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the future of America.

What you're doing here is the perfect put-down for the
professional pessimists -- the doomsayers who say America can't
compete in a changing world.

You've taken the challenges of this new world and done what
America has always done -- reinvented them as opportunities --
for yourselves, for your families, for every American.

A few weeks ago in Detroit, I presented my Agenda for
American Renewal -- an integrated strateqgy for keeping America
competitive in the new century.

After our visit this morning I'm heading over to the
University of Chicago, where I'11 expand on one part of my Agenda
== how to sharpen business's competitive edge. You see, I
believe that we will succeed in the new world not by making
government bigger, but by making private business better.

The genius that will take our country forward isn't found in

the committee rooms and bureaucratic beehives of Washington, D.cC.

It's found right here // in companies like Motorola.



MOTOROLA PLANT \ SCHAUMBERG, ILLINOIS
FRIDAY, SEPTEMBER 25, 1992 \ 12:45 P.M.

(ACKNOWLEDGMENTS)

I AM DELIGHTED TO BE HERE WITH THE MEN AND NOM&N OF

MOTOROLA.

-2 -

YOUR SKILLS // YOUR CREATIVITY // YOUR HARD WORK

ARE WRITING THE FUTURE OF AMERICA.
WHAT YOU'RE DOING HERE IS THE PERFECT PUT-DOWN

THE PROFESSIONAL PESSIMISTS =-- THE DOOMSAYERS WHO SAY

AMERICA CAN'T COMPETE IN A CHANGING WORLD.

FOR

You'VvE TAKEN THE CHALLENGES OF THIS NEW WORLD AND
DONE WHAT AMERICA HAS ALWAYS DONE -- REINVENTED THEM AS

OPPORTUNITIES -- FOR YOURSELVES, FOR YOUR FAMILIES, FOR

EVERY AMERICAN.




A FEW WEEKS AGO IN DETROIT, I PRESENTED MY AGENDA
FOR AMERICAN RENEWAL -- AN INTEGRATED STRATEGY FOR

KEEPING AMERICA COMPETITIVE IN THE NEW CENTURY.

AFTER OUR VISIT THIS MORNING I’'M HEADING OVER TO

THE UNIVERSITY OF CHICAGO, WHERE I’'LL EXPAND ON ONE
PART OF MY AGENDA -- HOW TO SHARPEN BUSINESS'S
COMPETITIVE EDGE. YOU SEE, I BELIEVE THAT WE WILL
SUCCEED IN THE NEW WORLD NOT BY MAKING GOVERNMENT

BIGGER, BUT BY MAKING PRIVATE BUSINESS BETTER.

-4 -

THE GENIUS THAT WILL TAKE OUR COUNTRY FORWARD

[SN'T

FOUND IN THE COMMITTEE ROOMS AND BUREAUCRATIC BEEHIVES

OF WASHINGTON, D.C. IT'S FOUND RIGHT HERE // IN
COMPANIES LIKE MOTOROLA.

OF COURSE, GOVERNMENT HAS A ROLE -- BUT IT'S A
OF SUPPORTING THE PRIVATE SECTOR, NOT LEADING IT.

ROLE

Now, THE PROFESSIONAL PESSIMISTS DON'T WANT YO

TO

HEAR IT -- BUT THAT'S WHAT WE'VE BEEN POING FOR FOUR

YEARS -- LAYING A GROUNDWORK TO HELP® AMERICAN BUSI
COMPETE IN THE GLOBAL ECONCMY.

ESS




THAT'S WHY WE'VE BEEN OPENING MARKETS FOR AMER]
GOODS -- MAKING AMERICA THE GREAT EXPOR E
THE WORLD HAS EVER SEEN.

MY OPPONENT ISN'T SURE HOW HE FEELS ABOUT OPEN
MARKETS. SOMETIMES HE SAYS HE'S FOR THEM. OTHER 73
== ESPECIALLY WHEN HE'S TALKING TO THE SPECIAL
INTERESTS -- HE HEDGES HIS BETS.

[CAN

'IMES

BUT WHEN AMERICAN JOBS ARE AT STAKE, A PRESIDE

CAN'T HEM AND HAW // CAN'T WAFFLE // CAN'T WAVER I
COMMITMENT.

HIS

R
o
)

HE'S GOT TO WORK NIGHT AND DAY TO OPEN THOSE MARKE]
FOR THE AMERICAN WORKER.

(S

LOOK AT THE TRUNKED RADIO EQUIPMENT YOU'RE BUI
RIGHT HERE. BeEFORE 1989, AMERICAN MANUFACTURERS 0

THIS EQUIPMENT WERE EFFECTIVELY CUT OUT OF THE JAP/
MARKET.

ING

ANESE

WE WENT TO WORK // 6OT AN AGREEMENT // OPENED
THAT MARKET // AND NOW YOUR SYSTEMS COVER 85 JAPAN
CITIES.

P
SE




THAT SUCCESS HAS BEEN REPEATED OVER AND OVER. _Mv
OPPONENT WON'T TELL YOU, AND NEITHER WILL THE MEDIA, SO
I WILL: OVER THE LAST FOUR YEARS, OUR EXPORTS TO JAPAN
HAVE GROWN 12 TIMES FASTER THAN OUR IMPORTS FROM JAPAN.

THOSE ARE NEW CUSTOMERS FOR THE PRODUCTS YOU BUILD.
AND NEW CUSTOMERS ABROAD MEAN NEW JOBS RIGHT HERE IN
THE USA. i o __f
SOMEBODY OUGHT TO TELL MY OPPONENT: AMERICANS DON'T
RETREAT, WE COMPETE. o

-8 - _
OUR PRODUCTS ARE THE BEST IN THE WORLD. GIVE THEM| THE

CHANCE // AND AMERICANS CAN OUT-WORK, OUT-THINK, OUT-

REATE YBODY, ANYTIME, ANYWHERE.
YWE HAVE ToO KEEP THAT EDGE -- ESPECIALLY IN THE| KIND

OF NEW TECHNOLOGXES YOU SPECIALIZE IN HERE. My
OPPONENT SAYS HE WANTS TO DO THE SAME. BUT HIS AN$HER
IS A LOT DIFFERENT FROM MINE.




HE AND HIS ADVISERS LIKE TO TALK ABOUT "IN
POLICIES" -- ECONOMIC PLANS DESIGNED BY A

ELITE. THE PLANNERS DICTATE THE TERMS, PICK AND C
THEIR FAVORITE TECHNOLOGIES, AND THEN -- IF YOU'RE

LUCKY -- THEY LET THE PRIVATE SECTOR HAVE A PIECE ?F

THE ACTION.

AND ALL OF IT’'S PAID FOR WITH NEW TAX DQLLARS "

FROM THE MIDDLE CLASS.

100SE

. -10-
WELL, THEY'RE JUST FLAT-OUT WRONG. THEY SAY
GOVERNMENT KNOWS BEST. I SAY YOU KNOW BETTER.

WE NEED TO MOVE POWER AWAY FROM THE GOVERNMENT
BUREAUCRATS AND CLOSER TO THE CONSUMER AND THE PRO

== CLOSER TO THE PEOPLE WHO BUILD THE PRCDUCTS AND
PEOPLE WHO WANT TO BUY THEM.

THAT'S WHY WE'VE MADE IT A TOP_ PRIORXTY TO MOVE NEW
IDEAS OUT OF THE GOVERNMENT RESEARCH LAB AND INTO THE
MARKETPLACE. YOU SEE IT HAPPENING RIGHT HERE AT
MoTorROLA. .

UCER
THE .
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MOTOROLA HAS ALREADY SIGNED A NUMBER OF CRADAs
[CRAY-buHs] --
AGREEMENTS -- WITH GOVERNMENT RESEARCH LABS. I'M
SEVERAL MORE ARE IN THE WORKS. WE'RE TAKING THE
SCIENCE FROM OUR GOVERNMENT LABS -- AND LETTING Y
IT TO WORK FOR AMERICAN CONSUMERS.

WE'VE GoT 1,400 SIMILAR AGREEMENTS UP AND RUNN
WITH BUSINESSES ACROSS THE COUNTRY -- THAT'S DOUBL
NUMBER FROM A YEAR AGO.

OoLD

PUT

NG
THE
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EACH ONE IS BASED ON A SIMPLE PHILOSOPHY -- WHEN IT

COMES TO KEEPING AMERICAN BUSINESS COMPETITIVE,
GOVERNMENT CAN FACILITATE, IT SHOULD NEVER DICTATE
THIS MAY BE NEWS TO MY OPPONENT, BUT IT WON'T

NEWS TO YoU. WE KNOW WHAT MADE AMERICA THE ENVY OF THE
WORLD -- AND WE KNOW HOW TO KEEP IT THAT WAY. We
TO OPEN MARKETS, NOT CLOSE THEM. WE MEED SMALLER

GOVERNMENT, NOT BIGGER GOVERMMENT; MORE FREE
ENTERPRISE, NOT LESS OF IT. | '

EED




YRR A
2 YT, T
=2

Mg

LN

THAT'S WHAT THE CHOICE IS ABOUT THIS FALL -- A

CHOICE BETWEEN THE ARCHITECYS OF THE_FUTURE AND THE
PATRONS OF THE PAST. WE'LL BUILD THAT FUTURE

TOGETHER -- A FUTURE IN WHICH AMERICA COMPETES, AND

AMERICA WINS. ' ' | I

THANK YOU FOR THIS WARM MOTOROLA RECEPTION, AND
BLESS THE UNITED STATES OF AMERICA. '
§ # £

Gop

o
ey
ot LR




MOTOROLA PLANT \ SCHAUMBERG, ILLINOIS
FRIDAY, SEPTEMBER 25, 1992 \ 12:45 P.M.

(ACKNOWLEDGMENTS)

I AM DELIGHTED TO BE HERE WITH THE MEN AND WOMEN OF

MOTOROLA.

-2 .

YOUR SKILLS // YOUR CREATIVITY // YOUR HARD WORK

ARE WRITING THE FUTURE OF AMERICA.
WHAT YOU'RE DOING HERE IS THE PERFECT PUT-DOWN

FOR

THE PROFESSIONAL PESSIMISTS -- THE DOOMSAYERS WHO SAY

AMERICA CAN'T COMPETE IN A CHANGING WORLD.

YOU'VE TAKEN THE CHALLENGES OF THIS NEW WORLD AND
DONE WHAT AMERICA HAS ALWAYS DdNE-ﬂ- REINVENTED THEM AS

OPPORTUNITIES ~- FOR YOURSELVES, FOR YOUR FAMILIES,
EVERY AMERICAN.

FOR

-




A FEW WEEKS AGO IN DETROIT, I PRESENTED My AGENDA
FOR AMERICAN RENEWAL -- AN INTEGRATED STRATEGY FOR

KEEPING AMERICA COMPETITIVE IN THE NEW CENTURY.

AFTER OUR VISIT THIS MORNING I’'M HEADING OVER TO

THE UNIVERSITY OF CHICAGO, WHERE I’'LL EXPAND ON ONE
PART OF MY AGENDA -- HOW TO SHARPEN BUSINESS'S |
COMPETITIVE EDGE. YOU SEE, I BELIEVE THAT WE WILL
SUCCEED IN THE NEW WORLD NOT BY MAKING GOVERNMENT

BIGGER, BUT BY MAKING PRIVATE BUSINESS BETTER.

L
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THE GENIUS THAT WILL TAKE OUR COUNTRY FORMARD ISN T

FOUND IN THE COMMITYEE ROOMS AND BUREA BEE
OF WasHINGTON, D.C. IT'S FOUND RIGHT HERE // IN
COMPANIES LIKE MOTOROLA.

OF COURSE, GOVERNMENT HAS A ROLE -- BUT IT'S A
OF SUPPORTING THE PRIVATE SECTOR, NOT LEADING IT.

ROLE

Now, THE PROFESSIONAL PESSIMISTS DON’'T LANT YOU TO
HEAR IT -- BUT THAT'S WHAT WE'VE BEEN DOING FOR FOUR
YEARS -~ LAYING A GROUNDWORK TO HELP AMERICAN BUSINESS

COMPETE IN THE GLOBAL ECONCMY.




THE WORLD HAS EVER SEEN.

MY OPPONENT ISN'T SURE HOW HE FEELS ABOUT OPEN
MARKETS. SOMETIMES HE SAYS HE'S FOR THEM. OTHER T
-- ESPECIALLY WHEN HE'S TALKING TO THE SPECIAL
INTERESTS -- HE HEDGES HIS BETS.

BUT WHEN AMERICAN JOBS ARE AT STAKE, A PRESIDE
CAN'T HEM AND HAW // CAN'T WAFFLE // CAN'T WAVER I
COMMITMENT, '

IMES

T
HIS

HE'S GOT TO WORK NIGHT AND DAY TO OPEN THOSE MARKETS

FOR THE AMERICAN WORKER.
LOOK AT THE TRUMKED RADIO EQUIPMENT YOU'RE BUIL
RIGHT MERE. BEFORE 1989, AMERICAN MANUFACTURERS OF

DING

THIS EQUIPMENT WERE EFFECTIVELY CUT OUT OF THE JAPANESE

MARKET.
WE WENT TO WORK // GOT AN AGREEMENT // OPENED U

THAT MARKET // AND NOW YOUR SYSTEMS COVER 85 JAPANE
CITIES.

P
SE




-7 -

THAT SUCCESS HAS BEEN REPEATED OVER AND OVER.

OPPONENT WON'T TELL YOU, AND NEITHER WILL THE MEDI

My
+ SO

I WILL: OVER THE LAST FOUR YEARS, OUR EXPORTS IO JAPAN

HAVE GROWN 12 TIMES FASTER THAN OUR IMPORTS EROM JAPAN.
THOSE ARE NEW CUSTOMERS FOR THE PRODUCTS YOU BUILD.

AND NEW CUSTOMERS ABROAD MEAN NEW JOBS RIGHT HERE IN

THE USA. [
SOMEBODY OUGHT TO TELL MY OPPONENT: AMERICANS
RETREAT, WE COMPETE.

’

ON'T
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OuR PRODUCTS ARE THE BEST IN THE WORLD. GIVE THEM

THE

CHANCE // AND AMERICANS CAN OUT-WORK, OUT-THINK, OUT-

CREATE ANYBODY, ANYTIME, ANYWHERE.

WE HAVE TO KEEP THAT EDGE -- ESPECIALLY IN THE
OF NEW TECHNOLOGIES YOU SPECIALXZE IN HERE. My

KIND

OPPONENT SAYS HE WANTS TO DO THE SAME. BuT HIS ANSWER

IS A LOT DIFFERENT FROM MINE.
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HE AND HIS ADVISERS LIKE TO TALK ABOUT "INDUSTRIAL
POLICIES" -- ECONOMIC PLANS DESIGNED BY A GOVERNMENT

ELITE. THE PLANNERS DICTATE THE TERMS, PICK AND CHOOSE
THEIR FAVORITE TECHNOLOGIES, AND THEN -- IF YOU'RE

LUCKY == THEY LET THE PRIVATE SECTOR HAVE A PIECE OF
THE ACTION.

AND ALL OF IT'S PAID FOR WITH NEW TAX DOLLARS --
FROM THE MIDDLE CLASS.

- 10 -

WELL, THEY'RE JUST FLAT-OUT WRONG. THEY SAY
GOVERNMENT KNOWS BEST. I SAY YOU KNOW BETTER.

WE NEED TO MOVE POWER AWAY FROM THE GOVERNMENT
BUREAUCRATS AND CLOSER TO THE CONSUMER AND THE PRODUCER
-=- CLOSER TO THE PEOPLE WHO BUILD THE PRODUCTS AND THE
PEOPLE WHO WANT TO BUY THEM.

THAT'S WHY WE'VE MADE IT A TOP PRIORITY TO MOVE NEW
IDEAS OUT OF THE GOVERNMENT RESEARCH LAB AND INTO THE

MARKETPLACE. YOU SEE IT HAPPENING RIGHT HERE AT
MOTOROLA.



MOTOROLA HAS ALREADY SIGNED A NUMBER OF CRADAs

[CRAY-puHs] -- COOPERATIVE RESEARCH AND DE PME
AGREEMENTS -- WITH GOVERNMENT RESEARCH LABS. I'M

SEVERAL MORE ARE IN THE WORKS. WE'RE TAKING THE
SCIENCE FROM OUR GOVERNMENT LABS -~ AND LETTING Y
IT TO WORK FOR AMERICAN CONSUMERS.

TOLD

s

PUT

WE'VE 6oT 1,400 SIMILAR AGREEMENTS UP AND RUNNING

WITH BUSINESSES ACROSS THE COUNTRY ~-- THAT'S DOUBL
NUMBER FROM A YEAR AGO.

THE

-12 -

EACH ONE IS BASED ON A SIMPLE PHILOSOPHY =-- WHEN I’

COMES TO KEEPING AMERICAN BUSINESS COMPETITIVE,
GOVERNMENT CAN FACILITATE, IT SHOULD NEVER DICTATE
THIS MAY BE NEWS TO MY OPPONENT, BUT ’

W

NEWS TO YOU. WE KNOW WHAT MADE AMERICA THE ENVY 0O
WORLD -- AND WE KNOW HOW TO KEEP IT THAT WAY. W&
TO OPEN MARKETS, NOT CLOSE THEM. WE NEED SMALLER

GOVERNMENT, NOT BIGGER GQVERNMEMT. MQ_E FREE
ENTERPRISE, NOT LESS OF IT.

THE
EED
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THAT'S WHAT THE CHOICE IS ABOUT THIS FALL -- A

CHOICE BETWEEN THE ARCHITECTS OF THE FUTURE AND THE

PATRONS OF THE PAST. WE'LL BUILD THAT FUTURE
TOGETHER -- A FUTURE IN WHICH AMERICA COMPETES, AND

AMERICA WINS.

THANK YOU FOR THIS WARM MOTOROLA RECEPTION, AND Goo

BLESS THE UNITED STATES OF AMERICA.
¢ # #
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THE WHITE HOUSE

WASHINGTON

i \_.2‘ PS: 53
September 24, 1992

MEMORANDUM FOR THE PRESIDENT

THROUGH STEVE PROVOST O P

FROM: ANDREW FERGUSON "y

SUBJECT: PROPOSED REMARKS FOR MOTOROLA EVENT
I. SUMMARY

Oon Friday, September 25, at 12:50 p.m., you will address

employees of Motorola, Inc. in Schaumberg, I1l., just outside of
Chicago.

II. DISCUSSION

Your remarks (approximately 7 minutes / cards) emphasize the
importance of government research to private sector technology
and restate your commitment to integrating the two.
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, SCHAUMBERG, ILLINOIS
(Acknowledgments)

I am delighted to be here with the men and women of

Motorola.

Your skills // your creativity // your hard work are writing

the future of America.
What you're doing here is the perfect put-down for the
professional pessimists -- the doomsayers who say America can'

compete in a changing world.

You've taken the challenges of this new world and done what

America has always done -- reinvented them as oppqrfunities\--
for yourselves, for your families, for every American.

A fe& weeks ago in Detroit, I presented'my Agenda for
American Renewal -- an integrated strategy for keeping America
competitive in the new century. .

After our visit this morning I'm headihg over to the
University of Chicago, where I'll expand on one part of my Age
-- how to shérpen business's competitive edge. You see, I
believe that we will succeed in the new world not by making
government bigger, but by making private business better.

The genius that will take our country forward isn't found
the committee rooms and bureaucratic-beehives of Washington, D

It's found right here // in companies like Motorola.
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Of course, government has a role -- but it‘s a role of
suppo;tig§ the private sector, not leading it.

Now, the professional pessimists don't want you to hear it -
- but tﬁat's what we've been doing for four years -- laying a.
groﬁndwork to\help American business cdhpete in the global
economy.

That;s'why we've been opening markets for American goods --
making America the greatest export superpower the world has ever
seen. |

My opponent isn't sure how he feels about open markets.
Sometimes he says he's for.them. Oother times -- esﬁéciélly whén
he's talking to the special interests -- he hedges his bets.

- But when Aﬁerican jobs are at stake, a President can't hen
and haw // can't waffle // can't waver in his commitment. - He's
got to wofk night and“daz to open those markets for the American
worker. '

Look at the trunked radib equipment you're building right
here. Before 1989, American manufacturers'of this equipment were
effectively cut out of the Japanese market.

We went to work // got én agreement // opened up that market
// and now your systems cover 85 Japanése cities. '

That success has been‘repeated over and over. My opponent
won't tell you, and neither will the media, so I will: over the
last four yeérs, 6ur exports to Japan have grown 12 times fastLr

than our imports from Japan.
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Those are new customers for the products you build. And new

customers abroad mean new_jobs right here in the USA.

Somebody ought to tell my opponent: Americans don't retreat,
we compete. Our products are the best in the world. Give then

the chance // and Americans can outwork, outhink, outcreate

anybody, anytime, anywhere.

We have to keep that edge -- especially in the kind of ne

technologies you specializé in here. My opponent says he want
to do the same. But his answer is a lot different from mine.

He and his advisers like to talk about "industria _policies®
- ecohomic plahs designed by a government elite. The planners .
_dictate the terms, pick and choose their févorite techhologies
and then -- if you're lucky =-- they let the private.sector have a
pie¢e of the action.

And all of it's paid for with new tax dollars -- from the|.
middle class. _ |

Well, they're just flat-out'ﬁrong. They say government
knows best. I say you know better.

We need to move power‘gggz from the(éovernment bureaﬁcrats
and closer to the consumer and the producef -- closer to the
people who build the products and the people who want to buy
then.

That's why we've made it a top priority to move new ideas
out of the government fesearch lab and into the marketplace. Ypu>

see it happening right here at Motorola.
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Motorola has already signed'a number of CRADAs -
-coopérative research and development agreements -- with
government reséarch labs. I'm told sevéral.more are in the
- works. We're‘taking the best science from our government labs |-
~ and letting you put it to work for American coﬁsumers.

We've got 1,400 sipilar aéreemehts up and running with
- businesses across the country -- that's double the number from 5
year ago. Each one is based on a simple philosophy -- when it
comes to keeping American business competitive, government can
facilitate, it should never dictate. '

This may be news to my opponent, but it won't Sé ﬁews to
you. We kndw whaf made Ameriéa the envf of the world -- and we
know how to keep it that way. We need to open markets, not close
them. We need smallef overnment, not bigger government; more
free enterprise, not less of it.

That's what the choice is about this fall -- a choice
befween the architects of the future and the patrons of the past.
We'll build that future together -- a future in which America
competes, and America wins.

Thank you for this warm Motorola reception, and God bless

the United States of America.

£ F #
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(ACKNOWLEDGMENTS)

I AM DELIGHTED TO BE HERE WITH THE MEN AND WOMEN OF
-~  MOTOROLA. k

i 9 .
YOUR SKILLS // YOUR CREATIVITY // YOUR HARD WORK
ARE WRITING THE FUTURE OF AMERICA.
WHAT YOU’'RE DOING HERE IS THE PERFECT PUT-DOWN [FOR
THE PROFESSIONAL PESSIMISTS -- THE DOOMSAYERS WHO SAY
AMERICA CAN'T COMPETE IN A CHANGING WORLD, |
YOU'VE TAKEN THE CHALLENGES OF THIS NEW WORLD AND
DONE WHAT AMERICA HAS ALWAYS DONE -- REINVENTED THEM AS

OPPORTUNITIES -- FOR YOURSELVES, FOR YOUR FAMILIES,| FOR
EVERY AMERICAN. |
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A FEW WEEKS AGO IN DETROIT, I PRESENTED My AGENDA
FOR AMERICAN RENEWAL -- AN INTEGRATED STRATEGY FOR
KEEPING AMERICA COMPETITIVE IN THE NEW CENTURY.

AFTER OUR VISIT THIS MORNING I'M HEADING OVER TO
THE UNIVERSITY OF CHICAGO, WHERE I’'LL EXPAND ON ONE
PART OF MY AGENDA -- HOW TO SHARPEN BUSINESS'S
COMPETITIVE EDGE. YOU SEE, I BELIEVE THAT WE WILL
SUCCEED IN THE NEW WORLD NOT BY MAKING GOVERNMENT

BIGGER, BUT BY MAKING PRIVATE BUSINESS BETTER.

-4 -

THE GENIUS THAT WILL TAKE OUR COUNTRY FORWARD ISN'T
FOUND IN THE COMMITTEE ROOMS AND BUREAUCRATIC BEEHIVES
OF WASHINGTON, D.C. IT'S FOUND RIGHT HERE // IN
COMPANIES LIKE MOTOROLA.

OF COURSE, GOVERNMENT HAS A ROLE -- BUT IT'S A ROLE
OF SUPPORTING THE PRIVATE SECTOR, NOT LEADING IT.

Now, THE PROFESSIONAL PESSIMISTS DON'T WANT YOU To
HEAR IT -- BUT THAT'S WHAT WE'VE BEEN DOING FOR FOUR
YEARS -- LAYING A GROUNDWORK TO HELP AMERICAN BUSINESS
COMPETE IN THE GLOBAL ECONOMY.



THAT'S WHY WE'VE BEEN OPENING MARKETS FOR AMERICAN

GOODS -- MAKING AMERICA THE LMIE&LEMMB

THE WORLD HAS EVER SEEN.

MY OPPONENT ISN'T SURE HOW HE FEELS ABOUT OPEN
MARKETS. SOMETIMES HE SAYS HE'S FOR THEM. OTHER TIMES

== ESPECIALLY WHEN HE'S TALKING TO THE sPECIAL
INTERESTS -~ HE HEDGES HIS BETS.

« BuT WHEN AMERICAN JOBS ARE AT STAKE, A PRESIDENI

CAN'T HEM AND HAW // CAN'T WAFFLE /{/CAN'T WAVER IN HIS

COMMITMENT.

HE'S GOT TO WORK NIGHT AND DAY TO OPEN THOSE MARKE
FOR THE AMERICAN WORKER.

LOOK AT THE TRUNKED RADIO EQUIPMENT YOU'RE BUIL
RIGHT HERE. BEFORE 1989, AMERICAN MANUFACTURERS OF
THIS EQUIPMENT WERE EFFECTIVELY CUT OUT OF THE JaPA
MARKET.

WE WENT TO WORK // GOT AN AGREEMENT // OPENED UP
THAT MARKET // AND NOW YOUR SYSTEMS COVER 85 JAPANES
CITIES.

ING
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THAT SUCCESS HAS BEEN REPEATED OVER AND OVER. My

OPPONENT WON’'T TELL YOU, AND NEITHER WILL THE MEDIA, SO
I WILL: OVER THE LAST FOUR YEARS, OUR EXPORTS TQ JAPAN
HAVE GROWN 12 TIMES FASTER THAN OUR IMPORTS FROM JAPAN.
THOSE ARE NEW CUSTOMERS FOR THE PRODUCTS YOU BUILD.
AND NEW CUSTOMERS ABROAD MEAN NEW JOBS RIGHT HERE I
THE USA. |- | R
SOMEBODY OUGHT TO TELL MY OPPONENT: AMERICANS DON'T

RETREAT, WE COMPETE.

- <
.
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OUR PRODUCTS ARE THE BEST IN THE WORLD. GIVE THEM THE
CHANCE // AND AMERICANS CAN OUT-WORK, OUT-THINK, OUT-

CREATE ANYBODY, ANYTIME, ANYWHERE.

~N

- WE HAVE TO KEEP THAT EDGE =-- ESPECIALLY IN THE KIND
OF NEW TECHNOLOGIES YOU SPECIALIZE IN HERE. My
OPPONENT SAYS‘HE WANTS TO DO THE SAME. BUT HIS ANSWER
IS A LOT DIFFERENT FROM MINE.




POLICIES" -- ECONOMIC PLANS DESIGNED BY A

ELITE. THE PLANNERS DICTATE THE TERMS, PICK AND CHOOSE
. THEIR FAVORITE TECHNOLOGIES, AND THEN -- IF YOU'RE

LUCKY -- THEY LET THE PRIVATE SECTOR HAVE A PIECE OF
THE ACTION. |

AND ALL OF IT'S PAID FOR WITH NEW TAX DOLLARS -
FROM THE MIDDLE CLASS.

| - 10 -
WELL, THEY'RE JUST FLAT-OUT WRONG. THEY SAY
GOVERNMENT KNOWS BEST. I SAY YOU KNOW BETTER.

\ WE NEED TO MOVE POWER AWAY FROM THE GOVERNMENT
BUREAUCRATS AND CLOSER TO THE CONSUMER AND THE PRODUCER
-- CLOSER TO THE PEOPLE WHO BUILD THE PRODUCTS AND THE
PEOPLE WHO WANT TO BUY THEM.

THAT'S WHY WE'VE MADE IT A YOP PRIORITY TO MOVE | NEW
IDEAS OUT OF THE GOVERNMENT RESEARCH LAB AND INTOQ THE-

MARKETPLACE. YOU SEE IT HAPPENING RIGHT HERE AT
MOTOROLA.




NUMBER FROM A YEAR AGO.

MOTOROLA HAS ALREADY SIGNED A NUMBER OF CRADAs

[CRAY-DuHS] -- COOPERATIVE RESEARCH AND VELOPME
AGREEMENTS -- WITH GOVERNMENT RESEARCH LABS. I’'M TouD

SEVERAL MORE ARE IN THE WORKS. WE'RE TAKING THE
SCIENCE FROM OUR GOVERNMENT LABS -- AND LETTING YOU
IT TO WORK FOR AMERICAN CONSUMERS.

We'VE GoT 1,400 SIMILAR AGREEMENTS UP AND RUNNI
WITH BUSINESSES ACROSS THE COUNTRY -- THAT'S DOUBLE

PUT

=12 -

EACH ONE IS BASED ON A SIMPLE PHILOSOPHY -- WHEN IT

COMES TO KEEPING AMERICAN BUSINESS COMPETITIVE,
GOVERNMENT CAN FACILITATE, IT SHOULD NEVER DICTATE.

THIS MAY BE NEWS TO MY OPPONENT, BUT IT WON'T BE

NEWS TO YOU. WE KNOW WHAT MADE AMERICA THE ENVY OF
.WORLD =~ AND WE KNOW HOW TO KEEP IT THAT WAY. HWe n
TO OPEN MARKETS, NOT CLOSE THEM. WE MEED SMALLER

GOVERNMENT, NOT BIGGER GOVERNMENT: EOﬁg FREE
ENTERPRISE, NOT LESS OF_IT;

THE
EED




—

- 13 -
THAT'S WHAT THE CHOICE IS ABOUT THIS FALL -- A

CHOICE BETWEEN THE ARCHITECTS OF THE FUTURE AND THE

PATRONS OF THE PAST. WE'LL BUILD THAT FUTURE
TOGETHER -- A FUTURE IN WHICH AMERICA COMPETES, AND

AMERICA WINS.

THANK YOU FOR THIS WARM MOTOROLA RECEPTION, AND Gon

BLESS THE UNITED STATES OF AMERICA.
# # #
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I am delighted to be here with the men and women of

Motorola.

Your skills // your creativity // your hard work are writing
the future of America.

What you're doing here is the perfect put-down for the
professional pessimists -- the doomsayers who say America can't
compete in a changing world. 1

You've taken the challenges of this new world and done what
America has always done -- reinvented them as opportunities --
for yourselves, for your families, for every American.

A few weeks ago in Detroit, I presented my Agenda for
American Renewal -- an integrated strategy for keeping America
competitive in the new century.

After our visit this morning I'm heading over to the
University of Chicago, where I'll expand on one part of my Agenda
-- how to sharpen business's competitive edge. You see, I
believe that we will succeed in the new world not by making
government bigger, but by making private business better.

The genius that will take our country forward isn't found in
the committee rooms and bureaucratic beehives of Washington, D.C.

It's found right here // in companies like Motorola.



2
Of course, government has a role -- but it's a role of
supporting the private sector, not leading it.
Now, the professional pessimists don't want you to hear it - %;

- but that's what we've been doing for four years -- laying a C%éyy

groundwork to help American business compete in the global Uﬁ§}” 3
A
economy. \" v'v¢
CX

That's why we've been opening markets for American goods -- M/

]
A S/
making America the greatest export superpower the world has ever ’%;%%&

seen.
M
My opponent isn't sure how he feels about open markets -- yﬂ},
sometimes he says he's for them. Other times -- especially when 3

he's talking to the special interests -- he hedges his bets.

But when American jobs are at stake, a President can't hem
and haw // can't waffle // can't waver in his commitment. He's
got to work night and day to open those markets for the American
worker.

Look at the trunked radio equipment you're building right
here. Before 1989, American manufacturers of this equipment were
effectively cut out of the Japanese market.

We went to work // got an agreement // opened up that market
// and now your systems cover 85 Japanese cities.

That success has been repeated over and over. My opponent
won't tell you, and neither will the media, so I will: over the
last four years, our exports to Japan have grown 12 times faster

than our imports from Japan.




3

Those are new customers for the products you build. New
customers abroad mean new jobs right here in the USA.

Somebody ought to tell my opponent: Americans don't retreat,
we compete. Our products are the best in the world. Give them
the chance // and Americans can outwork, outhink, outcreate
anybody, anytime, anywhere.

We have to keep that edge -- especially in the kind of new
technologies you specialize in here. My opponent says he wants
to do the same. But his answer is a lot different from mine.

He and his advisers like to talk about "industrial policies"
-- econcmic plans designed by a government elite. The planners R
dictate the terms, pick and choose their favorite technologies, \
and then -- if you're lucky -- they let the private sector have a Of/gﬁ

P
| il

dollars from the middle class. K\
Well, they're just flat-out wrong. They say government \gﬁiﬁgg

knows best. I say you know better.

piece of the action. And all of it will be paid for by tax ¢

We need to move power away from the government bureaucrats
and closer to the consumer and the producer -- closer to the
people who build the products and the people who want to buy
them.

That's why we've made it a top priority to move new ideas

out of the government research lab and into the marketplace. You

see it happening right here at Motorola.

[[Insert on Motorola-Argonne CRADA]
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This is just one example of what we're doing all across the
country. We've got 1,400 similar agreements up and running. And
they're based on a simple philosophy -- when it comes to keeping
American business competitive, government can facilitate, it
should never dictate.

This may be news to my opponent, but it won't be news to
you. We know what made America the envy of the world -- and we
know how to keep it that way. We need to open markets, not close
them. We need smaller government, not bigger government; more
free enterprise, not less of it.

That's what the choice is this fall -- a choice between the
architects of the future and the patrons of the past. We'll
build that future together -- a future in which America competes,
and America wins.

Thank you for this warm Motorola reception, and God bless

the United States of America.

##  #
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I am delighted to be here with the men and women of

Motorola.

Your skills // your creativity // your hard work are writing
the future of America.
What you're doing here is the perfect put-down for the

professional pessimists -- the doomsayers who say America can't

compete in a changing world.

You've taken the challenges of this new world and done what
America has always done -- reinvented them as opportunities --
for yourselves, for your families, for every American.

A few weeks ago in Detroit, I presented my Agenda for
American Renewal -- an integrated strategy for keeping America
competitive in the new century.

After our visit this morning I'm heading over to the
University of Chicago, where I'll expand on one part of my Agenda
-- how to sharpen business's competitive edge. You see, I
believe that we will succeed in the new world not by making
government bigger, but by making private business better.

The genius that will take our country forward isn't found in
the committee rooms and bureaucratic beehives of Washington, D.C.

It's found right here // in companies like Motorola.



2
Of course, government has a role -- but it's a role of

supporting the private sector, not leading it.

Now, the professional pessimists don't want you to hear it - &';/
Cé

- but that's what we've been doing for four years -- laying a /p
¥

groundwork to help American business compete in the global %
economy. ty

That's why we've been opening markets for American goods --

»5/,

making America the greatest export superpower the world has ever ﬁggg

Y
seen.

My opponent isn't sure how he feels about open markets -- iﬁ}/
sometimes he says he's for them. Other times -- especially when
he's talking to the special interests -- he hedges his bets.

But when American jobs are at stake, a President can't hem
and haw // can't waffle // can't waver in his commitment. He's
got to work night and day to open those markets for the American
worker.

Look at the trunked radio equipment you're building right
here. Before 1989, American manufacturers of this equipment were
effectively cut out of the Japanese market.

We went to work // got an agreement // opened up that market
// and now your systems cover 85 Japanese cities.

That success has been repeated over and over. My opponent
won't tell you, and neither will the media, so I will: over the

last four years, our exports to Japan have grown 12 times faster

than our imports from Japan.
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Those are new customers for the products you build. New
customers abroad mean new jobs right here in the USA.

Somebody ought to tell my opponent: Americans don't retreat,
we compete. Our products are the best in the world. Give them
the chance // and Americans can outwork, outhink, outcreate
anybody, anytime, anywhere.

We rave to keep that edge -- especially in the kind of new
technologies you specialize in here. My opponent says he wants
to do the same. But his answer is a lot different from mine.

He and his advisers like to talk about "industrial policies"

-- economic plans designed by a government elite. The planners

dictate the terms, pick and choose their favorite technologies,

A
and then -- if you're lucky =-- they let the private sector have a jP
piece of the action. And all of it will be paid for by tax ¢ X &jf}iA

dollars from the middle class.

Well, they're just flat-out wrong. They say government ‘%k%jgg
knows best. I say you know better.
We need to move power away from the government bureaucrats
and closer to the consumer and the producer -- closer to the
people who build the products and the people who want to buy
them.
That's why we've made it a top priority to move new ideas
out of the government research lab and into the marketplace. You
see it happening right here at Motorola.

[[Insert on Motorola-Argonne CRADA]
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This is just one example of what we're doing all across the
country. We've got 1,400 similar agreements up and running. And
they're based on a simple philosophy -- when it comes to keeping
American business competitive, government can facilitate, it
should never dictate.

This may be news to my opponent, but it won't be news to
you. We know what made America the envy of the world -- and we
know how to keep it that way. We need to open markets, not close
them. We need smaller government, not bigger government; more
free enterprise, not less of it.

That's what the choice is this fall -- a choice between the
architects of the future and the patrons of the past. We'll
’build that future together -- a future in which America competes,
and America wins.

Thank you for this warm Motorola reception, and God bless

the United States of America.

¥ # #
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I am delighted to be here with the men and women of

Motorola.

Your skills // your creativity // your hard work are writing
the future of America.

What you're doing here is the perfect put-down for the
professional pessimists -- the doomsayers who say America can't
compete in a changing world. i

You've taken the challenges of this new world and done what
America has always done -- reinvented them as opportunities --
for yourselves, for your families, for every American.

A few weeks ago in Detroit, I presented my Agenda for
American Renewal -- an integrated strategy for keeping America
competitive in the new century.

After our visit this morning I'm heading over to the
University of Chicago, where I'll expand on one part of my Agenda
-- how to sharpen business's competitive edge. You see, I
believe that we will succeed in the new world not by making
government bigger, but by making private business better.

The genius that will take our country forward isn't found in

the committee rooms and bureaucratic beehives of Washington, D.C.

It's found right here // in companies like Motorola.
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Of course, government has a role -- but it's a role of
supporting the private sector, not leading it.

Now, the professional pessimists don't want you to hear it -
- but that's what we've been doing for four years =-- laying a
groundwork to help American business compete in the global
economy.

That's why we've been opening markets for American goods --

making America the greatest export superpower the world has ever
seen.

My opponent isn't sure how he feels about open markets --
sometimes he says he's for them. Other times -- especially when
he's talking to the special interests -- he hedges his bets.

But when American jobs are at stake, a President can't hem
and haw // can't waffle // can't waver in his commitment. He's
got to work night and day to open those markets for the American
worker.

Look at the trunked radio equipment you're building right
here. Before 1989, American manufacturers of this equipment were
effectively cut out of the Japanese market.

We went to work // got an agreement // opened up that market
// and now your systems cover 85 Japanese cities.

That success has been repeated over and over. My opponent
won't tell you, and neither will the media, so I will: over the

last four years, our exports to Japan have grown 12 times faster

than our imports from Japan.
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Those are new customers for the products you build. New
customers abroad mean new jobs right here in the USA.

Somebody ought to tell my opponent: Americans don't retreat,
we compete. Our products are the best in the world. Give them
the chance // and Americans can outwork, outhink, outcreate
anybody, anytime, anywhere.

We have to keep that edge -- especially in the kind of new
technologies you specialize in here. My opponent says he wants
to do the same. But his answer is a lot different from mine.

He and his advisers like to talk about "industrial policies"
-- economic plans designed by a government elite. The planners
dictate the terms, pick and choose their favorite technologies,
and then -- if you're lucky =-- they let the private sector have a
piece of the action. And all of it will be paid for by tax
dollars from the middle class.

Well, they're just flat-out wrong. They say government
knows best. I say you know better.

We need to move power away from the government bureaucrats
and closer to the consumer and the producer -- closer to the
people who build the products and the people who want to buy
them.

That's why we've made it a top priority to move new ideas
out of the government research lab and into the marketplace. You
see it happening right here at Motorola.

[[Insert on Motorola-Argonne CRADA]
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This is just one example of what we're doing all across the
country. We've got 1,400 similar agreements up and running. And
they're based on a simple philosophy -- when it comes to keeping
American business competitive, government can facilitate, it
should never dictate.

This may be news to my opponent, but it won't be news to
you. We know what made America the envy of the world -- and we
know how to keep it that way. We need to open markets, not close
them. We need smaller government, not bigger government; more
free enterprise, not less of it.

That's what the choice is this fall -- a choice between the
architects of the future and the patrons of the past. We'll
build that future together -- a future in which America competes,
and America wins.

Thank you for this warm Motorola reception, and God bless

the United States of America.

¥ #  #
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I am delighted to be here with the men and women of

Motorola.

Your skills // your creativity // your hard work are writing

the future of America.

What you're doing here is the perfect put-down for the
professional pessimists -- the doomsayers who say America can't
compete in a changing world. :

You've taken the challenges of this new world and done what
America has always done -- reinvented them as opportunities --
for yourselves, for your families, for every American.

A few weeks ago in Detroit, I presented my Agenda for
American Renewal -- an integrated strategy for keeping America
competitive in the new century.

After our visit this morning I'm heading over to the
University of Chicago, where I'll expand on one part of my Agenda
-- how to sharpen business's competitive edge. You see, I
believe that we will succeed in the new world not by making
government bigger, but by making private business better.

The genius that will take our country forward isn't found in

the committee rooms and bureaucratic beehives of Washington, D.C.

It's found right here // in companies like Motorola.
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Of course, government has a role -- but it's a role of
supporting the private sector, not leading it.

Now, the professional pessimists don't want you to hear it -
- but that's what we've been doing for four years -- laying a
groundwork to help American business compete in the global
economy.

That's why we've been opening markets for American goods --

making America the greatest export superpower the world has ever
seen.

My opponent isn't sure how he feels about open markets --
sometimes he says he's for them. Other times -- especially when
he's talking to the special interests -- he hedges his bets.

But when American jobs are at stake, a President can't henm
and haw // can't waffle // can't waver in his commitment. He's
got to work night and day to open those markets for the American
worker.

Look at the trunked radio equipment you're building right
here. Before 1989, American manufacturers of this equipment were
effectively cut out of the Japanese market.

We went to work // got an agreement // opened up that market
// and now your systems cover 85 Japanese cities.

That success has been repeated over and over. My opponent
won't tell you, and neither will the media, so I will: over the

last four years, our exports to Japan have grown 12 times faster

than our imports from Japan.
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Those are new customers for the products you build. New
customers abroad mean new jobs right here in the USA.
Somebody ought to tell my opponent: Americans don't retreat,

we compete. Our products are the best in the world. Give them

the chance // and Americans can outwork, .cuthink, outcreate
AT P K

anybody, anytime, anywhere.

We have to keep that edge -- especially in the kind of new
technologies you specialize in here. My opponent says he wants
to do the same. But his answer is a lot different from mine.

He and his advisers like to talk about "industrial policies"
-- economic plans designed by a government elite. The planners
dictate the terms, pick and choose their favorite technologies,
and then -- if you're lucky -- they let the private sector have a
piece of the action. And all of it will be paid for by tax

dollars from the middle class.

Well, they're just flat-out wrong. They say government
knows best. I say you know better.

We need to move power away from the government bureaucrats
and closer to the consumer and the producer -- closer to the
people who build the products and the people who want to buy
them.

That's why we've made it a top priority to move new ideas

out of the government research lab and into the marketplace. You

see it happening right here at Motorola.

[[Insert on Motorola-Argonne CRADA]
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This is just one example of what we're doing all across the
country. We've got 1,400 similar agreements up and running. And
they're based on a simple philosophy -- when it comes to keeping
American business competitive, government can facilitate, it
should never dictate.

This may be news to my opponent, but it won't be news to

you. We know what made America the envy of the world -- and we
know how to keep it that way. We need to open markets, not close
them. We need smaller government, not bigger government; more
free enterprise, not less of it.

That's what the choice is this fall -- a choice between the
architects of the future and the patrons of the past. We'll
build that future together -- a future in which America competes,
and America wins.

Thank you for this warm Motorola reception, and God bless

the United States of America.

# # #



; OPD=- 2
: The White House= 202

- 35226488
Nfg/ Dosumaent No.

WHITE HOUSE STAFFING MEMORANDUM
'’ SEP24 P§5: 3

3/24/92 ACTION/CONCURRENCE/COMMENT DUE BY: o' #97M, TOBAY, SEPT.

PRESIDENTIAL REMARKS: MOTOROLA PLANT
SUBJECT SCHAUMBURG, ILLINOIS

DATE:

FRIDAY, SEPTEMBER 25, 19552

ACTION F¥i ACTION  FY|
| vice resioenT o ¢ MCBRIDE 0O @”
BAKER -~ o MOORE & G
SCOWGROFT ._( 0 MULLINS o I
DARMAN « | PETERSMEYER A
BATES o o PORTER W C
BRADY 0 & PROVOST o C
BROMLEY o Q4 ROSS V O H
CALIO V O SMITH V O
DEMAREST { - TUTWILER O V
FITZWATER - ZOELLICK w O
QRAY V O KAUPMAN o «
HOLIDAY_—-’V - GROONES - o f
0O O « C

“ HORNER BOSKIN |
' MCGROARTY

REMARKS:

Please 'provide comments on tha attached directly to
Dan McGroarty, Rm. 122, x2930, with a copy te this
office NO LATER THAN 5:00PM, TODAY, THURSDAY,

SEPTEMBER <4. Thank you.

PHILLIP D. BRADY
"Pt_ Assistant 10 the Preaident
oY / oY and Statf Secratarv




. SENT BY'Xerox Telecopier 7020 5 9-24-82 5 4:31PM OPD= 2024566218,8 2
7 5264 @oo2

08/24/92 17:08 ©e0a 37
( prnmexce Cenerml Cow~0-£5,_

- -

e ————s

The President might want to take note of Motorela’s outstanding
affort to improve manufacturing quality, one of the keys to
competitivenese in the international marketplace in which the
company operates (nearly half of the company’s sales come from

exports).

Motorola’s 1992 Annual Meating Report states that it has reduced
in-process manufacturing defects by 150 times over the past 5
years. ,

Motorola was a winner of the firet annual Malcolm Baldrige
National Quality Award.
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I am delighted to be hers with the zen and women of
Motorola.

Your skills // your creativity // your hard work are writing
the futurs of America.

What you're deoing here is the perfect put-down for thea
professional pessimists == the doomsayars who say America can't
compete in a changing world. i

You've taken the challenges of this new world and dons what
Anerica has always done -~ reinvented them as opportunities --
for yourselves, fer your families, for eVery American,

A few veaks ago in Detroit, I presanted my Agenda for
Anerican Renewal -- an integrated strategy for keaping America
competitive in the new century.

After our visit this morning I'm heading over to the |
University of Chicaqb, whera I'll axpand on onas part of my Agenda
~= how to sharpen business's competitive edge, You IOO; I
beliave that we will succeed in the new world not by making

sovernnent bigger, but by making Rrivete bugingss batter.

The genius that will take our country feorward isn't found in

the committea roomg and bureaucratic bashives of Washington, D.c.

It's found right here // in companies like notbrola.
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Of course, government has a role -- but it's 2 role of
supporting the private secter, not dsading i¢.
Now, the professional pessimists don't want you ?o hear it -
= but that's what wa'va baeen doing fer four years =~ laying a
groundwork te help American business compete in the global

economy,
That's why we've baen opening markets for American goods ~--
making America the greatast axport superpowsr the world has evar
seen,

My cpponent isn't sure how he feels about opan narkets --
sometimes he says he's for them. Other times =- especially when
he's talking to the special interegts =- he hedges his bats.

But when American jobs are at stake, & President can't hem
and haw // can't waffls // can't waver in his commitment. Ha's
got to work night and day to open those markats for the American
vorker,

Look at the trunked radic equipment you'rs building rignt
here. Before 1589, American manufacturers of this eguipment wers
sffectivaly cut out of the Japaness market.

We went to work // got an agraenment // opened up that market
// and now your systems cover 8% Japanagse cities.

That success has been repeated ovar and over. My opponent
won't tell you, and neithar will the nedia, 80 I will: over tha

1Ill1: four years, our exports £2 Japan have grown m faster
than our imports from Japan. ﬂ;%_of'q;
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Those are nev custemers for the products you build. Nay
qustomers abroad mean ngy iobs right here in the UsA.

Scmebody ought to tell my opponent: Americans don't retreat,
we gonpeta. Our products are the Best in the world. Give thenm

the chance // and Ahtricans can gutwerk, gouthink, outcreate
anybody, anviime, anvwhera.

We have to kggp that edge =-- especially in the kind of pgy
technolegies you specialize in hara. My opponent says he wants
te do the same. But his answer is 2 lot different from mine.

He and his advisers like to talk about "indugtrial poligies"
== eccnonic plans designed by a government elite. The planners
dictate the terms, pick and choose their favorite technologiaes,
and then == if you're lucky -- they let the private sector have a
piece of the action. And all of it will be pald for by tax
dollars from the middle class.

Wall, they're just Ilat=out wrong. They say government
knows pagt. I say ¥ou Know hatter,

We need to move power away frem the governmsnt bureaucrats
and glozar to the censumer and the producer -« gloser to the
pecple who build the products and ths pecple who want to buy
them.

That's why we've made it a Lop prioxitv to move new ideas
eut of the government research 1adb and into the marketplace. You
see it happening right hers at Motorola.

([Insert on Motorola=Argenne CRADA ]
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This is just one example of what wa're deing all across the
country. We've got 1,400 similar agrsezents up and running. And
they're based on a simple philosophy == when it comes to keeping
American business competitive, government can facilitats, it
should never dictate.

This may be news to my opponent, but it won't ha neve to
You. We know what made America the envy of the world -- and ve
know how to keep it that way. We need to SRAn markets, not glgee

them. We need gmaller government, not bigger government; nexe

free enterprisme, not lasg of it.
That's what the choice is this fall == a choice between the
architects of the futurs a2nd the patrons of the past. We'll

build that future togathar -- a future in wvhich America gompetes,
and Amarica wins.

Thank you for this warm Motorola raception, and cod bless

,the United states of America.
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I am delighted to be here with the men and women of

Motorola.

Your skills // your creativity // your hard work are writing
the future of America.

What you're doing here is the perfect put-down for the
professional pessimists -- the doomsayers who say America can't
compete in a changing world.

You've taken the challenges of this new world and done what
America has always done -- reinvented them as opportunities --
for yourselves, for your families, for every American.

A few weeks ago in Detroit, I presented my Agenda for
American Renewal -- an integrated strategy for keeping America
competitive in the new century.

After our visit this morning I'm heading over to the
University of Chicago, where I'll expand on one part of my Agenda
-- how to sharpen business's competitive edge. You see, I
believe that we will succeed in the new world not by making
government bigger, but by making private business better.

The genius that will take our country forward isn't found in
the committee rooms and bureaucratic beehives of Washington, D.C.

It's found right here // in companies like Motorola.
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Of course, government has a role -- but it's a role of
supporting the private sector, not leading it.

Now, the professional pessimists don't want you_to hear it -
- but that's what we've been doing for four years -- laying a
groundwork to help American business compete in the global
economy.

That's why we've been opening markets for American goods --

making America the greatest export superpower the world has ever
seen.

My opponent isn't sure how he feels about open markets --
sometimes he says he's for them. Other times -- especially when
he's talking to the special interests -- he hedges his bets.

But when American jobs are at stake, a President can't hem
and haw // can't waffle // can't waver in his commitment. He's
got to work night and day to open those markets for the American
worker.

Look at the trunked radio equipment you're building right
here. Before 1989, American manufacturers of this equipment were
effectively cut out of the Japanese market.

We went to work // got an agreement // opened up that market
// and now your systems cover 85 Japanese cities.

That success has been repeated over and over. My opponent
won't tell you, and neither will the media, so I will: over the
last four years, our exports to Japan have grown 12 times faster

than our imports from Japan.
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Those are new customers for the products you build. New

customers abroad mean new jobs'right here in the USA.

Somebody ougﬁt to tell my opponent: Americans don't retreat,

we compete. Our products are the best in the world. Give th%m

the chance // and Americans can outwork, outhink, outcreate

anybody, anytime, anywhere.
We have to keep that edge -- especially in the kind of n

technologies you specialize in here. My opponent says he want
to do the same. But his answer is a lot different from mine.

He and his advisers like to talk about "industrial polici

X "

-- economic plans designed by a government elite. The planner
dictate the terms, pick and choose their favorite technologies
and then -- if you're lucky =-- they let the private sector hav
piece of the action. And all of it will be paid for by tax

dollars from the middle class.

\

Well, they're just flat-out wrong. They say government
knows best. I say you know better.

We need to move power away from the government bureaucrat%

and closer to the consumer and the producer -- closer to the

people who build the products and the people who want to buy
them.

That's why we've made it a top priority to move new ideas

out of the government research lab and into the marketplace. Ydu

see it happening right here at Motorola.

[[Insert on Motorola-Argonne CRADA]
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This is just one example of what we're doing all across the
country. We've got 1,400 similar agreements up and running. And
they're based on a simple philosophy -- when it comes to keeping
American business competitive, government can facilitate, it
should never dictate.

This may be news to my opponent, but it won't be news to
you. We know what made America the envy of the world -- and we
know how to keep it that way. We need to open markets, not close
them. We need smaller government, not bigger government; more

free enterprise, not less of it.

That's what the choice is this fall -- a choice between the
architects of the future and the patrons of the past. We'll
build that future together -- a future in which America competes,
and America wins.

Thank you for this warm Motorola reception, and God bless

the United States of America.

# # #
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What you're doing here is the perfect put-down for the Lo T
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professional pessimists -- the doomsayers who say Amerlca can't h‘
compete in a changing world. AW?:: o)

You've taken the challenges of this new world and done whatﬁL B

o
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America has always done -- reinvented them as opportunities -- A

for yourselves, for your families, for every American. Kf

A few weeks ago in Detroit, I presented my Agenda for
American Renewal -- an integrated strategy for keeping America
competitive in the new century.

After our visit this morning I'm heading over to the
University of Chicago, where I'll expand on one part of my Agenda
-- how to sharpen business's competitive edge. You see, I
believe that we will succeed in the new world not by making
government bigger, but by making private business better.

The genius that will take our country forward isn't found in

the committee rooms and bureaucratic beehives of Washington, D.C.

It's found right here // in companies like Motorola.
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Of course, government has a role -- but it's a role of
supporting the private sector, not leading it.

Now, the professional pessimists don't want you to hear it -
- but that's what we've been doing for four years -- laying a
groundwork to help American business compete in the global
economy.

That's why we've been opening markets for American goods --

making America the greatest export superpower the world has ever
seen.

My opponent isn't sure how he feels about open markets --
sometimes he says he's for them. Other times -- especially when
he's talking to the special interests -- he hedges his bets.

But when American jobs are at stake, a President can't hem
and haw // can't waffle // can't waver in his commitment. He's
got to work night and day to open those markets for the American
worker.

Look at the trunked radio equipment you're building right
here. Before 1989, American manufacturers of this equipment were
effectively cut out of the Japanese market.

We went to work // got an agreement // opened up that market
// and now your systems cover 85 Japanese cities.

That success has been repeated over and over. My opponent
won't tell you, and neither will the media, so I will: over the

last four years, our exports to Japan have grown 12 times faster

than our imports from Japan.



3

Those are new customers for the products you build. New
customers abroad mean new jobs right here in the USA.

Somebody ought to tell my opponent: Americans don't retreat,
we compete. Our products are the best in the world. Give them
the chance // and Americans can outwork, outhink, outcreate
anybody, anytime, anywhere.

We have to keep that edge -- especially in the kind of new
technologies you specialize in here. My opponent says he wants
to do the same. But his answer is a lot different from mine.

He and his advisers like to talk about "industrial policies"
-- economic plans designed by a government elite. The planners
dictate the terms, pick and choose their favorite technologies,
and then -- if you're lucky =-- they let the private sector have a
piece of the action. And all of it will be paid for by tax

dollars from the middle class.

Well, they're just flat-out wrong. They say government
knows best. I say you know better.

We need to move power away from the government bureaucrats
and closer to the consumer and the producer -- closer to the
people who build the products and the people who want to buy
them.

That's why we've made it a top priority to move new ideas

out of the government research lab and into the marketplace. You

see it happening right here at Motorola.

[[Insert on Motorola-Argonne CRADA]
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This is just one example of what we're doing all across the
country. We've got 1,400 similar agreements up and running. And
they're based on a simple philosophy -- when it comes to keeping
American business competitive, government can facilitate, it
should never dictate.

This may be news to my opponent, but it won't be news to

you. We know what made America the envy of the world -- and we
know how to keep it that way. We need to open markets, not close
them. We need smaller government, not bigger overnment; more
free enterprise, not less of it.

That's what the choice is this fall -- a choice between the
architects of the future and the patrons of the past. We'll
build that future together -- a future in which America competes,
and America wins.

Thank you for this warm Motorola reception, and God bless

the United States of America.

# # #
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I am delighted to be here with the men and women of
Motorola.

Your skills // your creativity // your hard work are writing
the future of America.

What you're doing here is the perfect put-down for the
professional pessimists -- the doomsayers who say America can't
compete in a changing world.

You've taken the challenges of this new world and done what
America has always done -- reinvented them as opportunities --
for yourselves, for your families, for every American.

A few weeks ago in Detroit, I presented my Agenda for
American Renewal -- an integrated strategy for keeping America
competitive in the new century.

After our visit this morning I'm heading over to the
University of Chicago, where I'll expand on one part of my Agenda
-- how to sharpen business's competitive edge. You see, I
believe that we will succeed in the new world not by making
government bigger, but by making private business better.

The genius that will take our country forward isn't found in

the committee rooms and bureaucratic beehives of Washington, D.C.

It's found right here // in companies like Motorola.
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Of course, government has a role -- but it's a role of
supporting the private sector, not leading it.

Now, the professional pessimists don't want you to hear it -
- but that's what we've been doing for four years -- laying a
groundwork to help American business compete in the global
economy.

That's why we've been opening markets for American goods --

making America the greatest export superpower the world has ever
seen.

My opponent isn't sure how he feels about open markets --
sometimes he says he's for them. Other times -- especially when
he's talking to the special interests -- he hedges his bets.

But when American jobs are at stake, a President can't hem
and haw // can't waffle // can't waver in his commitment. He's
got to work night and day to open those markets for the American
worker.

Look at the trunked radio equipment you're building right
here. Before 1989, American manufacturers of this equipment were
effectively cut out of the Japanese market.

We went to work // got an agreement // opened up that market
// and now your systems cover 85 Japanese cities.

That success has been repeated over and over. My opponent
won't tell you, and neither will the media, so I will: over the

last four years, our exports to Japan have grown 12 times faster

than our imports from Japan.
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Those are new customers for the products you build. New
customers abroad mean new jobs right here in the USA.

Somebody ought to tell my opponent: Americans dop't retreat,
we compete. Our products are the best in the world. Give them
the chance // and Americans can outwork, outhink, outcreate
anybody, anytime, anywhere.

We have to keep that edge -- especially in the kind of new
technologies you specialize in here. My opponent says he wants
to do the same. But his answer is a lot different from mine.

He and his advisers like to talk about "industrial policies"
-- economic plans designed by a government elite. The planners
dictate the terms, pick and choose their favorite technologies,
and then -- if you're lucky -- they let the private sector have a
piece of the action. And all of it will be paid for by tax
dollars from the middle class.

Well, they're just flat-out wrong. They say government
knows best. I say you know better.

We need to move power away from the government bureaucrats
and closer to the consumer and the producer -- closer to the
people who build the products and the people who want to buy
them.

That's why we've made it a top priority to move new ideas
out of the government research lab and into the marketplace. You
see it happening right here at Motorola.

[[Insert on Motorola-Argonne CRADA]
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This is just one example of what we're doing all across the
country. We've got 1,400 similar agreements up and running. And
they're based on a simple philosophy -- when it comes to keeping
American business competitive, government can facilitate, it
should never dictate.

This may be news to my opponent, but it won't be news to
you. We know what made America the envy of the world -- and we
know how to keep it that way. We need to open markets, not close
them. We need smaller government, not bigger government; more
free enterprise, not less of it.

That's what the choice is this fall -- a choice between the
architects of the future and the patrons of the past. We'll
build that future together -- a future in which America competes,
and America wins.

Thank you for this warm Motorola re¢eption, and God bless

the United States of America.

# # #
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I am delighted to be here with the men and women of

Motorola.

Your skills // your creativity // your hard work are writing
the future of America.

What you're doing here is the perfect put-down for the
professional pessimists -- the doomsayers who say America can't
compete in a changing world.

You've taken the challenges of this new world and done what
America has always done -- reinvented them as opportunities --
for yourselves, for your families, for every American.

A few weeks ago in Detroit, I presented my Agenda for
American Renewal -- an integrated strategy for keeping America
competitive in the new century.

After our visit this morning I'm heading over to the
University of Chicago, where I'll expand on one part of my Agenda
-- how to sharpen business's competitive edge. You see, I
believe that we will succeed in the new world not by making
government bigger, but by making private business better.

The genius that will take our country forward isn't found in

the committee rooms and bureaucratic beehives of Washington, D.C.

It's found right here // in companies like Motorola.
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Of course, government has a role -- but it's a role of
supporting the private sector, not leading it.

Now, the professional pessimists don't want you to hear it -
- but that's what we've been doing for four years -- laying a
groundwork to help American business compete in the global
economy .

That's why we've been opening markets for American goods --

making America the greatest export superpower the world has ever
seen.

My opponent isn't sure how he feels about open markets --
sometimes he says he's for them. Other times -- especially when
he's talking to the special interests -- he hedges his bets.

But when American jobs are at stake, a President can't hem
and haw // can't waffle // can't waver in his commitment. He's
got to work night and day to open those markets for the American
worker.

Look at the trunked radio equipment you're building right
here. Before 1989, American manufacturers of this equipment were
effectively cut out of the Japanese market.

We went to work // got an agreement // opened up that market
// and now your systems cover 85 Japanese cities.

That success has been repeated over and over. My opponent
won't tell you, and neither will the media, so I will: over the
last four years, our exports to Japan have grown 12 times faster

than our imports from Japan.
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Those are new customers for the products you build. New
customers abroad mean new jobs right here in the USA.

Somebody ought to tell my opponent: Americans don't retreat,
we compete. Our products are the best in the world. Give them
the chance // and Americans can outwork, outhink, outcreate
anybody, anytime, anywhere.

We have to keep that edge -- especially in the kind of new
technologies you specialize in here. My opponent says he wants
to do the same. But his answer is a lot different from mine.

He and his advisers like to talk about "industrial policies"
-- economic plans designed by a government elite. The planners
dictate the terms, pick and choose their favorite technologies,
and then -- if you're lucky -- they let the private sector have a
piece of the action. And all of it will be paid for by tax

dollars from the middle class.

Well, they're just flat-out wrong. They say government
knows best. I say you know better.

We need to move power away from the government bureaucrats
and closer to the consumer and the producer -- closer to the
people who build the products and the people who want to buy
thenmn.

That's why we've made it a top priority to move new ideas

out of the government research lab and into the marketplace. You

see it happening right here at Motorola.
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This is just one example of what we're doing all across the
country. We've got 1,400 similar agreements up and running. And
they're based on a simple philosophy -- when it comes to keeping
American business competitive, government can facilitate, it
should never dictate.

This may be news to my opponent, but it won't be news to
you. We know what made America the envy of the world -- and we
know how to keep it that way. We need to open markets, not close
them. We need smaller government, not bigger government; more
free enterprise, not less of it.

That's what the choice is this fall -- a choice between the
architects of the future and the patrons of the past. We'll
build that future together -- a future in which America competes,
and America wins.

Thank you for this warm Motorola reception, and God bless

the United States of America.

£ # #
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George Bush

Administration of George Bush, 1992 / Sept. 25

Note: H.R. 5620, approved September 23,
was asstgned Public Law No. 102-368.

Memorandum on Action in Support
of Peacekeeping Operations in
Nagorno-Karabakh

September 24, 1992
Presidential Determination No. 9247

Memorandum for the Secretary of State,
the Secretary of Defense

Subject: Drawdown of Commodities and
Services from the Inventory and Resources
of the Department of Defense to Assist
Peacekeeping Operations in Nagorno-
Karabakh

Pursuant to the authority vested in me by
section 552(c)(2) of the Foreign Assistance
Act of 1961, as amended, 22 U.S.C.
2348a(c)(2) (the “Act”), I hereby determine
that:

(1) as a result of an unforeseen emergency,
the provision of assistance under Chap-
ter 6 of Part II of the Act in amounts
in excess of funds otherwise available for
such assistance is important to the na-
tional interests of the United States; and

(2) such unforeseen emergency requires
the immediate provision of assistance
under Chapter 6 of Part II of the Act.

I therefore direct the drawdown of com-
modities and services from the inventory and
resources of the Department of Defense of
an aggregate value not to exceed $2 million
in support of peacekeeping operations in
Nagorno-Karabakh.

The Secretary of State is authorized and
directed to report this determination to the
Congress and to arrange for its publication
in the Federal Register.

George Bush

Note: This memorandum was released by the
Office of the Press Secretary on September
25.

Remarks to Motorola Employees
Schaumburg, Hlinois
September 25, 1992

Thank you for that warm welcome to M
ola. I can't for the life of me understand why
you give me such a pleasant welcome. Yo 've
been standing out here a long, long time. [But
I'm sure glad to be here. It's a great pleasure,
of course, to have been introduced by Ronnie
Haggert and then to be here with Govefnor
Jim Edgar, one of the truly great Gove
in the United States, and also be here
a longtime friend, your Congressman,
former colleague, my former colleague
Crane, two strong supporters of this

Thank you for that Motorola wel

ors’

th

my
Phil
ogh-
tech economy of tomorrow. I'm delighted to
be here with the men and women of Motor-
ola, winners of the first Baldrige Award.

I hope you know how important th
I hope you know just how important
not just to Motorola but to the entire countrg
because, under the leadership then of |Bo
Calvin and certainly George Fisher, | this
company set an example for others. And/now
that coveted award that you won for the|very
first time is sought after by thousands of com-
panies across this country. They're setting an
example of quality. We have the best work-
ers, and we%ave the best quality whep we
set our mind to it.

So I thank George Fisher, and I th
Galvin, an old friend standing here. I
Gayle Landuyt, who gave us a tour.
velous, it was an absolutely fantastic tour. i
don’t know where she is. Oh, there she is
right there. Let’s hear it for Gayle. Come
on you guys. You chauvinists, get clapping.
[Applause] She’s embarrasses, an(iJ I'm
happy. :

But no, seriously, I came to pay tribute
to your skills, your creativity, your hard|work
because if you use this as a microcosm of
our country, they’re writing the future for our
whole country, the future for the nited
States of America. What you're doing fs the

perfect put-down for the professional pes- -

simists, the doomsayers, some of whom sa

we cannot compete in a changin orld.
You've taken the challenges of thig new
world, and you've done what America has al-

ways done, reinvented them as opportynities

Fire e e X
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for yourselves, for your families, and for
every single American, - :
You know, a few weeks ago in Detroit, |
presented my Agenda for American Renewal,
It is an integrated strategy for keeping Amer-
ica competitive in the new centy . After our
visit here this morning, I'm heading over to
the University of Chica 0, where I will ex-
pand on one part of tEJs agenda, how to
sharpen  America’s competitive business
edge. You see, I believe that we will succeed
in the new world not by making Government
bigger but by making private business better.
That's what Motorola’s been doing. The ge-

nius, and it’s true genius, the genius that will

e our country forward is not found in-the
committee rooms and the bureaucratic bee-
hives in Washington. It's found right here in
companies like this. Of course, I'm not deny-

ing that Government has a role, but it's a
role of supporting the private sector, not
leading it.

Now the professional pessimists don’t want
you to hear this, but that's what we’ve been
doing for 4 years, laying a groundwork to
helg American business comEete in this new

global economy. That's w y we've been
working diligently to open markets for Amer-
ican goods, making America the greatest ex-
port superpower that the world has ever
seen.

We've had tough economic times in this
country, tough economic times in the Euro.
pean countries with whom we trade; our
economy doing better than theirs, But jt is
EXpOTts, it is companies that export that have
saved the day in these difficult times, Again,
I salute your leadership in all of that.

I'hope you don’t mind if T point out a dif-
ference with my opponent. My opponent
isn’t sure exactly how he feels about free mar-
kets, open markets. And sometimes he says
he’s for them; other times, especially when
he’s talking to the special interests, he hedges
his bets. But when American jobs are at
stake, a President cannot hem and haw, can’t
waffle, can’t waver in his commitments, say,
“On the one hand I'm for this; on the other
I'm for that.” You've got to work night and
day to open those markets for American
workers,

You look at the radio equi
building right here, the truni

ment you're
ed radio equip-
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ment. Before 1989, American mj ufacturers
of this equipment were effecti ely cut oyt
of the Japanese market, couldnt sel] there,
Well, we went to work. We got an| agreement’
opened up that market, and no your
tems cover 85 Japanese cities. I |salute

your”

management, and I take pleasyre that we 3

were at your side in this effort.

That 'success has been repeated over apg
over again. And Governor Clintg won't te]]
you and neither will the media,|so let me
tell you. Over the last 4 years dur exports®
to Japan have grown 12 times fastkr thag our®
imports from Japan. That is good, and you
are a fundamental part of this. Thoke are new*
customers for the products you build. New-.
customers abroad mean new jobs Iright here-
in the U.S.A. Somebody ought to tell my op-
ponent Americans do not retreat;| we com-
pete. And we're going to win,

You may not have yet read in today’s Paper
the timely news about our mu success
for semiconductor sales in Japan. Dur Goy.
ermment and the Japanese Government an-
nounced a significant increase j
semiconductor sales in the second quarter to
Japan, a step-up to 16 percent of thelr market
share. Now, this is importantly attributable
to effective negotiations by administtation of-
ficials over many preceding months| And it’s
your achievement even more becalise your
company had led the industry effort to gain
access to that important market and| had de-

signed and produced the quality devices and ﬂ

the circuits that the Japanese want. [You are
leading by this kind o innovation, this kind
of research, this kind of competition.

Our products are clearly the best in the
world. Give them the chance, and A \ericans
can outwork, outthink, outcreate 1 ybody,
anytime, anywhere. And you're dembnstrat.
ing that.

Now, we have to keep that edge. We must
keep that edge, especially in the kind jof new
technologies that you're specializing in here,
My opponent says he wants to do the same,
but tlll)e answer is very different from| mine,
He and his advisers talk about industrik poli-
cies, economic plans designed by a Govern-
ment elite. The planners dictate the erms,
pick and choose their favorite techno ogies,

ick and choose corporate winners, If you're
Elcky, they let the private sector have 4 piece
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of the action. All of it is paid for with new
tax dollars from the middle class. I think that
is absolutely wrong, and you have dem-
onstrated that it’s wrong.

They say Government knows best. I say
private industry knows better. So we really
need to move the power away from the Gov-
emmment bureaucrats and closer to the
consumer and the producer, closer to the

ple who build the products and the peo-

le who want to buy them.

That's why we’ve made it a top priority
to move ideas out of the Government re-
search lab—and they're very, very good; I
believe that you people that have worked
with them will say theyre good people there,
good, scientific talent—to move new ideas
out of the Government research labs and into
the marketplace.

You see, it's happening right here at Mo-
torola. Motorola has already signed a number
of what we call CRADA’s, the cooperative
research and development agreements, with
these Government research labs. I'm told
several more of them are in the works. And
we're taking the best science from these Gov-
ernment labs and letting you, the efficient
workers and leaders, put it to work for the
American consumers.

We've got 1,400 similar agreements up and
running with businesses across the country,
and that’s double the number from a year
ago. Each one is based on a simple philoso-

y: When it comes to keeping American
Eusiness competitive, Government can facili-
tate; it should never dictate.

Now, this may be news to the Governor
from Arkansas. This may be news to him,
but it won’t be news to you. We know what
made America the envy of the world, and
we know how to keep it that way. We need
to open markets, not close them. We need
smaller Government, not bigger Govern-
ment. We need more free enterprise, not less
of it. That’s what this choice really boils down
to in the fall, a choice between the architects
of the future and the patrons of the past.

I am very confident about this country.
You know, the Governor talks about, “We're
a nation in decline, somewhere south of Ger-
many and north of Sri Lanka.” He ain’t been
there, man. [Laughter] There is great respect
for the United States all around the world.

It's not just because we've won the cold war.
It's because they see products like the ones
coming out of this building here as the best
in the entire world.

So we're going to stay in there, and we
are going to buifd this future together. So
don’t let the pessimists talk you down. You're
showing the rest of this country that America
is a rising nation now, just as we always have

n.
Thank you all for this wonderful day. Ma
God bless each and every one of you. Thani
you very, very much.

Note: The President spoke at 12:53 p.m. in
the Motorola plant. In his remarks, he re-
ferred to Motorola officers Veronica Haggert,
corporate vice president, Washington office;
George Fisher, chairman of the board; Rob-
ert W. Galvin, former chairman of the board;
and Gayle A. Landuyt, director of manufac-
turing. A tape was not available for verifica-
tion of the content of these remarks.

Letter to Congressional Leaders
Reporting on the Cyprus Conflict
September 25, 1992

Dear Mr. Speaker: (Dear Mr. Chairman:)

In accordance with Public Law 95-384 (22
U.S.C. 2373(c)), I am submitting to you this
bimonthly report on progress toward a nego-
tiated settlement olP the Cyprus question.
This report covers the months of May and
June 1992.

Representatives of the U.N. Secretary
General returned to the Eastern Mediterra-
nean area and met separately with President
Vassiliou and Mr. Denktash in Cyprus from
May 8 through 12. Consultations followed in
Ankara and in Athens with the Prime Min-
isters and other officials of the Greek and
Turkish Governments. The Secretary Gen-
eral’s representatives returned to New York
to prepare their report to the Secretary Gen-
eral on the status of the negotiating effort.

Based on that report, the Secretary Gen-
eral sent letters on June 1 to the leaders of
both Cypriot communities, inviting them to
talks in New York starting on June 18. In
his letter, the Secretary General suggested



