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Presidential Records Act - |44 U.S.C. 2204(a)|
RESTRICTION CODES

Freedom of Information Act - |S li.S.C. 5S2(b)|

PI National Security Classified Information 1(a)(1) of the PRA]
P2 Relating to the appointment to Federal office 1(a)(2) of the PRA|
P3 Release would violate a Federal statute 1(a)(3) of the PRA|
P4 Release would disclose trade seerets or eonfidential commercial or 

financial information 1(a)(4) of the PRA|
P5 Release would disclose confidential advice between the President 

and his advisors, or between such advisors |a)(5) of the PRA|
P6 Release would constitute a clearly unwarranted invasion of 

personal privacy 1(a)(6) of the PRA|

C. Closed in accordance with restrictions contained in donor's deed 
of gift.

PRM. Personal record misfile defined in accordance with 44 U.S.C. 
2201(3).

RR. Document will be reviewed upon request.

b(l) National security classified information 1(b)(1) of the FOLA] 
b(2) Release would disclose internal personnel rules and practices of 

an agency 1(b)(2) of the FOIAl
b(3) Release would violate a Federal statute 1(b)(3) of the FOIAj 
b(4) Release would disclose trade secrets or eonfidential or financial 

information 1(b)(4) of the FOIA| 
b(6) Release would constitute a clearly unwarranted invasion of 

personal privacy 1(b)(6) of the FOIA] 
b(7) Release would disclose information compiled for law enforcement 

purposes 1(b)(7) of the FOIA]
b(8) Release would disclose information concerning the regulation of 

financial institutions 1(b)(8) of the F01A| 
b(9) Release would diselose geological or geophysical information 

concerning wells 1(b)(9) of the F01A|



Children & Families: Children’s Television

Objective;

To improve the quality of Children’s Television and give parents the tools to guide and monitor 
what children watch.

Accomplishments:

Leadership on Improving the Quality of Children’s Television.
• White House achieved voluntary commitment of industry ofj-htrctr/week quality 

children’s television; FCC later issues rule^n-.3-hour/wadlr(9/97') )
Launched Family Critical Viewing ---- ^
Ho.sted White House Conference on Children’s Teldyision (7/29/96)
Led V-Chip roundtable discussigp^yiJitlrtl’ie'President, VP ahd'Tamilief(2/96)---'^
PBS Event at the White Hqus^^6/26/95)^^_^>'^ ------

Participated in ChildrenJ^.Q^'SOTtfereiicb'^n TV violence via satelnteH3/4/94) 
Sesame StreeLafipsaHmcei;TQ/'l 4/931^
Columns: ^if^^hip (2,'^9/9tS)^ppOTFof public TV/children’s viewing habi^r8/13/95'^';;

Future Focus:

Consider ways to promote industry commitments to facilitate infenned choice on the part of 
parents when choosing video games, television shows, ete. for their children 
N'lonitor the development and introduction of the V-Chip
Promote the expansion of 3 hour/vreek rule and of quality children’s educational programming

For internal use only. Updated 8/1/00.

PBESERVXnOtt
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Bill Summary:

^g«n».v.d«pn.g«n»,««>onpK>»»,a»dn.u«c. ^ ^-p^

inanu&ctureR and produc^ deS^fiuioi laoguagP describing the
pictures, and sound ^ ^ appropna ieaess of the particular media
nature, context, mienstty Violence Labeling and

provisions or tequirementt m any way.

(TTC)

Further, retailers ^ ^ ^ pjodocters who violate the
<0 6«« »P to $10,000 ...lay fo, every day the pwduct K m te

markcq^lace.

Does not include TV programs.

tfl
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m THE SENATE OP THE UNIT: 2D STATES
] •vfcr LieWman)

10 tfaeCcaonitKean ---- ------ ---------------

A BILL
To provide &r the devdopment, -use, a»*d enforoemeat of 

an easaly tecognisaWe siystem in plain English f<ar labd- 

ing violent coalent in audio and visual imedia products 

and services, aiod &or other purpO£.es.

2 twes<^tMlMiied8m^(f^^:rnerkainr^gTt9s(^^
i

3 sBcnoNi.SH.OffrTnLE. t
4 This Act may be cited as the “Midi^Twlence labd-

5 ing Act of 2000”.

AfM27.2000
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1 SBC. 2. SYSTEM FOR L*BBLD«S VtOUNT COOTENT m

2 - AUDIO AND VISUAL MEDIi. PEODUCTS AND

3 SERVICES.
4 (a) Declaration op Poucr,—Se« rtion 2 of tJie Fed-
5 artl Cigaiette Labdingr nod Advertisiu? Act (15 XJ.S.C.

6 1331) is ai»ended—
7 (1) \jy insertiog “(a) POLiCT Kegakding Giga-
8 ssrrrics--" before “It is the of the Con-

9 gress”; and
10 (2)by addiiigatfheendtheloljlowing:
11 “(b) POUCT Kegaeding Tiolbn^ in audio and

12 VISOIL Meou. Psooocts Eiro SbeWeS^^* is also the
13 p<*<yofO»«ress.aada«p»posec£ li)S.i«t.topKW^^

14 f„rtheesiabEatoeot,ase.ai.dciia^
,5 eotap^Wve in fOaln fee labeli^ 

16 eiolmt OMitat in audio and visaal P«>du«s and

18 in the advertisements for Bn* prodacjs and services),

19 '59’her^y— |
“(1) the poWie may he aie^imtely informed

“W the nature, contest, land intena^ ot 

depictions o£ videnc. in amio »d visual media
iprodncts and services; and i

‘<(B) matters needed x> ^dge the appro­
priateness of the purchase, Ustening to.

20
21
22
23
24

25

26

of-

Aprs 27,2000



MAY-04-00 17:13 FROM: 
MAY-02"®® 17i35 FROM:

O;\AKS4\AfiM00^72

I D PAGE 6/ 1 3

1
2

3
4

5
6

7
8

9
10 

11 

12
13
14
15
16

nse, or other ooosuflption of aadio and -risaal 

media piodaets and services soataiiiiBg violent 

content by tninnrs of vsiions agesi and 

“(2) the pdblio may be assure 1 of—
“(A) the aceoia‘5' and iwnssteasy of the 

Sjstem in labeling the natax., context, and in- 

tensily of depielions of vibknee in audio and

visaal media products and seiviegs: and
“(B) the aceorary and consisteocy'of ttie 

system in providing infomation on matters
needed to judge the i«>pro!«iiiteness of the pu)^

dmse, viewing, hstening to, use, or other eon-
sang.tion <d audio and viai el media prodnets 

snd services containing vWmt omrtmrt by mi- 

aots of Taricms ages."'.
io (b) tmsTOinON.—Section 3 of that Act (IS O.S.O.

17 issaisamendedlyaddingatthean thefeilovdng--

18 “(10)(A) The term ‘aadio and visual media
19 products artd services’ means m maetive video game
20 prodoots and services, video program products, mo.
21 tion Picwra pioidnets, and aouno. recording products,

22 “(B) Tbs term does not irdude television pro-
23 gxemmmg. todnding arty motion pictore broadcast

24 on televisioxi.”.

anrii27.2«0
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4

J (o) LiBBLme OP ATOIO m> VisirAi. Mbdia Pkoi>-
2 • OCTS ^NX. SEBvias.-That is fecther amended by

3 toerti« after aeedco 4 (15 0.S.C. DSS) tbe Mowii«

4 new section:
5 “l^BUNa OP AUDIO AND VEnjAL ^ EJDIA PKODXTCTS

^ and SBBVICES

7 “SBC, 4A,- (a) Voluntabt Iiabeiin^o System.—(1)
8 Manufeetnrera and i«nd«ee«<4>».di.. and vi^a! media
9 pn.ducte aid services may snbnut to *e Federal. Trade

11 violent e<mtent in andio and visual products and

12 services. i
13 ^(2) Tbc proposal tinder €bis sibsecpon. shonld, to
14 the mammum esteat practtealde, mod Um mquiremente

15 set forth in subsection (b).
16 “(3)(A) The antitrust laws, shal apply to any
17 j<»nt discusaon. eonaideraeon, review. l,««ior, »r agrt^
18 u»nt beween or among manu&ctureceM

19 ferred to in paragraph (1) for pnrp4 of developing a

20 join* prcp^aie^r a system for labefcg^ned tom tot

21 paragraph. ^ ^
22 “(B) Bov this paxattaifc to term anti-
23 t„at law has to meaning given anchitermm to first
24 seetion of «>e Oayton hct (15 B.S.C.|12) and includes

25 aeetiou 5 ofto Federal Trade OomnOssfon Act (15 TI.S.C.

26 45).
fSprtZ?.200O
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“Cb) KEQUISEMSNTS FOJ& liABEIlNG Ststem.1 “Cb) KEQUntEMBNTS iruxi ------
2 • fcr Ubdtag the vidait eentcnt h oadio a«i ^

3 a«di» pro<ta«s ai^ s<TOees uo>a*r this

4 the fcUowixig requirements:
“(1) The label of a product o* service ^ eou-

^ ,f 8 whi<!h provides a produet^pe-
8ife or se™«-sp«i6<= desoi^tiou i. plain En^ 

of the hstme, eentot, wd intei^ of the depio- 

tions of woleuce »the product or service.
“(2) The content description of a product or

under paxa^iaph (1) sbsn spccift^ a
age m y«t« for the ptirfiase, ^emog, listeuiag to,

ose, or other OMa»?>tSoii of «« produet or serviw
in h^ of the totality of all d«>i =li>as of tdotewe in 

the product ot service-
«(3) ■nte fotiaat of the labd for P«4»ots and , 

s^-vices shall—■
•■{A) inoorporate each labd provided for

under paragia^ (11 a^d (1);
“(B) include prodcct:q«afie «r a«^'=«-

specific written teat in plan ‘
“(C) be idoitieal to risi^ foroat for each

eircn label provided onder pafagr^ W a”^ 

(2), regatdlaas ot the tjpe of ^uot or service

ilsvbbed.

5
6
7
8
9

10 

11 

12
13
14
15
16
17
18
19
20 

21 

22
23
24
25

<s®rh2T.2000
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6
“(4) In the case of a product or service sold in 

a box, carton, sleeve, or other w -ntamcr, the label 

ahan appear on the box, carton, s eero, or container

in a con^cuons manner.
“(5) In the case of a tone-sec [ueneed product or

service that is intended to be viewed, the labd 

shall—
“(A) appear b«foz< the cpimneneement of

tbe prodnct <»- service;
«(B) appear in both visriaf and audio form;

t

and j
«(0) appear in Yisnal ferrp. £i>r at least five

seconds. ;
“(6) advertasemeat for i product or service

sM injiude »1«M li« P»dxi<^ or se«iec to «• 

c„da«* with tb* applisWe prosjioiis of ttus sob-

seeUon.
ie “(e) PsaoEBiL Tbxde Comjossii^ bespoksbi^

19 EnES.-(3.)CA) H the nsmefaetoren piotoeere te-
20 fened to in subsectUm (») submit t- t)» Pederel T«de

21 Co»„issm»pr.po«I&relebetori^«fer™d.«

22 in that snbseeliOB «>t later than. 1». days after tte date
23 of the «.aet»ent of the Media Ld«ii»S of

24 2000, the Gommisaion shall review th^ labeling system
25 oontnined in the proposal to determiee jthether the labd-

i

1

2

3

4. .

5

6

7

8

9

10 

11 

12

13

14

15
16

17

18

Aptii^r.zcoo

I

i
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1 ing system tM«tetiiewqoi«mcnts5rt£3rih in subseeti

2 (b) to » tliat addresses fidly U** pu«3»ses set forth

3 iiiseetiott 2(b).
4 “(B) Not Uter than 180 days aft er commencing a
5 review of the proposal for a labeBng system under a0>

6 parseraph (A), the Cotniniasiou shall isio* a labdtog sys-
7 tern for pmposes of this seotion. The labdtog system
8 issued under this subparsgtaito Jaay i idude such modi-
9 nations of the proposal as the Ckanmimoueon^JtsaiK

10 ptt^eiate to ffltdar to assure tiiat tie labeltoi! system meets
jl the requirements set forth to subseciioa (b) to a manner

that addresses foDf the purposes set fo -th in section 2(b). 
^ “(2){A) If the manttfectuiers and produces referred

U to to sobseetion (a) do not sdbmit to the Commisaon a 

15 proposal fto a labding «Btem tetoid to fa that siib- 

6 within the time provided rmdet i«ragr^ dXA),
jq the Oonumastoaahaflpreseriberegula ions to establish a

18 Ube!h«syst«nforpurpo«sdthisse.tionthatmeetsthe

19 leqnireeneutssetfatthtosQhsectionfb,-
20 “(B) A»y regulations under subi>atagraph (A) shall

21 be prescribed not later than one year after the date of
22 the enactmart of the Madia -ffideu,* WEng Act of

23 2000.
24 “(d) PBOBIBrnON ON SiiE OK DlSIKtoUTtON
25 WOTOUT LajeBu.-Eseept as ptovidM to subsection (f),

!

Aaazr.zooo
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8
1 oBft year after the date of the enactment of

2 -thfi Medi» Violence Lal>elixig Act of 2C00, a person mscy

3 not manofeetaira ot produce for sale or distribation m

4 coromexce. package for sale or distribotion in coimneree,
5 or sdl or distribute in conmaerce any aniio or msaal media

6 prodact or serriee 'onlcss the product or service bears a

7 labdinaccoidan<»Tritbthclabdings^^
8 scribed by the Federal Trade Commiaaon under sub*

9 section (c). (
10 “(e) PltOHIBrrlON ON SaI/E in VKUiATION OF AGE
11 KESTTETCnON.—Except as provided in s« osectiem (f), com-

12 ,__ year BftOT fete of
13 Media Art rf 2000. 9 posoa ffl»y not

14 s*a in eonmieree any endie or vaai rnedi* piodiiet or

15 srtTice to »n mdividoal iAose “ 3*^ “
16 the age specified »s fte miamusn «ge Pt^
17 ebaserendeo!isomero£fliepioao«orsOTee,asaiee«se

18 be, tinder lie labeBng syrtem “O'

19 the Federal Trade Oonmijssion voider «Jl|Seetion,(c).
20 ‘‘(ODEPSNm.-^HBshaabeccdeSensetoavicl^^
21 tionofsnbsertio«(d)or(e)ttetthei.eison»edeagood
22 feith effiKt to congdy wiOi sabsectioic (d) or (e), as the

23 case maybe.

April 27.2000
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1 “(2) In the case of a person who is an employer, it

2 be a de&ase to a violation of sal-seetioa (e) by an

3 employee of such person that sudi person-
4 “(A) carried oat a program designed to train

5 employees of sodi person tecluiqnes and proce-

6 duxes Djecessaiy to ensmre comiiliance wth sob-

7 section (e); «ad
3 <‘(B) fsnforeed the compliance (rf such employees

9 with sadh teebniqaes and proeedur;».
10 “(g) iNVjESTI&lTlOUS OP ImPROPB f LiaBBUNG —(1)

11 The attorney general of e State shall ipvc the authority
12 Wi^^andin^restigateaUcgatioimtbianaudioorv^^

13 udl media product or service withmsif^ State does not
14 bear a labri under the labding system iijned or presc^^^

15 by the Oommission under subsection (c) that is appro-

16 priate. for the product or service, as the ^ may be, giTen

17 the nature, ccmteit, and intenrity of tie>pictio^

18 iGiceni the product or service- j
19 “(2) For purposes of this subsecti the term ‘attot^

21 officer of the State-'*. j
22 (d) Crviii PEisAiyrY.—That Act S| further amended

23 by inserting after section 10 (15 IT.iif - 13381 the td-

24 lowing new section: j
I

April27.2000
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10
1 “CmL PENikLTT

2 ’ “Sec. IQA. (a) In General.—Except as prcMded m.

3 subsection (f) of seetiott 4A. any person 'violates sob-

4 section, (d) or (e) of section 4A shall lx sulgect to a civil

5 penalty in an amount not to exceed $10,000 for each such.

6 vidation.
7 “(b) Duration op Violation.—the case of an 

S andlio or viiflial media product or service determined to vio- 

9 late section 4A(d), eadi from the date of the com-

10 meiyytrient of sale or distributioii of th i product or serv-

11 ice, as the case may be, to the date of the determination

12 of the ■dolation shall constitute a separai e violation of sub-

13 section (a), and aH such violaaons shall be aggr^ated to-
14 getiher for purposes of determining th*; total liability <ii

15 the jnenufactorer or producer of the product or service,
j

16 as the case may be, for such vidation; imder that si^- 

I 17 section.”.
18 (e) Short Titlb op Act.—The first section of tbat

19 Act (15 U.S.C. 13$1 note) is amended x> read as fi?Uows:

20 “That this Act may be dted as the‘Federal Cigarette and

21 Media Violence Labeling and Advertitinj^ Act”'.

A(s/n27,-2000
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Youth Civic Media Initiative

A number of prominent educators have expressed deep concern about the political 
disengagement of American youth. While the roots of this problem may be complex, it 
is clear that the electronic media have not played the most positive role in the last 
decade in promoting a healthy political process—among youtii or adults. The rise in 
negative political advertising, the pervasiveness of "sound-bite" journalism, and the 
demise of serious public-affairs programming have all contributed "to a media culture 

that fosters cynicism and alienation among many citizens.

But the information revolution and the growth of the Internet have raised hopes for a 
genuine democratic renewal in the Digital Age. According to this vision, new 
interactive services, offering an abundance of information on politics, community, and 
culture would become a central part of a new, engaging media system. For youth, who 
are among the most avid users of the new media, the promise of new media 
technologies is particularly significant

The Internet has already spawned a number of "civic media" projects for youth, 
including nonprofit Web sites and services that emphasize community building, 
collaboration, and participation. Many projects are community-based, inner-city 
initiatives, providing important links between the virtual and the real worlds. And 
some are the only means available in low-income communities for overcoming the 
barriers to technology.

Unfortunately, there are no assurances that these services, scattered across the World 
Wide Web and often undertaken by undercapitalized organizations and well- 
intentioned individuals, will be sustained over the long run. Strong commercial forces 
are already defining both the range of content and the nature of its distribution in the 
expanding online world. In the process, nascent noncommercial and civic services 
could become increasingly overshadowed by commercial interests, or could disappear 
from public view altogether.

We believe that the need for a children's civic culture must be placed prominently on 
the public agenda, encouraging a national dialogue with policy makers, industry 
leaders, and key nonprofit officials. Our efforts in this regard will include the
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exploration of a secured funding base, new programming services, and strategies to 
promote meaningful distribution.

To help accomplish this goal, CME has developed a research and public education 
project for civic media and youth. Through a series of reports, we will assess the major 
economic, institutional, and technological forces that are shaping the emerging new- 
media youth culture, gauge the potential viability of a noncommercial “civic sector" for 
youth in the new-media landscape, and define a public-policy agenda for ensuring its 
growth and long-term sustainability. In particular, we will examine how public 
television is responding to the new opportunities for civic content made possible by the 
expanding palette of interactive digital technologies.

Activities:

«• Assessment of the current state of the online civic sector, surveying children's web 
sites and analyzing commercial and noncommercial, public and private initiatives, 
policies, and practices that might affect the development of this new civic sector. 
Questions to be addressed will include:

What are the present online projects that are emblematic of the promise of 
new media to serve youth as citizens, rather than just consumers? What are 
their sources of funding? What are their institutional affiliations? What are 
their common features? What are their prospects for survival? Potential 
barriers?

How is public television responding to the new opportunities for civic content 
made possible by interactive digital technologies?

What are the funding models that could build and sustain a healthy civic 
media sector? Are there viable alternatives to either advertiser-supported or 
government supported media? Can "public-private partnerships" work in 

this area?

Are there promising models in other countries or regions? What are the 
prospects for international cooperation among stakeholder groups and 

individuals?

Development of a set of principles and parameters for a more robust civic sector 
(focusing, for example, on whether it must be wholly noncommercial, what its main 
goals should be, how they can best be achieved, etc.). Included in this effort will be 
a comparative analysis of different business models and support structures, to be 
circulated among key individuals, organizations, and policymakers.
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Hosting of a Web site that provides links to especially useful civic sites, identifies 
other organizations working on this issue, maps out civic areas that need to be 
fostered online, and articulates the importance of developing a sustainable online 
civic culture. Additionally, a new tistserv will provide electronic updates on policies 
and developments in the online civic sector.

Devoting a major portion of CME's upcoming conference, "Youth and New Media; 
Commerce, Community, and Citizenship," to the issue of civic media culture for 
youth.
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