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. for KIqS*?! HOT E\>^p

IV^pp ids of all ages are con- 
cerned about what the 
government is doing 

to help the environment. Here, 
Vice President A1 Gore—who 
wrote "Earth in the Balance” 
last year—answers questions 
sent to Newsweek Just For 
Kids by students in California, 
Ohio and Massachusetts:

i
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Lauren Kasberg, 11 
Spruce School 
North Olmstead, Ohio

I hopetherainfor- 
ests are saved, be­
cause I would like to 
study them and 

learn moreabout 
them as I get 

older.

As many as half of 
all the living species 

on earth—some experts say 
more than 90 percent of all liv­
ing species—^find their homes in 
tropical rain forests and can­
not survive anywhere else. Most 
biologists believe that the 

destruction of the tropical 
rain forests represents the 

single most serious dam­
age to nature now oc­
curring. They are dis­
appearing from the 
face of the earth at a 
rate of one and a half 
acres a second, night 
and day, all year 
round. The presi­
dent and I are com­
mitted to ways 
to reduce this 
destruction. We 
strongly support 
innovative meas­
ures like debt-for- 
nature swaps, in

which Third World countries 
are forgiven part of their for­
eign debt in exchange for pro­
tecting rain-forest land. We 
need to find more incentives. 
Private companies and govern­
ments must work hand in hand, 
with the understanding that if 
we don’t save the rain forests 
now, it will be too late later.

Sigita O. Janulaitis, 12 
Lawrence School 
Brookline, Mass.

If the hole in the 
ozone gets bigger, 

will the earth 
then become 
a desert?

• '■■■;

I
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A part of the 
ozone layer has a 

hole in it over Antarctica, or the 
South Pole, and it’s getting big­
ger because of the harmful 
chemicals we are putting in the 
air every day. But we can do 
something to stop itOVe can 
stop using aerosol products with 
chlorofluorocarbons (CFC^ 

When we have our air condition­
ers and refrigerators fixed, we 
can make sure the CFCs are 
recaptured. And the United 
States can agree to observe in­
ternational agreements to limit 
the amount of ozone-depleting 
chemicals released into the air.

J. BECKER-GAMMA-UAISON



To: Katie
From: Pam
Re: Meeting with the Aerosol Industry

Representatives of the Aerosol industry have requested a meeting with you. 

The Issue:

In a Newsweek special edition (attached), there was an "Ask A1 Gore" column. One question was "If 
the hole in the ozone gets bigger, will the earth then become a desert?" In response, we wrote "We can do 
something to stop it. We can stop using aerosol products with chlorofloiirocarbons (CFCs)". The aerosol 
industry is mad becuase they say they stopped using CFCs in 1978 when the U.S. ban on non essential uses 
went into effect. They want us to print a retraction in Newsweek and apologize for the "misinformation".

The Response:

0 We will not print a retraction. Marla says its definitely a bad idea. Besides, we weren't wrong. Here are 
some talking points to counter their claims.

"Aerosols haven't used CFCs since 1978. A1 Gore's statement is wrong."

o Actually, only some non-essential aerosl propellent uses were banned in 1978. This includ^d^the typibal' 
suspects of hair spray, mousse, etc, that we normally think of as aerosols. However, there wgfe a number of 
exceptions built into this law. Most involved industrial applications — such as solvents in electronics 
manufacturing — and essential uses such as asthma inhalers. But some aerosol products that have continued to 
use CFCs (up until this spring) were products in which the CFCs were not propellents, but the sole ingredient of 
the product. Examples that kids might be involved with include air horns — which make that funny noise 
because of a rush of CFCs coming out, and since this did not fall under the definiation of "propellent", they 
were not banned in 1978. Other examples are air brushes which hobbists use for painting (a lot of kids' T-shirt 
designs are often air brushed), and photographic equipment such as dusters and freeze sprays. I hardly think 
any of these uses could be deemed essential.

Thus the Vice President's statement is technically correct in that he states we can stop using aerosols 
that use CFCs, not that we should stop using all aerosols. Note however, that the EPA just published final 
regulations this spring from the Clean Air Act that begins to eliminate some of these non-essential uses that 
were exempted from the 1978 ban. So some of these products may have switched from CFCs — but not all of 
them did (until they were forced to.)

"The aerosol industry has worked hard to be environmentally sound, and this statement erroneously 
tarnishes our image"

0 Aerosols in many non-essential uses continue to use HCFCs, which will eventually be eliminated under the 
Montreal Protocol as well. What is the industry doing now to move toward aerosols that don't use any substance 
as propellent at all?. (From what I understand from EPA, the answer is not much.)

NOTE: One of the lobbyists that will be present is A1 DelBello, an attorney who represents the Consumer 
Aerosol Products Council. He was a Field Director in New York for A1 Gore for President in 1988, so he thinks 
he's a great friend of the office. That is not, however, the impression I get from Roy. Sorry this is such a 
negative memo but I've talked to these guys on the phone and they were not so nice — pretty much patronizing 
and to some degree, misleading. Good luck!
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April 6, 1993

MICHAEL R. EDELMAN 
JOSEPH KOSOFSKY

Mr. Roy Neal 
Chief of Staff
The Executive Office of the Vice President 
Old Executive Office Building 
Washington, DC 20501

Dear Roy:

The Precision Valve Corporation, my chent, and the Consumer Aerosol 
Products Council, have expressed concern over a response attributed to Vice 
President A1 Gore that appeared in Newsweek magazine on March 29, 1993, which 
makes reference to the fact that aerosol products contain chlorofluorocarbons. We 
know that the Vice President has a complete understanding of this issue and would 
certainly want to see this misstatement corrected.

I am attaching herewith a copy of the letter from Precision Valve and another 
copy of a letter from Consumer Aerosol Products Council, which fully explains their 
position in this regard. The Consumer Aerosol Products Council is looking for a way 
of correcting this misstatement and at the same time developing a closer working 
relationship with President Clinton's Administration and particularly Vice President 
A1 Gore.

It is my opinion that a meeting with appropriate representatives of the 
Administration would be of significant value to both the President and the Aerosol 
Industry. Please let me know if you think this is appropriate and v^ith whom y^jr 
think we should meet. ^ M

Thank you for your consideration.

qi41 ot) i‘l

Sincere!

()J5

Alfred B. DelBello
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PRECISION valve corporation / 700 NEPPERHAN AVENUE / P.O. BOX 309 / VONKEftS, NEW VORK 10708 
Telephone: 914-969-6500 / TLX: 6818256 PREVALUW / FAX; 914-969-1985

March 26, 1993

P.E

Daniel P. Minosue
vice President-Sales

The Honorable Albert Gore, Jr.
Vice President of The United States 
Blair House
Washington, D.C. 20501 

Dear Vice President Gore:

PHOTOCOPY
PRESERVATION

V PRECISION

In the March 29, 1993 issue of NEWSWEEK-JUST FOR KIDS, there were two 
instances of mistaken/misleading Information concerning CFCs and aerosol 
products and destruction of the ozone layer.

After many years of my personal Involvement In the aerosol industry relating to 
the CFG issue, I am quite confident that you understand that CFCs are not 
currently used in consumer aerosol products in the United States. I am equally 
certain that your environmental knowledge on this Issue is such that you are 
aware that aerosols around the world are a dIminimus contributor of CFCs. 
Certainly, it is not your intent to discontinue the use of asthma inhalers used by 
the people who suffer from this disease.

What I am asking you to do is to contact NEWSWEEK and ask them to correct 
the mistaken information in this publication not only in the "ASK AL GORE" 
section, but also in the crossword puzzle where clue #1 States "spray cans made 
this".

Even before the ban of CFCs in aerosol products, our industry moved away from 
their use prior to the 1978 effective date. Nevertheless, this change was 
completely misunderstood in the minds of consumers and hence, our unit sales 
were reduced by one-third overnight, resulting in a considerable loss of jobs in 
our industry.

We have recently organized a group with the express goal of once and for all 
correcting this misperception. I feel we are succeeding, thanks to the 
cooperative efforts of the media in printing the scientific facts on this issue. Your 
visibility coupled with this statement in NEWSWEEK will harm us greatly and will 
impede our efforts to make the scientific facts of the issue clearly understood,

Chicago Branch; BENSENVILLE, IL 60106 / Telephone;708-595-5151 / FAX;708-595-7966 
PreTcch Division; TRAVELERS REST, SC 29690 / Teleohone, 803-83W61 / FAX, 803-834-4938



fiPR 06 '93. 01:27PM PRECISION VALVE CORP

2
P.3

As the leading environmental proponent of this country, I implore you to assist In 
correcting this unfortunate rtiistake now, before it spreads further to consumers 
across the country and even into our classrooms.

Thank you for understanding my concern.

Sincerely yours.

Daniel P. Minog 
Vice President, Sales

cc: Publisher, NEWSWEEK

PHOTOCOPY
PRESERVATION
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CONSUMBR !

AEROSOL.!
#*••••«•PRODUCTS :
COUNCIL'

Mndi^e, 1063

The E:^ca.txv.e Office of the Vice Piesldeat 
Old Bawcutive Office BuTIdiTig 
Wiasld^>gton« DC 20501

Deer ljfr» Vice Breeidesat:-

We ahare yxmr goal of 6<nmd enyironmental education to encourage 
positive and dSeotLye envixonuidtital choices by our nation's youttg 
people. TliBse educational efforts must strive fibr acwumcy and 
confidetencT' to prevent public cscmAuion which und^rCats effective 
eaegonnif^tal actipn.

The "A^ Al Gore" ooliTTrm in Ifewsweek Just for Kxds CMarA 29> 1.903) 
advisee a young girl concerned about osone depletlos. to "stop using 
aerosol products with chloroduorocarbons.” This special

la defdgoed fbr wide distribution in dLafisrooms; pinny of iJ'teso 
w£Q also be usizig "Omne: The Sole Story," a FSS documentary 

in whi^ you coxzectiy reftr to the 1678 removal of GFCe ftom aerosol 
producto. The result is a great potential fi>r ooniusion among Btodenia 

teachers which Pm sure yoU agree needs to be daiified qjuic^ly.

We would like to set up a meeting with the appropriate members of y otu* 
staff to discuss how to work with ^^wsweek to correct this unfortunate 
m-ftt<vm^mTini<»fltirm hi ft timely way uud prevent farther nanflaaion.

•
Roepeotfhlly,

Carol D. Lippincott
Conggmer Aerosol Products .Council

eocc

•tBmi Ti fto»



KETCHUM PUBLIC RELATIONS
W A S H ;l N 'G T 0 N , D .• C ,

Carol LiPPiNCOTT.

'VICE PRESIDENT/ACCOUNT SUPERVISOR'

^ 1201 Connecticut AVENUE N.W.
WASHINGTON, DC 20036 PHONE 202/835/8836 Fax'202/835/8879

IsF
EARLE K. BORMAN, JR.

Senior Vice President 
Industry Relations <S Business Devetopment 

Chiel Environmentai Officer

L&F PRODUCTS
225 SUMMIT AVENUE, MONTVALE, NEW JERSEY 07645-1575 

(201) 573-5352 FAX; (201) 573-5855

PRECISION VALVE CORPORATION
700 NEPPERHAN AVENUE
P.O. BOX 309 / YONKERS, NEW YORK 10702

914-969-6500 
FAX 914-969-0618

DANIEL P. MINOGUE
Vice Presideni - Sales

WORBYP.C. ATTORNEYS AT LAW

PERRY M. OCHACHER

2 LYON PLACE 
WHITE PLAINS. N.Y. 10601 
OI4» 6S4-OOI4 
FAX (914) 684-0268

369 LEXINGTON AVENUE 
NEW YORK. N.Y. 10017 
(212) 286-1910

WORBY P.C. ATTORNEYS AT LAW

ALFRED B. DelBELLO

2 LYON PLACE 
WHITE PLAINS, N.Y. 10601 
I9I4I 684-0014 
FAX I9I4I 684-0288

369 LEXINGTON AVENUE 
NEW YORK. N.Y. 10017 
I2I2I 286-1910
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CONSUMER

AEROSOL

PRODUCTS

COUNCIL

STUDY SHOWS AMERICANS NEED 
BETTER INFORMATION ON THE ENVIRONMENT

WASHINGTON, D.C.-A recent study shows 78 percent of Americans would support^ I X ^ 

regulations requiring aerosol propellants to be "safe" for the stratospheric ozone layer- (/

unaware that, by law, virtually all U.S.-made aerosols haven’t used ozone-depleting 

propellants for more than a decade.

"The Environment: Public Attitudes and Individual Behavior" study, released in jiily 

by the Roper Organization, Inc., and commissioned by S.C. Johnson and Son, Inc., also found 

that "a majority of people who know about ozone think aerosols are the main contributor to 

the problem-and the number one reason for this is because aerosols are thought to contain 

CFCs" (chlorofluorocarbons, ozone-depleting propellants eliminated by law from American- ' 

made aerosols in 1978). \ mjA’
V ..lAV \

"This study reveals that consumers don’t know the facts on the ozone issue," said Dan 

Minogue, chairman of the Consumer Aerosol Products Council. "That’s why we’ve formed 

the Council, and we’re hoping the media-the public’s Number One source of information on 

environmental issues-will help us get out the facts on today’s aerosol products."

-more-



NO CFCS IN AEROSOL PRODUCTS 
page 2

This study, the first to go beyond attitudes to examine consumer behavior, received 

widespread acceptance with government, business and environmental leaders.

The Consumer Aerosol Products Council was formed to provide information on 

aerosols and environmental issues for consumers, government decision-makers and educators 

at all levels; offer technical and scientific resources for media; work cooperatively with 

national and local environmental and consumer groups; and coordinate industry efforts to 

promote the aerosol package. Council members include container manufacturers, valve 

manufacturers, overcap manufacturers, propellant manufacturers, fillers of pressurized 

products, consumer products manufacturers and industry associations.

For more information on aerosol containers, call the Council at (202) 833-9471. For 

details on the Roper study, contact Cynthia Georgeson, S.C. Johnson and Son, Inc., at (414) 

631-4728.

II II M



202.833.9471

CONSUMER

AEROSOL

PRODUCTS

COUNCIL

FOR IMMEDIATE RELEASE 
March, 1993

CONTACT: Brette Reiman 
(202) 835-8865

CONCERN FOR OZONE DEPLETION CLEAR, 
KNOWLEDGE OF CFCs MOSTLY CLOUDY

WASHINGTON, DC -- When it comes to knowledge of ozone depletion and 

chlorofluorocarbons (CFCs), an Opinion Research Corporation survey reveals that Americans 

have a lot to learn. The results fall in the wake of the 15 year anniversary of the U.S 

Environmental Protection Agency’s regulations which banned CFCs from most aerosol products.

The survey, commissioned by the Consumer Aerosol Products Council (CAPCO), found that 67 

percent of Americans surveyed consider themselves "extremely concerned about the 

environment." But among those who are "extremely concerned:"

o Almost one-half do not know how CFCs affect the environment;

0 Almost one half cannot name the most common uses of CFCs, and more than 30
percent incorrectly cited aerosols as the most common source, despite the fact that 
CFCs have not been used in most American-made aerosols since 1978. Only one 
in five is aware that CFCs are used in refrigeration, and only one in thirty is 
aware that CFCs are used in air conditioning.

o Almost one-half are unaware that, in 1978, the U.S. Environmental Protection 
Agency halted the use of CFC propellants in American-made aerosol products. 
Many aerosol manufacturers had voluntarily stopped using CFCs as early as 1976.

Under the Montreal Protocol, all CFCs will be phased out by the year 2000. "It is critical that 
we effectively inform the public about ozone depletion and the true sources of CFCs," notes 

Steve Seidel, Deputy Director of the U.S EPA’s Global Change Division.

fi II IIfl II ft



Teen America's “Green Point Average"

Foreword:

The Environment, 

Education, and 

Teen America

V yi uch anecdotal evidence has suggested
VI that young Americans—teenagers, even 

their younger brothers and sisters—are truly the 

vanguard of the environmental movement in the 

United States today. It's been said that 
teenagers are the ones pushing parents to 

recycle. That they're more worried about the 

pollution that everyday actions can cause. That 
they're teaching adults how to lead more 

"environmentally responsible" lifestyles.

Well, Teen America's concern about 
environmental problems is no doubt genuine. 
Their enthusiasm about making a difference is 

probably real. But when it comes to teenagers' 
knowledge of certain key environmental facts, 
there is still much progress to be made.

In November 1992, The Roper Organization 

administered an "environmental knowledge 

quiz" to teenagers that it had previously 

administered to American adults. Our 

expectations, frankly, were that teens would do 

better In this exercise, but these expectations 

proved to be optimistic.

Compared to adults, teen-aged Americans' 
environmental "Green Point Average" is lower 

only marginally so, but lower nonetheless. Teens 

scored 31 points for correct answers out of a 

possible 100 points in the ten-question quiz. 
Adults fared somewhat better, averaging 33 

points on the quiz.

This quiz was originally designed with several 
criteria in mind. First, we wanted to explore



Teen America's “Green Point Average”

Foreword:

The Environment, 

Education, and 

Teen America

knowledge of a variety of environmental issues— 

air and water pollution, solid waste, conservation. 
Second, we included questions to which there 

were known factual answers—in order to 

evaluate environmental knowledge, not just 
attitudes about problems. And third, we tried to 

make the quiz balanced and fair—not too 

difficult nor too easy to take.

In retrospect, this was probably a rather tough 

quiz—and neither teens nor adults had an 

opportunity to do their homework before taking 

it. In fact, coming up with questions for which 

science had discovered proven answers was 

itself a difficult process—and occasionally 

produced conflicting views among 

environmental experts themselves.

Even so, teen America's disappointing 

performance on the "Green Point Average" quiz 

highlights a need for more and better 

environmental education efforts directed at 
youth. Whether it be in the schools or through 

the media, whether it involves local community 

groups, environmental organizations, business or 

government, a vigorous campaign to promote 

environmental literacy could shape teenagers' 
perspectives in a positive way. And better 

understanding of the issues should, in turn, help 

teens make more informed choices about the 

environment.

The future of our environment is very much in the 

hands of today's youth. We hope that this 

environmental knowledge quiz will contribute to 

enhancing teens' understanding of some of the 

complex environmental issues surrounding us,

II



Teen America's “Green Point Average’

Foreword:

The Environment, 

Education, and 

Teen America

and that it will help raise teens' "Green Point 
Average." And this, in turn, could encourage the 

adoption of more environmentally responsible 

lifestyles of teens as they mature,

The following report on the environmental 
knowledge quiz and teen America's "Green 

Point Average" consists of three parts:

• Part One provides an overview of the key 

findings, including results for teens' correct 
answers to all ten questions and a 

comparison to the findings for adults.

• Part Twe gives the "Gieen Point Average" for 

different groups of teens and highlights those 

at the "head of the class."

• Part Three discusses the "course of study"— 

the correct answers to the ten quiz 

questions—in detail and suggests why these 

facts may be important for teens to know.

The Roper Organization conceived, designed, 
and executed this environmental knowledge 

quiz, which it administered in November 1992 to 

a representative sample of 506 high school 
students in grades 10, 11, and 12. (The quiz was 

administered among adults in July 1991.) It is 

responsible for the selection of questions 

included in the quiz, the wording of those 

questions, the scoring of the quiz, and the 

analysis of the results. Roper wishes to thank S.C. 
Johnson & Son for commissioning this study and 

for generously contributing this report to the 

American people.



The Environmental Knowledge Quiz

What's your "Green Point Average"? To find out, answer these ten questions:

Here are some statements about the environment.
For each one, please check off whether you think it is true or false:

1. The U.S. government allows most aerosol products to contain chlorofluorocarbons 
(CFO's), which are known ozone depletors.

2. About 50% of the world's wild plant, animal, and insect species live in rain forests.

3. Most of the biodegradable packaging we throw away in this country decomposes 
within ten years.

4. The worldwide average temperature for 1990 was the warmest on record.

5. The installation of modern sewer systems has eliminated the pollution of drinking 
water by human wastes.

TRUE FALSE

6. You may have heard that populations of 
American ducks and geese have been declining 
over the past decade. Is it primarily because of:

Loss of

9. In 1989, the Exxon Valdez oil tanker spilled 10 
to 11 million gallons of oil off Alaska's coast. 
Compared to the amount spilled by the Valdez, how 
much used motor oil would you say is dumped by

Parasites, diseases wilderness habitat
Less than one-tenth Twice as much

Hunters Air pollution the amount

7. Which of the following materials do you think 
was the most widely recycled in the U.S. last year-- 
that is, having the highest percent of the amount 
used being recycled for other purposes?

About half as much

Steel

Paper

Plastics

Glass

8. In terms of the volume or tonnage, the top 
source of solid waste disposed of in landfills in this 
country is:

Paper, paper board Metals

Food scraps Plastics

More than 10 
times as much

10. Sulfur dioxide emitted by Midwestern coal­
burning utilities is said to produce acid rain. From 
what you know, which one of the following things is 
affected most by acid rain:

Black bears in the 
Smoky Mountains

School children in 
the Midwest

Fish in New 
England streams

Central American 
rain forests



Teen America's “Green Point Average”

Part One:

Teens Score Lower

G.P.A. Than Adults

public attitudes toward a wide variety of 
environmentai issues indicate that the 

environment will continue to figure iargely in the 

nationai agenda of the 1990s. And as Americans 

become more informed of the nature and 

seriousness of environmentai probiems, they wili 
hopefully be encouraged to adopt more 

environmentally responsible behavior and 

lifestyles.

In recognition that today's youth wiil piay an 

important roie in environmental protection for 

years to come, this study is intended to expiore 

younger Americans' understanding of a variety 

of environmental issues, as well as to compare 

the environmental knowledge of high schooi 
students with that of adults.

Like adults, American teens also express an 

interest in the environment. Nearly 1 in 6 high 

schooi students describe "damage to the 

environment" as a major issue facing the country 

today, placing this issue eighth on a list of 
eighteen concerns of teenagers. Among 

college students, 1 in 5 consider the environment 
to be a critical issue, making it the sixth most 
important concern on coilege campuses out of a 

list of eighteen diverse issues.

But concern about the environment is obviously 

not enough, alone, to improve the quaiity of our 

environment. Progress depends on action, from 

both individuals and institutions such as business 

and government. And such actions, in theory at 
least, should be founded on a firm base of



Teen America's “Green Point Average”

Part One:

Teens Score Lower

G.P.A. Than Adults

knowledge, to insure that they are indeed 

helping to address the real, underlying 

environmental problems.

With this thesis in mind, in November 1991 The 

Roper Organization and S.C. Johnson & Son, Inc. 
designed an "environmental knowledge quiz" to 

assess the level of public understanding of 
various environmental issues. Overall, the 1991 

survey revealed a widespread lack of 
environmental knowledge among adult 
Americans. Indeed, it would be no exaggeratior 

to say that adults completely failed the quiz, 
achieving a "Green Point Average" of only 33 

points out of a possible 100 points.

This year, the Teen America GPA study reveals, 
unfortunately, that teens possess even more 

limited environmental knowledge than adults. 
When asked the same ten questions on 

environmental subjects ranging from global 
warming to recycling, the typical high school 
student answered just three of them correctly. 
Overall, teens earned only 31 points, out of a 

possible 100, for correct responses. The average 

adult, meanwhile, performed somewhat better, 
scoring 33 points on the quiz.

This survey finds the lack of environmental 
knowledge among teens to be broadly based, 
and not limited to specific areas. Like adults, 
teens perform fairly well on questions relating to 

wildlife and wilderness habitats—possibly 

because these issues have had a longer history in 

the public eye than recycling, global warming, 
and acid rain.



Teen America's “Green Point Average ’

Part One:

Teens Score Lower

G.P.A. Than Adults

The environmental knowledge quiz consists of 
five true-false questions and five questions asked 

in a four-way, multiple-choice format. Roper 

developed and refined the questions in 

consultation with representatives of leading 

environmental groups, industry, and the Federal 
government. Among all ten questions, only one 

is answered correctly by a majority of high school 
students, three others by less than half, four by 

less than one third, and two of the questions are 

entirely missed by the high school sample.

For most of the questions, large numbers of 
teenagers simply do not know the answer—or do 

not want to guess. However, teens are neither 

more nor less likely than adults to provide a non 

response. On average, 27% of high school 
students give no answer to each of the ten 

questions in this quiz of environmental 
knowledge, compared to an average of 25% 

among adults.

A majority of teen-aged Americans (62%) 
correctly identify the following statement as true: 
"About half of the world's wild plant, animal, and 

insect species live in rain forests." Only 11% 

incorrectly believe or guess that the statement is 

false, while nearly 3 in 10 (28%) do not attempt a 

guess. This same statement was correctly 

identified as true by 53% of adults in last year's 

survey.

A plurality of teenagers (39%, compared to 42% 

of adults) know that most biodegradable 

packaging in landfills does not decompose



Teen America's “Green Point Average’

Part One:

Teens Score Lower

G.P.A. Than Adults

within ten years. About a third (32%) wrongly 

believe biodegradable packaging usually does 

decompose in landfills within ten years, while 28% 

give no answer at all.

Nearly 4 in 10 high school students (38%) also 

correctly identify the loss of wilderness habitat as 

the leading reason why American duck and 

geese populations have been declining. More

National Results For The Ten “GPA” Questions
Adults !■ Teens

Percent Giving Correct Answer
About 50% of the world’s wild plant, animal, and 
insect species live in rain forests
Loss of wilderness habitat is primary cause of 
declining duck & geese populations in U.S.
The worldwide average temperature in 1990 
was the warmest on record
Modern sewer systems have not eliminated 
pollution of drinking water by human wastes
Most biodegradable packaging we throw away 
does not decompose within 10 years
Paper is a greater source of solid waste than 
metals, food scraps, or plastics
Fish in New England streams are the most 
affected by acid rain (of four listed items)
As a percentage of waste that is thrown away, 
steel is the most widely recycled substance
The U.S. government does not allow most 
aerosol products to contain CFCs 
The used motor oil improperly discarded each 
year is ten times as great as Valdez spill

62%

than half of the adult sample provided the 

correct response last year. Relatively few 

students incorrectly think air pollution (19%), 
hunters (19%), or parasites and diseases (5%) are 

the primary causes of declining wildfowl 
populations, while 21% do not give an answer.
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THE ENVIRONMENT: TEENS ARENT GETTING IT
WASHINGTON, D.C. — When it comes to environmental knowledge, America’s teenagers could 

use some remedial education, according to results released today of a new nationwide quiz 

commissioned by S.C.Johnson & Son, Inc., commonly known as S.C. Johnson Wax.

The survey, ‘Teen America’s Environmental Green Point Average (GPA),” conducted by the 
Roper Organization, found that despite increased concerns for the environment, teenagers, like 

adults who completed the identical quiz in 1991, lack a basic knowledge about environmental 
issues.
According to the survey, the typical high school student polled was able to answer only three out 
of 10 questions correctly — a failing Green Point Average of 31 out of 100 points. Adults scored 

33 out of 100 points on the same poll taken in 1991. The teen survey was conducted face-to-face 

with 506 high school students in grades 10-12 from November 14-25,1992.
“We realize that today’s youth will play a critical role in future environmental protection efforts, 
but we must develop more effective environmental education programs in order to reach the 
average American teenager,” said EPA Administrator Carol Browner. ‘Environmental education is 
an important new initiative at the EPA. However, widespread improvements in environmental 
hteracy require a unified commitment from government, business, environmental orgamzations 
and educators alike to increase the quahty of our environmental education initiatives.”

Commenting on the survey, Peter Berle, President of the National Audubon Society said, ‘There 
are many environmental educational tools available in schools, in the media and elsewhere. The 
National Audubon Society has pioneered in this field, particularly with grade school students and 

middle school teachers. ‘However, it is obvious that much more needs to be done. We all need to 

develop a more effective delivery system. This study is a loud wake-up call for increased 
environmental hteracy. Ecological knowledge is humanity’s key to longterm global sustainabihty.

‘The need to increase environmental hteracy is a critical one for business,” said Wilham George, 
President and CEO of S.C. Johnson & Son, Inc. “Our ongoing goal is to improve the environmental 
quahty of our products through greater eco-efificiency — that is, using less to do more while 

reducing waste overaU. However, the marketplace acceptance of these improvements hinges upon 

pubhc understanding of their significance. As this research indicates, we have a real chaUenge 

ahead of us.”
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The EPA’s Office of Environmental Education, the National Audubon Society and S.C. Johnson are 

currently discussing methods for enhsting other government officials and leading environmental 
educators in more focused efforts to address both short- and long-term approaches to the problems 

highhghted by the study
The environmental knowledge quiz consisted of five true-false and five multiple choice 
questions. Only one of the 10 questions was answered correctly by a majority of high school 
students polled. Six questions were answered correctly by only one in three. Teenagers polled 

fared the worst on these three questions:
Q: The U.S. government allows most aerosol products to contain chlorofluorocarbons (CFCs) 

which are commonly known as ozone depleters.

A: False. Only 23 percent answered this question correctly.
Q: In 1989, the Exxon Valdez oil tanker spilled 10 to 11 million gallons of oil off Alaska’s coast. 

Compared to the amount spilled by the Valdez, how much used motor oil would you say is 

dumped by car owners into drains and sewers each year? Is it:
___ Less than one-tenth the amount; ___ About half as much;___ Twice as much;

More than ten times.
A. More than 10 times as much. Nine percent answered correctly.
Q; Which of the following materials do you think was the most widely recycled in the U.S. last 

year — that is, having the highest percent of the amount used being recycled for other 

purposes? ___Steel;___ Plastics;___ Paper;___ Glass

A. Steel Nine percent answered correctly.
The survey was designed as a follow up to Roper’s 1991 study of the environmental knowledge of 

American adults. It was intended to explore younger Americans’ understanding of a variety of 

environmental issues as well as to compare the environmental knowledge of adults with that of 

high school students, according to Tom Miller, Senior Vice President, The Roper Organization.

“We asked the same questions of high school students in recognition that todays teens will play 

an important role in environmental protection for decades to come,” Miller said.

Since 1990, Roper studies have documented intense public concern for the environment in the 

United States. But this concern is not mirrored by widespread positive environmental behavior 

or broad-based knowledge of environmental facts, according to these studies.
The Roper Organization concluded: “Considering the poor GPA scores of adults and the even 
poorer scores among high school students, the most important news coming out of the Teen GPA 

report is the urgent need to improve our current environmental education curriculum. Without 

a solid background in both the nature and causes of various environmental problems, it is 

difficult for American citizens to make informed decisions.”



The Roper Organization is one of the largest and best-known marketing and opinion research 

' firms in the world. Founded in 1933, it is also among the oldest polling organizations. Many 

Americans are familiar with the Roper name through polls the company conducts for such 

periodicals as The Wall Street Journal and USA Today. The company’s research data also is 

published 10 times a year in the “Roper Reports,” which explore public attitudes on political, 
social and economic issues, and monthly in the “PubUc Pulse,” which analyzes trends in 

American attitudes, values and behavior for more than 1,000 subscribers worldwide.
The National Audubon Society is an activist membership organization, with 516 chapters in 

North and Central America. The society has 600,000 adult members, and has 550,000 grade 

school students in 18,000 classrooms enrolled in its Audubon Adventures environmental 
education program. Audubon’s mission is to conserve and restore natural ecosystems, focusing 

on birds and other wildlife for the benefit of humanity and the earth’s biological diversity.
S.C. Johnson & Son, Inc. provides quahty cleaning and maintenance products for the home and 

workplace in 46 countries around the world. Some of its familiar product brands include Pledge 

Furniture Pohsh, Glade® Air Freshener, Edge® Shaving Gel, Windex® Glass Cleaner and Off® 

Insect Repellant. This month, Sam Johnson, S.C. Johnson chairman, will be inducted mto the 

National Business Hall of Fame in recognition of his visionary enyironmental leadership durmg 

the company’s major worldwide expansion throughout the 1960s, ’70s and ’80s.
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TF.FN AMERICA’S ENVIRONMENTAL GPA

Fact Sheet

The Need — Today’s youth will be setting tomorrow’s environmental agenda. Studies have 

shown that other than the news media, schools are among the most important sources of 

environmental information. A1991 Roper poll entitled, “America’s Environmental GPA”, 
sponsored by S.C. Johnson & Son, Inc., concluded that American adults knew very little about 
the pressing environmental issues facing the nation. The “Teen America s Environmental Green 

Point Average (GPA)” poll was conducted as a follow up to that study to determine if basic 
environmental messages are reaching teens and if a need exists for increased environmental 
education. The same set of questions were used in both polls so that the environmental 
knowledge of teens versus adults could be compared.
Methodology — “Teen America’s Environmental Green Point Average” was commissioned by 

S.C. Johnson & Son, Inc. and conducted by the Roper Organization. The quiz contained 10 basic 

questions on subjects ranging from global warming to recycling. The format consisted of five true- 
false and five multiple choice questions given to a nationwide cross section of 506 highschool 
students. All interviews were conducted on a face-to-face basis and were performed between 

November 14-25,1992.
Overall GPA Findings — Even though domestic and worldwide environmental concerns have 

received ongoing media attention over the last decade, today’s youth are surprisingly ignorant 
about sp^c environmental facts and have demonstrated their lack of understanding by scoring a 
failing 31 percent on the “GPA” quiz. On the average, teens answered only three questions out of 

10 correctly. Similar questions asked of adults in the 1991 Roper survey showed that adults also 

failed the quiz with a score of 33 percent.

Specific Results
• Only 9% of teenagers knew that steel is the most widely recycled material in the country.

• Only 9% of teenagers correctly judged the volume of used motor oil dumped by car owners 
into drains and sewers in this country to be greater than 10 times the volume of oil spilled 

by the Exxon Valdez oil tanker in 1989.
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*• Only 23% of teenagers knew that CFCs are no longer present in most aerosols.

• Less then four in 10 teen-aged students (39%) knew that most biodegradable packaging we 

throw away does not decompose within 10 years.

• Only 28% of students correctly named paper and paperboard as the number one category 

of solid waste in this country.

• 62% of teens could not correctly identify the leading reason why American duck and geese 

populations have been declining.

• 63% of teens did not know that the worldwide average temperature for 1990 was the 

warmest on record.

• Less than one-third (32%) of teens correctly answered “false” to the statement: “The 

installation of modem sewer systems has eliminated the pollution of drinking water by 

human waste.”
• 62% of teens correctly identified the following statement as tme: “About 50% of the world’s 

wild plant, animal, and insect species live in the rain forest.”

• Only 25% of teenagers knew that fish in New England streams are the most affected by 

acid rain.

Who Scored Highest?
• Teens in the highest socioeconomic bracket along with teens fiving in the West earned 35 

points out of 100, the highest scores of any group.
• 34% of affluent teens knew that the U.S. government does not allow most aerosol products 

to contain CFCs compared to 23% of teens at large.
• 72% of affluent teens and employed teens knew that approximately 50% of the world’s wild 

plant, animal, and insect species live in rain forests compared to 62% of teens at large.

• Employed teens and 12th graders scored above average on the quiz.
• Among high school students in the West, one in two correctly identify that the worldwide 

average temperature in 1990 is the warmest on record compared with 37% of other teens.

Adults vs. Teens
• Both teens and adults are better prepared to answer questions relating to issues having 

had a long history in the pubfic eye such as animals and wildlife.

• Both teens and adults scored poorly on more technical questions such as those pertaining 

to recychng, global warming and acid rain.
• Both teens and adults severely failed their respective environmental quizzes with 

respective grades of 30% and 33%.
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S«eing Red Over Little Green Lies
Qorry, kida, you can’t truat 
Wa superhero, at least when 
it comes to the environment 
Comic books and cartoons are 
now trying to teach kids to 
save the planet Too bad they 
get so much wrong.

The ’’Fu^ Winkerbean" 
and ” Ziggy ” comic strips, the 
'G.L Joe” TV cartoon and 
a "Teenage Mutant Ninja 
Turtles ” comic book have all 
told kida not to use spray 
cans because the CFC pro­
pellants eat up the osone 
layer. (In 1978 the United 
States banned CFC propel­
lants from all but a few spe­

cialized usee.) A teaching 
guide for elementary schools 
and a Girl Scout environment 
book also incorrectly linked 
spray cans to ozone depletion.

Kiddie books and TV are so 
riddled with little green lies 
that "much of what is taught 
to children is simple-minded 
and inaccurate,” says Jona­
than Adler of the G)mpeti- 
tive Enterprise Institute in 
Washington, D.C. The Scout 
book advises children to 
"use biodegradable garbage 
bags. " There is no such beast: 
paper and plastic remain in­
tact for decades in landfills. A

CBS 'Schoolbreak Special” 
said, "Recycling paper saves 
trees,” but 87 peivent of the 
paper used in this country is 
from tree forms. As more pa­
per is recycled, fewer trees 
are planted on the forms.

A Roper poll last year 
found that only 14 percent of 
those surveyed knew that 
aerosols don’t use CFCs. Pub­
lic understanding of other 
green issues is about as good. 
If tomorrow’s polices have 
paid attention to what ’TV 
and comic books teach, look 
for the same result in 2006.
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May 1, 1993

MICHAEL R. EDELMAN

Ms. Katie McGinty 
Special Assistant to the 
President for the Environment 
Office of the Vice-President 
Old Executive Office Building 
Suite 360
Washington, D.C. 20501 

Dear Katie:

Thank you very much for the time which you gave us and the concern 
which you expressed at our meeting on May 4, 1993 with the
representatives of the Consumer Aerosol Products Council. The 
meeting was a great success and we were extremely pleased with your 
understanding of the problem and your willingness to development an 
ongoing dialogue. I can assure you that the entire industry will 
be made aware of the concern that the President and Vice-President 
have in moving forward an environmental agenda in a responsible 
and meaningful way. When it is convenient for you, I will give you 
background information on some of the players who are involved 
which will demonstrate why this meeting was so important to the 
administration.

On a personal note, as I mentioned at the end of the meeting, I 
would like to assist you and the Vice-President in any way that I 
can. I have experience in some of the matters that you are dealing 
with. Therefore, I am taking the liberty of enclosing a copy of my 
resume. As you will see, both in my public and private life, I 
have dealt extensively with the environment, land use and 
conservation matters. My current law practice deals extensively 
with these issues in addition to government-related activities. I



Ms. Katie McGinty 
May 7, 1993 
Page Two

would be very happy to volunteer in an advisory capacity or any 
other way that you think I could be of assistance.

Once again, let my thank you for your courtesies.

Sincerely,

Alfred B. DelBello

ABD;dmg 
Enclosure



ALFRED B. DELBELLO

2 Lyon Place
White Plains, New York 10601 
(914) 684-0014

4 Makepeace Hill 
Waccabuc, New York 10597 
(914) 763-3945

Partner in the Law Firm of WORBY, P.C., Present

GOVERNMENT EXPERIENCE 

Lieutenant Governor of the State of New York 1983-1985

Served as President of the Senate and as Vice Chairman of the New 
York State Job Training Partnership Council. Created and 
administered ten regional economic development councils throughout the 
state. Coordinated a nuclear emergency planning strategy for the 
Indian Point nuclear facility and spearheaded the Task Force on Aging- 
Out and the New York State Council for Youth Suicide Prevention.

Westchester County Executive 1974-1983

Initiated numerous countywide projects and services including the first 
regional solid waste disposal system of its type in the United States. 
Provided leadership in the development of numerous innovative 
"privatization" ventures including the operations of the county airport 
and bus transportation systems. Established a countywide Electric 
Public Utility Agency. Successfully reduced the county's real property 
tax rate for three consecutive years (1978-1981) and led the county 
financial management to the highest investment credit rating of any 
government in the state.

Pioneered the introduction of special services for the disabled, aged, 
youth, women and veterans, many of which became statewide models. 
Actively guided the development of The Westchester County Medical 
Center. Created a countywide Arts Program.

Served as President, National Council of Elected County Executives; Chairman 
of the Urban Affairs Committee, National Association of Counties; President, 
New York State County Executives Association; President, Hudson Valley 
Regional Council; Board of Directors member. National Association of 
Counties; Federal appointee. Council of Development Choices for the 1980's; 
State appointee. Governor's Task Force on Equity and Excellence in 
Education; member. Committee on Energy Strategies for the 1980*s and 
Governor's Task Force on Fire Safety.



Alfred B. DelBello F^e2.

Mayor of the City of Yonkers 1970-1974

Achievements included restoring the city's fiscal stability, reducing its 
operational debt and procuring an unprecedented amount of state and 
federal aid.

Councilman for the City of Yonkers

Chairman of the New York State Senate Advisory Committee 
on Solid Waste

Special Legislative Counsel, New York State Association of 
Counties

Special Consultant on Economic Growth, County of Westchester

1966-1970

1990

1989-Present

1992

COMMUNITY SERVICE

PRESENT

Greyston Family Inn: Co-Chairman, Board of Directors 
Westchester Land Trust: Chairman, Board of Directors 
County Chamber of Commerce: Board of Directors 
Westchester Business Partnership: Board of Directors

FORMER

Committee for Youth Suicide Prevention: Founder and Former Chairman 
Participated in many national organizations including: The Governor's 
World Trade Council; the National Municipal Lea^e; the Association for 
a Better New York; the Center for Excellence in Government and the 
American Academy of Political and Social Services 
International Foundation for Children's Hearing and Educational 
Research: Advisory Board Member 
Iona College: Trustee
Westchester County Historical Society: Advisory Board Member 
Westchester Council on Alcoholism: Board of Trustees 
Muscular Dystrophy Association: National Vice President 
Renaissance Project: Member
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BUSINESS EXPERIENCE

Worby, P.C., White Plains, New York 
Partner

DelBello Associates Ltd., Waccabuc, New York 
President

Wheelabrator Technologies, Inc. (A division of the Henley Group) 
Senior Vice President

Signal Environmental Systems (A Wheelabrator Company) 
President and Chief Executive Officer

Westfair Communications, Inc.
Chairman of the Board of Directors

Insituform of North America, Inc., Memphis, Tennessee 
Board of Directors

Four M Manufacturing Group Inc., Valhalla, New York 
Board of Directors

County Chamber of Commerce, White Plains, New York 
Board of Directors

HONORS AND AWARDS

Honorary Doctor of Laws degrees from Pace University and Mercy 
College
Honorary Degree from Drake Business School 
Order of Merit of the Italian Republic 
Westchester Community Services Award
Outstanding Service Award from the National Conference of Christians 
and Jews
The Amerigo Vespucci Award for Excellence in Community Service 
The Environmental Planning Lobby Award for establishing a countywide 
solid waste plan
Outstanding Young Men in America
Named as one of Time Magazine's 200 rising young leaders in America 
Who's Who in American Politics
Family of the Year Award from The National Council of Young Israel
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EDUCATION

Fordham University Law School; New York 
Juris Doctorate

Manhattan College; New York 
B. A. Political Science and Economics

Halsted School; Yonkers, New York

BAR ADMISSIONS

All New York Courts
Federal District Courts, Southern and Eastern Districts 

United States Supreme Court

PUBLISHED ENVIRONMENTAL ARTICLES

"A Wasted World?,*' Waste Age, March 1991.

"MSW Composting: Glut or Guarantee?," Waste Age, January 1990.

"Stabilizing Markets for Recycled Materials: The
Real Key to Solid Waste Management," Westchester Commerce,
October 1989.

"Understanding Answers to Medical Waste Disposal,"
American City & County, January 1989.

"The Politics of Garbage: The Influence of the Political Process 
on the Construction of a Refuse-to-Energy Plant," Columbia Journal 
of Environmental Law, 1989.

"Understanding Medical Waste," Pollution Engineering,
November 1988.

"Changing Roles Add Pressures," American City & County,
January 1987.

"Privatization as Partnership: Refine, Explore, Extend," Financier, 
January, 1987

"Mass-Burn Refuse-to-Energy Technology: A United States 
Case Study," The Environmentalist, Volume 6, Number 4,



(1986).

Alfred B. DelBello Page 5.

PUBLISHED INTERVIEWS

• "DelBello: Resource Recovery May Be The Best Alternative," 
World Wastes, February 1986.

• The Renewable Resource and Conservation Report, Feature 
Interview, November 1985, Volume 2, No. 5.

. "PoUtical Garbage," Forbes. July 1, 1985.

PUBLISHED CASE STUDIES

• "The Charles Point Resource Recovery Plant"
Copyright 1986, Kennedy School of Government,
Harvard University

• "The Fifth Horseman of the Apocalypse—Fighting 
the Self-Poisoning of our Ecosystems", A Discussion 
of Ecosystem Management in Metropolitan Areas, 
delivered October, 1984, METROPOLIS 84, Paris, France
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COUNCIL

March 29, 1993

Dear Mr. Vice President:

The Executive OfiBce of the Vice President A 
Old Executive Office Bmlding ^ ^ 

Washington, DC 20501

We share your goal of sound environmental education to encourage 
positive and effective environmental choices by our nation’s young 
people. These educational efforts must strive for accuracy and 
consistency to prevent public confusion which imdercuts effective 

environmental action.

The "Ask A1 Gore" cnlnmn in Newsweek Just for Kids (March 29,1993)
advises aaavises a young gin mnw=iiicu awiaw ^aerosol products with chlorofluorocarbons." This speaal Newsweek 
section is designed for wide distribution in classrooms; many of these 
classes will also be using "Ozone: The Hole Story," a PBS documentary 
in which you correctly refer to the 1978 removal of CFCs from aerosol 
products. The result is a great potentiad for confusion arnong students 
and teachers which I’m stire you agree needs to be clarified dhicMy.

mMmmrn iii ^frm^y^m pvent filler confusion

Respectfully,

Carol D. Lippincott
Consumer Aerosol Products Cotmcil
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ids of all ages are con- 
cerned about what the 
government is doing 

to help the environment. Here, 
Vice President A1 Gore—who 
wrote "Earth in the Balance” 
last year—answers questions 
sent to Newsweek Just For 
Kids by students in California, 
Ohio and Massachusetts:

P*fc

m

Lauren Kasberg, 11 
Spruce School 
North Olmstead, Ohio

I hopetherainfor- 
ests are saved, be­
cause I would liketo 
study them and

learn moreabout 
them as I get 

older.

As many as half of 
all the living species 

on earth—some experts say 
more than 90 percent of all liv­
ing species—find their homes in 
tropical rain forests and can­
not survive anywhere else. Most 
biologists believe that the 

destruction of the tropical 
rain forests represents the 

single most serious dam­
age to nature now oc­
curring. They are dis­
appearing from the 
face of the earth at a 
rate of one and a half 
acres a second, night 
and day, all year 
round. The presi­
dent and I are com­
mitted to ways 
to reduce this 
destruction. We 

^ ^ strongly support 
innovative meas­
ures like debt-for- 
nature swaps, in

I. l;F.i.KF.I(-'.AMMA-l,l.-\ISnN

which Third World countries 
are forgiven part of their for­
eign debt in exchange for pro­
tecting rain-forest land. We 
need to find more incentives. 
Private companies and govern­
ments must work hand in hand, 
with the understanding that if 
we don’t save the rain forests 
now, it will be too late later.

Sigita O. Janulaitis, 12 
Lawrence School 
Brookline, Mass.

If the hole in the 
ozone gets bigger, 

will the earth 
then become 
a desert?

o/A part of the 
ozone layer has a 

hole in it over Antarctica, or the 
South Pole, and it’s getting big­
ger because of the harmful 
chemicals we are putting in the 
air every day. But we can do 
something to stop it. We can 
stop using aerosol products with 
chlorofluorocarbons (CFCs). 
When we have our air condition­
ers and refrigerators fixed, we 
can make sure the CFCs are 
recaptured. And the United 
States can agree to observe in­
ternational agreements to limit 
the amount of ozone-depleting 
chemicals released into the air.
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RESOURCE 
DEPLETION 

The world will 
need twice the raw ma­
terials in 2010 that it 
does today. To use oil in 
the next decade at the 
rate we do now, we need 
to discover as much in 
10 years as has been 
found in all of history.

f'ml #

- ^-W Fr.

AIR
QUAL'iTY

From the newer 
cities of the U.S. to the 
antiquated coal towns 
of Eastern Europe, as 
many as 1.25 billion 
people—that's almost 
one fifth of mankind— 
breathe air considered 
'unhealthy.'

The U.S. is trying to protect more and more ani- 
mals—758 species are on the national endan- 
gered list today.

CU HOC cwuay. ^

We didn't just start 
fixing the environment— 
the U.S. banned the use of 
CFCs in aerosol cans all 
the way back in 1978!

P Fuel efficiency ha 
^ )j doubled since ^
"p' 1976, saving an^ \/^ 

^ extra 2.5 million * 
barrels of oil daily.
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ENVIRONMENTAL 

PROTECTION AGENCY

CONSUMER PRODUCT 

SAFETY COMMISSION

DEPARTMENT OF 

HEALTH, EDUCATION, 

AND WELFARE

Food and Drug
Administration

■
CERTAIN FLUOROCARBONS 

(CHLOROFLUOROCARBONS) IN 

FOOD, FOOD ADDITIVE, DRUG, 

ANIMAL FOOD, ANIMAL DRUG, 

COSMETIC, AND MEDICAL 

DEVICE PRODUaS AS 

PROPELLANTS IN SELF- 

PRESSURIZED CONTAINERS
Prohibition on Use

(6SM-4I-MI
Titl# 40—Protection ot Environment

CHAPTEE I—ENVIRONMENTAL 
PROTECTION AGENCY

SUICHAPTU l-TOXIC SUtSTANaS 
C0NT10L Aa

tFRL 1013-4; OT8 OeiOOJl
PART 762—FULLY HALOCENATED

Qtloroflueroolkanet—darificoNon of 
-Final Rule

AGENCY; EnvtronmenuJ ProlocUor 
Agency
ACTION; CUrlflcetton of fiiul rule.
SXJMMAJIT; On Merth 17. 1978. th« 
Elnvironmenul Protection Agencj 
(EPA) promuictted a final rule pro- 
hlbltlnx almost all of the manufac 
ture. processing, and distribution o; 
fully halocenated ehloronuoroalkanes 
(heretnafter referred to as chlorofluor- 
ocarbons) for those aerosol propellant 
uses which are subject to the Toxic 
Bubstancee Control Act. 1$ D.S.C. 2601 
€t see. (\i FR 11318). '
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USE OF CHLOROFLUOROCARBON 

PROPELLANTS
Mr. D’AMATO. Mr. President, many 

people will be reminded of green things 
on this March 17. But let me move bor 
yond shamrocks and leprechauns and
point out a special , ^'grera**. theme we 
should all recognize on this date.

rOn March 17.1978, the Environmental 
Protection Agency took an Important 
step toward protecting, our ; environ­
ment when it promulgated regulations 
prohibiting . the ; further use . of 
chlorofluorocarbon [CFC] propellants 
from almost all aerosol products manu­
factured and sold in the United States. 
At that time, the theory tdiat CFC's 
may play, a role in ozone depletion was 
relatively ;i>new.’ - Responding : to 
consumer cbncem, however, many U.S. 
manufacturers of aerosols had already, 
voluntarily, begun to Introduce alter­
natives to CFC propellants, v ":r ■

In recent years, with growing public 
debate—Indeed . worldwide ^ debate— 
about Ithe y,.; .-. Impact . - of 
chlorofluorocarbona on the Earth’s at­
mosphere, the Importance of this step 
is clear. Under the international agree­
ment we call the Montreal protocols, 
CFC's are due to be phased out of exist­
ence worldwide by the year 2005. :

. Changing the basic formula of a prod­
uct is never easy. In the case of aerosol 
products, changing fi^m one propellant 
system to another was Indeed a com­
plex undertaking. Hundreds of products 
had to be reformulated and retested in 
order to assure that new kinds of pro­
pellants would work as well as CFC 
propellants had. For'< some products 
this was an extremely difficult proce­
dure and costly to undertake. But the 
U,S. aerosol industry complied fully 
with the 1978 regulation and, in fact, 
led the:way for. the rest, of the world. 
CFC’s have now also been banned from 
aerosol products in Canada, Britain, 
Mexico, and most European countries.

< :The sad thing is, though, that.public 
perception has not caught up with re­
ality. Public opinion polls, taken as re­
cently as last year, indicate that 86 
percent of the American people are not 
aware that aerosol products do not 
contain CFC’s. And it’s no wonder this 
is the case. Newspaper and television 
stories about CFC’s often strengthen 
the myth by Illustrating articles about 
CFC’s with a picture of an aerosol can, 
totally misrepresenting the real situa­
tion.

Recently, children’s television pro-' 
grams, books, and comic books have 
concentrated on environmental Issues 
as part of a welcome trend to educate 
kids about our Ekirth. An investigation 
of these influential communications 
tools, however, will show that they too 
frequently contain information that is 
simply wrong. Many, for ; instance, 
point to aerosol products and tell their 
young readers that these products are 
bad because they contain CFC’s, that 
iulng aerosol products helps to bum 
holes in the ozone layer. Some of these 
materials are provided to teachers to 
use with young students. Wo are build­
ing a generation of environmentally 
conscious children who have been 
tayight a false set of fhcts.

On this 15th annlvsary of the prohibi­
tion of CFC’s in U.S. produced aerosols.
I want to commend the industry which
produces these Important products toe 
their efforts at environmental edu­
cation. The Industry is. working di­
rectly with the media and with school 
systems to remind the American public 
that aerosols are not harmful to the 
ozone layer, that they are free of 
CFC's, and that children—and their 
parents—don’t have to avoid aerosol 
products.

In addition to being CFC free, U.S. 
aerosols are also recyclable in many 
communities around the United States 
from Washington, DC, to Plttabnrgh 
and Phoenix. Most aerosols are 
packaged in steel cans and the rest In 
aluminum, all of which can be recycled 
like other empty steel and aluminum 
cana The steel used to make aerosol 
cans contains about 25 percent recycled 
steel.

The companies in the aerosol indus­
try have worked hard to produce i»od- 
ucts which are elflcaclons and environ­
mentally sound; in other words, they 
work and they don’t hurt the ozone 
layer. The more than 100,000 Americans 
directly employed In the aerosol indus­
try are proud of their companies and of 
their products and rightly so.

March 17 may be a day wnen we 
think green means Irish. But green on 
this date should also remind us that 
U.S.-produced aerosols have been CFC 
free since 1978.
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May 14,1993

Mr. Ken Conley 
Office of Recycling
The White House Office on Environmental Policy 
Old Executive Office Building, Room 360 
Washington, DC 20501

Dear Mr. Conley;

The Consumer Aerosol Products Council (CAPCO), a group made up of the 
companies which manufacture and market aerosol products, met last week 
with Katie McGinty to express our concerns about misinformation and 
misconceptions among American consumers about aerosols - specifically, 
that aerosols still use CFC propellants and represent a threat to the earth's 

ozone layer.

As I'm sure you're aware, since 1978 CFC propellants have been banned from 
American-made aerosol products, except for a small group of products 
specifically exempted by the appropriate government agencies. Under the 
Montreal Protocol, even these uses are being discontinued - and yet as much 
as 86 percent of the American public is not aware of this fact.

Over the last two years, CAPCO has conducted commuiucations programs 
aimed at informing media and educating students and teachers about the real 
situation regarding aerosols and CFCs. Through other channels, the aerosol 
industry has also been working to promote aerosol recyclability and to address 
other environmental concerns about spray products.

Ms. McGinty suggested that we establish contact with you as an appropriate 
member of her staff whose issue responsibilities may overlap with our areas 
of interest. I have therefore enclosed CAPCO's basic information package, 
and hope that you will call on us if you need further information on aerosol 
products, their technology, or their environmental impact.

Sincerely,

Carol D. Lippincott
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"fSoPOSWERE

About Aerosols and the Environment
With heightened concern about our environment, everyone has questions 
about the products and packages they buy—including aerosols. What 
can WE do to help protect the environment for ourselves and our children? 
The first thing to do is know the facts, so we can be informed, respon­
sible consumers.

Aerosols no longer use chlorofluorocarbon 
(CFC) propellants.

In the mid-1970s, some scientists became concerned that CFCs from refrig­
erators, air conditioners, industrial processes and aerosols might harm the 
ozone layer which surrounds the earth and protects us from harmful ultraviolet 
radiation. The aerosol industry began changing to other propellants. By 1978, 
when the U.S. Environmental Protection Agency banned CFC propellants, vir­
tually all American aerosols were already CFC-free. Since then, only a few 
spray products are allowed to use CFC propellants—mostly bronchial inhalers 
for asthmatics—and these uses too will be phased out by the year 2000 under 
the Montreal Protocol.

Aerosols are not a significant source of smog.
Critics charge that aerosols cause air pollution by giving off volatile organic 
compounds (VOCs), which react with sunlight and nitrogen oxides to form 
smog. While most aerosol propellants can be included in the huge category 
of VOCs (basically, anything that evaporates), so can hundreds of other ingre­
dients in common consumer products—sprays, liquids or solids. The U.S. EPA 
estimates that all consumer products account for only 2-4 percent of the VOCs 
from man-made sources; far more are given off by vehicle exhaust, industrial 
emissions, and combustion. One thing is clear: not using aerosols will have 
no impact on the quality of our air. Keeping your car well tuned, taking mass 
transit or walking, and conserving fossil-fuels will.

fill
Aerosol cans are fully recyclable.

About 90 percent of aerosol cans are tin-plated steel, and are recyclable along 
with other steel containers; the rest are aluminum, and are also recyclable. 
Many recyclers, processors and communities around the country are now 
accepting aerosols for recycling. The only requirement, as with other con­
tainers, is that the can should be empty before you recycle it.

Aerosols are... Hermetically sealed, so the product will not leak, go stale or evaporate • Pre-mixed for maximum 
effectiveness • Sanitary • Cost-effective • Environmentally sound
Produced as a public service by the Consumer Aerosol Products Council, supported by companies that manufacture and market aerosol products.

Printed on Recycled Paper
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Aerosols and Ozone

Aerosols and the Ozone Layer

In recent decades, scientists have 
become increasingly concerned 
about the layer of ozone, a 
particularly active form of oxygen 
that surrounds the earth high up in

the stratosphere. This stratospheric 
ozone, which filters out much of the 
sun’s harmful ultraviolet radiation, 
has shown signs of thinning which 
alarm some scientists, who fear 
higher worldwide temperatures and 
rising incidence of skin cancer.

STRATOSPHERE
UPPER OZONE

oCFCS

cR

TROPOSPHERE
LOWER LEVEL OZONE

NOx + VOC’S + SUNLIGHT = SMOG

IsSoS
VtiS a.

One of the suspects in ozone damage 
is a class of compounds called 
chlorofluorocarbons (CFCs), which 
rise to the upper atmosphere and 
react with the ozone. CFCs are 
widely used around the world in 
refrigeration, air conditioning for 
buildings and vehicles, industrial 
processes—and, outside the U.S., 
Canada and some European 
countries, as propellants in 
aerosol containers.

In the late 1970s, because of 
concerns about ozone depletion, 
American aerosol product 
manufacturers moved to switch from 
CFCs to other suitable propellants. 
Since 1978, when U.S. regulations 
banned CFC use in aerosol cans, 
virtually all aerosol products—98 
percent of those made and sold in 
the U.S.—have not contained CFCs. 
Less than 2 percent of total U.S. 
aerosol production are CFC- 
containing products allowed by the 
U.S. government as essential uses, 
mostly medical and pharmaceutical 
products such as asthma inhalers.

Several other countries still allow 
CFC use in aerosol containers. But 
under the recent Montreal Protocol, 
CFC propellants will be phased out 
by the year 2000 in developed 
nations, 2010 in developing countries.

Aerosols and Smog

Ozone in the stratosphere protects 
the earth and its inhabitants. But 
at ground level, ozone can be

201 Connecticut Ave.. NW • Suite 300 • Washington. DC 20036 '202.833.9471 PrmtM'J on RoCyck'd Pape:



unhealthi'ul—in fact, it’saconiponeni 
of wliat has become known as 
“smog.” Smog formation requires 
three ingredients—nitrogen oxides, 
which come almost entirely from 
man-made sources such as 
automobile exhaust and power 
plants; sunlight; and volatile organic 
compounds or VOCs. both naturally 
occurring and man-made.

“Volatile” means “evaporating.” and 
virtually anything that gives off an 
odor or evaporates into the air is a 
source of VOCs. Man-made sources 
include industrial facilities, power 
plants, car exhaust, paints, solvents, 
textiles, household products, 
cosmetics and personal care 
products. Natural sources—flowers, 
trees, decaying organic matter, 
animals and even humans—account 
for at least as much VOC emissions 
as man-made sources, and 
probably more.

The crucial question—one that 
science has not yet answered—is 
how important each VOC sc'urce is 
in contributing to air pollution, 
since the amount of VOCs emitted 
and the relative reactivity of 
different kinds of VOCs varies. 
Certainly the major man-made 
sources of VOCs are industrial 
facilities (44 percent), vehicle 
emissions (35 percent) and fossil 
fuels (5 percent); but all sources 
of VOCs are being examined in an 
effort to clean up our air.

Aerosol products emit .some VOCs. 
in part from the propellants used, 
but tilso from solvents and other 
components in the product itself. 
Preliminary estimates indicate that 
of all the man-made VOCs emitted 
each year, consumer products 
account for approximately 2-4 
percent; the portion that are 
packaged in aerosol containers 
account for only a fraction of that, 
and are largely compo.sed of the 
least reactive VOCs. Eliminating 
aerosols as a way to reduce VOC 
emissions would wipe out valuable 
consumer products and a well- 
developed industry in exchange for 
essentially no improvement in air 
quality. In addition, many products 
in non-aerosol forms such as liquids 
;ind pump sprays often require 
more solvents to be effective, and 
thus result in higher VOC emissions 
than aerosols.
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Aerosols and Recycling

Consumers want the products they 
buy and use to be elTective. 
economical, am! environmentally 
sound. Products that conserve 
resources and reduce waste are 
fast becoming the popular choice.

Aerosr)ls have been around tor 
almost 50 yetirs. in America’s 
bathrooms, kitchens, workshops, 
gardens and institutions. But how 
do they fit in with the new 
emphasis on waste reduction 
and recycling'.’

RecydecI and Recydahle

• Almost 90 iieicent of aerosol 
cans arc made ol steel, and can 
be recycled along with other 
empty steel cans. Any paper 
labels or plastic parts are burned 
up when the can is melted down 
during recycling. Post-consumer 
steel cans—food, beverage, paint 
and aerosol containers—are in 
demand because steel furnaces 
require either 25 percent or 100 
percent scrap metal in ordei to 
make new steel. Today's steel 
aerosol cans contain an average 
of 25 percent recycled content.

• About 10 percent of aerosols 
are made oi aluminum, which 
is also recycled and recyclable. 
Aluminum products can be

dilTerentiated from steel by 
holding them near a magnet; 
steel is magnetic, aluminum is 
not. All-aluminum aerosols, once 
the product inside has been used 
up, can be recycled along with 
other empty aluminum containers.

Consumers should check w'ith 
their local recycler or community 
recycling coordinator on how to 
handle aerosol c;ms. Many 
recyclcrs and community 
recycling ol'ficials are not aware 
that aerosol containers can be 
recycled, but a growing number 
of communities have successfully 
included empty aerosol containers 
in their recycling programs. 
Consumers can help recycle more 
waste by encouraging their 
community recycling coordinator 
or waste manager to accept empty 
aerosol cans along with other 
metal containers in the 
community's recycling programs.

Both the Steel Can Recycling 
Institute (412-922-2772) and the 
.Aluminum Association 
(202-862-5100) have information 
about the technology of recycling, 
as well as about regional 
resources for aerosol recycling.

Proper Disposal

Aerosols, like all household and 
personal care products, should be 
disposed of properly:

■ Use up all of the product you 
have purchased. Remember 
that, because aerosols are 
airtight, the contents will not 
spoil or evaporate, so you can 
use and store the product over 
long periods of time.

• The best w'ay to dispose of an 
empty aerosol container is to 
recycle it. A trace amount of 
propellant or product left in the 
can does not present a hazard in 
today's industrial recycling 
facilities. The label warning 
against puncturing or 
incinerating an aerosol does 
not mean an empty aerosol 
container cannot be recycled.

■ If your community’s curbside, 
drop-off or buy-back recycling 
programs do not currently 
accept empty aerosol containers, 
urge them to include aerosols 
along with other recyclables. 
Until then, empty aerosols 
should be disposed of through 
normal .solid waste collection 
systems and according to
label directions.

I.?0l Connt'aicut .Ave.. f'^Vv' • Suite jOO • Washmtti.'in. L.iL 7003A -202.833.947 I |’|'...(,1 ..'M R- |-•..;l-r1 P,ip,-.r
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Who We Are__What We Make

The idea of using compressed gas 
to atomize droplets of liquid in the 
air was developed in 1924. but the 
first consumer aerosol package 
came into use during World War II. 
Canisters filled with insecticide 
and propellants were used to protect 
U.S. servicemen from insects 
carrying diseases such as malaria. 
After the war, the idea was 
successfully adapted to a wide 
range of consumer and 
commercial products.
• The American aerosol industry— 

about 250 companies ranging 
from container, cap, valve, and 
propellant manufacturers to 
product fillers and product 
marketers—now employs more 
than 50,000 people.

In 1990. U.S. aero.sol retail 
sales totalled more than 
$10 billion—almost 3 billion 
aerosol units filled.
About 1.500 kinds of products, 
from asthma inhalers to shaving 
cream and low-cholesterol ciroking 
sprays, are packaged as 
aerosols.
Almost 90 percent of aerosol 
cans are tinplated steel 
containing about 25 percent 
recycled metal, and are 
recyclable as steel cans. About 
8 percent are aluminum, also 
recyclable; a smtill percentage 
arc glass and even plastic.

The largest product segments sold 
in aerosol containers, based on 
1990 sales data, are:

■ Hair sprays
• Paint products

(paint, primer and varnishes)
- Shaving creams and gels
• Room deodorants and 

disinfectants
• Personal deodorants, 

antiperspirants and powders
■ Cleaning products 

(glass, oven, rug and 
fabric cleaners)

Aerosol Product ion (1990)
2883 MM Units Filled

Personal Products 

Household Products 
^ Lubricants 

Ei Paints atid Finishes 

H Insect Spiiiys 

I Food Products 

Miscellatieous 

Animal Products

1050 MM 

680 MM 

415 MM 

350 MM 

190 MM 

175 MM 

15 MM 

8 MM

Stfnn c: Chcmini/ Spccuiliics Manufacmicrs A s.sociiiiion

1201 Conneaicut Ave. NW • Suite 300 • Washington. DC 20036 - 202.833.9471
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It's Not Magic, It's Technology

Head space
Enough space must be left in the can when it is filled and sealed to allow 
some of the propellant to exist in its gaseous form, maintaining a 
constant pressure.

Propellant
/ An inert gaseous compound under pressure. The propellant serves 

several purposes:
■ It pushes the product out of the can
• It vaporizes after leaving the container, producing a spray or foam
• In most cases, it also acts as a solvent for the product.

In the U.S.. the most common aerosol propellants are liquefied gases, 
usually naturally occurring hydrocarbons such as propane or butanes. 
About 5-10 percent of today’s aerosols use compressed gases, such as 
carbon dioxide or nitrogen, as propellants. While less expensive than 
liquefied gases, compressed gases are effective propellants only with 
certain types of products. Chlorofiuorocarhons (CFCs) are not used in 
American-made aerosols, e.xcept for a few uses allowed by the U.S. 
Environmental Protection Agency, mostly for health and pharmaceutical 
products representing less than 2 percent of the U.S. aerosol market.

Product
A liquid blend of active ingredients, such as soaps or disinfectants, and 
inert ingredients needed to dissolve, dispense or stabilize the product. 
Because the aerosol container is hermetically sealed, the product is 
protected from contamination, evaporation or user contact. The aerosol 
delivery system often allows the product to be more concentrated and 
applied with more control than other packaging forms.

Can
Almost 90 percent of aerosol containers are made of steel with a thin 
coating of tin. The steel used to make aerosol cans contains about 25 
percent recycled metal. Empty aerosol containers are as recyclable as 
other steel cans. The tin is recovered during processing, plastic 
components are burned during reheating, and in today’s industrial-scale 
recycling facilities any propellant or product left in the can presents no 
hazard. Of the remaining 10 percent, most are made of aluminum, also 
recyclable; a small percentage are glass.

Can base
The curved shape of the can’s ba.se counters the pressure of the propellant 
inside, and creates a “valley” so that virtually all product can be reached 
by the dip tube and used.

I2;)l ConnecLicul Ave., MW • Suite 300 • W.ishington, DC 20036 - 202.833.9471 f( inp..,-J i.i.'i piXy.-f-.l PapOf



How An Aerosol Can Works

Aerosols rely on a basic principle 
of physics: a gas under enough 
pressure will turn into a liquid, and 
when that pressure is relieved will 
expand and turn back into a gas. 
That process is called vaporization.

An aerosol can is kept closed by 
the stem gasket, which seals the

opening under the button. This 
gasket is kept in place by a spring 
inside the housing. When the 
button is pressed, it pushes the 
valve stem down against the spring, 
relieving the pressure that keeps the 
gasket sealed. When the seal opens, 
the higher pressure inside the can 
pushes the product up through the 
dip tube and out the valve. A 
controlled amount of propellant in

the product vaporizes as it leaves 
the can, creating a spray or foam. 
A small amount of liquefied gas 
propellant still in the container 
also vaporizes, keeping the pressure 
constant. The combination of 
product and propellant is finely 
tuned to produce just the right 
concentration, spray pattern and 
particle size to make the product 
most effective.

Valve
The opening where the product comes out. A wide variety of valves 
controls how much of the product comes out, how fast, and in what direction.

Actuator
The spray button which enables a user to activate the aerosol delivery 
system. Actuators are designed to be easy to use and to control the 
application of the product.

Valve Cup
Metal cup at top of the container with sealing materials attached that 
holds all the valve components together.

Stem
The connection between the actuator and the spring.

Stem Gasket
The key to an aerosol can. The gasket seals the opening around the valve 
stem, keeping the can airtight.

Spring
Maintains pressure on the gasket which seals the can. Pressing down on 
the actuator releases that pressure, opening the seal.

Housing
The cylinder which holds the spring and connects the dip tube to the 
valve assembly.

Dip Tube
A hollow tube which extends from the valve to the bottom of the can, allowing 
the product under pressure to be pushed out through the valve.
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The Only Game in Town

Aerosol containers give consumers the use ol products unavaiUible in any 
other form. Only an aero.sol container can provide the variation of 
propellant pressure ;ind the wide rtmge ol sprtiy patterns and particle 
sizes that make possible products specially designed for specific 
consumer needs.

• Long-distance spray insecticides protect humans from harmfid insects 
without exposure to bites or stings.

• Asthmatic inhalers prodtice a mist fine enough to penetrate deeply into 
the bronchial area.

• Specially formulated insecticides penetrate behind cabinets ;ind walls to 
remove vermin in homes, schools and work areas.

• First ;iid products c;m be applied w'ithout direct contact and c;m protect 
the damaged areti from painful air conttict.

• Lubricating products can be applied to hard-ttt-reach machine parts and 
to machinery in operation.

• Contact lens solutions in a spray form eliminate the need to touch the 
lens itself.

• Stable foam products, such as shaving cream and furniture polish. 
caniKtt be created in anv other wav.

1201 Connecticut Ave . NVV • Suite 300 • VV.vOiington. DC 20036 - 202.833.9471
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The Aerosol Delivery System

Aerosols deliver. . .

Safety
Aerosol cans arc hcrnieticall)' scaled, so their contents ctinnot leak or 
spill. And aerosol containers are tamper-resistant and tamper-evident.

Efilcienev
Aerosol containers are designed to deliver the right timoimt of product 
e.xactly where it's needed. Using an aerosol package reduces waste 
;md spillage.

Cost-effect iveness
Aerosol containers control the particle size, the spray pattern, the 
volume dispensed per second. ;md the concentration of the spray lor 
maximum elTectivcness. The hermetically sealed package protects the 
irroduct tmd extends its tiselul life; aerosol ptiints anil finishes, for 
extimple. can be stored withotit risk of evaportition.

Proper dosage
Aerosol products rei|uire no mixing or measui ing. The product is 
dispensed at a consistent tmd ctircfully controlled concentrtition.

Clean and sanitary use
Aerosol products can be applietl without conttict. protecting users from 
mess, germs and. in case of burns or Iticerations. with :i minimum of 
pain. Aerosol personal care products can be hygienically shared by 
family members. In addition, the sealed can prevents any product 
contamination.

Special products
Aerosol containers give consumers the use ol products—from shtiving 
cream tiiitl long-distance sprtiv insecticides to asthma inhtders anti other 
medical products—which woidd be unavaihible otherwise.

Convenience
Aerosol containers tire spill-proof, which is helirful for tnedical tmd 
persontil ctire products tised by travellers, children, nurses and the 
ekierly. They eliminate the need for mixing containers tmtl tipplicators. 
They can be storetl tmd tisetl in the stime conltiiner. ol'ten for long 
periotls of time.

1201 Connoaicul Avc. I2W • Suilc 300 • Wtiiliinoton. DC 20036 - 202.833.9471
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FOR IMMEDIATE RELEASE 
March, 1993

CONTACT: Brette Reiman 
(202) 835-8865

CONCERN FOR OZONE DEPLETION CLEAR,
KNOWLEDGE OF CFCs MOSTLY CLOUDY

WASHINGTON, DC -- When it comes to knowledge of ozone depletion and 

chlorofluorocarbons (CFCs), an Opinion Research Corporation survey reveals that Americans 

have a lot to learn. The results fall in the wake of the 15 year anniversary of the U.S 

Environmental Protection Agency’s regulations which banned CFCs from most aerosol products.

The survey, commissioned by the Consumer Aerosol Products Council (CAPCO), found that 67 

percent of Americans surveyed consider themselves "extremely concerned about the 

environment" But among those who are "extremely concerned:"

o Almost one-half do not know how CFCs affect the environment;

o Almost one half cannot name the most common uses of CFCs, and more than 30
percent incorrectly cited aerosols as the most common source, despite the fact that 
CFCs have not been used in most American-made aerosols since 1978. Only one 
in five is aware that CFCs are used in refrigeration, and only one in thi^ is 

aware that CFCs are used in air conditioning.

o Almost one-half are unaware that, in 1978, the U.S. Environmental Protection 
Agency halted the use of CFC propellants in American-made aerosol products. 
Many aerosol manufacturers had voluntarily stopped using CFCs as early as 1976.

Under the Montreal Protocol, all CFCs will be phased out by the year 2000. "It is critical that 
we effectively inform the public about ozone depletion and the true sources of CFCs," notes 

Steve Seidel, Deputy Director of the U.S EPA’s Global Change Division.

uuu
II II II
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STUDY SHOWS AMERICANS NEED 
BETTER INFORMATION ON THE ENVIRONMENT

WASHINGTON, D.C.-A recent study shows 78 percent of Americans would support

regulations requiring aerosol propellants to be "safe" for the stratospheric ozone layer-

unaware thaL by law, virtually all U.S.-made aerosols haven’t used ozone-depleting

propellants for more than a decade.

"The Environment: Public Attitudes and Individual Behavior" study, released in July 

by the Roper Organization, Inc., and commissioned by S.C. Johnson and Son, Inc., also found 

that "a majority of people who know about ozone think aerosols are the main contributor to 

the problem-and the number one reason for this is because aerosols are thought to contain 

CFCs" (chlorofluorocarbons, ozone-depleting propellants eliminated by law from American- 

made aerosols in 1978).

"This study reveals that consumers don’t know the facts on the ozone issue," said Dan 

Minogue, chairman of the Consumer Aerosol Products Council. "That’s why we’ve formed 

the Council, and we’re hoping the media-the public’s Number One source of information on 

environmental issues—will help us get out the facts on today’s aerosol products."

-more-
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This study, the first to go beyond attitudes to examine consumer behavior, received 

widespread acceptance with government, business and environmental leaders.

The Consumer Aerosol Products Council was formed to provide information on 

aerosols and environmental issues for consumers, government decision-makers and educators 

at all levels; offer technical and scientific resources for media; work cooperatively with 

national and local environmental and consumer groups; and coordinate industry efforts to 

promote the aerosol package. Council members include container manufacturers, valve 

manufacturers, overcap manufacturers, propellant manufacturers, fillers of pressurized 

products, consumer products manufacturers and industry associations.

For more information on aerosol containers, call the Council at (202) 833-9471. For 

details on the Roper study, contact Cynthia Georgeson, S.C. Johnson and Son, Inc., at (414) 

631-4728.

n IIII
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’•THE AEROSOL ADVENTURE" WINS AWARD FOR 
ENVIRONMENTAL COMMUNICATIONS

WASHINGTON, D.C., MAY 1, 1992-The Consumer Aerosol Products Council’s "Aerosol

Adventure," an educational program created to teach students the science behind aerosol

products and their environmental impact, has been awarded the 1992 CIPRA ("Creativity in

Public Relations Award") in the environmental communications category by Inside PR

magazine.

The education package, geared to 5th-9th grade students, includes a 13-minute video, sample 

aerosols, teacher and student guides and a classroom poster. The package, available to 

teachers since November 1991, has already been scheduled for over 3,100 showings. "The 

response from the education community has been overwhelming," said Dan Minogue, the 

Council’s chairman. "In addition, the aerosol industry has used the educational tool for 

employees, customers, civic groups and corporations."

"The Aerosol Adventure" is the story of Bobby and Jessica, who, during their Saturday 

morning chores, find an aerosol genie who turns their normal routine into a learning 

adventure about aerosols and science. "The Aerosol Adventure" is available on a free-loan 

basis from Modem Talking Picture Service by calling 1-800-243-6877 and asking for digest 

#24737.

-more-
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The "Geativity in Public Relations Awards," introduced in 1991 to recognize the best work in 

U.S. public relations, are among the industry’s top honors.

The Consumer Aerosol Products Council, supported by companies that manufacture and 

market aerosol products, was formed in 1990 to provide information on aerosols and 

environmental issues and coordinate industry efforts to promote the aerosol package.

###



Sw

ENVIRONMENT

Seeing Red Over Little Green Lies
Qorry, kids, you can't trust 
da superhero, at least when 
it comes to the environment. 
Comic books and cartoons are 
now trying to teach kids to 
save the planet. Too bad they 
get so much wTong.

The "Funky Winkerbean” 
and "Ziggy" comic strips, the 
"G.L Joe" TV cartoon and 

a "Teenage Mutant Ninja 
Turtles" comic book have all 
told kids not to use spray 
cans because the CFC pro­
pellants eat up the ozone 
layer. (In 1978 the United 
States banned CFC propel­
lants from ail but a few spe­

cialized uses.) A teaching 
guide for elementary schools 
and a Girl Scout environment 
book also incorrectly linked 
spray cans to ozone depletion.

Kiddie books and TV are so 
riddled with little green lies 
that "much of what is taught 
to children is simple-minded 
and inaccurate," says Jona­
than .^dler of the Competi­
tive Enterprise Institute in 
Washington, D.C. The Scout 
book advises children to 
"use biodegradable garbage 
bags. " There is no such beast; 
paper and plastic remain in­
tact for decades in landfills.

CBS "Schoolbreak Special” 
j said, "Recycling paper saves 

trees,” but 87 percent of the 
paper used in this country is 
from tree farms. .-\s more pa­
per is recycled, fewer trees 
are planted on the farms.

A Roper poll last year 
found that only 14 percent of 
those surveyed knew that 
aerosols don't use CFCs. Pub­
lic understanding of other 
green issues is about as good. 
If tomorrow’s pollees have 
paid attention to what TV 
and comic books teach, look 
for the .same result in 200.5.

s H R ;j N Begley
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Isn’t It a Little Late for G.I. Joe 

To Try to Be Politically Correct?
By FTtANK Edward Aixen

staff Reporter of The Wall Street Journal
Saturday morning cartoons offer some 

fantastic ideas of environmental threats.
In an episode of the popular “G.I. Joe" 

series titled "Nozone Conspiracy," evil 
Cobra forces plan to destroy the Earth's 
stratospheric ozone by siphoning chloro- 
fluorocarbons from giant aerosol tanks of 
shaving cream. "Shaving cream contains 
aerosols, and aerosols contain chemicals 
called CFCs that destroy the ozone layer, 
letting through dangerous ultraviolet 
rays." G.I. Joe tells his compatriots. 
Once the ozone layer is “busted,” Cobra 
expects to sell protective Nozone skin 
cream to every man, woman and child on 
Earth for $500 a tube, generating annual 
revenue of $117 trillion.

The scheme’s economics might impress 
even Ivan Boesky, but the aerosol industry 
fears such programs give audiences the 
wrong idea. Except for a few specialty 
medical products, such as asthma in­
halers. U.S. aerosols haven’t contained 
CPCs since they were outlawed in 1978. 
Other countries where consumer aerosols 
are made have generally followed suit.

So the Consumer Aerosol Products 
Council is picking a fight with “G.I. Joe. ” 

“I call it dirty pool, ” says the council’s

chairman. Dan Minogue. The group has 
begun its own campaign, including a 13- 
minute video designed to convince school- 
children that aerosols are their friends.

Meanwhile, Mr. Minogue says, the 
council has complained to DIC Enterprises 
Inc., Burbank. Calif., the producer of the 
'“G.I. Joe ” series. The council also criti­
cizes Hasbro Inc., the maker of G.I. Joe 
action figures, for making similar charges 
about shaving cream and CFCs in its latest 
toy packaging.

A Hasbro spokesman apologizes for the 
error and says it won’t be repeated, but he 
also defends such packaging as “part of 
the fantasy” of the G.I. Joe product line.

Robby London, the series’ executive 
producer, says DIC hasn’t been contacted 
by the council, but expresses regret. "If we 
have erred, we apologize, ” he says. “‘It’s 
possible that our show was based on re­
search that was out of date. But even so, I 
think raising kids’ awareness about ozone 
depletion serves a greater good. ”

Mr. London also says most Americans 
assume aerosols still contain CFCs. “The 
industry hasn’t done an effective job of 
informing the public. ” he says.

The council admits the public is con­
fused. A spokeswoman says: “That’s why 
the council was formed two years ago.”
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Misconceptions on CFCs 
Prove Hard to Root Out

M MERICANS remain unin- 
^ formed about CFCs - and the

Aaerosol industry isn't happy.
According to a survey conducted 

late last year by Opinion Research 
for the Consumer Aerosol Products 
Council, close to half of all the people 
surveyed didn’t know how chloro- 
fluorocarbons affect the environ­
ment. (Answer: They deplete the 
Earth's ozone layer.)

The industry trade group's survey 
of more than 1.000 people over the 
age of IS also found that almost half 
of all respondents couldn't name the 
most common uses of CFCs. (Hint: 
The Environmental Protection 
Agency has lately stepped up regula­
tions for the disposal of air condi­
tioners and refrigerators.)

Ignorance about CFCs is a matter 
of urgent concern to the aerosol 
council, because of the continuing 
misconception that aerosol cans re­
main a major source of CFCs. In the 
sun'ey. the industry was upset to find 
that more than 30"c of respondents 
mistakenly said aerosol cans were 
the most common source of CFCs 
Actually, the EPA banned all use of 
CFC propellants in 1978 except for 
certain medical applications.

Daniel .Minogue. vice president 
for sales at Precision VaJve. savs 
such Ignorance has cost his industry 
dearly. The market shrank bv one- 
third in the wake of the 1978 ban. 
"Even those products that didn t con 
tain CFCs suffered." he says: onlv 
now :s the number of aerosol .ans 
bac.'-t to its tormer level

To combat misconceptions, the 
council has printed up 10,000 infor­
mation kits to distribute to schools. 
About 7,500 teachers have already- 
ordered them, says Mr. Minogue.

Mr. .Minogue concedes that aero­
sols are still a minor environmental 
worry, because they include volatile 
organic compounds that contribute to 
smog - though as a source of VOCs, 
aerosol cans are dwarfed by other 
sources, mainly auto and other in­
dustrial plants.

So why shouldn’t consumers just 
switch to pump-driven hair spray and 
roll-on deodorant? “They don’t do it 
as well.” argues Mr. Minogue. "The 
aerosol is the best delivery system in 
terms of sanitary conditions." he 
adds, noting that many people who 
share an aerosol deodorant wouldn't 
dream of sharing a roll-on.
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March 29, 1993

The Executive Office of the Vice President 
Old Executive Office Building 
Washington, DC 20501

Dear Mr. Vice President:

We share your goal of sound environmental education to encourage 
positive and effective environmental choices by our nation’s young 
people. These educational efforts must strive for accuracy and 
consistency to prevent public confusion which imdercuts effective 
environmental action.

The "Ask A1 Gore" column in Newsweek Just for Kids (March 29, 1993) 
advises a yoimg girl concerned about ozone depletion to "stop using 
aerosol products with chlorofluorocarbons." This special Newsweek 
section is designed for wide distribution in classrooms; many of these 
classes will also be using "Ozone: The Hole Story," a PBS documentary 
in which you correctly refer to the 1978 removal of CFCs from aerosol 
products. The result is a great potential for confusion among students 
and teachers which I’m sure you agree needs to be clarified quickly.

We woxild like to set up a meeting with the appropriate members of your 
staff to discuss how to work with Newsweek to correct this unfortimate 
miscommmiication in a timely way and prevent further confusion.

Respectfully,

Carol D. Lippincou
Consumer Aerosol Products Council

enc:
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■■ ■■ ids of all ages are con- 

cerned about what the 
government is doing 

to help the environment. Here, 
Vice President A1 Gore—who 
wrote "Earth in the Balance” 
last year—answers questions 
sent to Newsweek Just For 
Kids by students in California, 
Ohio and Massachusetts:

Lauren Kasberg, 11 
Spruce School 
North Olmstead, Ohio

I/’*
II1
fia

'1
!»

I hopetherainfor- 
ests are saved, be­
cause I would like to 
studythemand

learn moreabout 
them as I get 

older.

which Third World countries 
are forgiven part of their for­
eign debt in exchange for pro­
tecting rain-forest land. We 
need to find more incentives. 
Private companies and govern­
ments must work hand in hand, 
with the understanding that if 
we don’t save the rain forests 
now, it will be too late later.

As many as half of 
all the living species 

earth—some experts say

Sigita O. Janulaitis, 12 
Lawrence School 
Brookline, Mass.

more than 90 percent of all liv­
ing species—find their homes in 
tropical rain forests and can­
not survive anywhere else. Most 
biologists believe that the 

destruction of the tropical 
rain forests represents the 

single most serious dam­
age to nature now oc- 

- \ curring. They are dis­
appearing from the 
face of the earth at a 
rate of one and a half 
acres a second, night 
and day, all year 
round. The presi­
dent and I are com­
mitted to ways 
to reduce this 
destruction. We 
strongly support 
innovative meas­
ures like debt-for- 
nature swaps, in

If the hole in the 
ozone gets bigger, 

will the earth 
then become 
a desert?

A part of the 
ozone layer has a 

hole in it over Antarctica, or the 
South Pole, and it’s getting big­
ger because of the harmful 
chemicals we are putting in the 
air every day. But we can do 
something to stop it. We can 
stop using aerosol products with 
chlorofluorocarbons (CFCs). 
When we have our air condition­
ers and refrigerators fixed, we 
can make sure the CFCs are 
recaptured. And the United 
States can agree to observe in­
ternational agreements to limit 
the amount of ozone-depleting 
chemicals released into the air.

i !'.R( KF.R-r,AM.\l.\ I.IAISON
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RESOURCE 
DEPLETION 

The world will 
need twice the raw ma­
terials in 2010 that it 
does today. To use oil in 
the next decade at the 
rate we do now, we need 
to discover as much in 
10 years as has been 
found in all of history.

5^»as AIR
QUALITY 

From the newer 
cities of the U.S. to the 
antiquated coal towns 
of Eastern Europe, as 
many as 1.25 billion 
people—that's almost 
one fifth of mankind— 
breathe air considered 
'unhealthy.'

The U.S. is trying to protect more and more ani­
mals—758 species are on the national endan­
gered list today. \ f.

We didn't just start 
fixing the environment— 
the U.S. banned the use of 
CFCs in aerosol cans all 
the way back in 1978!

<1^8 NEWSWEEK: MARCH 29. 1993

i( t\ Fuel efficiency has 
)y doubled since 

^ 1976, saving an^

A extra 2.5 million
^7 barrels of oil daily.
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FRIDAY, MARCH 17, 1978 

PART II

m
ENVIRONMENTAL 

PROTECTION AGENCY

CONSUMER PRODUCT 

SAFETY COMMISSION

DEPARTMENT OF 

HEALTH, EDUCATION, 

AND WELFARE

Food and Drug
Administration

■
CERTAIN FLUOROCARBONS 

(CHLOROFLUOROCARBONS) IN 

FOOD, FOOD ADDITIVE, DRUG, 

ANIMAt FOOD, ANIMAL DRUG, 

COSMETIC, AND MEDICAL 

DEVICE PRODUaS AS 

PROPELLANTS IN SELF- 

PRESSURIZED CONTAINERS
Prohibition on Use

(65M-01-MI
THU 40—Protection of Environment

CHAPTER I—ENVIRONMENTAL 
PROTECTION AGENCY

SUIOtAPTEI (—TOXIC SUISTANaS 
CONTIOl ACT

CFRL 1013-4: OT8 0410021
PART 762—fULLY HAIOGENATED

Otloronuoroolkone*—Clarification of 
_Pinai Rule

EnvlroninentAl ProtectionAGENCT:
Acency
ACTION: CUrlTlcAtlon of flnAl rule.
SUMMARY: On Meirh 17, 1978. the 
EiivnromnentAl Protection Agency 
(EPA) promuiftted t ftniJ rule pro- 
hlbitLnc Almost aU of the majiufAc- 
ture. processuK. end distribution of 
fully hAlocenated chloronuoroAilsAnes 
(herelniiler referred to as chlorofluor- 
ocarbons) for those Aerosol propellAnt 
uses which ire subject to the Toxic 
Substsincee Control Act. IS U.S.C. 2601 
et teq. ("43 FR 11318). '
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USE OF CHLOROFLUOROCARBON 

PROPELLANTS
Mr. D’AMATO. Mr. President, many 

people will be reminded of ^reen things 
on this March 17. But let me move ber 
yond shamrocks and leprechauns and
point out a special Vgreen”. theme we 
should all recognize on this date.

rOn March 17.1S78, the Environmental 
Protection Agency took an Important 
step toward protecting onr - environ­
ment when It promulgated regulations 
prohibiting the ; further use J of 
chlorofluorocarbon [CFC] propellants 
from almost all aerosol products manu­
factured and sold In the United SUtes. 
At that time, the theory that CFC’s 
may play a role in ozone depletion was 
relatively ’ i->new.' ^ Responding to 
consumer concern, however, many U.S. 
manufacturers of aerosols had already, 
voluntarily, ^gun to Introduce alter­
natives to CFC propellants. ’

In recent years, with growing public 
debate—Indeed .worldwide 'debate— 
about I ...^ the .. '. .- Impact / - of 
chlorolluorocarbons on the Earth’s at­
mosphere, the Importance of this step 
is clear. Under the International agree­
ment we call the Montreal protocols, 
CFC's are due to be phased out of exist­
ence worldwide by the year 2005. :

Changing the basic formula of a prod­
uct Is never easy. In the case of aerosol 
products, changing tcom one propellant 
system to another was Indeed a com­
plex undertaking. Hundreds of products 
had to be reformulated and retested In 
order to assure that new kinds of pro­
pellants would work as well as CFC 
propellants had. For V some products 
this was an extremely difficult proce­
dure and costly to undertake. But the 
U,S. aerosol Industry compiled fully 
with the 1978 regulation and. In fact, 
led the. way for. the rest of the world. 
CFC’s have now also been banned from 
aerosol products in Canada, -Britain, 
Mexico, and most European countries.

< Tlie sad thing Is, though, that, public 
perception has not caught up with re­
ality. Public opinion polls, taken as re­
cently as last year, indicate that 86 
percent of the American people are not 
aware that aerosol products do not 
contain CFC’s. And It’s no wonder this 
Is the case. Newspaper and television 
stories about CFC’s often strengthen 
the myth by Illustrating articles about 
CFC’s with a picture of an aerosol can, 
totally misrepresenting the real situa­
tion.

Recently, children’s television pro­
grams, books, and comic books have 
concentrated on environmental Issues 
as part of a welcome trend to educate 
kids about our Earth. An Investigation 
of these Influential communications 
tools, however, will show that they too 
frequently contain Information that Is 
simply wrong. Many, for Instance, 
point to aerosol products and tell their 
young readers that these products ore 
bad because they contain CFC’s. that 
using aerosol products helps to bum 
holes In the ozone layer. Some of these 
materials are provided to teachers to 
use with young students. We are build­
ing a generation of environmentally 
conscious children who have been 
taught a false set of facts.

On this 15th annlvsary of the prohibi­
tion of CFC’s In U.S. produced aerosols,
I want to commend the Industry which
produces these lmix)rtant products for 
their efforts at environmental edu­
cation. The Industry Is . workliig di­
rectly with the media and with school 
systems to remind the American public 
that aerosols are not harmful to the 
ozone layer, that they are free of 
CFC’s, and that children—and their 
parents—don’t have to avoid aerosol 
products.

In addition to being CFC free, U.S. 
aerosols are also recyclable In many 
communities around the United States 
from Washington, DC, to Pittsburgh 
and Phoenix. Most aerosols are 
packaged In steel cans and the rest In 
aluminum, all of which can be recycled 
like other empty steel and aluminum 
cans. ’The steel used to make aerosol 
cans contains about 25 percent recycled 
steel.

The companies In the aerosol indus­
try have worked hard to produce prod­
ucts which are efllcacloaa and environ­
mentally sound; In other words, they 
work and they don’t hurt the ozone 
layer. The more than 100,000 Americans 
directly employed In the aerosol Indus­
try are proud of their companies and of 
their products and rightly BO.

March 17 may be a day wben we 
think green means Irish. But green on 
this date should also remind us that 
U.B.-prodaced aerosols have been CFC 
free since 1978.
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wEIW Stratospheric Ozone Protection
Final Rule Summary

MEETING LABELING REGULATION REQUIREMENTS
This jjuidanoe offers manufacturers, distributors, whole­
salers, and retailers instruction on how to comply with the 
final labeling regulation. Examples illustrate many of the 
key regulatory fearures and clarifies the issues that have 
be^ raised since the rule’s publication on February 11, 
19S8(58FR8136).

KEY FEATURES OF THE FINAL KEQtl STS

on iNovembef iSW, congress amenaeo tne clean Air na 
CCAA). Secdoo 611 of the AO, as amended, requires labeling 
of products made with or containing class 1 and class 11 
ozoie^pleting giNaanrfts. it also requires that containers 
containing dass I or dass E substances be labeled. The final 
regulation includes the following key requirements:

1) Treatment of Products and Imports 
Mnfwfiwttirwl ivlor to Miry 1$, IPPJ

All products made before May 15, 195^ arc exempt from 
the labeling xecpitrememK if the manufaaurer U- able w 
show ufObin24 touTs.-apon request, that iis products were 
made before that date.
If an itrpofTfir importi ptortiim tnafie prior to May 15, 1995. 
he/she must be able to show, upon request by EPA, that 
such products were made before the deadline The date of 
manufacture may appear on supplementtl printed material 
such as shipping papeis, bills of lading, and invoices, or 
may be made available through index code references, or 
any other means by which a company tracks its products.

2) Products Manufactured With Class I Substances 

labdPass-Tbrougb Setuirement
Maimiactureid of produce that use a dass 1 subsunce must 
label their products. Such products manufaoured with class 
I suhstancfM may he elertronir; parts wa.shed in claiw I snl- 
venLs, .sudi a.s electiinil (riinpniit^ii.'^ and uietal iiuxiiu'j.',, 
plumbing fittures, and products using class T adhesives, 
such as some packaging, books, and sporting goods. If a

roinufacturer purchases a produa from a supplier that 
labels its product ‘manufactured with,' the manufacturer 
does not need to incorporate that information into a label 
on its final product In other words, manufacturers need 
only label thdr products according to their om dinsd man­
ufacturing process, labels on products containing dass I 
substances and containers of c^s I or class n substances, 
however,, must be passed through the stream of commerce 
to the ultimate consumer, since the oaone-depleting sub­
stance is contained at the time of purchase. In the’ case of 
adhesive or solvent products, the purchaser is likely to 
relea.'w^ the .suhfiiancfi upon application of the product.
for example, a produa coiuaming, sudi as an aUhesive, 
must be labeled as 'coiUaimng.' when that product is 
applied by a subsequent manuractuier in affixing a cushion 
to a seat, the seat must be labeled as a 'produci manyiat- 
tured with” because the CFCs have been released. Hie sub­
sequent sale of the seat to an automobile manufacturer 
would not result in the labeling of a car based on fliai produa.

Sitbiitititries and tbs labsl Pass^Througb Ifeijuinttntrti 
Tlic rule slates dial wholly-owned subskUaiics arc part of a 
parent company and are required to pass the warning siau;- 
mant between sufcBidiaries. If a subsidiary is «or JOO per­
cent wholly-owned, the label is not required to be passed 
through from one subsidiary to another.
If a parent company owns 100 percent of another company 
and sells a small portion following the effective date of this 
regulation, EPA may look unfavorably upon the parera com 
pany if it appears that the company made the change with 
the intention of avoiding the label pass-through rcquiic- 
nrentby selling a sniaU share of its subsidiary company.

A Reduction inUseqf CFC-IB and/or 
Metbyi Cbhrqform Over 1950 Use 
If a company (including its divisions, branches, or facilities) 
hat achieved a total use reriucJion of methyd chloroform 
(MOO aniVoi tlPr-115 ir.seti as ,so)veTii.s iii iLs manufactua-ing 
processes by 95 pertient or greater over its 1990 iwe, its 
products manufactured with MCF andVor CFC-113 are

116
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pYetnpf from rhe. labolirg roquironiRnts Ir mnsr have 
achieved die above reduction either over the most recent 
calendar year, or fcv a 12-fnonth period ending within 60 
days of its eeitifieation to EPA.

Companies may submit certificadons to EPA under this 
provision May 15, 199^. Send certifications to: label 
itig Manager, EPA, 6205-J, 40J m street, sw, -Washington, 
DC 20'i60. See final rule for further details on the certiUca 
tion and records required

Incidental Uses of Qass I Si^aumces
-lahelinR k not n>c|iiined for nonv;on£a^t inddenral usb? of 
dass I substances, induding:

» A piooess In which a dass I substance, such as a solvent, 
IS used to clean or maintain tnanufactuilng equipment, 
wbete the surface area being cleaned has no direa con- 
tad widi the produa

• A process m which a class i substance is used m retng- 
eated equipment to keep food products cold; the

. refrigerant does ivot come into direct contact with the 
food p^uos.

Labeling is not required for some contact incidental uses 
that are

• A process in which a class 1 substance is used Interrnit- 
icMliy, noi TtMiitUify, u« pan of ilic direct inctriafucluiiiig 
piuurss, sudi as sput-ckauiiiig icxiiles, deaning ink plates, 
or testing for leaks In a cooling system and condenser.

• A process in whi<h there is an initial coniaa between the 
substance and the product, that occurs infrequently (typi­
cally as part of a maintenance process), and perhaps 
unintentionally. An example is the use of methyl chloro­
form as a spot remover in the textile industry; it is used 
infrequently and is not a routine part of the manufactur- 
ii^ process.

Labeling is required for uses that are nor considered to be 
Incidental Th^ tadude:

• Most nxdd release agents that are applied systemaiically 
throughout a manu&ounng proces.s.

• Defluxmg of printed dreun boards during a continuous 
IMOduction process.

• FontlpmcRMing,-such xs the manufacturing of some spices.

i) Products Containing Pass I Substances and 
Coditalners of Class I or Class If Substances

TboDistirtcUonBctwoen Contafrurs andPmducts Containing 
Containers of class I or class II substances or mixtures 
containing one of these substances must be labeled as of 
the effective date of the regulation. Products containing 
class I substanars must alsu be labeled on May 15, 1993-

Pmductt containing class n substances will be required to 
be labeled before January 2015 should the Administrator 
make the determination that substitutes are available for 
those products.
A container contains a class I substance if the substance 
must be transferred into another container or into another 
produa in order to realize lu Intended use.
• Examples are a 5-gallon an of CFC-12, or an isotank of 

MCF, Trfiich would eventually be transferred to crther 
vessels, sudi as lefngeraiion equipment or degreasing 
units, for their intended use.

A produa conuins a class I substance If the substance. Is 
used in die coruaiiiei or equipment without having to be 
transfcried. Examplci include some aerosols, solvents, 
adhesives, inks, uMLings, and closed-cell foams.

Upon subsequent use of these products, however, a com- 
frtny would label irs pmdnCK ‘manufactured with* (see 
example above in #2)

“Products containing* also include some air condiuomng 
and refrigeration equipment. When they are mstaiied m 
other products, sudi as automobiles, their labels would 
remain the same, beause the refrigerant is intact at the 
point of purchase.

How to Containers of Recaptured Suitstancts and Waste
If a company uses class 1 substances and captures-^se 
substances for indneralioii, it iiiusi label all contaiiias of 
class I substance waste bound for fncioeration or waste 
containing trace amounts of class I subsutnees.

Orone-depleting snbsrancft.*; hound for incineration and 
made into new prod>.im miiRt he labeled to inform the ser­
vice technician the specific substances to be handled and 
processed. The new product containing ozone-depleting 
substances would require labeling.

TnicvQiuPt^tfssiufit^/Utitt^ResuktngFromhukbiertent 
Production, Unreaa&dPesdstocks, atidProcesi Agents

tnadvertent Production: EPA realizes there are druum- 
stances in which an ozone-depleting substance is formed 
from a chemical reaaioo that takes place in a manufaame 
process, such as the fotimation of cartxin tetrachloride in the 
chlorination of driiAing water. Sudi production is uninten­
tional, resulting in trace quantities of a class i substance 
fPiiraming in the. final produa, and therefore does not trig­
ger the labeling lequirements.

Process AgffntS: Iia addition, when manufacturers use an 
ozonc-dcplcting substance as a feedstock or a process 
agent in their iiunufaciuring processes and insignificant or 
U'dce quantities of the substance remain in the final produa.

M
£0'd 0TiS9SF6 WOdd L£:£l EGei-FT-ddb



STftATosPHsmc Ozone PftoncnoN: Fmi Puie SuMMAflv

tbft pKidud is exempt fiom the libeling requimments for a 
‘product containing.*
For example, caibtMi tetrachloride is used as a catalyst in 
producing chlonnated nibber, the remaining trace amoums 
tn the final product would not trigger the labeling require­
ments for a "product containing." This introduction of the 
Eubsiancs* is essential to (be process and is neither con­
sumed nor inadvertently prodiuoed, thus the final product 
would be labeled as a "pr^ct manufactured with"

In the cut where a process agent is introduced, then 
removed from a product—such as in the case of many explo­
sion suppiessantit—the product, would .still mrpiire a label 
indicating it was "manufactured w'ith a dass I subsutnce," 
unless the lemoved substance is subsequently transformed.

Tmmemo/tbeijsec/amJSudsiancespr
RepattsoMdUseaPToaucts
if a company sells solveru-cJeamng products mat do not 
contain ozone^pletmg substances, and those products are 
used by manufictuiefs who may use oaone-depiedng sub­
stances in their processes and then return the used solvent 
produa for recycling, any contamination of those used non- 
dass I solvents resulting in trace amounts of dass I sub­
stances in the recyded product would not trigger labeling.
If a company lecydcs solvwts ot odio chcnucal products 
Uiui cunuiin diuKi I :«ubuUirKe;> ncccscwry pun of dieir 
uxupusiliun, il must Ubcl die new (rccyded) piodua as a 
"product conuunlng" a dass I substance, since the sub­
stance is xwoessary to the manufacnire of the produa.
If a company sells used pmducts, it is not required to re­
label them, heeaiwe they have already been tntrrviured into 
interttate enmmerne.
If a company perfonns repairs or upgrades on products 
using dass 1 substances, it is not required to lat«l them; 
however, if it purchases components made with dass I sub­
stances, those components should be labeled, but the label 
is not required to be passed through with the product. 
Prodbets being upgraded, for example, would not require a 
new label on the final product, because they are not being 
Introduced into Interstate commerce.

4') Label Appeannee and Plaoefliient

Haw the Lobds Must UxA
Format the labels so that they are in a stpioreorivaemgular 
tffRJwith Of without a border. The word "WARNING' must 
be in capital lettm. See rule for type size requirements.
The warning statement must be in strong contrast against 
its badtgroimd. For example, black on white or red on 
white piGsent strong conuasts; howevei, ydlow on wliitc o<

dark blue on green do not. The key is that the warning 
statement be 'cteatty iegibie and conspicuous."
The warning sutement may be pirinted direcdy 'on a prod- 
oa or its outer packaging, or or. akemarive labeling; acwal 
adhesive labels, although an option, are not required.

mere the Ledtels Should Afpear
Principal Panel (POP) or a Di^Ioy Panel Area.
Placing ihe warning siatemem un any of ilwaw diaplay pan­
els dcaHy meets the mandate that the statement be dearly 
legible and conspicuous.
AUeryiittiije Labels. These may be used, as long as the state­
ment is clearly legible and con^icuous. Examples are 
hang tags. tape. card.<t. stickers, and other similar types 
of overlabeling.
Outer Packaging. The warning statement may be placed on 
the produas outer padraging if me produa is sdd m us pack­
aging. or if the consumer is able to read and understand the 
warning statement on such packaging at the Ume of purchase.
Supf^emental Printed Materials. Placing the warning state­
ment conspicuously in supplemental printed information 
that accotnpanica the product or container, such as 
invoices, bills of lading, package inserts, and .Material Safety 
r>ata Sheets (MSDS) at the time of purchase meets the
lequireiiieiii^ ui, lung at. tlie puidAtsw can lead the wau-nmg 
suicniciu upon puidtase.

Promotional Materials. For products purchased through 
telephone or mail orcters, print the warning siatemem in a 
conspicuous place in sales promotional literature, 
nRwspapctrs, oi displays so the warning statement is avail­
able before the time of purdiase. A company could include 
an insert in such primed material bearing the warning state­
ment Another option would be the use of supplemental 
printed materials that accompany the produa at the time of 
delivery. "With this option, the consumer must be able to 
return the pioduct if. at the time of dcLvciy oi payment, 
tliey choose not to make the purchase based on warn­
ing siaiemcjii.

Produas that are labeled in any one of the above methods 
do not require additional labeling.

Treatment xiflYodiiasManiiliBcnired for Espon

Products manufactured for export are not required to he 
labeled, but there must be sound evidence that such prod­
ucts are intended for export This could include.-
• Clear identification of an export area in a warehouse.
• Destination papeis, Upping papers, or other dooimcn- 

uiluii indicating dial (lie pruducls arc iiiicndcd fui
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cxpon. This InfoniaUon inust be readily available un site 
upon request by EPA,

6) TfcaniKfii of ProdocnMaauOcniretffisr import

The imponer will be held liable for all produos subjea lo 
the labeliag requirements in^xsrted into the United Sates. 
These produos are Introduced Into Iniersaie commerce at 
the site of u.S. Customs clearance.
TmpfMtaM muAt havr m ir.»flonahlr. S'.lir.f that prrwtiirts infrrv
duoed into inteistate commerce are accurately labeled. In 
order to have a reasonable belief, importers may investigate 
4t least one step back into the manufactuiing process or 
develop a contractual agreement with its supplier indicating 
whether the products have been made with ozoncnlcplct- 
ing aubatancca. An MSt>S would be anochex option for 
establishing a reasonable belief
An importer planning to incorpora» ie imported product 
made with da» I substances into a new produa must label 
the import; however, it is not required to label its final 
ivoduot if no dasft I .■substance is u.sed in the manufacture of 
the final product. If the product contain.^ a class I sub­
stance, such as an air conditioner to be installed into an 
automobile, the importer must label the final product (the 
vehicle as a product eontaining upon its introduction into

oomineroex

7) labeUog of Padtagixig Materials

Manufacturm 0/Packaging Materials Made wuk Class 1 
Substances Must label
If a company makes packaging matetials using class I 
subsances, it must label its products as 'manufaaured 
with a da.« I .sub-sance." The company'.s customer, how­
ever, is not required to pass the label on the packaging 
materials through with its product. Examples of these 
products include some corrugated packaging or open-cell 
foam-blown materials.

Mamtfactutm (^Packaging Materials Used to
Package Products Made by That Company 
If a company makes its own packaging materials using a 
class 1 substance and it also makes a product using no 
ozone-det^eting substaiKss to tx sold in those packaging 
materials, its final package must be labeled based on its use 
of dass I substances in the packaging materials.
For examfde, a candy company may use a class 1 adhesive 
to affix a wrapper. The final produa would be labeled 
"manufactured with."

6) thtiducls and Processes Under Research & 
Devdopmeul

The use of dass I or dass U substanocs in tiie icscardi and 
development of a product or process does not lequiie 
laheUng, since neithv one has been iiiiiuduccU uno iuiei- 
sate commerce. Upon a new produa’s introduaion into 
Iraersaie commerce, labeling would be tcquiicd,

9) EPA Petldon Processes

A manufacturer may petition EPA to add a class TI sub­
stance Or process using such a substance to the leVii^Jing 
regulation if EPA determines that substitute products or 
processes; do not rely on class H substances; reduce the 
overall risk to human health and the environment; and, arc 
currently or potentially available
For products made with dass I substances, a manufacturer 
may petition EPA to temporarily exempt a product or 
process using a dass I subsance from the labeling require­
ments if SPA determines that no substitute products or 
processes exist that; do not rely on dass ,1 substances; 
fpdu«» the overall ri.sk to human health and the environ­
ment; and are currenih' or potentially available

10) inti^talQnliitolttterstare CocimjteK^

There are three entry points into inierstate comment for 
purposes of labeling requirements;
* Site of U.S. Cxistotm (Customs) clearance. Labeling may 

occuj: <1) at the foreign production facility per agree- ' 
ment between manuiaewrer and imporicr, wliilc in ix-in- 
slt, or at another location before U.S. Customs inspstis 
goods; C2D in supplfimenal printed material prior to the 
products’ entering the location in which Custom£ inspec­
tion occurs.

• Introduction into manufacturer’s, distributor’s, whole­
saler’s or retailers warehouse. Labeling may occur at 
manufacturer's production fadkty, or upon entry into 
manufacturer’s warehouse.
DistributotSj wboksalers, and retailers must pass labeling 
information through to the customer. Labeling inf'Omia- 
lioii received from a uaiiufactuiei must reuain with 
products in lire warehouse until tlie distributor, wlxJe- 
saler, or retailer distributes tx sells them. If the-labeled 
products are repackaged or require new labels, such 
labeling must be secured ptiorio the release of the prod­
ucts from the warehouse.

M
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dLspeasers containing HCFC* do, in fact, exist.^ Consequently, in this lulemaiing EPA 

proposes granting excqitions under section 610(d)(2) to, and oelfy to, the eleven products 

(or solvent uses of CFCs in these products) exenaipted under the Class I Nonessential 

Products Ban (58 ER 4767). TTiese products are listed below;

I Medical devices listed in 21 CPR $112S<e) 

iL Lubricants for phartoaoeuticBl and tablet manufacture 

iiL Gauze bandage adhesives and adhesive removers 

iv. Topical anesthetic and vapocoolant products 

V. Solvent uses in lubricants, coatings or deanlng fluids for electrical or 

electronic equipment

vi. Solvent uses in lubricants, coatings or cleaning fluids used for airaaft 

maintenanoe

vii. Solvent uses in mold release agents

viii. Solvent uses in spinnerette tubricant/deaning sprays

ix. plasma etdiing

X. Solvent uses in document preservation sprays 

zi. Solvent uses in red pepper bear repellent sprays

has not at this tune identified satisfactoiy substitutes for the products which, in 
its January 15,1993 rulemaking, the Agency exempted from the ban on aerosols and 
other pressurized di^)enseTS comainiag CFCs; however, BPA believes that due to recent 
technological advaoces, adequate substitutes for some of the applications exempted in 
the Class 1 Ban may soon be available as welL
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For a distiibutor putchafee a bulk shipment of
nuts and bote that ate labeled on. supplemental printed 
material as products manufactured with CFCs. 'The sup- 
plemenial printed material mus remain wi* the prod­
ucts in inventotv until the distributor is ready to sell 
them. Prior to the sale, the distributor may repackaite the 
producis into smaller boxee and label the individual 
boxes. The labeling must be secured prior to the release 
of the products.

• ihTm manufacturer's prcxluoion fadliiy wlicie
inanufiiCDifer has no warehouse. Labeling may occur 
during production on produoion line, at end of produc­
tion lute, or any oxne prior to release of products Prom 
production fadhty.

labOli^Cbaised Containers
A container charged with a class I substance must be 
labeled dther when it leaves the place of charging activity, 
when it enters storage for further sale, or when it enters a 
site of U.S. customs clearance. ConiaineB kept within a 
facility for a company’s own manufacturing purposes need 
not be labeled because they are not being introduced into 
interstate commerce.

KiicbaTgPig "PrvfbACts CUntuintnfi'’
A halon manufacturer or distributor refills a fire exiln- 
guisl^et for use in a customer's facility. The container dis- 
chargmg the halon would be labeled as a “container 
containing;* however, the tire extinguisher, already pur­
chased, would not require adcliUonal labeling. Fire cxiii;- 
guishers would be labeled as “products containmg" when 
they are sold, Subsequent labeling upon refilling activity 
would not be required.
Servicing of ’products conuining" such as dcp'cascrs, fire 
extii>guiahers, and air conditioners would not lequire re­
labeling by distributors or manufacturers
EPA canaol hdd servicers liable for..removal of labels by 
customers^ Furthermore. UFA exempts the use of ozone- 
dp.pleting siiKtrancps from the labeling requirements 
for repairs.

EFFECTIVE DATES

• Regulation $ffecttveMiy 15,1993, pursuant 10 section 6II.
• Bffcaintp this nde was issued only three months prior to 

*e date cotr^anoe is required, there may be a need 
in some cases for additional time to meet the require­
ments. At this time, therefore, it is the Agency's policy 
not to take enforcement actions for matters occurring 
during 9 months following *e date of publication 
(February n. 19«>.

• EPA expects the regulated community to meet the statu­
tory deatfliite of May 15.1993.

• Thfi grandfathef provision, discussed above, only applies 
to those pnpducts made prior to May 15.19W, despite 
any enforcement discretion afforded

FOR ADDITIONAL INFORMATION

Contact the Stratospheric Oaofte Information Hotline at 
eoo 296-1996, Monday-Friday, between the hours of 
10;00 a.m.-4;00 p.m. <Eastem>. International callers must 
dial 2C2 782-1100.
To receive copies of the final lule and any follow-up activ­
ity leaarding the labeling rule, such as notices on petitions 
and policy on a destruction exemption from the labeling 
requimmfi.nLs, see the Federal Register in a local university 
or in g/sverrmenr librerie.'!, or call the hotline.
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Oior.e Uiyfir: UKEIVOai l'ro i/L.4/Aatl,4 
(Nairobi, 1«-31 Joao, mui).

United States Department of Commerce. 
Natlonel Bcmo of Standards. The 
Develupuieiit uf ErfM.Uvu 
(IflgJ).

United Stales Oepartmnot of Health and 
Homan Service, Food and Drug 
Adminiitiation. Coroplianee Co»t» of Pood 
Labeling Regulations I!t991i.

United Stales Enviromneatal Protection 
Agantty. Ma.nual of Practices to Reduce and 
hliramoto CPC laa V« in ih» Kieewouics 
Industry fMarcb. 1890I.
List of Subjoeta is «4 CFRFort 82 
Adminiairative practice end procedure

Air pollution control, Cbemicels. 
OilArftflrtiiAocarhons. Estports. Imports, 
Inteistate commerce. Pass-through 
requirement, Reporting and 
recordlceeping r^ulrements, 
Stratospheric ozone layw.

Dated: January ly, isyd.
Wiltiam X. Reilly,
Admin/strator.

nUo 40, code of Federal Regulations, 
pail B2, is ameDded to read as follows:

PART82-PROTECTIONOF 
STRATOSPHERIC OZONE

1. The authority citation far part 82 
continues to read as follows:

Aulhortv! 42 U.S.C. 7414,7601, 7671- 
7671(q),

2. A new subpait E is wlded lu rvad as
follows:
Subpert E—Hm LMIng of P>wtuct« Uafaig 
OseM-DepMng RubetMCM
Sac.
82.100 Purpose.
82.102 Applicability,
62.104 Definltioas.
82,iCA Warning statameul notuirwuvuu 
82 108 PUiremontnf warning statement. 
62.110 Form o'law bearing warning 

statement.
S2.U2 Rainoval of label bearlim warning 

statement.
82.114 Compliance by manufecturers and 

importers with requlremaats for labeling 
of container uf cuntiulled mintances, or 
j^eduets containing, contmilad
substances.

62.116 Ccoiplianca by manufacturers or 
unporteis ineorporaiing products 
manuNictureil with eontWled 
substances,

82. U8 Camplianoebywholesalets, 
dutrtbutnnand retailers.

82.120 PeKtions.
82.122 Certification, recordkeeping, and 

notice requirements.
BZ.124 Piohtbtuon*.

Subpart E<»TIm LaMIng of ProdueU 
UkliM Ozon^-OuMhifl SubiUncMU»lngOzoM^)«pl«thigl

§62. too PurpDM.
The purpine of this »ubpart is to 

require warniQK statements on

containeni of, wid produOa ujtjlaiuixig 
or manufacturod with, cortain onono 
depleting eubetances. pursuant to 
aoction 611 of the Cleon Air Art, as 
amended.

•M.I03 AppllcetsiRty.
ial In tbo caae of auhatancea 

dasipatad ea class I or class II 
sub^ces as of February 11.19d3. the 
requtreinents in this paragraph are 
applicahie beginning on May 16,1003.
In the case of any substance rlesi^ated 
as a class I or class II sub8tar.ce after 
Pabiuary 11.1993. the requirements in 
this paragraph of this section are 
applicable beginning either one year 
oiler the effuctive data of such 
dWgination or tha date providod the 
rulARiaking designating such substance 
as a class 1 or class H substance, 
whichever comes ftrst. On the 
appJicabiuty cate indicated above, the
requireinenU uf Uua »ubpart sbdll apply 
to tho following contaiaewi end products 
oYf apt H« flYempted under paTagTaph, (c^ 
of this section:

(1) All containers in which a dees i 
o: class 11 substance is sto»d or
txttiiyuurloj.

(2) All products conteirtng fl dass I 
substance.

(3) All products directly 
manufadunNl with a process that uses 
a class I substance, unless otherwise 
exempted by this subpart or, uiilese the 
Adminiitietor determines ter n 
particular product that there are no 
substitute products or manufacturing 
procesaes ibr such product that do not 
rely on the use of a class 1 substance, 
that reduce overall risk to human health 
and the eavirenment, and t^i are 
rurrantly or potantiafly available. If the 
Administrator makes such a 
determination for a particular product, 
than the requirements of this subpart are 
applicable wr such product no later 
than January 1.2015

(b) Beginning on lanuary 1.2013 m 
any case, or one year after any 
datamiination beiwaan May 15,1 
and January l, 2013, by th« 
Administrator for a particular product 
that than are substitute products or 
manufacturing processes for such 
product that do not rely on tha use of 
a class I or class II suh^ance, that 
reduce tha overall risk to human health 
mid tha enviionmont, and that aro 
cunronlly or potentially available, the 
requirements of this subpart shall apply 
to the following:

(IJ All products containing a class n 
substance.

(3) All products manufactured with a 
iimrvss that oias a class II substance.

(c) Tha requirements of this suhpart 
shall not apply to products

iii-inufa«ujod prior to May 15,1092. 
providod that the manufacturer submits 
doniTnentetioft to FPA upon requBst 
showing that tho product was
manufactured prior to that date.

182.104 holiietiona.
(a) Class J suhitanec maono anv 

substance designated as class I in 40 
CFR part 62, appendix A to subpart A, 
including chloiofluuruuubuua, Wuub, 
carbon tMrachlortds and mathyl 
chloTrtlbrro end any other suhetanca so 
designated by the Agency at a later data.

(b) C/oss U substanci means any 
substance designated as class Q in 4C 
CFR pari 82, appendix A to sub^ A, 
including hydroohlorofhiorocsmns 
and any r>tb«r «i>u:t>nr.a la doaiguated 
by tha Agency at 8 later data.

(c) Conajjjief means a commercial cr 
non-commardal purcbasar of a product
ur cuiuaUier tluiluuibuvu luU<>oucad 
into intontato commoiea.

(d) CoRfoinermaens the immediate 
vessel in which a controlled substance 
is stor^ or transported.

(ej Container mntaifuna uieaus a 
container thatphyriimlly holds a 
conlrallsd substance within its sfnirtura 
&6t is intended to be trass&ired to 
another coBtaioer, vessel or piece of 
equipment in order to realize its 
iwondoduae.

(£1 CbntraJlFcd juhstonce means a class 
I or class n oeone-depleting substance.

tgl £Xstrfhutor means a person to 
whom a product is deliver or sold for 
purposes of subsequent resale, delivery 
or export.

ihl afjTOit moans tha tranap^ of 
viTgin, umd. or recycled dass I or CUSS 
H substances or ptraucts masu&ctured 
or containing class I or class II 
oubstancoo from inoida the United States 
or its twrilurlos to persons outside tho 
United Sutea or its territories, excluding 
United States military bases and ships 
for on-board use.'

(i) Exporter means the person who 
contracts to sell dass I or class n
substanuK ur products manufactured 
with or containing class I or elaaa n 
substances far export or transfers pich 
substances or products to his affiliata in 
another country.

Ijj iaport means to land on, bring 
Inta or Intiuduun Into, or attempt to 
land on, bring Into, or introduce into 
any plane subject to the juriedlcUon of 
the United States wbethv or not such 
landing, bringing, or introduction 
consliuitesan importation within the 
meaning of the customs lows of the 
United States, with the foHcaeing
***(?PremppH«y off-loading of products 
manufactured with or containars 
containing ^sa I or daiis n eubatances
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from a ship ore usod for servicing uf Ihsl
ship, and

(2) Bringing containers of class 1 or 
class U substances or ^uoilucLi, 
^;tm1HfnlT^g or manufaenuted with class I 
or class n substances into the u..^. from 
Mexico where the class I or class II 
substance or comainsr or product had 
been admitted Into Mexico in bond and 
is of U.S. origin.

M /mpnrterTnfiflr.K any p«T«fin who 
imports a controUed mbstance, a 
product containing a controlled 
substance, or any other chemical 
substance (indudiug a di«inical 
substance shipped as pai t of a mUtui e 
or article), into the United Stales. 
"Importer" includes the person 
primarily liable for the payment of any 
duties on the merchandise or an 
authorized agent acting on his or her 
babelf. The tann alco includes, ac
flpnrftpin'stftr

(ij The consignee,
(2J The importer of record listed on 

U.S, Customs Service forms for the
'Itnj^rts

P) The Actual owner if an ACtnel 
owner’s declaration and superseding 
bond has been hied; or

(4) ihe transferee, tf the right to draw 
merchandise in a bonded war ehouse has 
been transferred.

(1) Interstate commerce means the 
distribution or transportatian of any 
product between one state, teiritoiy, 
possession or the District of Columbia,
aud aiiotliex klate, leixUurp, pusMntiiiuii
OT the District of Columbia, or the sale, 
use or manufactuTC of any product in 
more than one state, territary, 
possessiuii 01 District of Columbia The 
entry points for which a produa is
iulroduceJ ijilu lutersLula uuiiuiiBrua aie 
the roleoeo of a product from tho facility 
in which ^e product was 
manufactured, the entry into a 
warehouse from which the domestic 
manufacturer releasee the product for 
sale or UislxiluUoii, and at the situ of 
United States Customs clearance.

(■m) Mnmyfftrf7ired with a controlhd 
substance means chat the manufacniiei 
of the product itself used a controlled 
substance directly in the product's 
manuifocturlng, but the product Itself 
done not contEjii] tho oontrolled 
substance at the point of introduction 
into intentate commarca. The following 
gituatiaDS are excluded from the 
meaning of the phrase "manufactured 
witli" a controlled substancai

(1) Where a product hae not had 
physical contact with the cucLrulled 
substance; or

[2] Where the manufacturing 
equipment has bad physical contact 
with a controlled substance In an 
intermittent manner, not as a routine

pan of the diw;t liwimlaUui iiix piocess, 
or

[з) Where the (xtntrolied substance 
has been transformed, except fur trace 
quantities.

It) fotentJaJJy avalMJe means that 
adequate information exists to make a 
determination that the substitute is 
technologically feasible, 
onviroanuiatafiy ocooptabla an d 
economically viable.

(o) Prind^ dinphy pard (PJ)P) 
means the entire portion of the surface 
of a product, contamet or its outer 
pedugine that is most 1 Ji«ly lu Im 
diiplajred, *howB, pmeoted, oi 
examined tmdet customary conditions 
of retail sale, The area of the PDP is not 
limited to the portion of the surface 
covered with existing lanellng; rather it 
includes the entire suifeca, excluding 
flanges, shoulders, handles, or necVis.

(p) Product means an item or category 
of items manufactured hom raw or 
recycled materials, or other products, 
which is used to perform a function or
task.

(q) Pro/iiir* coninining meAtis s 
product including, but not limited to, 
containers, vessels, or pieces of 
equipment, that physically holds a 
controlled substance at the point of sale 
to the ultimate eensumer which remains 
within the product.

(rl PKoaotma] printed material 
means any informaticnal or advertising 
material (including, but not limited to, 
written edvertlsamema, brochuree, 
drouhus, dosk roferoncee and fact 
gheets) that is prepared by the 
manubetum for display or promotion 
concerning a prodnet or container, and 
that does not accompany the product to 
ths consumer,

(s) Artaricr moans a person tp whom 
a product is delivered or sold, if such 
deUvery or sale is for purposes of sale 
or distribution in commerce to 
oonsuinen who buy such product for 
purposes other then resale.

(t) Supplemental ptiniei material 
means any infonnatioaftl material
(including, but not limited to, packwe 
inserts, fact sheets, invoices, mateiiu 
safety data sheets, procurement end 
spedfleation sheets, or other material) 
which accompanies a product or 
containar to tha oonauniaT at tha time of 
puichftw*

(и] Tnng/onn magns to use and 
entirely cansume a class 1 or class 11 
subateuce, excspl lor incti quBuUUas, by 
changing it into one or more subetaaoes 
not aubj^t lu Uila auhpart bi tint
manuiaduring process of a product or 
chemicaL

(v) 7>pe 5110 means ths actual height 
of the printed image of each capital 
letter oa it appeara on a label.

i part of another product.
1 Worning label means dis waning

(w) ultimate consumer oioouk the fuit 
commercial or nQB'Commardal 
purchaser oi a container or product that 
ia uut inteoUed &>r rv-introductiuu intu 
intsrttate commerce as e final product 
or as I

i^rstatement required by section 611 of the
Act TiiD Luriu waiuiug staluuiiiiul akall 
be oynonyiDoua with wanting label for 
pi! rpftAftS of this AUhpatt.

(y) Who/sso/er means a person to 
whom a product is deliverod or sold, if 
such dallvetv or sale is (tor purposes of 
sale or distribuUoxi to retaifers who buy 
aueh product for puiposes of resale.

faz-ioe weroingatidememrequlFeraenta.
(a) Rvquinsd warning stotavnants. 

Unless etheovrise ascampted by this 
suhpart, aarb container or product 
identified in § ft2.102(a) or (b) shall bear 
the following warning statement, 
meeting the requirements oi tins subpart 
for placeiufuitand foiiu;

WAfCilMO: Contains [or Manutaemrad
\vith» i/ap^lioabUl nam^ «/
suiutoncfiL a substaDca which ham public 
health and environiDaiit by daatroying orona 
In the upper atmosphore.

(b) BxempUonsftum firanujtg label 
retirement

The fbUowlitg products need not bear 
ewanilM label;

(1) RMucts in which trace quantities 
of a controlled substance remain as a 
residue or Impurtty due to a chemiuil
Tsartirm, and when tha coBtrallad 
suhstaace serves no useful purpnae in nr 
for the product itselfi

(2) Products manufactured using 
methyl chloroform or CFOns by 
pantvuw who can domuustrato and 
certify a 0S% reduction in overall uaogo 
Srom tbeiT 1Q90 calendar year usage of 
methyl chloroform or C3^113 ae 
solvents during a twelve (12) month 
period ending within sixty (60j days of 
mich rerttflcatlnu or during the most 
recently completed calendar year, la 
oalcnlating such reduction, Mnons may 
subtract from quantities used those 
quBotitios for whiiii they pusswa 
accessible data that estaolishae the 
amount of methyl chlonfonn or CFO 
113 traosfiuined. Such eubtnetiou must 
be par&xmed for both the epplicabla 
twelve month period end tha 1490 
calendar veai. If at any time future usage 
exceeds the 95% reduction, all products 
manuftetund with methyl chloroibnu
ur CFC-313 «• aolveuta by that paraon 
mwt be lalraled inunadiately. Mo person 
mey ijuiiliry ibr this exemption niUir

Mavis, im(3) Producta intended only fnr export 
Qutsi(ie of the United States shall not be 
considered ‘*praducta introduced into 
istentalB coBuneK*" provided such
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firnducl’-Circi cloarly (losigmitd^l as 
intunded for export only.

[4) Pruduols Uiat ulli»nrviKU iiol 
subject to the roquirt;rnoiit5 uf this 
subpart tlizit oit> buiiijj ivpaiiwi, uaiiijj a
process that uses a controlled substance.

(5) Products. procBsses, or substitute 
chemicals undergoing research and 
development, by which a controlled 
substance is used. Such products must
be labeled when they are introduced 
into intPTfttfl'fl rnmmflTrn.

(cl iBteTjenitce with other required 
JabeJlnginfonnatlon. The warning 
statement shell not interfere with,
detmr* fpnTTv, nr mn» nny InWnliTig
information required on the labeling by 
federal or state law.

isg etelemjMt.{1)91 an PlaeaMnteti
The warning .statament shall be 

placed so as to satisfy the requirement 
of the Act that the warning statement be 
"clearly legible and conspicuous." me 
warning slateraeni is dearly legible and 
conspicuous if it appears with such 
pvaminonco and contpi<n.io-usne«s a®
render it lilcaly to be read and 
understood by consumers under normal 
coaditLons of purchase. Such placement 
includes, but is not Imiited tu, the 
following;

[jO Pisplay panel plaeemetit. For any 
affected product or container that has a 
display panel that is normally viewed 
by the punfeaser at the time of the 
purchase, the warning statement
d^vrri’Krf^ in £ AS.lOfi may appMr on 
aoy such display panel of the affarted 
product or container such that it is 
"dearly legible and connicuous" at the 
time of the purduuft;. If the warning 
statement appears on the principal 
display pauel ur outer packaging of any 
3u<fe affected product or contoinor, the 
warning statement shell qualify 
"dear^ legible end conspicuous," as 
long as the label also fulhlls all other 
roquirononts of this aubparl and is not 
obscured by any outer paokwuig, 
required by paragr^h v>) of uia sootion. 
The warning statement need not appear 
on such display pand if either:

(1) The warning statemant appears on 
the outer packaging of the i»oouct or 
coatainer, consistent with uantgnipL (b) 
of this soction, and is clesily legihls and 
ecnspicuDus; or

[21 The warning statement is placed in 
a manner consistant with paragraph (cl 
of th» section.

[b) Outer puc'Jtugl'itg. If the product or 
con^nor is nonaally packogMl, 
wrapiiml. nr nthiirwiitti covered when
viewed by the purdiaaer at the time of 
the {Hirchase the wanting statement 
desCTlbed in §82.106 shall appear on 
any outer packaging, wiawmg or othei 
covorlng used in theietBU display of the

product or contnincr, fiucK ih.'4t thu 
wsming statement is i;learly legibia and 
conspicuous at the time of the purcfwse. 
If tho outer packaging boa a display 
paiiul that Ih rioriniilly viewt^d by the
purchaser at the time of the purchase, 
the warning statement shall appear on 
such display panel, if the warning 
statement to appears on such piodurt's 
or coAtainar'a outer packagiop, it need 
not appear on the surbea of the product 
nr rontflinar, as long as the statement 
also fulfills all other requirements of 
this subpart, The warning statement 
need not appear on such outer
packing if either:

[1} The waning statement appears on 
the surface of the product or container, 
consistent with paragraph (a) ot this 
secuon, and is clearly legible and 
conspicuoue through any outer 
packaging, wrapping nr other covering

wra'ijg statement is placed in 
a manner consistent with paragiaph (cl 
uf this section.

(ej j4h«rB0ljVe ptaremeT’* Tha
wanting statement may be placed on a 
hang teg, tape. card, sticker, invoice, bill 
oHading, supplemental printed 
matoriul, or similar overlabeling that is 
sccuiely attached to the coatainer, 
product, outer packaging or display 
case, or accompanies the product 
containing or manufactured with a 
controlled substance or a container 
containing class 1 or do»» U oulraiajicea 
larger than a 55 gallon diua through Its 
oalfl fri tho ronsumar or ultimate 
consumer. For prescription medical 
products that have been fovmd to he 
asMntial for patient hoclti by tho Food 
and Drug Aduluiaixation, the warning 
statement may bo placod in

ha plAr;ail on Euuh promoticinal printed
inalerial such that it is t:l«e.'-iy legible 
and conspicuous at the time of 
puTchau.; or

f£i The wai-iihig slateiiieiU may be 
placed on the product, on its outer 
packagi.ng. or on alternative labeling, 
consistent with paragraphs (a), (b), or (c)
of this sactioj), such that the warning 
statemant is clearly legible end 
ronspirsiou.s at the time of product 
delivery, if the prndurt may he retiinied 
by the purchaser at or after the time of 
delivery or if the purchase is not 
uoi’iulBie until tliB Lime uf delivery [e.g., 
oi'ouuols delivered C-O.IP.}.

§82.110 Form «i labelbeering wanting

as long as the following statement 
placed on the product, its packaging, or 
supplemental printed mflierial inrended 
to to read by the patient: “This product 
contains [insert name of enhstsncel. a 
substance which harms the enviioninsnt 
by depleting osone in the upper 
atmosphere." In any case, the warning

(a] Cer'tpieueuanete anJ ecziimat, (1)
the warning statement shall appear in 
cor.sQicuous and legible type by 
typography, layout, and color with other 
printed matter on tne laee:. iiij the 
wiuuuig sUneiiieul shall appeal- in ahorp 
contrast to any bockground upon which 
it 5.p.nf-fiT^ Fvampifls Af rAnthiTutlnTi'; rtf
cobra which may not satisfy the 
proposed requirement for sharp contrast 
are: hlack lexers on a dark blue or dark 
gnea background, dark red letters on a 
light rod background, light rod lottow on 
a reflfriive silver background, snH 
white letters on a light gray or tan 
background. _

(bj Name of substance. The name of 
the class I ur class Q substance to be 
inserted into tho warnias Btalemant 
chall to tha standard chemical name of 
the substance as listed in -10 CFR part 
32, appendix A to subpait A, except 
that;

(11 Ths aa-onym *‘CFC’’ may be 
substituted for “ohlorefluwKajbon."

(2) The aernnym *‘HCFC’‘ may be 
substituted for 
"hvCTochlorofluorocaibon.”

I’S) The tenn ‘‘i,i,l-trichloroflthane'‘ 
may be substituted for "methyl 
chlaroform."

(c) Combined siflfemenf/or mtjft/pJe
doss I substances. If a container 
contaimAg or a product contains or is 
manufactured wtib, more than one class 
I or daw n subatancB, the warning 
statement may include the names at all 
of the substances In a single wamiug 
statement, provided that the combined 
statement clearly distinguishes which 
substances the ctmtainei or product 
(feulaius and which were need in the

statement must be clearly legible and 
conspicuous at the time of the purchaaa.

idJFrodurts not vifiwfii1hyt/ie 
purchaser at the time of pitrehase. 
Where the purchaser ef a product 
cannot view a product, its packaging or 
aUetiutlve labeling sutdi that the

spoclfied under p*r»$repha (el. (bl. or (cl 
of this section, the warning statement 
may be placed in the following manner;

(1) Wnaru promotional printed 
material is propared for display or 
distribution, the warning statement may

shall be blocked within a square or 
rectangular area, with or without a 
border.

tS) The warning atatonjont aboal 
apptwr in Ml inn that are poiallal to the
surrounding text on the product's PDF.
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di.splay panel, auppleinental printed 
rnatarlal or promotional prlriod 
material,

(e) 7>pe style. (») The ratio of die 
height of a capitaJ lottor to its width 
shall be such that the height of the letter 
in no more than 3 times its width.

(?,) T>.« Mijjnnl wr.id -WAfiNINC'' 
shall appear itt all capital letters.

m Type size. Mie whtoihr atateraont 
eiiail appear at least as lasgs a« tha type 
sisoe prescribed by this paregrtpb. The 
type «iM refers to the height of the 
capital letture. A larger type aise 
materially enhances the legibility of the 
atatement and is desirable.

{!) Display panel or outer peclcaging. 
Minimum type size nKjoireiaenls fur i
warning sUtement are given in Teble 1

and are baaed upon the area of the 
display panel of the product or 
contaiiter. VSfhere the statement is on 
miter pArkaging, as well aa the display 
panel a>«4, the etetument shall app««r in
the same minimum type size as on the 
display panel.

Taw F 1

Arae al dUptiy panel (aq.ln,] 0 2 »$-10 >30

TyoaalzaOW’;
ClnAal iieiri'l .............. ............. .....................................

^64 tfHi yraif ?/64 1i«

toomonl ...........................-........-.......... .......... ................ .......... .... ....... ........ Mi V16 3/32 7i>&4

> neons greater inen' MTiffliint height o1 pi1M«0 MiaOB o( letm

(2) Altomative placement. The 
TfliriimuTn typ« <17* for the warning 
statement on any alternative placement 
whldh meets the requirements of 
§a2.108[c) is 3/32 inches tor the signal 
word end i/io of an liiUr fur die 
statement.

(3) Promotional printed material. The 
minimum type siw* for the warning 
Statement on promotional printed 
material is 3/32 inches for tha signal 
word and 1/I6 of an inch for the
tiUitaniBuL, ur the ty pe tixe a! any 
surrounding tend, umichever is larger.

182.112 Renwvel of Mbei Deerlng warning 
atatement.

(a) FVoAr'iiiticn an/eaiavaJ. Except oe 
descrihad in paragraph (b] or (cl of this 
sarlinn, any warning statement that 
accompanies a product or container 
introduced into interstate commerce, as 
required by this subpart, must remain
with the pmHnrt nr mntainer end any 
product inooiporating such product or 
container, up tn and iorltiding the point 
of sale to the ultimate consumer,

(b) /jicorporaifon uf vmrnlng 
slcfamenf fiy subsequent manufactuTen. 
A manufacturer of a product that 
incoipoTatea a product that is 
accompanied by a label bearing the 
warning statement may remove such 
label fiom the incoipoisted product If 
the information on such label is 
incorporated into a wanting statement 
tux-uiiiptuiying the muniibcturer'a 
product, cr if, pursuant to pore^aph (e) 
nf this sartlon. the manufticturer of the 
product is not required to peas through 
&e information contained on or 
Incorporated in the product's label.

(c) Mtmufbcnirers that Incorporule 
product* maaufaetured with coittrolfcd 
aubafnneea. A manufacturer that 
incoiporetes into ha own product a 
component product diat:

(11 Was purrHasAd from another
[2)Wasi^ufactured with a process 

that uses a controlled substancels); hut
(dl Does not contain such 

etihatoAeo^B], may 7*inc»v» *ueh lahal
from the inoorporated product and need 
not apply a warning statament to its 
own product, if the manufacturer does 
sot use a controlled substance in us 
uwn iuaaufacturing pioceas.

A monuiactunr that uses cotitmllad 
substances in its own manu&cturing 
process, and is otherwise subject to the 
tegulatioins of this subpart, must label 
pursuant to $ B2.ioe, but need uol 
iTicludn Informatian regmding the 
incorporated product on the rftqiiirad 
label.

|a8.1ia eampUanoa by menetectuiere 
■fid ImpoHere wtMi requlMMoiita for 
ieMlng of eentainors of eenbeBed 
eubUmeae, or produeta eentaifilitg

[al CoatplJanee by mcnu/ecrurcrs and 
Jwporten with reqviremeias for labeling 
of containers of coupled substances, 
or products conUdniug cunljtJled 
siibstanees. Each manutacturer of a 
product inc(»pofatlng another product 
or coQtainer containing a controlled 
subotence, to which S 82,102 (a)(1), or, 
(aj(2l or (bid) applies, that is purchased 
or obtained from another manufacturer 
or supplier. i« required tc pass through 
and iocorporaie the labeling InfoimaUon 
that accompanies such incoiporated 
product in a wamUtg statament 
accampaitylng the manufacturer's 
iiniahM product. Each importer of a 
product, or container containing a 
controlled substance, to which $ B2.102 
(»)(1). (a)(2), or (b)(1) applies, including 
a oomponont product or container 
incoiporeted into the pmdiict, that is 
purdueed from a foteiD monufactuNr
or supplier, ia requindto apply a label,

or to ensure that a label has been 
properly applied, at the site of U.S. 
Customs c eaiance.

(b) Beliancv on reasonable belief. The 
monufocturor or importer of a product 
that Tn<'.<"TW»»7AS ATintliRr product
containing horn another manufacturer 
cr supplier may rely on the labeling 
informatiai ((ff lack thereof) that it 
receives with the pioduul, «uui i» n.'j\ 
required to independently invoetigate 
whether the mmtiKments of this 
subpart are oKuicahle to such 
puioiBsed product or container, as long 
as the manu&exurer reasonably believes 
(Ldt the supplier or foreign 
rnsnufactuier is reliably and acmirately 
complying with the requirements of this 
subpart.

(c) Contractual ohiigohons. A 
manufocuirer'e or imponer's contraaual 
relationship with its supplier undor 
which the supplier it required to 
arramtely label, consistent with the 
requirements of this subpart, any 
prMucts containing a controlled 
substance or eontainais of a coatrollsd 
substance that are supplied to the 
manufacturer or impoH'nT, is nvideaca of leaso^leb^af.

fVLlie Oempi
Impartan Incaiporetlng preducte 
manutoetured with eemrollad Mbftaneea.

[aj Complkmce bymant^actuters or 
importers Inearpamting pnducts 
manu/actunKf with txmlioUed 
substcmccB, or importing products 
manufactufed with eontmiM 
substances. Each manufactviar or
iffiporter of a product incorporating 
another product to which § 82.102 
(a)(3), or. (bX2) applies, that la 
purduaed &oib onothor manufacturer or 
nippUer. U not lequinid to peas through 
and incorporate the labeling information 
that aconmpenlaasuch mcorporated 
product in a warning statement

elurereer
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nfyyimpflnying th« TnAniifafliirnir’ii or
injponer s rmished product, importers
of products to which 5 02.1OJ Oi
WC2) appUtfS are requirad to apply a 
label. Or to enauic that a label has haen
proparly applied at tha site of U.S. 
Customa claaranca.

(b) Behojicn OJI leuMiiaOJc LtflJef. Tlia 
Imponar of a product puichaaad or 
obtained firom a foreign manulacturar or 
suppllar, which product may have been 
manufactured with a controlled 
substance, may rely on the information 
that it receives with the purchasad 
product, and is not requitad to 
indapanderrtly investigate whether the 
requirements of this subpart are 
applicable to the purchased or obtained 
product, as long as the importer 
reasonably believes that there was no 
use of Gontrollod substances by the Snai 
mamifacturer oftbe product being 
imoortfic.

(c) Confraciya/ ofaligafions. An 
importer’s contractual iBiationship with
Us supplier under wLioli the suppLei is 
required te accuretely l»bel, coueialBrit 
with the requirements of this subpart, 
any products manufactured with a 
controlled substance that are supplied 
to the importer, or to certify to the 
importer whether a product was or was 
not manufaotuied a controlled 
snh-stencii Is evidence of wesoneWe 
belief.
S«2.1ia OompUsnee by whelMalere, 
diatrlbutota and retailera.

(a) Jtoaujnemant of comphonce by 
wholescuen, distribatorf and retailers. 
All wholesalers, distributors and 
ratallars of producu or containers to 
whi^ this subpar! applies arc required 
to pass throu^ the labeling information
that accompanies the product.

(b) fte/jonce on reasonocre belief. The 
wholesaler, distributor oi retailer of a 
product may luly on the Ittboliiig 
information that it receives with tho 
product or container, and is not 
required to independently investigate 
whether the requirements of this 
Bubpart are applicable to the product or 
container, as long as the wholesaler, 
distiibutw or retailer loeaanably 
believes that the supplier of the product 
or coniainef is reliably and accurately 
complying vvith the r^uimments of this 
subpart.

(cl Controewa' obligations. A 
wholasalor, {listributor or rotoilor’s 
eontraetusl relationship with its 
supplier under which the eupplier is 
required to accurately label, consistent 
with the requireroants of this subpart, 
any products manufactured with a 
cuiilroUed subsUiioa that are supplied 
to tho wholesaler, distributor or retsilar 
is avidmire rtf ressrmabla beliaf.

IS2.120 Patitloni.
(a) nequtrentents jorprocedure and 

UniJuji- Persons seeking to apply th,e 
ruquiruAentH of this rogulation to a 
tirutiuol (junUiiiniig a daiix IT substance 
or a product manufactured with a class 
1 or a class Q aubstancs which is not 
otherwise subject to the raqmrements, 
or to temporarily exempt a product 
manufectured with a class 1 substance,
based on a sbowi.ng of a lack of 
currently or potentially available 
aitamativea, from the requirements of 
this regulauon may submit petitions to: 
Labeling Program Manager,
Stratospheric Piotection Division. OKce
of Atmospheric Programs. U.S. 
Environmental Protection Agency, 
6202-1.401M Street. SW„ Washington, 
DC 20460. Such persons must label their 
pioducts while such petitions are under 
review by the Agency.

fb1 .Requirement for adequate dota.
Any petition submitted under paragraph 
(a) OI this section a.ball he accempaniad 
by adequata data, as defined in 
$ 0t.l£0(c). If adequate data are not 
included by the petitioner, the Agency 
may return the petition and request 
specific additional information.

(cj Adequate data. A petition shall be 
considered by the Agency to be 
supported by adequate date if it 
includes all of the followisg:

(ij A part dearly labeled Section 
LA." which contains the petitioner's full 
name, company or organizatioii name, 
address and telephone number, the 
product that is the subject of the 
petition, and. in the case of a petition to 
temporarily exempt a product 
znanufaaured with a class I substance 
from Lbe labeling requirement, the 
manufacturer or manufacturers of that 
product.(21 For petitions to temporarily 
exempt a product manufactured with a 
class I substance only, a part dearly 
labeled “Section I.A.T." which state* 
the length of time for which an 
«xe.Tiption is requested.

(3) A part clearly labeled “.Section 
I,B,” which Iccluoea the following 
statement, signed by the petitioner or an 
authorized representaUva;

! earlify under penalty of law that I have 
penumilly tnuuniued mill uo feniilier with 
the information submitted in thi» oetiHon 
and all attached documeats, and that, based 
on my inquiry of those individuals 
kom^lataly laspontible for obtaini^ the 
inlrtwiatirtn, T twIiavA that rhn aihmittad 
inbtmsUoa Is tnia. accunta. and complete.
1 am aware that theia ate sigslflcsnt panaltlss 
for submitting falso Infoimatios.

[4) A part clearly labeled “SeuUm 
I.C." which fully explains tho basis for 
the petitioner's request ibut FP^V adfl tb«
labeling requirements to or remove them

from tho product which is the subjer.t of 
Uif; petitior., based sp<»citically upon the 
wiiiucal facility or lalKjratory toms, 
litcralurv, or oconomic analysis 
desE:ribnd in pejagraphs (cKS), (6) and
(71 of this section.

(5) A part clearly Labeled “Secuon 
n,A. ■ which fully describes any 
technical bcility or lahoralor^’ taats used 
to sopport the petitioner’s claim.

(B) A part clearly labeled “Section 
U.B." which fully explains any values 
taken from lUeraiure or asUmated on the 
basis of known information that ore 
used to support the petitioBer’s claim.

(71 A pert clearly labeM “.Sedinn 
n.C. ‘ which fully explains any 
economic Analysis used to support the 
patitiojier's claim.

(d) Criteria /or ovaiuat/ag petitiona.
Adftqiiatft data In .aiippnrt of any petition 
to the Agency to add a product to the 
labeling requirement or temporarily 
remove a product from the labeling 
requirement will be evaluated based 
upon a showing of sufficient qvwHty end

Vky pftHtinTiAr nf ■ufViAt)lAr thflFA
are or are not substitute products or 
manufacturing processes for such 
product:

(1) That do not roly on tho u»o vI auiui 
class I or class D suhkancet

(2) That reduce the overall risk to 
human health and the environnesti and

(3) That are currently or potentially
available. . ,

(g) PrwvduJvfpr Oi*
of petition. (Ij If a petition submitted 
under this section contains adequate 
data, as defined under paregraph (cj of 
this section, the Agency shall within 
ISO days after recelviBg the complete 
petition aithor ocoopt tho petition or 
deny the petition

(2) If the Agency makes a decision to 
accept a petition to apply the 
requirements of this r^ulation to a 
product cuntainiug or inauufactuniiil 
with a dess II substance, tho Agoo^

notify the petitinnrtrand piibli.sh a 
proposed nile in the federal Segiater to 
apply the labeling requirements to the 
product.

(3) If liw Agwit-y mahos a thiclslon to 
deny o potitiea to apply tho 
requirements of this regulstirtn in « 
piuduol ouulsiuing or manufactured 
With a class D substance, the Agency 
will notify the petitioner and publish an 
explanation of the uetiliun Uauial in the 
Federal lUgiatef.

(4l If the Agency makes a decision to 
accept a petition to temporarily exempt 
A product manufactured with a class 1 
substance from the requirements of this 
i«gulation, tho Agency will notify the 
petitioner and publieh a proposed rule 
in the Padn-al Regiitor to tempoTOrily 
exempt the product from the labeling
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Kwltirkl Rej?iMer / Vn!. Nt. 'f.l / Thnr«(.1;iy. yotunjai-y :i, iQM'i / anti Ri-Kuiatiom U16Q

rrfjiiir<iftitnt!t Uj>':n notifu ofioo by fbo 
AKcnry, surh madulnUau;,- miiy 
iniJT.e^liately «asi! its labaiinf; procsss 
tor such cxemptwl products.

(5) !f tha Agency makes n decision to 
deny t>. potition to temporarily axompt e 
product TTiBnnfsrtiiTeH with ^ class I 
substance from the requirements of this 
regulation, the Agency will notify the 
petitioner and may, in appropriate 
circuinstancea, publish an expluiaUun 
of the petition denial in the Federal 
Register.

S 82.122 CerUricatkifl, recordkeeping, and 
nettoe requlremante.

(a) Ctrtjficoiion- (1] Persons clairning 
the exemption provided in §ft2.infi 
(b)(2] must submit s written certificBtion 
to the following address:
Labeling Prooam Manner, Stratospheric 

ProiactioA ulvision. Office of Atmospheric 
Picigiaius. ezOZ-J, 401 M Street, 3W., 
Wa>!>itT,3‘nT>. nr
Ca) The certification must contain the 

fnllowing infoTmation:
(ii The exact location of documents 

verifjdng calendar year 199tl usage and 
the 9S% reduced usage during a twelve 
month period:

(ii] A description of the rocoids 
maintained at that location;

(iii) A description of the type of 
system used to track usage;

[ivl An in±cation ot which 12 month 
period lefiects the 35% reduced usage; 
and

(vl Kamo, addroaa. and tolophone 
number of a contact person.

(3) Persons who submit certificetions 
postmarked on or before May IS, 1993, 
nood not place waming labels on their 
products manufactured uslug CFC-113 
or mathyl chlorofonn aa a solvant. 
Persons who submit certifications 
postmarked after May 15,1933, must 
label their products manufactured using 
CPC-llS or methyl chlorofonn as a 
fiolvmt for 14 days following such 
auhmittal of the certification.

(4) Persons caitifying must also 
include a statement that inHirates that 
(lidir fulutu buuubI usa will not at no 
tine exceed 9S% of their 1990 usage.

[5} Certificatiais must be signedhy 
ilia owner ur a reapunsible corporate 
officer.

(fi] If the Administrator datermlnos 
that a person's certification is 
incomplete or that infonnation 
supporting the exemption is inadequate. 
Uitui products uiauufaotutvd using CFC- 
113 or methyl chloroform aa a solvent 
by such person must be labeled 
pursuant to 5 82.106(b1,

(b) JRecordkefipJfig. Persons claiming 
the exemption under § fi2.106(b)(2) must

ratbin supporting documuntatiuA ul ouv 
of their fecllltles

[c] Notice Keq:;iremeittta. Persons who 
clsini an exemption under |B2.106(b)(2) 
must submit a notice to the address in 
parepaph [a)(ll of this sootion within 
30 days of tha and nf any 12 nnnth 
period in which their iubm of cyC-113 
or methyl chloroform used ae a solvant 
exceeds the 95% reduction from 
calondor year 1990.
112.124 ProNMUOM.

(a) Warifipg staismtnt. (11 Absence or 
presence of wariUag aiateoiejii. (1) Oi or 
after May 15,1003, oxoopt os indicated 
in paragraph (oKS] af thin nontien. nocontainer or pr^uct idandfied in 
§ 82.102(e) may be introduced Into 
interstate commerce unleu it bears a 
warning siaittuiem that couplitm with 
the requiiomonts of § 52.106(o] of this 
auhpart. unless such leHnling is not 
requiiBd undcfr $ 82.102(c). S 82.106(b),
§ 82.112(c), $ 82.116(a). or temporarily 
exempted pursuant to ^82.120.

(ii) On or aftot January 1,2015, or any 
lima betuiMon May IS. lOOS and January
1.2015 that the Administrator 
daterminee for a particular product 
manufactured vrith or containing a dess 
n sutwlanui ihet there are substitute

cesses foj

reduce the overall risk to human health 
and the environment, and that are 
currently or potentially available, no
product Idantlfiad In § 8a.l03(b) OMy be 
introduced into intonuto oommorco 
unless tt hears s warning stRtnmFnt that 
complies with the requiiemems of 
§ 82.108 of this subp^, unless such 
labeling is not required under 
$ 82.10e{b). S82.112(c) [Z’S82.U8(a).

(2) PJaemiMit ofwamms staUmeni.
(i) On or after May 15,1993, axrnpt as 
indicated in paragraph (aKS) of this 
sectian, no container or product 
Identified in § B2.102ia) may be 
IntitxluoBd into Inturatate commerce 
unless it bears a waning statement that 
complies with the raquiremente cf 
i 82.1U5 of this subpart, unless sudi 
labeling is not TMulted under 
$ 82.102(c), S82.106(b). $ S2.112(c],
§ B2.n<i(a). or temporarily exempted 
pursuant to $ 82.120.

(ii) On nr after Jenniny 1,2015, or any 
time between May IS, 1993 and lanuary 
1.2015 that the Adminietrator 
determines for a partlculai product 
nianufaUurad with ur uuulouiiug a dast, 
n sttbotanae that there ere sub^tuts 
products or maTuifrrtnrtng pnx;/w«i» thr
such product that do not rely on the use 
of a class 1 or dess H substance, that 
reduce the overall risk to human haalth

and Ihi; oiivironmonl, ond that are 
nurnnMy nr pofumidlly flVAi]«b)e, 06 
product identified in $ 82.102(bl may be 
introduced Into interstate commerce 
unless it beers a warnii% atitament thsi 
complies with the requirements of 
$62,108 of this subpett, unless suuL 
Isheling is not required vuader 
Se2.10C(b), 582.112(c), oi 582.116 (a).

!3) Form of label heariitg warning 
Statement, fi) On or after May 15,1993. 
except es iodicetAd in peregrspb (e)(5) 
of this section, no container or product 
idantified in § 82.102(a) may be 
introduced into interstate commerce 
unless it bears s wanting statement that 
complies with tho roquiromonts of 
§ 82.no of this eubpsrt, unless such 
labeling is not required pursiiant to 
§82.102(c), §82,106(b). Sa2,112(c),
S 82.118(a), or temporarily exempted 
pursuant to $ 82.120.

(ii) On or after January 1,2015, or any 
time between May is, 1993 and January 
1, 2015 that the Agency determines for
a. particulsit jwpdwst n»«»ufaeturod with
or containing a dass Q substance, that 
tliem ere (tuhsHtute pTodiirt-s or 
manufacturing processes that do not 
rely on the use of a dass I or class II 
substance, that reduce tha overall risk to 
human health and tha environment and
Uisi axe eweaUy or powtUUy 
svsilable, do piquet identified in 
$ S2.102(b] may be introduced into 
interstate commetce unless it beers a 
warning statement that complies with 
the lequirementa of $ 82.110 of this 
subpart, unless such labeling is not 
required pursuent to $ 32.1.06lb}i 
$82.112(0), ur 9 82.116(a).

(4) CA or after May 15.1993. no 
pf^raon may nindify, remewa nr Intarfara 
with any warning statement required by 
this subpatt, except as desoibed in 
$82,112 ofthissubpail

(5) In the case of any eubstanee 
designated as a class I or class TT 
substance after (insert date of
publication), the prohibitions in paragraphs (a)(l)(S. (a)(2)(l), and (a)(3)(l) 
of this section shall be applicable 
befdnnlng one year after the effscrive 
date of dosiguotion of such substonoo oe
s class 1 or dass H substance or shall be
applicable hmnning on the date 
provided in the rulemaking designating 
such substance as a class 1 or class H 
substance, whichever comes first.
(FR Ooc. 93-2704 Piled 2-10-83; 8:4S tm] 
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