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RESTRICTION CODES

Presidential Records Act - [44 U.S.C. 2204(a)|

P1 National Security Classified Information [(a)(1) of the PRA]

P2 Relating to the appointment to Federal office [(a)(2) of the PRA]

P3 Release would violate a Federal statute [(a)(3) of the PRA]

P4 Release would disclose trade secrets or confidential commercial or
financial information [(a)(4) of the PRA|

P5 Release would disclose confidential advice between the President
and his advisors, or between such advisors [a)(5) of the PRA]

P6 Release would constitute a clearly unwarranted invasion of
personal privacy |(a)(6) of the PRA]

C. Closed in accordance with restrictions contained in donor's deed
of gift.
PRM. Personal record misfile defined in accordance with 44 U.S.C,
2201(3).
RR. Document will be reviewed upon request.

Freedom of Information Act - [S U.S.C. 552(b)]

b(1) National security classified information [(b)(1) of the FOIA]

b(2) Release would disclose internal personnel rules and practices of
an agency [(b)(2) of the FOIA|

b(3) Release would violate a Federal statute [(b)(3) of the FOIA|

b(4) Release would disclose trade secrets or confidential or financial
information [(b)(4) of the FOIA]

b(6) Release would constitute a clearly unwarranted invasion of
personal privacy [(b)(6) of the FOIA]

b(7) Release would disclose information compiled for law enforcement
purposes [(b)(7) of the FOIA]

b(8) Release would disclose information concerning the regulation of
financial institutions [(b)(8) of the FOIA|

b(9) Release would disclose geological or geophysical information
concerning wells [(b)(9) of the FOIA|



Children & Families: Children’s Television

Objective:

To improve the quality of Children’s Television and give parents the tools to guide and monitor
what children watch. :

Accomplishments:

Leadership on Improving the Quality of Children’s Teievision.
J White House achieved voluntary commitment of industry f}B—hq;iweek quality
children’s television; FCC later issues rjulew.;h_our/;&?ﬁ\ (9/97)
: 1;1 aunched Family Critical Viewing Prqg w})-t \", . -~
osted White House Conference on Children’s TCI&VISIOI’. (7/29/96) /
® Led V-Chip roundtable discussiop. withrthe P 1dent VP aid Tamilied ("/96)/

PRar g

. PBS Event at the White House’(b/76/9>) 195) (7 - . /——\
. Participated in Chlluren)CNL@o?‘t‘eanc n TV violence via sateldfiteNG 4/94"\.5

° Sesame Streeg 4/93 l/ B
o Columns 2 ] ppo.f’ofpubhc TV/children’s viewing hao@ 8/13/95¢ //
\____/ /

Future Kocus:

Consider ways to promote industry commitments to facilitate inferined choice on the part of
parents when choosing video games, television shows, etc. for their.children

Monitor the development and introduction of the V-Chip

Promote-the expansion of 3 heur/week rule and of quality children’s educational programming

For internal use only. Updated 8/1/00.

Y
P“OTOCOP
PRESERVAT‘ON



MAY-04-00 17:13 FROM:

rAauE RYAER)

| Media Violence Labeling Act of 2(00
Introduced by Senators John McCain (R-AZ), Joe Liberman (D-CT)
: Tuesday, May 2, 2000

Bill Summary:

. _Establishes clear defining language label descriptions of vic lent content for interactiye
video games, video programs, motion piohres, and music. W U%
l /

. Amends the Federal Cigarette Labeling and Advertising Act to requite that the
manufacturess and producers of interactive video gAMmeS, Vi £0 Programs, motion
pictures, and sound recording products contain clear defining, language describing the
nafure, context, intensity of violent content, and age approprialeness of the particular media
-product. The Act’s new title ~ Federal Cigarctte and Mecdia Violence Labeling and
. Advertising Act -- reflects these additions, end does not change the tobacco advertisimg
provisions ot requirements in any way. .

. Waives anti-trust laws, and the industries are given siX oL ths to work together in
dcve}oyins a standardized product labeling system. The proposal is subject to

modification, and final approval of the Federal Trade Comunission (FTC).

. Bans domestic sale o comumercial distribution of unlabelec. products aficr one year.
Further, retailers are required to enforce the age restriction:.on such products, subject to 2
fine of up to $10,000 for failure to do so. Manufacturers ad producers who violate the
{ebeling system arc subject 1o fines up to $10,000 a-day for- every day the product is in the
marketplace. ' :

«  Dossnot include TV programs.

wok TOTAL PAGE.G3 »*
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IN THE SENATE OF THE UNITEI') STATES
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A BILL
To provide for the development, use, a1d |enforcement of
aneasﬂyreeoznimblesystminplainmp@ishforhbd-
ing violent coptent in sudio and visuel ‘media products
and services, and for other purposes.
| Be it enactsd by the Senate ond Eouse of Representa-
2 tives of the United States of Americe i Cm?gress assembied,
3 SECTION 1. SHORT TTTLE. l
4 This Act may be cited as the “M(dia%”ﬂolmce Label-

5 ing Act of 2000”. |

e e —m am——

Apdl 27_ 2000
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SEC. 2. SYSTEM FOR LABELING VIOLINT CONTENT IN

AUDIO AND VISUAL MEDL. PRODUCTS AND
SERVICES.
(a) DECLARATION OF PoLiCT~—Sevtion 2 of the Fed-
Cigarette Labeling and Advertisig Aet (15 U.S.C.
1831) is amended—

(1) by inserting *“(a) POLICY REGARDING Crea-
ggTTES—" before “It is the plicy of the Con-
gress”’; and | .

(2) by adding at the end the 1opowmg
“(b) PoLICY REGARDING onmmx N AUDIO AND
VisuaL MEDIL Psopuc'rs AND mm ~JIt is also the
policy of Congress: and the purpose of hzsAct to provide
for the esteblishment, use, and cmereet:m of a consistent
and comprehensive system in plain Enghsh for labeling
violent contept in sudio and visual mecha. products and
services (including labeling of such pr)ducts and. serviees
in the advertisements for such prodactls and services),
whereby — E

“(1) the public may be a:lequate)y mformed
of— '

“(A) the pature, conte:b,!‘zand intensity of
depictions of viclence in auC io a.ud visual media
products and services; and .

“(R) matters needed 0 Judge the appro-

priateness of the purchase; neui'm., listening 1o,

{
!

1
1
i
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1 use, or other oonsumptionofandioa.ndvisual
2 medix products and services sontaining violent
3 content by minors of varions 8ges; and
4 “(2) the pablic msy be assurel of —
5 “(4) the accuxacy aad copsistepey of the
6 gystem in labeling the nature, context, apd in-
7 tensity of depictions of vioknee in audio and
8 visualmediaproductsandsexviegs;amd
9 “(B) the accoracy und consistency of the
10 systern 1o providing irforn ation on matters
11 needed to judge the sppropriateness of the pur-
12 chase. viewing, listeing to, use, or other cou-
13 sumption of audio and vistal media products
14 and scrvices coutaining violznt content by mi-
15 nors of varions ages.”-
16 (®) DEFINTTION.—Section 3 of that Act (18 US.C
17 1532) is amended by sdding at the enc: the following:
18 “(10)(A) The term ‘andic and visual media
19 products and servic&" means v eractive video game
20 products aud sexvices, video pregram products, mO-
21 tion pictore produets, aad gouns. recording products.
22 «(B) The term does not irelude television pro-
pA gramming, including any motion picture broadcast
24 on television.”. ‘

aord 27, 2000
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(¢) LABELING OF AUDIO AND VISUAL MEDIA PROD-

- GOTS AND SERVICES.—That Act is focther amernded by

inserting after seetion 4 (15 US.C. 1333) the following
new seetion:
“ ABBLING OF AUDIO AND VISUAL MEDIA PRODUCTS
| AND SERVICES

“Sgc. 4A- (2) VOLUNTARY LABEIING SYSTEM.—(1)
Magufactarers and prodacers of sudio end visusl media
products and services may submit to the Federak Trade
Commission 3 joint proposal for 2 system for lubeling the
viclent content in avdio and visaal rxe?:a products zod

(9) The proposal under this stbsection should, to

sat forth in subsection (b)-

“(8)(A) The sntitrust l8ws shal not apply to aoy
joint discussion, consideration, review; 1ac'.:lon, or agree-
ent between or among manufacturers and producers re-
ferred to in paragraph (1) for purp>ses of developing a
joint proposal for 2 systera for labelng referred 10 in thet
paragraph.

“(B) For purposes of this pardf raph, the term ‘anti-
trustlaws’hasmemzamnggmnsmwrmlutheﬁmt
section of the Clayton Act @15 U.L.C 17) and includes
section 5 of the Federal Trade Comnusston Act (15 US.C.

45).
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S.L.C.
5
“(b) REQUIREMENTS FOB 12BEIING SESTEM.—

sysfszorlabelmgthe violent content §2 audio and visual
media products and screices under this section shall meet

the following requirexsents:

(1) The label of 2 product o- service shall eon-
sist of a single format which provides 2 product-spe-
@fie or service-specific deseription in plain Englisk
of the natare, context, snd intensity of the depie-
Hons of viclence in the product or service.

«(2) The content deseriptios of a product or
serviee mader paragraph (1) shall speeify @ minimumn
age in years for the purchase, *newma: listeuing to,

use, or other consumption of the prodm!t or service
in light of the totality of all depi:tions of violence in
the prodnet or sexvice- |

«“(3) The format of the labal for products and ; ,‘

services shall—

«“(4) incorporate each Jabel provided for
under paragraphs (1) and (2);:

«(B) inelude product specific or service-
s;ﬁ&ﬁewﬁttmtexzin'plabtw and

“(C) be identical m visu;ai‘ format for each
given label provided ander param'aphs (1) 2nd
(2). regardless of the type of product or service
ixvolved.

PAGE
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1 “(4)Inthecaseofapzoductorservicesoldin
2 a box, carton, sleeve, or other exntaimer, the label
3 shall appear on the box, carton, sieeve, or container
4 in a conspicuous manner.

5 “(5) In the case of & time-s& menced product or
6 servieethatisintended-mbeviewed,thelabel
7 shall— :

8 «“(A) appear before the cfmmeneement of
9 the product or serviee; ' *

10 “(B) eppear in both vxsna} and audie form;

it and i

12 “(C) appear in visoal fcni1 for at least Bve

13 seconds. o

14 “(6) Any advertisement for it l?roduet or service

15  shall include 2 label of the product or serviee in. ac-
16 cordance with the applieable pr vi';'ions of this sub-
'!
18 “(¢) FEDEBAL TRADE Comﬂs 'SION RESPONSIBIL-
19 mmES—(1)(4) I the manyfactarers and producers re-
20 ferred to in subs&‘.uOn (a) submit o tbe Federal Trade
91 Commission & proposal for 3 labelin} system referred to
22 in that subsection not later thap. 181 days after the date
23 of the ensctment of the Media V’olmc? Labeling Act of
24 2000, the Commisuon shall review the labeling system
25 eontained io the proposai to determioe Whether the label-

t
i
|
i

|

race
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ing system meets the requirements set forth in subseetion

v(b) iy 2 manner that addresses fully the purposes set forth

in section 2(b).

«(B) Not later than 180 days afler eommencing 2
reviewoft}xeproposalforalabeﬁngsmemunda'mb—
paragraph (2), the Commission shall issae a labeling sys-
temforpm’pos&softhissectiw. Th: labeling system
issued under this sabparagraph may iaclude such modi-
fieations of the proposal as the Comuission considers ap-
propriate in order to assure that the labeling system xeets
the vequirements set forth in subsection (b) i a mermer
that addresses fully the pmposes set fo+th in section 2(b).

«(2)(4) If the marnfactorers and prodacers referred

to in spbsection (a) do not submit to the Commission 4
proposal for 2 labding system referr:d to in that sub-
section within the time provided undet paragraph (1)(4),

requirements set forth in sabsection (b.-

“(B) Any regulations under subyaragrapb (4) shall
be prescribed not later than ‘one year after the date of
the ensctment of the Media Violeryre Lzbeling Act of
2000.

“(d) PROEIBITION ON SiLE OB DISTRIBUTION
WrrEOUT LaBEL—Except a5 providd in subsectiop (),

PAGE
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-the Medis Violence Liabeling Act of 2000, a person may

got mapafactare or produce for sale or distribution I
COTOMEITE. pax:kzge-for sale or distribution in commerce,
or sell or distribute in commerce any aw lio or visual medis
product or service urnless the product or service bears a
label in accordance with the labeling sy:tem issued or pre-
soribed by the Federal Trade Commission ander sab-
section (¢). "( .

“(e) PROmBrrION ON SaLe IV Vni;)mnON OF AGE
BESTRICTION.—Exept as provided in su‘)bsection (), corn-
mendngoneyearaﬁerthedateoftha:i_ of the
Afodia Violense Tabeliog Act of 2000, 2 perscn may not
sell in commerce any andio or visual .'ediaproduet or
servicetoanindividualwhoseagein'yeanisless-than
theagespaﬁﬁedasthcmindmlmagpi;?,ymmfwapur-
chaserandeonsumeroftbepmdnctors:'grvice, as the case
may be, woder the labeling systera issoed or prescribed by
the Federal Trade Commission under sabseetion (c).

«(f) DRFENSES—(1) It shall be d,eﬁ'.nse to @ viola-
tion of sabsection (d) or (e) that the pefson made 2 good
foith effort to comply with subsection. (d) or (e), as the

case may be.

[ al¥E
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“(2) In the case of a persou Who is &n employer, it

"shall be 2 defeuse to 8 violation of sotsection (e) by an

employee of such person that suzh persoil —

“(A) carried out 2 program designed to train
employees of such person in techsiques and proce-
dures pecessery to ensure comjiliance with sub-
section (e); axd

 “(B) enforced the compliance ¢ of sach exployces
with such techniques and procedu:’ .
“(g) INVESTIGATIONS OF IMPROPER LaBELING.—(1)
The attorney general of ¢ State shall ‘wave the guthority
4o receive and investigate allcgations thai:t an audio or vis-
wal wedia product or serviee within su<;h State does not
bear & label under the labeling spstem Lﬁued or prescribed
by the Commission under subsection (¢} that is appro-
priste for the product or sexvice, as the ?u.e may be, given
the pature, context, and intcosity of the| depietions of vie-
lence in the produst or service. . ‘
“(2) For purposes of this sabsecti m the term. ‘attor-
ney general’, in the case of & State, m*ans the chief legal
officer of the State.”. |

(d) Crviu PENALTY. —That Act . <further amended

by inserting after section 10 (315 U3 }C 1338) the fol-

lowing new scetion:

i
|
|

PAGE
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10
“CIVIL PENALTY

“SpC. 104 (2) IN GENERAL.—Extept as provided in
subsection (f) of section 44, any person who violates sub-
section (d) or (e) of section 44 shall be sulject to a eivil
penalty in an amouxnt not to excead $10,000 for each such
violation.

“(b) DURATION OF Womf.ror.--?h the case of an

" andio or visual media product or service Jetermived to vio-

late section 4A(d), each day from the date of th¢ com-
mencement of sale or distribution, of th: product or serv-
ice, as the case may be, to the date of the determination
of the violation shall constitute a seperate viclation of sub-
section (), and all such violations shall be aggregated to-
gether for purposes of determining the total Liability of
the pancfacturer or producer of the product or service,
as the case may be, for such vidlation:; wnder that sﬁb
section.”’. |

" (e) SHORT TiTLE OF ACT —The first section of that
Act (15 T.S.C. 1331 note) is amended 0 read as follows:
“That this Aet may be cited as the Federal Cigarette and
Media Violence Lisbeling and Advertisinr Act’”.

rALLE

13713
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C. Closed in accordance with restrictions contained in donor's deed
of gift.
PRM. Personal record misfile defined in accordance with 44 U.S.C.
2201(3).
RR. Document will be reviewed upon request.

Freedom of Information Act - [5 U.S.C. 552(b)|

b(1) National security classified information [(b)(1) of the FOIA|

b(2) Release would disclose internal personnel rules and practices of
an agency [(b)}(2) of the FOIA]

b(3) Release would violate a Federal statute |(b)(3) of the FOIA|

b(4) Release would disclose trade secrets or confidential or financial
information |(b)(4) of the FOIA]

b(6) Release would constitute a clearly unwarranted invasion of
personal privacy [(b)(6) of the FOIA|

b(7) Release would disclose information compiled for law enforcement
purposes [(b)(7) of the FOIA]

b(8) Release would disclose information concerning the regulation of
financial institutions [(b)(8) of the FOIA|

b(9) Release would disclose geological or geophysical information
concerning wells |(b)(9) of the FOIA)
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Youth Civic Media Initiative

A number of prominent educators have expressed deep concern about the political
disengagement of American youth. While the roots of this problem may be complex, it
is clear that the electronic media have not played the most positive role in the last
decade in promoting a healthy political process—among youth or adults. The rise in
negative political advertising, the pervasiveness of “sound-bite” journalism, and the
demise of serious public-affairs programming have all contributed ‘to a media culture
that fosters cynicism and alienation among many citizens.

But the information revolution and the growth of the Internet have raised hopes for a
genuine democratic renewal in the Digital Age. According to this vision, new
interactive services, offering an abundance of information on politics, community, and
culture would become a central part of a new, engaging media system. For youth, who
are among the most avid users of the new media, the promise of new media
technologies is particularly significant.

The Internet has already spawned a number of “civic media” projects for youth,
including nonprofit Web sites and services that emphasize community building,
collaboration, and participation. Many projects are community-based, inner-city
initiatives, providing important links between the virtual and the real worlds. And
some are the only means available in low-income communities for overcoming the
barriers to technology. :

Unfortunately, there are no assurances that these services, scattered across the World
Wide Web and often undertaken by undercapitalized organizations and well-
intentioned individuals, will be sustained over the long run. Strong commercial forces
are already defining both the range of content and the nature of its distribution in the
expanding online world. In the process, nascent noncommercial and civic services
could become increasingly overshadowed by commercial interests, or could disappear
from public view altogether.

We believe that the need for a children’s civic culture must be placed prominently on
the public agenda, encouraging a national dialogue with policy makers, industry
leaders, and key nonprofit officials.  Our efforts in this regard will include the

Center for Media Education
1

2120 L Street, NW  Suite 200 Washington, DC 20037 +1202-331-783 FAX: +1 202-331-7841 http://www.cme.org/cme e-mail: cme@cme.org

4.



exploration of a secured funding base, new programming services, and strategies to
promote meaningful distribution.

To help accomplish this goal, CME has developed a research and public education
project for civic media and youth. Through a series of reports, we will assess the major
economic, institutional, and technological forces that are shaping the emerging new-
media youth culture, gauge the potential viability of a noncommercial “civic sector” for
youth in the new-media landscape, and define a public-policy agenda for ensuring its
growth and long-term sustainability. In particular, we will examine how public
television is responding to the new opportunities for civic content made possible by the
expanding palette of interactive digital technologies.

Activities:

* Assessment of the current state of the online civic sector, surveying children’s web
sites and analyzing commercial and noncommercial, public and private initiatives,
policies, and practices that might affect the development of this new civic sector.
Questions to be addressed will include:

What are the present online projects that are emblematic of the promise of
new media to serve youth as citizens, rather than just consumers? What are
their sources of funding? What are their institutional affiliations? What are
their common features? What are their prospects for survival? Potential
barriers?

How is public television responding to the new opportunities for civic content
made possible by interactive digital technologies?

What are the funding models that could build and sustain a healthy civic
media sector? Are there viable alternatives to either advertiser-supported or
government supported media? Can “public-private partnerships” work in
this area?

Are there promising models in other countries or regions? What are the
prospects for international cooperation among stakeholder groups and
individuals?

* Development of a set of principles and parameters for a more robust civic sector
(focusing, for example, on whether it must be wholly noncommercial, what its main
goals should be, how they can best be achieved, etc.). Included in this effort will be
a comparative analysis of different business models and support structures, to be
circulated among key individuals, organizations, and policymakers.
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e Hosting of a Web site that provides links to especially useful civic sites, identifies
other organizations working on this issue, maps out civic areas that need to be
fostered online, and articulates the importance of developing a sustainable online
civic culture. Additionally, a new listserv will provide electronic updates on policies
and developments in the online civic sector.

* Devoting a major portion of CME’s upcoming conference, “Youth and New Media:
Commerce, Community, and Citizenship,” to the issue of civic media culture for
youth.

Center for Media Education
3



