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IACK VALENTI

PREIDENT

CRIEF EXXCUIIVE OFFICER

July 2, 1997

The President
The White House T
Washington, D.C. 20500

Dear President Clinton:

We are writing to request a meeting with you because of our deep
concem that pressures arising from the current budget deal threaten
to halt critically important biomedical research in its tracks — at a
time when medical breakthroughs, offering the promise of new

treatments and cures for cancer and other diseases, are within our
reach.

There is bipartisan congressional support for biomedical research,
but additional funding was not explicitly provided in the budget
agreement with Congress. For this reason, we are requesting the
opportunity to meet with you — before the Appropriations
Commnittees act — to discuss the importance of these funds and the
position you will take on this issue. Specifically, we suggest a
time between July 10 and July 22.



In requesting this meeting, we are joined by our colleagues and
allies in this cause — among them, Dawn Steel, Brandon Tartikoff
and Christopher Reeve. Why do we care? Because all of us, like
all Americans, have been impacted by critical injury or life-
threatening disease — either directly or through our family and
friends. Biomedical research offers the hope of improved
treatments and cures.

Earlier this year — together with Friends of Cancer Research — we
formed the Creative Community Task Force on Cancer, comprised
of the most senior executives in the entertainment industry,
representing Disney, Castle Rock, Dreamworks, Wamer Brothers,
MCA/Universal, MGM, Paramount, Sony, Viacom, ABC, NBC,
CBS, and Fox. Our request also reflects the support of the Task
Force for a stronger federal commitment to this research.

We are asking to meet with you because we believe so deeply in

this cause and because we believe that you can make a critical
difference. We look forward to your reply.

(e A"

Sherry Lansing Jack Valenti

Sincerely,
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Hollywood taking heat for all the lighting up in films

LOS ANGELES - Hollywood films are smoking - and Washington is trying to put out the fire.

In a year in which leading characters in movies are puffing cigarettes and cigars at a higher rate than in
the past three decades, the Clinton administration has been carrying its crusade against tobacco to film

industry leaders. The goal: to curtail gratuitous smoking onscreen and quietly look at movie studios'
relationships with the tobacco industry.

Vice President Al Gore addressed the issue of onscreen smoking at a private session with studio and
network chiefs earlier this year in Los Angeles and requested a follow-up. On Sept. 4, Gore plans to
meet in Washington with executives including Paramount Pictures chief Sherry Lansing.

"The vice president thinks it's wrong for the tobacco industry and others, including Hollywood, to
glamorize tobacco use, thereby making it appealing to younger people,” says Gore spokeswoman Ginny
Terzano. "He understands that producers, directors and actors have an artistic license to do what they
want, but also believes they have a responsibility."

Hillary Rodham Clinton, whose personal causes are child welfare and smoking, is equally indignant over
smoking in the movies at a time when teen smoking rates are rising. "l am very concerned about the
mixed message our children are receiving regarding the use of tobacco products. The fact is that in many
of this summer's blockbuster films, the lead characters smoke," the first lady says.

Indeed, the curve of smoking onscreen has taken a dramatic upturn since the summer began. One week,
all five of the top five films at the box office featured smoking: Men in Black, Face/Off, Hercules, My
Best Friend's Wedding and Batman & Robin. Teens saw characters played by John Travolta, Julia
Roberts, Meg Ryan, Brad Pitt, Bruce Willis and Amold Schwarzenegger puff onscreen. Even the
animated Hades of Disney's Hercules lit a cigar.

In Men in Black, the No. 1 summer blockbuster and top-grossing film of the year, not only are the hip

alien creatures seen vigorously smoking, but they also cart identifiable cartons of Marlboro cigarettes
back to their planets.

Told by USA TODAY about criticism of smoking in the film, Men in Black director Barry Sonnenfeld
responded sharply. "We probably shouldn't let anyone smoke onscreen to the same extent that we
shouldn't let the Roadrunner drop an anvil on Wile E. Coyote. The Clinton administration and politics in

general should either stay away from this or change the Constitution to no longer allow freedom of
speech.”

Gore pulled no punches when he addressed onscreen smoking earlier this year at a session convened on
the issue of cancer awareness. Heads of the major movie studios and TV networks were present at the
breakfast on the Paramount lot, including Lansing, Warner Bros. co-chairmen Terry Semel and Bob

Daly, Viacom chief Sumner Redstone, NBC West Coast president Don Ohlmeyer and ABC president
/ Robert Iger.

"They were a little taken aback by the vice president's bluntness," says Helene Brown, director of
applications of research at UCLA's Johnsson Comprehensive Cancer Center, who attended the meeting.
"Here they were, all these studio heads, meeting to talk about cancer awareness. They were not invited
there to talk about onscreen smoking. And Gere was asking them as an industry to change the face of
smoking as a nation. He wanted them to censor films. . . . They felt that he was not paying any attention
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to their creative license."

"Nobody in that room is for smoking. All of us want to get rid of smoking as much as possible,"
counters Jack Valenti, president of the Motion Picture Association of America, who attended the session
and co-chairs the cancer task force. "Directors use it (smoking) as a creative choice. . . . The only way
we deal with issues like this is on a personal basis, through the guilds, individual writers and producers."

There's no simple explanation for the proliferation of movie smoking, though it's often described as a
prop that conveys character. In films, characters who smoke can indicate neurosis, insecurity, villainy,
risk-taking, sexiness or danger.

A study in the American Journal of Public Health in 1994 found that 38% of lead characters in movies
were portrayed smoking in the 1960s; 29% in the 1970s and 26% in the 1980s. While a '90s follow-up
has not been published yet, "We've seen a dropoff of brand placement in movies, but a big increase in
smoking" in films, says study co-author Stanton Glantz, cardiology professor at the University of
California at San Francisco.

Donna Shalala, secretary of Health and Human Services, also met privately with high-level
entertainment executives at the Los Angeles home of Lorraine and Sidney Sheinberg (former chief of
MCA) to convey the adminstration's concern about increased onscreen smoking and the parallel rise in
teen smoking. "Everyone in the creative community - and that includes actors - must take responsibility
for what goes up on the screen. They must not be unwitting accomplices in addicting another generation
of children," Shalala says.

The current box-office draw most associated with cigarettes is John Travolta, who has lit up in Ger
Shorty, Broken Arrow, Michael and Pulp Fiction and will do so in the upcoming She's So Lovely. He's a
nonsmoker offscreen, and Travolta's spokeswoman defends the actor's smoking as an artistic choice. "He
smokes for the character," Michelle Bega says.

Actors and actresses are powerful, argues Mike Basal, mass communications professor at the University
of Denver, who recently published a study on film smoking in the Health Communications journal.
"Celebrities are actually giving what effectively are ads" for smoking, he says.

Responding to increasing visibility of tobacco in films from major studios, the Justice Department has
made initial inquiries into possible illegal payoffs by tobacco companies for onscreen time - called
"product placement." Buying screen time for tobacco products is a federal crime if the film does not
display the same health hazard warning as cigarette packaging does. The tobacco industry has
acknowledged product placement in such older films as Licence to Kill (1989) but maintains that it no
longer engages in the practice.

No formal Justice Department investigation has been called, but "the fraud section of the criminal
division is conducting a criminal investigation concerning possible criminality in the tobacco industry
which I cannot discuss," says John Russell, a Justice Department spokesman.

Studios insist that back-fence deals are not being made with tobacco companies. "We have a strict policy
prohibiting product placing by tobacco companigs,” says Steve Ross, a senior vice president of product
placement for 20th Century Fox. He says he has never been approached by cigarette manufacturers, only
cigar makers. Policy is equally strict at Sony Pictures, says Mark Workman, a marketing vice president.

Onscreen, tobacco is provoking controversy, even within the industry. "Personally, I think there's too
much smoking in film," Valenti says. "But there's no dictatorial force in the motion picture industry.
There's no way you can wave a magic wand."By Clifford Rothman, special for USA TODAY '
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LLOS ANGELES -- Hollywood films are smoking -- and Washington is
trying to put out the fire.

In a year in which leading characters in movies are puffing cigarettes
and cigars at a higher rate than in the past three decades, the
Clinton administration has been carrying its crusade against tobacco
to film industry leaders. The goal: to curtail gratuitous smoking
onscreen and quietly look at movie studios' relationships with
the tobacco industry.

Vice President Al Gore addressed the issue of onscreen smoking
at a private session with studio and network chiefs earlier this
year in Los Angeles and requested a follow-up. On Sept. 4, Gore
plans to meet in Washington with executives including Paramount
Pictures chief Sherry Lansing.

"The vice president thinks it's wrong for the tobacco industry
and others, including Hollywood, to glamorize tobacco use, thereby
making it appealing to younger people," says Gore spokeswoman
Ginny Terzano. "He understands that producers, directors and
actors have an artistic license to do what they want, but also
believes they have a responsibility."

Hillary Rodham Clinton, whose personal causes are child welfare
and smoking, is equally indignant over smoking in the movies at
a time when teen smoking rates are rising. "I am very concerned
about the mixed message our children are receiving regarding the
use of tobacco products. The fact is that in many of this summer's
blockbuster films, the lead characters smoke," the first lady
says.

Indeed, the curve of smoking onscreen has taken a dramatic upturn
since the summer began. One week, all five of the top five films
at the box office featured smoking: Men in Black,

Face/Off, Hercules, My Best Friend's Wedding and Batman
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& Robin. Teens saw characters played by John Travolta,

Julia Roberts, Meg Ryan, Brad Pitt, Bruce Willis and Arnold Schwarzenegger
puff onscreen. Even the animated Hades of Disney's Hercules

lit a cigar.

In Men in Black, the No. 1 summer blockbuster and top-grossing
film of the year, not only are the hip alien creatures seen vigdrously
smoking, but they also cart identifiable cartons of Marlboro cigarettes
back to their planets.

Told by USA TODAY about criticism of smoking in the film, Men
in Black director Barry Sonnenfeld responded sharply. "We
probably shouldn't let anyone smoke onscreen to the same extent
that we shouldn't let the Roadrunner drop an anvil on Wile E.
Coyote. The Clinton administration and politics in general should
either stay away from this or change the Constitution to no longer
allow freedom of speech."

Gore pulled no punches when he addressed onscreen smoking earlier
this year at a session convened on the issue of cancer awareness.
Heads of the major movie studios and TV networks were present
at the breakfast on the Paramount lot, including Lansing, Warner
Bros. co-chairmen Terry Semel and Bob Daly, Viacom chief Sumner
Redstone, NBC West Coast president Don Ohlmeyer and ABC president
V/ Robert Iger.

"They were a little taken aback by the vice president's bluntness,"
says Helene Brown, director of applications of research at UCLA's
Johnsson Comprehensive Cancer Center, who attended the meeting.

"Here they were, all these studio heads, meeting to talk about
cancer awareness. They were not invited there to talk about onscreen
smoking. And Gore was asking them as an industry to change the

face of smoking as a nation. He wanted them to censor films.

They felt that he was not paying any attention to their creative
\ license."

"Nobody in that room is for smoking. All of us want to get rid
of smoking as- much as possible," counters Jack Valenti, president
of the Motion Picture Association of America, who attended the
session and co-chairs the cancer task force. "Directors use it
(smoking) as a creative choice. . . . The only way we deal with
issues like this is on a personal basis, through the guilds, individual
writers and producers."

There's no simple explanation for the proliferation of movie smoking,
though it's often described as a prop that conveys character.
In films, characters who smoke can indicate neurosis, insecurity,
villainy, risk-taking, sexiness or danger.

A study in the American Journal of Public Health in 1994
found that 38% of lead characters in movies were portrayed smoking
in the 1960s; 29% in the 1970s and 26% in the 1980s. While a '90s
follow-up has not been published yet, "We've seen a dropoff of
brand placement in movies, but a big increase in smocking" in
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films, says study co-author Stanton Glantz, cardiology professor
at the University of California at San Francisco.

Donna Shalala, secretary of Health and Human Services, also met
privately with high-level entertainment executives at the Los
Angeles home of Lorraine and Sidney Sheinberg (former chief of
MCA) to convey the adminstration's concern about increased onscreen
smoking and the parallel rise in teen smoking. "Everyone in the ’
creative community -- and that includes actors -- must take responsibility
for what goes up on the screen. They must not be unwitting accomplices
in addicting another generation of children," Shalala says.

The current box-cffice draw most associated with cigarettes is
John Travolta, who has 1lit up in Get Shorty, Broken
Arrow, Michael and Pulp Fiction and will do so in the
upcoming She's So Lovely. He's a nonsmoker offscreen, and
Travolta's spokeswoman defends the actor's smoking as an artistic
choice. "He smokes for the character," Michelle Bega says.

Actors and actresses are powerful, argues Mike Basal, mass communications
professor at the University of Denver, who recently published
a study on film smoking in the Health Communications journal.
"Celebrities are actually giving what effectively are ads" for
smoking, he says.

Responding to increasing visibility of tobacco in films from major
studios, the Justice Department has made initial inquiries into
possible illegal payoffs by tobacco companies for onscreen time
-- called "product placement." Buying screen time for tobacco
products is a federal crime if the film does not display the same
health hazard warning as cigarette packaging does. The tobacco
industry has acknowledged product placement in such older films
as Licence to Kill (1989} but maintains that it no longer
engages in the practice.

No formal Justice Department investigation has been called, but
"the fraud section of the criminal division is conducting a criminal
investigation concerning possible criminality in the tobacco industry
which I cannot discuss," says John Russell, a Justice Department
spokesman.

Studios insist that back-fence deals are not being made with tobacco
companies. "We have a strict policy prohibiting product placing
by tobacco companies," says Steve Ross, a senior vice president
of product placement for 20th Century Fox. He says he has never
been approached by cigarette manufacturers, only cigar makers.
Policy is equally strict at Sony Pictures, says Mark Workman,
a marketing vice president.

Onscreen, tobacco is provoking controversy, even within the industry.
"Personally, I think there's too much smoking in film," Valenti
says. "But there's no dictatorial force in the motion picture
industry. There's no way you can wave a magic wand."

GRAPHIC: EAR PHOTO, Color, Peter Iovino, New Line Cinema; PHOTO, Color, Peter
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TOWARD THE END OF THIS SUMMER'S hit film comedy "My Best Friend's Wedding, "
Julia Roberts is hunched on the floor of a hotel hallway, her back propped
against the door. The man she wants to marry is in the room getting news of her
betrayals. We see her extract -- from her bra, it appears -- a pack of
Marlboros. Hesitantly, shakily, she lights a cigarette. The viewer is supposed
to see the cigarette and her nervous smoking as a visible counterpart to the
panicky feelings of imminent loss that are sweeping over her. She's about to
explode, and this cigarette, as it often is in films, is a fuse. Utterly
desolate, out in the cold, Ms. Roberts never looked more appealing, huddled

around a brief flame and warming cinder, smoke streaming glamorously from her
nose.

Smoking, once again, is hot in the entertainment media. Half the movies
released between 1990 and 1995 featured a major character who chose to light up
on screen, a significant increase compared with 29 percent in the 1970's,
according to a recent study at the University of California, San Francisco. And
the trend appears to be accelerating. In her syndicated column earlier this
month, Hillary Rodham Clinton noted that 77 percent of all films last year had
scenes depicting smoking, as did every film nominated for best picture at the
Academy Awards. She went on to denounce films that "equate smoking with status,
power, confidence and glamour." Mrs. Clinton cites these facts in order to blame
Hollywood for an increase in teen-age smoking, "despite," she says, "the best
efforts of parents and teachers to educate children about the dangerous effects
of tobacco."

There can be no doubt about those efforts. In the last four and a half
years, American teen-agers have been the object of the most sustained and
systematic anti-smoking campaign ever mounted, directed at them from their
earliest age by every adult institution of authority, particularly by the
Clinton White House. Yet teen-age smoking during the same period has increased
alarmingly. The President himself announced a 30 percent increase in smoking

among 10th graders and 40 percent among 9th graders. Children are smoking more
and starting earlier.

Who can doubt that they are being influenced by the new aura of cool that
surrounds smoking in the media? When television isn't preaching the evils of
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_tobacco, it's putting cigarettes in the hands of unlikable characters, the ones
we love to hate. On the silver screen, the sexiest, most bewitching stars make

smoking look glamorous again. Somewhere along the way, all that preaching has
backfired.

Mrs. Clinton specifically points to smoking by Leonardo DiCaprio in "Romeo
and Juliet," and Kurt Russell in "Escape From L.A." But in "Sleebers," Brad Pitt
did it. Arnold Schwarzenegger telling "True Lies" did it. Kristin Scott Thomas
did it in "The English Patient." John Travolta does it in practically every film
he makes, even when he plays an angel, as he did last year in "Michael." Sharon
Stone in "Diabolique" smokes incessantly in order to show us she's malevolent.
Mel Gibson has gone back to cigarettes in order to make a film of Christopher
Buckley's witty novel "Thank You for Smoking," which ridicules anti-smoking
fanaticism. K. D.Lang, who doesn't smoke, just assembled an album of torch songs
about smoking, called "Drag."

Musically, on the Lang CD, taking a drag has Promethean echoes of fiery
conquests and the bluesy rhythm of romantic defeats. Cigarette fetishists abound
on the Internet at Web sites and in news groups, exchanging mildly pornographic
scenes of people smoking. In those aroused by the spectacle of masterly women
giving themselves pleasure (all nostril, mouth and fingers), smoking
languorously and slow, the moment of lighting up seems to spark the most
energetic erotic excitement.

MRS. CLINTON ARGUES that portrayals of cigarette smoking in films neutralize
or counteract the efforts of teachers, parents and Government officials. She
doesn't allow for the possibility that the films are merely exploiting the
climate of repression and censorship surrounding tobacco, an atmosphere that
those well-meaning efforts against smoking have brewed. She herself deserves
some credit, and some responsibility, for the way issues of health have been put
forth in tones of moral condemnation that entice transgression. As the preaching
becomes more intense, tobacco use is eroticized and surrounded by the odor of
what is reckless and tabooed, intensifying pleasure. That climate is bound to
thicken if the Attorney General's deal to regulate tobacco becomes law and even
vaster sums are dedicated to discouraging its use.

There is a sharp contrast between the image of smoking on television and in
films. In the new era, it is forbidden, for example, to show cigarettes used in
romantic situations, especially on television. It's hard to remember that in
1952 there was a CBS series called "The Continental." It featured Renzo Cesana,
billed as the "first electronic gigolo," dressed in a tuxedo, delivering a
monologue but conducting an on-screen seduction, in accents that were suave and
lightly Italian. He spoke to the camera as if it were a beautiful woman he was
trying to charm with subtle forms of verbal flattery and sexy body language. He
compliments you on your dress in ways that are not at all obvious -- are witty,
touching, personal. He avoids vulgar flatteries, only telling you what you
deeply want to hear. He's never lewd but endlessly suggestive. At the beginning
of the show you see a sterling silver -cockleshell, on which two cigarettes are
smoking. One has lipstick on the tip. He takes them both in his fingers and
extends the lipsticked one to you. It is as if his hand is coming through the
screen nonchalantly offering you a drag. The gesture is full of erotic
implications. If at that moment you yourself reach for a cigarette (mingling

your smoke in unison across the tube), it means he has made another conquest and
you've been continentaled.

P LEXSNEXS 7P

-&A member of the Reed Elsevier ple group

LEXIS-NEXIS ) LEXIS:NEXIS

-&A member of the Reed Elsevier plc group —&A member of the Reed Ehevier pl group



a

Page 8
The New York Times, August 24, 1997

These days, when smoking is seen on television (five times less often than in
the movies), it bears the signs of depravity, obliquity and inveterate
corruption. Consider how tobacco companies have recently come to play the role
of the Evil Empire, the embodiment of the purest evil and the most profound
moral turpitude. In a segment of "Touched by an Angel," Della Reese, in sonorous
tones, advises her erring client that God wants him to stop worﬁing for the
maliciously named Fairchild tobacco company and to stop smoking. "Thou shalt not
smoke" has become the 11th Commandment. Recently on "The Newshour With Jim
Lehrer," several leaders of the anti-smoking campaign repeatedly compared
negotiating with the tobacco companies to dealing with the Devil, with whom, it
is well known, one negotiates at one's peril. As in a dream, our Granny
Government echoes the piety of anti-smoking voices at the turn of the last
century, who raised the cry "Tobacco is a filthy weed, and from the Devil doth
proceed." Our leaders also sound like temperance crusaders denouncing the "demon
rum." Hearing this, one doesn't need to be 16 to have some sympathy for the
Devil.

In the opening frames of one episode of Fox's drama series "The X-Files,6"
before you see the face of the Cigarette Smoking Man (William B. Davis), you see
a rat between his feet, cloaked in shadows. Then a smoking butt drops to the
floor and chases the rat away. According to the principle, what chases resembles
what is chased: the cigarette is ratty.

And so, by metonymy, is the character, vermin to the core, whose odious lips
it recently touched. Everywhere in "The X-Files," in which evil men mostly
smoke, the cigarette is the index of the perverse underworld and filthy
underside of what is seen in public. You thought Lee Harvey Oswald killed the
President; it was actually Cancer Man (as fans and the show's lead character now
call the smoking character) obeying the dictates of a hypersecret,
intergovernmental conspiracy. When Cancer Man observes his patsy Oswald being
arrested in the movie theater for the crime he himself has committed, he lights
up a cigarette of cruel satisfaction. For us in the 90's, the great classic
cigarette of triumph has become an ironic token of horror -- the pure poison of
heartless intentions. In some "X-Files" segments, the smoke is the blue
embodiment of the dark motives that surround the evil deeds these men hatch in
the name of zealous patriotism. When the plotters order an assassination or
determine someone's fate, like Delphic oracles their words seem to come from
behind the tangible haze of their innumerable cigarettes.

Smoking on television hasn't always been a sign of villainy, of course. It's
still surprising to see Desi Arnaz in 1953, smoking like a fiend in the
maternity waiting room, on the famous episode when Lucy gives birth to Little
Ricky. You never see the mother, of course, only the expectant father sucking on
his cigarette, being brave for his wife but fighting hysterical panic, oblivious
to the cigarette he's madly consuming, and we can't stop watching. Cigarettes,
it's well known, are magnificent instruments for mitigating anxiety. They are
the friend of soldiers, journalists and actors in the wings -- people who must
wait for fateful events to occur.

It is even more surprising, today, looking at early television, to see the
title character of "Dr. Kildare" offering a light to one of his troubled
patients. In the very first scene of the premiere show, in 1961, Dr. Kildare,
played handsomely by Richard Chamberlain, bounds up the hospital stairs and puts
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quarters in a cigarette machine in the lobby. On the show, cigarettes are
practically his signature and convey the pervasive assumption that all good
doctors smoke. Offering a light or a cigarette, in the hospital, is a sign of
sympathetic attention, a gesture of conviviality and sociality that made Dr.
Kildare's hospital, before HMO's, a close-knit community. Smoking for the good
doctor is a way of taking a break while keeping awake; sleep is what the
cigarette wards off as the doctor pursues his exhausting rounds. It is an
infallible sign of his thoughtfulness: whenever Dr. Kildare is faced with a grim
alternative, he pulls out a cigarette. It indicates to the viewer that the
doctor's intervention is not only physical but mental and even intellectual. He
knows how to take the time to think, in the time of a cigarette, whose beautiful
smoke billowing around his head is the material embodiment of his calmly
evolving thoughts.

One shouldn't forget that cigarette advertising during the period sought and
regularly received endorsements from doctors. Philip Morris was "recommended by
eminent nose and throat specialists to those who smoke." On Ted Mack's "Original
Amateur Hour," the 01d Gold dancing pack and her sidekick, the box of matches,

once did a special little dance on the television screen to support the New York
Heart Fund Campaign.

Four decades later, in a television discussion of smoking in the movies, the
newswoman Cokie Roberts tried to defend "My Best Friend's Wedding" from
criticism by reminding us that "Julia Roberts didn't get the guy in the movie,"
that "it was the wholesome girl who won in the end." But it's an old story. We
always love a bad girl, and the bad girl smokes.

Eva Marie Saint had a classic scene in "Wish on the Moon," a 1950's "Goodyear
TV Playhouse" production. At the beginning of the hour, she's riding a train,
going to the Big Apple to make her fortune. She's dressed like a country girl,
sitting next to Phyllis Kirk, who looks sophisticated, reading a book and
smoking. Saint Eva Marie declines a cigarette and offers an apple in return. But
by the end of the hour she has undergone a startling metamorphosis. She has
become a tough Hollywood star. In the famous last scene, what once was innocence
is dressed to kill in a tight black sheath, her hair teased, her neckline
plunging. She is brashly doing business on the phone, a cigarette permanently
between her teeth or twirled at her fingertips. When she takes a puff, she blows
the smoke back up her nose, the sign of a hardened smoker who likes her poison

double. The cigarette she smokes, like certain cigars, is a sign that she has
arrived.

OUR LEADERS OFTEN ASSUME that teen-agers read naively and will imitate what
they are told is good for them and avoid what is disapproved. But one
consequence of such assumptions is the present forms of censorship, which,
however well meaning, may reinforce the behavior they seek to banish. Young
people need information, not preaching, about the harm that smoking does to
their development, to their bodies and to their futures. Confronted instead with
censorship, they become skilled in and devoted to reading between the lines. In

the end, the censor always incites aggressive curiosity about the very thing it
aims to keep from view.

The censorship effect has clearly been at work in America in recent years,

especially where teen-agers, inherently curious and skeptical of authority, are
concerned. The abyss between what can be said and shown about smoking and the
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fact that more than 25 million adults continue legally to smoke, despite the
warnings, constitutes an enigma that gets the attention of every adolescent.

They don't fail to notice either that there's a lot of secret smoking going
down.

CORRECTION-DATE: September 7, 1997, Sunday

CORRECTION: ' )
A picture caption on Aug. 24 about smoking in films and on television
referred incorrectly to Lucille Ball's character on the CBS series "I Love

Lucy." She was not shown smoking during her pregnancy; the photograph was from
an earlier episode of the series.

GRAPHIC: Photos: (Photofest (Mr. Travolta, Ms. Roberts, Mr. Davis, Mr. Pitt and
Ms. Stone). Phil Bray/Miramax (Ms. Scott Thomas). Smoke effect by David
Woods/The Stock Market.) (pg. 1); Lucille Ball's character on "I Love Lucy," with
Vivian Vance, left, happily smoked right through her television pregnancy. In
1952, Renzo Cesana had a CBS series in which two cigarettes and an ashtray were
his most important props. In "True Lies," Arnold Schwarzenegger showed that no
debonair secret agent's look was complete without a cigarette. In "Escape From
L.A.," Snake Plissken (Kurt Russell) ignored no-smoking laws. (Photographs by
Photofest) (pg. 31)

LANGUAGE: ENGLISH

LOAD-DATE: August 24, 1997
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After the Preaching, the Lure of the Taboo
By RICHARD KLEIN

oward the end of this summer's hit film comedy "My Best Friend's

Wedding," Julia Roberts is hunched on the floor of a hotel hallway, her

back propped against the door. The man she wants to marry is in the room
getting news of her betrayals. We see her extract -- from her bra, it appears -- a
pack of Marlboros. Hesitantly, shakily, she lights a cigarette. The viewer is
supposed to see the cigarette and her nervous smoking as a visible counterpart
to the panicky feelings of imminent loss that are sweeping over her. She's about
to explode, and this cigarette, as it often is in films, is a fuse. Utterly desolate,
out in the cold, Ms. Roberts never looked more appealing, huddled around a
brief flame and warming cinder, smoke streaming glamorously from her nose.

Smoking, once again, is hot in the entertainment media.
Half the movies released between 1990 and 1995
featured a major character who chose to light up on
screen, a significant increase compared with 29 percent
in the 1970's, according to a recent study at the
University of California, San Francisco. And the trend
appears to be accelerating. In her syndicated column earlier this month, Hillary
Rodham Clinton noted that 77 percent of all films last year had scenes
depicting smoking, as did every film nominated for best picture at the Academy
Awards. She went on to denounce films that "equate smoking with status,
power, confidence and glamour." Mrs. Clinton cites these facts in order to
blame Hollywood for an increase in teen-age smoking, "despite," she says, "the
best efforts of parents and teachers to educate children about the dangerous
effects of tobacco."

Sharon Stone in
"Diabolique (Photofest)

There can be no doubt about those efforts. In the last four and a half years,
American teen-agers have been the object of the most sustained and systematic
anti-smoking campaign ever mounted, directed at them from their earliest age
by every adult institution of authority, particularly by the Clinton White House.
Yet teen-age smoking during the same period has increased alarmingly. The
President himself announced a 30 percent increase in smoking among 10th
graders and 40 percent among 9th graders. Children are smoking more and
starting earlier.

Who can doubt that they are being influenced by the
new aura of cool that surrounds smoking in the media?
o . When television isn't preaching the evils of tobacco, it's
?};ﬁgtglftets?)] Sleepers”  hutting cigarettes in the hands of unlikable characters,
the ones we love to hate. On the silver screen, the
sexiest, most bewitching stars make smoking look
glamorous again. Somewhere along the way, all that preaching has backfired.

Mrs. Clinton specifically points to smoking by Leonardo DiCaprio in "Romeo
and Juliet," and Kurt Russell in "Escape From L.A." But in "Sleepers," Brad
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and Juliet," and Kurt Russell in "Escape From L.A." But in "Sleepers," Brad
Pitt did it. Arnold Schwarzenegger telling "True Lies" did it. Kristin Scott
Thomas did it in "The English Patient." John Travolta does it in practically
every film he makes, even when he plays an angel, as he did last year in
"Michael." Sharon Stone in "Diabolique” smokes incessantly in order to show
us she's malevolent. Mel Gibson has gone back to cigarettes in order to make a
film of Christopher Buckley's witty novel "Thank You for Smoking," which
ridicules anti-smoking fanaticism. K. D.Lang, who doesn't smoke, just
assembled an album of torch songs about smoking, called "Drag."

Musically, on the Lang CD, taking a drag has Promethean echoes of fiery
conquests and the bluesy rhythm of romantic defeats. Cigarette fetishists
abound on the Internet at Web sites and in news groups, exchanging mildly
pornographic scenes of people smoking. In those aroused by the spectacle of
masterly women giving themselves pleasure (all nostril, mouth and fingers),
smoking languorously and slow, the moment of lighting up seems to spark the
most energetic erotic excitement.

rs. Clinton argues that portrayals of cigarette smoking in films

neutralize or counteract the efforts of teachers, parents and Government

officials. She doesn't allow for the possibility that the films are merely
exploiting the climate of repression and censorship surrounding tobacco, an
atmosphere that those well-meaning efforts against smoking have brewed. She
herself deserves some credit, and some responsibility, for the way issues of
health have been put forth in tones of moral condemnation that entice
transgression. As the preaching becomes more intense, tobacco use is eroticized
and surrounded by the odor of what is reckless and tabooed, intensifying
pleasure. That climate is bound to thicken if the Attorney General's deal to
regulate tobacco becomes law and even vaster sums are dedicated to
discouraging its use.

There is a sharp contrast between the image of smoking

on television and in films. In the new era, it is

forbidden, for example, to show cigarettes used in - .

romantic situations, especially on television. It's hard to f:“!'a Roberts in "My Best
. . riend's Wedding

remember that in 1952 there was a CBS series called  (photofest)

"The Continental." It featured Renzo Cesana, billed as

the "first electronic gigolo," dressed in a tuxedo,

delivering a monologue but conducting an on-screen seduction, in accents that

were suave and lightly Italian. He spoke to the camera as if it were a beautiful

woman he was trying to charm with subtle forms of verbal flattery and sexy

body language. He compliments you on your dress in ways that are not at all

obvious -- are witty, touching, personal. He avoids vulgar flatteries, only telling

you what you deeply want to hear. He's never lewd but endlessly suggestive.

At the beginning of the show you see a sterling silver cockleshell, on which two
cigarettes are smoking. One has lipstick on the tip. He takes them both in his
fingers and extends the lipsticked one to you. It is as if his hand is coming
through the screen nonchalantly offering you a drag. The gesture is full of
erotic implications. If at that moment you yourself reach for a cigarette
(mingling your smoke in unison across the tube), it means he has made another
conquest and you've been continentaled.

These days, when smoking is seen on television (five times less often than in
the movies), it bears the signs of depravity, obliquity and inveterate corruption.
Consider how tobacco companies have recently come to play the role of the
Evil Empire, the embodiment of the purest evil and the most profound moral
turpitude. In a segment of "Touched by an Angel," Della Reese, in sonorous
tones, advises her erring client that God wants him to stop working for the
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tones, advises her erring client that God wants him to stop working for the
maliciously named Fairchild tobacco company and to stop smoeking. "Thou
shalt not smoke" has become the 11th Commandment. Recently on "The
Newshour With Jim Lehrer," several leaders of the anti-smoking campaign
repeatedly compared negotiating with the tobacco companies to dealing with
the Devil, with whom, it is well known, one negotiates at one's peril. As in a
dream, our Granny Government echoes the piety of anti-smoking voices at the
turn of the last century, who raised the cry "Tobacco is a filthy weed, and from
the Devil doth proceed.” Our leaders also sound like temperance crusaders
denouncing the "demon rum." Hearing this, one doesn't need to be 16 to have
some sympathy for the Devil.

In the opening frames of one episode of Fox's drama
series "The X-Files," before you see the face of the
John Travolta in Cigarette Smoking Man (William B. Davis), you see a
"Michael" (Photofest) rat between his feet, cloaked in shadows. Then a
smoking butt drops to the floor and chases the rat away.

According to the principle, what chases resembles what
is chased: the cigarette is ratty.

And so, by metonymy, is the character, vermin to the core, whose odious lips it
recently touched. Everywhere in "The X-Files," in which evil men mostly
smoke, the cigarette is the index of the perverse underworld and filthy
underside of what is seen in public. You thought Lee Harvey Oswald killed the
President; it was actually Cancer Man (as fans and the show's lead character
now call the smoking character) obeying the dictates of a hypersecret,
intergovernmental conspiracy. When Cancer Man observes his patsy Oswald
being arrested in the movie theater for the crime he himself has committed, he
lights up a cigarette of cruel satisfaction. For us in the 90's, the great classic
cigarette of triumph has become an ironic token of horror -- the pure poison of
heartless intentions. In some "X-Files" segments, the smoke is the blue
embodiment of the dark motives that surround the evil deeds these men hatch in
the name of zealous patriotism. When the plotters order an assassination or
determine someone's fate, like Delphic oracles their words seem to come from
behind the tangible haze of their innumerable cigarettes.

Smoking on television hasn't always been a sign of villainy, of course.

It's still surprising to see Desi Arnaz in 1953, smoking like a fiend in the
maternity waiting room, on the famous episode when Lucy gives birth to Little
Ricky. You never see the mother, of course, only the expectant father sucking
on his cigarette, being brave for his wife but fighting hysterical panic, oblivious
to the cigarette he's madly consuming, and we can't stop watching. Cigarettes,
it's well known, are magnificent instruments for mitigating anxiety. They are
the friend of soldiers, journalists and actors in the wings -- people who must
wait for fateful events to occur.

[t is even more surprising, today, looking at early

television, to see the title character of "Dr. Kildare"

offering a light to one of his troubled patients. In the . ,

very first scene of the premiere show, in 1961, Dr. Lucille Ball's character on

Kildare, played handsomely by Richard Chamberlain, s:,,%,%z rL,Zf,)tl thl}%%%lll]yher

- bounds up the hospital stairs and puts quarters in a television pregnancy.

cigarette machine in the lobby. On the show, cigarettes

are practically his signature and convey the pervasive

assumption that all good doctors smoke. Oftering a light or a cigarette, in the
hospital, is a sign of sympathetic attention, a gesture of conviviality and
sociality that made Dr. Kildare's hospital, before HMO's, a close-knit
community. Smoking for the good doctor is a way of taking a break while
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community. Smoking for the good doctor is a way of taking a break while
keeping awake; sleep is what the cigarette wards off as the doctor pursues his
exhausting rounds. It is an infallible sign of his thoughtfulness: whenever Dr.
Kildare is faced with a grim alternative, he pulls out a cigarette. It indicates to
the viewer that the doctor's intervention is not only physical but mental and
even intellectual. He knows how to take the time to think, in the time of a
cigarette, whose beautiful smoke billowing around his head is the material
embodiment of his calmly evolving thoughts.

One shouldn't forget that cigarette advertising during the period sought and
regularly received endorsements from doctors. Philip Morris was
"recommended by eminent nose and throat specialists to those who smoke." On
Ted Mack's "Original Amateur Hour," the Old Gold dancing pack and her
sidekick, the box of matches, once did a special little dance on the television
screen to support the New York Heart Fund Campaign.

Four decades later, in a television discussion of smoking in the movies, the
newswoman Cokie Roberts tried to defend "My Best Friend's Wedding" from
criticism by reminding us that "Julia Roberts didn't get the guy in the movie,"
that "it was the wholesome girl who won in the end." But it's an old story. We
always love a bad girl, and the bad girl smokes.

Eva Marie Saint had a classic scene in "Wish on the Moon," a 1950's
"Goodyear TV Playhouse" production. At the beginning of the hour, she's
riding a train, going to the Big Apple to make her fortune. She's dressed like a
country girl, sitting next to Phyllis Kirk, who looks sophisticated, reading a
book and smoking.

Saint Eva Marie declines a cigarette and offers an apple in return. But by the
end of the hour she has undergone a startling metamorphosis. She has become a
tough Hollywood star. In the famous last scene, what once was innocence is
dressed to kill in a tight black sheath, her hair teased, her neckline plunging.
She is brashly doing business on the phone, a cigarette permanently between
her teeth or twirled at her fingertips. When she takes a puff, she blows the
smoke back up her nose, the sign of a hardened smoker who likes her poison
double. The cigarette she smokes, like certain cigars, is a sign that she has
arrived.

ur leaders often assume that teen-agers read naively and will imitate what

they are told is good for them and avoid what is disapproved. But one

consequence of such assumptions is the present forms of censorship,
which, however well meaning, may reinforce the behavior they seek to banish.
Young people need information, not preaching, about the harm that smoking
does to their development, to their bodies and to their futures. Confronted
instead with censorship, they become skilled in and devoted to reading between
the lines. In the end, the censor always incites aggressive curiosity about the
very thing it aims to keep from view.

The censorship effect has clearly been at work in America in recent years,
especially where teen-agers, inherently curious and skeptical of authority, are
concerned. The abyss between what can be said and shown about smoking and
the fact that more than 25 million adults continue legally to smoke, despite the
warnings, constitutes an enigma that gets the attention of every adolescent.
They don't fail to notice either that there's a lot of secret smoking going down.

Richard Klein is the author of "Cigarettes Are Sublime" and "Eat Fat."

08/25/97 17:22:42



Marketglace -- WSJT Interactive Edition http/interactive. wsj.com/cdition/current/articles/SB890099668855092000.htm
’

Hollywood Has a Strong Message
: For Antismoking Activists: Butt Out

: By SUEIN L. HWANG and JOHN LIPPMAN
i Staff Reporters of THE WALL STREET JOURNAL

i A year after Vice President Al Gore scolded studio executives for the
i proliferation of smoking in movies, there's mounting pressure on :
i studios from antismoking groups. But they say they're repeatedly

| getting the cold shoulder when they try to talk to industry

: heavyweights.

i i "They kept slamming the door," says Helene Brown, a long-time :
. i cancer-prevention activist who lectures at the University of California
| at Los Angeles and who attended last February's meeting with the
i two movie executives and Mr. Gore.

One of the unreachables is Jack Valent,
president of the Motion Picture
Marketing/Media ﬁ;@iaﬁog OfAngﬂc,a;“ Jca;]‘;lfafy’,ﬂ‘e

. 3 erican Cancer Society's ornia :
Health & S oL . ... . . i 5
€2 clence i division sent Mr. Valenti a petition with 105,000 signatures deploring
the number of smoking scenes in the movies. The package was 5

In this Section:

Business Focus

Lﬂv. : wrapped 1n black shiny paper inscribed with the names of Hollywood
Who's News | stars who had died from smoking. An accompanying letter asked him
Small Business fora meeﬁng. g
Columnists

| Pithy Reply

i Two months later came a two-paragraph reply from Mr. Valenti, who |
i wrote: "I want to assure you that I have raised the issue of smoking in
i films to the creative community through the Guild presidents, and

: that the public's concerns are being taken very seriously by the

i industry."
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Leonardo DiCaprio
wore corsets then, and people smoked," Ms. Sanchim says. "We 5
| certainly did not seek to glamorize it." She argues that Mr. DiCaprio's
 smoking was appropriate because his character is "an artist, a free :
1 spirit” and that Ms. Winslet's puffs are an act of rebellion, not a plug
| for smoking.

http://intcractive. wsj.com/edition/current/articles/SB890099668855092000.htm

i Mr. Valenti says the petitions were wrongly sent to the Los Angeles
: office of the MPAA rather than to Washington, resulting in the

i lengthy delay. American Cancer Society staff members say they

i called in advance to verify Mr. Valenti's address. "We addressed the
1 boxes directly to Mr. Valenti,"” says Alan Henderson, president of the :
: society’s California division. "I thought the response would be a little
i more timely."

: The group still hopes to talk to Mr. Valenti. As for Mr. Valenti, he
: says he has had at least four meetings with studio executives over the
| past year over the issue. In any case, he disputes that Hollywoodis
¢ handling smoking irresponsibly. "I don't see a lot of smoking in films,

Hear top news of the hour

iand Isee alot of films," he says.

: Meanwhile there are signs that smoking in movies is continuing to

i flourish. Julia Roberts puffs away in "My Best Friend's Wedding," a
i movie that young teenage girls helped turn into a blockbuster. Will

i Smith chomps a stogie in "Independence Day." University of

i California at San Francisco researchers analyzed five top-grossing :
! films each year and found that while only one lead character smoked
1 in 1990, 80% of moviedom's male leads lit up in 1991-96. 5

As the Oscars approach, both sides are
sounding off on the blockbuster "Titanic."
Critics decry the movie for its portrayal of
cigarette-smoking by its young stars Leonardo

B DiCaprio and Kate Winslet, whose character
Bl lichts up in defiance of her stuffy fiance.

f Lighting Up

Rae Sanchini, the movie's executive producer,
argues that the movie portrays smoking

realistically, given the social acceptance of it in
1912, the year of the Titanic disaster. "Women

i "Those are exactly the messages the tobacco industry seeks to

i convey," counters Stanton Glantz, medical professor at the Uruvers1ty
{ of California at San Francisco and co-author of the recent

i smoking-in-movies study.

For Sherry Lansing, chairwoman of the Paramount Motion Picture
i Group, smoking in the movies might seem a natural cause: She is a
i well-known advocate of cancer research. Nevertheless, Ms. Lansing

"said to me this is an issue she can't get wrapped up in," says Ms.

3/17/98 9:57 AM
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Brown, the cancer-prevention crusader.
Ms. Lansing declines to comment.
Other Crusades?

Working against the antismoking groups is Hollywood's fear that

i knuckling under to antismoking forces could open up the door to

i other crusades. "The small details of a performance -- mannerisms,
i gestures, habits -- must be at the discretion of the storyteller,"” says
i Tom Rothman, president of production at Twentieth Century Fox

i Film Corp.

i Nevertheless, one Hollywood powerhouse does avoid smoking

i scenes: Walt Disney Co. enforces an unwritten rule barring 3
| protagonists from smoking in just about all of its movies, according to :
i people familiar with the studio; the ban includes adult-oriented fare
i made under the Touchstone banner.

i Doug Liman, director of the popular Generation X flick "Swingers," is -
i still debating whether smoking should be featured in his planned :
i shoot of "Go," a movie featuring the misadventures of two 5
i 18-year-old women who move on to Las Vegas. Set to begin shooting |
i in two weeks, "Go" "s script explicitly calls for the protagonists to :
i light up.

Although he is opposed to "gratuitous”
smoking, "I have a job to tell a story, and
tell it in the most effective way possible,"
Mr. Liman says. "If there's smoking in the

politically and personally.”

Mr. Liman bristles at the incursions of

"If an antismoking group lobbied me
directly, I would get really offended, and it

Susan Sarandon | would only encourage me to show
i smoking," he says. "I would feel like that was censorship."

¢ At least one well-known director, Curtis Hanson, intentionally avoids
| using cigarettes. His most recent film, "L.A. Confidential,” is set in the
£ 1950s and replicates the look and feel of a smoky Humphrey Bogart
: flick. But there's hardly any actual smoking in the critically acclaimed
i movie, or in Mr. Hanson's two other movies, "The River Wild" and
{ "The Hand That Rocks the Cradle.”

"In matters of personal style and behavior, movies have always been
i influential," Mr. Hanson says. As for smoking on screen, he says:

movie, it will have gone in with thought and
consideration -- not only artistically but also |

antitobacco activists in the creative process.
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| "My attitude is: Why glamorize it?"
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Racord Type: Record

To: Cynthia A. Rice/OPD/EOP

cc:
Subject: Typol Tomorrow's Meeting Participants

Record Type: Record

To: Cynthia Dailard/OPD/EOP

ce: Kris M Balderston/WHO/EQP
Subject: Typol Tomorrow's Meeting Participants

USDA Patrick Steel, Deputy Chicf of Staff

{Plus One)
DOD Pam Berkowsky, Special Assistant to the Chief of Staff

(Plua One) doebin Joknsen
DOT Steve Okun, Office of the General Counsel

rubh;. Uf\dli—".‘

Interior Juckie Lowey, Deputy Director of the National Park Service

John Berry, Assistant Secretary, Policy, Management and Budget DEstry Darvid
. 2.$8-4QAub> 2356+
GSA Eric Dodds, Deputy Chief of Staff

[ —
Donerd &erry

Emily Hewitt, General Counsel 20%-334}

We've WAVEd them in. If you have any questions, please call Kris (6-2572) or me (6-7074).

Thank you!
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FILMING AND FPHOTOGRAPEY

INTRODUCTION

Cameras are used by visitors, commercial interests and
representatives of the media in units of the National
Park System for a variety of reasons. It is the
responsibility of the park manager to determine if a
proposed filming or photography activity falls into the
category of a normal visitor activity, a First Amendment
right, or a special park use requiring a permit.

Requests for use of NPS sites for filming and
photography have raised concerns for park managers
including site access, potential resocurce impacts,
distraction of other park users, diversion of park staff
.to accommodate projects, and financial considerations of
cost recovery and user fees. This Appendix provides
site managers with tools to - develop consistent,
appropriate, and legally defensible plans for evaluating
requestes for use of NPS sites for a’ variety of film,
video and still photography project, and for managing
those activities.

POLICY

It is the policy of the National Park Service to allow
photography and filming within the National Park System
consistent with the protection and public enjoyment of
resources, The NPS will manage these activities
according to the following principles: -

- Natural, cultural, wilderness, and recreational
resources will be protected from Ccamage and
destruction.

- Filming will not unduly conflict with the public's.
normal use and enjoyment of a park.

- Visitors using cameras and/or recording devices for
their own personal use are generally exempt from
film permit requirements.

- Coverage of breaking news never requires a permit
but is subject to imposition of restrictions and

1
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conditions necessary to protect park resources and
public health and safety, and to prevent derogation
of park values,

- NPS will not censor  the content of any
filming/photography done in accordance with these
principles, nor require finished film products for
review, files or documentation purposes.

The Special Use Permit (Form 10-114) is the instrument
used to authorize filming or photography. The park
Superintendent shall determine when a permit for filming
or photography will be required and what costs, if any,
must be recovered. During certain times, (e.g. periods
of peak visitation or high fire danger), the Superinten-
dent may deny any or all requests for special use
activities, including filming, If filming activities
are inherent in an event or use for which a Special Use
Permit has been or will be issued, conditions and
permission for filming may be included in that Special
Use Permit. :

Generally, permits are not required for:
- visitors taking photographs oy making videos;

~ news crews or sound technicians, at news-breaking
events.

A permit is required if the Superintendent determines
that there is a likelihood of the projects harming the
park’s natural, cultural or recreational rasources, or
creating unacceptable health or safety risks, or
disrupting visitor use and enjoyment. All projects will
be thoroughly reviewed not only to ensure protection of
the park’s resources and values, but also to prevent
adverse impact on neighboring communities and non-park
interests. The evaluation will ccnsider pedestrian and
vehicle access and traffic, availability of wvisitor
parking, the permittee's needs for vehicles and
equipment, and other potential project-reiated impacts.
Safety issues must be identified and resolved.

Exhibit 1 1s intended as a handout for both commercial
and non-commercial photographers and 1is a one page
explanation of Service policy on filming and photogra-
phy.

]
4
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The permii process provides the Superintenaent and ths
applicant an opportunity tc discuss the proposed project
and to establish reasonable conditions Te protect NFPS
interests. Use cf the NPS Arrowhead in titles, credits
or other deliberate disclosure, requires the permission
of the Director (see 36 CFR 11.2). Aircraft activities
involved in the filming may also require conditions.

If the impacts of the project can be mitigated t¢ the
Superintendent's satisfaction, a project request may be
approved, but park managers may not sign location
releases supplied by permittees. Documentation of the
application and permit review process serves .as the
administrative record, and should include the reasoning
behind permit restrictions and any waivers of restric-
tions. '

The Wilderness Act prohibits the conduct of "commercial
enterprises"” on Federal lands that have been designated
as wilderness (16 U.S.C. 1133(c¢)) Subsection (c¢) (5)
provides the only exception to this saying that such
conduct may be allowed "to the extént necessary for
activities which are proper for realizing the
recreational or other wilderness purposes of the area."

It may, therefore, be possible to Jjustify certain
educational and informational commercial filming or
photography in wilderness since such services c¢ould be
rationalized as "W proper for realizing"” the
educational purposes of wilderness. However, most types
of commercial advertising filming or photography could
not avail themselves of this exception.

The NPS cannot control filming or photography projects
occurring outside park areas, even though they may
include a simulation of park features, uniforms or other
equipment.

FIRST AMENDMENT CONSIDERATIONS

Rights, Permits, and Cost Recovery

Some filming and photography projects are First
amendment activities. (Refer to Appendix 5) The fact
that a permit may be required for filming does not mean
that the Government may censor or control a £film's
content. Just as is true for any other type of park

3
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use, the potential for resource damage or, 1in some
cases, the proposed acctions of a group that might pcse
health and safety ccncerns both to  themselves and
visitors, may trigger the requirement for a permit.
However, the NPS may not regquire the payment of fees,
insurance coverage or a performance bond for a first
amendment activity, nor may it recover 1its costs
incurred in managing the activity.

Breaking News

Superintendents must recognize that some activities
involving news-breaking events are exempt from permit
requirements under the First Amendment. Breaking news
is an event that cannot be covered at any other time or
location. Coverage of Dbreaking news never requires a
permit, but is subject to restrictions and conditions
- necessary to protect park resources and public health
and safety, and to prevent derogation of park. resources
and values.

Feature Stories

With the exception of breaking news stories, filming and
photography, like all other commercial park uses are

privileges. However, the NPS usually sees significant
benefit from the production of "human interest" or
"travelogue" segments filmed in parks. These benefits

include educational information on park programs, public
awareness of park-specific problems, and constituency
building which may aid in accomplishing the.mission of
the NPS. The cost of otherwise reaching such a large
audience is often prohibitive, and the benefit of such
media exposure often exceeds the direct cost to the park
in permitting and/or monitoring the production. With
this in mind, the Superintendent may reduce or waive

fees for projects which provide benefit to the NPS. .-

On occasion, the NPS Office of Public Affairs may
generate media interest in stories which, while not

considered '"breaking news," nonetheless affect the

public's perception of the Service. When in doubt as to
the '"newsworthiness" or educational/public relations
benefit of a filming activity, the Superintendent or
appropriate designate will consult the park or Regional

public affairs officer.
4
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When media interest 1s generated pDy a public affairs
office, for instance through a press release, 1t 1is
incumpent upcn that office to contact the park and
coordinate filming activities so that respording medla
can easily obtain the story presented to them.

DONATIONS

The NPS has authority to accept donations, but not to
solicit donations. Therefore, NPS managers must not
initiate discussion of a possible donation with any
permit applicant. In addition, the applicant must not
be approcached by a representative of a cooperating
association, friends group, or other park partner for a
donation while the application is being considered, the
permit is negotiated, and the permitted activities are
ongoing.

An applicant's offer of a donation to the park must not
'in any way influence the NPS manager's decision to issue
or deny a permit, nor can it be allowed to influence the
manner in which a permit is administered. 1In instances
when a permit applicant veluntarily indicates an
interest in making a donation to the park, the park
manager and other NPS employees involved in
administering the permit should refrain from discussing
with the applicant the details (such as dollar amount)
of the donation until after the permitted activity is
completed. This will help to ensure that the prospect
of a donation does not cause a lapse in objectivity and
thereby create an ethical dilemma. -

UNAUTHORIZED FILMING

Some film makers or photographers may be unaware that
certain filming and photography activities- require a
permit, cost  recovery, insurance certificate, or
performance bond. When the Superintendent or a park
staff member becomes aware that filming/photeography
activities that would normally require a permit are
being conducted without a permit, he/she will contact
the 1individual or group, explain the requirements
necessary to comply with regulations, and resolve the
issue as soon as possible. A photographer or film maker

5
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who fails to obtain a reguirad permit 1s subject to
prosecution under Federal, state, county, or local laws
and regulations. A photographer or film maker who fa:ils
to comply with the terms and conditions of a permit may
have their permit suspended or revoked, and may also be
prosecuted under applicable laws and regulations.

PROCEDURES

Credit lLines

.~ Credit 1line prohibition: A credit line is
specifically prohibited in instances involving product
or commercial advertisement, in films promoting an
industry, and in films designed to influence congres-
sional initiatives. ' '

~ QOptional Credit Line: The Superintendent may
request a credit line in films produced in whole or in
part on Service lands unless the subject matter is such
that a c¢redit 1line is not desirable. A producer's
willingness to give a credit line will not be a
consideration in the granting of a permit. -

~ Format of Credit Line: The suggested format for a
credit line is:

Name (8) of area(s)
NATIONAL PARK SERVICE
U.S. DEPARTMENT OF THE INTERIOR
-~ Use of Museum Collections: Refer to the Museum
Handbook for credits relating to Museum Collections.

Government property and symbols

Government property (including the uniform) will not be
used, loaned or rented to a film company or diverted
from its normal use for filming purposes except as
stated below. (See 43 C.F.R. 20.735.15).

- Rental of NPS equipment on a reimbursable basis
pursuant to 16 U.S.C. 1-b(5) is authorized only to

6
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DRAFT: July 1, 1998

MEMORANDUM FOR THE HEADS OF VARIOUS EXECUTIVE DEPARTMENTS AND
AGENCIES

Subject: Prohibiting Underage Smoking on Federal Land; Denying Filming Privileges on
Federal Property for Films that Portray Underage Smoking.

Underage smoking is a very serious problem in this country. Every day, 3000 children and
adolescents begin smoking on a regular basis, and 1000 die prematurely as a result. Cigarette
smoking rates among high school students rose by nearly a third between 1991 and 1997, from

27.5 percent to 36.4 percent. Almost 90 percent of all smokers began using tobacco products as
teenagers.

The pervasive depiction of smoking in television and films may help account for why underage
tobacco-use is such a serious problem in this country. Children and adolescents are very
impressionable, and popular culture often has a significant influence on their lives. Films that
feature actors or actresses who smoke on-screen send confusing messages to children which may
undermine anti-tobacco messages promoted by their parents, teachers and communities. An
estimated 85 percent of children ages 12 to 17 attend movies, and those between the ages 12 and
20 account for a disproportionate number of movie goers. Regrettably, 77 percent of all major

motion pictures in 1996 portrayed the use of tobacco. In most of these movies, the lead actor or
actress smoked.

For three years, this Administration has worked to reduce underage smoking. That is why, in
1995, 1 directed the Food and Drug Administration to propose a rule regulating the sale of
tobacco products to minors. The FDA rule, issued in August 1996, sets a Federal minimum age
of 18 to purchase tobacco products and requires photo identification for individuals under the age
of 27. States are also undertaking significant efforts to reduce youth smoking. Laws in all 50
states prohibit the sale of tobacco products to minors, and several states have initiated valuable
counteradvertising campaigns designed to reduce youth smoking. These campaigns play a
critically important role by countering the images of underage smoking that otherwise pervade
advertising, the media, and youth culture.

However, we must do much more to prevent underage smoking. That is why I have called on
Congress to pass comprehensive legislation that will stop young Americans from smoking before
they start. While I continue to fight to enact comprehensive tobacco legislation, I am determined
to move forward to protect America’s children from tobacco.

First, I direct you to develop within 45 days the guidelines or regulations necessary to ban
tobacco use by children under the age of 18 on Federal property, including national forests and
parks, [US embassies] and on Department of Defense installations. These guidelines or
regulations shall outline steps you will take to ensure enforcement and publicity of this
prohibition. Enforcement activities shall include confiscating the illicit tobacco products and
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reporting violators to their state of residence. You shall also consider steps you can take to
encourage tribal governments to adopt, enforce and publicize a ban on tobacco use by minors on
Indian lands that are subject to their jurisdiction, while respecting the ceremonial and religious
use of tobacco in Tribal communities.

Second, I direct you to develop within 45 days the guidelines or regulations necessary to deny
filming privileges on Federal property for any movie or television program that portrays underage
smoking. Federal property shall include all Federal parks and forests, [US embassies], and
installations, land or property controlled by the Department of Defense, Coast Guard, or NASA.
[Tribal Governments are encouraged to adopt and enforce policies that would prohibit the
filming on Indian Country that is subject to their jurisdiction, if the proposed movie or television
program portrays underage smoking in manner that does not convey ceremonial or religious use.]

You are authorized and directed to publish this memorandum in the Federal Register.
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BODY :

When producer-writer Chris Carter needed to create a villain for
"The X-Files, "he opened a pack of smokes. Cigarette Smoking Man was
born to puff his way through one sinister plot after another, from
television to the big screen.

When writer-director Don Roos needed a villain for "The Opposite of
Sex,"he came up Christina Ricci's tart-tongued, chain-smoking
character, someone who tossed. a cigarette butt into her father's grave
at his funeral.

Julia Roberts lighting up in"My Best Friend's Wedding."Passengers
taking drags in "Titanic."

American movies continue to reek of cigarettes even as courts,
states, and politicians take aim at the tobacco industry.

0ddly, the cinematic puffing comes while tobacco is said to be
playing a lesser role on the business side of Hollywood. Although
Minnesota's recent $ 6 billion settlement with the tobacco industry
included a ban on cigarette product placement deals in the movies,
producers contend they haven't entered into such deals for years.

A Federal Trade Commission report to Congress found that tobacco
companies have spent no money on film product placement since 1989. By
contrast, other product placement deals have flourished with everything
from automakers to a video chain scrambling to get screen time.

Still, the smoking issue smolders in Hollywood.

Filmmakers insist they have a First Amendment artistic right to use
cigarettes for character development. Activists say filmmakers wield a
powerful influence over young and impressionable audiences and therefore
have a social responsibility not to glamorize smoking.

"I'd like to get rid of smoking on the screen," said Jack Valenti,
president of the Motion Picture Association of America."I've talked to
a number of directors and producers, but they tell me that even though
many of the actors and actresses don't smoke, they still use cigarettes
for character development.
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"In 20 seconds, with a cigarette, you can show nervousness,
arrogance, anxiety."

But critics like Stanton Glantz, a professor of medicine at the
University of California at San Francisco, aren't convinced.

"I think the creative thing is a bunch of BS,"he said. "The fact is
that the amount of smoking going on in movies has skyrocketed, and I
haven't seen any big change in the overall plot lines of films that
somehow made this desperately necessary to be creative."

Glantz's study of top-grossing movies found that movie smoking has
returned to 1960s levels after three decades of decline. Only about 14
percent of on-screen tobacco use is contextually linked to "adverse
social or health effects.™

Another study, by the American Lung Association last year, surveyed
133 movies and found that 77 percent had at least one scene in which a
character smoked. Eleven percent had more than 50 smoking incidents.

The increase has come despite years of complaints about screen
smoking. Last December, Vice President Al Gore contended that Hollywood
was partly to blame for teenage smoking.

In April, the Centers for Disease Control and Prevention said the
number of teenage smokers is steadily rising and that 25 percent of U.S.
adults smoke, a proportion that has held steady in recent years after
large drops since the 1970s.

The latest pressure on Hollywood to change came in May from
Minnesota, where tobacco companies agreed in a settlement to ban
payments for tobacco products in movies nationally.

Although it is said by Hollywood to have no practical economic
impact, the provision, Minnesota prosecutors argue, put movie people on

notice.

"Am I saying that we have evidence that producers were paid money?
We don't have that evidence,"said Minnesota Assistant Attorney General

Doug Blanke."But there have been a lot of films lately that would cause
one to wonder."

LANGUAGE: English

LOAD-DATE: June 29, 1998
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letter from Philip Morris to Congressman
—— Luken about Superman !l and James Bond movie;

. PHILIP MORRIS
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Februacy 24, 1909

The Honorabls Thomas A. Lukan

Chairman, Subcommitteae on Traansportacionm,

Tourism, and Hszardous Materials

Committes on Energy and Coumerce T -
U.S. House of Represencatives

Room 2123, Rsyburm House Office Building

VYashington, DC 20414

Dear Chairman Luken:

Hamish Maxwell, Chairman of Philip Morris Coapanies Inc., has
askad me to raspoad to your letter of Jenuary 23, 1989.

Your {nquiry touches upon a practice which ve undecstand hss
becons commonplace in recent yeacrs. chat Ls the paymenct of fess to
movie producers for the placesent of product {n che movies being \
filmsed by the producers. Much has been vrictten about chis praccice
{n the press. For example. as you zay knov, the aost videly cited
example of product placement wvas cthe use of "Reese's Pleces® candy
{n the movie 2E£.I.°. Commonplace product placeasnts ctoday rangs
from automobiles Co pec foods. According to the
Cincinnati Business Courier. cthere are over 30 firms specializing
in product placemenc. (Novesber 21, 1988, Secclon 1, pags 1). The
Winter 1987 issue of Philip Morris Magazins. citad in your letter,
also reported chis common fila Lndustry practice:

* b

Qf course, noc all aanufacturers pay fees to placs their
products in wovies, and {t has deen che practice of Philip Morris
U.S.A. not to maks such payments (n connection with chs placeseanc
of icts prodmots or signage Nor does Phllip Morris U.S.A. solicie
or snter iote centracts vith motion pieture producers for the use
or display of 1its products oc¢ bcand names i(a filas.

During the preceding l0 vears vhen approsched by filmmakars
Phillip Morris U.S.A. has occastonally provided (ree cigarettas and
promocional macerifals such as brind-name signs, and {n a few

eIeTA2L20
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february 26, 1949
Page 2

lmmu.wﬂ. promocing the fils. Om such occagions, the
scripe fog the f1ls {n quescion has provided for ons or mors scemss
in vhich smeking or related products vers to- be depictad. Philip
Morris U.8.A. did not, and does not seek to influsnce producers oc
gseript writers to inelude such scenes. Those decisions are made
unilaterally by che ({lmmakers chesselves. Vhen products or
signage ‘ars donated, there is no contractusal arrangesent

guaranteeaing thsir use in zhe fila or affeccing chlie seript or

fiiming in any way. Indeed. ‘ic {s noc infraqusnt thac cths product
suppliad is noc used.

I understand that curcencly some 400-500 films are produced in
the United Statas each year. The total nuaber of fila seripcs
presented to us annually by filmmakers 1is approximately 150. We
sxploy $ndependent fila (ndustry consultants Co revisv scripcs
subsicted by movia producecs and script writers and to advise us.
Ws have inquired of these consultancs and have been assured by them
that they have not concracted co psy. oc paid, for the placement of
products or signage. Since 1379, Philip Motris U.S.A. has provided
products or signage for an average of L7 films per yssr.

In researching our records co prepare this reply te your
lectar, ve discoversd cthac (n 1983 Philip Morris made a $3,000
contribuction to the Sylvescer Scallome TFund for Autisa, This
charicable contribucion wvas aade ac cthe suggescion of Nr. Stallens,
vho was ths producer of a [ila chen being made encltled Lohga.
There wvas ne contract or ocher formal underscanding requiring
display of our prcoduces (n chat fila, and cthe concribution

conformed to our corporate contrlbutions policy. Our recent review

of che fila {ndicsted that a0 Phil.p Morrls cigarecctes or signage
vas shown in cthe sovie.

You should also be aware that aany doaestically praduced films
use Philip Morris products vithewe our pcior knovledge ov consentc.
An example ls the recsncly acclaloed fila Rlaggog depiccing the
Visctnas Var. That flla showed American G.I.'s saoking Marlbocos in

aany scenes because cthat ceflected the realicy of life during that
patioed.

In response to Mr. Cohsn's supplemencal letter of February 10,
1989, refarring to filss preducsd abread which ace shown La tha
Uniced States, I have acteapied to ascertain the facts with reapect
to any such filas. Those actlvities are governed by the relevant
practices of the country vhere the film {3 being produced. I am
{informed that, based upon out rcevieav thus far, chere vere two
occasians: om which produce placemenc fees vere pald [n conneccion
vich forsiga films intended f(or disiridution in nmarkecs {ncluding
the United States.

vreTL2e202
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In Sstsder, 1979, thecs vas an offer from Dovemesd Limited. an
Englislj etudie, for Marlbero brand exposure in a festurs film made
ia igd end euticled Syparman [[, and €¢20,000 (English pounds)
vas padd for that exposwre pursuaat to the offer. The offer
specifically recitad thac che Doveaesd szudio °shall have abdselute
diseragion as to the flnal concenc of the Fllm and all arcistic and
tachnizal  dectstons ovar all aspects of - producction and pasc
production of the Fila.° (A copy of the offer is snclosed.)

The anly other situacion discevered (s sn agrecsent made in
Septembar, 1988, betveen Leo Bucnett-Kyodo Company Ltd., che Tokyo
advertising agency for Philip Merris im Japan, and a Sviss company,
Danjaq, S.A., providing for Danjaq 3.A. to use its "bHest endesvors*
to have included exposurs of a lark cigarsces pack in & nev James
Bond film, mads primarily (n Maxico, encitled' Licanse Ravokad.
Lark 18 & bdrand chat Philip MNorris sells in Japan vhezrs the
James Bond character is especially populac. Philip Mocxis V.S.A.
does not sell Lark domescically; {t i{s a cradamazrk ovned by another
company. This agreesent enables Leo Burmnecc-Kyode to- produce a

2ix sonth loag James Bond Licanse Revaked Promocion on: behalf of~~=

lark to coincids with che Japanese premier of cha fila. Lee
Burnett-Kyode agresd to pay Danjaq $350,000' for thase substantial
prosotional rights and related fila exposurs. As vith cthe Daglish
document regarding Suyparman [[. cthe Jspanese concract also provides
that “Danjaq shall have absolute discretion as te. cthe final
content of The Fila and all arcisciec and technical decisions over
all aspects of production and post-productien of The Fila.® (A
copy of cha agreemenc (s also enclosed.)

Finally, [ would like co eaphasize our belief thac the ablllcy
of an artist co portray saoking In fila or any other media (s an
i{mportant right deserving of pretection froe unwarvancad
regulscion. Governsent (ntrusion (meco. arcistic decislons which
decarnine vhecher and hov smoking or any ocher lifestyls ascivicy
1s to be portrayed is extremely dangsrous. Saoking (s an integral
part of the lives of atliions of Americans. It is only natural
thet {t {s also an incegral part of Aserican arc.

ch truly yours,

//ﬁ/f Vi %a&q

anclosures
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'
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AUDIT SURVEY - ASSOCTATED FILM PROMOTIONS

This Teport summarizes the vesults of our veviev of the Company's
movis plasement relationship with Associated Pila Prowotices (AT?),
This audit was vequested by Mr. ¥. V. Domantay, Vice President
Brand Management and Nr. J. N. Coleman ln:s: Nedia Sexviess.
Principle sedit sbjsctives imeluded: (1) review of eurrent sad pest
coutractual agreemsnts, (2) revisw of Company internal coatrol
systems, and (3) roview of performence of ATP,

I3

Daskgroymd

M sutered into an sgreemsnt in July, 1979, whereby AF? agreed to
attempt to place D& advertising amd products iam selected mew movie
productions. Under the curremt agrsement (1/1/83), B&N pays &
retainer fee of $30,000 quarterly for this sexvice (quarterly fees
were $12,500 im 1979 and 1380, $13,123 in 1901 and $15,125 in
1982). Accordiag to this agresmsnt, D&M 1s wot guarmnteed &
specific ainimom suaber of placessnts for this fee although AF?
13 to use its dest sfforts to pressat to MM o3 meny asppropriate
placment opportunities es sidle, B4N hes also mede payments
to ATP over the last seversl years for special movie placesemts.

" The 41ffarence between & Tegulsr plasement and & specisl placement

1{s that s special placement involves peyments by AYP to waricus
persommal involved in the sovis procuctios end implicitly B&'s
sxposurs ia the metion picture should be sore pravelent snd/or
more promiment. MW payments to AFP since the inception of the
. contrset have totaled $687,500 for special placemsuts and $278,000

{n retainers.

AFP also provides services for BN with regard to our Plitt Theaters,
Inc, (Pli*t) contrect (Plict runs MM commarcial messagss in thasters

they operats). AF? is respomsible for deliveriag copies of B4i's
commercisls to Plitt's theaters snd for monitoring tha Plitt agres-
sene, M pa
In addiciom, D&M paid AFP $204,000 {a August, 1983, in cvrder to
cancel the future commission payments AFP would have been entitled
.to based on an oral commitment associated with the Mil-Servesnvision

agreement., (Sereenvision vuns Bé commercisal messages in theaters
they have wnder contract.) BéH had an sgreement with AP to pay a
31 medis fee to AP for their services in aonitoring Serevenvision's

performance upder that agreemsnt (this would amcunt to about
$250,000/yesr as long as we used Screenvision). However, according

30 Mr. Domantay, it vas later determined dy B&N that this function could
be performed by Ciil and that the use of AFP vas suparfluous; th\uc)

a one-time buy ocut was negotiated with AFP,

oo .
RS AN

ts to ATP for thair Plitt work have totaled $300,000,
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ECONFIBDENTAL MINNESOTA TOBACCO LITIGATION

(B&W) PROTECTED BY MINNESOTA TOBACCO LITIGATION PROTECTIVE ORDER -

-2
Srecial Motion Pictvre Plecements
B4N has sade paywents to AFT for the following special placements:
Rage Movis Asgmt
8/81 & 3/92 Tempest $ 70,000 (1)
4/82 Shaker B 3,000
A/82 Blue Skies Again 7,500
7/82 Ssckey & Bandit III . 10,000
8/82 Naver Say NWever Again 20,000
1/8) Rarry & Scn 100,000 (2)
3/83 Tank 25,000 (2)
- 3/83 Vhere the Boys Are 100,000 (2)
? 4783 Killing Grownd 50,000 (2)
6/8) & 8/83 Sylvester Stallona (3 movies) 300,900 (:)z‘gli)
) Total 687

BL was to receive A bonus placemsnt in Traces for
this payment.

Wot yet released.

D& owcs AFP an additional $200,000 for the
Sylvester 3Stallone movias.

It &{s our understanding thet the Marksting Department
is pursuing the possidilicy of having AFP cbtain life
and disabilicy insurenee on Mr. Stallone in erder to
protact BiMl's position im the matter. Ve support this
as an sdditional control measure.

@
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CONFIBENTIAL MINNESOTA TOBACCO LITIGATION

(B&W) PROTECTED BY MINNESOTA TOBACCO LITIGATION PROTECTIVE ORDER

During & fiald visit we vere infersed by ATP persemnel thet AFP
keeaps two sats of beoks for it sovia plecamsnt estivicies. Ome
set of beocks is for their daily epervatives (o—tuuu unod

and ordinary Susiness expsnses) and the "second met of books™ 1s

for ul} thair specisl movie placements (o.3., thl lylnuu Stalloas
noviss).

Mr. Robert Rovoloff, President of AFP, and Mr. Jamas Ripslinger,
Senior Vice-Prasident, sre primarily is charge of epevatisns,
They told us the [olloving coucerniag the moniss invelved vith
the special placements:

(1) n.y u- the ocaly two h“vuuh at AFP who imow
second set of books™ exiscs.

(2) AFP does not profit from the speeial placsments.
Thay sct ocoly as "widdlenen” um i and the movie

stodios.

(3) AFP distributeas payments based wpon the ultrutlou of
the movis producer.

(4) The producers normally do pot vent payments tn the fora
of checks to individuals, They prefer cash, jewelry, -

eats, ete,

«~ 1t should bea moted that this "eecond set of books" sppesred to have
been prepared solely for the auditer's visit.-

The current contrect statas that "AFP shsll perfora for B4M...such
services sr BN may from time to time suthorize with wespect

£0...(2) the placement of specified BN products and/er ralsted

ftems and materials in feature motion picture filas.” DM pays

AF? §30,000 quartarly for this service, According te AFF persomnal,
AT? dou wot sahs any soumission on the specisl placemsnts; therafors,
we consider the special placements (s well as the vegular placemsnts)
to be covered by this agreemsnt im tha absence of an agreessnt
specifically n{nhg to the specisl movis plecement payeents.

The contrsct batween B and AFP slso states that "AFP shall keep
and naincain books snd records velating to this Agreemsat in
sccordance vith generally sccepted sccounting principles comsistencly
applied.” In our opinion, AFP violates this comtract pmuu‘ |}
kasping two sete of books slthough the "second set of dooks™ 1s

WOTICE tF THE PN THACT IS Less

THAX TH.S XOTICE.
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EONFIBENTIAL MINNESOTA TOBACCO LITIGATION

(B&W) PROTECTED BY MINNESOTA TOBACCO LITIGATION PROTECTIVE ORDER

-h -

purportedly euly fox special plasesents. The sontrest alse statad

that "AFP shall use its best offorts to Tedues {ts agresmsats vith

third partiss to writing....” VWe found wo evideuce thet AYP 4s -

following this prevision of the somtract (e.3., we vere Lafewned

that thers is mothing in vriting Letween AF? snd the movie producers

deseriding hov and for what duration BN products snd advertisiag ;
will be uesd in the spesial movie placements seutvactad, and there ) I
1s gemarslly mothing in writing ing the payments AFP makes

to third parties). This is s scatrel weaimess.

In order to strengthen sontrols we recommend that AFP da vequired
to conform to the contrested terms dealing with (1) meincaining
their records sccording to generally accepted sccowmting primeiples,
and (2) putting their egresments with thixd partiss iato wri .
Ve further recomnend that AFP be Tequired to makes all payments (for
money Biil pays ATP for specisl placemants) by check to the movie's
producer. (The check AFP writes to the movis produesr should de
for the same mmount that AFP receives from MMl). :

3”:_"-_‘.‘.'.. . -

Mx. Donantay stated that implesenting these eoatrols would not be
possidle if we plan to utilize this form of media, Ne stated that
be belisved that tha sdditicnal controls he agresd to implement
in the section of this report titlsd "Intermal Controls at DA™
would be sufficient to scatrol specisl placements,

AN

£

B 1';‘“_'..

"&l

egular re e s
.
Addendun BWo. 1 - Section 1.2 of the contract betwesn AFP and M
specifies procedures to be followsd by Bill end AFP for the place-
ment of BN produsts end sdvertising ia sovies (see Exhibit I,
sttached). Thase procedures were not being followed by aither AF?
or BAM, D&V had virtually mo yecords on file that indicated
(1) vhich movies were made available by AFP for DN placesent;
(1) which movies AFP bad attempted 34k placesents; and (3) which
movies AFP sctuslly hed made sdvertining or product placesents.
AFF rvecords indicata that thay bave attespted to saks nlaceaents
for BiN ia over 150 sovies or television shows and have secceeded
in making plecesents in 22 wovies and ome television show (Ses

Exhibie I1). .

Ve recommended that Section 1.2 - Addendm ¥o. 1 of the contract
batveen AT? and MM be folloved complately by both parties. MNr.
Domantay agreed to implement this recoamendation.

W)
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CONFIBENTHAT MINNESOTA TOBACCO LITIGATION

(B&W) PROTECTED BY MINNESOTA TOBACCO LITIGATION PROTECTIVE ORDER

Insernal Controls ax RM
o procedures have besn im plase at i te emsure ghat AFP astuslly
has been plaging sur produsts 1a aoviss, Becsuse of this, we
viewad seven moviss in vhiah AY? has {ndisated that they have mede
placasents for Ml (two of whish iavolved special payasnts). Oz
sbservations are ss follows:

Jody Nt - Ve obsarved & Kool

zestauvant. It sppeared three times 1 the movie. The

firet time it was sa sereen for sppromisatsly & mimute,

but was blurred encept for & eowple of seceends. The .
other two times the 8ign wes dlurred. Ve alse cbserved b
the two lasd charszters in the movis sacking Marldero
throughout the movie.

;.BI.LHM = Ve cbeerved a Kool Lights billboard om screem
or & couple of seconds, Ve sav a glimpee of a
Ralefigh dilldoard snd & Barslsy poster.

~ The top helf of a Barclay pack sppeared va Screem
poosntarily.

%‘EIXT‘MJTE‘E - Ve cbsarved a blurred pack of Kool om
ront of a vending maching. The lesd character of the
show bought a psck of Marlboro from the machine. Sha smoked
Marlboro throughout ths msevie.

~ Ve observed no BiN products or advertising in
this movie. Ve did see 8 sigarette vending machine in the

sovie, .
1

vey Say Wever Aguip ($20,000 special paymenc) - Ve observed

t appeared to ba s pack of Kool Super Lights oa screes for
one or two seconds., The word Kool could not be seen. A pak
of Vineton appasred briefly in this filas.

($70,000 special payment. The Campamy alsoc was to
teceive a bomus placesent in Traces. WUe warw wiable to obtain
a copy of Trsces.) - Ve observed what appesred to be & pack of
Barclay on ecreen for a secomd. The word Barclay cowld mot
be seen. Nr. L. T. Parrsck (Viee President of Brand Msnagament
wvhen the Tempest was veleasaed) stated that Mr. Kovoloff salled

BOTICE IV TWE Pi DWACE U5 tass o
THAN THIS NOTICZ. 17 15 Dug TO e
QUALITY OF THE DOCUMENT DEING FILNXD,
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CONFIDENHAL MINNESOTA TOBACCO LITIGATION

(B&W) PROTECTED BY MINNESOTA TOBACCO LITIGATION PROTECTIVE ORDER .

shortly after Tempest wes melsssed and teld us that MN
d14 wot vessive mmbh exposure mmd he prouised ts provid
placesant in tve or thyes other movies a9 & "meka good”.
Racords eurreatly availsble at MW do not indicate which
moviss wers to ba wtilised.

¥ith tha c:zun of the Bylvaster Stalloms movies, thers ia
viztually ing ia writing st B/ vhish indicates what speci-
fieslly BN 415 to Tessive. The sgresasnt involving the Sylvester
Stallone wovias only specifiss that he will be smching eur preducts
in four of the five sovies anéd shat B4N signage will be included.
The sgreamant do0es Dot 1-[!1 the length of time or fraquency

of wvhich our products will sppesr 2or does it sssurs that the
visual clarity of the produst lego will be acceptable to BN,

Currently, AY? can call any ens of st least four individusls at
B4 (3enioz VP Corporsts Marketing, Senior VP Damestis Marketing,

-

- Yice President Brand Manigement, and Manager Medis Sevvises) for .
" spproval of a spesial mevis placsment. 1n sdditica, BN surrently )t
pays 1002 of the agreed amsount defore the movis is released. I - .'-‘:5
order to strengthen intarosl control we recowmended that maitiple Y
approvals be required for aach special peyment, B¥ Presidantial --:-;3_%
approval should be obtained for payments exceading §73,000. Ve fx ]
further recommended that some part of the payment (e.g., 00%) =)
e withheld wntil the movie s relessed gnd viewed by approprisce ,}.;;

¥ persommal.

We recommendsd that a formsl imspection system De adopted to view
sach movis involving sithar the zetainar or & special payment. Ve
recomnended that a specific performanca agreement be obtained from
AP for sach special placement. This agreesent should specify which
brands, and the frequency, durstiom and type of placament (product,
billboard, stc.) and visual clarity required. Ve also recommended
that B4 marketing msnagement inquire iato the special placements
for Never Say Navey Agsin snd Tempest snd Tecover the paywents (a
cotal of $90,000) or obtain “make goods™ {f appropriate.

Mr, Domantay agresd with sll the sbove recommendacions. 1n addition
he stated that ss an sdditional control ssasure the Marketing :

-

- - ———

Department would begin budgeting this form of sdvertising as s
saparste line icem in the Advertising Media Budger,

xelusiv Clsuse in ac l

b . . The contract batween AFP and DGV atates that "AFP shall not perfora
any service...in conmection wvith any tobacco product not sanufaccurwd

1SR IF TRE v iu DWGE 13 L3y C1LiAd
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ECONFIDENFIAL MINNESOTA TOBACCO LITIGATION

(B&W) PROTECTED'BY MINNESOTA TOBACCO LITIGATION PROTECTIVE ORDER

-? -

M. ¥ without first shtaining Mil's coment.” Ve
:::‘: u:muupmh.mw-omumu
nno.:run sigsrerte memissturers. .

amended um—-p—tuﬂ.hvuhm»u shey
::Ott mou.::;—:: ather tobaseo scmpenies besidas 84,

r.

this matter

ia the Scbasvo industry, Mr.

to coafuse the pagasine reportsr 90 she
client was in the tobaces imduwstry.

QUALTTY OF THE DOCINENT MELNG FILNGED, 68508 t 1 8 4
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€ONFIDENTIAE MINNESOTA TOBACCO LITIGATION

(B&W) PROTECTED BY MINNESQTA TOBACCO LITIGATION PROTECTIVE ORDER

DT X
1.2 plscemsut of Froduct. stc. fn Motion Pictury
. isning Jamwary 1, 1983, AFP shall the
4 mu-u.mi-w:. * perfor

1. AFP shall, from time te time, (1) inform BAN
of the aveilability of wpeoning feature msotion
plotures whish presemt epportunities for Mil's
eigarettes, ocher tobesss products mmd/er relsted
items and ssterials te sppear ia the fila thersof
as part of the saripted setica, mnd (2) furnish
to BN i{nforsetion, including, but not limited to,
the following concerning eash such featurs motion
pletuze:

Title of sotion picture

Hame of production sompany

Bames of Producexr aad Divector

Ranes of principal scters/sctresses
Outline of the mbject of the motion
picturs

Brief statement of how Bili's products
and/or ralated items and matsrials mey
be used in the sotion picture
Anticipated rat of the motion
pleeure, l.e., s "I", ate,

Once B4, based on the information supplied

by AFP pursumac to Paragraph 1.2(A)]1, has
sucthorized AFP to explore placement opportunities
in & particular motion pieture, AFP shall do so
and, as soon as possidle thereafter, furaish W
a synopeis of the motion picture, a 1ist of the
ecast, and a 1ist of the placament opportunitiss
available in the sotion pieture fila,

Although AFP 13 mot required to prasent &
specific minimum mmber of placensnt opportwaities
to DA, AFP shall use ite best efforts to present

to B&M as many sppropriste sotion pleture fils
placement opportumities as pessible during the -
terw of the Agreement. .

Once 34N has approved s placement opportusity, AFP
shall arvange for the placement(s) sutherised by Bo¥.
Once the placement(s) appear in the relessed version
of the wotica picture film, AFP shall provide te MW

a statement coufirming that fact. @

NOTICE IF TRE FPILY INACT 1S Lias
TUAR THIS WOTICE. IT 1S DUE TO THE
QUALITY OF THI DOCUMENT BELNG FILMID.
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GCONEIBENTIAL
MINNESOTA TOBACCO LITIGATION

(B&W) PROTECTED BY MINNESOTA TOBACCO LITIGATION PROTECTIVE ORDER

, Cheapar te Kaep Ber
Nowky Touh Fretwey
¥ine to Tive
Wacko
ight People (A1l Wight leag)
Body Beat
Sody & Boul
A1l the Marblses
411 & K411 Again
Two for the Price of Coe
. Ounly Vhem 1 Laugh
Making Love

Sharkey's Machine

Tha Entity
Jinxed

Firat Blood

Love Child

Slue Skies Agatin
Ster Chamber
Private School
Sumssrtine
Savennsh Suiles
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€ONFIDENTTAL MINNESOTA TOBACCO LITIGATION

NIGHT FEVER o Snow=RBETRPET) 5l

(B&W) PROTECTED BY MINNESOTA TOBACCO LITIGATION PROTECTIVE ORDER . . ~

Y. YT REgd

"“Fu.n Paouonous) 7O PLACE PRODUCT) IN MOVIES / S
AND_NEGOTIATE PRODUCT USAGE Anweensm L2,
(ITH SPECIFIC STARS. -FOR THIS, NE PAY AFR.

PULL T 20 Jpvrew;

e "1«' ’IM“I“"" k&‘ ;

18-l

LACEMENT OF SIGNAGE/PRODUCT xn novxss Au.ows %
.le TO RECEIVE EXTENSIVE EXPOSURE AT mmmt.m’-‘; Y

' ?~8ASIS - THE RESULTING Esmmsn CPH, No-r'ag

L COUNTING SYNDICATIONS, 1s $30.00, "mucu :f

Paonucr USAGE/ASSOCIATION WITH A srscmc "_ y
STAR PRovwEs EXPOSURE AND LINKAGE wx'ru A
"STAR'S PERSONALITY/CHARACTER. STARS TEND TO i
'SET TRENDS, E.G, DISCO DANCING urru 'SATURDAY

B
ot .l




CONEIPENFIAE-MINNESOTA TOBACCO LITIGATION

(B&W) PROTECTED BY MINNESOTA TOBACCO LITIGATION PROTECTIVE ORDER

% “ _
Ca BE AN EFFECT!VE ALTERNAT!VE MED!LH. :
-~-‘-m P EWENSL Gt Bansat g aP XN --.i"y
0“10"" rows pe ‘M'ff’-‘l -4

A;socu'rxou HITH A spscmc STAR s' xmes CAN
'snmnce/nuxu) A BRAND'S PERSONALITY .




CONFIDENTIAL MINNESOTA TOBACCO LITIGATION
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" (B&W) PROTECTED BY MINNESOTA TOBACCO LITIGATION PROTECTIVE ORDER

‘

RECOMMENDAT ION
WE RECOMMEND THAT BWT CONTINUE WITH A MODIFIED
VERSION OF THIS PROGRAM AND REVISE OUR' METHOD

OF PAYMENT TO ELIMINATE THE CONTROL MEAKNESSES
IDENTIFIED., '

BATIONALE

A.

B.

Cl

.ADVERSE PUBLICITY, IF ANY, WILL BE LEVELED

AGAINST ENTIRE INDUSTRY, OR ALL PACKAGED

GOODS ADVERTISERS WHO USE THIS MEDIUM, NOT
JusT BWT, THUS, THE POTENTIAL FOR EMBARASSMENT
To BWT SPECIFICALLY, IS LIMITED,

OUR COMPETITORS ARE MOVING INTO THIS POTENTIALLY
EFFECTIVE MARKETING AREA MORE KEAVILY. IF WE
ARE NOT INVOLVED, OUR COMPETITORS (ESPECIALLY
PM) WOULD HAVE A SIGNIFICANT EDSGE.

THE CONTROL WEAKNESS CAN BE CORRECTED AS NOTED
IN THE PROPOSED PLAN BELOW,

TSO0STT0S9



CONFIDENTHAL MINNESOTA TOBACCO LITIGATION

(B&W) PROTECTED BY MINNESOTA TOBACCO LITIGATION PROTECTIVE ORDER'.;
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VI. PROPOSED PROGRAM

A

CONCENTRATE OUR RESOURCES ON SPECIAL MOVIE
PLACEMENTS WHERE A STAR ACTUALLY SMOKES
OUR BRANDS IN A MANNER CLEARLY VISIBLE TO -
VIEWERS AND WHERE OUR PRESENCE IN THE MOVIE
1S MORE APPARENT, WITHOUT COMMERCIALIZING
THE MOVIE, E.G. BuDWwEiser IN "NorTH DALLAS
FORTY", MARLBORO IN “APOCALYPSE Now”, OR
KOOL wiTh SyLVESTER STALLONE. FOR THESE
EFFORTS, WE WILL BE PREPARED TO PAY $100M-
$250M/MOVIE, DEPENDING ON STAR INVOLVEMENT
AND QUALITY OF MOVIE, 1.E. A OR B,

FOR EACH PLACEMENT, WE WILL HAVE A WRITTEN
CONTRACT DIRECTLY WITH THE STUDIOS. THE
CONTRACT NILL SPECIFY HOW OUR BRANDS WILL
BE TREATED IN EACH MOVIE. PAY 20T DOWN AND
THE BALANCE 80X PAYABLE UPON PROOF-OF-
PERFORMANCE, 1.E, ACTUAL SCREENING OF FILM,
PAYMENT WILL BE MADE DIRECTLY TO STUDIO BY
CHECK, -(SEE ATTACHED EXHIBIT.)

CoNTINUE TO PAY AFP $120M/YEAR RETAINER FEE
IN RETURN FOR REPRESENTING BE&W EXCLUSIVELY IN
TOBACCO CATEGORY AND ARRANGING SPECIAL
PLACEMENTS WITH MAJOR MOVIE STUD10S/STARS,

IN ADDITION, WE WILL PAY AFP A COMMISSION OF
$20M FOR EACH SPECIAL PLACEMENT WITH A MAJOR
STAR, TO BE PAID AFTER THE §IGNING OF A
CONTRACT BETWEEN B&W AND THE STUDIO INVOLVED,
E.G. MGM. WE WILL DO THIS ON A TRIAL BASIS
FOR 6 MONTHS TO DETERMINE IF AFP CAN REALLY
DELIVER,

2S0STI0S9



[ebhen tfr,u. .-
PHIUPUMORRIS

SO PASR AVENUE. NEW YOBR. MY .OOY

JONnA KOCUEVAR
veL PHOf ut
CONNPEA L 477 4

May 18, 1989

The Honoradle Thomas A. Luksn

Chairman, Subcommittes on Transportation
and ¥azardous Materials .

Commaittee On Enesgy and Cammerce

V.8. House of Representatives

Room 2125, Rayburn House Office Building

washington, D.C. 20414

Deazr Chairman Luken:

I write in response to the supplenantal
requests for information set forth in your
letters dated March 21st and April 237th, 1989.
In the interast of brevity, Philip Morris' prior
writtan responses to your lnquixicl concerning
ths depiction of cigarettes and smoking ia films
will not be repeated.

Your March 21 letter asked us to identify
instances since January 1, 1987 in which we
provided free cigarettes or signs. Schedule A
l1iats the titles of filns, & brief dascription
of the product or signage contributed, and its
faizr market value. There are no written
agreemants or correspondence bdetween Philip
Morris and the filmmakers. '

The fact that we contributed products or
signage does not mean that Philip Morzis products
in every instance appeared in the films listed
on the s¢hedule. In fact, our review of a
sample of films from tha list indicates that
several f£ilms 4.4 not sven show the produce.

In response t3 your March 21 inquiry

concerning sales of LARK cigarettas, a copy of a
Sale of Assets Agreenent dated Juna 28, 1978

TIMN 203562



Mme Honorable Thomas A. Lul .
May 18, 1989
rage 2

between PFadbziques de Tabac Reunies S.A., ("PTR"),
a Swiss affiliate of Philip Morris, and the
Liggett Group, Inc. is attached. FIR has the
right to sell LARK cigarsttes in sll countries
of the world except the United States. The
terms ©f the agreemant 4o not address the issus
of product placemant.

In responss to your March 21 inquiry
concerning eight filmas identified in the Tobacco
and Yoush R.ggﬁig; as fiims allegedly contalning
clgarettes manulactured by Philip Morris, Philip
Morris contributed product for only one of the
£ilms. Philip Norris was not consulted or
advised adout the inclusion of lts products in
the remalining seven f£ilms. Scheduls ) lists the
aignt f£ilms and the ons for vwhich product was
provided.

Your April 27 supplemsntal request seeks
information concerning Silms or television
programs for which payments or valuabdble props
ware provided in order to have included in the
movie or program & scens dgpicting smoking. We
are aware of no such situations.

In responae to your inqQuiry concerning the
mannez in which we gatherzed the information
responsive to your saveral requests, please be
advised that the reviev was conducted by outside
ocunsel who latarviewed appropriate Philip
Merris agenta and employees and reviewed
relevant Philip Morris files.

This letter eonltitutol-tho oczplete
responas of Philip Morris to your supplamental
requests dated Narch 31 and April 27, 1949.

In conclusion, we are conocarned that these
and your other requests will have a chilling
effect on filmakers' First Anendrent rights and
will limit or censor their artistic choices.

The facts are that more than fifty-five millioen
adult Amaricans choose to amoke, that smoking is
relevant both to past and contemporary culture
and that cigarettes and tobacco signage, like

TIMN 203563



- Bt he Honorable Thomas A. Lu

‘ May 18, 1989
: Page 1)

thousands of other products and the prometienal
materials assoclated with them are used by
tilmmakezrs to reflect that culture truthfully
and accurately.

Sincerely,

. - !

g A S

f '14(‘" ) l#"/J‘z’Aﬁ
. John A. Rochevar

Att.

TIMN 203564
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Anumhwm
tha Moon
Barfly

The Big Iasy

Boadcast News
Gall M

Irvins Alvays
Has A Gocd Tinme

Ceath Wish IV
Discrderlies
Flicks
Fresvay

Jocks

Mights in white
Satin
Last Imooant Man

less Than Zero
love Hxrts

The Martini Project

Mystary Train
Near Dark

Cioarettas

Cigarettas
Marlboro sigage

Estizated Fair
Mazkat Valuge

Lass than $600

$900
less than $600

$350
$350
Lass than $8600

4900
Lass than $600
Lams than $600

4150

" Lems than $600

830

$430

$350
$350
$7%0
$350
$900

* Nots that the fair mrket value listed for cigarettss
inclixdes all applicabls state and federal tax. Wheare
detailed (nformation i unavailable ard canrot be recreatad
we have concluded that the estimatad fair merist valus did

ot ecsed $800.

TIMN 203565



Tough Guys Don't Dance

Trao
Wesds

G, Ine,

Doing Time On
Planst Eaxth

Dresa Team

Bverybody's All
Xoarican

riald of Dreams

Estimatad iy

$350

8300
Leas than $600
lass than 3600
Lass than $600

$380

$350

$350

g ¥

$750
870

30
$900

8350
$3%0

8350

. TIMN 203566



L
Y
B .

X=%

Miracle Mle

o Framd Roger

The Wrong Guys

$130
$93s

$330
$1650
$3%0
$3%0
8380
800
$9350

$180
$380
$800
350
Laas than $600
$780
$350
Less than $800

$900

~ TIMN 203567



Estizatad Fair
hvia Title Bt Sgplied Maniat Value
Mgnes of God NONE -0 -
Baby e -0 -
Mildren of a Qa -0-
Lamsar Goxi
Crimes of the Heart e .0 -
Croccdils Drclas (1966) Clgarettes $500
Risky Busirmsss NONE 0=
Tin Men NONE -0 =
Wite Rnignts NE -0~

TIMN 203568
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ROGERS 8 COWAN. INC. “pet) WILSHIAE MOCLAVARD
) BCVERLY MILLL, CALIFORNIA 30712

PUBLIC REILATIONS (3) M TIUX @rea 5)
— Lo,
Wrer's Duett Line uc:::ll.v‘i:i“d:':l% y.:-’—; L
(2131 846-3£18 C_-ﬁk N
2 5o
October 1, 1982 EC
- ’ 4\
"\‘ ".'-‘ \:-- ‘b-:‘- \\' E U
TO: Laurence ¥=assonjv V'’ L - r-l-c" -

FROM: Warren Cowan

RE: Activi:y Report - R. J. Reynolds

. ° N T
The follcwing is a summary of the activitias Rogers:s Cowan, -
Inc., has provided f2or your client, R.J5. Raynolds, duzing :
tlie month of fepte=ber, 1982.

MOTION FICTURES TARRING RELEASE

"NEVER SAY NIVER ASAIN" - SEZAN CONNERY WOODCOTE PRODS.
LTD.

Pooduction is tow under way in London on this new Jazes
Boad feature starring Sean Connery. Rogars & Cowan, on
bahalf of your clients, R. J. Reynclés, has pajid $10,000
promotional fe2s to Woodcote Productions to establish
R.J. Raynolds »roducts as the only tolacco product in
the picture an! for the use of a Salem °*Spirit” bill-
board in a kay action set. Set stills and TiIm clips
will be supplind with a later report. ’

"EADLEY'S REBE'LION® WILLIAM DEVANE
- GRIFFIN O'NEIL

This is a draratic story of the training and riss
career of a wrestler and the interaction o
patterning his life after his idol. As w

laarns a hard lesson when the ideol crumdles

go on anyway. R.J. Reynolds product 1b
smoking scenes throughout the pictur

?'
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MSTICK PICTURE STARRING RELEASE

“CROSS CREEZK"® MARY STEENE2URGEN UNIVERSAL PICTTURES
RIP TORN

This Universal feature which com;leted shooting in August
is currently being ecdited for Christmas releasa.

Erclosed are twd aZditional s:tiils shoving Mary Steen-

- burgen and Camel cigarettes which are featured in the
Picture.

LS

"OFFICER AND-A ]
GENTLEMAN" RICHARD GERE PARAMOUNT PISTURES

This Pazamount fsature is currently in release and
thzough our placement efforts in mid 1981 Winston
cigarettas are ‘eatured throughout the picture.
Exclosad are two> set stills showing the principal
players and Winiton cigarettes.

-

"STAXD Ok IT" BURT REYNOLDS CNIVERSAL
LONI ANDERSON
NED BEATTY
PARKER STEVENSON

Production has :ust been completed in Atlanta for thils
new comady from Universal. Wwinston will receive excellent
vigibility ident.ification through the use of the Winston
Thunderbird, jackets, caps and patches, which wve
furnished to the¢ company. There will also be scenes and
race tracks whers Winston signs and vehicles displaying
the Winston name: will be plainly visible. Included are
seven stills deronstrating the identification l&n

will receive.

“HONKY TONK MAN’ CLINT EASTWOOD

This new Warner Bros. feature set in ate 1920s and
. eazly 30s will feature Clint Eastwoo Camel cigar-
eztes in smoking scenes and C cigal e signs in
various scenes throughout the e. Three set stills
are included to demonstrate Cam .
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BOTION PICTJRE STARRING RELEASE

“HEART LIKE A WHEESL"™ BONNIE BIDILIA AURORA PRODUCTIONS

"Heart Like a Wheel” is the story of a drag racing
champion, Shirley Muldowney. Winston, Camel, and
Salen cigarvttes all receive excellent identification

throughout thisg £i1=m. Two set stills to demonstrate
the use 0f Vinston and Camels are enclosed.

“1007H DOOR", ' " AUDREY HEPBCURN CPFAONT PRODUCTIONS

This Sajor mition picture is currently in production
in Greece an! will Zeature R. J. Reynolds products in
smoking scanes.

UNTITLED -- WOODY ALLEN ORION
WOQDY ALLEN

Tha fx=ous New York smoking face ad Zor Camels will be used
i tirig £ilm, but the face will be the likenass of Woody

Allan instead of tha one that is on the sign. Woody
Allan’s need for secrecy on the productions of his films
is kolding up the availability of any stills until the
release of thi picture in April, 1983. We are sorry
for this dela’, but he is adamant on this point.

PAUL NEWMAN JOHN FRANXENEEIMER
(Tentative) PRODUCTIONS FOR
- UNIVERSAL R ICTURES

We will be reporting separately on our negotiati

for possible placement of R. J. Reynolds pr cts {
this major motion picture which will begin uction
in 1983. Long range arrangemants are necse due to
the distant lo:ations planned for this_film.
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MOTICN PICTUR! STARRING RIZEASE

“VIDEO MADNESS:" BEING CAST GRAYDEY CLARK
PRODUCTIONS, INC,

This story of the latest craze for video rachines shovs
high school xids and young adults competing for top
player awards. The film is directed towards the youth
market and will be released cduring the sumrer of 19813,
Smoking scenes involving young adults will feature

R.J. Reynolds >roducts.

. . -

"LIVE ENTERTAIIMENT" GIL DOBRICA PRESENTATION ENTER-
TAINMENT PRODUCTION

Gil Dobtica, a Romanian star popular in Europe, is
invised by an Jasrican woman to perform in New York

City on"New Year's Eve. Gil Dobrica, who plays himself,
is a performar who sings and dances. The Camel billboard
sign receives a 3Q_sscond exposure oa scrsea. Set stills
will be availadiwe later.

*DZADLY -FORCE® BEING CAST EMBASSY COMMUNICATION/
. : SANDY HOWARD
PRODUCTION

This is an old-tashiocned dgtective story. It will featur
R. J. Raynold pioducts. ¢

cc: Dick Taylor
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