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OREGON CORE VALUES 

FAMILIES Above all else, Oregonians cherish families and family life. 

EMPLOYMENT Oregonians esteem employment and the economic 
conditions which create employment. They believe the 
world of work has changed significantly, and they 
acknowledge a strong relationship between skills and 
personal income. 

EDUCATION Oregonians value education, particularly primary and 
secondary education. However, they believe their 
education institutions are not adequately addressing the 
changing needs and nature of work today. 

LIVABILITY Oregonians treasure Oregon's physical qualities, and they 
acknowledge that these attributes underpin the state's 
economy. At the same time, they fear the future impact of 
population growth on Oregon's environment and livability. 
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Introduction 

In Oregon, there is a direct relationship be­
tween pubhc values and public policy. Therefore 
understanding the public's values ~ what Oregoni­
ans believe and hold dear at their core ~ is criticaUy 
important. Until recently, conventional wisdom 
about Oregonians' individual and collective values 
was fairly widely accepted. For most of this cen­
tury, Oregon has been considered a progressive 
state typically on the leading edge of innovation in 
public poUcy. However, the pace of change, along 
with the differences produced by change, has cre­
ated the need for greater clarity and depth in assess­
ing public values. 

It is against this backdrop that the Oregon 
Business Council (OBC), a private non-profit or­
ganization comprised primarily of chief executive 
officers of Oregon's largest companies, concluded 
that a deeper, broader understanding of the values 
and beliefs most important to Oregonians was criti­
cal. The Oregon Values and Beliefs study was 
conducted on behalf of the Council by Decision 
Sciences, Inc. of Portland. This summary describes 
the study and its key findings. 

Study Purpose and Technique 

The Oregon Values and Beliefs Study was 
conducted during the months of July and August of 
1992. The purpose of the study was to: 

• Explore the underlying core values of Orego­
nians. 

• Gain understanding about those values where 
differences exit. 

• Allow policy issues to be debated with a 
clear understanding of core values and beliefs. 

• Allow for conclusions to be drawn regarding 
public sentiment on key issues confronting 
Oregon. 

• Provide a scientifically sound benchmark of 

core values which may be periodically meas­
ured. 

The Oregon Progress Board and its staff 
were deeply involved in the development of this 
study, and several of the questions are focused on 
the Oregon Benchmarks developed by the Progress 
Board. 

The undertaking involved 1,361 Oregonians 
in several thousand hours of face-to-face survey 
interviews occurring in each of Oregon's 36 coun­
ties. Survey topics ranged from public issues of 
today to personal perceptions and beliefs. Further­
more, the study cUvided Oregon into four regions 
(the three county metropolitan area, southern Ore­
gon, westem Oregon [including Lane County, the 
balance of the Willamette Valley, and the Oregon 
coast] and eastem Oregon), so that additional analy­
sis could be conducted within each region. 

A variety of techniques was employed in 
order to assure the integrity and quality of the 
resulting data. It is technically correct to refer to 
the Oregon Values and Beliefs study as an opinion 
survey, within the standard context and meaning of 
that term. The study also represents a first-of-its-
kind effort to dig beneath today's headlines and gain 
clarity and understanding of those basic values and 
beliefs which Oregonians hold and will not change 
significantly fi-om day to day, week to week, month 
to month, or even year to year. More information 
about the techniques employed by the study can be 
found in the technical appendix (available for a 
nominal cost upon request). 

Scaled Comparisons • Measuring Abstract 
Qualities 

One of the features of the study which dis­
tinguishes it from more conventional opinion sur­
veys is its use of the scaled comparison technique 
developed and implemented by GravesResearch of 
Redlands, Califomia. Indeed, the Oregon Values 
& Beliefs Study is comprised of two different tech­
niques, the scaled comparison technique (described 
here), and the more conventional close and open 
ended question technique with which most people 
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are familiar. Scaled comparisons are a means of 
ranking abstract qualities like personal values. The 
study measures values in four categories: 

Personal Values 

"Which value is more important to you 
personally?" 

Personal Activities 

"Which activity is more important in 
your life?" 

Government Services 

"Which service do you feel is more 
important, regardless of cost or how 
well you think the service is currently 
provided?" 

Community Values 

"Which of the following is more im­
portant to the quality of life in the 
community where you live?" 

Figure 1 

Flsure 2 

Sealed Comparisons 
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The technique arrays pairs of unrelated val­
ues on either side of a five-point scale. Participants 
mark the scale at the points that most appropriately 
represent their behefs (Figure 1). 

In a manner somewhat akin to ballot rotation 
on election ballots, each participant received a hst 
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of pairs in each of the value categories which placed 
each value in different pairings. Figure 2 is a sam­
ple of this technique using a partial list of the 
personal values measured in the study. As is evi­
dent in the sample, each value is juxtaposed against 
every other value. At the end of this exercise, 
participants often feel as though they have just 
answered the same question a hundred different 
times. Values, activities and services in each of the 
four categories were developed after exhaustive 
debate and reflection and supplied to participants 
without explanation. 

Figures 3,4,5, and 6 represent the statewide 
results obtained using the scaled comparison tech­
nique. These four graphs display findings within 
each of the four categories describe above (personal 
values, personal activities, govemment services, 
and community values). 

Personal Values 

Figure 3 represents the actual statewide rank 
order of 10 personal values which were measured. 
Again, these values were supplied to participants, 
and they were not explained. "Participation in fam­
ily" ranks at the top of Ust of personal values by a 
significant order of magnitude. This focus on fam­
ily represents the beginning of a theme which is 
consistent throughout the study: issues perceived 
to affect the family are paramount in the minds of 
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Figure 3 
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Figure 4 

Personal Activities 

Spending time with family 

Spending time with parents 

Learning new skills for advancement 

Donating time to those In need 

Enjoying different Idnds of people 

Getting along with other cultures 

Voting for issues or candidates 

Cleansing my soul spiritually 

Spending time at work 

Recycling at home 

Going off by myself 

Conserving water at home 

Doing something just for myself 

Attending religious services 

Donating money to those In need 

Comparing prices at the store 

Using coupons when shopping 

Attending public meetings 

Being different just to be different 

Unplugging the telephone 

the vast majority of Oregonians. While there is 
some variation based upon gender, age, and income, 
"Participation in family" is the leading value iden­
tified by all demographic subgroups. "Career or job 
opportunity" ranks a distant, but nevertheless 
strong, second. This too marks the beginning of a 
message seen throughout the study: a clear focus 
on jobs. 

The top two personal values represent a 
broad consensus among Oregonians. No consensus 
is evident in the third ranking value, "Concern for 
the Environment," where there "exists a fairly dis­
cernible difference among the regions of the state. 

Personal Activities 

For each personal value Usted in Figure 3, 
two associated activities 
are Usted in Figure 4, Per­
sonal Activities. This 
cross referencing provides 
a unique opportunity to 
verify the personal values. 
For example "Spending 
time with family" and 
"Spending time with par­
ents" lead the personal ac­
tivities list. Both are 
derivatives of the "Partici­
pation in family" value 
which ranked at the top of 
the Ust of personal values. 
On the other hand, "Enjoy­
ing different kinds of peo­
ple" and "Getting along 
with other cultures" 
(ranked 5th and 6th respec­
tively on the Ust of per­
sonal activities in Figure 4) 
derive from the "Diversity 
of people" value which 
ranked tenth on the list of 
10 personal values (Figure 
3). 

"Learning new 
skills for advancement" in 
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Figure 5 
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Small business development 
Senior services 
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Environmental regulation 

Libraries 
Parks and recreation 
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Local roads 

Mass transit 

Tourism and other state marketing 
International trade development 
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third position suggests a strong association with the 
"Career or job opportunity" value in Figure 3. This 
consistency reinforces the intensity and clarity of 
beUefs on the part of Oregonians on the subject of 
jobs. One wonders if "Learning new skiUs for 
advancement" would have ranked third on the Ust 
10 or 15 years ago when a large proportion of famUy 
wage jobs required relatively low skills. 

Government Services 

The govemment services shown in Figure 5 
were described by function rather than by specific 
government agencies so that participants could 
more easily relate to them. The question asked was, 
"Which govemment service do you feel is more 
important, regardless of cost or how well you feel 
the service is currently provided?" It was made 

clear that participants should not make value judg­
ments about the cost or efficiency of each individual 
service. 

WhUe conventional wisdom would antici­
pate the high ranking of services related to security 
and safety, the ranking of "Primary and secondary 
education" as a strong second is somewhat surpris­
ing. It is interesting to note that almost all of the 
services at the top of the list are provided by local 
govemment. 

One additional theme that begins to emerge 
is the importance of education and job skills. "Pri­
mary and secondary education" and "Employment 
and training" rank two and three respectively on the 
Ust of 24 government services. 

Oregon Values & Beliefs Volume I - Version 1.0 



Community Values 

The Ust of 32 community values (Figure 6) 
again demonstrates the importance of education, 
principally primary and secondary education, to the 
people of Oregon. Surprisingly, "Accessible hos­
pitals/health care, was rated more important by 
urban residents than those in the eastem part of the 
state. It is interesting to note that on this list of 32 
community values "Accountable/honest city lead­

ers" ranks a strong fourth. Oregon is not particu­
larly known for having anything other than account­
able and honest city leaders. One might presume 
that this statement of values might be relevant for 
elected leaders at all levels and is a further reflection 
ofthe dissonance between our various govemments 
and the general population. 

Figure 6 

Community Values 

Accessible hospitals/health care 
Community committed to quality education 

Safe neighborhoods and parlts 
Accountable/honest city leaders 

Family oriented community 
Local employment opportunities 

Low cost of housing 
Financially balanced government 

Positive neighborhood/community Identity 
Commitment to environmental quality 

Community based upon traditional values 
Community with tree/parks/open space 

Local college or university 
Accessible day care for aged/sicl( adults 

Active involved citizens 
Areas protected for wildlife 

Healthy business environment 
Accessible day care for children 

Balanced commercial/residential community 
A place where 1 live & walk to shop/work 

Uncrowded streets and highways 
Respect for community history 

Variety of cultural opportunities 
Historic sites preserved & protected 

Vibrant, active downtown business area 
Commercial/industrial development 

Culturally balanced community 
> Diversity of worship opportunities 

City gov't a leader on regional issues 
Nice restaurants & entertainment centers 

Plentiful, available parking 
City Hall/clvic center to have pride In 
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Findings 

The balance of this summary is organized 
around areas of key fmdings. Those include: 

• Families 
• Career, jobs and economic security 
• Education and skiUs development 
• The enviomment 
• Regional division 
• The gender gap 
• Newcomers 
• Diversity 
• Growth management 
• Healthcare 

The concluding portion of this summary 
includes a look at some of these finding areas 
through the eyes of those who who vote as well as 
those who don't. 

Families 
The unportance of famiUes pervades the 

study and reflects a level of intensity that may 
surprise some. In the scaled comparison of per­
sonal values, "Participation in family" was at the top 
of the Ust, and the second ranking item "Career or 
job opportunity" was a full 26 points behind. 
"Spending time with family" and "Spending time 
with parents" ranked first and second on the list of 
personal activities. Fifth on the Ust of 32 commu­
nity values was "Family oriented community." 

Family Unit 

In a series of questions designed to solicit 
predictions about the next 10 years, participants 
were asked about the future of the family unit 
(Figure 7). The resuh was that people are almost 
evenly divided about the future strength of the 
family unit. Nevertheless, many might consider 
this to be somewhat optimistic given the fact that 
more people agreed strongly than disagreed 
strongly. 

Figure? 

Family Unit In Ten Yeara 

OnarthanailTMiVMn: 

Tha lanlly unit will bKom* «nng«r* 

33% 
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OK 10% 20K m 

Extra Time 

In an open-ended question (participants sup­
ply the answer) asking "If you had one extra hour a 
week, how would you spend it?" nearly 21 percent 
of the responses were specifically and directly re­
lated to family, representing the single largest ag­
gregation of responses. Arguably, several of the 
other response categories could be family-related. 

Figure 8 

Spending Extra Time 
'If you had ona axtra hour a tvaak, how would you apand It?* 

Reading 15.0% 

Spending time with family 10.0% 
Volunteenng / helphg 7.7% 

Soendlng time with children 7.ru 
Recreation • sports 5.8% 
Doing something for myself 5.5% 
Recreation - nature 4.9% 

Resting / relaxhg 4.7% 

Woildng gardening around the house 4.1% 

Soendina time with aoouaa a5% 

Total Familv Related 20.8% 
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Career vs. Family 

When asked "Are you more of a family 
person or a career person?" (Figure 9), the response 
was strongly on the family side of the equation. 
With only 2 percent identifying themselves on the 
extreme career side of the seven point scale, fuUy 
26 percent placed themselves on the polar opposite 
family end. 

Figure 9 

Career va Family 
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Career. Jobs. And Economic 
Security 

Not surprisingly, Oregonians are very 
keenly focused on employment and many of the 
issues which surround it. "Career or Job Opportu­
nity" was a strong second on the scaled comparison 
Ust of 10 personal values, and "Leaming new skills 
for advancement" was third on the list of 20 per­
sonal activities. "Employment and training" was 
third on the Ust of 20 govenmient services. 

Most Important Issue Today 

When asked to supply their own answers to 
the question "What is the most important issue 
facing Oregon today?" fully 24 percent of the re­
spondents said either the economy or employment. 

Figure 10 

Most Important laaue Today 
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Another 7 percent listed the Economy vs. the Envi­
ronment, which was essentiaUy a complaint about 
the extent to which environmental protection was 
perceived to interfere with the economy. These 
responses would likely fall into a broader category 
relating to concem about jobs and the economy. 
Interestingly, a distinction is often inade between 
jobs and the economy, implying something other 
than a direct relationship between the two. 

Keeping Jobs 

The Oregon Value & BeUefs Study included 
a "Job Performance" measure for 19 different items. 
Participants were asked to answer the question 
"OveraU how good a job do you think Oregon is 
doing with the foUowing areas?" followed by the 

Figure 11 

Oregon Job Performance 
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item to be measured. It is important to note that 
Oregon is being measured, and not some specific 
unit of govemment. On the subject of keeping jobs 
(Figure 11), Oregon received what can only be 
considered a very poor rating. Forty-seven percent 
of the participants regarded its performance as 
somewhat or very bad. Despite the fact that Oregon 
was doing better at keeping jobs than the balance of 
the nation at the time this data was collected, study 
participants clearly believed otherwise. 

Most Important Issue in Ten Years 

Participants were often asked to reflect on 
their values and beliefs both in the present and the 
future. The future horizon was 10 years. In the 
following example the question was "What do you 
think wiU be the most important issue facing Ore­
gon in 10 years?" Again, the "economy/employ­
ment" were the top items. And again, both terms 
were used, apparently not interchangeably. "Envi­
ronmental Protection" was a strong second in this 

Volume 1 - Version 1.0 Oregon Values & Beliefs 



Figure 12 

Most hnoortant bsue In Ten Years 
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open-ended question, which reflects a broader con­
cem about our "environmental future" and the ex­
tent to which economic and population growth wiU 
degrade our quality of life. The prominent mention 
of "Education" (ranked third most important here) 
in this question, and its place in scaled comparisons 
of government services, community values, and its 
strong showing among the most important issues 
today, suggest the possibiUty that Oregonians ac­
knowledge a relationship between the importance 
of education in confronting an uncertain economic 
future. 

What Would You Fix? 

gon what would it be?"(Figure 13), the economy led 
the way with 19 percent. Education shows up again 
with a significant response (11 percent). 

Asked "If you could fix anything about Ore-

Figure 13 
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Education And Skills 
Development 

Nowhere else m this study was conventional 
wisdom challenged to the extent found here. Cer­
tainly it comes as no surprise that Oregonians sup­
port education; we have consistently outspent most 
states (proportionately). "Leaming new skills for 
advancement" was the third leading personal activ­
ity, while "Primary and secondary education" and 
Employment and training" were second and third, 
respectively, on the Ust of govemment services. 
"Community committed to quality education" was 
the second leading value among 32 community 
values. 

Change Generally 

It is not surprising that Oregonians want 

Figure 14 
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change in education (Figure 14). It is widely ac­
knowledged that people want change in educa­
tion in general. But as in surveys of satisfaction 
with congress, dissatisfaction typically dissipates 
when the issue becomes locahzed. "My" congress 
person isn't the problem; "my" local neighborhood 
school isn't the problem. 

Change locally 

When Oregonians were asked about local 
schools, however, a surprising number agreed that 
major change is needed in their local neighborhood 

Figure 15 

rhnnya in Your Local School 

l a im^or Owtge neadad Inyour loeM nalghberhood achool?' 

Don't Know 

school. What makes this response particularly in­
teresting is the difference between parents and non-
parents. Non-parents (who, after all, don't have kids 
in local neighborhood schools) were less likely to 
have an opinion. Parents (those most Ukely to be 
famUiar with local neighborhood schools), feel that 
significant change is needed in theu: local neighbor­
hood school. This fmding clearly runs counter to 
the conventional wisdom. 

What Kind of Change? 

I The study probed at some depth the kind of 
change that people had in mind. Is there, for exam­
ple, some ideaUzed notion of the way education 
ought to be based upon our recollections of educa­
tion 20 or 30 years ago, or do people have some­
thing else in mind? Figure 16 represents responses 
to an open-ended question which asked "What kind 
of changes?" to those answering yes to the question 
in Figure 15. 

Responses feU into three basic categories: 
curriculum, funding, and teachers. The single re­
sponse mentioned most often was establishment of 
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Figure 16 

What Kind of Change? 
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higher standards for students. Funding mentions 
combined to include 21 percent of the responses and 
were evenly divided between those who felt that 
more money was needed, and those who felt that 
current resources should be used more efficiently. 
Responses relating to teachers combined for aboul 
12 percent and those included such things as better 
pay and more training. The balance of the re­
sponses to this question involved a wide variety of 
issues. 

More AccountabiUty 

The statement in Figure 17, "Education wiU 
change to involve more accountability and new 
classroom practices" asked for two responses. 
The first asked how desirable the statement was, 
and the second asked how likely that same state­
ment was. While there is a fairly significant gap 
between desirable and likely, in both cases a major­
ity of participants felt that it was desirable and likely 
that "Education wiU change to involve more ac­
countability and new classroom practices." 

Primary and Secondary Education 

"Providing primary and secondary educa­
tion (K-12)" received a "so-so" job performance 
rating (Figure 17), with 38 percent saying very good 
to good and 32 percent saying very bad to bad. 
While this performance rating is not catastrophic, it 
does place education in the middle of the ranking. 

Figure 17 
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It is important to note that while Oregonians express 
strong support for the importance of education, they 
do not express equally strong confidence in its 
present quality. 

Figure 18 

Oregon Job Performance 
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Skills for a Global Economy 

A mere 17 percent of participants said Ore­
gon is doing very to somewhat good at "Providing 
Oregonians the skills necessary to compete in a 
global economy" (Figure 18). Out of 19 items in 
the Oregon Job Performance, this item ranked sec-
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ond from last. The ranking would suggest a further 
recognition by Oregonians that the global economy 
is significantly changing the nature of work and that 
Oregonians wiU not be sufficiently skiUed to com­
pete. 

Figure 19 

Oregon Job Performance 

•Ovami how good a |ob do you mink Ongon la doing with the Mlowlng?' 

PmvminH O w i g n i l l - " ' " ~ ' 

90% 

Figure 20 
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14. 
15. 
16. 
17. 
18. 
19. 

Providing parts and open space 
Maldng available culture and entertainment opportunities (ttteater,xoo,niutauna,atc) 
Providing easy access to woiK shops, parte, and recreation 
Maintain dean air and v/ater 
Developing dean and attractive dties 
Maintain highways, roads and bridges 

Protecting natural resources such as forests, rivers, and farmland 
Developing mass transit 
Prormting Oregon tb other U.S. states 
Promoting Oregon to other countries 
Controlling crime 
Providing primary and secondary education (K-12) 
Helping individuals and families In need 
Providing govemntent services 
Controlling drug use 

Providing Oregonians economic access to health care 
Keeping jobs 

Providing Oregonians the skills necessaiy to compete In a global economy 
Creating jobs 

While "Learning new skiUs for advance­
ment" was ranked third on the list of 20 personal 
activities, and "Employment and training" was con­
sidered the third most important government serv­
ice, there appears to be a lack of confidence in the 
adequacy of those newly acquired skills for com­
peting in the global marketplace. 

Oregon Job Performance 

Figure 20 represents the entire list of items 
which were ranked in the Oregon Job Performance. 
This list begs to be read not from the top down, but 
rather from the bottom up. Presumably, someone 
who thinks Oregon is doing well at something is not 
necessarily expressing approval of the item being 
evaluated. Conversely, it could be argued that 
someone who gives a bad performance rating is also 
expressing disappointment. In other words if they 
didn't care about the item being evaluated, they 
wouldn't give it negative rating. 

With that in mind, it is not surprising to see 
jobs at the bottom of the Ust. It may not now be 
surprising to see the position of "Providing Orego­

nians the skiUs necessary to 
compete in a global econ­
omy," but one wonders 
how this would have fared, 
say, 10 to 15 years ago 
when the number of family-
wage, low-skill jobs was in 
substantially greater sup­
ply. 

Oregon Job Performance 

It is particularly in­
teresting to note that Ore­
gonians feel we're doing a 
better job at "ControlUng 
crime" than at "Providing 
primary and secondary 
education." Again, given 
the overall importance at­
tached to primary and sec­
ondary education in the 
scaled comparisons of gov­
ernment services and com­
munity values, this 
suggests strong concerns 
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about the delivery of education today. 

New Techniques 

Participants thought that "K-12 education 
will be fundamentally different involving new 
classroom atmospheres and teaching techniques" 
was likely to occur and, by an even larger margin 

Figure 21 

Naw Teehnlnuea In Education 

'K-12aOuc«lon will balundaranMlyainwanl InvMMng nawdaaaroom 
almaapnwaa and IMcXIng tactnlquaa.' 

Somavfhal Dealrabia 
Lttaiy 

Somewtiat UnOaalrabI* 

Vary UnOaiirabM 
Unlluly 

found it to be desirable (Figure 21). 

New Approach in Education 

Provided a scenario which attempts to paint 
two opposite views about educational change, par-
ucipants clearly leaned towards what was described 
as a new and different approach (Figure 22). Again, 

Figure 22 

New Education Approach vs Same But Better 

'Some people lay a wtiole new appioKh ia rweOed in local 
neighbomood achoolt Imnlving ewrything Irom daaaroom itmoapnerea 
to laacnlng tactiniquaa. Othera aey trie need ia to do wh« wen doing 
now but to do It betttr. Whitfi way do you fed?' 

2S•̂  

e Same 
but Bener 

this emphasizes the extent to which participants are 
inclined to view educational change as something 
quite different than improving past practices. 

High School Won't be Enough 

There appears to be a strong recognition that 
a high school education, at least as it is now config-

Flgure 23 

High School Education W o n i be Enough 

Oner the neil Ten Yeara: 

'Wegee lor ttwee wIBi hign eoiool education or leee wUI lall In Oiegon. • 

ured, is inadequate in achieving economic security. 
In Figure 23, 66 percent of participants agreed 
strongly to somewhat strongly that "Wages for 
those with high school education or less will fall in 
Oregon." 

Higher Skills 

Clear agreement exists that "Oregon em­
ployers will produce more sophisticated and valu­
able products that rely on higher worker education 
and skill" (Figure 24). This may seem to be obvi­
ous, nevertheless it is interesting in light of Ore­
gon's historic relationship to natural resource 
industries. 

Front Line Workers Will Do More 

The issue of workplace structure is one that 
has emerged only within the last decade. Neverthe­
less, 63 percent of the participants agreed strongly 
or somewhat strongly that "Front line workers will 
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Figure 24 

nnKionlena Will Need Higher Skills 

Oner ate nad Tan Y a m 

•Oregon mploywe wil pmduca mon aepNMIcaud and Mkiabla pioduaa iiiat 
ntf en Nghar nortar •ducallon and M L ' 

I 43% 

M 10% 30% 30% 40% 90% 

be asked to take more and more responsibiUty in 
Oregon." 

The responses to each of the preceding three 
questions suggest an acknowledgment that the 
world of work has changed, and when combined 

Figure 25 

Front Line Woricers WIII Do More 

Otar the nan Ten Yeara: 

'Fiom ime woikm wUI be eaad lo like meie and men leepomlblllty In Oegoa' 

DIaagree Stfongly p 1% 

OK 10% 20% 30% 40% 

with the level of support for educational change, 
suggests that participants see an integral tie between 
education and employment. Many would argue 
that this strong relationship has not always existed 
in the minds of Oregonians. 
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The Enviironment 

Oregonians have a strong commitment to 
environmental quality and to die physical beauty of 
the state. There is ambivalence aboiit the polar 
extremes of arguments regarding the environment, 
but there is clear and pervasive concem for the 
environment. (Regionzd variations on this theme 
wUl be discussed in the Regional Divisions section 
of the key findings.) "Concem for the environ­
ment" was the third leading value among the 10 
personal values. The environment was among the 
issues mentioned most often when participants 
were asked "If you could fix anything about Ore­
gon, what would it be?" 

What I Value About Oregon 

Figure 26 

What I Value About Living In Oregon 

'Whii do you panerally vriua iboul IMng In Ongon?' 

Natural beiuty and ncraaUon 

The people / aenee oi community 

Environmental quillty 

Weather 

aoveminent a human larvlcaa 

Land uae planning 

Frienda/limlly 

Economy 

PuUlculaty 

Negative cemmanl* 

Education 

Aria, eultura and rallglon 

-1 

Bianw. 

.1a% 
12% 

VI. 10% 20% 30% «% 

When asked the open-ended question, 
"What do you personally value about Uving in 
Oregon?" (Figure 26), fuUy 36 percent gaye re­
sponses that feU within the category of "Natural 
Beauty and Recreation." Indeed, 50 percent of the 
responses feU within the category of the environ­
ment. 

Environment vs. Growth 

Much of the debate about Oregon's environ­
ment pits the environment against the economy. In 

an effort to probe that issue more deeply, the study 
asked a series of questions designed to press par-

Figure 27 

Envlronmant wa Orowth 

Somewhat Undeelrable 
Unlikely 

Very Undeelretate 
Unlikely 

Deelrable 

I Likely 

ticipants to make difficult choices. In response to 
the statement, "Environmental protection wUl be­
come more important than economic growth" (Fig­
ure 27), 54 percent of the participants considered 
environmental protection very to somewhat desir­
able over the next 10 years, and 64 percent consid­
ered it very to somewhat likely to occur. (There is 
considerable regional variation on this question 
which wiU be discussed later.) 

The environment was mentioned in 10 per­
cent of the responses to the open-ended question 
"What one thing would you fix about Oregon?" 
This ranked it in the top seven categories of re­
sponses. 

Logging vs. Tourism 

The only question in the study which dealt 
specificaUy with logging juxtaposed logging and 
tourism in aii effort to probe both desires and ex­
pectations (Figure 28). Participants found the state­
ment, "Oregon's economy will move away from 
logging and wiU move towards tourist use of forests 
for camping and hiking" to be substantially more 
Ukely (70 percent very to somewhat lUcely) than 
desirable (49 percent), suggesting a degree of res­
ignation. While there are differences among the 
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regions of the state on this question, the differences 
are less pronounced than might be imagined on the 

Figure 28 

Logging vBTourltm 

'Ongon'a eaiiMny will move ewey Irom logging and arfll mow lowwda tourlat 
uee ol lonele lor camping and MMng.* 

Somewhei Deelrable 
Likely 

Somewhat Undeelrable 
Unlikely 

Very Undeelrable 
Unlikely 

basis of conventional wisdom. 

Biggest Fear for Oregon 

Oregonians are clearly concerned about the 
the future's impact upon the environmental quality 
of the state. One of the unique techniques used in 
the study was open-ended sentence completions. 
The partial sentence, "My biggest fear for Oregon 
is...," produced responses that were largely indica-

Flgure 29 

Biggest Fear for Oregon 

'My biggest leer lor Oragon Is 

Overpopulation 
Becoming like Cellfomie 

Environmental deatructlon 
Economic proMema 

Loea atloreata 
Uncontrolled growth 

cnme 
Loea ol |ob opportunltlaa 

Loea ol natural reeourcee 
School related problema 

Eicaaelve taietlon 
Envlronmentallata taking over 

Breakdown ol valuea 
A lack of planning 

Loea ol llvablllty 
Laea $ tor govt, eervlcea 

10% 12% 14% 

tions of concem about the environment and the 
effects of future population growth. 

Relax Regulations or Maintain Environment 

Figure 30 represents a slightly different 
twist. Given two altematives, participants were 
asked to pick the one which would more likely lead 
to economic growth. In this case, 75 percent of the 
participants feU that "Maintaining a quality envi­
ronment to attract people and companies to Oregon" 
would succeed whereas 16 percent chose "Relaxing 

Figure 30 

Relax Regulations vs Maintain Environment 
•Whim l.mnrn Inmortant tn acnnomle nipwlh In Omoon? 

'Max anvlronnMnta regulatlona to mika ll aeeler for oompeniee to do 
buaineae or Mamain o quality environment lo enreci people and companlaa 
to Oregon?' 

0 DonlKnow Relax 

environmental protection regulations to make it 
easier for companies to do business." 

Finally, when asked to use one word to 
describe Oregon, participants used terms which 
describe posiUve physical qualities, further indicat­
ing a strong affinity for Oregon which goes beyond 
human additions to the landscape." Beautiful" was 
the word most often mentioned. 
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Regional Division 

Regional divisions in Oregon are largely 
founded on issues of economic insecurity resulting 
firom threats to the natural resource base of the 
non-urban economy. While there are clearly demo­
graphic and life-style differences among the regions 
of the state, economic insecurity appears to be the 
most significant basis for attitude differences. On 
many key issues, such as the economy and educa­
tion, there is Uttle difference. 

Personal Values - By Region 

The table below demonstrates the signifi­
cant differences among regions on the scaled com­
parisons of personal values. The most obvious 
differences exist in the values of "Concem for the 
environment," ranked tiiird by the Metro region and 
eighth by the East region, and "Being economical 
or thrifty," which is ranked seventh by the Metro 
region and third by the East region. Metro region 
sentiment on "Concem for the environment" was 

Figure 31 

Personal Values • Ranked bv Region 

MFTno «I»T lOUW EAST 

Participaticn in lainy 1 1 1 1 

Cereer or job cpporlunly 2 2 2 2 

Concem lor Ihe environment 3 4 5 
Practk» ol rellgkn or spMuallty 4 S 4 4 

OtaHtalHlty toothere 6 3 3 6 

Irtoependence ol sell s 6 9 S 

7 7 I 3 
Secluakn, aoMude or pnvacy e 10 7 7 

Supponing your community 9 8 6 9 

OKwaity d.people 10 9 10 10 

sufficient to raise the issue to third in the statewide 
weighted sample despite its lower rating by the East 
region. Some might suggest that "Being economi­
cal or thrifty" is seen less as a value than as a 
necessity for many of those participants from the 
East region. 

Logging vs. Tourism 

Not surprisingly, metropolitan area partici­
pants look at the question of logging and tourism 
differentiy from those in other regions of the state. 
Figure 30 shows the two regions of the state which 

Figure 32 

Logging vs. Tourism 

•Omgen'e eoonomy w l l mme ewey Irom teggkig end will moM 
uee ef t o M s tar campkig and hhing.' 

Very Not Very 

exhibited the greatest difference on the statement 
"Oregon's economy wiU move away from logging 
and wUl move towards tourist use of forests for 
camping and hiking." While there is clearly a dif­
ference, both in tiie likelihood of tiiis statement and 
its desirabUity, conventional wisdom might suggest 
a greater difference. Furthermore, East region par­
ticipants felt that the above statement was more 
Ukely to occur than their counterparts in the Metro 
region. This may be a reflection of reaUty, but it 
may also reflect a degree of resignation. 

Jobs vs. Environment 

"Some people say, 'Forget jobs, protect the 
environment!' Other people say, 'Jobs first at all 
cost!' Which way do you feel?" This statement 
reflects polar extremes that few people wish to 
chose between. Nevertheless, it is interesting to 
note how littie real difference there is between those 
two regions of the state which exhibit the greatest 
polarity: Metro and East (Figure 33). Essentially, 
most people, regardless of region, see themselves 
in the nuddle on this question. , 
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Figure 33 

Jobs vs Environment 

-Seme people eay. 'Forget Jobs, pmteel the envlmnmenti" Othe 
people ny, 'jobs fim at sll cost)' Which wsy do you M ? " 

Environment 

Environment vs. Growth - Metro vs. South 

A look at the regional differences on the 
question "Environmental protection will become 
more important than economic growth" (Figure 34) 
suggests again that there is a dichotomy, but per­
haps less than one might expect. The two most 
polarized regions on this question, Metro and 
Soutii, reflect responses similar to the earlier timber 
question; those in tiie resource dependent region (in 
this case the South) see the above statement as more 

Figure 34 

EnvirgnmentYg. grgvrth 
"Environmemal protactton will become mora Importam than acoiwmic growth.* 
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Ukely than their Metro region counterparts and less 
desirable. 

Relax Regulations vs. Maintain Environment 

Figure 35 provides what may be a more 
interesting look at this theme of differences among 
the regions of the state on environmental issues. 
Two altematives are posed in answer to the question 
"Which is more important to economic growth in 
Oregon?" The fu-st alternative, "Relax environ­
mental regulations to make it easier for companies 

Figure 35 

Relax Regulations vs Maintain Environment 
•Vllhk-h I. mnr. t -nnw.n l In .f.»nnmir nmwlh In Qr.nnn7 

"Nelu envinnmentil legulMlone to make R aeeter for compentee to do 
buelnooe or Meintiin e quality ertvirenment to enroel people end companieo 
10 Oregon?" 

Metro 

^ Oom Know 

to do business," was selected by 22 percent of the 
East region participants vs. 11 percent of the Metro 
region participants. The second altemative, "Main­
tain a quality environment to attract people and 
companies to Oregon," attracted 80 percent of the 
participants from the Metro region and 66 percent 
of the participants from the East region. A differ­
ence exists to be sure, but by no means an over­
whelming difference. 
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The Gender Gap 

Differences in values and beUefs are greater 
between men and women than they are among any 
of tiie other demographic categories in the study. 
While it is true, as conventional wisdom might 
suggest, tiiat women tend to be more focused on 
values of uiuque importance to the family, it is 
particularly interesting to note that seldom did men 
feel that any personal value, personal activity or 
govemment service was more important than did 
women. 

The next three tables show those personal 
values, personal activities, and government services 
where there exists a noteworthy difference of 9 
percent or more. 

Personal Values 

Figure 36 

Areas of Noteworthv Difference 

Personal Values 

Woman Men 

Partidpation in family 85.0% 

Charttabllltyto othar* S8iO% 

PiacUca of rrilglon or apliltuallty 56.0% 

' Balngeoonomlcal or thrifty 61.0% 

7&0% 

410% 

3ao% 
36.0% 

There is Uttle in Figure 36 to challenge con­
ventional wisdom. 

Personal Activities 

Again, each personal value measured in the 
scaled comparisons was assigned two personal ac­
tivities as a way to triangulate fmdings. Essentially, 
the findings of difference between men and women 

on tiie scaled comparison of personal activities (fig­
ure 37) associates closely with the differences 

Figure 37 

Areas of Noteworthv Difference 

Personal Activities 

Woman Man 

Spwdlng tlim twlth family 81.0% 67.0% 

Spanding tiro wKh paianta • 47.0% 36.0% 

Doing aomaihlng Juai tor myaalf 3ao% 26.0% 

Enjoying diffwant Undt of paopla 36.0% 24.0% 

Convaring prtoaa at tha atora 33.0% 18.0% 

Attanding rallgloua aeivlna 3X0% 22.0% 

Donating t im to thoaa In naad 27.0% 18.0% 

UaIng coupon* twhan ahopping 2ao% 9.0% 

found in the personal values list. 

Government Services 

While many of the responses Usted in Figure 
38 are probably predictable, it might be surprising 
to some to see the significant differences in "Fire 
and emergency services," "PoUce services," and 
"Courts, prisons and jails." These differences ob­
viously suggest that women indeed feel strongly 

Figure 38 

Areas of Notewothy Difference 

Government Services 
Wo Iran Men 

Fh* and amacgancy aaivfoos 91.0% 82.0% 
Primaiy and aaoonda^r adueatlon 86.0% 76.0% 
Haalth and mantal haalth acrvloea 78.0% 62.0% 
Police aeniioa* 7&0% 610% 
Employmant and tialnlng 71.0% 58.0% 
Chlldmn'a aanloea 68.0% 49.0% 
Aftordibia houaing 66.0% 49.0% 
HIgharadueaUen 62.0% 52.0% 
Community collagaa 66.0% 41.0% 
Sanleraarvlee* 64.0% 37.0% 
Court*, prtaona and Jdla 53.0% 410% 
Sanloa* for low incoro 48.0% 34.0% 
Haalth and ariaty ngulatlon 46.0% 35.0% 
Ubiariaa 4&0% 34.0% 
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about issues relating to personal and/or family se­
curity. 

AccountabiUty in Education 

Perhaps consistent with a heightened con­
cern for primary and secondary education in gen­
eral, women responded more favorably to the 
statement, "Education wUl involve more account-

Figure 39 

Mora Accountability in Education 

-Education wlU Inaohie more acoounubUlty and near daearoom praolleea.' 

Vary Deairabia 

Somewhei Dealrabia 
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Somewhat Undeelrable 

Very Undeelrable 
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ability and new classroom practices." While both 
men and women feel that this statement is desirable, 
women clearly feel so even more. 

Reduce vs. Increase Government 

No question in the study more properly dis­
plays the challenge to govemment leaders than the 
one portrayed in Figure 40, "Some people say that 
govemment provides too many services. Others 
say that service levels need to be increased. Which 
way do you feel?" There are several qualities to the 
response to this question that merit attention. First, 
the responses for each do not exceed 22-1/2 percent, 
which suggests either a general ambivalence or at 
least a lack of strong consensus. Second, the bi-mo-
dal appearance at the end of each Une (the slight 
uptick on each end of the scale) is comprised of 
women at one end of the spectmm and men at the 
other. The statewide results on this same question 
(Figure 41) demonstrate the nearly perfect symme-

Figure 40 

Reduce vs Increase Government Services 

•Some people aay thai govemment prevMeeleo meny eervleee. Othen 
ayttiMeentoelavalanaedlobelncfeeeed. Which w^r do you leelT-

Reduce 2 
Increeee 

try of responses. Again, the high point at the right 
end of the scale is primarily composed of women, 

Figure 41 

Reduce vs Increase Govemment Seivlces 

'Some people eey ttiagotammentptovldee too many aervloee. Olhara 
eey thet earvloe leMle need to be Increeaad. WhIcti wey do you Ieel7* 

1S% 

Equal 

and the high point at the left end of the scale is 
primarily composed of men. 

Cautious or a Risk Taker 

A series of personality preferences in the 
study included the question, "Do you tend to be a 
cautious person or do you tend to be a risk taker?" 
(Figure 42). One wonders, when looking at this 

Oregon Values & Beliefs 22 Volume 1 -, Version 1.0 



graph, what it would have looked like, say, 10 years 
ago and whetiier, in anotiier 10 years, tiiere wiU be 
much difference at all. Conventional wisdom sug­
gests that tiiese Unes are merging; tiierefore to tiie 
extent that women increasingly see themselves as 

Rgure42 

Cautious vs RIsIc Talcer 

•Do you land to be a caulloue penen or do you lend le be III 

39%-] 

risk takers, the values for which women exhibit 
stronger feelings than men are values which nught 
well be more widely represented in public policy. 
It is our intent that the study serve as a benchmark 
for fiiture assessments which may resolve die above 
speculation. 
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Newcomers 

Newcomers, as used here, mean people who 
have Uved in Oregon for less than 10 years. As a 
group they account for 22 percent of tiie study 
participants. The impact of newcomers on Oregon 
is subject to considerable debate and speculation. 
Most Oregonians are famiUar with the caricature 
of the Southem Califomia refugee, cash rich from 
inflated real estate sales, buying a piece of Oregon 
Nirvana, and then erecting walls to prohibit aU 
additional growth and development. 

Participants in this study, who represent a 
near mirtor of the 1991 census update, reflect some-. 
thing different than the above caricature. Newcom­
ers are younger, on average, than the longer term 
residents of the state (the overaU average length of 
residence in Oregon is 26.5 years). To the extent 
that there are differences in values and beUefs be­
tween newcomers and longer term residents, such 
differences may weU result from differences in age 
or income more than length of residence in Oregon. 

More Tax dollars for Education 

Newcomers typically exhibited greater en­
thusiasm for govemment services and spendmg 
public money. Figure 43 suggests greater interest 

Figure 43 

Education Will Be Funded Throuflh More Tax Dollars 

"Education will be lui>ded ttvough more dolara trom laiiiayw • " 

I Mora than tOyeera 

I 10 yeara orleea 

m, to% 10% 30% 40% 

(altiiough hardly overwhehning) in supporting ad­
ditional tax dollars for education. 

Fewer Services 

Newcomers are much less enthusiastic 

Figure 44 

Government WIII Provide Fewer Services 

H o n m n a n l etaipiavkia fewer a i d l««rerMn4cai' 

• Hon BianlOyura 

• lOyei ire or leee 

about the idea that "Govemment wiU provide fewer 
and fewer services" than longer term residents. 

Logging vs. Tourism 

It is typically on environmental issues that 
nwcomers are presumed to share significantiy dif­
ferent values. Figure 45 does suggest a difference 

Figure 45 

Logging vaTourlam 

"Oiegon'e ewrHaiiy w l l mow ewey Irom legging and eril mow 
towwda tourtal uee ol loieete lor oemping and hWng.' 
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on tiie statement, "Oregon's economy wiU move 
away from logging and wiU move towards tourist 
use of forests for camping and hiking." Yet when 
one considers that relatively few people have 
moved to Oregon within the last 10 years to work 
in the timber industry, these differences don't seem 
terribly significant. 

Environment vs. Jobs 

Newcomers exhibit some differences in the 
scenario of preserving the environment versus pro­
tecting jobs (Figure 46), but perhaps less than con­
ventional wisdom might suggest. 

Figure 46 

Preserve Environment vs Protect Jobs 

"Soma people n y that'Forget |ota*,proMCI the anvtrontnantr Other 
people aey, 'Joba muat coma fim, at all coetl* Which way do you Ieal7'. 

Environment 

Figure 47 

Oregon Will Have More Joba 
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But Do They Vote? 

In the May 1992 primary, only 46 percent of 
newcomers voted as opposed to 56 percent of 
longer term residents. 

More Jobs 

Again, contrary to the popular conception, 
nwcomers feel that the statement, "Oregon wiU 
have more jobs" is even more desirable than longer 
term residents. The notion that newcomers are 
hostile to economic development or that tiiey are 
significantly more concemed about the environ­
ment is not born out by the data in this study. Figure 
47 suggests that while participants in general sup­
port the notion that Oregon wiU have more jobs, 
newcomers feel even more strongly about that state­
ment. 
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Diversity 

Participants appear to be somewhat ambiva­
lent about the benefits of a diverse population. 
"Diversity of people" was the least important value 
in a Ust of 10, but "Enjoying different kinds of 
people" and "Getting along witii otiier cultures" (tiie 
two personal activities which were paired with "Di­
versity of people") rated highly on this partial Ust 

Figure 48 

Personal Activities 

Spending Ume with tanHly 
Spanding lima with parania 

Laaming new skills lor advancemsnt 
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Going oH by myseH, 
Recycling al home 

10 20 30 40 90 60 70 ao 

of 20 personal activities. 

Mixed Race Neighborhoods 

In regard to single- versus mixed-race 
neighborhoods (Figure 49), 42 percent of the par­
ticipants placed themselves on the mixed race end 
of the scale, while only 4 percent selected single-
race neighborhoods. Indeed, only 9 percent were 
on the entire half of the scale favoring single-race 
neighborhoods. 

More Racial Diversity 

Participants were asked to assess the likeli­
hood and indicate their preferences on the statement 
"Oregon wUl become more and more racially di­
verse." Clearly, the statement is likely to come tme. 
Fewer people consider this to be desirable, although 
49 percent felt that this was either very or somewhat 

Figure 49 

Qne-Raca vs Mixed-Race Neighborhoods 

•Soma people aay M lacW groupa should tty aaparaWy trom one another 
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Mlied Race Equal One Rece 

desirable. Eighteen percent felt tiiat tiiis was very 
to somewhat undesirable. 

Figure 50 

Oregon Will Be More Radallv Diverse 

"Ongon arill beoome more and more racWIy dnwae.' 

Somewhei Deelrable 
Likely 

Somewhat Undeelrable 
Unlikely 

Very Undealrabia 
Unlikely 

I Deelreble 
I Likely 

40% 60% 

Volume 1 - Version 1.0 27 Oregon Values & Beliefs 



Oregon Values & Beliefs 28 Volume 1 - Version 1.0 



Growtii Management 

Oregonians are very concemed about the 
effects of population growth on Oregon's environ­
ment, and on the overaU quality of life. They are 
somewhat pessimistic about the prospects for re­
solving many of these issues and they appear unen­
thusiastic about at least some of the current 
prescriptions. 

My Biggest Fear 

When asked to identify their biggest fear for 
Oregon (an open ended question), participants pro­
vided responses that related predominantly to 
growtii. The leading aggregation of responses (Fig­
ure 51) fell into tiie category "overpopulation" fol-

Flgure 51 

Biggest Fear for Oregon 

^ Mggeat fear tor ongon le 
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Breakdown of values 

A lack of planning 
Loee of Uvablllty 

Leee I lor govt eervloei 

10% 13% 14% 

lowed closely by "Beconung like Califomia" 
which, within the context of the question, must be 
taken as a growth related concem. 

A Growing Population 

Given the concems expressed about Ore­
gon's future, and the essentiaUy negative mentions 
relating to population growth, it is particularly in­
teresting to note the responses to another open-
ended sentence, "As the population in Oregon 
grows...." Virtually aU of the responses are nega-

Flgure 52 

Growing Population 
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tive, and express concern about the effects of 
growth. It is particularly interesteing tiiat tiie belief 
"There are fewer jobs to go around", is the largest 
response category. This is not consistent witii Ore­
gon's experience over the last decade (i.e. popula­
tion growth and net job growth). Again, tiiere are 
almost no virtues attributed to population growtii. 

Cars vs. Mass Transit 

On the question of moving by car or mass 
transit (Figure 53), participants tended to favor 
transit. Did respondents feel tiiis way because tiiey 

Figure 53 

Cara vs. Mass Transit 
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want to personally take advantage of transit (i.e. ride 
the bus or Ught rail) or is it because they see transit 
as a potential antidote to the Ul effects of growth 
(i.e. they want other people to use mass transit)? 

Will Oregon Grow? 

Expectations about growth seem to be con­
sistent with virtually all projections. When asked 
to respond to the statement "Oregon's population 
will grow considerably," participants were unambi­
guous (Figure 54). Ninety-six percent said tiiat it 

Figure 54 

Oregon Wiii Grow 

"Oregon'a popi4allon will grow ooniidarAly.' 

Somewhat Dealrabia 
Likely 

Somewhat Undeelrable 
Unlikely 

Vary Undeairabla 
Unlikely 

I Dealrabia 

I Likely 

was very or somewhat likely that "Oregon's popu­
lation wiU grow considerably," and yet only 20 
percent felt that the same statement was either very 
or somewhat desirable. 

People Will Leave - People Will Come 

In keeping with earUer responses, partici­
pants clearly have strong expectations about 
growtii. Asked to agree or disagree whether "More 
people wiU leave my community than wiU come," 
69 percent said they disagreed strongly to some­
what. 

everyone agrees that immigration wiU represent a 
portion of Oregon's future population growth, it 
accounted for less tiian 20 percent of our growtii 
over the last 10 years. 

Figure 55 

People Will Leave Mv Community 

Over the nam Tan Ya 

•More neonla will l e — mv eonvnunhv than will eome' 

Agree 
Strongly 

»4% 

Figure 56 
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On the other hand, when confronted witii the 
statement "More people from out of state will move 
into my neighborhood," 80 percent agreed strongly 
or somewhat. It should be noted that while virtually 
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Health Care 

Oregonians express significant concem 
about health care, particularly with respect to cost 
and access. 

Access 

The foUowing graph from the scaled com­
parisons segment of the study identifies "Accessible 
hospitals/healtii care" as the leading value on a Ust 
of 32 community values. This was consistent 

Figure 57 

Figure 58 

Community Values - partial list 
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throughout the state. 

Change in Health Care? 

Participants were asked whether "...major 
changes were needed in the health care system?". 
Eighty one percent of respondents said yes. This is 
not particularly surprising given the general re­
sponse to questions about institutional change seen 
elsewhere in the study (i.e. education). 

Change in Health Care? 

I mslor chsngaa needed In the health can sysismT* 

Yea Don't Know 

What Kind of Change is Needed? 

When tiiose responding yes to tiie question 
"Are major changes needed in tiie health care sys-

Flgure 59 

What Kind of Change is Needed 
in Health Care System? 
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tern?" were asked "What kind of change is needed 
in the health care system"?, the primary responses 
related to access and affordability. 
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Providing Economic Access 

"Providing Oregonians economic access to 
health care"? was rated very poorly by Oregonians 
on the Oregon Job Performance series of questions 
asked in tiie survey. In fact only tiiree items out of 
nineteen total were below this item in the overaU 

Figure 60 

Oregon Job Perfonnance 
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ranking. 

Basic Health Care Bill be More Affordable 

In response to the statement, "A greater per­
centage of Oregonians can afford basic health care" 
(Figure 61), participants were not particularly opti­
mistic. This is useful information because this 
statement represents a benchamrk which the state 
has set for itself. 

Rationing 

When asked to rate both the Ukliness and 
desirabiUty of the statement "Rationing of health 
care services to terminally Ul and elderly wUl be­
come commonplace" participants reacted strongly. 
Essentially, "rationing" is considered likely and 
undesirable. 

National or State Health Insurance 

Figure 61 

Mora WIN Be Able to Afford Basic Health Care 
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20% 

36% 

^ ^ ^ B 27% 

both tiie affordabiUty of health care and access to 
health care, respondents indicated a strong prefer­
ence for national or state health insurance. While 

Figure 62 

Health Care Rationing 

•Rallenlnp ol heellh cara earvloee to tennlnally III and 
aldaity will become oommonpleoa.' 

Somewhet Ukely 
OeelnMe 

Somewhat Unlikely 
UndeelreMe 

considering the statement "National or state health 
insurance wiU replace the current system of health 
insurance" to be quite a bit more desirable than 
Ukely, participants nevertheless felt that it was both 
Ukely and desirable (Figure 63 - next page). 

In what may weU reflect nervousness about 
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Rgure 63 
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Oregon Voter Profile 

Voters matter in Oregon. Since tiie early 
part of this century, Oregonians have possessed the 
initiative, referendum and recaU. WhUe these three 
different vehicles of direct democracy have been 
used somewhat sparingly by Oregonians (at least m 
comparison with our neighbor to the soutii), their 
mere presence on the scene serves as a constant 
reminder of the critical importance of voters in 
Oregon. 

This profUe divides participants into tiiree 
separate classes: those who voted in the May 1992 
primary, those who are registered to vote but did not 
vote in the May 1992 primary, and those who are 
not registered. The May 1992 prunary was a rela­
tively low-tumout election which, therefore, serves 
to clearly distinguish those for whom voting is 
particularly important from those for whom it is not. 

Figure 64 provides some basic demographic 

Figure 64 

QREtSON VOTER PROFILE 

Motivated Registered Not I 
Registered 

Percent of Total 52% 33% 15% 

Age 47.71 38.03 35J2 

Income 37,69434 32332.25 26,595.55 

# in Household 2.82 2.94 3.01 

# Children 2.02 1.96 1.92 

information about these three different groups. 
From the beginning of this examination, it becomes 
clear that the differences are not coincidental. Mo­
tivated voters (who represent 52 percent of our 
sample) are older, and have a higher household 

income. Figure 65 show the difference in marital 
status. Motivated voters are more likely to be mar-

Flgure 65 

OREGON VOTER PROFILE 

MARH'AL 
STATUS 

Motivated Registered 
Not 

Registered 

Single, Newer 
Married 

10% 21% 23% 

Single, LMng 
with Someone 

4% 9% 8% 

Married 69% 51% 48% 

Divorced or 
Separated 

14% 17% 19% 

ried, and less likely to have experienced divorce. 

Remforcement for the notion tiiat these dif­
ferences between voters and non-voters amounts to 
a class difference comes in Figure 66 which shows 

Figure 66 

OREGON VOTER PRORLE 

HOUSING Motivated Registered Not 
Registered 

Single Family 
Home 

74% 64% 57% 

Mobile Home ( 10% 10% 17% 

Apartment / 
Condo / Duplex 

12% 21% 18% 

Own 75% 57% 41% 

Rent 24% 43% 57% 

information relating to housing. Seventy-five per­
cent of participants who voted in the May 1992 
primary own their home. Of those not registered to 
vote, only 41 percent own their own home. Moti-
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vated voters are significantiy more incUned to Uve 
in a single famUy home than are non-voters, and not 
surprisingly they are significantiy less inclined to 
have Uved in either a mobile home or apartment 
than are non-voters. 

The differences in educational attainment 
are equally compelUng. Fully 78 percent of moti-

Flgure 67 

Figure 68 

OREGON VOTER P R O H L E 

EDUCATIONAL 
ATTAINMENT Motivated Registered Not 

Registered 

Attended High 
School 3% 7% 17% 

Graduated High 
School 

17% 25% 28% 

Post Secondary 78% 67% 49% 

vated voters have attained some level of post sec­
ondary education as opposed to 49 percent of those 
not registered to vote. 

As with the other demographic variables 
surveyed in the previous figures, the differences 
demonstrate a continuum, with motivated voters at 
one end, non-registered voters at the other end, and 
those registered but not voting in the middle. Fur­
thermore there are clear economic and social impli­
cations for this continuum. Those who are older, 
have higher educational attainment, own property, 
have higher incomes, and have families are signifi­
cantiy more inclined to vote. 

Diversity of People 

The accompanying graphs wUl examine tiie 
extent to which each of tiie aforementioned classes 
feels that the topic of the graph is very important. 
The topic of Figure 68, for example, "Diversity of 
people," is one of the 10 personal values which were 

OREGON VOTER PRORLE 

t 

I Meilvaiaa | Raslatarad 

DIvaralty of Paopla 

measured using both the scaled comparison tech­
nique and the conventional open- and close-ended 
questionnaire. Approximately 37 percent of moti­
vated voters thought that "Diversity of people" was 
very important; 44 percent of those registered but 
not voting felt that "Diversity of people" was very 
important; 46 percent of those not registered to vote 
felt that "Diversity of people" was very important. 
The same continuum referenced earUer exists here 
as well. 

Enjoying Different Kinds of People 

These findings are similar to those above. 
That is, motivated voters are less incUned to rate as 
very important either "Diversity of people" or "En­
joying different kinds of people". 

Figure 69 
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Learning Skills for Advancement 

The earUer demographic profile might sug­
gest tiiat motivated voters are less concemed about 
"Leaming new skUls for advancement" because 
tiiey are more likely to possess tiiose skiUs than 
eitiier tiiose who neitiier registered or voted. 

Figure 70 

Figure 72 

OREGON VOTFR PROHLE 

100%-

M%' 

M%' 

70%' 

Learning Naw 
Skills tor Advancement 

Concern for the Environment 

While there are clearly differences here 
(Figure 72), each of tiie three different groups sees 
this value as very important. 

Figure 71 

OREGON VOTER PROHLE 

Concam tor Enyironrnent 

Voting for Candidates or Issues 

The results of this graph (Figure 73) ought 
to be obvious, but it is useful in demonstrating 
strong intemal consistency in the study data, and in 

OREGON VOTER PROFILE 

100%^ 

•cm- Not 

70%-

t 
t 

Voting for Candldatea 
or laauaa 

confirming another important sub-text to tiiis pro­
file of voters; people who don't vote are clearly 
more incUned to feel aUenated from public partici­
pation. 

Health and Mental Health Services 

A clear difference exits between active vot­
ers and non-voters in vutually all areas of social 
service. Given the economic and social profile of 
tiiese tiiree groups it is interesting to note that those 
most in need or most aware of the need for these 
various social services are least likely to vote. 

Figure 73 
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Social Services - Generally 

A very clear pattem emerges when viewing 
the results portrayed in Figure 74. Each bar repre­
sents tiie extent to which that group (motivated , 

tion. While there was not a significant difference 
among these three classes of voters with respect to 
the importance of education overall, greater ac-
countabiUty in education clearly appeals more to the 
motivated voters. 

Figure 74 

Differences by Voter Motivation on 
Importance of Various Social Services 
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registered, or not registered) feel that the respective 
social service is very important. Those who are not 
registered to vote are more Ukely, sometimes sig­
nificantly so, to indicate that social services are very 
important to a greater extent than those who are 
registered but did not vote in the May primary, or 
tiiose who are registered and did vote in the May 
primary (motivated voters). 

Educational Accountability 

While it is clear that non-voters are more 
Ukely to express enthusiasm for social services (for 
which tiiey arguably have greater need, or to which 
they are more aware), voters were more Ukely to 
express their support for accountability in educa-

Figure 75 
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Nervous About the Future 

It is not at all surprising then, given aU ofthe 
above, to discover that non-voters acknowledge 
considerably more nervousness about their own 
personal future over the next five years. 

Figure 76 
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OREGON CORE VALUES 

FAMILIES Above all else, Oregonians cherish families and family life. 

EMPLOYMENT Oregonians esteem employment and the economic 
conditions which create employment. They believe the 
world of work has changed significantly, and they 
acknowledge a strong relationship between skills and 
personal income. 

EDUCATION Oregonians value education, particularly primary and 
secondary education. However, they believe their 
education instimtions are not adequately addressing the 
changing needs and nature of work today. 

LIVABILITY Oregonians treasure Oregon's physical qualities, and they 
acknowledge tiiat these attributes underpin tiie state's 
economy. At the same time, they fear the future impact of 
population growth on Oregon's environment and livability. 
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Introduction 

In Oregon, there is a direct relationship be­
tween public values and pubUc policy. Therefore 
understanding the pubUc's values ~ what Oregoni­
ans believe and hold dear at their core ~ is criticaUy 
important. Until recentiy, conventional wisdom 
about Oregonians' mdividual and coUective values 
was fairly widely accepted. For most of this cen­
tury, Oregon has been considered a progressive 
state typically on the leading edge of innovation in 
public poUcy. However, the pace of change, along 
with tiie differences produced by change, has cre­
ated the need for greater clarity and depth in assess­
ing public values. 

It is against this backdrop that the Oregon 
Business CouncU (OBC), a private non-profit or­
ganization comprised primarily of chief executive 
officers of Oregon's largest companies, concluded 
tiiat a deeper, broader understanding of the values 
and beliefs most unportant to Oregonians was criti­
cal. The Oregon Values and BeUefs study was 
conducted on behalf of tiie CouncU by Decision 
Sciences, Inc. of Portland. This summary describes 
the study and its key findings. 

Study Purpose and Technique 

The Oregon Values and Beliefs Study was 
conducted during the months of July and August of 
1992. The purpose of the study was to: 

• Explore the underlying core values of Orego­
nians. 

• Gain understanding about those values where 
differences exit. 

• Allow policy issues to be debated witii a 
clezir understanding of core values and beliefs. 

• Allow for conclusions to be drawn regarding 
public sentiment on key issues confronting 
Oregon. 

• Provide a scientifically sound benchmark of 

Volume 1 - Version 1.0 1 

core values which may be periodically meas­
ured. 

The Oregon Progress Board and its staff 
were deeply involved in the development of this 
study, and several of the questions are focused on 
the Oregon Benchmarks developed by the Progress 
Board. 

The undertaking involved 1,361 Oregonians 
m several tiiousand hours of face-to-face survey 
interviews occurring in each of Oregon's 36 coun­
ties. Survey topics ranged from pubUc issues of 
today to personal perceptions and beliefs. Further­
more, the study divided Oregon into four regions 
(the three county metropoUtan area, southern Ore­
gon, westem Oregon [mcluding Lane County, the 
balance of the WiUamette Valley, and the Oregon 
coast] and eastem Oregon), so that additional analy­
sis could be conducted within each region. 

A variety of techniques was employed in 
order to assure the integrity and quality of the 
resulting data. It is technically cortect to refer to 
the Oregon Values and Beliefs study as an opinion 
survey, within the standard context and meaning of 
that term. The study also represents a first-of-its-
kind effort to dig beneath today' s headUnes and gain 
clarity and understanding of those basic values and 
beUefs which Oregonians hold and wUl not change 
significantly from day to day, week to week, month 
to month, or even year to year. More information 
about the techniques employed by the study can be 
found in tiie technical appendix (available for a 
nominal cost upon request). 

Scaled Comparisons - Measuring Abstract 
Qualities 

One of the features of the study which dis­
tinguishes it from more conventional opinion sur­
veys is its use of the scaled comparison technique 
developed and implemented by GravesResearch of 
Redlands, Califomia. Indeed, the Oregon Values 
& BeUefs Study is comprised of two different tech­
niques, the scaled comparison technique (described 
here), and the more conventional close and open 
ended question technique with which most people 
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are famiUar. Scaled comparisons are a means of 
ranking abstract quaUties like personal values. The 
study measures values in four categories: 

Personal Values 

"Which value is more important to you 
personally?" 

Personal Activities 

"Which activity is more important in 
your life?" 

Government Services 

"Which service do you feel is more 
important, regardless of cost or how 
well you think the service is currently 
provided?" 

Community Values 

"Which of the following is more im­
portant to the quality of life in the 
community where you live?" 

Figure 1 , 

Figure 2 

Scaled Comperisons 

I 1 Conoam lor onvlionmoni Canm or )ob opportunily I 

This moant you think 'Canar or Job opponunlly' H mucti mora 
Important than 'Concam loronvlronnwnt.' 

Canar or job opportunity Concam tor anvlronniant 

Thli maana you think 'Caraar or |ob opportunity* la allghUy mora 
Importani than 'Conoam lor anvlronmant.' 

Caraar or job opportunity I I I I Concam lor anvlisnmani 

This maana you think 'Caraar or |ob opportunlty'and 'Concam lor 
anvironmant' ara axactly aqual In ImportarKo.' 

The technique arrays pairs of unrelated val­
ues on either side of a five-point scale. Participants 
mark the scale at the points that most appropriately 
represent their beUefs (Figure 1). 

In a manner somewhat akin to ballot rotation 
on election ballots, each participant received a Ust 
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of pairs in each of the value categories which placed 
each value in different pairings. Figure 2 is a sam­
ple of this technique usmg a partial Ust of the 
personal values measured in the study. As is evi­
dent in tiie sample, each value is juxtaposed against 
every other value. At the end of this exercise, 
participants often feel as though tiiey have just 
answered the same question'a hundred different 
times. Values, activities and services in each ofthe 
four categories were developed after exhaustive 
debate and reflection and supplied to participants 
without explanation. 

Figures 3,4,5, and 6 represent the statewide 
results obtained using the scaled comparison tech­
nique. These four graphs display findings within 
each of the four categories describe aboye (personal 
values, personal activities, govemment services, 
and community values). 

Personal Values 

Figure 3 represents the actual statewide rank 
order of 10 personal values which were measured. 
Again, these values were supplied to participants, 
and they were not explained. "Participation in fam­
Uy" ranks at the top of list of personal values by a 
significant order of magnitude. This focus on fam­
Uy represents the beginning of a theme which is 
consistent throughout the study: issues perceived 
to affect the famUy are paramount in the minds of 
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Figure 3 
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Figure 4 

Personal Activities 

Spending time with family 

Spending time with parents 

Learning new sldiis for advancement 

Donating time to those in need 

Enjoying different kinds of people 

Getting along with other cultures 

Voting for issues or candidates 

Cleansing my soul spiritually 

Spending time at worlc 

Recycling at home 

Going off by myself 

Conserving water at home 

Doing something |ust for myself 

Attending religious services 

Donating money to those In need 

Comparing prices at the store 

Using coupons when shopping 

Attending pubilc meetings 

Being different )ust to be different 

Unplugging the telephone 

the vast majority of Oregonians. While tiiere is 
some variation based upon gender, age, and income, 
"Participation in famUy" is tiie leading value iden­
tified by aU demographic subgroups. "Career or job 
opportunity" ranks a distant, but nevertheless 
strong, second. This too marks tiie beginning of a 
message seen throughout tiie study: a clear focus 
on jobs. 

The top two personal values represent a 
broad consensus among Oregonians. No consensus 
is evident in tiie third ranking value, "Concern for 
the Envuronment," where tiiere exists a fairiy dis­
cernible difference among tiie regions of the state. 

Personal Activities 

For each personal value Usted in Figure 3, 
two associated activities 
are Usted in Figure 4, Per-, 
sonal Activities. This 
cross referencing provides 
a unique opportunity to 
verify the personal values. 
For example "Spending 
time with family" and 
"Spending time with par­
ents" lead the personal ac­
tivities list. Both are 
derivatives of the "Partici­
pation in family" value 
which ranked at the top of 
the Ust of personal values. 
On tiie otiier hand, "Enjoy­
ing different kinds of peo­
ple" and "Getting along 
with other cultures" 
(ranked 5th and 6th respec­
tively on the Ust of per­
sonal activities in Figure 4) 
derive from the "Diversity 
of people" value which 
ranked tenth on the list of 
10 personal values (Figure 
3). 100 

"Learning new 
skills for advancement" in 
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Figure 5 

Government Services 
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Higher education 
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Community colleges 

Services of low Income 
Health and safety regulation 

Small business development 
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Natural resources management 
Environmental regulation 

Libraries 
Parks and recreation 
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Mass transit 

Tourism and other state marketing 
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tiiird position suggests a strong association with the 
"Career or job opportunity" value in Figure 3. This 
consistency reinforces tiie intensity and clarity of 
beliefs on the part of Oregonians on the subject of 
jobs. One wonders if "Learning new skiUs for 
advancement" would have ranked third on the Ust, 
10 or 15 years ago when a large proportion of family 
wage jobs required relatively low skills. 

Government Services 

The govemment services shown in Figure 5 
were described by function rather than by specific 
government agencies so that participants could 
more easily relate to them. The question asked was, 
"Which govemment service do you feel is more 
important, regardless of cost or how well you feel 
the service is currently provided?" It was made 

clear that participants should not make value judg­
ments about the cost or efficiency of each individual 
service. 

WhUe conventional wisdom would antici­
pate the high ranking of services related to security 
and safety, the ranking of "Primary and secondary 
education" as a strong second is somewhat surpris­
ing. It is interesting to note tiiat almost all of the 
services at the top of tiie list are provided by local 
govemment. 

One additional theme that begins to emerge 
is the importance of education and job skills. "Pri­
mary and secondary education" and "Employment 
and U^aining" rank two and three respectively on the 
Ust of 24 government services. 
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Community Values 

The Ust of 32 community values (Figure 6) 
again demonstrates the importance of education, 
principally primary and secondary education, to the 
people of Oregon. Surprisingly, "Accessible hos­
pitals/healtii care, was rated more important by 
urban residents than those in tiie eastem part of the 
state. It is interesting to note that on this list of 32 
community values "Accountable/honest city lead­

ers" ranks a strong fourth. Oregon is not particu­
larly known for having anything other than account­
able and honest city leaders. One might presume 
that this statement of values might be relevant for 
elected leaders at all levels and is a furtiier reflection 
of the dissonance between our various governments 
and the general population. 

Figure 6 

Community Values 

Accessible hospitals/health care 
Community committed to quality education 

Safe neighborhoods and parks 
Accountable/honest city leaders 

Family oriented community 
Local employment opportunities 

Low cost of housing 
Financially balanced government 

Positive neighborhood/community identity 
Commitment to environmental quality 

Community based upon traditional vaiues 
Community with tree/parks/open space 

Local college or university 
Accessible day care for aged/sick adults 

Active involved citizens 
Areas protected for wildlife 

Healthy business environment 
Accessible day care for children 

Balanced commercial/residential community 
A place where I live & walk to shop/work 

Uncrowded streets and highways 
Respect for community history 

Variety of cultural opportunities 
Historic sites preserved & protected 

Vibrant, active downtown business area 
Commercial/industrial development 

Culturally balanced community 
Diversity of worship opportunities 

City gov't a leader on regional Issues 
Nice restaurants & entertainment centers 

Plentiful, available parking 
City Hall/civic center to have pride In 
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Findings 

The balance of this summary is organized 
around areas of key findings. Those include: 

FamUies 
Career, jobs and economic security 
Education and skiUs development 
The enviomment 
Regional division 
The gender gap 
Newcomers 
Diversity 
Growth management 
Health care 

The concluding portion of this summary 
includes a look at some of these finding areas 
through the eyes of those who who vote as well as 
those who don't. 

Families 

The importance of famiUes pervades the 
study and reflects, a level of intensity that may 
surprise some. In the scaled comparison of per­
sonal values, "Participation in family" was at the top 
of the Ust, and the second ranking item "Career or 
job opportunity" was a full 26 points behind. 
"Spending time with famUy" and "Spending time 
with parents" ranked first and second on the list of 
personal activities. Fifth on the Ust of 32 commu­
nity values was "Family oriented community." 

Family Unit 

In a series of questions designed to solicit 
predictions about the next 10 years, participants 
were asked about the future of the family unit 
(Figure 7). The result was that people are almost 
evenly divided about the future strength of the 
family unit. Nevertheless, many might consider 
this to be somewhat optimistic given the fact that 
more people agreed strongly than disajgreed 
strongly. 

Figure 7 

Fiimlly Unit In Ten Yeara 

OinrthanaMTtn Y«n: 

Tha tanlly unH will bacsma aliongar* 

Agraa 
Strongly 

Extra Time 

In an open-ended question (participants sup­
ply the answer) asking "If you had one extra hour a 
week, how would you spend it?" nearly 21 percent 
of the responses were specifically and directly re­
lated to famUy, representing the smgle largest ag­
gregation of responses. Arguably, several of tiie 
other response categories could be family-related. 

Figure 8 

Spending Extra Time 
'If you had ona axtra hour a week, how would you apend It?* 

Reading 15.0% 

Spending time with famllv 10.0% 
Volunteehng / helphg 7.7% 

Soendina time with children 7.3% 
Recreation • sports 5.8% 

Doing something for myself a5% 
Recreation • nature 4.9% 

Resting / relaxhg 4.7% 

Working gardening around the house 4.1% 

Soandlna tima with aoouaa 15% 

Total Famllv Related 20.8% 
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Career vs. Family 

When asked "Are you more of a famUy 
person or a career person?" (Figure 9), the response 
was strongly on the fanuly side of the equation. 
With only 2 percent identifying themselves on tiie 
extreme career side of the seven point scale, fully 
26 percent placed themselves on the polar opposite 
famUy end. 

Figure 9 
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Career. Jobs, And Economic 
Security 

Not surprisingly, Oregonians are very 
keenly focused on employment and many of the 
issues which surround it. "Career or Job Opportu­
nity" was a strong second on the scaled comparison 
Ust of 10 personal values, and "Leaming new skUls 
for advancement" was third on tiie list of 20 per­
sonal activities. "Employment and training" was 
tiiird on tiie Ust of 20 government services. 

Most Important Issue Today 

When asked to supply their own answers to 
tiie question "What is tiie most important issue 
facing Oregon today?" fully 24 percent of tiie re­
spondents said eitiier tiie economy or employment. 

Figure 10 

Moat imponant ieaue Today 
"Wha It Ih* mom Impoitant I M U * I n n g Oragon tod«y7' 
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Another 7 percent listed the Economy vs. the Envi­
ronment, which was essentiaUy a complaint about 
tiie extent to which environmental protection was 
perceived to interfere with the economy. These 
responses would likely fall into a broader category 
relating to concem about jobs and the economy. 
Interestingly, a distinction is often made between 
jobs and the economy, implying something otiier 
tiian a direct relationship between the two. 

Keeping Jobs 

The Oregon Value & BeUefs Study included 
a "Job Performance" measure for 19 different items. 
Participants were asked to answer tiie question 
"OveraU how good a job do you tiimk Oregon is 
doing witii the foUowing areas?" followed by tiie 

Figure 11 

Oregon Job Performance 

•Otwril how good a iob do you INnk Oragon la doing wtth n * loilowing?-

Kaaplng Joba 

90% 

item to be measured. It is important to note that 
Oregon is being measured, and not some specific 
unit of govemment. On the subject of keeping jobs 
(Figuire 11), Oregon received what can only be 
considered a very poor rating. Forty-seven percent 
of the participants regarded its performance as 
somewhat or very bad. Despite the fact that Oregon 
was doing better at keeping jobs than the balance of 
tiie nation at the time this data was collected, study 
participants clearly believed otherwise. 

Most Important Issue in Ten Years 

Participants were often asked to reflect on 
their values and beliefs both in tiie present and tiie 
future. The future horizon was 10 years. In the 
following example the question was "What do you 
think wiU be the most important issue facing Ore­
gon m 10 years?" Again, the "economy/employ­
ment" were the top items. And again, both terms 
were used, apparentiy not interchangeably. "Envi­
ronmental Protection" was a strong second in this 
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Figure 12 

Most Important Issue In Ten Years 
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open-ended question, which reflects a broader con­
cem about our "environmental future" and the ex­
tent to which economic and population growth wiU 
degrade our quality of life. The prominent mention 
of "Education" (ranked third most important here) 
in this question, and its place in scaled comparisons 
of govemment services, community values, and its 
strong showing among the most important issues 
today, suggest the possibUity that Oregonians ac­
knowledge a relationship between the importance 
of education in confronting an uncertain economic 
future. 

What Would You Fix? 

Asked "If you could fix anything about Ore­

gon what would U be?"(Figure 13), the economy led 
the way witii 19 percent. Education shows up again 
with a significant response (11 percent). 

Figure 13 
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Education And Skills 
Development 

Nowhere else m tiiis study was conventional 
wisdom challenged to tiie extent found here. Cer­
tainly it comes as no surprise that Oregonians sup­
port education; we have consistentiy outspent most 
states (proportionately). "Learning new skills for 
advancement" was tiie tiurd leadmg personal activ­
ity, while "Primary and secondary education" and 
Employment and training" were second and third, 
respectively, on the Ust of govemment services. 
"Community committed to quality education" was 
tiie second leading value among 32 community 
values. 

Change Generally 

It is not surprising that Oregonians want 

Figure 14 
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change in education (Figure 14). It is widely ac­
knowledged that people want change in educa­
tion in general. But as in surveys of satisfaction 
with congress, dissatisfaction typically dissipates 
when tiie issue becomes locaUzed. "My" congress 
person isn't the problem; "my" local neighborhood 
school isn't the problem. 

Change locaUy 

When Oregonians were asked about local 
schools, however, a surprising number agreed that 
major change is needed in tiieir local neighborhood 

Figure 15 

rhanpn in Your Local School 

'la miter changa naadad InyourlocK nalghboihood achool?' 

school. What makes tiiis response particularly in­
teresting is the difference between parents and non-
parents. Non-parents (who, after all, don't have kids 
in local neighborhood schools) were less likely to 
have an opinion. Parents (tiiose most Ukely to be 
famiUar witii local neighborhood schools), feel tiiat 
significant change is needed m tiieir local neighbor­
hood school. This fmding clearly mns counter to 
the conventional wisdom. 

What Kind of Change? 

The study probed at some deptii tiie kind of 
change that people had in mind. Is there, for exam­
ple, some idealized notion of the way education 
ought to be based upon our recollections of educa­
tion 20 or 30 years ago, or do people have some­
thing else in mind? Figure 16 represents responses 
to an open-ended question which asked "What kind 
of changes?" to those answering yes to the question 
m Figure 15. 

Responses fell into three basic categories: 
curriculum, funding, and teachers. The single re­
sponse mentioned most often was establishment of 

Volume 1 - Version 1.0 11 Oregon Values & Beliefs 



Figure 16 
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higher standards for students. Funding mentions 
combined to include 21 percent of the responses and 
were evenly divided between those who felt that 
more money was needed, and those who felt tiiat 
current resources should be used more efficiently. 
Responses relating to teachers combined for about 
12 percent and those included such things as better 
pay and more training. The balance of the re­
sponses to this question involved a wide variety of 
issues. 

More AccountabiUty 

The statement in Figure 17, "Education wiU 
change to involve more accountability and new 
classroom practices" asked for two responses. 
The first asked how desirable the statement was, 
and the second asked how likely that same state­
ment was. While there is a fairly significant gap 
between desirable and likely, in both cases a major­
ity of participants felt that it was desirable and lUcely 
that "Education wiU change to involve more ac-
countabiUty and new classroom practices." 

Primary and Secondary Education 

"Providing primary and secondary educa­
tion (K-12)" received a "so-so" job performance 
rating (Figure 17), with 38 percent saying very good 
to good and 32 percent saying very bad to bad. 
While tills performance rating is not catastrophic, it 
does place education in the middle of the ranking. 

Figure 17 
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It is important to note that while Oregonians express 
strong support for the importance of education, they 
do not express equally strong confidence in its 
present quality. 

Figure 18 

Oregon Job Performance 
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Skills for a Global Economy 

A mere 17 percent of participants said Ore­
gon is doing very to somewhat good at "Providing 
Oregonians the skills necessary to compete in a 
global economy" (Figure 18). Out of 19 items in 
the Oregon Job Performance, this item ranked sec-
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ond from last. The ranking would suggest a furtiier 
recognition by Oregonians that the global economy 
is significantiy changing tiie nature of work and that 
Oregonians wiU not be sufficiently skiUed to com­
pete. 

Figure 19 

Oregon Job Perfonnance 
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Figure 20 
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WhUe "Learning new skiUs for advance­
ment" was ranked tiiird on tiie list of 20 personal 
activities, and "Employment and training" was con­
sidered the third most important government serv­
ice, there appears to be a lack of confidence in the 
adequacy of those newly acquired skills for com­
peting in tiie global marketplace. 

Oregon Job Performance 

Figure 20 represents tiie entire list of items 
which were ranked m the Oregon Job Performance. 
This list begs to be read not from tiie top down, but 
rather from tiie bottom up. Presumably, someone 
who thinks Oregon is doing well at something is not 
necessarily expressing approval of the item being 
evaluated. Conversely, it could be argued that 
someone who gives a bad performance rating is also 
expressing disappointment. In other words if they 
didn't care about the item being evaluated, tiiey 
wouldn't give it negative rating. 

With that in mind, it is not surprising to see 
jobs at tiie bottom of tiie Ust. It may not now be 
surprising to see tiie position of "Providing Orego­

nians the skiUs necessary to 
compete in a global econ­
omy," but one wonders 
how this would have fared, 
say, 10 to 15 years ago 
when tiie number of family-
wage, low-skill jobs was in 
substantially greater sup­
ply. 

Oregon Job Performance 

It is particularly in­
teresting to note that Ore­
gonians feel we're doing a 
better job at "Controlling 
crime" than at "Providing 
primary and secondary 
education." Again, given 
the overall importance at­
tached to primary and sec­
ondary education in the 
scaled comparisons of gov­
emment services and com-
munity values, this 
suggests strong concerns 
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about the delivery of education today. 

New Techniques 

Participants tiiought that "K-12 education 
will be fundamentally different involving new 
classroom atmospheres and teaching techniques" 
was likely to occur and, by an even larger margin 

Figure 21 
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found it to be desirable (Figure 21). 

New Approach in Education 

Provided a scenario which attempts to paint 
two opposite views aboul educational change, par­
ticipants clearly leaned towards what was described 
as a new and different approach (Figure 22). Again, 

Figure 22 

New Education Approach vs Same But Better 
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this emphasizes the extent to which participants are 
inclined to view educational change as something 
quite different tiian improving past practices. 

High School Won't be Enough 

There appears to be a strong recognition that 
a high school education, at least as it is now config-

Figure23 
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ured, is inadequate in achieving economic security. 
In Figure 23, 66 percent of participants agreed 
su-ongly to somewhat strongly that "Wages for 
tiiose with high school education or less will fall in 
Oregon." 

Higher Skills 

Clear agreement exists that "Oregon em­
ployers will produce more sophisticated and valu­
able products that rely on higher worker education 
and skill" (Figure 24). This may seem to be obvi­
ous, nevertheless it is interesting in light of Ore­
gon's historic relationship to natural resource 
industries. 

Front Line Workers Will Do More 

The issue of workplace stmcture is one that 
has emerged only within the last decade. Neverthe­
less, 63 percent of the participants agreed strongly 
or somewhat strongly that "Front line workers will 

Oregon Values & Beliefs 14 Volume 1 - Version 1.0 



Figure 24 
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be asked to take more and more responsibiUty m 
Oregon." 

The responses to each of the preceding three 
questions suggest an acknowledgment that the 
world of work has changed, and when combmed 

Figure 25 
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witii tiie level of support for educational change, 
suggests that participants see an mtegral tie between 
education and employment. Many would argue 
tiiat tills su-ong relationship has not always existed 
in the minds of Oregonians. 
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The Environment 

Oregonians have a strong commitment to 
envu-onmental quality and to tiie physical beauty of 
tiie state. There is ambivalence about tiie polar 
extremes of arguments regarding the environment, 
but there is clear and pervasive concem for the 
environment. (Regiond variations on this theme 
wUl be discussed in tiie Regional Divisions section 
of tiie key findings.) "Concem for tiie environ­
ment" was tiie tiiird leading value among tiie 10 
personal values. The envkonment was among the 
issues mentioned most often when participants 
were asked "If you could fix anything about Ore­
gon, what would it be?" 

What I Value About Oregon 

Figure 26 
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When asked the open-ended question, 
"What do you personally value about Uving in 
Oregon?" (Figure 26), fuUy 36 percent gave re­
sponses tiiat feU witiiin tiie category of "Natural 
Beauty and Recreation." Indeed, 50 percent of the 
responses feU witiiin tiie category of tiie environ­
ment. 

Environment vs. Growth 

Much of the debate about Oregon's environ­
ment pits the environment against the economy. In 

an effort to probe tiiat issue more deeply, the study 
asked a series of questions designed to press par-

Figure 27 

g n v l m n m e n t va G r o w t h 

•EiitHuiaiwiliI piMacden wU baeema mora Imponant tian acenomic giowdi.' 

Somowhat Daalrabia 

Somawhat Undaalrabia 
UnUkaly 

Vary Undaalrabia 
Unllkaly 

ticipants to make difficult choices. In response to 
tiie statement, "Environmental protection wUl be­
come more Unportant than economic growtii" (Fig­
ure 27), 54 percent of tiie participants considered 
envUonmental protection very to somewhat desir­
able over tiie next 10 years, and 64 percent consid­
ered it very to somewhat likely to occur. (There is 
considerable regional variation on this question 
which wiU be discussed later.) 

The envu-onment was mentioned in 10 per­
cent of tiie responses to tiie open-ended question 
"What one thing would you fix about Oregon?" 
This ranked U in the top seven categories of re­
sponses. 

Logging vs. Tourism 

The only question in the study which dealt 
specificaUy with loggmg juxtaposed logging and 
tourism in an effort to probe both desires and ex­
pectations (Figure 28). Participants found tiie state­
ment, "Oregon's economy will move away from 
logging and wiU move towards tourist use of forests 
for camping and hiking" to be substantially more 
Ukely (70 percent very to somewhat likely) than 
desirable (49 percent), suggesting a degree of res­
ignation. While there are differences among the 
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regions of tiie state on this question, the differences 
are less pronounced than might be imagined on the 

Figure 28 

Lopglf iq V Touriatn 

'Oragon'a au>noiiiy will mow away trom logging and «4II mew lowarda lourirt 
uaa el luiaali lor camping and MIdng.' 

Somawhat Daalrabia 
Ukaly 

Somewhat Undealrabia 
Unllkaly 

Vary Undaalrabia 
Unllkaly 

50% 

basis of conventional wisdom. 

Biggest Fear for Oregon 

Oregonians are clearly concemed about the 
the future's impact upon the environmental qiiality 
of tiie state. One of the unique techniques used in 
the study was open-ended sentence completions. 
The partial sentence, "My biggest fear for Oregon 
is...," produced responses that were largely indica-

Flgure 29 

Bioaest Fear for Oregon 

'My biggaat tear for Oragon la. 

Overpopulation 
Becoming Ilka Califomia 

Environmental deatructlon 
Economic problema 

Loaa of foreata 
Uncontrolled growth 

Crime 
Loaa of lob opportunltlaa 

Loaa of natural reaourcaa 
School related problema 

Exceaalve taxation 
Envlronmentallata taking over 

Breakdown of valuea 
A lack of planning 

Loaa of llvablllty 
Leaa t tor govt, eervlcea 

10% 12% 14% 

tions of concem about the environment and the 
effects of future population growth. 

Relax Regulations or Maintain Environment 

Figure 30 represents a slightly different 
twist. Given two altematives, participants were 
asked to pick the one which would more likely lead 
to economic growth. In this case, 75 percent of the 
participants feh tiiat "Maintaining a quality envi­
ronment to attract people and companies to Oregon" 
would succeed whereas 16 percent chose "Relaxing 

Figure 30 

Relax Regulations vs Maintain Environment 
•Which l . m n r . ImBOftant IB emnemie nmwlh In Oreaon? 

'Max anvlronfTwntd regulatlona to milta It aaaler for oompwiiea to do 
bualrma or Mil main a quality anvlronntent to enract iMople and oompanlaa 
to Oregon?* 

E3 DonlKnow 

environmental protection regulations to make it 
easier for companies to do business." 

Finally, when asked to use one word to 
describe Oregon, participants used terms which 
describe positive physical qualities, further indicat­
ing a strong affinity for Oregon which goes beyond 
human additions to the landscape." Beautiful" was 
the word most often mentioned. 
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Regional Division 

Regional divisions in Oregon are largely 
founded on issues of economic insecurity resultmg 
from threats to the natural resource base of the 
non-urban economy. While there are clearly demo­
graphic and life-style differences among the regions 
of tiie state, economic insecurity appears to be tiie 
most significant basis for attitude differences. On 
many key issues, such as the economy and educa­
tion, tiiere is Uttle difference. 

Personal Values - By Region 

The table below demonstrates the signifi­
cant differences among regions on the scaled com­
parisons of personal values. The most obvious 
differences exist m the values of "Concem for tiie 
envuronment," ranked third by tiie Metro region and 
eighth by tiie East region, and "Bemg econonucal 
or thrifty," which is ranked seventh by the Metro 
region and third by the East region. Metro region 
sentiment on "Concem for the envUonment" was 

Figure 31 

Personal Values - Ranked bv Reqion 

•cmo HUT SOUIH CAST 

PartidpatiGn in lamlly 1 1 1 1 

Career or |cti coportuiMy 2 2 2 2 

Concem for the environment 3 4 5 I 
Practice ol r e l l ; ^ or a'pnualliy 4 i 4 4 

CnafitatHlty lo othen 6 3 3 6 

hdependenca ol aall 5 6 e 5 

7 7 « a 
SecluakTi, aouude or pnwcy e 10 7 7 

Supporting your community 9 B 6 9 

•heraity ol people 10 8 10 10 

sufficient to raise the issue to tiiUd in tiie statewide 
weighted sample despite its lower rating by the East 
region. Some might suggest that "Being economi­
cal or thrifty" is seen less as a value than as a 
necessity for many of those participants from the 
East region. 

Logging vs. Tourism 

Not surprisingly, metropolitan area partici­
pants look at the question of logging and tourism 
differentiy fi-om those in other regions of the state. 
Figure 30 shows the two regions of tiie state which 

Figure 32 

Loffffino vs. Tourism 

•Ongonre economy wl l move away Iron logging and will mow towarda loulai 
uaa of fotaaia tor camping and hUdng.' 

Deelreble Eeat 

Vary Not 

exhibited the greatest difference on the statement 
"Oregon's economy wiU move away from logging 
and wUl move towards tourist use of forests for 
camping and hiking." WhUe there is clearly a dif­
ference, botii in tiie lUcelihood of tiiis statement and 
its desirabUUy, conventional wisdom nught suggest 
a greater difference. Furthermore, East region par­
ticipants felt tiiat the above statement was more 
Ukely to occur than their counterparts in tiie Metro 
region. This may be a reflection of reaUty, but it 
may also reflect a degree of resignation. 

Jobs vs. Environment 

"Some people say, 'Forget jobs, protect the 
environment!' Other people say, 'Jobs first at all 
cost!' Which way do you feel?" This statement 
reflects polar extremes that few people wish to 
chose between. Nevertheless, it is interesting to 
note how littie real difference there is between those 
two regions of the state which exhibit the greatest 
polarity: Metro and East (Figure 33). Essentially, 
most people, regardless of region, see themselves 
in the middle on this question. 

Volume 1 - Version 1.0 19 Oregon Values & Beliefs 



Figure 33 

Jobs vs Environment 

-Seme people aay. 'Forget joba, protect tha anvlronmenti" Other 
people aay,'job* rii« at all ooaU' Which way do you faal7" 

East 

Environment 

Environment vs. Growth - Metro vs. South 

A look at the regional differences on the 
question "Environmental protection will become 
more important than economic growth" (Figure 34) 
suggests again that there is a dichotomy, but per­
haps less tiian one might expect. The two most 
polarized regions on this question, Metro and 
South, reflect responses similar to the earlier timber 
question; tiiose in tiie resource dependent region (in 
this case the South) see the above statement as more 

Figure 34 

Environment vs. Growth 
"Environmental protactlon will bacoma mora Imponant than aconemlc growth.' 

Daalrabia South 

Vary Nol Vary 

Ukely than their Metro region counterparts and less 
desirable. 

Relax Regulations vs. Maintain Environment 

Figure 35 provides what miay be a more 
interesting look at this theme of differences among 
the regions of the state on environmental issues. 
Two altematives are posed in answer to the question 
"Which is more important to economic growth in 
Oregon?" The first alternative, "Relax environ­
mental regulations to make it easier for companies 

Figure 35 

Relax Regulations vs Maintain Environment 
•Vlhleh l« rnnl» Imnnrl.nl in .mnnmir nrr.«nh In Qf..n»n7 

"Ra lu anvlrenmMliI lagutwiona to maka tt water lor compinlao to do 
buainaw or Malmiln • quality anvtrDnmont to aniaci paopla and eompaniw 
lo Ovagon?" 

Dent Know 

to do business," was selected by 22 percent of the 
East region participants vs. 11 percent of the Metro 
region participants. The second altemative, "Main­
tain a quality environment to attract people and 
companies to Oregon," attracted 80 percent of the 
participants from the Metro region and 66 percent 
of the participants from tiie East region. A differ­
ence exists to be sure, but by no means an over­
whelming difference. 
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The Gender Gap 

Differences in values and beUefs are greater 
between men and women than they are among any 
of the other demographic categories in the study. 
WhUe it is true, as conventional wisdom nught 
suggest, that women tend to be more focused on 
values of uiuque importance to the famUy, it is 
particularly interesting to note that seldom did men 
feel that any personal value, personal activity or 
govemment service was more important than did 
women. 

The next three tables show those personal 
values, personal activities, and govemment services 
where there exists a noteworthy difference of 9 
percent or more. 

Personal Values 

Figure 36 

Areas of Noteworthv Difference 

Personal Values 

Participation in family 

Oiarttablllty to othara 

Practioa ot rallglon or spirituality 

Baing econoinical or thrifty 

Woman 

85.0% 

SB.0% 

S&0% 

51.0% 

Men 

75.0% 

410% 

39.0% 

36.0% 

There is Uttle in Figure 36 to challenge con­
ventional wisdom. 

Personal Activities 

Again, each personal value measured in the 
scaled comparisons was assigned two personal ac­
tivities as a way to triangulate fmdings. Essentially, 
the findings of difference between men and women 

on tiie scaled comparison of personal activities (fig­
ure 37) associates closely with the differences 

Figure 37 

Areas of Noteworthv Difference 

Personal Activities 

Woman IMen 

Spending tima with (airily 81.0% 67.0% 

Spanding time with parants • 47.0% 35.0% 

Doing aomaihlng )u i l for myaalf 3ao% 28.0% 

En)oylng diftannt Mndt of paopla 38.0% 24.0% 

Comparing prices m the store 33.0% 18.0% 

Attending religious eeniicae 33.0% 22.0% 

Donating time to those In need 27.0% 18.0% 

Using coupons when ahopping 2ao% 9.0% 

found in the personal values list. 

Government Services 

WhUe many of the responses Usted in Figure 
38 are probably predictable, it might be surprismg 
to some to see the significant differences m "Fire 
and emergency services," "Police services," and 
"Courts, prisons and jaUs." These differences ob­
viously suggest that women indeed feel strongly 

Figure 38 

Areas of Notewothy Difference 

Govemnient Services 
WofTwn Men 

Fire and emergency aeniicas 91.0% 82.0% 

Primely and aeconde^f education 86.0% 76.0% 
Health end mantal health earvloee 76.0% 62.0% 
Police asivloaa 76.0% 63.0% 
Employment end training 71.0% 58.0% 
Chlldien'e eervlcea 6ao% 49.0% 
Affoidable housing 66.0% 49.0% 
Hgher education 62.0% 52.0% 
Community eollegee 55,0% 41.0% 
Senior eervlcee 64.0% 37.0% 
Courts, prisons end jails 53.0% 43.0% 
Serrieee for low Income 48.0% 34.0% 
Haalth and s M y ngulatlon 4&a% 35.0% 
Ltttmrtae 4aa% 34.0% 
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about issues relating to personal and/or family se­
curity. 

AccountabiUty in Education 

Perhaps consistent with a heightened con­
cem for primary and secondary education in gen­
eral, women responded more favorably to the 
statement, "Education wUl involve more account-

Figure 39 

More Accountability in Education 

'Educetlon wiu Involve mora aocount^lllty and new daearoom pradlo 

Vary Deairabia 

Somawnat Daalrabia 

Neutral 

Somawnat Undaalrabia 

Vary Undaalrabia 

• Woman 

B Men 

' ^ 
t m . M n . z n . 30% 4o% sa% BO% 70% 

abUity and new classroom practices." WhUe both 
men and women feel that this statement is desirable, 
women clearly feel so even more. 

Reduce vs. Increase Government 

No question in the study more properly dis­
plays the challenge to govemment leaders than the 
one portrayed in Figure 40, "Some people say that 
govemment provides too many services. Others 
say tiiat service levels need to be increased. Which 
way do you feel?" There are several qualities to the 
response to tiiis question that merit attention. Fû st, 
tiie responses for each do not exceed 22-1/2 percent, 
which suggests either a general ambivalence or at 
least a lack of strong consensus. Second, the bi-mo-
dal appearance at the end of each Une (the slight 
uptick on each end of the scale) is comprised of 
women at one end of the spectmm and men at the 
otiier. The statewide results on this same question 
(Figure 41) demonstrate the nearly perfect symme-

Flgure 40 

Reduce vs Increase Government Services 

•Seme people aay thai govammant provtdaa toe many aaivteaa. Ollian 
aay that aantoa lavaii nead lo be Inc d, Which way ao you taal7' 

try of responses. Again, the high point at the right 
end of the scale is primarily composed of women, 

Figure 41 

Reduce vs Increase Govemment Serolces 

'Some people aay tha 90v«nmantprat4dea too many aenloea. Olhara 
aay that aenloe levela need to be Inuaaaed. Whldt weydo you Iael7' 

Equal 

and the high point at the left end of the scale is 
primarily composed of men. 

Cautious or a Risk Taker 

A series of personality preferences in the 
study included the question, "Do you tend to be a 
cautious person or do you tend to be a risk taker?" 
(Figure 42). One wonders, when looking at this 
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graph, what it would have looked IDce, say, 10 years 
ago and whether, in another 10 years, there wiU be 
much difference at aU. Conventional wisdom sug­
gests that these Unes are merging; therefore to tiie 
extent that women increasingly see tiiemselves as 

Rgure 42 

Cautious vs Risk Taker 

•Do you tend to ba a cautloua penon or do you land to be a fM 

Cauboua 2 

risk takers, the values for which women exhibit 
stronger feelings than men are values which might 
well be more widely represented in public policy. 
It is our mtent that the study serve as a benchmark 
for future assessments which may resolve the above 
speculation. 
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Newcomers 

Newcomers, as used here, mean people who 
have Uved m Oregon for less than 10 years. As a 
group they account for 22 percent of the study 
participants. The impact of newcomers on Oregon 
is subject to considerable debate and speculation. 
Most Oregonians are famiUar with the caricature 
of the Southem Califonua refugee, cash rich from 
mflated real estate sales, buying a piece of Oregon 
Nu '̂ana, and tiien erecting walls to prohibit all 
additional growth and development. 

Participants in this study, who represent a 
near mirtor of the 1991 census update, reflect some-
tiling different than the above caricature. Newcom­
ers are younger, on average, than the longer term 
residents of the state (the overaU average length of 
residence m Oregon is 26.5 years). To the extent 
tiiat there are differences in values and beUefs be­
tween newcomers and longer term residents, such 
differences may weU result from differences in age 
or mcome more than length of residence in Oregon. 

More Tax dollars for Education 

Newcomers typically exhibited greater en­
thusiasm for govemment services and spending 
public money. Figure 43 suggests greater interest 

Figure 43 

Education Will Be Funded Through More Tax Dollars 

'Eduction will be lunded Uvough mora doBan from l a i | i ^ i . ' 

20K 30% 

(altiiough hardly overwhelining) in supporting ad­
ditional tax dollars for education. 

Fewer Services 

Newcomers are much less enthusiastic 

Figure 44 

Government Will Provide Fewer Serelces 

"Oonamnanl wUI pnvtda learar and fewer aanloaa' 

I Mora than 10 yaaia 

I ID yaara or leaa 

K 10K SD% m 40% 

about the idea-that "Govemment wiU provide fewer 
and fewer services" than longer term residents. 

Logging vs. Tourism 

It is typically on environmental issues that 
nwcomers are presumed to share significantiy dif­
ferent values. Figure 45 does suggest a difference 

Figure 45 

Logging vsTouriam 

'Oregon'e aooncmy wm move mvay Inm logging and wlH move 
towwda touilal uae ol loieali tor camping and hUdng.' 
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on tiie statement, "Oregon's economy wiU move 
away from logging and wiU move towards tourist 
use of forests for camping and hiking." Yet when 
one considers that relatively few people have 
moved to Oregon within the last 10 years to work 
in the timber industry, these differences don't seem 
terribly significant. 

Environment vs. Jobs 

Newcomers exhibit some differences in the 
scenario of preserving the environment versus pro­
tecting jobs (Figure 46), but perhaps less than con­
ventional wisdom might suggest. 

Figure 46 

Figure 47 

Preserve Environment vs Protect Jobs 

'Some paopla aay that 'Foigat joba, protect the envlronmantr Other 
people aay. Joba muat coma llrit, at all coaU' Which way ao you M 7 * 

Environment 
> 10 yra 

Oregon WIII Have More Jobs 

X f e e n will hma mora loba.' 

OK ^a% zm, 30% nn, fa% ttm, rm. 

But Do They Vote? 

In the May 1992 primary, only 46 percent of 
newcomers voted as opposed to 56 percent of 
longer term residents. 

More Jobs 

Again, contrary to the popular conception, 
nwcomers feel that the statement, "Oregon wiU 
have more jobs" is even more desirable than longer 
term residents. The notion that newcomers are 
hostile to economic development or that they are 
significantly more concemed about the environ­
ment is not born out by the data in this study. Figure 
47 suggests that while participants in general sup­
port the notion that Oregon wiU have more jobs, 
newcomers feel even more strongly about that state­
ment. 
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Diversity 

Participants appear to be somewhat ambiva­
lent about tiie benefits of a diverse population. 
"Diversity of people" was the least important value 
m a Ust of 10, but "Enjoying different kinds of 
people" and "Getting along with otiier cultures" (tiie 
two personal activities which were paired with "Di­
versity of people") rated highly on this partial Ust 

Figure 48 

Personal Activities 

Spending tima with lamlly 

Spending tme with pareina 

Learning naw skills tor aOvanoemani 

Donating time to those in naad 
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Getllnp alony wHh other eulturaa 
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Spending time at work 
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Recycling al home 
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of 20 personal activities. 

Mixed Race Neighborhoods 

In regard to single- versus mixed-race 
neighborhoods (Figure 49), 42 percent of the par­
ticipants placed themselves on the mixed race end 
of the scale, while oiUy 4 percent selected single-
race neighborhoods. Indeed, only 9 percent were 
on the entire half of the scale favoring single-race 
neighborhoods. 

More Racial Diversity 

Participants were asked to assess the likeli­
hood and indicate theU preferences on the statement 
"Oregon wUl become more and more racially di­
verse." Clearly, the statement is likely to come tme. 
Fewer people consider this to be desirable, although 
49 percent felt that this was either very or somewhat 

Figure 49 

One-Race vs Mixed-Race Nelohbortioods 

'Soma people aay » m ladal groupa mould lh« aspanMy from ona aiolhar 
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Equal 

desirable. Eighteen percent felt that tiiis was very 
to somewhat undesirable. 

Figure 50 

Oregon WIII Be More Racially Diverse 

"Oragon will baoonw mora aid mora taeWlydivarae.* 
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Growth Management 

Oregonians are very concemed about the 
effects of population growtii on Oregon's environ­
ment, and on the overaU quality of life. They are 
somewhat pessunistic about the prospects for re­
solving many of these issues and they appear unen­
thusiastic about at least some of the current 
prescriptions. 

My Biggest Fear 

When asked to identify theu-biggest fear for 
Oregon (an open ended question), participants pro­
vided responses that related predominantly to 
growtii. The leading aggregation of responses (Fig­
ure 51) fell into tiie category "overpopulation" fol-

Flgure 51 -

Biggest Fear for Oregon 

'My biggeal tavtor Oregon la. 

Overpopulation 
Becoming Uke CalHomle 

Envlrennwntal destnicUon 
Economic probleffls 

Loaa ol toresta 
Uncontrollad growth 

cnme 
Loaa ol |ob opportunlUee 

Loaa ol natural reaourcaa 
School related probleiiu 

Exceaalve taxation 
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Biaakdown ol values 
A lack ol planning 

Losa ot llvablllly 
Leaa t for govt aarvlcea 

K 10% 12^ 14% 

lowed closely by "Beconung like Califomia" 
which, within the context of the question, must be 
taken as a growth related concern. 

A Growing Population 

Given the concems expressed about Ore­
gon's future, and the essentially negative mentions 
relating to population growth, it is particularly in­
teresting to note the responses to another open-
ended sentence, "As the population in Oregon 
grows...." Virtually aU of the responses are nega-

Flgure 52 

GrowHnq Population 
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There ara lewar |oba to go around 
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tive, and express concem about the effects of 
growth. It is particularly interesteing that the belief 
"There are fewer jobs to go around", is tiie largest 
response category. This is not consistent witii Ore­
gon's experience over tiie last decade (i.e. popula­
tion growth and net job growtii). Again, tiiere are 
almost no vutues attributed to population growth. 

Cars vs. Mass Transit 

On the question of moving by car or mass 
transit (Figure 53), participants tended to favor 
transit. Did respondents feel tiiis way because tiiey 

Figure 53 

Cars vs. Mass Transrt 

-Some people leel we Miould kivoat m mora roada tor cara. Other people eikik 
thet maaa tianalt tepneanta a batter InveaenanL Which way do you Ieall7 
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want to personally take advantage of transit (i.e. ride 
tiie bus or Ught rail) or is it because tiiey see transit 
as a potential antidote to the iU effects of growtii 
(i.e. they want other people to use mass transit)? 

Will Oregon Grow? 

Expectatioiis about growth seem to be con­
sistent with virtually all projections. When asked 
to respond to the statement "Oregon's population 
will grow considerably," participants were unambi­
guous (Figure 54). Ninety-six percent said tiiat it 

Figure 54 

Oregon Will Grow 

'Oregon'a population arlll gmw oonadinbly.' 

Vary Daalrabia 
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I Deairabia 

I Likely 

was very or somewhat likely that "Oregon's popu­
lation will grow considerably," and yet only 20 
percent felt tiiat the same statement was either very 
or somewhat desirable. 

People Will Leave - People WUl Come 

In keeping with earUer responses, partici­
pants clearly have strong expectations about 
growth. Asked to agree or disagree whether "More 
people will leave my community than wiU come," 
69 percent said they disagreed strongly to some­
what. 

everyone agrees that immigration wiU represent a 
portion of Oregon's future population growth, it 
accounted for less than 20 percent of our growtii 
over the last 10 years. 

Figure 55 
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Figure 56 

People Wili Come to Mv Neighborhood 
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On the other hand, when confronted with the 
statement "More people from out of state will move 
into my neighborhood," 80 percent agreed strongly 
or somewhat. It should be noted that while vutually 
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Health Care 

Oregonians express significant concem 
about health care, particularly with respect to cost 
and access. 

Access 

The foUowing graph from the scaled com­
parisons segment of tiie study identifies "Accessible 
hospitals/health care" as tiie leading value on a Ust 
of 32 community values. This was consistent 

Figure 57 

Figure 56 
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throughout the state. 

Change in Health Care? 

Participants were asked whether "...major 
changes were needed in the health care system?". 
Eighty one percent of respondents said yes. This is 
not particularly surprising given the general re­
sponse to questions about institutional change seen 
elsewhere in the study (i.e. education). 

Change in Heatth Care? 

'Aia mafor cliangse needed In lha health cam ayalamT' 

Dont Know 

What Kind of Change is Needed? 

When those responding yes to the question 
"Are major changes needed m the healtii care sys-

Flgure 59 

What Kind of Change is Needed 
in Health Care System? 

Make health eaia evellabia to everyone 
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tem?" were asked "What kind of change is needed 
in the health care system"?, the primary responses 
related to access and affordability. 
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Providing Economic Access 

"Providing Oregonians economic access to 
health care"? was rated very poorly by Oregonians 
on the Oregon Job Performance series of questions 
asked in tiie survey. In fact only tiiree items out of 
nineteen total were below this item in the overall 

Figure 60 

Oregon Job Perlonmance 

'Ovami, how good a )ob do you tMnk Oragon la dokig with the lolawlng araaaT:* 

"Provldlne Oragonlana economic i 

ranking. 

Basic Health Care Bill be More Affordable 

In response to the statement, "A greater per­
centage of Oregonians can afford basic health care" 
(Figure 61), participants were not particularly opti­
mistic. This is useful information because this 
statement represents a benchamrk which the state 
has set for itself. 

Rationing 

When asked to rate both the Ukliness and 
desirability of the statement "Rationing of health 
care services to tenninally Ul and elderly wUl be­
come commonplace" participants reacted strongly. 
Essentially, "rationing" is considered likely and 
undesirable. 

National or State Health Insurance 

Figure 61 

More Will Be Able to Afford Basle Heatth Care 

Over lha nad tan yaarc 

'A gratfar psraani sge of Oragonlana oan all Old baeic health caa. ' 

30% 

40% 

both the affordabiUty of health care and access to 
health care, respondents indicated a strong prefer­
ence for national or state health insurance. While 

Figure 62 

Health Care Rationing 

•Rationing ol haalth cara aenleea to tennlnally III and 
aldarty vrlll lisoomo cjonaiionplsos' 

Very Ukely 
Desirable 

Somewhat Ukely 
DesliaMa 

Somewhat Unllkaly 
UndeslrsMa 

considering the statement "National or state health 
insurance wiU replace the current system of health 
insurance" to be quite a bit more desirable than 
Ukely, participants nevertheless felt that it was both 
Ukely and desirable (Figure 63 - next page). 

In what may weU reflect nervousness about 
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Rgure 63 

National or State Health Insurance 
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Oregon Voter Profile 

Voters matter in Oregon. Since tiie early 
part of this century, Oregonians have possessed the 
iiutiative, referendum and recaU. WhUe these tiiree 
different vehicles of direct democracy have been 
used somewhat sparingly by Oregonians (at least m 
comparison with our neighbor to the south), their 
mere presence on the scene serves as a constant 
reminder of the critical importance of voters in 
Oregon. 

This profile divides participants into tiiree 
separate classes: those who voted m the May 1992 
primary, tiiose who are registered to vote but did not 
vote in the May 1992 primary, and those who are 
not registered. The May 1992 primary was a rela­
tively low-tumout election which, therefore, serves 
to clearly distinguish those for whom voting is 
particularly important from those for whom it is not. 

Figure 64 provides some basic demographic 

Figure 64 

OREGON VOTER PROFLE 

. Motivated Registered 
Not 

Registered 

Percent of Total 52% 33% 15% 

Age 47.71 38.03 35.82 

Income 37,69434 32,832.25 26,595.55 

# in Household 2.82 2.94 3.01 

# Children 2.02 1.96 1.92 

information about these three different groups., 
From the beginning of this examination, it becomes' 
clear that the differences are not coincidental. Mo­
tivated voters (who represent 52 percent of our 
sample) are older, and have a higher household 

income. Figure 65 show the difference in marital 
status. Motivated voters are more Ukely to be mar-

Flgu re 65 

OREGON VOTER PROFILE 

MARTrAL 
STATUS 

Motivated Registered Not 
Registered 

Single, Newr 
Married 

10% 21% 23% 

Single, Living 
with Someone 4% 9% 8% 

Married 65% 51% 48% 

[)lvorcedor 
Separated 

14% 17% 19% 

ried, and less likely to have experienced divorce. 

Reinforcement for the notion that these dif­
ferences between voters and non-voters amounts to 
a class difference comes in Figure 66 which shows 

Figure 66 

OREGON VOTER PRORLE 

HOUSING Motivated Registered Not 
Registered 

Single Family 
Honte 

74% 64% 57% 

Mobile Home 10% 10% 17% 

Apartment / 
Condo / Duplex 

12% 21% 18% 

Own 75% 57% 41% 

Rent 24% 43% 57% 

mformation relating to housing. Seventy-five per­
cent of participants who voted in the May 1992 
primary own their home. Of those not registered to 
vote, only 41 percent own their own home. Moti-
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vated voters are significantly more incUned to Uve 
in a single famUy home than are non-voters, and not 
surprisingly tiiey are significantiy less inclined to 
have Uved in either a mobile home or apartment 
than are non-voters. 

The differences in educational attainment 
are equally compelUng. Fully 78 percent of moti-

Flgure 67 

Figure 68 

OREGON VOTER PRORLE 

EDUCATIONAL 
ATTAINMENT Motivated Registered Not 

Registered 

Attended High 
School 3% 7% 17% 

Graduated High 
School 

25% 28% 

Post Secondary 78% 67% 49% 

vated voters have attained some level of post sec­
ondary education as opposed to 49 percent of those 
not registered to vote. 

As with the other demographic variables 
surveyed in the previous figures, the differences 
demonstrate a continuum, with motivated voters at 
one end, non-registered voters at the other end, and 
those registered but not voting in the.middle. Fur­
thermore there are clear economic and social impli­
cations for tills continuum. Those who are older, 
have higher educational attainment, own property, 
have higher incomes, and have fatnilies are signifi­
cantiy more inclined to vote. 

Diversity of People 

The accompanying graphs wUl examine tiie 
extent to which each of the aforementioned classes 
feels that the topic of the graph is very important. 
The topic of Figure 68, for example, "Diversity of 
people," is one ofthe 10 personal values which were 

OREGON VOTER PROFILE 

£ 
S 

I HoOvalad | Ragialafed 

Dlveralty of People 

measured using both the scaled comparison tech­
nique and the conventional open- and close-ended 
questionnaire. Approximately 37 percent of moti­
vated voters thought that "Diversity of people" was 

, very important; 44 percent of those registered but 
not voting felt that "Diversity of people" was very 
important; 46 percent of those not registered to vote 
felt that "Diversity of people" was very important. 
The same continuum referenced earUer exists here 
as well. 

Enjoying Different Kinds of People 

These findings are similar to those above. 
That is, motivated voters are less inclined to rate as 
very important either "Diversity of people" or "En­
joying different kinds of people". 

Figure 69 

OREGON VOTER PRORLE 
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I 
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Enjoying Olfterent 
Kinds of People 

Oregon Values & Beliefs 36 Volume 1 - Version 1.0 



Learning Skills for Advancement 

The earUer demographic profile inight sug­
gest tiiat motivated voters are less concemed about 
"Leaming new skUls for advancement" because 
tiiey are more Ukely to possess tiiose skiUs tiian 
eitiier tiiose who neitiier registered or voted. 

Figure 70 

Figure 72 

OREGON VOTER PRORLE 
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Concern for the Environment 

While there are clearly differences here 
(Figure 72), each of tiie three different groups sees 
tills value as very important. 

Figure 71 

OREGON VOTER PROFILE 

Concam lor Environment 

Voting for Candidates or Issues 

The results of tiiis graph (Figure 73) ought 
tb be obvious, but it is useful in demonstrating 
strong intemal consistency in the study data, and in 

OREGON VOTER PRORLE 

Voting for Cendldetea 
orleauea 

confirming anotiier important sub-text to tiiis pro­
file of voters; people who don't vote are clearly 
more mcUned to feel aUenated from public partici­
pation. 

Health and Mental Health Services 

A clear difference exits between active vot­
ers and non-voters m virtually all areas of social 
service. Given the economic and social profile of 
tiiese three groups it is mteresting to note that those 
most in need or mosl aware of the need for tiiese 
various social services are least likely to vote. 

Figure 73 
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Social Services - Generally 

A very clear pattem emerges when viewing 
tiie results portrayed in Figure 74. Each bar repre­
sents tiie extent to which tiiat group (motivated , 

tion. While there was not a significant difference 
among these three classes of voters with respect to 
the importance of education overall, greater ac-
countabiUty in education clearly appeals more to the 
motivated voters. 

Figure 74 

Differences by Voter Motivation on 
importance of Various Social Services 

Health & mental 
health services 

Services for low Income ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ 

Employment & training 

Affordable housing 

Senior services 

Children's services ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ 

40% 60% 
Very Important 

80% 100% 

registered, or not registered) feel that the respective 
social service is very important. Those who are not 
registered to vote are more Ukely, sometimes sig­
nificantly so, to indicate that social services are very 
important to a greater extent than those who are 
registered but did not vote in the May primary, or 
those who are registered and did vote in the May 
primary (motivated voters). 

Educational AccountabUity 

While it is clear that non-voters are more 
Ukely to express enthusiasm for social services (for 
which tiiey arguably have greater need, or to which 
they are more aware), voters were more Ukely to 
express their support for accountability in educa-

Flgure 75 
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Nervous About the Future 

It is not at all surprising tiien, given aU ofthe 
above, to discover that non-voters acknowledge 
considerably more nervousness about their own 
personal future over tiie next five years. 

Figure 76 
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