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November 17, 1993

MEMORANDUM TO DAVID GERGEN AND MARK GEARAN

FROM:

RE:

ALEXIS HERMAN NGy 1 7 1993

NAFTA TALKING POINTS: RE OPL ACTIVITIES

The following points compiled from the OPL NAFTA activities that began in July and
working with the NAFTA war room should be included in talking points developed around
NAFTA activities.

(4]

From July through this week’s House vote on NAFTA, over 3,000 individuals
received White House briefings on NAFTA. The briefings have been given by
administration officials including the President, Vice President and cabinet
secretaries.

A series of eleven state opinion leaders briefings were conducted with the Vice
President and administration officials for business and environmental leaders
from 23 states from October through November. In support of each briefing,
extensive local media, developed by our Communications Director and

working with Media Affairs, assisted in building momentum and support for
NAFTA.

A series of industry briefings were considered for organizations and groups
representing such industries as transportation, energy, and environment (forest
and paper).

OPL actively sought and built broad-based support for NAFTA resulting in
many prominent industries, organizations and individuals endorsing the treaty
including women, African-American, Hispanic and small business groups.
Organizations such as the National Association of Women Business Owners,
the Executive Leadership Council, the Chrysler Minority Dealers Association
and the 5 million-member American Legion endorsed NAFTA.

Momentum and support for the treaty was generated through NAFTA-related - - -
events such as NAFTA Products Day on the South Lawn; an East Room event
with three former Presidents, former Secretaries of State' and Nobel Pnze
economists; and a small busmess event.

See attachments.



OFFICE OF PUBLIC LIAISON
NAFTA ACTIVITIES REPORT

Date

Event

Briefer(s)

|.__State Opinion Leader Briefings

State Leaders (50) Briefing on

Ambassador Kantor, Carol

7/20 NAFTA Browner, Alexis Herman
New England (Massachusetts, X;g;:siagre:ammol ,r Bcear:t)slen,
10/5 Maine, New Hampshire) State Browner. Bill ’Alexis
Opinion Leaders Briefing H » Bill Daley,
erman
: - VPOTUS, Secretary Bentsen
North Carolina State Opinion Y . ’
10/6 Leader Briefing Ersk'me Bowiles, Bill Daley,
Alexis Herman
- VPOTUS, Secretary Bentsen
New Jersey State Opinion . ’
10/7 Leaders Briefing Bob .Rubm. Kurt Campbell,
Alexis Herman
. VPOTUS, Leon Panetta, Carol
Maryland & Virginia State . '
10/13 Opinion Leader Briefing Browner, Bill Daley, Alexis
Herman
. VPOTUS, Secretary Babbitt
Alabama & Georgia State ' . '
10/14 Opinion Leader Briefing Laura Tyson, Bill Daley, Alexis
Herman
VPOTUS, Secretary Bentsen,
10/21 California State Opinion Attorney General Reno,
Leader Briefing Secretary Ron Brown, Bill
Daley, Alexis Herman
VPOTUS, Secretary Ron
Texas, Tennessee, and '
10/27  Arizona State Opinion Leader Brown, Sgcretary Peng, Laura
. Tyson, Bill Daley, Alexis
Briefing
Herman
Kentucky, Louisiana, New VPOTUS, Ambassador Kantor,
10/28 York, Connecticut State Bob Rubin, Bill Daley, Alexis

Opinion Leader Briefing

Herman
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OFFICE OF PUBLIC LIAISON

NAFTA ACTIVITIES REPORT
Date Event Briefer(s)
VPOTUS, Secretary Pena,
11/2  lilinois, Ohio, Nebraska Secretary Espy, Bob Rubin,
Alexis Herman
Attorney General Reno,
1173 Florida, Minnesota, Secretary Babbitt, Roger
Washington State Altman, Bill Daley, Alexis
Herman

POTUS, Secretary Bentsen,
Bill Daley, Richard Femberg,
Alexis Herman

Final State Opinion Leader

15 Briefing (10 States)

Page 2



OFFICE OF PUBLIC LIAISON
NAFTA ACTIVITIES REPORT

Date

Event

Briefer(s)

il. Industrial Briefings

Secretary Bentsen,

7/22  High-Tech Briefing Ambassador Kantor, Erskine
Bowles
7/27  Agriculture Briefing i:ﬁ:g:ary Espy, Ambassador
7/28  Chemical Industry Briefing i‘r’ncggg; d%?'::?ér
8/3  Briefing for Retailers ls\;cg:;ig dg?mér
. Secretary Ron Brown,
10/21 E:ngngr ir‘:tasl Technology Secretary O'Lsary, Carol
P P Browner, Alexis Herman
Secretary Pena, Secretary
11/4  Agricultural Coalition Espy, Bob Rubin, Alexis
Herman
‘Secretary O'Leary, Mack
11/4 - Energy Coalition . ‘McLarty, Leon Panetta, Bob
Rubin, Alexis Herman
11/5  Transportation Coalition gi;f:%{:::i;i?;:;’:::'
Secretary Brown, Secretary
11/9  Lumber and Wood Products Espy, Bill Daley, Alexis

Herman

Pogé 3
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" OFFICE OF PUBLIC LIAISON
NAFTA ACTIVITIES REPORT

Date Event Briefer(s)

. Constituency Group Meeting

9/13 Oklahoma Chamber of Glenn Hutchins/Health Care,
Commerce Bill Daley/NAFTA
Glenn Hutchins/Mealth Care,

9/14  Dallas Chamber of Commerce Bill Daley/NAFTA

HRC, Ira Magaziner, Bill Daley,

9/16  Hispanic Business Roundtable Joe Velasquez

Alexis Herman,

9/16  Black Chamber of Commerce Glenn Hutchins/Health,
Kurt Campbel/NAFTA
Secretary Bentsen,
/20 Briefing for Washington Ambassador Kantor, Bill Daley,
Representatives Alexis Herman, Rep. Matsui,
Rep. Richardson
Jane HolUNSC,
9/22  Hellenic Council Marshall Adair/State Dept.,
Marilyn YagerMealth Care
L
9/28 Briefing for Women's Business " Bill Daley, Alexis Herman,
Working Group Doris Matsui

9/28 Denver Community Leadership Glenn HutchinsHealth Care,

Kurt Campbel/NAFTA
9/29  Briefing for Associations Bill Daley

Laura Tyson,
9/30  Briefing for NAWBO Glenn Hutchins/Health Care,
: ' Kurt Campbel/NAFTA

Page 4




" OFFICE OF PUBLIC LIAISON

NAFTA ACTIVITIES REPORT
Date Event Briefer(s)
10/5 Joint Automotive Supplier VPOTUS, Secretary Bentsen,
Govemmental Action Council Bill Daley
San Antonio Chamber of .
10/6 Commerce Kunt Campbeli, Glenn Hutchins
American Warehouse . .
1077 Association Kurt Campbell, Rick Kronick
10/19 Computeriand Washington Mike Nelson, Glenn Hutchins,
Summit (CEO's) Kurt Campbell
Economic Leadership Council
10/22 Briefing Kurt Campbell
10/22 Italian American CEO's Mack MclLarty, Laura Tyson
Hartford Chamber of
10/26 Commerce Roger Aitman, Kurt Campbell
o . . Secretary Ron Brown, Mozell
10/29 Minority Business Briefing Thompson, Kurt Campbell
Secretary Shalala, Secretary
11/10 Women Business Owners O'Leary, Ambassador Albright,
Briefing Administrator Browner, Roger
Altman
11/10 Chrysler Minority Automobile Rufus Yerxa, Bill Daley, Stev

Dealers

Hilton o

Page 5



) dFFICE OF PUBLIC LIAISON
NAFTA ACTIVITIES REPORT

Date Event Briefer(s)

Attorney General Reno,
11/12 Hispanic Leaders Briefing Secretary Pena, Leon Panetta,
Bill Daley, Richard Rominger

Page 6



OFFICE OF PUBLIC LIAISON
NAFTA ACTIVITIES REPORT

Date Event

Briefer(s)

Iv. Special Events

9/14 NAFTA Announcement East

POTUS, Presidents Ford,

Room ~ Nixon, Carter and Bush
9/15 gc;?‘rf\:rr:'i:; Speech/Press POTUS
10/20 Products Day POTUS
11/15 Small Business Event POTUS
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CHRYSLER MINORITY DEALERS ASSOCIATION

€d Fizpatrick
President

Theress Jones
Tressurer

Elense Henry-Fairhurst
Secretary

B8 Mcintosh
Past President

Dale Earty
V.P. for Jesp/Esgle
Division

Winston Pittman, Sr.
V.P. for Dodge
Division

Dbecters

Larry Hovel
Sanford Woods
Stave Rojee

M. Steve Harrel
Dorian Boyland
Montl Long

Director of Chrysier Credit
Rushel Dupres

Dealer Development
Coclt Ward

Dealer Operstions
Sam Yoocs

A.J. Cooper
Ginsburg, Feldman and Bress

Maerion Brown
Exscutive Administrator

27777 Franklin Road
Southfield, MI 48034
(313) 350-0580

November 16, 1993

Mr. Steve Hilton

Deputy Assistant to the President
122 01d Executive Office Building
Washington, DC

Dear Mr. Hilton:

The Chrysler Minority Dealers Association, in its
endeavors to rally congressional support for NAFTA, wish
to give you an update of our activities since we last met
on Wednesday, November 10, 1993.

Currently, we are running advertisements in several
newspapers in minority communities. We have delivered
information concerning our views to a number of
Representatives who we have targeted as being "undecided"
or "leaning" toward NAFTA. Also, we have sent additional
information to Congressional Black Caucus members here
and their district offices.

We anticipate that our views JSn NAFTA from the
standpoint of minority businessmen and women will be
considered by these individuals in the upcoming vote.
The CMDA would like to thank you for your valuable input

at our last meeting and look forward to working with you
on future issues.

Sincerely,

PR

Ed Fitzpatrick

President

Chrysler Minority
Dealers Association

cc: A.J. Cooper
General Counsel




TALKING POINTS FOR SMALL BUSINESS NAFTA RALLY
PRESIDENT WILLIAM J. CLINTON
November 15, 1993

CENTRAL MESSAGE: On Wednesday, Congress will face a chaice —
whether to create opportunity by opening markets to our exports, or to
shrink opportunity by turning inward. Small business supports NAFTA
because it is good for small business, opening new frontiers for exports. The
Members of Congress know what the right choice is. Let them know that
you want them to do what is good far our country.

* * W

ACKNOWLEDGEMENTS

Two days fram now, the U.S. Congress will cast a mamentous vote that will
tell us if we will courageously grapple with the changing world econamy, or
seek to turn inward to protectionism. I wanted to talk to you — 400 small
business people fram around the country who employ thousands of people,
who export to Mexico and who will benefit fram NAFTA — to spell out the
stakes for you and for our country.

It is altogether appropriate that we gather today at a place that celebrates
American ingenuity and industriousness and energy. Look around you: It is
clear that the greatest constant in our history has been change.

- Arrayed around us are the machines and products designed by
Americans and used by our parents and grandparents to build our
nation. From a metal stamping machine that began pressing pots,
and finished its 70 year life making parts for our space program . . .
to the telephone switching systems once designed for commercial use
that eventually revolutionized daily lives . . . every one of these
products is emblematic of the progress that we have made.

- America is ever a restless, questing nation, always moving forward,
never standing still. The entrepreneurs celebrated at this museum
created a world of change. But nothing they wrought, and nothing
they saw, could compare with the changes we now face. For the
greatest economic challenge of our day -- and the greatest of our
century -- is how to make the global economy work for us.

The nation that made the McCarmick Reaper and the Model-T and the
Macintosh Personal Camputer has nothing to fear fram a world
marketplace.

America's small businesses — the men and women who generate the jobs
and power our econamy — are leading the way by competing and winning in



this new econamy. You innovate the products. You grow the jobs. And you
have pioneered our new econamic frontier: exports. Small businesspeople
have been on the cutting edge of economic change, constantly responding to
new opportunities and generating prosperity.

- Today over 10,000 U.S. firms export to Mexico -- mostly small an

medium size,

- Nineteen out of twenty exporting companies in 1987 were small or
medium-size firms that employed fewer than 500 workers.

- If you work for a small business, chances are one in five that your
business exports. If you work for a medium sized business, chances
are one in two that your company export. All told, some seven
million Americans earn their bread through exports.

NAFTA will open up new frontiers for small businesses by opening up the
vast Mexican market to our goods and services.

- Now small businesses face tariffs averaging 16% on goods going to
Mexico. NAFTA would eliminate those tariffs over time -- a tax cut
on all goods going to Mexico.

- Now, many big businesses can cope with the thicket of rules and
requirements erected by Mexico to keep products out -- labelling,
standards, customs -- but many small businesses can't. NAFTA will
streamline these so everyone can compete on a level playing field.

- By linking Mexico's economy to ours, NAFTA will help expand a
market that is thirsty for our goods. Today, we export $40 billion to
Mexico, more than to any country other than Canada. Since Mexico
began liberalization of its economy, we turned a $5.6 billion trade
deficit into a $5.9 billion trade surplus.

- Exports create jobs -- 200,000 new jobs by 1995 alone from NAFTA.

Across the country, local Chambers of Canmerce have mobilized for this
agreement. The Small Business Legislative Council has made it a top
priority, too. I want you to let your members of Congress know one simple

message: the future of small business is in exports, and NAFTA is good for
small business.

The vote on NAFTA is a defining mament for our country. It will tell us
what kind of people we are in 1993. The Cold War is over; the threat to our
security is not military but econamic. Will we face the future with
confidence, making the econamy of tanorrow work for us? Or will we turn



inward to protectionism, clinging to the econamy of yesterday? Congress
knows what the right choice is. Let them know that you want them to do
what is good for our country.

- Make no mistake -- the history of America tells us anything, it tells
us that we only hurt ourselves when we pull inward. As the rest of
the world retools to compete in the global economy, I am confident
that America won't put itself on the wrong side of history. Americans
are winners. For that reason, I am confident that NAFTA will win,



COPY

November 17, 1993

MEMORANDUM TO DAVID GERGEN AND MARK GEARAN
FROM: ALEXIS HERMAN Coe T oas

RE: NAFTA TALKING POINTS: RE OPL ACTIVITIES

The following points compiled from the OPL NAFTA activities that began in July and

working with the NAFTA war room should be included in talking points developed around
NAFTA activities.

o From July through this week’s House vote on NAFTA, over 3,000 individuals
received White House briefings on NAFTA. The briefings have been given by
administration officials including the President, Vice President and cabinet
secretaries.

0 A series of eleven state opinion leaders briefings were conducted with the Vice
President and administration officials for business and environmental leaders
from 23 states from October through November. In support of each briefing,
extensive local media, developed by our Communications Director and

working with Media Affairs, assisted in building momentum and support for
NAFTA.

o A series of industry briefings were considered for organizations and groups
representing such industries as transportation, energy, and environment (forest
and paper).

0 OPL actively sought and built broad-based support for NAFTA resulting in
many prominent industries, organizations and individuals endorsing the treaty
including women, African-American, Hispanic and small business groups.
Organizations such as the National Association of Women Business Owners,
the Executive Leadership Council, the Chrysler Minority Dealers Association
and the 5 million-member American Legion endorsed NAFTA.

0 Momentum and support for the treaty was generated through NAFTA-related
events such as NAFTA Products Day on the South Lawn; an East Room event
with three former Presidents, former Secretaries of State and Nobel Prize
economists; and a small business event.

See attachments.



OFFICE OF PUBLIC LIAISON
NAFTA ACTIVITIES REPORT

Date

Event

Briefer(s)

. State Opinion Leader Briefings

State Leaders (50) Briefing on

Ambassador Kantor, Carol

7120 NAFTA Browner, Alexis Herman
New England (Massachusetts, VPOTUS, Secretary Bentsen,
) . Ambassador Kantor, Carol
10/5 Maine, New Hampshire) State Browner. Bill Alexis
Opinion Leaders Briefing Herman Daley
, - VPOTUS, Secretary Bentsen,
10/6 t‘::;‘ercgfe";: State Opinion Erskine Bowles, Bill Daley,
9 Alexis Herman
- VPOTUS, Secretary Bentsen,
1017 E:;j:ffgzjf“’ Opinion Bob Rubin, Kurt Campbell,
9 Alexis Herman
10n3 Maryland & Virginia State \é:;?vmrs 'Blﬁ?;a;:n:?:hgaro'
Opinion Leader Briefing ! )
Herman
1014 Alabama & Georgia State \Ll:ucggséon Bill Dalgab :::;:is
Opinion Leader Briefing H yson. Y,
erman
VPOTUS, Secretary Bentsen,
10/21 California State Opinion Attorney General Reno,
Leader Briefing Secretary Ron Brown, Bill
Daley, Alexis Herman
Texas, Tennessee, and \B/zaevzug.efree?ma;’ye r?:nLaura
10/27  Arizona State Opinion Leader iy ary !
e Tyson, Bill Daley, Alexis
Briefing
Herman
Kentucky, Louisiana, New VPOTUS, Ambassador Kantor,
10/28 York, Connecticut State

Opinion Leader Briefing

Bob Rubin, Bill Daley, Alexis
Herman




OFFICE OF PUBLIC LIAISON

NAFTA ACTIVITIES REPORT
Date Event Briefer(s)
VPOTUS, Secretary Pena,
11/2  lllinois, Ohio, Nebraska Secretary Espy, Bob Rubin,
Alexis Herman
Attorney General Reno,
11/3 Florida, Minnesota, Secretary Babbitt, Roger
Washington State Altman, Bill Daley, Alexis
Herman
- POTUS, Secretary Bentsen,
11/9 Final State Opinion Leader Bill Daley, Richard Femberg,

Briefing (10 States) Alexis Herman

Page 2



OFFICE OF PUBLIC LIAISON
NAFTA ACTIVITIES REPORT

Date

Event

Briefer(s)

Il. Industrial Briefings

Secretary Bentsen,

7/22  High-Tech Briefing Ambassador Kantor, Erskine
Bowles
7127 Agriculture Briefing ﬁgﬁ:g:a” Espy. Ambassador
7/28  Chemical Industry Briefing i?:;::g d?:ng?c;r
8/3 Briefing for Retailers i;c;:;g d?:nKt::t%r
: Secretary Ron Brown,
10/21 E:vgzn(r;«;:ta; Technology Secretary O'Leary, Carol
P P Browner, Alexis Herman
Secretary Pena, Secretary
11/4  Agricultural Coalition Espy, Bob Rubin, Alexis
Herman
Secretary O'Leary, Mack
11/4  Energy Coalition McLarty, Leon Panetta, Bob
Rubin, Alexis Herman
11/5  Transportation Coalition gz;f:irz;::aAltiioanPearr:::’
Secretary Brown, Secretary
11/9  Lumber and Wood Products

Espy, Bill Daley, Alexis
Herman

Page 3



OFFICE OF PUBLIC LIAISON
NAFTA ACTIVITIES REPORT

Date Event Briefer(s)

. Constituency Group Meeting

9/13 Oklahoma Chamber of Glenn Hutchins/Health Care,
Commerce Bill Daley/NAFTA

Glenn Hutchins/Heaith Care,

9/14  Dallas Chamber of Commerce Bill Daley/NAFTA

HRC, Ira Magaziner, Bill Daley,

9/16  Hispanic Business Roundtable Joe Velasquez

Alexis Herman,
9/16  Black Chamber of Commerce Glenn Hutchins/Health,
Kurt Campbel/NAFTA
Secretary Bentsen,
/20 Briefing for Washington Ambassador Kantor, Bill Daley,
Representatives Alexis Herman, Rep. Matsui,
Rep. Richardson
Jane HolUNSC,
9/22  Hellenic Council Marshall Adair/State Dept.,
Marilyn Yager/Health Care
y
9/28 Briefing for Women's Business Bill Daley, Alexis Herman,
Working Group Doris Matsui

9/28 Denver Community Leadership Glenn HutchinsHeatth Care,

Kurt Campbell/NAFTA
9/29  Briefing for Associations Bill Daley
Laura Tyson,
9/30  Briefing for NAWBO Glenn Hutchins/Health Care,
Kurt Campbel/NAFTA

Paoge 4



OFFICE OF PUBLIC LIAISON

NAFTA ACTIVITIES REPORT
Date Event Briefer(s)
10/5 Joint Automotive Supplier VPOTUS, Secretary Bentsen,

Govemmental Action Council

Bill Daley

San Antonio Chamber of

10/6 Commerce Kurt Campbell, Glenn Hutchins
American Warehouse . .
1077, iation Kurt Campbell, Rick Kronick
10/19 Computeriand Washington Mike Nelson, Glenn Hutchins,
Summit (CEO's) Kurt Campbell
Economic Leadership Council
10/22 Briefing Kurt Campbell
10/22 ltalian American CEO's Mack McLarty, Laura Tyson
Hartford Chamber of
10/26 Commerce Roger Altman, Kurt Campbell
o : : Secretary Ron Brown, Mozsll
10/29 Minority Business Briefing Thompson, Kurt Campbell
Secretary Shalala, Secretary
1110 Women Business Owners O'Leary, Ambassador Albright,
Briefing Administrator Browner, Roger
Altman
11/10 Chrysler Minority Automobile Rufus Yerxa, Bill Daley, Steve

Dealers

Hilton

Page 5



OFFICE OF PUBLIC LIAISON
NAFTA ACTIVITIES REPORT

Date Event Briefer(s)

Attorney General Reno,
11/12 Hispanic Leaders Briefing Secretary Pena, Leon Panetta,
Bill Daley, Richard Rominger
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. OFFICE OF PUBLIC LIAISON
NAFTA ACTIVITIES REPORT

Date Event

Briefer(s)

Iv. Special Events

POTUS, Presidents Ford,

9/14 NAFTA Announcement East _
Room : - Nixon, Carter and Bush
9/15 (E:’g?‘rf\:rr;\'i‘ccspeech/Press POTUS
10/20 Products Day POTUS
11/15 Small Business Event POTUS

Page 7



CHRYSLER MINORITY DEALERS ASSOCIATION

€d Fizpsatrnck
President

Theress Jonss
Tressurer

Elenss Henry-Fairhurst
Secretary

Bit Mcintosh
Past President

Dale Earty
V.P. tor Jesp/Eagie
Division

Winston Pittman, Sr.
V.P. tor Dodge
Division

Diveston

Larry Hoved
Sanford Woods
Steve Rojes

. Steve Harrel

Mortl Long

Direetor of Chrysier Credit
Rushel Dupres

Dealer Doveiopmant
Cocll Ward

Dealer Operutions
Sem Yocca

A.J. Cooper
Ginsburg, Feldman and Bress

Marion Brown
Exscutive Administretor

27777 Frankilin Road
Southfield, Ml 48034
(313) 350-0580

November 16, 1993

Mr. Steve Hilton

Deputy Assistant to the President
122 0ld Executive Office Building
Washington, DC

Dear Mr. Hilton:

The Chrysler Minority Dealers Association, in its
endeavors to rally congressional support for NAFTA, wish
to give you an update of our activities since we last met
on Wednesday, November 10, 1993.

Currently, we are running advertisements in several
newspapers in minority communities. We have delivered
information concerning our views to a number of
Representatives who we have targeted as being "undecided"
or "leaning" toward NAFTA. Also, we have sent additional
information to Congressional Black Caucus members here
and their district offices.

We anticipate that our views JSn NAFTA from the
standpoint of minority businessmen and women will be
considered by these individuals in the upcoming vote.
The CMDA would like to thank you for your valuable input

at our last meeting and look forward to working with you
on future issues.

Sincerely,

Z;LJW -

Ed Fitzpatrick

President

Chrysler Minority
Dealers Association

cc: A.J. Cooper
General Counsel



ALEXIS HERMAN’s NOTES on NAFTA

FLORIDA, MINNESOTA, WASHINGTON STATE LEADERS

NOVEMBER 3, 1993

I Jobs= exports We’re exporting products not jobs
- 1 bil of exports= 20,000 jobs

-26% of job related to export economy

- 500,000 jobs already lost.

300 companies - we'’re lending

-18 of 19 studies- __ job generates NAETA OpA

# 19 to importance workers IELDVZ S BrMNOER

1953
- 1995 alone 200,000 net 180,000

-Domestic laws and high tariffs are incentives for companies to relocate
to Mexico and more job loss if we don’t pass NAFTA

- 2 million jobs lost due to fundamental of the overall economy
worker try and dislocate
are the issue-ONAFTA helps this restructing - Not this NAFTA

Il
-High leadership of US
- other _ agreements
IT1

leadership of President
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NAFTA Briefing -- FLORIDA, MINNESOTA, WASHINGTON STATE
LEADERS

450 Old Executive Office Building
11:30 AM - 12:00 noon, Wednesday, November 3, 1993

EVENT

o  You give the closing remarks for this briefing. Attorney General Janet Reno,
Secretary Bruce Babbitt and Bill Daley are the other three speakers who will be briefing the
100 participants from Florida, Minnesota and Washington about the benefits of the North
America Free Trade Agreement. This is the tenth in a series of state NAFTA briefings. To
date, leaders from Illinois, Ohio, Nebraska California, Texas, Tennessee, Arizona,
Kentucky, Louisiana, New York, Connecticut, New Jersey, North Carolina, Alabama,

Maryland, Georgia, Virginia and New England (Massachusetts, New Hampshire and Maine)
have received briefings.

YOUR ROLE AND CONTRIBUTION

0 This group consists of supporters as well as those who are still undecided,
therefore it is important to emphasize how NAFTA will create jobs for this
country. You should encourage participants to go to the Hill,

LOGISTICS
o You go directly to the holding room and Alexis will announce you onto the
stage.
0 You give remarks and take questions.
0 You depart same way as entered.

PROGRAM NOTES

o This is a series of briefings we are conducting to educate leaders from their
states about the importance of NAFTA.

0 NAFTA has been defined by its opponents in a negative way as a job loser.
In order to get beyond the large organizations that oppose NAFTA, we must
get to the people who can actually make the argument for NAFTA -- the
people outside the beltway, the citizenry in their individual communities.



0 This briefing gives us an opportunity to present the case to the people who
actually vote and who could spread the message at the grassroots level.

ATTACHMENTS
0 Talking points
o State Overview
0 Agenda

0 Participants



THE VICE PRESIDENT

Flonda, Minnesota, Washington Opinion Leaders Briefing
Talking Points

November 3, 1993

Yesterday’s Events

Great Americans Gathering at Treasury/East Room
o President Carter

Henry Kissinger

James Baker

Carla Hills

Ed Muskie

Speaker Jim Wright

Paul Volcker

Lee Iacocca

Andrew Young

Nobel Economists: Paul Samuelson.

O 00000 O0O0O0

Ohio, Illinois, and Nebraska group of over 100. Briefers: Robert Rubin, Carol
Browner, Secretary O’Leary, and Bill Daley.

President Clinton spoke at the rededication of the John F. Kennedy Library.

Free Trade and the Global Leadership of the United States

As John F. Kennedy said over thirty years ago, "Economic isolation and political
leadership are wholly incompatible. The United States has encouraged sweeping
changes in free world economic patterns in order to strengthen the forces of freedom.
But we cannot ourselves stand still. We must adapt our own economy to the
imperatives of a changing world and once more assert our leadership.” Trade
Adjustment Assistance Program of 1962.

There are many in the world who are all too happy to displace our position of
leadership in the world. That is why the Japanese are so upset about NAFTA.

Minnesota-Mexico Trade

Minnesota’s exports to Mexico grew 191% from 1987 to 1992, 120 percentage points
faster than export growth to the rest of the world.

Minnesota’s merchandise exports to Mexico almost tripled from 1987 to 1992, rising
from $990 million to $261 million. Minnesota was one of 25 states which more than
tripled their exports to Mexico during this periods

Minnesota boosted exports of a wide range of manufactured products to Mexico in the
past five years. Categories that recorded strong growth included: industrial



The Vice President, page 2

machinery and computers (up $85 million), food products (up $29 million), electric
and electronic machinery (up $21 million), scientific and measuring instruments (up
$11 million), and rubber and plastic products (up $7 million).

Washington-Mexico Trade

Washington’s exports to Mexico grew 578% from 1987 to 1992, 446 percentage
points faster than export growth to the rest of the world.

‘Washington greatly expanded exports of a range of manufactured products to Mexico

over the past five years. Sectors that recorded strong growth were: rubber and
plastic products (from $6,000 to $1 million), miscellaneous manufactures (from
$57,000 to $12 million), and agricultural crops (from $1 million to $24 million).

Florida-Mexico Trade

Florida’s exports to Mexico grew 203% from 1987 to 1992, 125 percentage points
faster than the state’s export growth to the rest of the world.

Florida boosted exports of a wide range of manufactured products to Mexico over the
five years period. All of the 20 major industries that comprise manufacturing
registered export growth. Sectors that recorded significant gains were: food products
(from $3 million to $19 million), printing and publishing (from $4 million to $41
million), and primary metals industries (from $8 million to $38 million).

Real Business and Real Facts about NAFTA

Washington: Microsoft Corporation, located in Redmond, Washington, is a leading
designer and producer of software products. Mexico is one of the company’s fastest-
growing markets. Mexico’s rapid modernization has directly benefited Microsoft’s
U.S. based workforce. All the products sold in Mexico are designed and
manufactured at the company’s Redmond headquarters.

o Bill Gates, the founder of Microsoft, is an outspoken NAFTA supporter.
He has written. "Approval of NAFTA is vitally important to the software
industry — and the country. NAFTA presents us with an opportunity to
protect our intellectual property rights and promote U.S. exports. It is an
opportunity we should not miss."

Florida: Mentra Labs is a minority-owned export management company located
in Miami generating demand for medical, laboratory, and hospital supplies in Mexico.
Mexico accounted for 15 percent of Mentra Lab’s 2.6 million in export sales during
1991. NAFTA offers excellent opportunities to increase those exports.

Minnesota: The 3M Company, located in St. Paul Minnesota, has already seen the
benefits of free trade. Over the last six years, as tariffs on 3M goods have been
decreasing, 3M’s exports to Mexico have increased almost nine fold.
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FLORIDA and the NAFTA: EXPORTS and JOBS

Compiled by USDOC/OM, August 1993.

e JOBS ¢
FLORIDA Jobs Supporied by Trade with MEXICO and CANADA - 32,600.

¢ EXPORTS o
FLORIDA Exports to MEXICO and CANADA Reached $2.3 billion in 1992.

Florida’s merchandise exports to Mexico tripled from 1987 to 1992, rising from
$219 million to $664 million. The South Atlantic states collectively posted the
biggest percentage increase, with exports to Mexico rising over 260 percent.

9,400 jobs in Florida in 1992 were supported by exports to Mexico. Over 50
percent of those jobs were created in the past five years, since Mexico began
liberalizing its import regime.

Florida ranked eighth among all 50 states in the dollar increase in exports to
Mexico over the five year period ($44S million).

With 1992 exports of $664 million, Florida ranked eighth among all 50 states and
first among the South Atlantic states in the value of exports to Mexico during the
five year period.

Florida’s exports to Mexico grew 203 percent from 1987 to 1992, 125 percentage
points faster than the state’s export growth to the rest of the world. -

Mexico in 1992 ranked seventh among Florida’s 193 export markets, up from 14th
in 1987. Canada, our other NAFTA partner, was Florida's top export market.

Florida’s exports to Mexico in 1992 were diverse. Florida's top export industries
were: industrial machinery & computers ($144 million), chemical products ($76
million), electric & electronic equipment ($74 million), paper products ($69 million),
and scientific & measuring instruments ($50 million).

Florida boosted exports of a wide range of manufactured products to Mexico over
the five year period. All of the 20 major industries that comprise manufacturing
registered export growth. Sectors that recorded significant gains were: food products
(from $3 million to $19 million), printing & publishing (from $4 million to $41
million), and primary metals industries (from $8 million to $38 million).

In 1992, Florida’s exports to Canada tbtaued $1.6 billion. Florida’s exports to

Canada more than doubled over the past five years, during which the U.S.-Canada
Free Trade Agreement was implemented (January 1, 1989).
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FLORIDA’S EXPORTS TO MEXICO, BY INDUSTRY SECTOR

(Percent & Thousand §)

1987 1992 % CHANGE $ CHANGE
|FL’S EXPORTS TO MEXICO $218,998  $663,799 203.1%  $444,800!
‘AGRICULTURE,FORESTRY
| & FISHERIES $266 $10,537  3856.7%  $10,271!

Agriculture — crops 33 9,260 28315.5% 9,227
Agriculture — livestock 210 859 308.6% 649
Forestry 24 63 168.5% 40
Fishing, Hunting 0 355 . -— 355
 MINING 283 459 62.3% 176/
Metal Mining 116 6 ~94.9% -110
Coal Mining 0 0 0.0% 0
Oil & Gas 0 116 - 116
Non-—-Metallic Minerals 167 337 102.0% 170
MANUFACTURING 208,098 636,732 206.0% 428.,633|
Food Products 2,984 19,271 545.7% 16,286
Tobacco Products 196 1,202 514.0% 1,006
Textile Mill Products 2,286 5,011 . 1192% 2,725
Apparel 1,876 8,724 364.9% 6,848
Lumber & Wood Products 64 953 1396.4% 889
Furniture & Fixtures 1,323 4,962 275.1% 3,639
Paper Products 15,398 68,618 345.6% 53,219
Printing & Publishing 4,080 40,988 904.6% 36,907
Chemical Products 54,441 76,493 40.5% 22,052
Refined Petroleum Products 907 1,399 54.2% 492
Rubber & Plastic Products 1,282 16,250 1167.6% 14,968
Leather Products - 450 1,376 205.7% 926
Stone, Clay & Glass Prod. 1,507 7,227 379.4% 5,720
Primary Metal Industries 8,164 37,533 359.8% 29,369
Fabricated Metal Products 3,079 11,934 287.6% 8,855
Indus. Mach. & Computers 71,204 144,360 102.7% 73,155
Electric & Electronic Equip. 14,151 74,302 425.1% 60,151
Transportation Equipment 16,212 46,936 189.5% 30,724
Scientific & Measuring Instr. 7,259 49,645 583.9% 42,386
Miscellaneous Manufactures 1,234 19,549 1484.2% 18,315
|OTHER 10,351 16,072 55.3% 5,7211
Scrap & Waste 6,223 11,388 83.0% 5,165
Second Hand Goods 674 459 -32.0% -216
Military Equipment 3,454 4,225 22.3% 772
'FL’S EXPORTS TO MEXICO $218,998  $663,799 203.1% _ $444,800|
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FLORIDA’S EXPORTS TO CANADA, BY INDUSTRY SECTOR

(Percent and Thousand §)

% CHANGE $§ CHANC

1987 1991 1992 1987-92  1987-9:
{AGRICULTURE, FORESTRY
' & FISHING $83,101 $291,002 $314,631  278.6% $231,53
Agriculwure — crops 80.047 262.526 293,672 266.9% 213.62:
Agriculture — livestock 2,561 539 1,832 -28.5% =72
Foresay . 23 819 960 * 93"
Fishing & Hunting 471 27.118 18.168 * 17.6%
IMINING 451 1,106 1,224 171.5% 77
Metal Mining 0 0 0 - --
Coal Mining 0 0 0 - --
Oil & Gas 0 75 28 - 2t
Non-Metallic Minerals 451 1.031 1.197 165.4% 74¢
(MANUFACTURING 587,590 1,130,198 1,244,087 111.7%  656,49°
Food Products 116,347 204,479 191,430 64.5% 75.08-
Tobacco Products 0 113 69 - 65
Textile Mill Products 1,903 3,747 6,438 883% 4,535
Apparel 2,620 6,728 L5317 102.9% 2,697
Lumber & Wood Products 341 3,435 4,028 * 3.68°
Furniture & Fixtures 1.224 4,564 5.669 363.1% 4,445
Paper Products 9,713 9,443 10,571 8.8% 859
Printing & Publishing 5.120 36,947 42,525 730.6% 37.405
Chemical Products 111,627 105,728 81.629 -26.9% -29.99¢
Refined Petroleum Products 36 1,570 17,113 . 17.077
Rubber & Plastic Products 2.118 30.036 34,304 32.186
Leatber Products 285 4,877 5324 i 5.040
Stone, Clay & Glass Products 2.044 15,336 16,906 127.2% 14.863
Primary Metal Industries 4,770 103,941 128,816 * 124.046
Fabncated Metal Products 13,792 30,267 62,777 355.2% 48.98¢
Industrial Machinery & Computers 115,494 156,503 157.458 36.3% 41.964
Electric & Electronic Equipment 77.472 125,209 139,853 80.5% 62.382
Transportation Equipment 84.479 171.632 200.946 137.9% 116.467
Scientific & Measuring Instruments 35,748 105,748 122918 243.8% 87.170
Miscellaneous Manufactures 2.459 9.897 9.995 306.5% 7.536
|{OTHER 20,466 56,888 73,284 258.1% 52,818
Scrap & Waste 1,546 1.751 892 -33.7% -454
Second Hand Goods 5.789 2778 3.775 -34.8% -2.015
Goods Retumed to Canada 0 43,127 58.915 - 58.915
Military & Other Misc. Items 13,330 9.233 9,702 -272% -3,629
i FL'S EXPORTSTO CANADA $691,608 $1,479,194 $1,633,226 136.1% $941,618

* Indicates percent changes of 1000% or more.




BLOCKBUSTER Video
Ft. Lauderdale, Florida

BLOCKBUSTER Video has grown interrasionally in an enormous way, this is
especially true in Mexico ... Store growth has increased by 72% year to date
in Mexico, while it is projected 1o grow by 260% by the end of 1993. Sales
are expected 1o double in 1993.

Wallace W. Knief
Corporate Communications Manager

Today, BLOCKBUSTER Video total store growth is expected to reach over 280 locations.
The positive impact that BLOCKBUSTER Video has had in Mexico is in the increased
number of jobs its licensed franchisee Grupo Mexicano de Video S.A. de C.V. can offer to
the overall population. Mr. Knief has stated that the franchise employs over 700 stcre,
administrative, and executive level staff positions throughout Mexico. Additionaily,
BLOCKBUSTER has increased staff in its U.S. based international department to support the
Mexico growth efforts.

Mr. Knief emphasized that opening and operating BLOCKBUSTER Video stores in Mexico
has been challenging and rewarding. With stores in over 13 cities throughout the country he
expects BLOCKBUSTER Video to become as much a household name in Mexico as it is
here today in the United States.



Jim Walter International Sales Corporation
Tampa Bay, Flonda

*Our business with Mexico has been so grear tha: we are seming
up a joint venture there. Ithmkthazsaysuallabowhowwe
view Mexico. *

Andris Ritums
President

Jim Walter International Sales Corporation, a trading company for building materials, has
experienced a dramatic growth in sales since 1988. Since this time, sales have grown from
virtually nothing to around $2 million. Approximately 30 employees have jobs which are -
related to the company’s Mexican business.

Andris Ritums, President, attributes this tremendous growth to the high quality of his
products and the liberalization of Mexico's foreign trade rules. Hepmdlctsthatsaleswﬂlbe
even more brisk next year. .



E & G Food Company
Miami, Florida

“We are looking for a more diversified customer base and expanded operations
in Mexico. We see new opportunities 1o significanily increase our business
relationships there. *

Carlos V. Perez
Export Manager

E & G Food Company sold $70 million of fresh and frozen food through its import/export
and nationwide distribution channels last year. The Hispanic-owned company employs 95
people and exports to Mexico, Latin America, and the Caribbean.

Carlos V. Perez, Export Manager at E & G, decided to enter the Mexican market just three
years ago. Today, Mexico represents 10 percent of E & G's total export sales. Since their
wnitial contact in 1989, E & G’s exports to Mexico have grown by 15 percent. Perez says
that strong export growth created three new jobs at E & G last year.



Dantzler Lumber and Export Co.
Miami Lakes, Flonda

“We expect sales into Mexico to increase by 10 percens or more in the
upcoming year. My last sales trip to Mexico City was a grear success. *

Joe Sala
Export Sales Manager

Dantzler sold over $300,000 worth of yellow pine lumber and plywood in Mexico during
1991, the company's first year in the market. Dantzler, a minority-owned lumber company,
employs 40 people with annual sales of $30 million. Export sales manager Joe Sala views
Mexico as the top export market for Dantzler’s Alabama, Georgia, and Louisiana grown
softwoods. Sala has taken a direct sales approach by traveling to Guadalajara, Mexico City,
and Merida this year. Common language and culture have enabled Sala to penetrate the
market on his own and bypass distributors.



Mentra Labs Inc.
Miami, Florida

"Mexico has advanzages over our other export markets.... closeness, stability
in the economy, strong idensificasion with our products and industry, and a
clear understanding of the lasest technologies. Mexico is more up to date than
other Latin American coungries.

Juan A. Oraz
Director of Marketing
for Latin America

Mentra Labs is a minority-owned export management company for medical, laboratory, and
hospital supplies. Mentra Lab’s six person staff exports to Mexico, Latin America, the
Caribbean, and the Middle East. Juan A. Ortiz, Mentra’s Director of Marketing for Latin
America, decided to enter the Mexican market two years ago. Mexico accounted for 15
percent of Mentra Lab’s $2.6 million in export sales during 1991. Ortiz says that the market
for health care equipment in Mexico is highly competitive but offers excellent opportunities
for growth. .



Calmaquip Engineering Corporation
Miami, Florida

“We feel that with the lifting of trade restrictions, Mexico is becoming a
lucrarive market for our products and services. We are now pursuing Mexican
market opportunities extensively. We see a significars growth potensial in both
the short and long term for the Mexican market. Our other markets don’t
show the same prospects for siable growth that we see in Mexico. *

Jorge Portela
Vice President of Operations

Calmaquip Engineering Corporation, a minority-owned firm in Miami, Florida, specializes in
airport, health care, and institutional facility projects. Calmaquip provides a unique
combination of engineering know-how, equipment procurement, installation, service, and
financing expertise to clients abroad. Seventy employees in the United States are supported
by ten branch offices in Mexico, the Caribbean, South America, Europe, and the Middle
East. '

Calmaquip has worked extensively with the Export Import Bank of the United States over the
past thirty years in Mexico. Jorge Portela, Vice President of Operations, says that with the
heip of Eximbank and other commercial bank aid, Calmaquip has built the majority of the air
traffic control communication facilities in Mexico.

In 1981 Calmaquip opened a branch office in Mexico City to serve the market better and
expand sales. Portela estimates that sales to Mexico have exceeded $12 million over the past
eight years. Ninety-five percent of the equipment Calmaquip sold to Mexico over that same
peniod was of U.S. origin.

The bulk of Calmaquip’s past sales to Mexico have been to the airport facilities industry.
Presently, Calmaquip is seeking new projects in the Mexican health care sector.



FLORIDA

The United States, Canada, and Mexico have concluded negotiations on the North American
Free Trade Agreement (NAFTA), eliminating many barriers among the three countries,
which will stimulate trade and economic growth in each country. The agricultural trade
agreement will increase trade in both directions between Mexico and the United States. At
the end of the transition period, an additional $2.0 to $2.5 billion per year of U.S.

agricultural exports are likely. These exports alone translate into over 50,000 new jobs in
the United States.

Florida's leading cash receipt commodities in 1991 included oranges, greenhouse and nursery
products, fresh tomatoes, sugarcane, dairy products, grapefruit, and green peppers. These
commodities accounted for $4.1 billion, 67 percent of the State’s total agricultural cash
receipts. Florida also is one of the major producers of sweet comn, strawberries, cucumbers,
watermelon, tangerines, snap beans, squash, celery, radishes, cabbage, limes, and eggplants.

Key NAFTA Provisions

Orange juice: U.S. duties on all orange juice will be phased out over 15 years. For frozen
concentrated and single-strength orange juice, the U.S. will establish tariff-rate quotas with a
duty of 50 percent of the current Most-Favored-Nation (MFN) rate on with-in quota imports.
The MFN rate, phased out over 15 years, will apply to over-quota imports.

Greenhouse and Nursery Products: With the exception of the U.S. duty on fresh cut
roses, which will be phased out over § years, all duties on nursery products will be phase out
immediately.

Tomatoes: Several new U.S. tariff lines \Qill be created for tomatoes, including 2 new lines
for cherry tomatoes. The special safeguard, as&sonaltanﬁmeqm will apply to 2
different periods during the year.

Sugar: U.S. duties on sugar will be phased out over 15 years. During the transition period,
Mexico will have duty-free access for its current quota of 7,259 metric tons. Additional
access will be limited to Mexico’s net production surplus, up to 2 maximum. For years 1-6,
the maximum is 25,000 tons. In year 7, the maximum is 150,000 tons, which grows 10
percent a year.

Dairy: Mexico will eliminate its import license on milk powder and provide immediate
duty-free access for 40,000 metric tons. Mexico can apply a duty of 139 percent on imports
above the quota. The quota will increase 3 percent a year, and the duty will be phased out
over 1S years. Mexico will also eliminate import licenses on cheese and evaporated milk
and replace them with tariffs of generally 20 percent.

Office of Economics—United States Department of Agriculture Updated, August 1993.




Citrus: Several new U.S. tariff lines will be created for tangerines and grapefruit to provide
the maximum transition period for the more sensitive shipping periods, yet grant Mexico
improved access when U.S. product is not in the market. U.S. duties will be phased out
either immediately or over 5 or 10 years, depending on the season.

Other vegetables: The U.S. will create several new tariff lines for peppers, squash, and
eggplant. Duties will be phased out at different rates depending on the season. The U.S.
will use the special agriculturas safeguard on seasonal imports of squash and eggplant.

Economic Implications of NAFTA

Florida and Mexico are competitors in the fruit and vegetable industries, both marketing their
produce during the winter months. Florida's agriculture, however, clearly dominates the
domestic market. Mexican produce has often substituted for Florida produce when Florida
suffered from freezes or other natural disasters. Faster income growth in Mexico imply
greater Mexican demand for many of the products they now export. This will reduce the
amount available for export to the United States from Mexico and increase Mexican imports
of U.S. produce. NAFTA also contains long phase-out periods of certain tariffs, as well as
quantity-based safeguards to protect U.S. producers of import-sensitive fruits and vegetables™
from import surges. '

Orange juice: The United States imports 30 to 50 percent of its orange juice consumption,
but only 10 percent of U.S. imports come from Mexico. NAFTA will eliminate the duties
on Mexican frozen concentrated orange juice (FCOJ) but the effect on the U.S. FCOJ
industry will be small. Total U.S. FCOJ imports will decline as new orange groves in
Florida come into production over the next decade. However, U.S. imports from Mexico
will be about 3-4 percent higher with NAFTA than without. Mexican income growth due to
NAFTA will increase consumption and raise domestic prices, limiting the amount of
Mexican orange juice available for export to the United States.

Greenhouse and Nursery Products: NAFTA will have a relatvely small effect on the U.S.
greenhouse and nursery industry. Mexico has the potential to increase exports of nursery
products to the United States. However, NAFTA only restores Mexico's competitive
position relative to its major competitors, Colombia and Bolivia, who gained U.S. duty-free
status under the Andean Trade Preference Act. Since Florida is a major producer of
greenhouse and nursery products, it is likely that the slower growth in production because of
additional imports due to NAFTA will impact Florida to a greater extent than the national
average for greenhouse and nursery products.

Tomatoes: Fresh tomatoes are Mexico's most important vegetable export to the United
States. Imports of fresh tomatoes will increase under NAFTA. Any price effects will be
moderated by the 10 year phase in period, and will be tempered by the safeguards. Florida
_ and Mexico compete on a seasonal basis.
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Sugar: Florida and Mexico are major sugar producers. Under NAFTA, there is a 15-year
transition period for sugar. U.S. tariffs on sugar from Mexico will decline by 15 percent
over the first six years, and then be phased out to zero over the balance of the transition
period. By year seven, Mexico will establish border protection equal to that of the United
States, for imports from third countries. The United States will continue to be able to use
the sugar re-export program for exports of refined sugar. These exports will be assessed
Mexico's most-favored-nation tariff rate.

Dairy: Dairy access will improve and Mexican income and population growth will expand
the market for U.S. dairy products. Mexican imports of U.S. milk powder are expected to
grow by about 20,000 metric tons by the end of the transition period. At present world
prices, the additional imports will add $236 to $256 million in revenue for the dairy industry.

Citrus: NAFTA will provide new export opportunities for U.S. fresh oranges in Mexico,
especially for high-quality fruit in urban areas. The U.S. will likely increase exports of fresh
oranges to Mexico but continue to be a net importer from Mexico. U.S. imports of limes
from Mexico account for about half of U.S. consumption. Under NAFTA, imports will only
be about 4 percent higher and prices only about 3 percent lower than without NAFTA.
Other vegetables: Under NAFTA, U.S. imports of some Mexican vegetables will likely
increase, including cucumbers, bell peppers, fresh and frozen broceoli, tomatoes, and
asparagus. Any price effects on the U.S. industry are expected to be modest and be
moderated by the 10- or 15-year transition periods. U.S. exports of some vegetables, such
as tomatoes and lettuce, are expected to increase as Mexican duties are eliminated.

Melons: NAFTA will result in increased U.S. imports of melons from Mexico. Any price

effects will be moderated by the 10- or 15-year phase in period, as well as by the safeguard
which applies to watermelon.

Office of Economics—United States Department of Agriculture Updated, August 1993.
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WASHINGTON and the NAFTA: EXPORTS and JOBS

® JOBS o
WASHINGTON Jobs Supported by Trade with MEXICO and CANADA - 18,900.

¢ EXPORTS o
WASHINGTON Exports 1o MEXICO and CANADA Reached $2.6 billion in 1992.

) Washington’s merchandise exports to Mexico grew over 570 percent from 1987 to
1992, rising from $83 million to $565 million.

. 4,200 jobs in Washington in 1992 were supported by exports to Mexico. Almost
80 percent of those jobs were created in the past five years, since Mexico began
liberalizing its import regime.

. Washington ranked fifth among all 50 states in the percentage increase in exports
to Mexico over the past five years. Nonborder states have registered the greatest
percentage growth in shipments to the Mexican market.

* Over the past five years, Washington’s exports to Mexico rose by $482 million,
the 11th largest dollar increase among all states.

. Washington ranked 11th among all states in the value of 1992 exports to Mexico.

. Washington’s exports to Mexico grew 578 percent from 1987 to 1992, 446
percentage points faster than export growth to the rest of the world.

¢ In 1992, Mexico ranked 15th among Washington’s 202 export destinations, up
from 20th place in 1987. Canada, our other NAFTA partner, ranked fourth among
Washington’s export markets.

. Washington’s 1992 exports to Mexico were led by transportation equipment ($422
million). Other important exports to Mexico were: paper products ($37 million),
agricultural crops ($24 million), electric & electronic equipment ($16 million), and
food products ($14 million).

. Washington greatly expanded exports of a range of manufactured products to
Mexico over the past five years. Sectors that recorded strong growth were: rubber
& plastic products (from $6,000 to $1 million), miscellaneous manufactures (from
$57,000 to $12 million), and agricultural crops (from $1 million to $24 million).

] In 1992, Washington’s exports to Canada totalled $2 billion. Washington's
exports to Canada have grown over 60 percent in the past five years, during which
the U.S.-Canada Free Trade Agreement was implemented (January 1, 1989).

Compiled by USDOC/OM, August 1993.
Job estimate provided by USTR; refers only to jobs supported by exports of manufactured goods.



WASHINGTON’S EXPORTS TO MEXICO, BY INDUSTRY SECTOR
(Perccnt & Thousand $)

1987 1992 % CHANGE $ CHANGE
‘WA’S EXPORTS TO MEXICO $83,382 $564,919 577.5% $481,537
‘AGRICULTURE,FORESTRY
. & FISHERIES $1,325 $24,507 1750.2% $23,182
Agriculture — crops 1,278 24,041  1781.2% 22,763
Agriculture — livestock 47 0 -100.0% -47
Forestry 0 359 -— 359
Fishing, Hunting 0 106 - 106
I MINING 0 18 - — 18
Metal Mining 0 0 0.0% 0
Coal Mining 0 0 0.0% 0
Oil & Gas 0 0 0.0% 0
Non—Metallic Minerals 0 18 - 18
MANUFACTURING 81,533 538,645 560.7% 457,113
Food Products 8,953 14,271 59.4% 5,318
Tobacco Products 0 0 0.0% 0
Textile Mill Products 199 1,182 493.7% 983
Apparel 27 444  1532.6% 417
Lumber & Wood Products 0 630 - 630
Furniture & Fixtures 0 441 - 441
Paper Products 9,413 37,198 295.2% 27,786
Printing & Publishing 412 2,103 410.1% 1,691
Chemical Products 1,170 2,942 151.6% 1,773
Refined Petroleum Products 3,502 4,593 31.2% 1,091
Rubber & Plastic Products 6 1,333  21665.6% 1,327
Leather Products 0 178 - 178
Stone, Clay & Glass Prod. 7 645 9591.6% 638
Primary Metal Industries 1,769 3,192 80.5% 1,424
Fabricated Metal Products 401 1,343 234.7% 942
Indus. Mach. & Computers 2,468 12,926 423.7% 10,458
Electric & Electronic Equip. 1,760 15,902 803.6% 14,142
Transportation Equipment 50,290 421,955 739.0% 371,665
Scientific & Measuring Instr. 1,099 5,831 430.8% 4,732
Miscellaneous Manufactures 57 11,534 20034.9% 11,477
‘OTHER 524 1,748 233.4% 1,224
Scrap & Waste 352 864 145.8% 513
Second Hand Goods 121 242 99.7% 121
Military Equipment 52 642 1137.9% 591
‘WA’S EXPORTS TO MEXICO $83,382 3$564,919 577.5% $481,537.
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WASHINGTON’S EXPORTS TO CANADA, BY INDUSTRY SECTOR

(Percent and Thousand §)

% CHANGE $§ CHANGE

1987 1991 1992 1987-92 1987-92
i AGRICULTURE, FORESTRY

. & FISHING $88,631 $203,027 $205,360 131.7% $116.729
Agriculture — crops 65.203 118.519 124.223 90.5% 59.021
Agriculture - livestock 20,115 7.246 8.392 ~583% =113
Foresty 3,229 1,523 1.242 -61.5% -1.987
Fishing & Hunting 84 75.739 71.502 * 71.418
IMINING 5,808 19,880 19,818  2412% 14,010
Metal Mining 473 6,201 6,139 * 3.666
Coal Mining 0 0 16 -- 16
Oil & Gas 0 6,239 4913 - 4.913
Non-Meumllic Minerals 5.335 7.440 8.750 64.0% 3.415
MANQ’ACTURING 1,109,926 1,517,440 1,705,022 53.6% 595,096i
Food Products 178,195 116,955 130,318 -26.9% -47877
Tobacco Products 35 0 28 -19.2% -7
Textile Mill Products 1,474 5,135 5971 305.6% 4.503
Apparel 2,274 6.910 27973 ¢ 25,699
Lumber & Wood Products 79,289 108,818 108,635 37.0% 29.346
Furniture & Fixtures 3,879 9,084 11,602 199.1% 71.783
Paper Products 55,176 91,744 118,800 1153% 63,625
Printing & Publishing 10,504 60,268 56,546 4383% 46,042
Chemical Products 51,543 73.116 83,368 61.7% 31.85
Refined Petroleum Products 69,464 64,260 68,355 -1.6% -1.109
Rubber & Plastic Products 26,413 45,886 46.874 77.5% 20.461
Leather Products 589 2.363 2.801 375.9% 2.212
Stone. Clay & Glass Products 14,962 28.692 34,127 128.1% 19.165
Primary Metal Industries 54 853 45279 40.385 -26.4% -14.468
Fabricated Metal Products 26,204 84,454 117.696 349.2% 91.492
Industrial Machinery & Computers 158,624 188,398 174.055 9.7% 15.43]
Electric & Electronic Equipment 65.299 105,877 125,286 91.9% 59.987
Transportation Equipment 267.212 371,506 409,989 53.4% 142777
Scientific & Measuring Instruments 33,824 69,456 64.670 912% 30.846
Miscellaneous Manufactures 10.115 39.239 77.536 666.6% 67.421

i OTHER 26,124 54,959 60,130 130.2% 34,006
Scrap & Waste 14,100 8.579 7,691 -45.5% -6.409
Second Hand Goods 3,791 1,106 1,945 -48.7% ~1.846
Goods Retumed to Canada 0 34.307 45211 - 45.211
Military & Other Misc. Items 8,233 10,967 5,283 -35.8% -2.950

I WA’S EXPORTSTO CANADA $1,230,489 $1,795,306 $1,990,330 61.8% $759,841|

* Indicates percent changes of 1000% or more.




Microsoft Corporation
Redmond, Washington

Microsoft Corporarion supports NAFTA and views corzinued tariff reduction programs
throughout the America’s as a very important part of the company’s future growrh.

H. Philip Welt
Chief Executive Officer

Microsoft is a leading designer and producer of software products for the computer industry.
Due to international acceptance of Microsoft Windows, the company has released versions in
English, Dutch, French, German, Itahan, Spanish, and Swedish.

Mexico is one of the company’s fastest-growing markets. Mexico’s rapid modemnization has
directly benefited Microsoft’s U.S.-based work force. All products sold in Mexico are designed
and manufactured at the company’s Redmond headquarters. Mr. Welt also believes:

NAFTA will include favorable provisions for the American computer industry as a whole,
and will create thousands of jobs for distribwors, hardware manufacturers, software
vendors and major resellers throughour the United States.



WASHINGTON

The United States, Canada, and Mexico have concluded negotiations on the North American
Free Trade Agreement (NAFTA), eliminating many barriers among the three countries, which
will stimulate trade and economic growth in each country. The agricultural trade agreement
will increase trade in both directions between Mexico and the United States. At the end of the
transition period, an additional $2.0 to $2.5 billion per year of U.S. agricultural exports are
likely. These exports alone translate into over 50,000 new jobs in the United States.

Washington's leading cash receipt commodities in 1991 included apples, dairy products, cattle
and calves, wheat, potatoes, greenhouse and nursery, and pears. These commodities accounted
for $2.8 billion, 71 percent of Washington's total agricultural cash receipts. Washington is

also a leading producer of asparagus, cherries, grapes, onions, green peas, dry peas, dry
beans, carrots, and lentils.

Key NAFTA Provisions
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Noncitrus fruit: For fresh apples, Mexico's 20-percent tariff on imports from the United
States will be phased out over 10 years. Mexico will implement a special agricultural
safeguard, a tariff-rate quota, for fresh apples imported from the United States. For fresh
pears, quinces, plums and prune plums imported from the United States, Mexico will
immediately cut the 20-percent tariff to 15 percent, and phase out this reduced tariff over §
years.

Dairy: Mexico will eliminate its import license on milk powder and provide immediate duty-
free access for 40,000 metric tons. Mexico'can apply a duty of 139 percent on imports above
the quota. The quota will increase 3 percent a year, and the duty will be phased out over 15
years. Mexico will also eliminate import licenses on cheese and evaporated milk and replace
them with tariffs of generally 20 percent.

Beef: On November 11, 1992, the Mexican government announced the imposition of ad-
valorem import tariffs on live cattle and beef. The tariff is 1S percent for slaughter cattle.

For bovine carcasses or half carcasses, bone-in beef cuts, or boneless beef, the tariff is 20
percent for fresh or chilled and 25 percent for frozen. Previously, the tariffs were zero. They
will return to zero once NAFTA takes effect. Duties on other beef products, such as offals,
and prepared/preserved beef, range from 10-20 percent and will generally be phased out over
10 years. Mexico will be exempted from restrictions under the U.S. Meat Import Law.

Wheat: Mexico will eliminate its import license on wheat and replace it with a 15 percent
duty. This duty will be phased out over 10 years.

Office of Ecopomics—United States Department of Agriculture Updated, August 1993.
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Potatoes: Mexico will eliminate its import licensing requirement on fresh table potatoes and
provide immediate duty-free access for 15,000 metric tons. Mexico can apply a tariff of 272
percent on imports above the quota. The quota will increase 3 percent a year, and the duty
will be phased out over 10 years. Mexico's duties on frozen potatoes and french fries, dried
potatoes, and potato chips will be eliminated after 10 years. Mexico will apply the special
safeguard, a tariff-rate quota, on processed potato products.

Greenhouse and nursery products: With the exception of the U.S. duty on fresh cut roses,
which will be phased out over 5 years, all duties on nursery products will be phase out
immediately. '

Asparagus: The U.S. will create several new tariff lines for asparagus. Duties on import-
sensitive periods will be phased out over 15 years. Duties on processed asparagus will be
phased out over 10 years.

Cherries: Upon enactment of the NAFTA, Mexico will eliminate immediately the 20-percent
tariff on U.S. exports of fresh cherries.

Grapes: Mexico will eliminate its import licensing requirement on grapes and replace it with
a 20 percent duty from June 1 to October 14. U.S. imports will enter duty-free the rest of the
year. St

Dry beans: Mexico will eliminate its import licensing requirement on dry beans and provide
immediate duty-free access for 50,000 metric tons. Mexico can apply a tariff of 139 percent
on imports above the quota. The quota will increase 3 percent a year, and the duty will be
phased out over 15 years,

Economic Implications of NAFTA

Washington's agriculture will benefit from NAFTA. Liberalization of trade and investment
barriers and faster income growth in Mexico imply enhanced opportunities for Washington's
agriculture. This means more jobs and higher incomes in agriculture and the State as a whole.

Noncitrus fruit: Among the fruits, apples, peaches, and pears should be significant
beneficiaries from NAFTA. Substantial increases in Mexican income due to NAFTA will
increase domestic demand for fruit. This increase will reduce the amount available for exports
to the United States from Mexico and increase Mexican imports of U.S. produce. By the end
of the transition, revenues are expected to increase $18 million annually for the apple industry,
and $9 million annually for the pear industry.

Dairy: Dairy access will improve and Mexican income and population growth will expand the
market for U.S. dairy products. Mexican imports of U.S. milk powder are expected to grow

Office of Economics—United States Department of Agriculture Updated, August 1993.



by about 20,000 metric tons by the end of the transition period. At present world prices, the
additional imports will add $236 to $256 million in revenue for the dairy industry. NAFTA
will, therefore, increase the dairy industries revenues substantially.

Beef: NAFTA will increase U.S. exports of cattle and beef products. U.S. beef trade with
Mexico will nearly double with the agreement. Due to the size of Mexican imports and
exports relative to the U.S. market, NAFTA will have small effects on total U.S. cattle
production and prices. By the end of the transition, an increase in cattle prices by about 1
percent will create an added $200 to $400 million in revenue for the cattle and beef industry.

Wheat: Mexico's wheat imports have been variable over the past decade, ranging from
50,000 tons in 1982 to about 1.2 million tons in 1988. Under NAFTA, U.S. wheat exports
are expected to increase. NAFTA is expected to have small aggregate benefits for the U.S.
wheat industry over the long term, with industry revenue up at least $30 million. Washington
is a major white wheat producer, and Mexico is expected to increase its demand for white
wheat.

Potatoes: U.S. exports of fresh and processed potatoes are likely to increase significantly
once Mexico's import barriers come down. Mexican demand for processed potatoes is likelg
to grow sharply as incomes increase.

Greenhouse and nursery products: NAFTA will have a relatively small effect on the U.S.
greenhouse and nursery industry. Mexico has the potential to increase exports of nursery
products to the United States. However, NAFTA only restores Mexico's competitive position
relative to its major competitors, Colombia and Bolivia, who gained U.S. duty-free status
under the Andean Trade Preference Act.

Asparagus: The long phase-out periods for duties on asparagus will provide producers time to
adjust to potentially higher levels of Mexican imports.

Grapes: U.S. grape exports are likely to increase significantly once Mexico's import licenses
are removed. U.S. grapes will be competitive in Mexico, especially during the period when
Mexican grapes are not being marketed.

Dry beans: U.S. dry bean exports to Mexico are variable. In recent years, Mexico took
roughly 25-30 percent of U.S. exports, but in 1991 the share was only 9 percent. NAFTA
will provide improved export opportunities to Mexico for the U.S. dry bean industry. U.S.
dry bean exports to Mexico could almost double in 15 years, after Mexico completely phases
out the tariff. Revenues for the industry would be expected to increase about 2 percent or $15
million annually by the end of the transition period.

Office of Economics—United States Departmeant of Agnculture Updated, August 1993.
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MINNESOTA and the NAFTA: EXPORTS and JOBS

e JOBS ¢
MINNESOTA Jobs Supponed by Trade with MEXICO and CANADA - 44,100

¢ EXPORTS o
MINNESOTA Exports 10 MEXICO and CANADA Reached $2 billion in 1992,

. Minnesota’s merchandise exports to Mexico almost tripled from 1987 to 1992,
rising from $90 million to $261 million. Minnesota was one of 25 states which myy,,
than tripled their exports to Mexico during this period.

. 5,700 jobs in Minnesota in 1992 were supported by exports to Mexico. Over §Q
percent of those jobs were created in the past five years, since Mexico began
liberalizing its import regime.

* Minnesota ranked 19th among all 50 states in the dollar increase in exports to
Mexico over the past five years.

. Minnesota’s exports to Mexico grew 191 percent from 1987 to 1992, 120
percentage points faster than export growth to the rest of the world.

. Mexico in 1992 ranked seventh among Minnesota’s 176 export markets, up from
10th place in 1987. In 1992, Minnesota was one of 39 states which ranked Mexicy
among their top ten export destinations. Canada, our other NAFTA partner, was
Minnesota’s top export market.

. Minnesota’s exports to Mexico in 1992 were dominated by industrial machinery
& compu;e;s_ (8126 million)__which accounted for almost half of the state's total.

. Minnesota boosted exports of a wide range of manufactured products to Mexic,,
in the past five years. Categories that recorded strong growth included: industriy)
machinery & computers (up $85 million), food products (up $29 million), electric &
electronic equipment (up $21 million), scientific & measuring instruments (up $11
million), and rubber & plastic products (up $7 million).

. In 1992, Minnesota’s exports to Canada totalled $1.8 billion. Minnesota’s expoy,
to Canada have increased by almost 65 percent over the past five years, during wh, I
the U.S.-Canada Free Trade Agreement was implemented (January 1, 1989).

Compiled by USDOC/OM, August 1993,
Job estrimate provided by USTR; refers only to jobs supported by
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MINNESOTA’S EXPORTS TO MEXICO, BY INDUSTRY SECTOR
(Percent & Thousand §)

1987 1992 % CHANGE $ CHANGE

'MN’S EXPORTS TO MEXICO $89,975 $261,420 190.5%  $171,445

'AGRICULTURE,FORESTRY

- & FISHERIES $18,610 $12,347 =-33.7% -3$6,263
Agriculture — crops 18,506 10,752 -41.9% -7,753
Agriculture — livestock 59 1,538 2523.3% 1,479
Forestry 46 17 -63.4% -29
Fishing, Hunting 0 40 -— 40

IMINING 355 1,367 285.2% 1,012
Metal Mining 0 0 0.0% 0
Coal Mining 0 0 0.0% 0
Oil & Gas 0 16 -— 16
Non —Metallic Minerals 355 1,351 280.7% 996

MANUFACTURING 70,301 246,844 251.1% 176,543!
Food Products 10,603 39,737 274.8% 29,133
Tobacco Products 0 0 0.0% 0
Textile Mill Products 57 899 1463.9% 842
Apparel 5 1,321 26702.6% 1,316
Lumber & Wood Products 7 881 118553% 874
Furniture & Fixtures 11 1,051 9576.9% 1,040
Paper Products 889 4,179 369.8% 3,289
Printing & Publishing 279 1,840 560.2% 1,561
Chemical Products 1,337 4,481 2352% 3,144
Refined Petroleum Products 7 138 1875.4% 131
Rubber & Plastic Products 1,159 8,076 597.0% 6,917
Leather Products . 0 404 - 404
Stone, Clay & Glass Prod. 101 2,537 | 2411.4% 2,436
Primary Mectal Industries 958 870 - -9.3% -89
Fabricated Metal Products 1,439 4,257 195.7% 2,818
Indus. Mach. & Computers 41,154 125,845 205.8% 84,691
Electric & Electronic Equip. 6,858 30,444 343.9% 23,585
Transportation Equipment 2,627 4,704 79.0% 2,076
Scientific & Measuring Instr. 2,682 13,525 404.3% 10,843
Miscellaneous Manufactures 126 1,657 1219.9% 1,531
OTHER 709 862 21.5% 1531
Scrap & Waste 508 154 -69.7% —-354
Second Hand Goods . 126 16 -87.0% -110
Military Equipment : 75 691 821.6% 616

IMN’S EXPORTS TO MEXICO $89,975 $261,420 190.5%  $171,445




MINNESOTA’S EXPORTS TO CANADA, BY INDUSTRY SECTOR

(Percent and Thousand §)

% CHANGE $§ CHANG!

1987 1991 1992 1987-92  1987-0O>
| AGRICULTURE,FORESTRY
' & FISHING $14,349 $48.253 $52,262 2642% $37,913
Agriculture — crops 10,438 38,334 41,184 292.7% 50.696
Agriculture - livestock 3,556 7.514 7.209 102.7% 3.653
Forestry 30 647 883 . 853
Fishing & Hunting 274 1.757 2.985 989.8% 2.711
‘MINING 13,550 85,560 126,996 8372% 113,446
Metal Mining 7.598 81,789 121.414 * 113.816
Coal Mining 0 0 120 - 120
Oil & Gas 0 7 1.701 -—- 1,701
Non—Meuallic Minerals 5.952 3.764 3.761 -36.8% -2.191
'MANUFACTURING 1,031,458 1,364,517 1,546,247 49.9% 514,789
Food Products 109,697 137,857 172,978 57.7% 63.281
Tobacco Products 0 0 0 - -
Textile Mill Products 1,605 5.857 9,691 503.7% 8,086
Apparel 1,153 4318 5,080 340.7% 3,927
Lumber & Wood Products 12,018 18,914 19,798 64.7% 7,780
Furniture & Fixtures 2.459 8,632 7.939 222 8% 5.480
Paper Products . 25,824 47373 39,754 53.9% 13.929
Printing & Publishing 20,661 34.367 23,278 12.7% 2617
Chemical Products 32273 45,552 46,087 42.8% 13,814
Refined Petroleum Products 7.457 4,029 3.569 -52.1% -3,888
Rubber & Plastic Products 21,078 19.465 30,488 4.6% 9.411
Leather Producis 445 1,083 2,176 388.6% 1,731
Stone. Clay & Glass Products 12,105 31,781 32,548 168.9% 20.443
Primary Metal Industries 7.496 15.526 17,346 131.4% 9,850
Fabricated Metal Products 50,853 69,797 82931 | 63.1% . 32078
Industrial Machinery & Computers 366.087 276,321 277,298 -243% ~88,789
Electric & Electronic Equipment 69,710 122.741 151,740 117.7% 82.030
Transponation Equipment 208.896 387.639 485,734 1325% 276,839
Scientific & Measuring Instruments 73.251 105.667 103.085 40.7% 29.834
Miscellaneous Manufactures 8.391 27.595 34,726 313.9% 26.335
iOTHER 23,188 50,770 49,474 113.4% 26,287
Scrap & Waste 14,253 12.595 17,035 19.5% - 781
Second Hand Goods 822 678 781 -4.9% -4
Goods Retumed to Canada 0 32.704 27.900 -- 27.900
Military & Other Misc. Items 8,112 4,793 3,758 -53.7% ~4,354
‘MN’S EXPORTSTO CANADA $1,082,544 $1,549,099 $1,774,979 64.0% $692,435:

* Indicates percent changes of 1000% or more.



Honeywell
Minneapolis, Minnesota

We believe the NAFTA will substantially expand Honeywell’s market
opportunities in Mexico. NAFTA will accelerate Mexico’s already healthy
economic growth rate and capital investmens by the privase sector, thereby
increasing sales opportuniries for all our businesses, and in particular,
Industrial Automarion and Control and its components divisions.

Honeywell is enthusiastic abous the prospect for economic growth in Latin America
and believes the NAFTA will only accelerate the trend for larger, more open markets
for our companyv’s goods and services.

Michael R. Bonsignore
Chairman and CEO

In moving some assembly work to Mexico in-bond facilities, Honeywell Inc., has improved
its ability to remain competitive with foreign competition. Use of in-bond facilities in
Mexico has allowed Honeywell to preserve hundreds of jobs in the United States which
would have otherwise been moved offshore to-Asia or eliminated. Continuing production in
North America allows Honeywell to support numerous higher-paying’ management, support,
marketing, sales, and engineering positions in the United States.

The products produced in Mexico contain tens of millions of dollars of U.S. materials and
components. Honeywell’s Mexican operations source, on average, 85 percent of required
materials and components for assembly from United States suppliers. According to
Honeywell, NAFTA will provide an additional incentive to source in North America.

Honeywell's Tijuana plant is a prime example of the company's positive experience in
Mexico. Approximately 200 manufacturing, engineering and administrative jobs were saved
at Honeywell’s San Diego facilities and approximately 90 jobs were saved at one of
Honeywell's Minneapolis facilities as a result of assembly work performed in Tijuana.
Further, the Tijuana plant uses approximately $32 million worth of U.S. produced goods for
its assembly operations.




M
St. Paul, Minnesota

At an internasional corporation, free trade is not an academic issue. Global
companies know from experience in the real world that any reduction in trade barriers
brings real benefits: sales, profits and secure jobs. The freer the trade, the greater
the benefits.

Allan K. Petersen
Area Vice President,
Latin America and Africa

Over the past six years in Mexico, 3M has seen the effects of free trade at work as Mexican
officials have instituted bold reforms, slashing tariffs from 30 percent to 10 percent and
removing a host of non-tariff barriers. 3M can measure these effects in sales, profits and
secure jobs.

As the average tariff on 3M products dropped, now to 13.8 percent, the company’s U.S.-
made products have become more competitively priced. As a result, 3M exports to Mexico
have increased almost nine fold since 1986. Growthhk:uusmonlybefoundmamarket
that is opening up.

As Mexico has eased its trade restriction, economic activity has increased in that country,
resulting in literally hundreds of new jobs at 3M both in the United States and in Mexico.
Contrary to some expectations, the new U.S. jobs are mostly in manufacturing, while the
ncchxmeobsarepnmanlymsalsandmrkmng

According to Mr. Petersen:

All this growth ar 3M has 1aken place to date with only a partial roll-back of trade
barriers. The North American Free Trade Agreement will bring even freer trade. It
will also give Mexico’s trade policies the force of law, which ensures thas they will
not be revoked for short-term political reasons.




MINNESOTA

The United States, Canada, and Mexico have concluded negotiations on the North American
Free Trade Agreement (NAFTA), eliminating many barriers among the three countries, which
will stimulate trade and economic growth in each country. The agricultural trade agreement
will increase trade in both directions between Mexico and the United States. At the end of the
transition period, an additional $2.0 to $2.5 billion per year of U.S. agricultural exports are
likely. These exports alone translate into over 50,000 new jobs in the United States.

Minnesota's leading cash receipt commodities in 1991 included corn, dairy products, soybeans,
cattle and calves, and hogs. These commodities accounted for $5.3 billion, 76 percent of
Minnesota’s total agricultural cash receipts. Minnesota is also a leading producer of
sugarbeets, turkeys, sweet corn, sunflower, green peas, and oats.

Key NAFTA Provisions

Coarse grains: Mexico will eliminate its import licensing requirement on comn and provide
immediate duty-free access for 2.5 million metric tons of corn. Mexico can apply a tariff of
215 percent on imports above the quota. The quota will increase 3 percent a year, and the
duty will be phased out over 15 years. ' .

Dairy: Mexico will eliminate its import license on milk powder and provide immediate duty-
free access for 40,000 metric tons. Mexico can apply a duty of 139 percent on imports above
the quota. The quota will increase 3 percent a year, and the duty will be phased out over 15
years. Mexico will also eliminate import licenses on cheese and evaporated milk and replace
them with tariffs of generally 20 percent.

Oilseeds: The current Mexican duty of 15 percent on soybeans will be lowered to 10 percent
and the period when the duty is in effect will be shortened. The duty, as well as those on
soybean meal and oil, will be eliminate after 10 years.

Beel: On November 11, 1992, the Mexican government announced the imposition of ad-
valorem import tariffs on live cattle and beef. The tariff is 15 percent for slaughter cattle.

For bovine carcasses or half carcasses, bone-in beef cuts, or boneless beef, the tariff is 20
percent for fresh or chilled and 25 percent for frozen. Previously, the tariffs were zero. They
will return to zero once NAFTA takes effect. Duties on other beef products, such as offals,
and prepared/preserved beef, range from 10-20 percent and will generally be phased out over
10 years. Mexico will be exempted from restrictions under the U.S. Meat Import Law.

Pork: Mexico will eliminate tariffs on live hogs and pork, generally over a 10-year period.

Mexico will apply the special safeguard, a tariff-rate quota, on some live hogs and pork
products. . '

Office of Economics—United States Department of Agriculture Updated, August 1993.



Sugar: U.S. duties on sugar will be phased out over 15 years. During the transition period,
Mexico will have duty-free access for its current quota of 7,259 metric tons. Additional access
will be limited to Mexico's net production surplus, up to a maximum. For years 1-6, the
maximum is 25,000 tons. In year 7, the maximum is 150,000 tons, which grows 10 percent a
year.

Poultry: Mexico will eliminate its import licenses on poultry and provide immediate duty-free
access on 95,000 metric tons of poultry. Mexico can apply duties ranging from 133 percent to
260 percent on imports above the quotas. The quotas will increase 3 percent a year, and the
duties will be phased out over 10 years.

Economic Implications of NAFTA

Minnesota's agriculture will benefit from NAFTA. Liberalization of trade and investment
barriers and faster income growth in Mexico imply enhanced opportunities for Minnesota's
agriculture. This means more jobs and higher incomes in agriculture and the State as a whole.

Coarse grains: The United States has traditionally supplied most of Mexico's comn imports.
In the late 1980's, about 80 percent of Mexico's com imports originated in the United States.
As comn tariffs decline, later in the transition period, corn exports to Mexico will likely
increase steadily. At the end of the 15-year transition period, U.S. exports of com to Mexico
will likely be about 6 million metric tons. This is almost 70 percent above the level which
would have been expected had there been no NAFTA. By the end of the transition period,
industry revenues for coarse grains will likely increase by $400 to $500 million due to
NAFTA.

Dairy: Dairy access will improve and Mexican income and population growth will expand the
market for U.S. dairy products. Mexican imports of U.S. milk powder are expected to grow
by about 20,000 metric tons by the end of the transition period. At present world prices, the
additional imports will add $236 to $256 million in revenue for the dairy industry. NAFTA
will, therefore, increase the dairy industries revenues substantially.

Oilseeds: Mexico's soybean imports vary depending on domestic production, domestic coarse
grain demand, and availability and price of feed substitutes. Under NAFTA, U.S. soybean
exports to Mexico are expected to be about 4.5 million metric tons by the end of the transition
period. This is about 20 percent above what would be expected without a NAFTA. In
addition, soymeal exports to Mexico will be about 700,000 tons, or about 12 percent above
what would have occurred without NAFTA. For the industry, revenues are expected to be up
by $400 to $500 million.

~ Beef: NAFTA will increase U.S. exports of cattle and beef products. U.S. beef trade with

Mexico will nearly double with the agreement. Due to the size of Mexican imports and

exports relative to the U.S. market, NAFTA will have small effects on total U.S. cattle
production and prices. By the end of the transition, an increase in cattle prices by about 1

Office of Economics—United States Department of Agriculture Updated, August 1993.
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percent will create an added $200 to $400 million in revenue for the cattle and beef industry.

Pork: Mexico has been a growing market for U.S. pork and hogs, despite high tariffs.
Mexico has been the most important buyer of U.S. hogs and accounts for about one quarter of
U.S. pork exports. Lower tariffs, removal of other barriers, and higher incomes in Mexico
will expand its market for pork. However, reduced Mexican import barriers on grain and
other feeds will reduced Mexican feed costs and make Mexican pork producers more
competitive with U.S. producers. Therefore, U.S. export growth may moderate over time.
Nonetheless, U.S. exports of pork and hogs to Mexico are expected to more than double by
the end of the transition period. U.S. producer prices will likely be about $1.00 per
hundredweight higher than without NAFTA, adding $150 to $200 million in revenue to the
industry.

Sugar: Under NAFTA, the United States will continue the sugar re-export programs to ship
refined sugar to Mexico at the Most Favored Nation (MFN) duty rate. Income growth in
Mexico will expand its demand for sugar and will also encourage a shift to more highly refined
sugar.

Poultry: Mexico has been a growing market for U.S. poultry, despite high Mexican tariffs.
and import licensing. Currently, the U.S. supplies almost all of Mexico's poultry imports and
about 3 percent of Mexico's poultry consumption. NAFTA will lower Mexican tariffs and
eliminate import licensing restrictions. Also, the Mexican market for poultry will grow as
Mexican incomes grow more rapidly under NAFTA.

Office of Economics—United States Department of Agnculture Updated, August 1993.
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Roger Altman

Florida, Minnesota, Washington Opinion Leaders Brleflng
Talking Points

November 3, 1993

Economic Opportunities for the United states

Our trade balance with Mexico shifted from a $5. 7 billion
deficit in 1987 to a $5.4 billion surplus in 1992. Compare

that with our trade deficits of $49 billion with Japan, $19
billion with China and $9 billion with Taiwan.

Since 1986, U.S. merchandise exports to Mexico have
increased 228 percent -- 2.3 times faster than U.S. exports
to the rest of the world.

The Stakes in this Debate are High

— -

Salinas: "Closing markets means the prelude to trading wars,
and once the Cold War is over, the worst outcome would be to
have trading wars, which is the prelude for nastier wars."

Economic opportunities for the State of Washington

Washington's merchandise exports to Mexico grew over 570

percent from 1987 to 1992, rising from $83 million to $565
million.

Washington's 1992 exports to Mexico were 1lé&d by
transportation equipment ($422 million). Other important
exports to Mexico were: paper products ($37 million),
agricultural crops ($24 million), electric and electronic
equipment ($16 million), and food products ($14 million).

Economic Opportunities for Minnesota

Minnesota's exports to Mexico. were dominated by 1ndustr1al
machinery and computers ($126 million) which accounted for
almost half of the state's total.

_Economic Opportunities for Florida

Florida's exports to Mexico in 1992 were diverse. Florida's
top export industries were: industrial machinery and
computers ($144 million), chemical products ($76 million),
electric and electronic equipment ($74 million), paper
products ($69 million), and sc1ent1f1c and measuring
1nstrgpents ($50 million).

ot
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ATTORNEY GENERAL RENO

Florida, Minnesota, Washington Opinion Leaders Briefing
Talking Points

November 3, 1993

,FYIL: Trade Statistics for the State of Florida:

( The jobs of 9,400 Floridians are supported by trade with Mexico.

. Merchandise exports to Mexico more than tripled from 1987-1992, rising from $219
million to $664 million. '

. This five year period saw big gains in a wide range of exports

o Food products went from $3 million to $19 million.

o Printing and publishing went from $4 million to $41 million.

o Primary metals went from $8 million to $38 million.

L Last year:

o Industrial machinery and computer exports brought in $144 million.

0 Chemical products $76 million

o Electric and Electronic equipment: $74 million.

Immigration

] Only an improvement in economic and living conditions in Mexico will end the
immigration problem.

o As President Salinas said, "Mexicans prefer to live in their own country. And this is
so when they find the proper economic and job conditions to do so." (Interview with

David Frost).

L Three studies indicate that NAFTA will help stem to flow of illegal immigration.

o Commission for the Study of International Migration study in 1986.

o A University of California study in 1991 concluded that between 250,000 and
1.1 million fewer illegal immigrants will come to the United States if NAFTA
is passed.

o Even a group that is opposed to NAFTA, the Economic Policy Institute,
concluded in 1991 that NAFTA would reduce illegal immigration from Mexico
by as many as 1.6 million people by the turn of the century.

®

Without an opportunity to participate in the benefits of free trade, hard-working
Mexicans will continue to move to the United States.

Intellectual Property Rights

Worldwide, software piracy costs U.S. industries $10 billion a year in lost revenue.

NAFTA is extremely important for such companies as "Microsoft," located in
Redmond, Washington. According to Bill Gates, the founder of Microsoft, In
Mexico alone last year an estimated $293 million in sales was lost to piracy of
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copyrighted works, including software, books and recorded music." NAFTA
HELPS PUT AN END TO THIS. This agreement provides unprecedented
protection for intellectual property. It safeguards the risk that entrepreneurs from this
country have taken to make investments in technology for our future.



WILLIAM DALEY

Florida, Minnesota, Washington Opinion Leaders Briefing
Talking Points

November 3, 1993

Momentum is Building for NAFTA

o The vote is scheduled for November 17. What is our plan: a full-court press.

° Yesterday we had two great events
o The "Great Americans for NAFTA." Treasury/White House
- The President and Vice President
- President Carter
- Speaker Tip O’Neil
- Speaker Jim Wright
- James Baker
- Alexander Haig
- Paul Volcker
- Lee lacocca
- Andrew Young
- Carla Hills
- Henry Kissenger
- Nobel Economists

o Opinion Leaders Briefing
- Over a hundred people from Ohio, Illinois and Nebraska

] I am sure you heard President Clinton’s eloquent rededication of the John F. Kennedy
Library in Boston where he spoke passionately about how free trade fit squarely
within the vision of the New Frontier that President Kennedy so boldly launched over
thirty years ago.

° On Monday, the President participated in a town hall meeting that was simulcast to
over 600 sites around the U.S.A. We had hundreds of calls in support of NAFTA.
The support is growing.

° Secretary Christopher is in California.

° Madeline Albright has spoken in Colorado.

o Next week the President will be traveling to Kentucky to speak about NAFTA.

Washington Statistics
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o 4,200 jobs in Washington in 1992 were supported by exports to Mexico. Almost
80% of those jobs were created in the past five years, since Mexico began liberalizing
its import regime.

Florida Statistics

o 9,400 jobs in Florida in 1992 were supported by exports to Mexico. Over 50% of
those jobs were created in the past five years, since Mexico began liberalizing its
important regime.

° Florida’s merchandise exports to Mexico tripled from 1987 to 1992, rising from $219
million to $664 million. The South Atlantic states collectively posted the biggest
percentage increase, with exports to Mexico rising over 260%.

° Florida ranked eighth among all 50 states in the dollar increase in exports to Mexico
over the five year period ($445 million).

Minnesota

] 5,700 jobs in Minnesota in 1992 were supported by exports to Mexico. Over 50% of
those jobs were created in the past five years, since Mexico began liberalizing its
import regime.



SECRETARY BABBITT

Florida, Minnesota, Washington Opinion Leaders Briefing
Talking Points

November 3, 1993

The Side Agreements: Cooperating to Clean-Up the Environment

o NAFTA: the first international trade agreement to even mention the word
"environment. "
o Opportunity for unprecedented cooperation between the U.S. and Mexico to clean-up

the border area.

o For this reason NAFTA endorsed by National Wildlife Federation, the World Wildlife
Fund, the Audubon Society, the Environmental Defense Fund, the National Resources
Council and Conservation International.

The North American Development Bank (NADBank): Providing the Resources to Clean-
Up the Environment

° NADBank backs this commitment with the funds necessary to get the job done.
L $225 million from both Mexico and the U.S. provide the leveraging power.

° $2 billion or more in loans and guarantees certified by the Border Environmental
Cooperation Commission (BECC).

° Leveraging power of more than $20 billion over five years. -- Esteban Torees, U.S.
House of Representatives, October 27, 1993.

] NADBank has intensified the support of the environmental groups. Peter A.A. Berle,
President of the National Audubon Society stated: "The creation of NADBank is
essential to address the horrible conditions affection the human environment not
only along the US-Mexican border but throughout the region."

NAFTA: a vision for America’s future

o Vote is about courage to step into the future.

° Yesterday, at the Great Americans event, one after another Americans stepped
forward to testify to the importance of this agreement. Bi-partisan support.

L Must counter the fear with fact.



THE VICE PRESIDENT

Florida, Minnesota, Washington Opinion Leaders Briefing
Talking Points

November 3, 1993

Yesterday’s Events

Great Americans Gathering at Treasury/East Room
O President Carter

Henry Kissinger

James Baker

Carla Hills

Ed Muskie

Speaker Jim Wright

Paul Volcker

Lee Iacocca

Andrew Young

Nobel Economists: Paul Samuelson.

OO0 O0O0O0O0O0OO0OO0

Ohio, Illinois, and Nebraska group of over 100. Briefers: Robert Rubin, Carol
Browner, Secretary O’Leary, and Bill Daley.

President Clinton spoke at the rededication of the John F. Kennedy Library.

Free Trade and the Global Leadership of the United States

As John F. Kennedy said over thirty years ago, "Economic isolation and political
leadership are wholly incompatible. The United States has encouraged sweeping
changes in free world economic patterns in order to strengthen the forces of freedom.
But we cannot ourselves stand still. We must adapt our own economy to the
imperatives of a changing world and once more assert our leadership." Trade
Adjustment Assistance Program of 1962.

There are many in the world who are all too happy to displace our position of
leadership in the world. That is why the Japanese are so upset about NAFTA.

Minnesota-Mexico Trade

Minnesota’s exports to Mexico grew 191% from 1987 to 1992, 120 percentage points
faster than export growth to the rest of the world.

Minnesota’s merchandise exports to Mexico almost tripled from 1987 to 1992, rising
from $990 million to $261 million. Minnesota was one of 25 states which more than
tripled their exports to Mexico during this periods

Minnesota boosted exports of a wide range of manufactured products to Mexico in the
past five years. Categories that recorded strong growth included: industrial
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machinery and computers (up $85 million), food products (up $29 million), electric
and electronic machinery (up $21 million), scientific and measuring instruments (up
$11 million), and rubber and plastic products (up $7 million).

Washington-Mexico Trade

Washington’s exports to Mexico grew 578% from 1987 to 1992, 446 percentage
points faster than export growth to the rest of the world.

- Washington greatly expanded exports of a range of manufactured products to Mexico

over the past five years. Sectors that recorded strong growth were: rubber and
plastic products (from $6,000 to $1 million), miscellaneous manufactures (from
$57,000 to $12 million), and agricultural crops (from $1 million to $24 million).

Florida-Mexico Trade

Florida’s exports to Mexico grew 203% from 1987 to 1992, 125 percentage points
faster than the state’s export growth to the rest of the world.

Florida boosted exports of a wide range of manufactured products to Mexico over the
five years period. All of the 20 major industries that comprise manufacturing
registered export growth. Sectors that recorded significant gains were: food products
(from $3 million to $19 million), printing and publishing (from $4 million to $41
million), and primary metals industries (from $8 million to $38 million).

Real Business and Real Facts about NAFTA

Washington: Microsoft Corporation, located in Redmond, Washington, is a leading
designer and producer of software products. Mexico is one of the company’s fastest-
growing markets. Mexico’s rapid modernization has directly benefited Microsoft’s
U.S. based workforce. All the products sold in Mexico are designed and
manufactured at the company’s Redmond headquarters.

o Bill Gates, the founder of Microsoft, is an outspoken NAFTA supporter.
He has written, "Approval of NAFTA is vitally important to the software
industry -- and the country. NAFTA presents us with an opportunity to
protect our intellectual property rights and promote U.S. exports. It is an
opportunity we should not miss."

Florida: Mentra Labs is a minority-owned export management company located
in Miami generating demand for medical, laboratory, and hospital supplies in Mexico.
Mexico accounted for 15 percent of Mentra Lab’s 2.6 million in export sales during
1991. NAFTA offers excellent opportunities to increase those exports.

Minnesota: The 3M Company, located in St. Paul Minnesota, has already seen the
benefits of free trade. Over the last six years, as tariffs on 3M goods have been
decreasing, 3M’s exports to Mexico have increased almost nine fold.
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FLORIDA and the NAFTA: EXPORTS and JOBS

® JOBS ¢
FLORIDA Jobs Supported by Trade with MEXICO and CANADA - 32,600.

¢ EXPORTS ¢
FLORIDA Exports 10 MEXICO and CANADA Reached $2.3 billion in 1992.

e  Florida’s merchandise exports to Mexico tripled from 1987 to 1992, rising from
$219 million to $664 million. The South Atlantic states collectively posted the
biggest percentage increase, with exports to Mexico rising over 260 percent.

. 9,400 jobs in Florida in 1992 were supported by exports to Mexico. Over 50
percent of those jobs were created in the past five years, since Mexico began
liberalizing its import regime.

. Florida ranked eighth among all 50 states in the dollar increase in exports to
Mexico over the five year period ($445 million).

° With 1992 exports of $664 million, Florida ranked eighth among all 50 states and
first among the South Atlantic states in the value of exports to Mexico during the
five year period.

. Florida's exports to Mexico grew 203 percent from 1987 to 1992, 125 percentage
points faster than the state’s export growth to the rest of the world. -

o Mexico in 1992 ranked seventh among Florida’s 193 export markets, up from 14th
in 1987. Canada, our other NAFTA partner, was Florida's top export market.

) Florida’s exports to Mexico in 1992 were diverse. Florida's top export industries
were: industrial machinery & computers ($144 million), chemical products ($76
million), electric & electronic equipment ($74 million), paper products ($69 million),
and scientific & measuring instruments ($50 million).

. Florida boosted exports of a wide range of manufactured products to Mexico over
the five year period. All of the 20 major industries that comprise manufacturing
registered export growth. Sectors that recorded significant gains were: food products
(from $3 million to $19 million), printing & publishing (from $4 million to $41
million), and primary metals industries (from $8 million to $38 million).

