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some linkages t o so r t of t i e i n w i t h them, looking at 

ways t o help people make these choices. 

They looked at how people comply w i t h generic 

medications, not CAM mo d a l i t i e s , and i t was r e a l l y 

problematic, the l e v e l of understanding people had, which 

i s j u s t another issue t h a t I want t o j u s t harken back t o . 

On Recommendation 1(b), you say conduct a 

p u b l i c education campaign. I t teaches people how t o 

evaluate CAM in f o r m a t i o n . I t brings up the issue of 

10 s c i e n t i f i c l i t e r a c y . We should be focusing on education. 

11 This again may be an area where t h i s a d m i n i s t r a t i o n , 

12 focused on education, might be consonant w i t h t h a t , 

13 because people need the basic s k i l l s t o make these 

14 determinations, e s p e c i a l l y i f i t i s about se l f - t r e a t m e n t 

15 and about wellness, and doesn't involve the intermediary 

16 of a pr o f e s s i o n a l p r a c t i t i o n e r . So, I t h i n k t h a t might 

17 be another linkage area. 

DR. BRESLER: Other comments? Tom. 

19 MR. CHAPPELL: I am t r y i n g t o imagine how t h i s 

20 i n f o r m a t i o n d e l i v e r y occurs t o some of these special 

21 groups th a t we are t a l k i n g about, and I don't t h i n k we 

22 want more l i t e r a t u r e p i l i n g up i n government o f f i c e s or 
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government b u i l d i n g s . 

These populations don't nece s s a r i l y use the 

I n t e r n e t , so my question, I am t h i n k i n g how does CAM 

become r e a l t o them. I am t h i n k i n g about people who go 

out and j u s t promote and educate about CAM i n r u r a l 

communities. 

These are ombudsmen or advocates or they are 

teachers, but they are promoters of t h i s , and on any of 

these issues, whether i t i s 7 or 8 or 6, you know, i t 

10 would be great t o have countywide people whose job i t was 

11 t o go i n t o the school systems or wherever they might go 

12 and educate. 

13 DR. BRESLER: Again, we do t h i s on c e r t a i n 

14 p u b l i c h e a l t h issues l i k e HIV, don't we? When we have 

15 c e r t a i n p u b l i c h e a l t h concerns, we do have p u b l i c h e a l t h 

16 educators who go i n t o the r u r a l communities, i n t o school 

17 systems, other kinds of places. 

MR. CHAPPELL: Great, p e r f e c t model. I t h i n k 

19 i t needs something l i k e t h i s , because i t has t o be made 

20 r e a l , and too few of us can read something and get i t . I 

21 mean i t needs t o be engaged. 

22 DR. BRESLER: Other comments? Joe. 
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DR. FINS: Thinking about Tom's desire t o do 

s t u f f w i t h the marketplace, I mean pharmacists are 

probably very close t o where a l o t of t h i s i n f o r m a t i o n 

would be r e a l l y r e l e v a n t . Maybe we could have some --

maybe Steve could comment on t h i s -- but some so r t of 

educational program f o r pharmacists, w i t h the Pharmacy 

Association, so th a t they also become educators, 

e s p e c i a l l y about drug i n t e r a c t i o n s and the l i k e . 

DR. GROFT: I know the pharmacists are 

10 d e f i n i t e l y i n t e r e s t e d , and they have i n i t i a t e d some 

11 programs t o s t a r t t o educate the p r a c t i t i o n e r s more and 

12 more I t h i n k . Tyrone has been a very a v i d supporter of 

13 doing t h i s f o r b o t a n i c a l s , and I expect t o see t h i s 

14 increasing more and more as we go on. 

15 DR. BRESLER: We have about 2 0 minutes t o 

16 f i n i s h our discussion t h i s afternoon. We s t i l l have a 

17 l o t t o cover. 

18 E f f i e , and then Jim. 

19 DR. CHOW: I was looking up there f o r 

20 i n d i c a t i o n of grocery stores, you know, l i k e f o r 

21 populations, s p e c i f i c r a c i a l , e t h n i c , c u l t u r a l 

22 populations, l i m i t e d l i t e r a c y s k i l l s . 
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The schools, what about the schools, 

dissemination of i n f o r m a t i o n through the schools, and the 

churches, the grocery stores, p u b l i c areas? 

DR. BRESLER: A l o t of th a t w i l l be covered i n 

the wellness discussion tomorrow about g e t t i n g t o the 

schools, and so f o r t h . 

DR. CHOW: Oh, I see. Okay. 

DR. BRESLER: Jim. 

DR. GORDON: I j u s t wanted t o say th a t I t h i n k 

10 t h i s i s r e a l l y a very important area, and again t h i s i s 

11 one of those areas th a t we should be focusing on w i t h 

12 s p e c i f i c recommendations i n October when we come back t o 

13 i t , i f we can enunciate a few general p r i n c i p l e s here. 

14 The other t h i n g I j u s t wanted t o share w i t h 

15 people, and I w i l l be happy t o t a l k more about i t l a t e r , 

16 i n Kosovo, where sometimes i t seems easier t o spread 

17 i n f o r m a t i o n about CAM and s e l f - c a r e , we are doing t h i s , 

we are working w i t h a l l the mental h e a l t h p r o f e s s i o n a l s 

19 i n the country t o teach people s k i l l s of s e l f - c a r e . 

20 So, i t i s possible t o do, and i t i s a very 

21 i n t e r e s t i n g process, and I would be happy t o t a l k more 

22 about i t i n October or any other time. 
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DR. BRESLER: Cha r l o t t e . 

SISTER KERR: This r e a l l y f o l l o w s up on what 

Jim i s saying, but I had put i n a comment t o someone t h a t 

I s t i l l t h i n k we need t o hear more from CDC, and t h i s i s 

maybe October, but I t h i n k i t i s a l l f i t t i n g i n w i t h t h i s 

and s t i l l a part of the p u b l i c h e a l t h piece. 

DR. GORDON: Charlott e , can you j u s t say j u s t 

i n a moment what you would l i k e t o hear from CDC on t h i s 

issue? 

10 SISTER KERR: Well, I would l i k e t o hear -- I 

11 have not heard, and I don't know i f I missed i t i n the 

12 thousand speakers, but I d i d not hear c l e a r claiming by 

13 the p u b l i c h e a l t h community of how they were r e l a t i n g t o 

14 CAM, and the language f o r my opinion from the p u b l i c 

15 h e a l t h , t r e a t i n g the body p o l i t i c , and the h i s t o r i c a l 

16 framework of what p u b l i c h e a l t h i s , i s i n my opinion CAM, 

17 the o r i g i n a l CAM. 

18 CDC i s e x c i t i n g , a l o t i s going on and the 

19 world has changed about what t h a t i s , and we need t o hear 

2 0 from them. I t h i n k they have got some good new ideas. 

21 DR. BRESLER: Other comments? Wayne. 

22 DR. JONAS: I f i n d myself wondering how a l l 
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these other recommendations would be implemented other 

than t o say, gee, you a l l ought t o do t h i s , and i f there 

i s going t o be a c e n t r a l source f o r p r o v i d i n g t h i s 

i n f o r m a t i o n . 

Perhaps i t should be more than j u s t a 

clearinghouse of in f o r m a t i o n , but should be something 

t h a t i s a c t i v e l y developing w i t h these various groups 

i n f o r m a t i o n and communication e f f o r t s through these 

various m o d a l i t i e s , which would be much d i f f e r e n t than 

10 what our current models of clearinghouse i n the f e d e r a l 

11 government are l i k e . 

12 DR. BRESLER: But are there other precedents 

13 l i k e the way t h a t the HIV campaign was coordinated 

14 between various agencies and the p r i v a t e sector? 

15 DR. JONAS: Yes, I t h i n k there are some models 

16 t h a t are, i n f a c t , more than what your standard 

17 clearinghouse i s l i k e , and th a t i s a c t u a l l y one of them 

th a t we could look at as examples f o r developing t h i s . 

19 DR. BRESLER: Good. Other comments? 

2 0 DR. GROFT: I t h i n k one t h i n g t o remember w i t h 

21 i n f o r m a t i o n centers or clearinghouses, i t depends on what 

22 you define as t h e i r r o l e and t h e i r task, and you put t h a t 
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i n the c o n t r a c t , and th a t i s what has t o get done. 

I look at what a number of the i n s t i t u t e s have 

done as f a r as producing f a c t sheets, and they are very, 

very good f a c t sheets on various disorders. I t h i n k i t 

i s a matter of j u s t extending t h a t out i n t o what you want 

and what an o f f i c e wants who i s going t o support t h a t 

a c t i v i t y . Then, you get what you want. 

DR. JONAS: I agree. Again, NCI i s another 

example where they provide much more dynamic i n t e r a c t i o n 

10 and p u b l i c i n f o r m a t i o n than simply a clearinghouse. 

11 DR. GORDON: One of the things I would ask, 

12 Steve, i s i f you and the s t a f f , w i t h help from Wayne and 

13 others, can p u l l together some examples of the best 

14 p r a c t i c e s t h a t can help us see where we need t o be headed 

15 w i t h t h i s . 

16 DR. BRESLER: I would l i k e t o make sor t of a 

17 g l o b a l suggestion. Would i t not be appropriate as t h i s 

p a r t i c u l a r o f f i c e i s being designed, t h a t t h a t o f f i c e not 

19 be empowered t o do a l l these 10 things r i g h t here on t h i s 

20 l i s t , t o b i t e o f f the question, do we want to set up a 

21 standards panel t o evaluate I n t e r n e t s i t e s ? What about 

22 the accuracy of information? 
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Maybe t h i s i s the charge of such an o f f i c e , t o 

be able t o handle these p a r t i c u l a r kinds of issues. 

Comments? Tieraona, Tom. 

DR. LOW DOG: Yes, i f they could handle i t , I 

t h i n k t h a t i s a great idea, and I would j u s t l i k e t o go 

back t o the Issue No. 1. 

There i s a typographical e r r o r there t h a t 

b a s i c a l l y said no s i t e w i l l not be required t o have a 

r a t i n g . 

10 DR. BRESLER: That i s a typographical e r r o r . 

11 DR. LOW DOG: Right, but t h a t changed a l o t of 

12 things f o r me. No s i t e w i l l be required t o have a r a t i n g 

13 i s a t o t a l l y d i f f e r e n t t h i n g , and I a c t u a l l y support 

14 t h a t . What you are saying there i s i t i s voluntary, the 

15 s i t e can put i t on i f they meet the c r i t e r i a , and I j u s t 

16 wanted t o say th a t e a r l i e r , t h a t was a b i g problem f o r me 

17 was because i t seemed l i k e you were saying every s i t e had 

to have t h i s r a t i n g , and I was concerned about t h a t . 

19 So, i f you are saying i t i s v o l u n t a r y , you meet 

20 the c r i t e r i a , and you want t o put t h a t r a t i n g on your 

21 s i t e , because you are making a higher standard of 

22 i n f o r m a t i o n , I am i n f u l l support of t h a t . 
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DR. BRESLER: That was the i n t e n t i o n . 

DR. LOW DOG: I j u s t wanted t o go on record 

w i t h t h a t . Thank you. 

DR. BRESLER: Quickly, Tom. 

MR. CHAPPELL: I would r e w r i t e a l l of these 

s t a r t i n g w i t h No. 3, the c r e a t i o n of the center, and then 

I would subsume a l l of these as acts and ro l e s of tha t 

center. 

What t h a t does, again, i t reduces the number of 

10 recommendations we are t r y i n g t o make here, which I t h i n k 

11 i s also a goal. 

12 DR. BRESLER: Can we look f o r consensus here? 

13 How do people f e e l about t h i s as a p o s i t i o n f o r us? Let 

14 me j u s t ask. Any obje c t i o n s t o i t ? Wayne. 

15 DR. JONAS: Let them t r y . 

16 DR. BRESLER: Comment, Joe? 

17 DR. FINS: We are not t a l k i n g about the Central 

18 O f f i c e and the O f f i c e of the Secretary, we are j u s t 

19 t a l k i n g about a c e n t r a l o f f i c e . 

2 0 DR. BRESLER: I n the government. 

21 DR. FINS: Okay. 

22 DR. BRESLER: Comments about t h i s , Wayne? 
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DR. JONAS: Just one other item on page 9, at 

the top, again, looking at land mines and red f l a g s , 

v e r i f y CAM in f o r m a t i o n i n a t i m e l y manner and f a c i l i t a t e 

balance r e p o r t , and o f t e n by p r o v i d i n g r e f e r r a l s t o 

experts i n d i f f e r e n t areas of CAM. 

I am on page 9 of the r e p o r t . 

DR. BRESLER: No, we are not looking at th a t 

one. 

DR. JONAS: So, I w i l l save t h a t u n t i l 

10 tomorrow. 

11 DR. BRESLER: Yes. 

12 DR. JONAS: Okay. 

13 DR. BRESLER: Can we move on i n the l i t t l e b i t 

14 of time we have l e f t t o discuss the second issue, which 

15 i s concerns about i n f o r m a t i o n t h a t comes through 

16 a d v e r t i s i n g , marketing, and l a b e l i n g , and we have b i t t e n 

17 o f f four issues here 

Did I skip 9 and 10? I thought those could be 

19 subsumed under the o f f i c e . Was th a t the general 

20 i n t e n t i o n ? 

21 DR. GORDON: I t h i n k the general i n t e n t i o n i s 

22 t o subsume under the o f f i c e and th a t we may w e l l have 
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more discussion i n October of some of these issues, but 

we have a ki n d of s t r u c t u r e t h a t you have established at 

t h i s p o i n t . 

DR. BRESLER: So, l e t me j u s t open. I hope 

everybody has read these recommendations from your 

b r i e f i n g book about our concerns about i n f o r m a t i o n t h a t 

comes through - a d v e r t i s i n g , marketing, and l a b e l i n g . 

Again, we have already discussed DSHEA, so l e t ' s s t i c k 

w i t h these other issues. 

10 Comments from the Commissioners about t h i s 

11 issue? Tom. 

12 MR. CHAPPELL: I t h i n k the recommendation i s 

13 w e l l j u s t i f i e d here, and the FDA has r e s p o n s i b i l i t y f o r 

14 the claim s u b s t a n t i a t i n g i n the f i l e w i t h DSHEA, but the 

15 FTC has the r e s p o n s i b i l i t y of compliance. 

16 DR. BRESLER: With marketing and a d v e r t i s i n g . 

17 MR. CHAPPELL: Yes, w i t h a d v e r t i s i n g . I t h i n k 

anything we can do t o beef t h i s up i s great. 

19 DR. BRESLER: Good. Other comments? Joe. 

20 DR. FINS: While I t o t a l l y endorse Issue No. 2, 

21 about the Spanish-speaking population, I t h i n k i t needs 

22 t o be also made more generic f o r other vulnerable 
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populations. I t i s said there, but i t r e a l l y has a r e a l 

focus on the hispanic media because we heard from Dr. 

Huerta back i n March, so there are other populations t h a t 

are equally vulnerable. 

DR. GORDON: I have a question, and i t i s 

r e a l l y j u s t t h a t . Are we content w i t h the way the FTC i s 

monitoring the fraudulent claims? I am not saying we 

have t o answer t h i s question now, but do we not want t o 

take a look at what i s a c t u a l l y going on and seeing i f 

10 the monitoring i s i n l i n e w i t h our sense of how CAM 

11 claims or other unconventional claims ought t o be 

12 monitored? 

13 MR. CHAPPELL: I t i s w o e f u l l y i n s u f f i c i e n t . 

14 DR. GORDON: I n what sense, Tom? 

15 MR. CHAPPELL: The products and the claims t h a t 

16 are going on out there, and I am not even t a l k i n g about 

17 the I n t e r n e t . The watchdog i s j u s t not s u f f i c i e n t . 

A c t u a l l y , competitors b r i n g claims against another brand, 

19 and then the issue i s so r t of negotiated and resolved 

20 lawyer t o lawyer, and I am not r e a l l y c l e a r on what the 

21 FTC does t o intervene and t o seek compliance, but I do 

22 know t h a t the amount of inappr o p r i a t e claims t h a t are 
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going on out there i s huge, and the best way t o do 

something about i t i s f o r a competitor t o complain, and 

even at t h a t , i t i s tough, i t ' s a long process. 

We need t e e t h i n the system. 

DR. BRESLER: B i l l . 

DR. FAIR: But i t would seem t o me that as f a r 

as, i f I understand t h i s c o r r e c t l y , the clearinghouse, 

you know, i f i t i s a f a l s e claim, we j u s t don't even 

include i t i n the access t o the clearinghouse. 

10 My concern i s not so much the f a l s e claims from 

11 the herbal products, but i t i s from some of the e t h i c a l 

12 pharmaceutical houses. I mean George and I were t a l k i n g 

13 about t h i s e a r l i e r . I f you read the reports i n the l a y 

14 press during the meeting of ASCO, the American Society of 

15 C l i n i c a l Oncology, you would t h i n k t h a t cancer was being 

16 cured next week, I mean the way these were coming out. 

17 Gleevec, you know, i t i s the greatest t h i n g 

18 since n i g h t baseball, w e l l , the response i s three months, 

19 f o r instance, things l i k e t h a t . I t h i n k t h a t medicine 

20 has become such a business anymore, t h a t the f a l s e claims 

21 are j u s t not l i m i t e d t o people making f a l s e claims f o r 

22 herbs. 
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My t h i n k i n g would be i s include the good s i t e s 

as l i n k s t o t h i s clearinghouse t h i n g , and the other 

s i t e s , unless you are prepared t o go and do b a t t l e w i t h 

them, j u s t f o r g e t about them, they are not i n the l i n k . 

DR. GORDON: What we are addressing here i s the 

issue of the FTC, B i l l . Do you not t h i n k the FTC should 

be prosecuting or d i s c i p l i n i n g people f o r fraudulent 

claims? 

DR. FAIR: Yes, I do. Maybe I misunderstood. 

10 That i s d i f f e r e n t from what we were t a l k i n g about. 

11 DR. GORDON: That i s a separate issue from the 

12 clearinghouse and l i n k s . 

13 DR. FAIR: Right. 

14 DR. BRESLER: Tieraona. 

15 DR. LOW DOG: I agree. I t h i n k t h a t the FTC 

16 needs t o be more aggressive i n i t s review of many of 

17 these s i t e s , or i t i s not even j u s t the I n t e r n e t , i t ' s 

anything where there i s f a l s e claims being made, but th a t 

19 i s because i t i s i l l e g a l , and they should j u s t be 

20 encouraged t o step up t h e i r job, and then I t h i n k the 

21 clearinghouse provides good i n f o r m a t i o n , and I t h i n k they 

22 are j u s t two separate t h i n g s . 
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One i s j u s t saying t h a t the FTC has done, i n 

the Commission's opinion, a poor job f o r whatever reason, 

and i n a l l f a i r n e s s , t h i s i s a huge, huge, huge area. I 

mean I don't know how th a t one group could p o s s i b l y keep 

up w i t h i t . I n t e r n e t s i t e s come and go j u s t by the day, 

and i t seems very hard t o me. I don't have a good 

answer. 

DR. BRESLER: Tom. 

MR. CHAPPELL: We don't want t o l i m i t the 

10 recommendation t o the I n t e r n e t . I would be the I n t e r n e t , 

11 mail order, and r e t a i l stores. 

12 DR. BRESLER: Radio, the media. 

13 MR. CHAPPELL: I'm sorry, I was t h i n k i n g about 

14 the product, but you are r i g h t , a l l media. 

15 DR. BRESLER: Other comments around t h i s issue? 

16 [No response.] 

17 DR. BRESLER: The s t a f f has asked me t o express 

to you t h e i r i n t e r e s t i n r e a l l y being open t o a l o t of 

19 c r e a t i v e ideas about t h i s i n f o r m a t i o n dissemination 

20 n o t i o n , and I t h i n k we can look elsewhere i n our c u l t u r e 

21 t o get some good ideas. Think about the voter b a l l o t s , 

22 f o r example, and p r o p o s i t i o n issues where you have 

PERFORMANCE REPORTING 
Phone: 301.871.0010 T o l l Free: 877.871.0010 



315 

const i t u e n c i e s t h a t have very vested i n t e r e s t s i n the 

outcome. Each present t h e i r p o s i t i o n s i n a very c l e a r , 

supposedly unambiguous way t o vot e r s , and provide the 

voters w i t h i n f o r m a t i o n on both sides. 

Maybe on some of these c o n t r o v e r s i a l issues 

where the j u r y i s s t i l l out, there i s the opp o r t u n i t y t o 

do a s i m i l a r k i n d of t h i n g , but I guess what we would ask 

i s j u s t open your eyes and look around, and see what 

other precedents might e x i s t , and l e t ' s see i f we can 

10 f i n d a way t o get r e a l l y good, c l e a r i n f o r m a t i o n out t o 

11 the p u b l i c , and also i d e n t i f y the in f o r m a t i o n t h a t i s 

12 misleading or fra u d u l e n t . 

13 Joe. 

14 DR. FINS: I am j u s t wondering i f there i s a 

15 r o l e f o r the FCC and the FTC c o l l a b o r a t i v e l y and whether 

16 or not there i s a way th a t we could s o r t of suggest t h a t 

17 they have p u b l i c service announcements r e l a t e d t o CAM 

kinds of issues, the b e n e f i t s , as w e l l as the 

19 i n t e r a c t i o n s . 

2 0 DR. LOW DOG: The good, bad, and the ugly. 

21 DR. FINS: The good, bad, and the ugly, but, 

22 you know, s o r t of i f you are going t o car r y a d v e r t i s i n g . 
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f o r example, t h a t r e l a t e s t o drug supplements or 

something on the rad i o , then, you also have t o car r y a 

r e q u i s i t e amount of PSAs. 

DR. BRESLER: Other comments on t h i s issue? 

DR. FAIR: Being from F l o r i d a , I w i l l take the 

CAM chads. 

[Laughter.] 

DR. GORDON: I do have one question. Do we 

f e e l the FTC has the s o r t of appropriate guidance t o be a 

10 good a r b i t e r of what i s fraudulent and not fraudulent on 

11 CAM s i t e s or indeed conventional s i t e s ? That i s a 

12 question. 

13 MR. CHAPPELL: David, I d i d n ' t know i f you were 

14 going t o cover Issue 3. 

15 DR. BRESLER: Yes, there were two other issues 

16 t h a t I t h i n k we ought t o look a t . 

17 MR. CHAPPELL: I don't agree. This i s kind of 

18 a bleeding heart issue. I don't t h i n k there i s an a c t i o n 

19 here t h a t we can do anything about, so I don't agree w i t h 

2 0 the recommendation. 

21 DR. BRESLER: We are t a l k i n g about the way the 

22 deceptive p r a c t i c e s can a f f e c t l e g i t i m a t e companies. 
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DR. GORDON: Could I j u s t ask again t h a t 

question about whether the FTC needs guidance? This i s 

one of those areas where CAM exp e r t i s e , j u s t the way we 

have suggested f o r the FDA, th a t CAM expertise might be 

h e l p f u l i n deciding on fraudulent claims. 

DR. BRESLER: Joe. 

DR. PIZZORNO: Speaking from experience, 

a c t u a l l y , the FTC does search out appropriate experts. I 

have been an expert witness twice f o r the FTC on 

10 fraudulent claims. The one t h a t was mentioned, I took 

11 p a r t i n one of those. My concern i s not t h a t they don't 

12 access proper e x p e r t i s e , but looking at what i t costs 

13 them t o prosecute t h a t one web s i t e . They don't have the 

14 resources t o do a l l t h i s . 

15 I t h i n k they are able t o do i t , and they are 

16 asking the r i g h t questions, but they don't have the 

17 resources. 

18 DR. BRESLER: E f f i e . 

19 DR. CHOW: How about the associations working, 

20 the associations and a l l the d i f f e r e n t CAM p r a c t i c e s , and 

21 so f o r t h , working w i t h the FTC, et cetera, f o r a i d i n g i n 

22 the q u a l i t y of information? 
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DR. BRESLER: I n the hopes of generating a 

consensus f o r now, i t seems t o me and t o Corinne t h a t we 

could include No. 3 under No. 1, j u s t subsume i t under 

No. 1 and however those fraudulent claims are handled, by 

whatever r e g u l a t o r agency, i f there i s an impact on other 

prov i d e r s , l e t them deal w i t h i t . 

Since we don't seem to have a consensus on i t 

at the moment, can we j u s t subsume i t under 1 and drop i t 

o f f the l i s t ? Does anybody have any concerns about that? 

10 Tom? 

11 MR. CHAPPELL: My concern i s t h a t I don't t h i n k 

12 the government should be p r o v i d i n g funds f o r damage i n 

13 the marketplace. This i s j u s t l i f e , you know. 

14 DR. BRESLER: I don't t h i n k i t says t h a t , Tom. 

15 MR. CHAPPELL: You don't t h i n k i t says that? 

16 DR. BRESLER: No. 

17 MR. CHAPPELL: Okay. I thought t h a t i s what i t 

18 said. I t says t o provide adequate funding --

19 DR. BRESLER: To explore the impact. 

2 0 MR. CHAPPELL: - - t o enforce current 

21 requirements. 

22 DR. BRESLER: I t seems t o me i t could be 
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subsumed under 1. 

MR. CHAPPELL: Okay. 

DR. BRESLER: And we don't have t o waste our 

time on i t . 

Does anybody have any concerns about doing 

that? 

DR. JONAS: I have a s l i g h t l y d i f f e r e n t issue. 

DR. BRESLER: I s i t r e l a t e d t o the deceptive 

a d v e r t i s i n g issue? 

10 DR. JONAS: Well, i t i s i n a sense. I t was 

11 more of a general comment. Michele pointed out t h a t one 

12 of the things t h a t I had requested e a r l i e r i n general, 

13 but also t h i s i s a good example, i s f o r us t o get more 

14 i n f o r m a t i o n about which agencies would be responsible f o r 

15 these d i f f e r e n t a c t i v i t i e s . For example, a d v e r t i s i n g , 

16 marketing, l a b e l i n g , et cetera, those are a l l d e a lt by 

17 d i f f e r e n t agencies, and they have s p e c i f i c mandates i n 

18 those agencies, and t o know how t o go about doing t h a t , 

19 and then f a c i l i t a t e t h a t process, I t h i n k would perhaps 

20 be u s e f u l . 

21 Again I am not e x a c t l y sure how t h i s would 

22 perhaps be any d i f f e r e n t than what a coor d i n a t i n g o f f i c e 
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t h a t was responsible f o r these types of things i n the 

area of i n f o r m a t i o n might do. I mean the process would 

be I t h i n k s i m i l a r i n the sense of working w i t h agencies 

i n various groups t h a t are doing t h i s already t o 

f a c i l i t a t e t h e i r addressing of CAM. 

DR. BRESLER: Maybe the s t a f f can help us get 

tha t a d d i t i o n a l i n f o r m a t i o n , so we can t a r g e t our 

recommendations a l i t t l e b i t more s p e c i f i c a l l y . 

DR. JONAS: Did you want t o elaborate on t h a t , 

10 Michele? 

11 MS. CHANG: No, th a t i s p r e t t y much what I was 

12 suggesting t h a t we look a t , but we are also out of time 

13 on t h i s discussion. 

14 DR. BRESLER: What do you suggest we do w i t h 

15 t h i s l a s t issue about consumer i n f o r m a t i o n on CAM 

16 p r a c t i t i o n e r s ' l e v e l and scope of t r a i n i n g ? 

17 DR. GORDON: I suggest we give i t f i v e minutes 

anyway, and then I w i l l sum up very q u i c k l y , because t h i s 

19 i s a r e l a t i v e l y easy session. 

2 0 DR. BRESLER: Comments on No. 4? 

21 MR. CHAPPELL: I t ' s a good idea. 

2 2 DR. GORDON: Yes. 
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DR. BRESLER: I s th a t the general consensus? 

DR. GORDON: I see t h i s p o t e n t i a l l y as a 

f u n c t i o n of t h a t c e n t r a l i n f o r m a t i o n source i n the 

government. This i s j u s t the basic kin d of inf o r m a t i o n 

t h a t everybody wants and needs. 

DR. BRESLER: Comments on the p a r t of 

Commissioners on t h i s one? 

[No response.] 

DR. BRESLER: Well, thank you a l l very much. 

10 DR. GORDON: Thank you, David, f o r moving us 

11 on. I t h i n k t h a t i n looking over these two large areas, 

12 which we moved through -- Tieraona, do you have something 

13 t o say? 

14 DR. LOW DOG: Encourage states and l o c a l 

15 governments t o make in f o r m a t i o n on st a t e g u i d e l i n e s , 

16 requirements, and lic e n s u r e of CAM providers r e a d i l y 

17 a v a i l a b l e . Should there be, when you are looking at 

inf o r m a t i o n because of what we were saying e a r l i e r about 

19 l i c e n s u r e and not l i c e n s u r e , should there be inf o r m a t i o n 

20 a v a i l a b l e t h a t i f -- my p a t i e n t has asked me before i f 

21 you are unhappy w i t h your massage t h e r a p i s t or i f you are 

22 unhappy w i t h something th a t happened, who are you 
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supposed t o contact. 

They don't know who they are supposed to 

contact. I f they have a grievance, who do you contact? 

Don't you t h i n k t h a t i s relevant i n f o r m a t i o n t h a t 

somebody should know? I f you are asking f o r a l l the r e s t 

of t h i s , don't you t h i n k as a p u b l i c service t h a t they 

should j u s t know who they are supposed t o contact? 

DR. BRESLER: A can of worms. Comments? 

DR. PIZZORNO: I concur, because the states do 

10 have people f o r them t o contact, and t h a t should be a 

11 p a r t of t h a t l i s t . I t makes a l o t of sense. 

12 DR. BRESLER: Other comments? 

13 [No response.] 

14 DR. BRESLER: Jim. 

15 Session Summary 

16 DR. GORDON: I n dealing w i t h the issues of 

17 p r o v i d i n g i n f o r m a t i o n , there was a general agreement tha t 

No. 3, having a c e n t r a l f e d e r a l l o c a t i o n f o r p r o v i d i n g 

19 i n f o r m a t i o n of a v a r i e t y of d i f f e r e n t kinds about CAM 

20 p r a c t i c e s , products, p r a c t i t i o n e r s , research, et cetera, 

21 i s something t h a t we developed a consensus on, and t h a t 

22 t h a t o f f i c e or e n t i t y or clearinghouse w i l l deal w i t h 
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v i r t u a l l y a l l of the other issues r e l a t e d t o inf o r m a t i o n 

as time goes on. 

There was some I t h i n k as yet unresolved 

disagreements about the a d v i s a b i l i t y , although a 

gen e r a l l y favorable sense I f e l t , once the grammar was 

cleared up, of having some kind of p u b l i c / p r i v a t e venture 

t h a t would issue or create c e r t a i n kinds of standards t o 

which I n t e r n e t s i t e s and other sources of in f o r m a t i o n 

could v o l u n t a r i l y ascribe. 

10 I s everybody w i t h me on t h a t , t h a t syntax? 

11 That there i s a sense t h a t t h a t would be a very useful 

12 t h i n g f o r us t o do, and we may want t o t a l k more about 

13 t h i s tomorrow, as w e l l , when we come t o the 

14 recommendations, because t h a t i s one of the 

15 recommendations, so I would urge everyone t o look at th a t 

16 one. 

17 I t i s also c l e a r t h a t there i s a s i g n i f i c a n t 

need f o r the p r o v i s i o n of in f o r m a t i o n t o the p u b l i c 

19 beyond any ki n d of c e n t r a l i z e d web s i t e and beyond any 

20 kin d of code of e t h i c s and standards f o r I n t e r n e t s i t e s 

21 and other media sources, t h a t there needs t o be a 

22 s i g n i f i c a n t a c t i v i t y and outreach t o the p u b l i c , and a 
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v a r i e t y of d i f f e r e n t means are suggested i n c l u d i n g the 

use of l i b r a r i e s as a way t o reach people, perhaps p u b l i c 

service announcements, t h a t there be an emphasis on both 

encouraging working somehow -- and t h i s i s kind of vague 

at t h i s p o i n t -- dealing w i t h the issues of both l i t e r a c y 

and s c i e n t i f i c l i t e r a c y , and helping people t o t h i n k 

through the kinds of decisions t h a t they are making at 

various p o i n t s of contact. 

Schools were mentioned, pharmacists were 

10 mentioned, grocery stores, as w e l l as l i b r a r i e s , and we 

11 made a commitment, and the s t a f f made a commitment t o 

12 help us i d e n t i f y some of the ways t h a t i n f o r m a t i o n has 

13 been provided t o the p u b l i c about other kinds of p u b l i c 

14 h e a l t h issues, i n p a r t i c u l a r the way the NCI provides 

15 a d d i t i o n a l i n f o r m a t i o n , the way i n f o r m a t i o n has been 

16 provided t o the p u b l i c about HIV and other h e a l t h 

17 concerns. 

I j u s t want t o emphasize t h i s again, t h a t t h i s 

19 i s an area i n which we can use our imagination and t h a t 

20 we r e a l l y may be able t o make a s i g n i f i c a n t c o n t r i b u t i o n 

21 t o improving p u b l i c h e a l t h , p a r t i c u l a r l y through 

22 techniques of self-awareness and s e l f - c a r e , but not j u s t 
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l i m i t e d t o those approaches. 

When i t came t o issues of a d v e r t i s i n g , 

marketing, and l a b e l i n g , there was a strong consensus 

t h a t we both concur w i t h the FTC, w i t h the l o c a t i o n of 

r e s p o n s i b i l i t y f o r assessing claims, t h a t t h a t be i n the 

FTC, t h a t we support the FTC i n i t s e f f o r t s , t h a t there 

i s a sense from those of us who have been involved i n 

those e f f o r t s t h a t they are responsible, t h a t they do 

make use of in f o r m a t i o n and i n s i g h t s provided by CAM 

10 pr o f e s s i o n a l s , and th a t the main d i f f i c u l t y i s t a k i n g a 

11 look at the vast number of s i t e s t h a t are p r o v i d i n g 

12 fraudulent i n f o r m a t i o n or may be p r o v i d i n g fraudulent 

13 i n f o r m a t i o n . 

14 As B i l l pointed out, t h i s issue i s not j u s t 

15 l i m i t e d t o CAM, but t h i s goes across the board i n the 

16 p r o v i s i o n of he a l t h i n f o r m a t i o n . Again, I t h i n k t h i s may 

17 be an area t h a t , as time goes on, we may want to make a 

statement about i t , a general statement, and then we may 

19 want t o make some more s p e c i f i c statements about the 

2 0 kinds of standards t h a t we would recommend as an 

21 independent body t o the FTC. 

22 Also, there i s a sense of the need f o r 
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i n t e r a c t i o n between the f e d e r a l source of inf o r m a t i o n and 

sources of in f o r m a t i o n at the s t a t e and l o c a l l e v e l , and 

th a t t h i s may be a very good area of coord i n a t i o n , not 

only i n terms of p r o v i d i n g i n f o r m a t i o n about p r a c t i c e s , 

but also about p r o v i d i n g i n f o r m a t i o n about the recourse 

t h a t consumers can have, both t o f i n d out who i s 

a v a i l a b l e , what kinds of p r a c t i t i o n e r s are a v a i l a b l e t o 

help them, and also should there be, i f you w i l l , adverse 

events w i t h these p r a c t i t i o n e r s , ways t o report these 

10 events t o a responsible body. 

11 Anything else? Are we okay? 

12 [No response.] 

13 DR. GORDON: Wonderful. Thank you, thank a l l 

14 of our f a c i l i t a t o r s , as w e l l as the s t a f f . 

15 [Applause.] 

16 DR. GORDON: We have some changes i n tomorrow's 

17 schedule. The main one i s , we w i l l be beginning at 4:30 

a.m. instead of 8:00 

19 [Laughter.] 

20 DR. GORDON: We w i l l be beginning at 8:00 

21 tomorrow. What we have done, i n order t o allow more time 

22 f o r discussion of the I n t e r i m Report, i s t o make a few 
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changes, t a k i n g o f f a few minutes here and a few minutes 

there i n some of the other discussions. 

This i s the schedule. We w i l l be s t a r t i n g at 

8:00. Again, I r e a l l y appreciate the a t t e n t i o n t h a t 

everyone has paid t o the m a t e r i a l t h a t has been handed 

out. Tomorrow, again we w i l l be going over j u s t the way 

we d i d today w i t h the f a c i l i t a t o r s , going through the 

m a t e r i a l , and looking toward the b i g p i c t u r e and looking 

toward issues where we have consensus, as w e l l as those 

10 we need t o address f u r t h e r . 

11 Then, we w i l l have over two hours t o take a 

12 look and t o t a l k about and t o address both the s t y l e and 

13 the recommendations of the I n t e r i m Report. So, please 

14 take a close look at t h a t , so we w i l l a l l be ready t o 

15 discuss t h a t one tomorrow afternoon. At the end of the 

16 day tomorrow, we w i l l have time f o r p u b l i c comment. 

17 Thank you, everybody. See you tomorrow 

morning. 

19 [Whereupon, at 6:30 p.m, the meeting was 

20 recessed t o reconvene the f o l l o w i n g day, Tuesday Ju l y 3, 

21 at 8:00 a.m.] 

22 + + + 
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