kate Capshaw introduced various segments and musical 
performances by Stevie Wonder, LeAnn Rimes, Brian McKnight 
and 'N Sync. Told through the personal trials and triumphs of five 
American families, "A Home" explores the complexities of adop­
tive families, single-parent adoptions, empty-nester adoptions and 
adoptions of teens. Others share the challenges of being adopted 
(themselves. "This television special is an opportunity for all 
Americans to discover the joys of adopting children," said Dave 
Thomas, founder of the Dave Thomas Foundation for Adoption, 
which is co-presenting the special wilh Children's Action Network. 

Cos Angeles ©unea 



G OOD MORNING: Steven Spielberg, Kate Capshaw, Rene Russo, 
Candice Bergen, Rhea Perlman, Ray Liotta, LeAnn Rimes, 'N Sync 
and more to come will be in front of the CBS cameras Nov. 6, taping 

a Dec. 23 special, "A Home for the Holidays.'The goal of the special is to 
find adoptive homes for the thousands of children in foster care. The 
numbers are staggering: There are more than 110,000 children and young 
adults across the nation in foster care waiting to be adopted. There will be 
an 800 number that viewers can call if they are interested in giving one of 
these children a home. The special is exec produced by Karen Mack and 
Stu Scheinberger at Triage Ent. plus Goldsmith Entertainment. Jacqui 
Adler is producer, Glenn WeisS director. Sponsors include Wendy's Dave 
Thomas Foundation (he was adopted and gives bonuses to all his em­
ployees who adopt children) and Children's Action Network, whose exec 
director is Jennifer Perry. CAN was started by Spielberg, Capshaw, 
Nancy Daly Riordan and other celebs and it's a moving force behind the 
special ... Stories of compassion and commitment told through the per­
sonal trials and tribulations of five American families will be part of the 
event. Subjects include interracial adoptions, single adoptions, "instant 
familjcs," yes, teenage adoptions as well. Child advocate Russo and 
adoptive parents Spielberg and Capshaw will introduce these stories. On 
Nov. 5, Capshaw and Spielberg are hosting the $ 10,000-a-couple 
fundraiser for Hillary Clinton ("New York 2000") at Morton's. 

mmm>mm 

G OOD MORNING: "Who would have thought I'd be in the movie 
and TV business? And it's a good business — I like it," says Nancy 
Daly (Mrs. Richard) Riordan. She's getting her first screen credit, as 

executive producer on "Bellyfruit," an 87 min. feature, an Independent 
Women's Artists Production. Former actress Kcrri Lee Green co-wrote 
and directed, and she admits, "Nancy is our guardian angel." The pic 
preems for distribs Friday and Saturday at the DGA as part of the L.A. In­
dependent Film Festival. It's the story of how three teenage girls — a 
Caucasian, black and Latina — cope with pregnancy. "It's heartbreak­
ing," admits Nancy. The pic is a labor of love for all involved with many 
in the industry helping to make it happen. They include Nancy's ex-
husband Bob Daly of WB, Dick Donncr, who donated the unused film of 
"Lethal Weapon 4," plus many others in the biz. Nancy, a founding mem­
ber of the Children's Action Network (along with the Gary David Gold­
bergs, Steven Spielbergs, Henry Winklers, Bob Dalys, etc.) is also work-
ingon how to get adoptive children out of foster care facilities. Nancy has 
also Jieen instrumental in the development of Karen Mack's upcoming 
one-hour CBS special on adoption. Producer Mack says, "1 came to see 
her (Nancy) and she put mc in touch with the Children's Network. We 
hope to change the face of adoption in America." Les Moonves has put his 
support behind it, Wendy's a sponsor and Don Mischcr will produce 
with Mack who says everyone on this CBS project, is also "doing it for 
charity" ... And today, I Am Your Child foundation founder Rob Reiner 
announces the online resource on early stages of child development. 
And movie tough guy Bruce Willis inaugurates that online service's ad 
campaign as he'll be seen on billboards around the country posing with a 
newborn baby. Showbiz cares about the future generation. 



SCHOLASTIC INC. TO COLLABORATE WITH 
THE CHILDREN'S ACTION NETWORK 

TO HELP RAISE AWARENESS ON ADOPTION ISSUES 

Scholastic Parent & Child and Scholastic Early Childhood Today, two leading publications 
for parents and early childhood professionals, announce a collaboration with The Children's 
Action Network (CAN), an organization which promotes adoption awareness issues through the 
use of the media and the entertainment industry. Scholastic Parent & Child reaches more than 
4 million parent readers and Early Childhood Today serves over 250,000 teachers and child 
care center directors nationwide. 

In talking of the initiative, Judsen Culbreth, Editor-in-Chief of Scholastic Parent & Child and 
Early Childhood Today, said: "Adoption is an important and crucial issue in our society. 
Working with The Children's Action Network, we will help parents and early childhood 
professionals become more aware of how to deal with the needs of adoptive children and their 
parents." 

Parent & Child and Early Childhood Today are published by Scholastic Inc., the global 
children's publishing and media company. 

M S C H O L A S T I C 



V̂illage 
212 Fifth Avenue 
New York. NY 10010 
Tel: 212-604-0963 
Fax: 212-604-9133 
www.ivi l lage.com 

CANDICE CARPENTER, CEO OF IVILLAGE.COM JOTNTS CHn.DRENrs ACTION 
NETWORK INITIATIVE TO RAISE PUBUC AWARENESS ON ISSUE OF ADOPTION 

WASHINGTON, DC, December 20, 1999—Candice Carpenter, adoptive parent and 
iVillage.com CEO has joined the Children's Action Network campaign on Adoption 
Awareness as co-chair of a special task force that will recruit corporations to include 
adoption benefits in employment packages. Carpenter will partner with Dave Thomas, 
CEO of Wendy's Hamburgers and founder of the Dave Thomas Foundation for 
Adoption, which is collaborating with the Children's Action Network on the newly 
announced awareness initiative. In addition, iVillage.com, which features two of the 
most wide-ranging and popular parenting sites on the Internet, will expand and enhance 
its eNisting content offerings about adoption with information and resources from 
Children's Action Network and the Dave Thomas Foundation. 

"The Children's Action Network adoption awareness campaign touches an issue that is 
dear to my heart," said Carpenter. "As an adoptive parent, I have first-hand knowledge 
of how life transfoiming adoption can be for both parent and child. As CEO of a 
company that focuses on issues of concern to women, I have seen what a difference a 
supportive work environment can be for adopting families. I am honored to co-chair the 
Corporate Task Force with Dave Thomas, who has done so much to raise our national 
conscience regarding adoption. I'm also delighted that the iVillage parenting sites can 
further broaden their already deep resources and content on this important topic." 

iVilIage.com: The Women's Network (http://www.iviHage.com 
and AOL keyword: ivillage) is the online parenting leader through its Parent Soup and 
ParentsPlace communities. 

Parentsoup.com is iVillage's flagship community that launched on the Internet in January 
1996. Parent Soup features communities for every stage of parenting, from pre­
pregnancy to teen years. Parent Soup features thousands of articles and resources to help 
parents, plus message boards and chats—several of which are dedicated to adoption. To 
this end. Parent Soup features success stories, expert- and reader-written articles, Q & As, 
reading lists, etc. 

ParentsPlace.com is a one-of-a-kind environment where parents of all types connect, 
communicate and celebrate the adventures of childrearing. Built organically in the home 
of new parents and founded on the precept that parents are the best resource for other 
parents, ParentsPlace offers members a place to share insights on women's health, child 
development, schoolwork, discipline issues, current family-related politics, etc. 
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Established in 1995 and headquartered in New York City, iVillage Inc. (Nasdaq: IVIL) is 
a new media company, recognized as an industry leader in developing innovative 
sponsorship and commerce relationships that match the desire of marketers to reach 
women with the needs of iVillage.com members for relevant information and services. 

# # # 

For more information, contact: 

Morra Aarons Margie Cader 
iVillage.com Kaplow Communications 
212.206.3198 212.221.1713 
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