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The President 

MorioN" PxcruRE A.ssOCIATIO:r-r 
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C2D2'.> 2S&B-1986 
FAX: (202) 462-9823 

July 2, 1997 

The White House 
Washington, D.C. 20500 

Dear President Clinton: 

-- --

We are writing to request a meeting with you because of our deep 
concern that pressures arising from the current budget deal threaten 
to halt critically important biomedical research in its tracks - at a 
time when medical breakthroughs, offering the promise of new 
treatments and cures for cancer and other diseases, are within our 
reach. 

There is bipartisan congressional support for biomedical research, 
but additional funding was not explicitly provided in the budget 
agreement with Congress. For this reason, we are requesting the 
opportunity to meet with you - before the Appropriations 
Committees act-to discuss the importance of these ftillds and the 
position you will take on this issue. Specifically, we suggest a 
time between July 10 and July 22. 
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In requesting this meeting, we are joined by our colleagues and 
allies in this cause - among them, Dawn Steel. Brandon Tartikoff 
and Christopher Reeve. Why do we care? Because all of us, like 
all Americans, have been impacted by critical injury or life­
threatening disease - either directly or through our family and 
friends. Biomedical research offers the hope of improved 
treatm.ents and cures. 

Earlier this year - together ~i!h_f riends of Cancer Research - we 
formed the Creative Community Task Force on Cancer, comprised 
of the most senior executives in the entertainment industry, 
representing Disney, Castle Rock, Dreamworks, Warner Brothers, 
MCA/Universal, MGM, Paramount, Sony, Viacom, ABC, NBC, 
CBS, and Fox_ Our request also reflects the support of the Task 
Force for a stronger federal commitment to this research. 

We are asking to meet with you because we believe so deeply in 
this cause and because we believe that you can make a critical 
difference. We look forward to your reply. 

Sincerely, 

&::Valenti 
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Hollywood taking heat for all the lighting up in filn:is 

LOS ANGELES - Hollywood films are smoking - and Washington is trying to put out the fire. 

In a year in which leading characters in movies are puffing cigarettes and cigars at a higher rate than in 
the past three decades, the Clinton administration has been carrying its crusade against tobacco to film 
industry leaders. The goal: to curtail gratuitous smoking onscreen and quietly look at movie studios' 
relationships with the tobacco industry. 

Vice President Al Gore addressed the issue of onscreen smoking at a private session with studio and 
network chiefs earlier this year in Los Angeles and requested a follow-up. On Sept. 4, Gore plans to 
meet in Washington with executives including Paramount Pictures chief Sherry Lansing. 

"The vice president thinks it's wrong for the tobacco industry and others, including Hollywood, to 
glamorize tobacco use, thereby making it appealing to younger people," says Gore spokeswoman Ginny 
Terzano. "He understands that producers, directors and actors have an artistic license to do what they 
want, but also believes they have a responsibility." 

Hillary Rodham Clinton, whose personal causes are child welfare and smoking, is equally indignant over 
smoking in the movies at a time when teen smoking rates are rising. "I am very concerned about the 
mixed message our children are receiving regarding the use of tobacco products. The fact is that in many 
of this summer's blockbuster films, the lead characters smoke," the first lady says. 

Indeed, the curve of smoking onscreen has taken a dramatic upturn since the summer began. One week, 
all five of the top five films at the box office featured smoking: Men in Black, Face/Off, Hercules, My 
Best Friend's Wedding and Batman & Robin. Teens saw characters played by John Travolta, Julia 
Roberts, Meg Ryan, Brad Pitt, Bruce Willis and Arnold Schwarzenegger puff onscreen. Even the 
animated Hades of Disney's Hercules lit a cigar. 

In Men in Black, the No. 1 summer blockbuster and top-grossing film of the year, not only are the hip 
alien creatures seen vigorously smoking, but they also cart identifiable cartons of Marlboro cigarettes 
back to their planets. · 

Told by USA TODAY about criticism of smoking in the film, Men in Black director Barry Sonnenfeld 
responded sharply. "We probably shouldn't let anyone smoke onscreen to the same extent that we 
shouldn't let the Roadrunner drop an anvil on Wile E. Coyote. The Clinton administration and politics in 
general should either stay away from this or change the Constitution to no longer allow freedom of 
speech." 

Gore pulled no punches when he addressed onscreen smoking earlier this year at a session convened on 
the issue of cancer awareness. Heads of the major movie studios and TV networks were present at the 
breakfast on the Paramount lot, including Lansing, Warner Bros. co-chairmen Terry Semel and Bob 
Daly, Viacom chief Sumner Redstone, NBC West Coast president Don Ohlmeyer and ABC president 

j Robert Iger. 

1 of3 

"They were a little taken aback by the vice president's bluntness," says Helene Brown, director of 
applications of research at UCLA's Johnsson Comprehensive Cancer Center, who attended the meeting. 
"Here they were, all these studio heads, meeting to talk about cancer awareness. They were not invited 
there to talk about onscreen smoking. And Gore was asking them as an industry to change the face of 
smoking as a nation. He wanted them to censor films .... They felt that he was not paying any attention 
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to their creative license." 

"Nobody in that room is for smoking. All of us want to get rid of smoking as much as possible," 
counters Jack Valenti, president of the Motion Picture Association of America, who attended the session 
and co-chairs the cancer task force. "Directors use it (smoking) as a creative choice .... The only way 
we deal with issues like this is on a personal basis, through the guilds, individual writers and producers." 

There's no simple explanation for the proliferation of movie smoking, though it's often described as a 
prop that conveys character. In films, characters who smoke can indicate neurosis; insecurity, villainy, 
risk-taking, sexiness or danger. 

A study in the American Journal o./Public Health in 1994 found that 38% of lead characters in movies 
were portrayed smoking in the 1960s; 29% in the 1970s and 26% in the 1980s. While a '90s follow-up 
has not been published yet, "We've seen a dropoff of brand placement in movies, but a big increase in 
smoking" in films, says study co-author Stanton Glantz, cardiology professor at the University of 
California at San Francisco. 

Donna Shalala, secretary of Health and Human Services, also met privately with high-level 
entertainment executives at the Los Angeles home of Lorraine and Sidney Sheinberg (former chief of 
MCA) to convey the adminstration's concern about increased onscreen smoking and the parallel rise in 
teen smoking. "Everyone in the creative community - and that includes actors - must take responsibility 
for what goes up on the screen. They must not be unwitting accomplices in addicting another generation 
of children," Shalala says. 

The current box-office draw most associated with cigarettes is John Travolta, who has lit up in Get 
Shorty, Broken Arrow, Michael and Pulp Fiction and will do so in the upcoming She's So Lovely. He's a 
nonsmoker offscreen, and Travolta's spokeswoman defends the actor's smoking as an artistic choice. "He 
smokes for the character," Michelle Bega says. 

Actors and actresses are powerful, argues Mike Basal, mass communications professor at the University 
of Denver, who recently published a study on film smoking in the Health Communications journal. 
"Celebrities are actually giving what effectively are ads" for smoking, he says. 

Responding to increasing visibility of tobacco in films from major studios, the Justice Department has 
made initial inquiries into possible illegal payoffs by tobacco companies for onscreen time - called 
"product placement." Buying screen time for tobacco products is a federal crime if the film does not 
display the same health hazard warning as cigarette packaging does. The tobacco industry has 
acknowledged product placement in such older films as Licence to Kill (1989) but maintains that it no 
longer engages in the practice. 

No formal Justice Department investigation has been called, but "the fraud section of the criminal 
division is conducting a criminal investigation concerning possible criminality in the tobacco industry 
which I cannot discuss," says John Russell, a Justice Department spokesman. 

Studios insist that back-fence deals are not being made with tobacco companies. "We have a strict policy 
prohibiting product placing by tobacco companies," says Steve Ross, a senior vice president of product 
placement for 20th Century Fox. He says he has never been approached by cigarette manufacturers, only 
cigar makers. Policy is equally strict at Sony Pictures, says Mark Workman, a marketing vice president. 

Onscreen, tobacco is provoking controversy, even within the industry. "Personally, I think there's too 
much smoking in film," Valenti says. "But there's no dictatorial force in the motion picture industry. 
There's no way you can wave a magic wand."By Clifford Rothman, special for USA TODAY · 
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BODY: 
LOS ANGELES -- Hollywood films are smoking -- and Washington is 

trying to put out the fire. 

In a year in which leading characters in movies are puffing cigarettes 
and cigars at a higher rate than in the past three decades, the 
Clinton administration has been carrying its crusade against tobacco 
to film industry leaders. The goal: to curtail gratuitous smoking 
onscreen and quietly look at movie studios~ relationships with 
the tobacco industry. 

Vice President Al Gore addressed the issue of onscreen smoking 
at a private session with studio and network chiefs earlier this 
year in Los Angeles and requested a follow-up. On Sept. 4, Gore 
plans to meet in Washington with executives including Paramount 
Pictures chief Sherry Lansing. 

"The vice president thinks it's wrong for the tobacco industry 
and others, including Hollywood, to glamorize tobacco use, thereby 
making it appealing to younger people," says Gore spokeswoman 
Ginny Terzano. "He understands that producers, directors and 
actors have an artistic license to do what they want, but also 
believes they have a responsibility." 

Hillary Rodham Clinton, whose personal causes are child welfare 
and smoking, is equally indignant over smoking in the movies at 
a time when teen smoking rates are rising. "I am very concerned 
about the mixed message our children are receiving regarding the 
use of tobacco products. The fact is that in many of this summer's 
blockbuster films, the lead characters smoke," the first lady 
says. 

Indeed, the curve of smoking onscreen has taken a dramatic upturn 
since the summer began. One week, all five of the top five films 
at the box office featured smoking: Men in Black, 

Face/Off, Hercules, My Best Friend's Wedding and Batman 
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& Robin. Teens saw characters played by John Travolta, 
Julia Roberts, Meg Ryan, Brad Pitt, Bruce Willis and Arnold Schwarzenegger 
puff onscreen. Even the animated Hades of Disney's Hercules 
lit a cigar. 

In Men in Black, the No. 1 summer blockbuster and top-grossing 
film of the year, not only are the hip alien creatures seen vigorously 
smoking, but they also cart identifiable cartons of Marlboro cigarettes 
back to their planets. 

Told by USA TODAY about criticism of smoking in the film, Men 
in Black director Barry Sonnenfeld responded sharply. "We 
probably shouldn't let anyone smoke onscreen to the same extent 
that we shouldn't let the Roadrunner drop an anvil on Wile E. 
Coyote. The Clinton administration and politics in general should 
either stay away from this or change the Constitution to no longer 
allow freedom of speech." 

Gore pulled no punches when he addressed onscreen smoking earlier 
this year at a session convened on the issue of cancer awareness. 
Heads of the major movie studios and TV networks were present 
at the breakfast on the Paramount lot, including Lansing, Warner 
Bros. co-chairmen Terry Semel and Bob Daly, Viacom chief Sumner 
Redstone, NBC West Coast president Don Ohlmeyer and ABC president 
Robert Iger. 

"They were a little taken aback by the vice president's bluntness," 
says Helene Brown, director of applications of research at UCLA's 
Johnsson Comprehensive Cancer Center, who attended the meeting. 
"Here they were, all these studio heads, meeting to talk about 
cancer awareness. They were not invited there to talk about onscreen 
smoking. And Gore was asking them as an industry to change the 
face of smoking as a nation. He wanted them to censor films . 

. They felt that he was not paying any attention to their creative 
license." 

"Nobody in that room is for smoking. All of us want to get rid 
of smoking as much as possible," counters Jack Valenti, president 
of the Motion Picture Association of America, who attended the 
session and co-chairs the cancer task force. "Directors use it 
(smoking) as a creative choice. . The only way we deal with 
issues like this is on a personal basis, through the guilds, individual 
writers and producers." 

There's no simple explanation for the proliferation of movie smoking, 
though it's often described as a prop that conveys character. 
In films, characters who smoke can indicate neurosis, insecurity, 
villainy, risk-taking, sexiness or danger. 

A study in the American Journal of Public Health in 1994 
found that 38% of lead characters in movies were portrayed smoking 
in the 1960s; 29% in the 1970s and 26% in the 1980s. While a '90s 
follow-up has not been published yet, "We've seen a dropoff of 
brand placement in movies, but a big increase in smoking" in 
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films, says study co-author Stanton Glantz, cardiology professor 
at the University of California at San Francisco. 

Donna Shalala, secretary of Health and Human Services, also met 
privately with high-level entertainment executives at the Los 
Angeles home of Lorraine and Sidney Sheinberg (former chief of 
MCA) to convey the adminstration's concern about increased onscreen 
smoking and the parallel rise in teen smoking. "Everyone in the • 
creative community -- and that includes actors -- must take responsibility 
for what goes up on the screen. They must not be unwitting accomplices 
in addicting another generation of children," Shalala says. 

The current box-office draw most associated with cigarettes is 
John Travolta, who has lit up in Get Shorty, Broken 
Arrow, Michael and Pulp Fiction and will do so in the 
upcoming She's So Lovely. He's a nonsmoker offscreen, and 
Travolta's spokeswoman defends the actor's smoking as an artistic 
choice. "He smokes for the character," Michelle Bega says. 

Page 4 

Actors and actresses are powerful, argues Mike Basal, mass communications 
professor at the University of Denver, who recently published 
a study on film smoking in the Health Communications journal. 
"Celebrities are actually giving what effectively are ads" for 
smoking, he says. 

Responding to increasing visibility of tobacco in films from major 
studios, the Justice Department has made initial inquiries into 
possible illegal payoffs by tobacco companies for onscreen time 
-- called "product placement." Buying screen time for tobacco 
products is a federal crime if the film does not display the same 
health hazard warning as cigarette packaging does. The tobacco 
industry has acknowledged product placement in such older films 
as Licence to Kill (1989) but maintains that it no longer 
engages in the practice. 

No formal Justice Department investigation has been called, but 
"the fraud section of the criminal division is conducting a criminal 
investigation concerning possible criminality in the tobacco industry 
which I cannot discuss," says John Russell, a Justice Department 
spokesman. 

Studios insist that back-fence deals are not being made with tobacco 
companies. "We have a strict policy prohibiting product placing 
by tobacco companies," says Steve Ross, a senior vice president 
of product placement for 20th Century Fox. He says he has never 
beeri approached by cigarette manufacturers, only cigar makers. 
Policy is equally strict at Sony Pictures, says Mark Workman, 
a marketing vice president. 

Onscreen, tobacco is provoking controversy, even within the industry. 
"Personally, I think there's too much smoking in film," Valenti 
says. "But there's no dictatorial force in the motion picture 
industry. There's no way you can wave a magic wand." 

GRAPHIC: EAR PHOTO, Color, Peter Iovino, New Line Cinema; PHOTO, Color, Peter 
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BYLINE: By RICHARD KLEIN; Richard Klein is the author of "Cigarettes Are 
Sublime" and "Eat Fat." 

BODY: 
TOWARD THE END OF THIS SUMMER'S hit film comedy "My Best Friend's Wedding," 

Julia Roberts is hunched on the floor of a hotel hallway, her back propped 
against the door. The man she wants to marry is in the room getting news of her 
betrayals. We see her extract -- from her bra, it appears -- a pack of 
Marlboros. Hesitantly, shakily, she lights a cigarette. The viewer is supposed 
to see the cigarette and her nervous smoking as a visible counterpart to the 
panicky feelings of imminent loss that are sweeping over her. She's about to 
explode, and this cigarette, as it often is in films, is a fuse. Utterly 
desolate, out in the cold, Ms. Roberts never looked more appealing, huddled 
around a brief flame and warming cinder, smoke streaming glamorously from her 
nose. 

Smoking, once again, is hot in the entertainment media. Half the movies 
released between 1990 and 1995 featured a major character who chose to light up 
on screen, a significant increase compared with 29 percent in the 1970's, 
according to a recent study at the University of California, San Francisco. And 
the trend appears to be accelerating. In her syndicated column earlier this 
month, Hillary Rodham Clinton noted that 77 percent of all films last year had 
scenes depicting smoking, as did every film nominated for best picture at the 
Academy Awards. She went on to denounce films that "equate smoking with status, 
power, confidence and glamour.'' Mrs. Clinton cites these facts in order to blame 
Hollywood for an increase in teen-age smoking, "despite," she says, "the best 
efforts of parents and teachers to educate children about the dangerous effects 
of tobacco." 

There can be no doubt about those efforts. In the last four and a half 
years, American teen-agers have been the object of the most sustained and 
systematic anti-smoking campaign ever mounted, directed at them from their 
earliest age by every adult institution of authority, particularly by the 
Clinton White House. Yet teen-age smoking during the same period has increased 
alarmingly. The President himself announced a 30 percent increase in smoking 
among 10th graders and 40 percent among 9th graders. Children are smoking more 
and starting earlier. 

Who can doubt that they are being influenced by the new aura of cool that 
surrounds smoking in the media? When television isn't preaching the evils of 
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tobacco, it's putting cigarettes in the hands of unlikable characters, the ones 
we love to hate. On the silver screen, the sexiest, most bewitching stars make 
smoking look glamorous again. Somewhere along the way, all that preaching has 
backfired. 

Mrs. Clinton specifically points to smoking by Leonardo DiCaprio in "Romeo 
and Juliet," and Kurt Russell in "Escape From L.A." But in "Sleepers," Brad Pitt 
did it. Arnold Schwarzenegger telling ''True Lies" did it. Kristin Scott Thomas 
did it in ''The English Patient." John Travolta does it in practically every film 
he makes, even when he plays an angel, as he did last year in "Michael." Sharon 
Stone in "Diabolique" smokes incessantly in order to show us she's malevolent. 
Mel Gibson has gone back to cigarettes in order to make a film of Christopher 
Buckley's witty novel "Thank You for Smoking," which ridicules anti-smoking 
fanaticism. K. D.Lang, who doesn't smoke, just assembled an album of torch songs 
about smoking, called "Drag." 

Musically, on the Lang CD, taking a drag has Promethean echoes of fiery 
conquests and the bluesy rhythm of romantic defeats. Cigarette fetishists abound 
on the Internet at Web sites and in news groups, exchanging mildly pornographic 
scenes of people smoking. In those aroused by the spectacle of masterly women 
giving themselves pleasure (all nostril, mouth and fingers), smoking 
languorously and slow, the moment of lighting up seems to spark the most 
energetic erotic excitement. 

MRS. CLINTON ARGUES that portrayals of cigarette smoking in films neutralize 
or counteract the efforts of teachers, parents and Government officials. She 
doesn't allow for the possibility that the films are merely exploiting the 
climate of repression and censorship surrounding tobacco, an atmosphere that 
those well-meaning efforts against smoking have brewed. She herself deserves 
some credit, and some responsibility, for the way issues of health have been put 
forth in tones of moral condemnation that entice transgression. As the preaching 
becomes more intense, tobacco use is eroticized and surrounded by the odor of 
what is reckless and tabooed, intensifying pleasure. That climate is bound to 
thicken if the Attorney General's deal to regulate tobacco becomes law and even 
vaster sums are dedicated to discouraging its use. 

There is a sharp contrast between the image of smoking on television and in 
films. In the new era, it is forbidden, for example, to show cigarettes used in 
romantic situations, especially on television. It's hard to remember that in 
1952 there was a CBS series called "The Continental." It featured Renzo Cesana, 
billed as the "first electronic gigolo," dressed in a tuxedo, delivering a 
monologue but conducting an on-screen seduction, in accents that were suave and 
lightly Italian. He spoke to the camera as if it were a beautiful woman he was 
trying to charm with subtle forms of verbal flattery and sexy body language. He 
compliments you on your dress in ways that are not at all obvious -- are witty, 
touching, personal. He avoids vulgar flatteries, only telling you what you 
deeply want to hear. He's never lewd but endlessly suggestive. At the beginning 
of the show you see a sterling silver·cockleshell, on which two cigarettes are 
smoking. One has lipstick on the tip. He takes them both in his fingers and 
extends the lipsticked one to you. It is as if his hand is coming through the 
screen nonchalantly offering you a drag. The gesture is full of erotic 
implications. If at that moment you yourself reach for a cigarette (mingling 
your smoke in unison across the tube), it means he has made another conquest and 
you've been continentaled. 
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These days, when smoking is seen on television (five times less often than in 
the movies), it bears the signs of depravity, obliquity and inveterate 
corruption. Consider how tobacco companies have recently come to play the role 
of the Evil Empire, the embodiment of the purest evil and the most profound 
moral turpitude. In a segment of "Touched by an Angel," Della Reese, in sonorous 
tones, advises her erring client that God wants him to stop working for the 
maliciously named Fairchild tobacco company and to stop smoking. "Thou shalt not 
smoke" has become the 11th Commandment. Recently on "The Newshour With Jim 
Lehrer," several leaders of the anti-smoking campaign repeatedly compared 
negotiating with the tobacco companies to dealing with the Devil, with whom, it 
is well known, one negotiates at one's peril. As in a dream, our Granny 
Government echoes the piety of anti-smoking voices at the turn of the last 
century, who raised the cry "Tobacco is a filthy weed, and from the Devil doth 
proceed." Our leaders also sound like temperance crusaders denouncing the "demon 
rum." Hearing this, one doesn't need to be 16 to have some sympathy for the 
Devil. 

In the opening frames of one episode of Fox's drama series ''The X-Files," 
before you see the face of the Cigarette Smoking Man (William B. Davis), you see 
a rat between his feet, cloaked in shadows. Then a smoking butt drops to the 
floor and chases the rat away. According to the principle, what chases resembles 
what is chased: the cigarette is ratty. 

And so, by metonymy, is the character, vermin to the core, whose odious lips 
it recently touched. Everywhere in "The X-Files," in which evil men mostly 
smoke, the cigarette is the index of the perverse underworld and filthy 
underside of what is seen in public. You thought Lee Harvey Oswald killed the 
President; it was actually Cancer Man (as fans and the show's lead character now 
call the smoking character) obeying the dictates of a hypersecret, 
intergovernmental conspiracy. When Cancer Man observes his patsy Oswald being 
arrested in the movie theater for the crime he himself has committed, he lights 
up a cigarette of cruel satisfaction. For us in the 90's, the great classic 
cigarette of triumph has become an ironic token of horror -- the pure poison of 
heartless intentions. In some "X-Files'' segments, the smoke is the blue 
embodiment of the dark motives that surround the evil deeds these men hatch in 
the name of zealous patriotism. When the plotters order an assassination or 
determine someone's fate, like Delphic oracles their words seem to come from 
behind the tangible haze of their innumerable cigarettes. 

Smoking on television hasn't always been a sign of villainy, of course. It's 
still surprising to see Desi Arnaz in 1953, smoking like a fiend in the 
maternity waiting room, on the famous episode when Lucy gives birth to Little 
Ricky. You never see the mother, of course, only the expectant father sucking on 
his cigarette, being brave for his wife but fighting hysterical panic, oblivious 
to the cigarette he's madly consuming, and we can't stop watching. Cigarettes, 
it's well known, are magnificent instruments for mitigating anxiety. They are 
the friend of soldiers, journalists and actors in the wings -- people who must 
wait for fateful events to occur. 

It is even more surprising, today, looking at early television, to see the 
title character of "Dr. Kildare" offering a light to one of his troubled 
patients. In the very first scene of the premiere show, in 1961, Dr. Kildare, 
played handsomely by Richard Chamberlain, bounds up the hospital stairs and puts 
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quarters in a cigarette machine in the lobby. On the show, cigarettes are 
practically his signature and convey the pervasive assumption that all good 
doctors smoke. Offering a light or a cigarette, in the hospital, is a sign of 
sympathetic attention, a gesture of conviviality and sociality that made Dr. 
Kildare's hospital, before HMO's, a close-knit community. Smoking for the good 
doctor is a way of taking a break while keeping awake; sleep is what the 
cigarette wards off as the doctor pursues his exhausting rounds.· It is an 
infallible sign of his thoughtfulness: whenever Dr. Kildare is faced with a grim 
alternative, he pulls out a cigarette. It indicates to the viewer that the 
doctor's intervention is not only physical but mental and even intellectual. He 
knows how to take the time to think, in the time of a cigarette, whose beautiful 
smoke billowing around his head is the material embodiment of his calmly 
evolving thoughts. 

One shouldn't forget that cigarette advertising during the period sought and 
regularly received endorsements from doctors. Philip Morris was "recommended by 
eminent nose and throat specialists to those who smoke.'' On Ted Mack's "Original 
Amateur Hour," the Old Gold dancing pack and her sidekick, the box of matches, 
once did a special little dance on the television screen to support the New York 
Heart Fund Campaign. 

Four decades later, in a television discussion of smoking in the movies, the 
newswoman Cokie Roberts tried to defend "My Best Friend's Wedding" from 
criticism by reminding us that "Julia Roberts didn't get the guy in the movie," 
that "it was the wholesome girl who won in the end." But it's an old story. We 
always love a bad girl, and the bad girl smokes. 

Eva Marie Saint had a classic scene in "Wish on the Moon," a 1950's "Goodyear 
TV Playhouse" production. At the beginning of the hour, she's riding a train, 
going to the Big Apple to make her fortune. She's dressed like a country girl, 
sitting next to Phyllis Kirk, who looks sophisticated, reading a book and 
smoking. Saint Eva Marie declines a cigarette and offers an apple in return. But 
by the end of the hour she has undergone a startling metamorphosis. She has 
become a tough Hollywood star. In the famous last scene, what once was innocence 
is dressed to kill in a tight black sheath, her hair teased, her neckline 
plunging. She is brashly doing business on the phone, a cigarette permanently 
between her teeth or twirled at her fingertips. When she takes a puff, she blows 
the smoke back up her nose, the sign of a hardened smoker who likes her poison 
double. The cigarette she smokes, like certain cigars, is a sign that she has 
arrived. 

OUR LEADERS OFTEN ASSUME that teen-agers read naively and will imitate what 
they are told is good for them and avoid what is disapproved. But one 
consequence of such assumptions is the present forms of censorship, which, 
however well meaning, may reinforce the behavior they seek to banish. Young 
people need information, not preaching, about the harm that smoking does to 
their development, to their bodies and to their futures. Confronted instead with 
censorship, they become skilled in and devoted to reading between the lines. In 
the end, the censor always incites aggressive curiosity about the very thing it 
aims to keep from view. 

The censorship effect has clearly been at work in America in recent years, 
especially where teen-agers, inherently curious and skeptical of authority, are 
concerned. The abyss between what can be said and shown about smoking and the 
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fact that more than 25 million adults continue legally to smoke, despite the 
warnings, constitutes an enigma that gets the attention of every adolescent. 
They don't fail to notice either that there's a lot of secret smoking going 
down. 
CORRECTION-DATE: September 7, 1997, Sunday 

CORRECTION: 
A picture caption on Aug. 24 about smoking in films and on television 

referred incorrectly to Lucille Ball's character on the CBS series ''I Love 
Lucy." She was not shown smoking during her pregnancy; the photograph was from 
an earlier episode of the series. 

GRAPHIC: Photos: (Photofest (Mr. Travolta, Ms. Roberts, Mr. Davis, Mr. Pitt and 
Ms. Stone). Phil Bray/Miramax (Ms. Scott Thomas). Smoke effect by David 
Woods/The Stock Market.) (pg. 1); Lucille Ball's character on ''I Love Lucy," with 
Vivian Vance, left, happily smoked right through her television pregnancy. In 
1952, Renzo Cesana had a CBS series in which two cigarettes and an ashtray were 
his most important props. In "True Lies," Arnold Schwarzenegger showed that no 
debonair secret agent's look was complete without a cigarette. In "Escape From 
L.A.," Snake Plissken (Kurt Russell) ignored no-smoking laws. (Photographs by 
Photofest) (pg. 31) 

LANGUAGE: ENGLISH 

LOAD-DATE: August 24, 1997 
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After the Preaching, the Lure of the Taboo 

By RICHARD KLEIN 

T oward the end of this summer's hit film comedy "My Best Friend's 
Wedding," Julia Roberts is hunched on the floor of a hotel hallway, her 
back propped against the door. The man she wants to marry is in the room 

getting news of her betrayals. We see her extract -- from her bra, it appears -- a 
pack of Marlboros. Hesitantly, shakily, she lights a cigarette. The viewer is 
supposed to see the cigarette and her nervous smoking as a visible counterpart 
to the panicky feelings of imminent loss that are sweeping over her. She's about 
to explode, and this cigarette, as it often is in films, is a fuse. Utterly desolate, 
out in the cold, Ms. Roberts never looked more appealing, huddled around a 
brief flame and warming cinder, smoke streaming glamorously from her nose. 

Smoking, once again, is hot in the entertainment media. 
Half the movies released between 1990 and 1995 
featured a major character who chose to light up on 

Sharon Stone in 
screen, a significant increase compared with 29 percent "Diabolique (Photofest) 
in the l 970's, according to a recent study at the 
University of California, San Francisco. And the trend 
appears to be accelerating. In her syndicated column earlier this month, Hillary 
Rodham Clinton noted that 77 percent of all films last year had scenes 
depicting smoking, as did every film nominated for best picture at the Academy 
Awards. She went on to denounce films that "equate smoking with status, 
power, confidence and glamour." Mrs. Clinton cites these facts in order to 
blame Hollywood for an increase in teen-age smoking, "despite," she says, "the 
best efforts of parents and teachers to educate children about the dangerous 
effects of tobacco." 

There can be no doubt about those efforts. In the last four and a half years, 
American teen-agers have been the object of the most sustained and systematic 
anti-smoking campaign ever mounted, directed at them from their earliest age 
by every adult institution of authority, particularly by the Clinton White House. 
Yet teen-age smoking during the same period has increased alarmingly. The 
President himself announced a 30 percent increase in smoking among l 0th 
graders and 40 percent among 9th graders. Children are smoking more and 
starting earlier. 

Who can doubt that they are being influenced by the 
new aura of cool that surrounds smoking in the media? 
When television isn't preaching the evils of tobacco, it's 

Brad Pitt in "Sleepers" putting cigarettes in the hands of unlikable characters, 
(Photofest) the ones we love to hate. On the silver screen, the 

sexiest, most bewitching stars make smoking look 
glamorous again. Somewhere along the way, all that preaching has backfired. 

Mrs. Clinton specifically points to smoking by Leonardo DiCaprio in "Romeo 
and Juliet," and Kurt Russell in "Escape From L.A." But in "Sleepers," Brad 
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and Juliet," and Kurt Russell in "Escape From L.A." But in "Sleepers," Brad 
Pitt did it. Arnold Schwarzenegger telling "True Lies" did it. Kristin Scott 
Thomas did it in "The English Patient." John Travolta does it in practically 
every film he makes, even when he plays an angel, as he did last year in 
"Michael." Sharon Stone in "Diabolique" smokes incessantly in order to show 
us she's malevolent. Mel Gibson has gone back to cigarettes in order to make a 
film of Christopher Buckley's witty novel "Thank You for Smoking," which 
ridicules anti-smoking fanaticism. K. D.Lang, who doesn't smoke, just 
assembled an album of torch songs about smoking, called "Drag." 

Musically, on the Lang CD, taking a drag has Promethean echoes of fiery 
conquests and the bluesy rhythm of romantic defeats. Cigarette fetishists 
abound on the Internet at Web sites and in news groups, exchanging mildly 
pornographic scenes of people smoking. In those aroused by the spectacle of 
masterly women giving themselves pleasure (all nostril, mouth and fingers), 
smoking languorously and slow, the moment of lighting up seems to spark the 
most energetic erotic excitement. 

M rs. Clinton argues that portrayals of cigarette smoking in films 
neutralize or counteract the efforts of teachers, parents and Government 
officials. She doesn't allow for the possibility that the films are merely 

exploiting the climate of repression and censorship surrounding tobacco, an 
atmosphere that those well-meaning efforts against smoking have brewed. She 
herself deserves some credit, and some responsibility, for the way issues of 
health have been put forth in tones of moral condemnation that entice 
transgression. As the preaching becomes more intense, tobacco use is eroticized 
and surrounded by the odor of what is reckless and tabooed, intensifying 
pleasure. That climate is bound to thicken if the Attorney General's deal to 
regulate tobacco becomes Jaw and even vaster sums are dedicated to 
discouraging its use. 

There is a sharp contrast between the image of smoking 
on television and in films. In the new era, it is 
forbidden, for example, to show cigarettes used in 
romantic situations, especially on television. It's hard to 
remember that in 1952 there was a CBS series called 
"The Continental." It featured Renzo Cesana, billed as 
the "first electronic gigolo," dressed in a tuxedo, 

Julia Roberts in "My Best 
Friend's Wedding" 
(Photo fest) 

delivering a monologue but conducting an on-screen seduction, in accents that 
were suave and lightly Italian. He spoke to the camera as if it were a beautiful 
woman he was trying to charm with subtle forms of verbal flattery and sexy 
body language. He compliments you on your dress in ways that are not at all 
obvious -- are witty, touching, personal. He avoids vulgar flatteries, only telling 
you what you deeply want to hear. He's never lewd but endlessly suggestive. 

At the beginning of the show you see a sterling silver cockleshell, on which two 
cigarettes are smoking. One has lipstick on the tip. He takes them both in his 
fingers and extends the lipsticked one to you. It is as if his hand is coming 
through the screen nonchalantly offering you a drag. The gesture is full of 
erotic implications. If at that moment you yourself reach for a cigarette 
(mingling your smoke in unison across the tube), it means he has made another 
conquest and you've been continentaled. 

These days, when smoking is seen on television (five times Jess often than in 
the movies), it bears the signs of depravity, obliquity and inveterate corruption. 
Consider how tobacco companies have recently come to play the role of the 
Evil Empire, the embodiment of the purest evil and the most profound moral 
turpitude. In a segment of "Touched by an Angel," Della Reese, in sonorous 
tones, advises her erring client that God wants him to stop working for the 
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tones, advises her erring client that God wants him to stop working for the 
maliciously named Fairchild tobacco company and to stop smoking. "Thou 
shalt not smoke" has become the 11th Commandment. Recently on "The 
Newshour With Jim Lehrer," several leaders of the anti-smoking campaign 
repeatedly compared negotiating with the tobacco companies to dealing with 
the Devil, with whom, it is well known, one negotiates at one's peril. As in a 
dream, our Granny Government echoes the piety of anti-smoking voices at the 
turn of the last century, who raised the cry "Tobacco is a filthy weed, and from 
the Devil doth proceed." Our leaders also sound like temperance crusaders 
denouncing the "demon rum." Hearing this, one doesn't need to be 16 to have 
some sympathy for the Devil. 

In the opening frames of one episode of Fox's drama 
series "The X-Files," before you see the face of the 

John Travolta in 
"Michael" (Photofest) 

Cigarette Smoking Man (William B. Davis), you see a 
rat between his feet, cloaked in shadows. Then a 
smoking butt drops to the floor and chases the rat away. 
According to the principle, what chases resembles what 

is chased: the cigarette is ratty. 

And so, by metonymy, is the character, vermin to the core, whose odious lips it 
recently touched. Everywhere in "The X-Files," in which evil men mostly 
smoke, the cigarette is the index of the perverse underworld and filthy 
underside of what is seen in public. You thought Lee Harvey Oswald killed the 
President; it was actually Cancer Man (as fans and the show's lead character 
now call the smoking character) obeying the dictates of a hypersecret, 
intergovernmental conspiracy. When Cancer Man observes his patsy Oswald 
being arrested in the movie theater for the crime he himself has committed, he 
lights up a cigarette of cruel satisfaction. For us in the 90's, the great classic 
cigarette of triumph has become an ironic token of horror -- the pure poison of 
heartless intentions. In some "X-Files" segments, the smoke is the blue 
embodiment of the dark motives that surround the evil deeds these men hatch in 
the name of zealous patriotism. When the plotters order an assassination or 
determine someone's fate, like Delphic oracles their words seem to come from 
behind the tangible haze of their innumerable cigarettes. 

Smoking on television hasn't always been a sign of villainy, of course. 

It's still surprising to see Desi Arnaz in 1953, smoking like a fiend in the 
maternity waiting room, on the famous episode when Lucy gives birth to Little 
Ricky. You never see the mother, of course, only the expectant father sucking 
on his cigarette, being brave for his wife but fighting hysterical panic, oblivious 
to the cigarette he's madly consuming, and we can't stop watching. Cigarettes, 
it's well known, are magnificent instruments for mitigating anxiety. They are 
the friend of soldiers, journalists and actors in the wings -- people who must 
wait for fateful events to occur. 

It is even more surprising, today, looking at early 
television, to see the title character of "Dr. Kildare" 
offering a light to one of his troubled patients. In the 
very first scene of the premiere show, in 1961, Dr. 
Kildare, played handsomely by Richard Chamberlain, 

· bounds up the hospital stairs and puts quarters in a 
cigarette machine in the lobby. On the show, cigarettes 
are practically his signature and convey the pervasive 

Lucille Ball's character on 
"I Love Lucy" happily 
smoked right through her 
television pregnancy. 

assumption that all good doctors smoke. Offering a light or a cigarette, in the 
hospital, is a sign of sympathetic attention, a gesture of conviviality and 
sociality that made Dr. Kildare's hospital, before HMO's, a close-knit 
community. Smoking for the good doctor is a way of taking a break while 
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community. Smoking for the good doctor is a way of taking a break while 
keeping awake; sleep is what the cigarette wards off as the doctor pursues his 
exhausting rounds. It is an infallible sign of his thoughtfulness: whenever Dr. 
Kildare is faced with a grim alternative, he pulls out a cigarette. It indicates to 
the viewer that the doctor's intervention is not only physical but mental and 
even intellectual. He knows how to take the time to think, in the time of a 
cigarette, whose beautiful smoke billowing around his head is the material 
embodiment of his calmly evolving thoughts. 

One shouldn't forget that cigarette advertising during the period sought and 
regularly received endorsements from doctors. Philip Morris was 
"recommended by eminent nose and throat specialists to those who smoke." On 
Ted Mack's "Original Amateur Hour," the Old Gold dancing pack and her 
sidekick, the box of matches, once did a special little dance on the television 
screen to support the New York Heart Fund Campaign. 

Four decades later, in a television discussion of smoking in the movies, the 
newswoman Cokie Roberts tried to defend "My Best Friend's Wedding" from 
criticism by reminding us that "Julia Roberts didn't get the guy in the movie," 
that "it was the wholesome girl who won in the end." But it's an old story. We 
always love a bad girl, and the bad girl smokes. 

Eva Marie Saint had a classic scene in "Wish on the Moon," a l 950's 
"Goodyear TV Playhouse" production. At the beginning of the hour, she's 
riding a train, going to the Big Apple to make her fortune. She's dressed like a 
country girl, sitting next to Phyllis Kirk, who looks sophisticated, reading a 
book and smoking. 

Saint Eva Marie declines a cigarette and offers an apple in return. But by the 
end of the hour she has undergone a startling metamorphosis. She has become a 
tough Hollywood star. In the famous last scene, what once was innocence is 
dressed to kill in a tight black sheath, her hair teased, her neckline plunging. 
She is brashly doing business on the phone, a cigarette permanently between 
her teeth or twirled at her fingertips. When she takes a puff, she blows the 
smoke back up her nose, the sign of a hardened smoker who likes her poison 
double. The cigarette she smokes, like certain cigars, is a sign that she has 
arrived. 

0 ur leaders often assume that teen-agers read naively and will imitate what 
they are told is good for them and avoid what is disapproved. But one 
consequence of such assumptions is the present forms of censorship, 

which, however well meaning, may reinforce the behavior they seek to banish. 
Young people need information, not preaching, about the harm that smoking 
does to their development, to their bodies and to their futures. Confronted 
instead with censorship, they become skilled in and devoted to reading between 
the lines. In the end, the censor always incites aggressive curiosity about the 
very thing it aims to keep from view. 

The censorship effect has clearly been at work in America in recent years, 
especially where teen-agers, inherently curious and skeptical of authority, are 
concerned. The abyss between what can be said and shown about smoking and 
the fact that more than 25 million adults continue legally to smoke, despite the 
warnings, constitutes an enigma that gets the attention of every adolescent. 
They don't fail to notice either that there's a lot of secret smoking going down. 

Richard Klein is the author of "Cigarettes Are Sublime" and "Eat Fat." 
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By SUEIN L. HWANG and JOHN LIPPMAN 
StaffReporters ofll!E WALL STREET JOURNAL 

A year after Vice President Al Gore scolded studio executives for the 
proliferation of smoking in movies, there's mounting pressure on 
studios from anti.smoking groups. But they say they're repeatedly 
getting the cold shoulder when they try to talk to industry 
heavyweights. 

"They kept slamming the door," says Helene Brown, a long-time 
cancer-prevention activist who lectures at the University of California 
at Los Angeles and who attended last February's meeting with the 
two movie executives and Mr. Gore. 

~-E;?E~~E~J~~;:: 
division sent Mr. Valenti a petition with 105,000 signatures deploring 
the number of smoking scenes in the movies. The package was 
wrapped in black shiny paper inscribed with the names of Hollywood 
stars who had died from smoking. An accompanying letter asked him 
for a meeting. 

Pithy Reply 

Two months later came a two-paragraph reply from Mr. Valenti, who 
wrote: "I want to assure you that I have raised the issue of smoking in 
films to the creative community through the Guild presidents, and 
that the public's concerns are being taken very seriously by the 
industry." 
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Mr. Valenti says the petitions were wrongly sent to the Los Angeles 
office of the MP AA rather than to Washington, resulting in the 
lengthy delay. American Cancer Society staff members say they 
called in advance to verify Mr. Valenti's address. "We addressed the 
boxes directly to Mr. Valenti," says Alan Henderson, president of the 
society's California division. "I thought the response would be a little 
more timely." 

The group still hopes to talk to Mr. Valenti. As for Mr. Valenti, he 
says he has had at least four meetings with studio executives over the 
past year over the issue. In any case, he disputes that Hollywood is 
handling smoking irresponsibly. "I don't see a lot of smoking in films, 
and I see a lot of films," he says. 

Meanwhile there are signs that smoking in movies is continuing to 
flourish. Julia Roberts puffs away in "My Best Friend's Wedding," a 
movie that young teenage girls helped turn into a blockbuster. Will 
Smith chomps a stogie in "Independence Day." University of 
California at San Francisco researchers analyzed five top-grossing 
films each year and found that while only one lead character smoked 
in 1990, 80% of moviedom's male leads lit up in 1991-96. 

As the Oscars approach, both sides are 
sounding off on the blockbuster "Titanic." 
Critics decry the movie for its portrayal of 
cigarette-smoking by its young stars Leonardo 
DiCaprio and Kate Winslet, whose character 
lights up in defiance of her stuffy fiance. 

Lighting Up 

.. Rae Sanchini, the movie's executive producer, 
argues that the movie portrays smoking 
realistically, given the social acceptance of it in 

LeonsrdoDICsprlo 1912, the year of the Titanic disaster. "Women 
wore corsets then, and people smoked," Ms. Sanchini says. "We 
certainly did not seek to glamorize it." She argues that Mr. DiCaprio's 
smoking was appropriate because his character is "an artist, a free 
spirit" and that Ms. Winslet's puffs are an act of rebellion, not a plug 
for smoking. 

"Those are exactly the messages the tobacco industry seeks to 
convey," counters Stanton Glantz, medical professor at the University 
of California at San· Francisco and co-author of the recent 
smoking-in-movies study. 

For Sherry Lansing, chairwoman of the Paramount Motion Picture 
Group, smoking in the movies might seem a natural cause: She is a 

. well-known advocate of cancer research. Nevertheless, Ms. Lansing 
\ "said to me this is an issue she can't get wrapped up in," says Ms. 
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Brown, the cancer-prevention crusader. 

Ms. Lansing declines to comment. 

Other Crusades? 

Working against the anti.smoking groups is Hollywood's fear that 
knuckling under to anti.smoking forces could open up the door to 
other crusades. "The small details of a performance -- mannerisms, 
gestures, habits -- must be at the discretion of the storyteller," says 
Tom Rothman, president of production at Twentieth Century Fox 
Film Corp. 

Nevertheless, one Hollywood powerhouse does avoid smoking 
scenes: Walt Disney Co. enforces an unwritten rule barring 
protagonists from smoking in just about all of its movies, according to 
people familiar with the studio; the ban includes adult-oriented fare 
made under the Touchstone banner. 

Doug Liman, director of the popular Generation X flick "Swingers," is 
still debating whether smoking should be featured in his planned 
shoot of "Go," a movie featuring the misadventures of two 
18-year-old women who move on to Las Vegas. Set to begin shooting 
in two weeks, "Go" "s script explicitly calls for the protagonists to 
light up. 

Although he is opposed to "gratuitous" 
smoking, "I have a job to tell a story, and 
tell it in the most effective way possible," 
Mr. Liman says. "If there's smoking in the 
movie, it will have gone in with thought and 
consideration -- not only artistically but also 
politically and personally." 

Mr. Liman bristles at the incursions of 
anti.tobacco activists in the creative process. 
"If an anti.smoking group lobbied me 
directly, I would get really offended, and it 

Susan sarandon would only encourage me to show 
smoking," he says. "I would feel like that was censorship." 

At least one well-known director, Curtis Hanson, intentionally avoids 
using cigarettes. His most recent fihn, "L.A. Confidential," is set in the 
1950s and replicates the look and feel of a smoky Humphrey Bogart 
flick. But there's hardly any actual smoking in the critically acclaimed 
movie, or in Mr. Hanson's two other movies, "The River Wild" and 
"The Hand That Rocks the Cradle." 

"In matters of personal style and behavior, movies have always been 
influential," Mr. Hanson says. As for smoking on screen, he says: 
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j "My attitude is: why glamorize it?" . 
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FILMING AND PHOTOGRAPHY 

INTRODUCTIOU 

Cameras are used by visitors, commercial interests and 
representatives of the media in units of the National 
Park System for a variety of reasons. It is the 
responsibility of the park manager to determine if a 
proposed filming or photography activity falls into the 
category of a normal visitor activity, a First Amendment 
right, or a special park use requiring a permit. 

Requests for use of NPS sites for filming and 
photoqraphy have raised concerns for park managers 
including site access, potential resource impacts, 
distraction of other park users, diversion pf park staff 

.to accommodate projects, and financial considerations of 
cost recovery and user fees. This Appendix provides 
site managers with tools to ·. devel-op consistent, 
appropriate, and legally defensible plans for evaluating 
requests for use of. NPS sites for a ; variety of film, 
video and still photography project, and for managing 
those activities. 

POL:ICY 

It is the policy of the National Park Service to allow 
photography and filming within the National Park System 
consistent with the protection and public enjoyment of 
resources. The NPS . will manage these activities 
according to the following principles: 

Natural, cultural, 
resources will be 
destruction. 

wilderness, 
protected 

and 
f rorn 

recreational 
damage and 

Filming will not. unduly conflict with the public' S· 
normal use and enjoyment of a park. 

Visitors using cameras and/or recording devices for 
their own personal use are generally exempt from 
film permit requirements. 

Coverage of breaking news never requires a permit 
but is subject to imposition of restrictions o.nd 
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condi i:. ions l1e ces sa.ry to protect park resources and 
public health and safety, and to prevent derogation 
of pa. r k val ~.1 es . 

NPS will not censor the content of any 
filming/photography done in accordance with these 
principles, nor require finished film products for 
review, files or documentation purposes. 

'l'he Special Use Permit (Form 10-114) is the instrument 
used to authorize filming or photography. The park 
superintendent shall. determine when a permit for filming 
or photography will be required and what costs, if any, 
must be recovered. During certain times, {e.g. periods 
of peak visitation or high fire danger), the Superinten­
dent may deny any or all requests for special use 
activities, including filming. If filming ·activities 
are inherent in an event or use for which a Special Use 
Permit has been or will be issued, cond~tions and 
permission for filming may be included in that Special 
Use Permit. 

Generally, permits are not required for: 

visitors taking photographs o~ making videos; 

news crews or sound technicians, at news-breaking 
events. 

A permit is required if the Superintendent determines 
that there is a likelihood of the projects harming the 
park's natural, cultural or recreational resources, or 
creating unacceptable heal th or safety risks, or 
disrupting visitor use and enjoyment. All projects will 
be thoroughly reviewed not only to ensure protection of 
the park's resources and values, but also t.o prevent 
adverse impact on neighboring communities and non-park 
inter~sts. The evaluation will consider pedestrian and 
vehicle access and traffic, availability of visitor 
parking, the permi ttee' s needs for vehicles and 
equipment, and other potential project-related impacts. 
Safety issues must be identified and resolved. 

Exhibit 1 is intended as a handout for both co~~ercial 
and non-commercial photographers and is a one page 
explanation of Service policy on filming and photogra­
phy. 

2 



JUN-19-1998 15:3s DOI NPR TERM 

T he p e r. m .i :: p .:::- o c e s s prov i de 5 t. h e S l~ l? e r i r-. t en ci. e n t a n d ;_: :-:. 2 

applicant an opportunity to discuss the proposed project 
and :o es tabl.ish r~.?asonable condi t.:..ons r.c p.rot.ect ~PS 
interests. Use of the NPS Arrowhead in titles, credits 
or other deliberate disclosure, requires the permission 
of the Director (see 36 CFR 11.2). Aircraft activities 
involved in the filming may also require conditions. 
If the impacts of the project can be mitigated to the 
Superintendent's satisfaction, a project request may be 
approved, but ark rnana ers ma not si n location 
releases supp ed by permittees. Documentation of the 
application and permit review process serves .as the 
administrative record, and should include the reasoning 
behind permit restrictions and any waivers of restric­
tions. 

The Wilderness Act prohibits the conduct of "commercial 
enterprisesn on Federal lands that have been designated 
as wilderness (16 U.S.C. 1133 (c)) Subsection (c) (5) 
provides the only exception to this saying that such 

I 

conduct may be allowed "to the extent necessary for 
activities which are proper for realizing the 
recreational or other wilderness purposes of ·the area." 
It may, therefore, be possible to justify certain 

educational and informational commercial filming or 
photography in wilderness since such services could be 
rationalized as ". . . proper for realizing" the 
educational purposes of wilderness. However, most types 
of commercial advertising filming or photography could 
not avail themselves of this exception. 

The NPS cannot control filming or photography projects 
occurring outside park areas, even though they may 
include a simulation of park features, uniforms or other 
equipment. 

FIRST AMENDMENT CONS:IDERATIONS 

Rights, Permits, and Cost Recovery 

Some filming and photography projects are First 
Amendment activities. (Ref er to Appendix 5) The fact 
that a permit may he required for filming does not mean 
that the Government may censor or control a film's 
content. Just as is true for any other type of park 

3 



JUN-19-1998 15:39 DO I ~~PR TEHM 202 208 2619 P.05-07 

use, the potential for reso~rce damage or, in some 
cases, the proposed accions of a group ~hat might pose 
health and s~fety concerns both to themselves and 
visitors, may trigger the requirement for a permit. 
However, the NPS may not require the payment of fees, 
insurance coverage or a performance bond for a first 
amendment activity, nor may it recover its costs 
incurred in managing the activity. 

Breaking News 

Superintendents must recognize that some activities 
involving news-breaking events are exempt from permit 
requirements under the First Amendment. Breaking news 
is an event that cannot be covered at any other time or 
location. Coverage of breaking news never requires a 
permit, but is subject to restrictions and ·conditions 
necessary to protect park resources and public heal th 
and safety, and to prevent derogation of par.Jw resources 
and values. 

Feature Stories 

With the exception of breaking news stories, filming and 
photography, like all other commercial park uses are 
pri vileqes. However, the NPS usually sees significant 
benefit from the production of "human interest" or 
"travelogue" segments filmed in parks. These benefits 
include educational information on park programs, public 
awareness of park-specific pr·oblems, and constituency 
building which may aid in accomplishing the - mission of 
the NPS. The cost of otherwise reaching such a large 
audience is often prohibitive, and the benefit of such 
media exposure often exceeds the direct cost to the park 
in permitting and/or monitoring the production. With 
this in mind, the Superintendent may reduce or waive 
fees for projects which provide benefit to the NPS. 

On occasion, the NPS Office of Public Affairs may 
generate media interest in stories which, while not 
considered "breaking news," nonetheless affect the 
public's perception of the Service. When in doubt as to 
the "newsworthiness" or educational/public relations 
benefit of a filming activity, the Superintendent or 
appropriate designate will consult the park or Regional 
public affairs officer. 
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When rne·::iia :interest J.S generated iJy a public e.ffa1rs 
office, for instance through a press release, it is 
incumbent ~pen that office to contact the park and 
coordinate filming activities so that respor:.ding media 
can easily obtain the story presented to them. 

DONA'l'IONS 

The NPS has authority to accept donations, but not to 
solicit donations. Therefore, NPS managers must not 
initiate discussion of a possible donation with any 
permit applicant. In addition, the applicant must not 
be approached by a representative of a cooperating 
association, friends group, or other park partner for a 
donation while the application is being considered, the 
permit is negotiated, and the permitted activities are 
ongoing. 

An applicant's offer of a donation to t~e park must not 
in any way influence the NPS manager's decision to issue 
or deny a permit, nor can it be allowed to influence the 
manner in which a permit is administered. In instances 
when a permit applicant voluntarily indicates an 
interest in making a donation to the park, the park 
manager and other NPS employees involved in 
administering the permit should refrain from discussing 
with the applicant the details (such as dollar amount) 
of the donation until after the permitted acti.vity is 
completed. This will help to ensure that the prospect 
of a donation does not cause a lapse in objectivity and 
thereby create an ethical dilemma. 

tJNAU'l!HORIZED F?IM:CNG 

Some film makers or photographers may be unaware that 
certain filming and photography activities- require a 
permit, cost recovery, insurance certificate, or 
performance bond. When the Superintendent or a park 
staff member becomes aware that filming/photography 
activities that would normally require a permit are 
being conducted without a permit, he/she will contact 
the individual or group, explain the requirements 
necessary to comply with regulations, and resolve the 
issue as soon as possible. A photographer or film maker 
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who fails to obtain a required permit is subject to 
prosecution under Federal, state, county, or local laws 
and regulatior:s. r.._ photographer or f2. !.rn naker \·.iho fa2.ls 
to comply with the terms and conditions of a permit may 
have their permit suspended or revoked, and may also be 
prosecuted under applicable laws and regulations. 

PROCBDORES 

Credit Lines 

. Credit line prohibition: A credit line is 
specifically prohibited in instances involving product 
or commercial advertisement, in films promoting an 
industry, and in films designed to inf luenc~ congres­
sional initiatives. 

Optional Credit Line: The Superin~&ndent may 
request a credit line in films produced in whole or in 
part on Service lands unless the subject matter is such 
that a credit line is not desirable. A producer's 
willingness to give a credit line will not be a 
consideration in the granting of a permit. · 

- Format of Credit Line: 
credit line is: 

The suggested format for a 

Name(s) of area(s) 
NATIONAL PARK SERVICE 
U.S. DEPARTMENT OF THE INTERIOR 

Use of Museum Collections: Refer to the Museum 
Handbook for credits relating to Museum Collections. 

Government property and symbols 

Government property (including the uniform) will not be 
used, loaned or rented to a film company or diverted 
from its normal use for filming purposes except as 
stated below. (See 43 C.F.R. 20.735.15). 

Rental of NPS equipment on 
pursuant to 16 U.S.c. 1-b{S) 
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DRAFT: July 1, 1998 

MEMORANDUM FOR THE HEADS OF VARIOUS EXECUTIVE DEPARTMENTS AND 
AGENCIES 

Subject: Prohibiting Underage Smoking on Federal Land; Denying Filming Privileges on 
Federal Property for Films that Portray Underage. Smoking. 

Underage smoking is a very serious problem in this country. Every day, 3000 children and 
adolescents begin smoking on a regular basis, and 1000 die prematurely as a result. Cigarette 
smoking rates among high school students rose by nearly a third between 1991 and 1997, from 
27 .5 percent to 36.4 percent. Almost 90 percent of all smokers began using tobacco products as 
teenagers. 

The pervasive depiction of smoking in television and films may help account for why underage 
tobacco-use is such a serious problem in this country. Children and adolescents are very 
impressionable, and popular culture often has a significant influence on their lives. Films that 
feature actors or actresses who smoke on-screen send confusing messages to children which may 
undermine anti-tobacco messages promoted by their parents, teachers and communities. An 
estimated 85 percent of children ages 12 to 1 7 attend movies, and those between the ages 12 and 
20 account for a disproportionate number of movie goers. Regrettably, 77 percent of all major 
motion pictures in 1996 portrayed the use of tobacco. In most of these movies, the lead actor or 
actress smoked. 

For three years, this Administration has worked to reduce underage smoking. That is why, in 
1995, I directed the Food and Drug Administration to propose a rule regulating the sale of 
tobacco products to minors. The FDA rule, issued in August 1996, sets a Federal minimum age 
of 18 to purchase tobacco products and requires photo identification for individuals under the age 
of 27. States are also undertaking significant efforts to reduce youth smoking. Laws in all 50 
states prohibit the sale of tobacco products to minors, and several states have initiated valuable 
counteradvertising campaigns designed to reduce youth smoking. These campaigns play a 
critically important role by countering the images of underage smoking that otherwise pervade 
advertising, the media, and youth culture. 

However, we must do much more to prevent underage smoking. That is why I have called on 
Congress to pass comprehensive legislation that will stop young Americans from smoking before 
they start. While I continue to fight to enact comprehensive tobacco legislation, I am determined 
to move forward to protect America's children from tobacco. 

First, I direct you to develop within 45 days the guidelines or regulations necessary to ban 
tobacco use by children under the age of 18 on Federal property, including national forests and 
parks, [US embassies] and on Department of Defense installations. These guidelines or 
regulations shall outline steps you will take to ensure enforcement and publicity of this 
prohibition. Enforcement activities shall include confiscating the illicit tobacco products and 
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reporting violators to their state of residence. You shall also consider steps you can take to 
encourage tribal governments to adopt, enforce and publicize a ban on tobacco use by minors on 
Indian lands that are subject to their jurisdiction, while respecting the ceremonial and religious 
use of tobacco in Tribal communities. 

Second, I direct you to develop within 45 days the guidelines or regulations necessary to deny 
filming privileges on Federal property for any movie or television program that portrays underage 
smoking. Federal property shall include all Federal parks and forests, [US embassies], and 
installations, land or property controlled by the Department of Defense, Coast Guard, or NASA. 
[Tribal Governments are encouraged to adopt and enforce policies that would prohibit the 
filming on Indian Country that is subject to their jurisdiction, if the proposed movie or television 
program portrays underage smoking in manner that does not convey ceremonial or religious use.] 

You are authorized and directed to publish this memorandum in the Federal Register. 
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HEADLINE: BUCKING THE NO-SMOKING TREND 

SOURCE: Wire services 

BYLINE: MICHAEL FLEEMAN, The Associated Press 

BODY: 
When producer-writer Chris Carter needed to create a villain for 

"The X-Files,"he opened a pack of smokes. Cigarette Smoking Man was 
born to puff his way through one sinister plot after another, from 
television to the big screen. 
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When writer-director Don Roos needed a villain for "The Opposite of 
Sex,"he came up Christina Ricci's tart-tongued, chain-smoking 
character, someone who tossed a cigarette butt into her father's grave 
at his funeral. 

Julia Roberts lighting up in"My Best Friend's Wedding."Passengers 
taking drags in "Titanic." 

American movies continue to reek of cigarettes even as courts, 
states, and politicians take aim at the tobacco industry. 

Oddly, the cinematic puffing comes while tobacco is said to be 
playing a lesser role on the business side of Hollywood. Although 
Minnesota's recent $ 6 billion settlement with the tobacco industry 
included a ban on cigarette product placement deals in the movies, 
producers contend they haven't entered into such deals for years. 

A Federal Trade Commission report to Congress found that tobacco 
companies have spent no money on film product placement since 1989. By 
contrast, other product placement deals have flourished with everything 
from automakers to a video chain scrambling to get screen time. 

Still, the smoking issue smolders in Hollywood. 

Filmmakers insist they have a First Amendment artistic right to use 
cigarettes for character development. Activists say filmmakers wield a 
powerful influence over young and impressionable audiences and therefore 
have a social responsibility not to glamorize smoking. 

"I'd like to get rid of smoking on the screen," said Jack Valenti, 
president of the Motion Picture Association of America."I've talked to 
a number of directors and producers, but they tell me that even though 
many of the actors and actresses don't smoke, they still use cigarettes 
for character development. 
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"In 20 seconds, with a cigarette, you can show nervousness, 
arrogance, anxiety." 

But critics like Stanton Glantz, a professor of medicine at the 
University of California at San Francisco, aren't convinced. 

"I think the creative thing is a bunch of BS,"he said. "The fact is 
that the amount of smoking going on in movies has skyrocketed, and I 
haven't seen any big change in the overall plot lines of films that 
somehow made this desperately necessary to be creative." 

Glantz's study of top-grossing movies found that movie smoking has 
returned to 1960s levels after three decades of decline. Only about 14 
percent of on-screen tobacco use is contextually linked to "adverse 
social or health effects." 

PAGE 3 

Another study, by the American Lung Association last year, surveyed 
133 movies and found that 77 percent had at least one scene in which a 
character smoked. Eleven percent had more than 50 smoking incidents. 

The increase has come despite years of complaints about screen 
smoking. Last December, Vice President Al Gore contended that Hollywood 
was partly to blame for teenage smoking. 

In April, the Centers for Disease Control and Prevention said the 
number of teenage smokers is steadily rising and that 25 percent of U.S. 
adults smoke, a proportion tha~ has held steady in recent years after 
large drops since the 1970s. 

The latest pressure on Hollywood to change came in May from 
Minnesota, where tobacco companies agreed in a settlement to ban 
payments for tobacco products in movies nationally. 

Although it is said by Hollywood to have no practical economic 
impact, the provision, Minnesota prosecutors argue, put movie people on 
notice. 

"Am I saying that we have evidence that producers were paid money? 

We don't have that evidence,"said Minnesota Assistant Attorney General 
Doug Blanke."But there have been a lot of films lately that would cause 
one to wonder." 

LANGUAGE: English 

LOAD-DATE: June 29, 1998 



letter from Philip Morris to Congressman 
Luken about Superman ll and James Bond movie; 

PHILIP MORRIS 
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Tb• Honor&bh Tbou• A. Luk•n 

...... 

;::~~::.~ : .. ~i.;:;:14.:t.c . 

Chair.An, Sullco .. ltt•• on· Transporcation, 
Tourl•. uc& ll&zudoua M•tertals 

ComaittH oa Euru and Co111Nrc• 
U.S. Houa• of .t.preM1Dtac1ve1 
R~ 212,, la]'t»urn Mows• O!!lce !uildins 
Y .. hlngtoa, DC 2041~ 

Dear Chalrwaa Luken: 

Kaal•h K&JnNll, Ch.sinuin ol Philip Morris Coerpaal•• Inc., ha. 
uud .. r:o rupoad co your ltttet of Je'll\Yry 2,, 1911·. 

'tour inquiry to\&Ch•• upon • puc:tlc:• vhlc: ... ve· llftUra~&M baa 
becOM COlmODfl•c• ln rec•~t year•. tl\at l• tho p&Jl'IOftC of l••• to 
•o-.ta producer• for the placeet111c of pndu.cc 1n the. ••lH 1tdq 
ftl••d by tho pro~cers. ~ucn· n•• beon wrtcten about chl• pr1c:tlc• 
tn the pnu. f'or ex&11pl•. •• you 11ay knov. the :aos.c vi·dely ciud 
•xaiapl• of product plKe••nc was the use or ·a.es•· 1 Pl•c••" candy 
in th• 111ovie .:.t...I-:. co-onplace produce pla111111ents today ran1• 
from autoaobll•• to pee ~oo4a. Accorc&lng co the 
Ci»'imect '41iM11 Coyritr, then an over 5~· Una 1pec1al1ziag 
in product plac .. ent. (Novellb•~ 21. 1981, 51ccion l. pagm 1). Tb• 
liincer 1917 lHu• of Pbi·llp Marrla P11p;in•. clc1d i.n yo11r hcter, 
also npoi-ud tlaLI comon !'11• Lnd1.1.1uy practlic1. 

Of cour,., nae all ... ft11f1ccurer.t p&y f11.1 co phce cheir 
procl\&cca La •vi••· uul H hu b01n th• prac c le• of Phi llp Mont• 
U.S.A. uc co uJsa. aw:l'I· p1)'1MnU Ln cionn1ccion with chi place•nci 
of S.ca pr .... ca er a1pa1e ~or dou Pl\l LL1· Korrl• U.S.A. uUci t 
or •ntor lat.: •-cracu wlcl'I -clon plccu.-re p<todu.cers for tho u.11 

or ,1.,.i..7 of le. pl'M\lct1 ot brand naae1 lt\ f'llin. 

Dlallills di. p-r1ce.Un1 10 ve&Ts whon at1pro•ch1d· by fU ... ar• 
Ph~lip MOTr~• U.S.A. h&a occasionally provld•4 fr .. c11ar1cco• and 
promoclonal maceri&l1 au.ch •• br1nd·n&1M 1lgn.t. &ft4 ln a few 

· .. 

··~ 

J 

HUBERT H. HUMPHREY Ill 
ATTORNEY GENERAL 

/, / y-1tfv 
~\ ~\· 

ER IC A. JOHN '11.'U • 
EXECUTIVE ASSISTANT /'\MU"'' / ,,_,,,../ 

TO THE ATTORNEY GENER EAL• r ~ l,, r 
(/ 

102 STATE CAPITOL 

ST. PAUL. MN 55155 

PHONE: (612) 296-2643 
5·~·75 



"' n.. 11.aorub 1boelaf A. Luken -
rebrv.azy 24, 1919 
•••• z 
lnacaau. ~•l promot1n1 th• fl la. Oa 1uch occuioaa, th• 
••Tlpc f~tale fll.9 la ~11eatioft haa prrtidld for·en11 oT .. re aceaa1 
lD ~ -M .. or rel.aced pre41ucu ven to· be depleted. Philip 
Norri• V.LA. '1• not, and do11 not 1Hk to lntluenc• pToduc•r• or 
1cripc vrltere to laclude •~h tcen11. Tho•• declaiou an .. de 
uniuUJ:#llY by the fil-.UC1ra cneuelv... Wilen pl'OclucCS or 
lipp 'a.re dona.cad, there is no concractui a-rrana ... ne 
l\l&l'UtHlDI their au• ln ~h• film or aff1~ti!'ll · tlte · .•~~lpt or 
!Ullin& la ·any way. I11ct .. c1. le i"s not lafnquenc thac th• pre41&ct 
supplied la not u.1d. 

I ~Tataftd th.at currently 10 .. 400-500 fll .. are produced in 
cho Ualc1cl SUCH uch yur. The cotal number of !11.a 1crlpt1 
prHODtld ta II.I anrw.lly by (it-... keC'I h apprHiaatel)' 150. \11 
1iq1loy lnde,.nde'l'lt Ula 1nd1;amcry cou"l'C&nCI co revs.av 1crlpca 
1ubeictod by -vi• produc1r1 •nd 1crlpc VTiUC'a and to advi:a•' 118. 
llo haYe inquired. of th•H con11&1-CUtCI· and ~ bHn auured by Che• 
th.at they bav. not concract•d co pay. or pald, for tho place .. nt of 
product• or ligna1• .. S1.nc1 L979. PhJ..llp Mauls U.S.A. haa provided 
product• or aign&1• for an a~r111 of L7 fll .. per year. 

In r•••arch!ai our record• co prepare uhl• reply co· )'9~ 
1•cur. ve '1tcOY9C'141 c:hac: ln 191' Plalillp Korrb uM a SS·,000 
c•ncritludoa co ck• Sylvuur ScalloM FW'ld f•r A.utlaa, nia 
ch.olrltabl• co•crlbudoa vaa •d• ac: che 111gHdon of llr. Stallna. 
vho wu t!w prec&11eer of • HL• chta beln1 udl 1nclclAcl '°"· 
th•H vaa no contracc or ocl'ler formal undenc1nclln1. requlrlq 
dlqlia7 of our pcoducu Ln th•1: fil•.. and th• concrl'b11clon 
confol'IHd to our corporac1 c•1ncrlbucion1 policy. o~r recent revl11o1· 
ot c:he tila lndlcatld tl'l.ac "o Pl'li.l ~P 1torrl1 ci&areccu or sl111•g• 
wa1 ahovn in ch• aovie 

You ahauld alao be aware thac: Hft)' do•HtlcaHy procl1&C1d !11-
uae Pbi-llp Korrla procllact1' wld1111c our pr1o~ lcftOWhdel ow cona•nc. 
An .aapll la the nc1Mly acr::ld111d fll• Ptracqog ciepiccll\I ch• 
VleC'D.19 V'I'. Thee flla showe4 AIMrLcan G.I. '1 s•oking tt.rlbecaa ln 
llAD)' teen•• becau.ae thac: r1fltcttd ch• real1.cy of llf1 durln& ch&t 
period. 

In r .. poaa• to Mr. Coh•n·1 •~ppl1•1ncaL lect1r of Febl'\&&ry 10, 
1919, refart.Da to fUH 1tnduc1d abr-li1 "lllhlch .an 1ko""' LI\ ~ 
Unicecl' Staea8, l ha" &tCHOUd co ll<!ll'Uln th• facts wlth rHpec:e 
ca aar __. ftlu. '!'ho•• actlvLCLu are governed by the rehvanc 
prMCl.cH· ef cbe COllllCry wi.tre tl'l1 fil• la boln1 prod~td. I -
11\fo~ dl&c, '--•• 1&pon o ... r r1vl1v tl\u1 far, there ver•· c:wo 
OOO&aliou: .. vlalch prad1,atC place .. ettt feea were p.ald· ln COQJ\tCClOR 
vlda fordp· fllu 1.nund14. for 011:rillu1:1on in uckec •. inclwlina 
tn. Unlt•cJ Sta~oa. 

I 
I 
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" 
l'1M Boeorule ThouT A. ~n 
, ... ~ 24, lt&t 
.... J ·-

• la·lc .. •1r, 1979, th•r• vae AA elf•r fr119 0crv .... , Liatced, an 
1 latlllf:.•tadle, for KerUtero brand •xpo•ur• ln a f111cur• fU• -'• 

I.• ~ ad 1aciclec& luHgun u, Uld U0.000 Clnlll•h pounu) 
vaa ~ for we •TP•••n pur11Y11C ta Cbe efhr. The offer 
1,.clflc:all7 r1olc1d thee cha Oove .. ..t acud1o "•hall have 1b11lut1 
diacr~loia .. co ~· flnal cont•nc of th• ru ..... all arcbc1c. end 
t•cbDic-al. dacutona OYU' all HplCICI •f . procluaclorl 11'4 PHC 
ptoducdOn Of ibl Fla.• (A eopy of the off et 1 .. enclOHd.) 

The only oth•r s l tu•< i.oll d11covered la an a1r11Mnt ud• ia 
Sepcambat, 1911, be~••" L•o !urn1tt•Kyodo Co-.i.ny Ltd., the Tokyo 
1ctv1rtl1lr11 a11ncy for Philip Morrl1 la Japan, and a Svi.11 COllpany, 
D~aq. S.A., providing for Danjaq S.A. to 1191 lt• ·~at 1nct.r1er1• 
to ta.Ye incl\Mled lllfOIYU of a Lark ciprltta pack 111 a uv J&Ma 
load !ila, uda pl'1urily ln ltadco, ancid••' UF1m1 l•nlctd. 
Lark 11 a 'bund th.at Phil lp !forrU HUI ln Japaa• vhua cl\1 
J ... 1 load cbaraccer la ••p•clally pep\llar. Phillp Ka1Ti1 V.S.A. 
cloH nae 111'1 Lar~ doauclcally: it 11 a crac&eudc OVM4 by lftOther 
company. Thle a1rHHnc •nablu Lio l"rn1c11-X70clt Ca· prodllc• a 
11s 110atla loq Jw1 lond L!s::1a11 14walse4 frwcion ••· ltebalf of-..-
1.ulc to coincide vlch ch• J•pan•H preaLU' •f cha fila. LAo I 
lllnll9tt·~ asr••d to pay DM\jiaq $3,0,000· fer th••• 1ub1~tlal 
prt•ttond rtpt• end re laced f lla 1q101un. Aa vi.ell thli fn&l'ilh 
docUMnC r11ardl11& 5yp1r11n r I. cha Jlf&M•• concnct allo provi.dH 
that •Danjaq 1hall have ab1ol1iu dhcrec1on H t•· the final '· 
content of Th• FU• Mid all .rr:llcilZ and technical cllcidont over 
all Uf1Ct1 of prod1icHon and po1t·prodYCtl1n of ~ Flla. • (A 
capy of cha al"•• .. nt 11 al10 1nclo11d.) 

F1naUy, [ woald li.k• co 1mph11lza our b1liitl chat tht a!llllty 
of an art11c to pore ray 111okin1 in· fl 111 ar •ny ach•r 111'11 l• aa 
importaat rlpc deHrvin& of preuctlon b- unwananced 
rel\llaclon. C::ovt1rM111c lnc~lon l•C:•· artl1clc dleillon1 wt\ich 
dlcaraine vh1ch1r an.A hov •-lc1n1 or any ocher Uflscyl• Mtl.,,lcy 
la co be pon:rayed· h Htre .. ly dang• ro'AI. Smoking 11 •11 lnc•gnl 
~n of th• Uve1 of aHl1ont of Amtr:i.cant. le 11 only natural 
chac lt 11 abo an l't1t1gnl part of Aatric•n arc. 
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(B&W) PROTECTEJ? BY MINNJ!'SOTA TOBACCO LmGATION PROTECTIVE ORDER 

--~ 

- z -

btdt1 llptlpa Hctm llM-U 

......... ,.,...11 se lil'I Inn. foli-tq epocul tlte-111 

Im. am lill!D1 

1/11 6 J/IZ t..,.n • 70,000 (1) 

4112 Aaknlllll J,000 

4/12 llue lkiM Apia 7,JOO 

7/12 ....,,._die nt 10,000 

1/12 ..,,wla7 •-rAatlll 20,000 

1/ll J1trry 6 In 100,000 (2) 

J/ll T•ll ZJ,000 m 
J/ll VMrt tile ..,. An 100,000 (2) 

4/ll 'l.1111Jll Graimd 50,000 (2) 

6/ll. 1/13 S7lv•1c1r St•llOlllll (S-iH) 300.oog (2), (l) 
• (4) 

IOTla tr 1111 Fii.ii '""" 11 LUI 

Toed wz..m 
(1) la.II vaa to r•c•i•• t 'ooaaa 1lac .... c I.a Trac•• tor 

thla ,.,...c. . 
(2) lot 71t r•laaaad. 

()) l6ll -• Mt an dditl.ontl '200,000 for tha 
lylve•t•r lttllooa ....,i••· 

(4) lt la our 111Hlarattn41na tMt th• Mtrbd111 Dt,1..-it 
ia pvrauins tha pon~Uiey of MWl.a&,,,. alltab Ula 
•d dhalllUt7 b111r-• oa Mc. ltalloDt I.a eritt to 
protHt Mill'• po•ltloa la die •ct•r. Vt ..,,lll't thia 
•• u additillnal e"crol ••Nn. 

'llWI 1'1111 mna. IT IS Oft TO T1IC 
QU41.ITT Dr Tiii - HlllC: nua. 

- - - - ----------~--·-------------------

-· 
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(B&W} PROTECl'ED BYMl;NNESOTA TOBA<;co LmGATION PROTECTIVE ORDER 

~ .. __ 

- 3 -

Dllriaa a ff.aU wt.de w - w-• ., "" -.n-1 IMC "" 
...,. - aau ol ._... fft la mria plaa-c -iddaa. a.e 

-·-

HC el MoU ia fn Clleir ilail7 lpftACl.uu (a-Laa'-9 __. . 
.... orilau7 -..at .... ..,.._., ... doe ....... •t •f ........ 
fn ell t11d1r .,.dal ....t.e flae_.1 (••I•, dll IJlftH• l&eU­
....t.H). 

llr • ..._rt .._lofr, '"''"- d OT, ... llr. J-• Utdlasff, 
sees.or Uce·'Pr11H••· •ft ••••U7 la olllrl• ef .,.nu .... 
n.,. told u the lollwllla -•ala& w _, .. &llfth .. vLCll 
th• ....... 1 pl•-•: 

ClJ n.,. an the oal7 1119 Wt..U..b ac Ill "'° ._. 
CUC a 11Mcoaol MC of "9o1ai• aillC8, 

(1) ATf doal ..C tTOfll tne Illa 1,..tal p1-Clo 
11'e7 MC •lJ M "al.d4l-" 'llecvaa. Mil ... W -I.a 
ac.4101, 

()) ATf dlnri!Niu ,.,_u "ll,uad 1lpClll tlle la1tncci- of 
tM m.t.. prolhMIH • . 

(4) The ,...-.n 110mal17 do DOC VlllC ,.,_ti .. tM ton 
of cllacll.a ID U.t....U..la, °DlllJ pnfn u1ll, .s-bJ, 
.. n. eca. 

~ tt ahaul4 Ila Mt.,. U.t Oil "1..-.I Ht of Hakl" .,,.er .. to b&M 
...... pnpand tolal)' for tlla ... I.tor' 1 -.lilt.·· 

The nn ... c cDncract 1Ceu1 that •0 allall parfora for 16V.,,1ah 
HrrillH ar MW .., f .... t'- co tS.. audlodH vhh n•p•ct 
co ... (1) tM ,1 .. -t of .,.elf led 181 pnducu _., .. r•lat•• 
lt- _. •tnlall &II fHCW• .. u .. •lct\&n Ulu," MW,.,, 
llTP U0,000 wartHlJ for Cllil lnY1H, Maordilla ID Mr ,.n-1, 
U'f doa1 -•MM •J •-'"'- oa Che 1paclal plM-•i dlenfor1, 
- caaatdar the 111acW plac-ta (H -11 u U. npln plac-•) 
to i.e co-nd "{ tht.a 1&-t la tlM .ii • ....,, of • •1-t 
1paclflcell7 r• atf.al to the .,.ct.al ...,,, •l•c.-.nt pa,_..c1. 

nia C-l'Mt ... _ ........ a. alaa HHH lhat "llP eMll ..... 
MMI utacala i.oo1ta ... ncori1 nlaclB& 10 thU •sn- &II 
accordA11ce •1th , ... rellr 9Ccept.,. eccD1111till1 •rl.nc&,111 toalllt .. tlJ 
•1'1111'4." 111 11111' epbll1111, Ill riolacu 11111 contrHt pnwl.at.• "' 
k19111na c.... ••t• ol ......,, althau~ tlM "••clllMI 111 ef 11oe1t1• 11 

---------------------------
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(B&W). PROTECTED BY MINNESOTA TOBACCO LIUGATION PROTECTIVE ORDER 

. ' . 
.,.ayon .. 11 •11 fn .,..1.a1 plae-u. 'Ille -n- alH •UHd 
111.ac .,,,. •llall •• s.u llelt elfnu to n4M8 l1:1 ...,.__.. wlU. 
mtr• panlH u wrtu111 •••• • •• ,__,. • -"-• aiac ~ u 
lollwtas nu f"WUl• Ill tllo •-rMt <••I•, w - ..., ..... 
me cllen l• •tll.la1 la wltlal kcwn m _. clla ...,&. """"in 
......... 1111 ...., _. In ... , duatl• .. ,..._ .. _. .. wrclli.111 
will 1la .... &a tJio .,odal -SO t1-U -na•ca•, _. IMn 
I.a 1••r•l11 90tllial ill trrltbli •-•niq ci. ,.,...u lilt .... 
to chin pntlH). ~11 I.a • -tnl wu..11. 

1a onor co 1tn111chn -cni. w "' mt Iliac .an M ~ind 
to emf- CO tlie -Cl'OOtM UWM doalilll widl (l) Millloildq 
tlMlr r•on• •clll'llial co a-nu1 _.,cat --•ma ,n..s.,laa, 
_. c2> Jlltt&aa tJioU aan-u w1t11 old ,.rc1.a1 Saco w1.csaa. 
V• furtbH' rec--S that /in M .... Lnd to Mb all .. ,.... (fH' _.,Mil,.,. #4P for lpHlal plM-ta)., ollacll. CO cM mwU 1 1 
prodlacer. ('l1ie 1lleoll ltn vri.t11 &e tlla •91.• trodllHr 1M!IU M 
for ell• •- -• cllac /in ncolw1 ~ Mii). 

tts. Daemca7 at.CH choc S.,1-ctq U...a .-uola -1• ..c \o 
po11Ul1 U we pln ca u1Ua• tllll fon of ••ta. la 1cat .. tllac 
lie boll.owed tbat clN 1111Cioaal c•troll Ila ...,.., co s..1-c 
I.II Chi HULoD of tbi• HpOrt thud "latnul Caatnl• at ...... 
-u \o ••ffidnt to .. cro1•1•C11al1la•-t1. 

legu)ap 1!9Sl0ft Pisgpr• !)!S!!9!1SI 

Addlllld\la llo. 1 • l•ctlm 1.2 of tho ••tract Mtwa liTP _. MU 
..,.cU1o1 proooduna to 11• foll--4 "7 Mil Olld Al'! for Chi phco­
-c of NW pro.luau Olld ..i ... rcbt.na la_,., (H• 'bhUllt 1, 
atUcll.od). TboH prDCoftHI WOT• llOC ••t.na loll-4 "' either ,.,., 
ft IUf, IUI II.ad 'Pin9al1J H l'Hndl ft Illa tbat ladicltod 
(1) which _,,, .. wro ude 1.alla'ble 117 An for 1611 .,11e-t9 
(2) .,..iclll -s.o• ~ .... acu..,tH MM plac-u; _. (l) Wilch 
•YiH An oceulb W .... .s ... rcbllla H prodYct phc•-11· 
~ rocon1 tadtcat• tbac thof ll.111e •tt ... tod to uka ':'bc-u 
fOI' 1611 ill ... r uo MriH or Col•'ri•tn •II- -· haH ....... , 
ill .. i.t.na plac-u I.A 22 •riH ad •• tol••ht.1111 allow (lff 
bht.'bh JI). 

V• Toc-... ci.• that S•ct:lon 1.2 • Add..,..• Xo. l"of the contract 
Mtvffa Arr aad Moll 'b• followed •aploc.17 'bJ Mtll. partba. llr. 
Do.anta7 11roed to illpl•nt thil roc-ucton. 

:i:. I 

·~-! ..... ":}' . -,~·~:. 
·····~ 

~i 
·t ·;.:~ 

- - - - - - - ------------------------
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(B&W) PRO~CTED BY MINNESOTA TOBACCO LITIGATION PROTECTIVE ORDER 

.. 

. ' . 
•hntly after ,..,.n - ni.u.. _. .. u u U..t 1111 
•U Mt -'" -· .,.._. .. M t.-U.• 18 J'IOrid• 
tl•-• la tw ft'...._ .U.r mri•• • •"MU lllM"· 
a.c.ri• eunm&17 waiS.la at MP u - iaH.ute W.l&ll -la• - to ._ 91Ut.ud. 

. _._...-..c-

Vitb tbe aapti• ef tM IJlftHH IUU- -S..•• tt.n U 
Yirt11aU7 ...Clllt ia witillt llt Mil wlaiell iaUHIH ftH ... d.• 
f1u1l7 Jiii U ID S'Md". 'Dia ..-C '-l'lilla DI IJl"Hft' 
lull- -.l .. -17 .,..u&a• lllal .. •'11 ._ ~ wr ,..,_" 
ID f- Df 1111 fi9D -la• _. IMI 1111 •lla ... "'11 ... SMllalle•. 
De 11r-t '"' 8DI ., .. u,. 1111 bqU ef tlm n fnl!WftC7 
of ""1ch - tnductl Will .,,._ Ml' ,.., Lt unn lhtt the 
Yinal cl.aritJ of IM ...-.C I.Ip "'11 ._ -•ttebl• ID 1111. 

Cunncl7 • An UD call _, - of H t ... c '- IMl..t. .... le at 
MM cs.as.or .,, C:Or'pcrnu llubctas. lealn " 11m111s.. 11en.cta11 

'Un trHUftC lraid 11m.ipan1 .............. u. leriri&H) fH 
appn.al •I• 1P•ial ..&a JlM-1. I.II ..,icS.., 1111 nnntlJ 
pa71 100\ of IM ap ... _, •et•n CM -S.. u nla..... I.II 
orin• t• nrnstt.D iata-1 •-nl .. nc ..., tllat -1tS..1a 
•pprntll be required &r ucb 'l'ftlel pa}'Mllt. Ml/ Prulllntiel 
approwal •h:Nld M ollcdaed fcrr ,.,_,,Cl 111111 .. cltq '7.S.000. V1 
t.anher n-cletl tlla& •- pare of w ,.,_, (••I• 1 IO\) 
~. vitb1Ml4 •Ul tlll •vii 11 nlauad * in.-•~ ..,...,rtau 
~,.n-1 . 

We rec--•• tbaC • forul .... ,.u1 .. IJCC• 'lie 1dopUd CD rift 
Hell aoria f.ll'fOhlD& •itllar clla rataf.llAr err a epecial ,.,....c. Va 
HC-... acl that I .. aciflc parfo-a •IP'-t ... olltAiMcl f'L'OD 
ltTP for Hell ., .. 1.i plac-c. 'ftlla •II'- 1houlcl 1pecif7 ..,lch 
"r....i1, -11 CM fr...-7, ..,ratl• ....S c,,. af plac-c C,rodacc, 
"UU.oe:rd. etc.) ... "1._1 cluic7 n...Sn•. Ve alM tee-dad 
thac 1611 aukeclal --a-1 lnqulH &aco the epacul phc-u 
for •ner hJ """ .Aa•ia aad T..,.ac md H"- the pa,.aotl (• 
coed at 00,000) or •tas.a '"Mlle aoou• if appropriate. 

ltr. "-11ta7 •&Tffcl vf.ch ell cu eb09a rec-.. ci-. ta llcldlclClll 
he 1c1cad thee 11 - ..Sdltlon.l control .. all\lra the Mark•ciD& 
D1part•nt -ld "-11• 'lnad1nl.a1 thh for91 of ..Svarcilin& a1 1 (A;\ 
uparaca line le- ill tbe Mvncbill& Madu 'llud1n. \!!!.) 

Jaeluaiwlsy Cl1y11 in C911s11cs 

n.e cntract Htwn ArP md Mill 1tatea that '"U7 1haU Nit p1do ... 
any 11rrle1 ••• ill c-ccl1111 vlth .,.,. collacco product not .. ,..facc...nd 

1111T:a lJ m tlWI 111111:& II LUI "· . 
t1WI Tllll lllllTlQ. lt II DUI ?II Tll~ 
quAL1n or Tll& ~ nu.c: ru .. '!ED, 

-------·---------------
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(B&W) PROTECTED B.Y MJNNESQ~A TOBA_CCO LmGATION PROTECTIVE ORDER 

:.,..._...,. ______ _ 

pmnt 

l.2 Uv-s 1C IE!!!lw;c. nr. Ip llnla PlgDD 

' ,' . 

mrta tr TU rn..'I DIACI II LUI 
DAii tllll m!T1CL IT II 1111 TO 1111 

A, ... '-'81 3~ l 1 ltU, ,,,, tMU ..., ... tlle 
C1li..c.e la'riMt US ... I • 

1. /iTI llla11, Cnm ISM te cS- 1 Cl) w ... 1111 
ec De .... uaLUSJ d .,._,., ftacwn •ciDa· •le-• wtaMla ~c ..,.n-ld11 fw 1111'1 
tlP"H11; MW~ ,..-..U •lw nllbd 
11- - ••tritll .. .,,._ .. tlle cu. tlalnaf 
.. "" ., .. •tdfcN .,.... .. (2) hnlala 
CO 1111 lafDneCf.mo bd .. iaa1 M ... 1111111• C01 

t1at f111-Saa _,....._ ••la IUdl f 11111n •clcla 
., .... 1 

(t) 
~) 
(c) 
C•> 
(•) 

m 

Ca> 

fltlt of mtim tlctan ... ., .,.._,'- .... ..., 
._, ef lrDlw • •tnccn 
.... Df prbaipal •Ctn/lllttlHH 
ClllcliM of Cllt .. JHt: ti CM •tieD 
pil:Nr• 
lrilf Hat-t: ti ia.. llll'e producU 
... /air nln .. teat ad •Unalt ..,, 
.. .... bl Ch• -'- pi&t:me 
Aat:ldpat .. HCSlll of CM matioll 
plcnn, l.1., ¥, -..•. ice. 

2, CIDct Mii, NIH - CM laf-tlDD ...,,U•d 
•1 A7P pa1r1Umc co ler-.rep• 1.2(A)l, Ila• 
euthDTl.ud Ml CD nplon plac-t: cip,.n-ll:l11 
bl• pHCie>&lH' -tlllD pt&tun, /ilP ai..11 .. H 
ad, Al - u poHUllt tlMlnafter, tn.hll MiW 
• IJllGPIU of me -s- plcaan •• Un ., the 
Cllt, md a lilt Df tlla plte .... t opp~ltlll 
.... uable 111 u. •t'- •'--• ui.. 

l. Altlllllqfl"" U -t r ... bed te pl'Uftt a . 
epecltlc •Int.. .-. .. of plae-t: oppnbtlt\11 
ta MM, lilP 111911 ua lll NII 11fnt1 te prH•I 
CD Mii II _., .,propriaCI •tlDD plcftH flla 
plac...,.t opport'91ltl•• .. p111Llll1 dlarlll1 dte t•- af the Aan-c. 

4. One• Mii lllu .,,,..... a plac-t opporf\mlt7, A7P 
•Mill ano1111• In tlle plec-t(I) 111dlarlld llJ MM. 
Dau tllt phc-t(•) .,,._ Lt the nlHI .. ftrlln 
nf the -doe pies.Ar• fllll 1 lll'f •hall ,.....,u. t• 11611 
• nu-t coaflsmlfta thee f.act. · @ 

QUALITY or tu DOClfmlT •UG rrua. lilillilili 
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._ l'IU llOrlCI. n II 11111 Tl 'M 
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(B&W) PROTECTED BY MINNESOTA TOBACC.0 LITIGATION PROTE~TIVE ORDER 
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IV. ftECcrtJENDATION 

WE RECOMMEND THAT B\(f CONTINUE WITH A MODIFIED 
VERSION OF THIS.PROGRAM AND REVISE OUl·METHOD 
OF PAYMENT TO ELIMINATE THE CONTROL MEAkHESSES 
IDENTIFIED, 

v I BAT IONALE 

A. .ADVERSE PUBL.ICITY, IF ANY, WILL IE LEVELED 
AGAINST ENTIRE INDUSTRY, OR ALL PACKAGED 
GOODS AJ)VERTISERS WHO USE THIS MEDIUH, NOT 
JUST B\(J', THUS, THE POTENTIAL FOR EMBARASSMENT 
TO BWT SPECIFICALLY, IS LIHITEl>, 

B. OUR COMPETITORS ARE HOVING INTO 1HIS POTENTIALLY 
EFFECTIVE MARKETING AREA MORE HEAVILY. IF WE 
ARE NOT INVOLVED, OUR COMPETITORS (ESPECIALLY 
PM) WOULD HAVE A SIGNIFICANT ED6E. 

C. THE CONTROL WEAKNESS CAN BE CORRECTED AS NOTED 
IN THE PROPOSED PLAN BELOW, 

• 

I . 
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VI. PROPOSED PROGRAM 

A."· CoNCENTRATE OUR RESOURCES OH SPECIAL PU>VIE 
PLACEMENTS WHERE A STAR ACTUALLY "40KES 
OUR BRANDS.IN A MANNER CLEARLY VISIBLE TO 
VIEWERS AND WHERE OUR PRESENCE IN.THE HOVIE 
IS MORE APPARENT, WITHOUT COMMERCIALIZING 
THE MOVIE, E.G, Bul>WEISER IN •NORTH DALLAS 
FORTY•, PIARLBORO IN •APOCALYPSE Now·~ OR 
KOOL WITH SYLVESTER STALLONE. FoR THESE 
EFFORTS, WE WILL BE PREPARED TO PAY SlOOl1-
S250M/MOVIE, DEPENJ>IHG ON STAR INVOLVEMENT 
AND QUALITY OF MOVIE, J,E, A OR B, 

B, FOR EACH PLACEMENT, NE WILL HAVE A WRITTEN 
CONTRACT DIRECTLY WITH THE STUDIOS, THE 
CONTRACT WILL SPECIFY HOW OUR BRANDS WILL 
BE TREATED IN EACH MOVIE, PAY 20% DOWN AND 
THE BALANCE 80% PAYABLE UPON PROOF-OF­
PERFORMANCE, J,E, ACTUAL SCREENING OF FILM, 
PAYMENT WILL BE MADE DIRECTLY TO STUDIO BY 
CHECK, -(SEE ATTACHEO EXHIBIT,) 

C, CONTINUE TO PAY AFP Sl20M/YEAR RETAINER FEE 
IN RETURN FOR REPRESENTING B&W EXCLUSIVELY JN 
TOBACCO CATEGORY AND ARRANGING SPECIAL 
PLACEMENTS WITH MAJOR MOVIE STUDIOS/STARS, 
IN ADDITION, WE WILL PAY AFP A COHl1ISSJON OF 
$20M FOR EACH SPECIAL PLACEMENT WITH A MAJOR 
STAR, TO IE PAID AFTER THE \lGNING OF A 
CONTRACT BETWEEN B&W AND THE STUDIO INVOLVED, 
E,G, MGM. WE WILL DO THIS ON A TRIAL BASIS 
FOR 6 MONTHS TO DETERMINE IF AFP CAN REALLY 
DELIVER, 

'· 
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PHILIP MORRIS 

JOMllA ~r.-.u 
""" _.,oc .. • ,_ .. ., .... 

!Uy 11, U8t 

'f'h• Honorable 'ftu:naa ).. LulwD 
Ch&1%111&A, S~cianittt• on Tranaportation 

and HaaardCNa Mat•rialt 
CoaaittM on SDergy an4 Ccanerc• 
u.1. Houa• of aepr1aentativ11 
aocm 2125, laytnu-n Kaua• Offic• Building 
waahil\9ton, D.C. 20414 

Deal' Ch&izmaa Lukens 

I write 1A re1poDM to tM .upplemental 
requeata for ~ornaation .. t for~ 1D your 
l1tt1r1 dated ll&rcb 21at aDd ~ril 27th, 1919. 
In the 1Dteraat of ~rtvity1 _~11p 110rri1' prior 
WT1tt•n r••PoAA•• to ~ l.IUl'Uriea cono•min; 
the 4•pict1on of ei;ar1tt11 aZMS llDCltinf 1D f 11:11 
vill not ~ repeated. 

Your 11&%c:h 21 litter aaked ua tc 14ent1fy 
inata.ncea 11nce J&n~a.ry 1, 1tl7 in vt11ch we 
prcrvided hH ei;arett11 or •ilJIUI. lcihedult .\ 
liat1 the titl•• of t~laa, & ~ri•f 4eacr1ptioD 
of th• procSucit 01' lipap CODU'ilN'ted, u4 it• 
fair muk1t value, 1'her• a.re no vritttn 
agra ... nt1 or corre8PQndeDO• between Philip 
Jlorri1 111d t!J• Ulmn&k1r1. 

The fact that ve coDtributmd product& or 
11qnaga 4oe• DOt •IA that Jh111p Mord.1 prod.ucu 
in every in.t.&JM::t appeared in tha f ilu liated 
oa th• ached\lle. ln fac:t, our reviw of a 
1ampl1 of filal !rem tha 11at indJ.ca~•• th&t 
••veral fila8 414 not tVaD ahov thti product. 

Jn rHPGAM to Y0\1.1' Much 21 inquiry 
concerning ••1•• of L.\JJt c1gar1tt .. , a copy c~ a 
Salt cf Aal••t• Aqreement dated June 26, 1971 

TIMN 203562 



.~o Honorable ThOM&I A. LW. ~ 
May 18, ltU 
Page 2 

between r1brir;ue1 4• TU&c: JleunJ.ea s. A. ("mt" > , 
a 1Wia1 affiliate of •bil1p Jlorria, and the 
Li;9ett Group, inc. 11 attac:hecl. r1'I haa th• 
ri;ht to tell ~ cig1r•tt•1 iA 1ll countri•• 
of U\e warl.4 a.c911t the Ullited ltat••· 'l'h• 
term• of the 191' .... nt 4o not ad.c:lr••• the 1a1u1 
of product placmMl\t. 

In reaponu to yaur Much 21 1~iry 
concernint •i~\ f il.lla iAefttif 194 in the Tobacco 
and Youth Repo~sr •• f ilaa alletedly contaiiiln; 
c:l;arett•• man ac:\ured !Ir Philip Morria, Philip 
Norri• contrilNtecl procluat for only ocw of th• 
fil.111. Philip llorrt.. wa1 aot oon.ultecl or 
adv1aed ll:lout tm 1nclwa1on of iu produeu in 
th• rua1ninv H'lell filaa. Schedule I li1t1 the 
1i9ht U.lJu a.Dd th• on.a for which product vaa 
pravid1d. 

Youi April 2'7 aupplmnent&l reque•t •••u 
information ooaoern1A9 f 11119 or telev1-1on 
pr09r... for wld.c:la p&JlllAU or valucle propa 
wre PZ'OVid•4 1a order to have includ.S in the 
movie or protr• a 1cene up1ct1~ aokin;. .,,. 
are aware of no auch lituation.. 

lll reapcnM to fO\U' inquiry ooncernin9 the 
unner 1n whJ.a1a ve g&tlaH'M \h• 1Dformat1cm 
r••ponalve to ywr Mveral. reczue1u, pleue ~ 
adviaed that tbe review vu cond\lc:ted ~ out.aide 
counaal vbo iatarviewed appropriate fhil1p 
Merri• agent• aD4 111PlC1Ye•• and r•v19¥9Cl 
relevant Philip Morri• fil••· 

'l'hi• letter co~tJ.t~t•• th• ccmplet• 
reaponae of JWip Morru to your wppl-.ut&l 
requ••t• da\ed. ll&rob ai &D4 April 27, 1111. 

In conclu.tion, ..,. u• cono•rnecl that tli••• 
and your other reczu••ta v1U b.av. a chillin9 
•ff•~t on fl~•r•' r1r1' 1i1Dendllent ri;hta and 
will liait or cenaor their artJ.•tic choic••· 
Th• faota are that 111are tha.D fifty-f i~• aill1o~ 
ad~lt Am.rieana cbooa• to amoke, that CDOkin; i• 
relevant ~th to p&•t and cont911porary cultuze 
and that ei;a.rett•• and to~co ai;na;1, l1k• 

TIMN 203563 
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h• Honor&»l• Thoma• A. Lu: 
May 11, UH 
Pa;• 3 

thouaanda of othe: product• and th• promctional 
znaterial• aaaooiat•d vith tbea are uaed ~Y 
f 11:rnaker1 to reflect that culture truthf\&lly 
and accurately. 

Att. 

TIMN 203564 
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egggn• ar -nn PS¥DN 
Jiil 

l!bcia Tille 

call Ml 

DUl'ly ll'YU. Al.wya 
Hu A aacd Tim 

Olilt!l lfilh rl 

Di.8crdlrlim 

Pl.idea 

ru11r1 

IlN9 1'lrta 

'Dw MU't.1n1 Project 

~'Inin 

~ 

~ .... ~ 
~ 

~ 

~ 

~ 

~ 

~ 

d;uwtt.M 

~ 

~ 

~ ... 
~ 

~ 

~ 

~ 

ttOO 

1- thin $600 

$350 

'350 

i... thin''°° 
ttOO 

x.- thin "°° 
1- tMn ''°° 

'350 

~ t:hln ''°° 
~ 

'450 

1350 

'350 

t'750 

'350 

H9u' Dl:X ~ •too 
arllx:lro •i.;nli98 

• Net.- t!\lt the fair .neat value 1!9tm fer~ 
in:ludlim all -s:plimbl• .tate an! fa:51nl tax. ..... 
dKail.s 1nto2:mtiCI\ .s.. UNYa1llble Ind c:mnX tie ncreated 
w hmw or::ncludtd thlt the ..tlat.s fair mr5aJt valua did 
r'Qt .....S MOO. 
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1.-r 'Q::rtinwl\ 

r..tiataS ... ~ 
Sfti• Titl• Pra'rt •gpl lMI tw:2rC yalYI 

)r.ct ot JUI\ d.;arwttM $350 

Pl\7111Willd to Kill ~ 1300 

ti;=;; ·~ LaM thm"I $6()0 

• •r llMt ~ t... t.han 1600 

aa:zwdlir ~ LaM tMn SIOO 

Tiit*-- Ci~ USO 

Tilm ~ '350 

~ Qay9 Den 't cana. ~ 

·~ 
Stoa 

'l'Z'mac ~ .350 
- ........ w.s. ~ "°° 

Jim 

'Itw .... ~ ttOO 

lrw"kd~ JC1M1n; 
s.n ActJ.m m ~ 

$900 

aau t\n1)w ~ '350 

a.allet;Rlof ~ f7IO 

Claaltia. ot _. ~ $170 
(UllPl• .. , 

a:r., Inc. ~ $UC 
lipr,a 

Cain; Tim Qi ~ tPOO 
PlAMt rarth . ; 

er- i:.. ~ f 350 

~··w ~ S350 
llmricail 

Field ot Dtwarw ~ SJ50 
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OCt.obe: l, 1982 

TO: 
' .. ' .. , \.-·--.,..__ . . ·':. i - .. .,_ • 

Lauren:• :-:~sson;-,· ,_;' 

to:arren Cowan 

. : .. 
Th• fallcwin; is & s~-:i:i&ry oft~• ac:ivit.i•• Ro9er1•' Cowan, 
Inc., has pro,·ic!ec! for your client, !L.:'. !t•ynolds, c!~:in9 
t.l'i• r:ionth of !ept.a:!>er, U82. 

MOTIOY PICTUR!S ST;.JUtINC 

WOODCOT!: l'fte>DS. 
LTD. 

?z:oduction is ~ov u~c!er ~•Y in Londo~ on this nev ~a..~•• 
Bo:zd feature 1:arrin9 Sean Col\ftery. Roger• 6 Cowan, on 
behalf of your clientll, R. J. Reynolc!s, has p&id UO, 000 
pr:o:national feta to ~odcote Production• to estalllis.'t 
R • .7. ley:iold• :>:oc!:Jc~• a• t.'te o:ily to!=acco product !:i 
th• picture an1~ for the use of a Sale::i •spirit• bill­
board in a key action •et. Set stills &nd" "f!Im cli~s 
will be su;>plim5 with & later :-eport. 

WILLIAM DEVA.'"!: EAST INDIA TRADIHG 
GRll'l'IN O'h"EIL CO.'il"~ 

This 1• a dr&::.11t.ic story of the trainin9 and r~ 
career of a wrestler and the interaction o~youth 
pat.terning hi• life &ft•r hi• idol. ,.. v Ir', dols, he 
learns a hard lesson when the idol c~l•• d h• cust 
90 on anyway. R.J. Jleynolds product~l used in 
smoking scenes throu~hout the pictur~ 

. ~ 
,_ 
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·c.aoss CR?:!:x• 

STAi:UtISG 

MARY STr:r::;!:;RG!:N 
RIP TOR." 

l."NIVERSAL P::TUJU:S 

~is Universal feature which co~rleted shootin9 in Auqust 
i• currently beinq e~ited fer Ch~istmas release. 
E~closed are tw~ -~~itienal 1-:ill1 shewing ~a:.-y Steen• 
burgen and Caznel cigarettes which are featured in the 
picture. 

•o:rrIC!Jl Am>· A 
c::t..-."TLE.':A.-: • RICHARD C:IRE 

This Pa:ai:iount !eature i• currently in release and 
through our pla·:ement efforts in 111id ltll Winston 
cigarette• are !eature4 throughout th• picture. 
L~clo .. d are tv.> set stills showing the principal 
players and Winston cigarettes. 

BURT REYNOLDS 
LONI AZ..'t>ERSOt: 
NJ:D BEA TTY 
PAJUtEJl STEVD'SON 

Production ha•.:. ust been c:a:npleted in Atlanta for di!• 
new comedy from Universal. Winston will receive excellent 
visibility ident.ificatien through the use of the Winston 
Th:mderbirc!, jac:Jr.eta, cape and patches r vhich ve 
furni•h•:! to tht• company. There will alao M acues and 
race ~=k• wheJ·e Winston ai9ns and vehicles diaplayin9 
the Winaton n&rM: vill be plainly vhibla. Included are 
seven •till• len10nstratin9 the identification ~n 
will receive. ~ 

•20.xr TO!:lt !WI" CLINT V.Sn.'000 ~ liUlS. 

This new Warner Bros. feature set in~ate 1920• and 
early lOs will feature Clint Z.stwoo Camel ci9a.r-
e:tes in 1mokin~ scenes and C~i9a e si;ns in 
various scenes throu9hout the e. Three set still• 
a~e incl~~·~ to demonstrate Cam • 

r 
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AURORA PRODUCTIONS 

•Heart Like a Wheel• is the story of a drag racing 
champion. Shirley :-:i:ldowney. Wi~st.on. Ca::iel. and 
Sala:n cir;ar1!tte• all receive excel le:tt. i~entificadon 
t.'irouqhout t.his !il::i. 'l'\olO set still• to decionstrate 
~. ~•• o! t.'inaton a:td C&mela are enclosed. 

CPFiONT PRODUCTIOHS 

'Ali• ~ajor m)tion picture ia currer.~ly ia product.ion 
in Greece an-I will !eature R. J. Rey:teld• products in 
c:oki:n9 scen•ts. 

WOODY ALLEN ORION 

':be ~c:aua New York amokin; !ace a~ !or Cm:iels will be used 
1A t:!liJr Ul&, but th• face will be the liJcenua of woody 
Al..1ali instead of the cm• that is on ~h• ait;n. Woody 
Al.laA'• need !or secrecy on th• pro~~ctions of his fil=s 
is holdi.::9 up the availability of any atilla until the 
rele&H of tlu pict\:re in April, ltll. We are sorry 
far this dela:,, but he is adac&nt on thia point. 

PAOL m:ti."KAN JOH!I FRANXENHEIMER 
(Tentat;ive) PRODUCTIONS FOR 

- UNIVERS~ICTUR.ES 

We will be re;ortin9 separately on our ne9otiat~ 
!or possible place:ient of R. J. Reynold• p~cta i 
this 101&jor motion picture which will begin uction 
in 1983. tcn9 range arrangements are nece due to 
'-'• di••••• lo••'1on• pl•nn•4 for tl>i~. 

~ 
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·vxoEO HADNEsf:• IEINC: C.:.ST CAAYDE:: CL>JUt 
PRODUC':':ONS, INC. 

Thl• story ol the latest craze for video ~•chin•• •hova 
high school kid• and younq adult• competinq for top 
player avard•. The film 1• directed tovar4• t.b• youth 
itarket and vill be rel••••d 4ur1n9 th• su::cer of 1913. 
Saokin9 •c•n•• involvin9 youn9 adult• vill feature 
R.J. Reynold• ~roducta. 

•(tvt C."TERTAr.IMENT• GIL DOIJlIO. 

-; ... 
; . 

PU:SENTATIOll DTEJl­
TAINKJ:N'l' ~RODUCTION 

G11 4 Dobrica, a iOmanian a:ar popular in Europe, i• 
inv.i.ad by an laaric&n voman to perfom in Nev York 
City on·Nev Year••·Eve. Gil Dobrica, who plays himself, 
is • performer vfiO ain9a and dances. The camel billboard 
•ilJD r•ceivea a Jq_,•cond exposure on screen. Set still• 
vilr be availal:h ~aur. 

BEING WT F-"l&\SSY COMMURICA.'1'IOH/ 
SANDr~ 
PRO!>DCTION 

Thia is an old•taahioned detectiv• story. It will feature 
R. J. 18l"n?ld pzodacta. 

cc1 Dick Taylor 

._:_·~ .· .. ·~: ..... 
. . ;.;,·. · ... 
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