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434

Two members of a Puerto Rican matiomalist movement
tried to kill Pres. Truman Nov. 1. (see Assassinaticas)

US. Dec. 8 banned shipments to Communist China and
10 Asiatic ports trading with it.

1951

Sen. Estes Kefauver led Senate investigation into orga-
mized crime. Preliminary report Feb. 28 said gambling take
was over $20 billion a year.

Julins Rosenberg, his wife, Ethel, and Mortoa Sobell, all
US. citizens, were found guilty Mar. 29 of coaspinacy to
commit wartime espionage. Rosenbergs sentenced to death,

_Sobell to 30 years. Rosenbergs executed June 19, 1953. So-
bell released Jan. 14, 1969.

Gen. Douglss MacArthur was removed from his Korea
command Apr. 11 for unauthorized policy statements.

Korea cease-fire talks began in July; lasted 2 years. Fight-
ing ended July 27, 1953.

Tariff concessions by the U.S. to the Soviet Union, Com-
munist China, and all communist-dominated lands were sus-
pended Ang. 1.

mu&mmmm-u‘msm.mm
security pact Sept. 1.

Transcontinental television inaugurated Sept. 4 with Pr&
Truman's address at the Japanese Peace Treaty Conference
n San Francisco.

Japanese Peace Treaty signed in San Francisco Sept. 8 by
US., Japan, and 47 other nations.

3.D. Salinger published Caicher in the Rye.

1952

US. seizure of nation’s stee! mills was ordered by Pres.
Truman Apr. 8 to avert a strike. Ruled illegal by Supreme
Court June 2.

Peace contract between West Germany, U.S., Great Brit-
ain, and France was signed May 26.

The last racial and ethnic barmers to naturalization were
removed, June 26-27, with the passage of the Immigration
and Naturalization Act of 1952,

First hydrogen device explosion Nov. 1 at Eniwetok Atoll
n Pacific.

1953

Pres. Eisenhower announced May 8 that US. had given
France $60 million for Indochina War. More aid was an-
mounced in Sept. In 1954 it was reported that three fourths
of the war’s costs were met by US.

1954

Nastilus, first atomic-powered submarine, was launched
at Groton, Conn. Jaa. 21.

Five members of Congress were wounded in the House
Mar. 1 by 4 Puerto Rican independence supporters who
fired at random from a spectators” gallery.

Sen. Joseph McCartky led televised bearings Apr. 22-
June 17 into alleged Communist influence in the Army.

Racial segregation in public schools was unanimously
ruled unconstitutional by the Supreme Court May 17, 2s 2
violation of the 14th Amendment clause guarantecing equa]
protection of the laws.

Soutbeast Asia Treary Organization (SEATO) formed by
collective defense pact signed in Manila Sept. 8 by the US,,
Britain, France, Australia, New Zealand, Philippines, Paki-

Condemnation of Sen. Joseph R. McCarthy (R.. Wis)
voted by Senate, 67-22 Dec. 2 for contempt of a Senate elec-
tons subcommittee, for abuse of its members, and for in-
sults to the Senate during his Army investigation hearings.

1955

US agreed Feb. 12 10 belp train Soath Vietnamese army.

Supreme Court ordered “all deliberate speed” in integra-
nion of public schools May 31.

A summit meeting of leaders of US,, Britain, France, and
USSR 1ook place July 18-23 in Geneva, Switzeriand.

Rosa Parks refused Dec. 1 10 give her seat to a white man
on 2 bus in Montgomery, Ala. Bus segregation ordinance

U.S. History

declared unconstitutional by a federal court folies
cott and NAACP protest.
Merger of Amernica’s 2 largest labor o
dfectedDe:.SmdatheumAm«nn
bor and Congress of Industnial -
Ohdlumptednls R
1956

Massive resistance to Supreme Court
ings was called for Mar. 12 by 101 Southern cong;

Federal-Aid Highway Act signed June 29,
interstate highway system.

First transatiantic telephome cable went intg
Sept. 25.

1957

Congress approved first eivil rights bill for blacks 3
Reconstruction Apr. 29, 1o protect voting rights. R

National Guardsmen, called out by Arkansas Goy, N
Faubus Sept. 4, barred 9 black students from entering pug,
ously all-white Central High School in Little Rock, &
complied Sept. 21 with a federal court order to
Nationa! Guardsmen. The blacks entered school
but were ordered to withdraw by local suthorities
fear of mob violence. Pres. Eisenhower sent federal
Sept. 24 10 enforce the court’s order. ~af

Jack Kerouac published On the Road

1958 S
First US. earth satellite to go into orbit, Ex*.l

launched by Army Jan. 31 at Cape Canaveral, Fh_,b'

ered Van Allen radiation belt.
Five thousand U.S. Marines sent 1o Lebanon to
elected government from threatened overthrow July-Oeg,
First domestic jet airline passenger service in US.
by Nationa!l Airlines Dec. 10 between N.Y. and Miami.

1959 .

Alaska edmitted as 49th state Jan. 3; Hawaii admitwg
Aug. 21. :

SL Lawrence Seaway opened Apr. 25.

The George Washington, first U.S. ballistic-missile ‘

marine, launched at Groton, Conn. June 9.

N.S. Ssvannah, world’s first atomic-powered merchas
ship, launched July 21 at Camden, NJ.

Soviet Premier Khrushchev paid unprecedented visit
U.S. Sept. 15-27, made transcontinental tour.

1960
Sit-ins began Feb. 1 when 4 black college students i
Greensboro, N.C. refused to move from a Woolworth huach
counter when denmied service. By Sept. 1961 more thes
70,000 students, whites and blacks, had participated in sie

ins.

U.S. launched first weather satellite, Tiros I, Apr. L.

Congress approved a strong voting rights act Apr. 21.

A U-2 reconasisance plane of the US. was shot down a
the Soviet Union May 1. The incident Jed 10 cancellation of
an imminent Paris summit conference.

Mobs attacked US. embassy in Psnams Sept. 17 in de
pute over flying of US. and Panamanian flags.

U.S. announced Dec. 15 it backed rightist group in Lass,
which took power the next day.

1961

The US. severed diplomatic and consular relaticas with
Cuba Jan. 3, after dispules over nationalizations of US
firms, U.S. military presence at Guantanamo base, etc.

Invasion of Cuba’s “Bay of Pigs” Apr. 17 by Cuban exies
trained, armed, and directed by the US., attempting ®
overthrow the regime of Premier Fidel Castro, was repulsed

Commander Alzn B. Shepard Jr. was rocketed from Cape
Canaveral, Fla, 116.5 mi. above the earth in a Mercury cap
sule May S in the first U.S. manned sub-orbital space flight

1962

Lt. Col. Joha H. Glean Jr. became the first American i
orbit Feb. 20 when be circled the earth 3 times in the Mer
cury capsule Frieadship 7.
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Arts and Media — TV Ratings and Programs; TV Sets; Networks
Network TV Program Ratings

Semrce: Nichien Media Rescarch. November. 1987
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All-time Top Television Programs
Source: A_C. Nocisen sstimates. July 1960-March 6. xmwm;w«ﬁ-xmwummmnmh"g-
Ranked by percent of average sudience. -
Net- House- 8
Program Date work hoids Program Date
{in millions)
M*A*S*H Special 2/28/83 CBS 502 Roots PL V 1127777
Dallas 11/21/80 CBS 415 Ed Suilivan 2/9/64
Roots Pt Viil 1/30/77 ABC 364 Bob Hope
1/24/82 CBS 40.0 Christmas Show  1/14/71
1/30/83 NBC 405 Roots Pt Hll 1/25/77
i 1/26/86 NBC 415 Super Bowl X1 1/8/77
Gone Wijth The Wind- Super Bowl XV 1/25/81
Pt 1 11/7/76 NBC 340 Super Bowl VI 1/16/72
Gone With The Wind- Roots Pt #l 1/24/T7
PL 2 11/8/76 NBC 340 Beverty Hillbillies 1/8/64
Super Bowi Xl 1/15/78 340 Roots Pt IV 1/26/77
1721778 Ed Sutiivan 2/16/64
Academy Awards 4/7770
1/15/70 Thom Birds Pt Il 3/29/83
1/22/84 . Thom Birds Pt. IV 3/30/83
1/20/85 g NFC
1/20/80 2 Championship
. ; Game 1/10/82

Beverty Hillbillies 1715764
Super Bowl! Vi 1/14773
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Super Bow! XXI  1/25/87 408
U.S. Television Sets and Stations Received

Set Ownership Number of Stations _ Stations Receivabie
(Nielsen est. as of Jan. 1, 1888) (FCC, Jan. 1, 1888) (Nielsen, Sept. 1987)
Total TV homes 90,270,000 % of TV homes recsiving:
(98% of U.S. homes own
at least one TV set)
y l)Homes withc
P Color TV sets 85,030,000
3,570,000
53,510,000
35,090,000
42,206,110

TV Households—88,600,000: Total women 18 +—81,900,000; Total men 18 +—82,880,000; Tota teens 12-17 —18,880,000;
icren 2-11 —34,360,000.

Television Network Addresses and Phone Numbers

sBiks

FE0a3NET

/ New York, NY 10112
New York, NY 10018 AN\ 212) 664-4444 (212) 4525555

212)887-7777 1§ (\y

W i Westi Broadcasting
CBS, Inc. and inc. Public ing Service (PBS)
51 W.52nd St 888 Tth Ave. 808 Fifth Ave.
New York, NY 10018 New York, NY 10106 New York, NY 10017
(212) 975-4321 {212) 307-3000 {212) 753-7373

s 983




Aedia — TV Ratinos and Programs; TV Sets: Networks

Network TV Program Ratings
Seurce: Nicisen Media Rescarch. November, 1987

v Audie mposition (thousands
';m ‘& ence Col ( )
) Men (18+) Women (18+) T, X ;
7 4,160 1,940 2870 1) o 27 ng
3 2,030 750 1510 50 no‘
’ 4,130 1,810 2
: 5.560 1.490 4.'388 ;;g 210
3330 1.370 2760 100 o]
| 4770 1,410 4,000 260 328
10220 5970 7,800 520
”,900 6.380 10,170 1,160 1230
300 6.830 8,000 1,200 1'4720
14,690 7.310 11,870 2,470 370y -
12,980 7.720 10,630 1,570 2100
12,690 7.400 10,080 1,530 2’023 ’

All-time Top Television Programs
O-March 6. 1988, excluding unsponsored or joi

NBC ’
23 Super Bow! XV 1/25/81 34
NBC 34.0 25 Super Bowl! Vi 1/16/72 ggg g"’
e 26 Roots Pt || ) 1/24/77  ABC 315 y
e 332.0 27 Beverly Hillbillies 1/8/64 CBS 22_:
e .0 28 Pt 1/26/77 ABC 31
35.1 28 Ed Sullivan 2/16/64 (CBS zzf
o - 30 Academy Awards 4/7/70 ABC x4
e 383 g; "’horwm ggrds PL Il 3/28/83 ABC k1)
5.3;: 39j4 = N:él rds Pt. IV 3/30/83 ABC k)
’ 35.3 Championship
gg . ggg Game 1/10/82 ¢s8s 350
e -2 gg Bevertysorﬂllbﬂhes 1/15/64 CBS 20
X N .4
o o Supe; vii 1/14/73 NBC a7
lelevision Sets and Stations Received
Number of Stations Stations Recelvab)
A e
(FCC, Jan. 1, 1988) gzligfls%. Sept. 1887)
Commercial . . . . 1,017 1-4 stations recenmgs
. %..4.......f:4
% (Educational.....gs oo ciiicil18
K. 1 ;:14 .......... 28
15-19 .
40 Total ........1862 g, e e
- ota -... 1342 L I 5
omen 18 +—81,900,000: Tota! men 18 +—82,980,000; Total teens 12-17 —18,880.000;
Network Addresses and Phone Numbers
National B i
(NBC) | Codeasting Company Fox Television (WNYW-Tv)
30 P 205E 67 St.
New York, NY 10112 Rew York, NY 10021
(212) 604 4404 (212) 452-5555
Nntumg' Brcodc.st'ng
!88.'7.}: — inc. Public B, Service (PBS)
ki ¥ 609 Fifth Ave.
Jow York. NY 10106 New York, NY 1
2) 307-3000 (212) 753-7373

Arts and Media — Viewing Time and TV Programs 357
Average Television Viewing Time
5 mh&-u&mw.mummmanm)
5
54 Mon.Fri Mon.-Fri, Mon.Fri.
;i 10am- 430pm- Mon.-Sun. Sat. 1130pm-
g* 4:30pm 7:30pm &11pm 7am-1pm 1am
Parsons 2+ 423 425 8:46 47 107
Women 01%8+ 6:05 459 9:56 36 1:19
18-24 4:48 3:16 6:58 37 106
55+ 7:48 7.07 12:06 :32 124
Men 18+ 3:17 3:52 9:02 35 1:19
» 18-24 3:28 251 626 35 1:15
55+ 5:06 6:09 11:19 % 1.';;
12-17 2:30 412 7:16 13 :
"‘.,'J:m 1217 222 3:54 7:40 59 41
.- 25 526 419 5:05 1:43 19
|~ AT 222 425 607 1:43 S
America’s Favorite Television Programs
Searce: Niclsen Media Rescarch
(Percent of TV bouscholds and persons in TV households)
Regularly Scheduled Network Programs (November 1987)
(Nielsen Peopic Meter Average Aundience Estimates)
TV TV
House- Chit- House- Chil-
Mogram hoids Women Men Teens , dren Program holds Women Men Teens dren
Cosby Show 323 268 173 228 225 CBS NFL
‘-mi World 285 230 144 226 209 Footbali 1 138
Dwers 264 208 149 177 122  CBSNFL
't Court 253 184 146 163 Football Game 2 126
growing Pains 243 180 121 251 192 NFL Footbal!
£ Minutes 23.1 163 176 Game 2-NBC 124
who's The CBS College
foss? 228 17.0 214 178 Football Game ~
wrder, She 2 122
wrote 220 191 139 Valerie's Family 187 175
goiden Girls 215 18.7 128 My Two Dads 182 138
LA Law 200 156 134 Head of the
8S Sunday Class 158
ove 19.6 167 128 Perfect
“‘W ; 185 16.9 Strangers 140 116
Family Ties 188 119 187 155 Facts of Life 127
N 188 212 208 Disney Sunday
WA Monday - Movie ) 16.8
Nght Football  17.7 16.4 Pee Wee's
Daltas 15.7 Playhouse 144
Anen 148 Muppet Babies il 123
Magiock 148 Muppet Babies li 18
MBC Monday Alvin & The
Nght Movies 145 Chipmunks 16
Syndicated Programs*

Source: Nicisen Mcdia Research, November 1987

(hnnphsedmbsmxd&ﬁahmcuwby&dsm'smk@on)

Tv
house- Chil-
Program hoids Women Men Teens dren
z-si of Fortune 18.0 161 115 60 65
Magazine 123 9.6 74 486 40
Jeopardy 121 89 64 33 28
Oprah Winfrey
wS'n)w 105 80 32 32 1.;
Spin 98 84 63 37 3
Family Ties 8.0 52 39 83 7.7
Pecples Court 78 60 43 27 14
WA'S*H 75 S0 S1 35 24
Oonahue 74 58 25 09 05
Wn, Loss or
Draw 7.0 54 32 48 38

“Programs that cleared in 20 + markets

TV
house-

Program
South West

Conference

Footbalt 6.9
Cheers 6.8
Entertanment

Tonight 6.6
Hollywood

Squares 6.4
ACC Football 6.3
Three's

6.3

29
47

51

49
24

38

58
44

37

3.1
53

29

Chii-
hoids Women Men Teens dren

17 08
43 27
21 12
35 27
27 10
78 64
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Estimates of U.S. TV Householdst Estimates of LS. TV Householdst Estimates of Pessons in U.S. TV Households
January 1, 1990 January 1, 1990 .!.EN.E 1, 1980
{Eective August 28, 1989) {Effeciive August 28, 1989) {Effective August 28, 1989)
00 % 000 % d“e
Total U.S. 92,100 100 Presence of Non-Adults st 62 @000 % HHolds
“ﬂ."“.h. sz 22 5_ _a_ac._a_&%_.___w 34580 38 Totnd 2 & Over 235230 100 2554
1 ).i Under 12 25,980 28 Wosnon g ‘
EmCme, I 4 s e naw 7 us
South MNWW_ o 30 Any Under 3 8,660 10 18-24 12,6540 5 137
Pacific —— 16510 18 Any Aged 12-17 15580 17 b 50990 26 651
melodhg S Household mcome 21+ 89320 a8 "1
County Stae 2149 54,780 23 505
Under $15000 23820 26
A 383680 42 21-54 60,690 28 659
. $15000-$19,.399 8520 9
B 28,010 30 $20000 and Over 50760 85 25-49 A7 350 20 514
c&D 25,730 28 $20000-329999 _MJS 17 25-54 53,260 23 578
E—— $30000 and Over 4570 48 35-64 43220 18 489
i 21600 23 $30000-$39999 13,790 15 65+ 7400 7 190
m 20950 33 $40000 and Over 30790 33 Tokel 18+ 94600 40 1,077
. $60.000 and Over 14
4+ 2409 26 - e 15-24 17490 7 190
Selected Upper Demographics 18-24 12,530 5 136
Hm:tﬁ:m”mﬂ»i_s 22110 24 $30.000+ and. .. 18-34 Js680 14 366
HOH 50+ 20460 32 Ay Non-Adults 19,730 21 18-49 58,700 25 637
_ HOH ProffOwnMgr 16050 17 214+ 80420 34 873
Cahle Subscribser HOH 1+ Yrs. Colege 24390 26 21-4% 53550 23 581
Total Cable 51900 56 340000+ and. _. 21-64 0050 25 641
Pay 27120 29 Any Non-Adkiits 13,720 15 25-49 46,170 20 501
Basic 24780 27 HOH ProdOwnviigr 12,780 14 25 54 51670 22 561
No Cable 40200 44 HOH 1+ Yis. Callege 18510 20 35-64 40330 17 438
jod to - 1,560 5 126
[Cuble S5.au0l 700 spplied 10 +440 TV Whliel Educaiion of Head of House £ o
Lady of House 18+ 0-8 Yrs. Grade Schodl 10830 12 Totas 18 + 8510 37 829
18-34 Yrs. 23760 26 0-2 Yis. High Schoal 21900 24 Teens (12-17)
35-54 ¥rs. 30480 33 1-3 ¥rs. High School 11,160 12 Male 9,960 i 108
56 Yrs. & Over 26510 29 4 Yrs. High School 33650 97 Fomale 9610 a 104
1+ ¥is College 36460 39 Total 12-44 9800 4 108
Hinclading Alaska & Hawaii 4+ Yrs. College 20470 22 Total 1517 9770 4 106
*includes afl persons under 18, whesher children of )
household head of nol. Total Teens 19,570 | 212
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Estimales of Persons in LS. TV Housefoldst

Jaruary 1, 1980
{Eflective August 28, 1389)
Per
1,000
{060) % H'Holds
Childen {2-11)
Male 2-1 18,100 8 197
Male 6-11 10.720 5 116
Famale 2-11 17.390 7 189
Female 6-11 10,300 4 12
Children 2-56 14,470 6 157
Chilldren 6-8 10,630 L 115
Children 5-11 21,020 9 228
Chidren 9-11 10,390 4 113
Tolal Children 35,490 15 a5
Working Women®*
18+ 41,670 18 452
18-19 33970 14 369
LOH 1849 in H'holds
with Child Undier 3 2,170 4 100

Hncluding Alaska 8 Hawaii

“*Women 18+ mﬁm@mmmhummkmyﬁmu

home.

Nsclsen Medm Research
I 3 dstrect Conpoieon

NIELSEN TELEVISION INDEX

1290 fuerue of ihe Americas
Newr York, New York 10104
Telephone: 212-708-7500
205 Morth Michigan Averue
Chicago, Binols 60601
Telephone: 312-819-5500
2201 Walnut Avenue

Fremont, Calfornia 94538
Telephone: 4157457200

NIELSEN STATION INDEX
NIELSEN SYNDICATION SERVICE
NIELSEN HOMEVIDEQ INDEX

NielsenTelevision Index

NT! Household and Persons
Estimates 1989-1990
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:f. As a rule, younger childrén view .
W - television more than do older chlldren,

¥ adults more than younger men and
:

r women. Most spetid the greatest amount
‘:5:. of viewing time during the pritnetime

hours. Younger children, however, spend 2s
much time viewing daytime TV as they do

watching primetime TV,
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Men.-fri. Moming

: .'rhroughout the day, reaching a peak
between 8 and 10 PM.

Late afternoon and early evening
audiences are lower in summer than in
winter. Early morning and late night
jerice levels do not show much change from
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ts and Sciences (NARAS)
sgan to hand out awards,

ter’s “Tonys” for “artistic

' Among the first winners
>nico Modugno as Record
m of the Year was Henry
est Classical Performance,
urn & Kondrashin in the
ale Pop Vocal, Ella Fits-
st Male Pop Vocal, Perry
cord for Children, David

Bobby Darif.

BOOB TUBE:
Televised Firsts

nke s e .

TEST PATTERNS

Television became theoretically feasible in 1884 with the invention
of the Nipkow scanner by Paul Nipkow, a twenty-four-year-old
German inventor. By 1925 two men working independently, J. L.
Baird of Scotland and Charles Francis Jenkins of the United States,
were able to transmit fuzzy pictures by wire. The Baird and Jenkins -
televisions (the word apparently appeared in print for the first time
in Scientific American in 1907) were developed enough for the first

. intercity transmission (by wire) in 1927, when Secretary of Com-

merce Herbert Hoover, in Baltimore, was seen on a two and one-half-

_inch screen in the office of the president of A.T. & T, Walter Gifford,

in New York. The two men spoke to one another by telephone.
Station WGY in Schenectady, New York, inaugurated the first regu-
lar TV broadcast on May 11, 1928. _

This infant television broadcasting used the Nipkow scanning
principle, which depended on mechanical means—a rotating wheel
—to break down and reconstruct the i image, and it soon became clear
that the system was inherently limited.

THE TURNING POINT

Television as we know it began in 1930 when Philo T. Farnsworth,
a twenty-one-year-old inventor, patented his cathode-tube scanner,

303
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The idiot box: This unidentified woman, who seems to be much in need of a
good TV dinner, is being mesmerized by the early television built by Dr. EF.W.

. Alexanderson of the General Electric laboratories in 1927-28. This photo, taken

early in 1928 at the G. E. labs, shows the revolving wheel, or Nipkow scanner,

"~ used to transmit images in television’s infancy. Within months, the first public

broadcast would be made by station WGY, New York, and by 1930 the mechan-
ical scanner shown here would be replaced by the electronic scanning tube that
is the basis of modern television tubes. . THE BETTMANN. ARCHIVE, INC.
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) wheel, or Nipkow scanner,
thin months, the first public
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slectronic scanning tube that

THE BETTMANN ARCHIVE, INC.

ENTERTAINING FIRSTS

and Vladimir Zworykin of the Radio Corporation of America in--

vented his iconoscopic camera and kinescopic tube. So important
were these inventions that RCA for the first time was forced to pay
royalties to an outside inventor—the youthful Farnsworth. RCA
began its experimental station W2RBX in New York on July 30,
1930.

'BUT HOW DID IT DO IN THE RATINGS? . -

Tuesday night, July 21, 1931: the historic, first scheduled TV p'rb-

+ gram. Mayor Jimmy Walker of New York introduced the proceed-

ings; George Gershwin played *“Lisa”; the Boswell Sisters sang .
“Heebie-Jeebie Blues”’; Henry Burbig did a comic “Little Red Riding
Hood”; Helen Gilligan and Milton Watson sang current musical

. comedy hits; and, yes, folks, Kate Smith sang “When the Moon “
- Comes Over the Mountain” on television for the first, but not the
last, time. : : : .

EARLY RETURNS

Presidential elections were covered on television for the first time by

CBS in 1932: Franklin D. Roosevelt versus Herbert Hoover. CBS—

as is the norm today—predicted the winner early. in the broadcast
before final returns were in..

“ WHAT DO YOU THINK ABOUT ... ?

One of television’s less ingratiating habits began in 1938 when NBC .
corralled pedestrians in Rockefeller Center and asked them the first
“man-on-the-street” questions.

TV-SIDE CHATS

Franklin D. Roosevelt became the first President to appear on TV
when he attended the opening ceremonies of the New York World’s
Fair, Flushing Meadows, New York, 1939.
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PLAY BALL

The first major-league baseball telecast took place on August 26,
1939, the Brooklyn Dodgers against the Cincinnati Reds at Ebbets
Field, broadcast on NBC.

“THEY LOOKED JUST LIKE POSTAGE STAMPS”

King George VI and Queen Elizabeth were the first royalty to appear '
on the tube, at the World’s Fair, June 10, 1939. )

PIGSKIN PARADE

The first football game on TV was broadcast on September 30, 1939,
Fordham versus Waynesburg, in New York City. 4

TARA-IFFIC!

The first movie premiere to be televised was for Gone With the Wind
at the Capitol Theatre, New York City, 1939.

PROUD AS A PEACOCK

Bell Lab scientists produced a color image as early as 1929, but it
wasn’t until August 27, 1940, that CBS demonstrated color TV to
members of the FCC and the press at the Chrysler Building, where
their transmitter was installed. The first public demonstration of
color television was, again by CBS, on January 9, 1941.

THE FIRST WORD FROM OUli SPONSOR

On July 1, 1941 (on station WBNT, New York), the giant industry
of television advertising was born when Bulova sponsored the first
commercial—a camera focusing on one of their wristwatches with
_the announcer reading the time: “ten minutes after ten.” The com-
mercial cost nine dollars.

306




1S

took place on August 26,
Cincinnati Reds at Ebbets

TAGE STAMPS”

e the first royalty to appégr
J, 1939, )

4

1st on September 30, 1939,
ork City. .

1s-for Gone With the Wind
1939.

se as early as 1929, but it
lemonstrated color TV to
Chrysler Building, where
public demonstration of
tnuary- 9, 1941.

'ONSOR

York), the giant industry
3ulova sponsored the first

f their wristwatches with -

utes after ten.” The com-

ENTERTAINING FIRSTS

WHICH WAY TO SESAME STREET?

Educational television began January 23, 1942, when NBC started
a training program for air raid wardens in the New York area.

AND NOW FOR THE BAD NEWS

Another demonstration of television’s potential, for better or worse,
came on July 26, 1938, with the first coverage of a suicide. John
Warde jumped from a building ledge in New York City.

- 307



ot i, b berisha o ot it i S

* v
.

P e T e T

P
P

N LI
b oo T e AT Y

PRIME TIWE:
First Broadcasts of
the Fourteen Longest-Running Programs

1. THE TONIGHT SHOW—26 SEASONS

Premiered September 27, 1954, on NBC with Steve Allen as host,
after running since June, 1953, as a local program on WNBT-TV,
the NBC flagship station in New York. The original format was not
unlike thie show’s today—informal chatting, entertainment, guest
stars. Among the early regulars were Gene Rayburn, Eydie Gorme,
Steve Lawrence, and Andy Williams. Ernie Kovacs took over as host
on October 1, 1956. After a change of title to Tonight! America After
Dark, with a news-oriented format, which ran from January 28,
1957, to July 26, 1957, the show became The Jack Paar Show. Paar,
along with Hugh Downs, hosted the program from July 29, 1957, to
March 30, 1962. After Paar’s much-publicized and emotional depar-
ture, the program again became Tonight. From April 2, 1962, to
September 28 of that year, the show featured guest hosts, including
Merv Griffin, Groucho Marx, and Art Linkletter. Johnny Carson,
with sidekick Ed McMahon, made their debut on The Tonight Show
Starring Johnny Carson on October 2, 1962. Carson and crew moved
from New York to Burbank in May, 1972.

On May 6, 1980, the announcement was made that Carson had
signed a three-year contract with NBC, for an amount reputed to be
in excess of 5 million dollars a year. For those bucks, the Carson

" show would be trimmed from ninety minutes to sixty minutes, and

Johnny would be required to appear in person four nights a week,
with guest hosts the other evenings. In addition; the king of late night
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TV would be required to participate in the “‘development of new
projects” with his employers.

2. THE WONDERFUL WORLD OF DISNE Y—26
‘SEASONS

Premiered October 27, 1954. Originally titled Disneyland, this pion-
eering series, a mixture of cartoons, documentaries, nature, and
adventure stories with a family-entertainment slant was a big gamble
for NBC, but proved to be their first major hit show. The series—
which ran until 1981—was variously titled Walt Disney Presents,
Walt Disney’s Wonderful World of Color, and The Wonderful World
of Disney. The program was introduced each week by Disney himself
until his death in 1966.

3. THE ED SULLIVAN SHOW—24 SEASONS

Premiered June 20, 1948, on CBS, under the.title Toast of the Town.
The first program was budgeted at $1,375, with a whopping $375
spent on talent. The guests on the first broadcast were concert pianist
Eugene List, songwriters Richard Rodgers and Oscar Hammerstein
I1, and Dean Martin and Jerry Lewis, who received $100 each for
their talents. The June Taylor dancers—then called the Toastettes—
were also on hand.

4. GUNSMOKE—20 SEASONS

This television institution premiered as a half-hour “adult” Western
. (as the producers billed it) on September 10, 1955. Matt Dillon,
__played-by James Arness; Kitty, portrayed by Amanda Blake; and
Doc, played by Milburn Stone; continued with the series until its
demise on September 1, 1975:

5. THE RED SKELTON SHOW—20 SEASONS

Premiered on NBC, September 30, 1951. Skelton, who had been a
big radio star, endeared himself to television audiences with his
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‘comic characters: Clem Kadiddlehopper, Freddie the Freeloader,

‘ber 20) it moved to “network,” which at that time consisted of

DENNIS SANDERS

and The Mean Widdle Kid. The last telecast was August 29, 1971.

6. MEET THE PRESS—18 SEASONS

If both nighttime and daytime broadcast years are combined, Meet
the Press is by far the longest running series on television. It was
originated as a radio program for American Mercury magazine by
Martha Rountree and Lawrence Spivack in 1945, and was first aired
on local television on November 6, 1947. Later that month (Novem--- 4

exactly two stations. The show, with its format of a panel interview-
ing a public or political figure still intact, made its last nighttime
broadcast August 29, 1965. It has been an old standby of Sunday
afternoon programming ever since.

7. WHAT’S MY LINE?—18 SEASONS

e AL

This institution of a quiz show premiered February 16, 1950, on
CBS, with John Daly as moderator. The first panelists were Dorothy
Kilgallen, Harold Huffman, Louis Untermeyer, and Dr. Richard 3
Hoffman. (Arlene Francis didn’t make her appearance until the
second show.) The show ended its long and dependable history on :
September 3, 1967. '

8. LASSIE—17 SEASONS

Starring one of the most successful female impersonators in show
business (the real Lassic was a boy dog), this spin-off from the
_ successful movie series premiered September 12, 1954, and remained ;
a Sunday night institution until September 12, 1971. Tommy Rettlg

was the original Jeff Miller, Lassie’s boy companlon

9. THE LAWRENCE WELK SHOW—17 SEASONS

Welk’s famous champagne bubbles first floated across the screen on
July 2, 1955, on ABC, when it originated as a summer replacement
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show. The program continued as Lawrence Welk’s Dodge Dancing
Party (eventually acquiring the present name) until September 4,
1971. The show was dropped by the network because its audience
was considered too old, but the show is still bubbling away as a
popular syndicated weekly program, and neither the show nor its
audience shows signs of dying off.

10. KRAFT TELEVISION THEATRE—16 SEASONS

This prestigious showcase for television drama premiered Wednes- -
day, May 7, 1947, with a play called Double Door starring John
Baragrey. The series originated on NBC, but from October, 1953, to
January, 1955, Kraft sponsored a second drama series on ABC,
which ran simultaneously with the competing network’s program.

1. I'VE GOT A SECRET—15 SEASONS

" CBS was able to duplicate its success with- What’s My Line when it.

premiered I've Got a Secret (with Garry Moore as moderator) on _
June 19, 1952. Among the first panelists were Bill Cullen, Henry
Morgan, Faye Emerson, and Jayne Meadows. The show ran until

. April, 1967.

12.. THE JACK BENNY SHOW—15 SEASONS

After becoming a household word in radio, Benny moved to TV on
October 28, 1950, with a special which eventually developed into his
long-running series. Eddie “Rochester” Anderson and Don Wilson
were with Jack from the first to the last and, of course, Jack was still

) thirty-nine-at the time of the last broadcast, September, 1965.

13. THE JACKIE GLEASON SHOW—15 SEASONS

Gleason was lured away from the Dumont network by CBS, along
~with Art Carney and the June Taylor dancers, and premiered his
show with Columbia Broadcasting on September 20, 1952. “The
Honeymooners™ was originally a sketch done along with a variety
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of other Gleason bits, but it proved so popular that the variety format
was dropped and the show became The Honeymooners on October 1,
1955, with Audrey Meadows as Alice Kramden, Art Carney as Ed
Norton, and Joyce Randolph as Trixie. The series was dropped
September 22, 1956 (though it is still regularly rerun), and The

Jackie Gleason Show continued until September, 1970, in a variety
format. '

14. THE PERRY COMO SHOW—15 SEASONS

Premiered on NBC, Friday, December 4, 1948, as The Chesterfield
Supper Club. Originally not much more than a filmed fifteen-minute
radio show, The Perry Como Show expanded considerably in both
time and sophistication during its long run until June 12, 1963.
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- Impartaat iesues for Americans

~'e Every day, 35,000 of us around tha wonld
dia of hungat-ralated causas.

© In 1888, requests for smergency shelter

g homelass American familles incraased

~» 382.5 miklon Americans iive balow the

. poverty line; ane in five American

childran liva in povarty,

. Not oniy do we have a problem within our
-own communities, but wa also are touched
by the effacte of hunger and povarty eraund
1he world, impacting our stonomy, security
. and environment. We know how these
¢enditions ean dominate 4 family's iifa and
. “hampsr Re futurs. Thay have the sama
sffact an qur own world's family.

A nev netlonal volunteer effort Is crifical to-
maet ths neads of tha poor [n sheiters, soup
- kitchens, foud banks, housing projects, job
trtining and aducation,

. The Prima Time to €nd Hunger Initiativa is
Uesigned o help make ending hungen

" homelazsness and paverty a major national
“priority, using tha power of primatime
telgvision to alert Amerinang and sasist them
in taking significant action thal can save
lives and insune our common futiras.

'wmuMnmumunum

Tha Prime Tima tn End Hunger campaign
intends to bring increased public awargnass
to the issues of hunger, homalsssness and
_ poverty 8o that Americans can taka
. volunteer actions needed 19 end the
oonditions.

“The End Hunger Natwork hag invited the
invoivement and regsived the commitments
af the three major talevision networks, top
primetime televizion producars,
telecommunications companias, carporate
spansors and privte voluntary arganizations
that are involved with thess issues.

‘Our goal; At Isast 180,000 viewsrs wiil be
linked with mesnlngful veluniser
opperiunities toward and )
nomaiessness &nd poverty In

.- eommunitivs znd sround the werld,

it is not & telsthon to rejse 1 it 8 using
tha baat of primistime talevislon to Increage
_awareness and voluntaarism,

How will this be done?

¢ Top primatime television shows from
each of tha thrag major natworks wili

© Droddeast spscific apisodes about

. hungsr, homelessness or poverty.

‘& Using thair régular charactsrs and
plotiines and Integrating tha issuss inty
" their shows, without being dogmatic,
. preachy or haavy-handed.

T0 END HUNGER

» The broadeasts are currantly planned
Gvar a twd-waek period In early
December 1869,

+ Eaeh show will dispisy a (8¢0) number st
fts conclusion for interested individuals
who want to agt. They will be offered
inforrmation about activities and
argantzatiang warking to end hungar,
homsiessness and povarty and
encoursged to contact thair lecal
Vohinteer Center

Which shiwe sre currantly committed?

o The Cosby Show — 83,450,855 viewara

+ Cheers — 50,505,629 viavars

* Dasigning Womwn — 33,724,368
vigwere _

o Murder 8he Wrots — 50,607,512
viewsre

* {thirtyaomathing = 29,808,408 viewars
* Who's the Bose — 52,212,328 viewers

f all the ragular viswsrs ware to watch these
shows during tha Prime Time to End Hunger
period, wa would reach 282 miliion
viewers, (Based on February 6-12, 1988
A.C. Nisigan rating points, €0.4 milllon
viewing U.S. houssholds with 2.58 parsons
er household.)

How will the viewsrs got [nvsived?

s Interested Viewarz who call the (900)
number dispigyad at the end of sach
show wil bs sent information that will
link them with local voluntesr activities, -

¢ This Information will let callers imaw how
t6 voluntear, what to look for in an .
organization, what opportunities am
available — a Voluntaer Congumar’s
Guide rafarring tham to any of the
thaugands of nongrofit organizations
tinked together by the End Hunger
Network, The Unitad Way of America,
Volurteer and Tha National Emergency
Food and Sheirar Program, wherg
individuals can mesningfully voluntssr
tholr tima, snwgy, talents and resources.

o The local Yoiuntesr Canters will intarview
callors to anabls tham to digsover
appropriate voluntesr activitmeor

© organizationa, based on their skills, time

avallabbity and interesta.

P.2

» The Voluntaer Center network alraady
exlate, featuring mora than 300 focal
corters around the country that currantly
act as clearinghousss hetwasn interested
voluntaers ang local nonprofit
organizations. )

* Wa racognize that some people may
want 1o send monesy 1o arganizations as
a ragult of being ingpirad by the
telavision shows. They can find
addresses for these organizations in the
volunteer Information that will be seat to
them after they call,

How will the Prime Time to nd Hunger
campaiyn ke financed?

» Through contributiona from corporations,

. Indlviduals, sarviea arganizations,
foundations and othars wha ses the
value of this initiative and want to maks
sure it happens,

¢ Wa can't put a price tag on the value.of
the primatime shows, The networks and
producara are providing the vpportunity
to reach the largeot televigion viewing
audlance ovar a twea.week period In
history with an invitation to become
involved in community valuntastism.

This has to be one of the largest
contributions evar made by any group of
corporations. But it has just openad the
door to the opportunity...and the need
for more gupport,

Wiat e the End Hinger Netwark?

The End Hungar Network ia a nonprofit
E01(e)(3) orpanisation dedicatad o focusing
the powar of the communicationg media and
the enteriainment commurity on heiping
create the populer and pallilcal will to end
the deaths dus to chronic hunger

Since 1983, by bringing topatner
entertainment parsonalities, nonpratt
agancies, buginacees, eduoators ang media
axacutives, the Eng Hungar Natwark has
produced inngvative public events, 1eievision
programe and educatienal matenals
Including the sdusational segments of Live
Ald and the Prasidentlal End Hunger Awaras.
An active Houston Chapter serves as o
mods! for mobill2ing community acton

Wha Eiss Is Imalved?

Volenteer: Tha National Canter 5 e
national (sadarship arganization far
volunteering, serving as the nationa
advocata for Voluntasr Cantars, worung with
corparations thit sponsor employee
programs and groviding tralining ang »uppont
to individual lenders and managers
nationwide. Tha alted Way of Ameviea
coordinates 2300 local United Ways
throughout the country, providing ™, man

* garvicas. The Natlensl Emergasey Fong

AN Shalter Prayram brings togethes
churches, local food banks, sheitery sne
coup kitehens to addrege the 1mmadiate
naads of the poor throughaut the ..,

Prima Tina te End Nunger « 222 North Bevarly Drive. » Baverly Mills, California 80210 # (213) 273-3179
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TO END HUNGER
Contact: Stacy Hatch FOR IMMEDIATE
(213) 201-8886 RELEASE
: ’ October 25, 1989

TV NETWORKS JOIN IN "PRIME TIME' EFFORT
TO STIMULATE VOLUNTEERISM

The three major televislon networks, ABC, NIBC and CBS, are jolning

forces to raise public awareness and promote volunteerism, The Prime Time to

End Hunger campaign is designed to help make ending hunger, homelessness -
and other soclal problems a nationa! priortty by encouraging volunteerism
natlonwide,

Commitments have been made by the three major television networks, top
primetime producers, telacommunicutions compunies, ¢orporate sponsors and
private voluntary organizations to work togsther in 4 campaign tu encourage at
least 175,000 Americans to volunteer an hour per week and improving their
communities, ' '

During the month of December, each network will present two primetime
television serfes with episodes dealing with hunger, homelessness, poverty ar
other issues which can be impacted by volunteerism.

The shows qurrently involved are "The Coshy Show,” "thirtysomething,"
"Golden Girls," "Cheers," "Murder She Wrote,” "Head of the Class,” as well us
other hit series. These shows have the combined potential vf reaching 290
mliifon viewers,

At the end of each show, cne of the sturs will invite viewers to ¢all & special
(900) number to receive informatlon that will help them become involved as a
volunteer, ' '

Ted Danson, star of NBC's "Cheers," said, “We're inviting viewers to join us
in making the world a better place, however they can. Hunger and
homelessness are two issucs that we cun do something sbout, but they're not
the only ones. Every individual ¢an make a difference, even if it's only
touching one other person's life. ‘The polnt ist do something,”

AT&T, U.S. Sprint and MCI are working to create a phone network system
to handle the projected 3.5 miltion calls, Viewers who call (he (900) number

An Inlusuve of the End Hunger Netwvork -
Ia Cooperation with the Three Major Televiston Networks
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. Prime Time to End Hunger (cont.)

. will receive information that will link them with local volunteer agencies. The United

Way of Ameriea end VOLUNTEER: The National Center are coordinating the volunteer

- Tesponse system and have assisted in preparing the Volunteer Handbook. The Handbook
is designed as a "consumer’s guide" to volunteering, and will facilitate viewers in selecting
appropriate activities.

"Problems such as hunger, homelessness, drug abuse and destructlon of the
environment are everyone’s problams. Solving them will require everyone's partieipation,
Thar's why leaders in the entertainment ¢ommunity have given thelr enthustastie support
to this innovative and far-reaching eampaign,” |

The co-chairs of this event are Keith Addis, celebrity personal manager; Monte
Faolor, chaltman of the End Hunger Netwoerk; David Goldsmith, senior viee president of

 creative affairs, Grani Tribune Productions; and Jerry Michaud, executive director of the
~ End Hunger Network.

P.4.
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Contact: Stacy Hatch
(213) 201.2886

Historie Threo-Notwork Accord
"PRIME TIME TO END HUNGER" CAMPAIGN
TO DEBUT ON PRIMETIME TV IN DECEMBER

Top-Rated Scrics on ABC, NBC and CBS
to Broadcast Episodes on Key Social Issues;
Volunteerism, Not Moncy, is Project’'s Goal

HOLLYWOQD « The three major American television networks and six of
their top-rated programs will participate in "Prime Time to End Hunger,” an
unprecedented cooperative humanitarian effort by the medla, volunteer
organizations, corporations and telecommunications companies,

The campaign will focus the nation's attention on hunger, homelessness,
poverty and other soclal {ssues that can be dramatically changed by increased
volutteerism, |

ABC, CBS and NBC have agreed 1o air episodes specifically written for this
cvent, which js scheduled for the first three weeks In December,
Spokespersons say one of the campaign's major goals is to encourage a
minimum of 175,000 Americans to become active participants in existing

_ volunteer efforts or 10 ¢reate their own activities,

This is the first time all three TV netwotks have agteed to mutually back a
single social initigtive with the strength of thelr primetime broadeasting,

The campaign has been developed by the End Hunger Network, a national
nonprofit organization that focuses the power of the media on ending hunger.
The United Way of America, VOLUNTEER: The Natiotial Center, and The
Emgrgency Food and Shelter Natlonal Board are actively joining the End
Hunger Network in this effort.

From December 1 through 20, 'The Cosby Show" and "Cheers” (NBC),
"Murder She Wrote" and "Designing Women" (CBS), and "thirtysorething’
and "Head of the Class” (ABC) will each air single episodes dealing with

An Inltiatve of the knd Hunger Network
in Cooperation whth the Three Major Televislon Networks
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~ Prime Time to End Hunger (cont.)

aspects of thess issues. At the end of each show, viewers will be invited to phone a
special (500) number to receive information about these issues and how they can help
solve these problems in thelr communities, in the nation and around the world.

More than three million people are expected 1o phone and receive guides to

- volunteering with existing organizations, as well as information on how they might initiate
their own soclal actlon programs, |

Bused on average weekly ratings, an astimated 290 million viewers In the U.S, coutd
collectively wateh these episodes during the campalgn's three-week run, “This is an
unprecedented event in the history of soclal action," sald Jerry Michaud, executive
director of the End Hunger Network, "We'll reach the largest U.S. television audience

. ever assembled for an event of this kind. :
- "If just one-tenth of one percent of all the people who regularly watch these shows
- were 10 beeome active volunteers, hunger, homelessness and other needless social
problems could significantly be reduced.

Prime Time 10 End ITunger is also unique for an event of {ts magniiude because no
funds are being solicited. "This is not a telethon,” said Michaud. "Insiead, it’s using the -
unparalleled power of television's primetime broadeasting to stimulate peaple to telp
solve our mutual social problems by making & personal commitment to take action lh
whatever way they choose -~ 50 long as they take action."

In addition to eoordinating the involvement of the three television networks and
indiviual program producers, the End Hunger Network will work with United Way,
VOLUNTEER and the Emergency Food and Sheiter Natlonal Board to refer what is
antleipated 1o be an unpracedented number of new volunteers to local agencies, 2s well ag
natlonal and {nternutional organizations working on these issues,

From December 1.20, the programs will air during primetime hours, (Scheduling will
e announced shortly,) Each show's soclal issue will be fully integrated with its regular
-sntertuinment format and characters that have made the show successful,

The (900) ¢alls are each expected to cost approximately $2,00, and will be charged to
the caller’s regular telephone bill, All money collected will pay for the cost of providing
the phone service, including line charges, printing and mailing of materials to prospective
volunteers,

Within severa! days of their call, a Volunteer Handbook, jointly prepared by United

- Way, VOLUNTEER and the End Hunget Network, will be malled to each ¢aller, "We
- look on this boaklet as a consumer’s guide to volunteerism," sald Michaud, "The
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Prite Time to End Hunger (cont,)

_ pamphlet will outline ways in which volunteering can be a personally enriching
_ experience, 88 well as useful to those being helped. We want volunteers to discover how

they can make 3 difference in other peoples’ Lives, so they'll want tc get involved with

. exlsting organizations or even start new oncs where they see a need.”

- Through special computer printing technology, each Volunteer Handbook will also
idenify the phone nurnber of the indlvidual caller's local Volunteer Center or United
Way, where they can call to ba referred to local, natlonal or international organizations

- seeking volunteer essistance.

- The event will be supported by an extensive public relations and advertising campaign
in the electronic and print media to amplify the message of the network TV effort. A

~ variety of corporate sponsors have slteady come forward to support this event, including
‘Archer-Daniels-Midland, Polaroid, Weberaft Industeles, Sony Corporation of America

and A&M Records,
The Polaroid Education Program will distribute specialized learning materials to more

- than 120,000 elementary and high school teachers natlonwlde In conjunction with the
shows,

Prime Time 10 End Hunger is un initiative of the End Hunger Network, a Los |

Angeles-based nonprofit organization founded in 1983, Its purpose is to foeus the power

of the communieations media and the ¢ntertainment community on helping to create the
~ popular will to end hunger and deaths dus to hunger-related causes, :

Some of the End Hunger Network's previous activities include producing the

_ educational and fundralsing scgments during the 1985 Live Aid Concert, and pradueing
. the annual U.S, Presidentlal End ITunger Awards, which honor citizens who have made

outstanding ¢ontributlons toward ending hunger.
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Prime Time to End Hunger (cont.)

aspects of these issues. Audience members will be invited to phone a special (900)
number to receive information about these issues and how they can help solve these
problems in their communities, in the nation and around the world.

More than three million people are expected to phone and recelve guides to
volunteering with existing organizations, as well as information on how they might initiate
their own social action programs.

. Based on average weekly ratings, an estimated 290 million viewers in the U.$, could
collectively watch these episades during the campaign’s three-week run. "This is an
unprecedented event in the history of social action,* said Jerry Michaud, executive
director of the End Hunger Network, "We'll reach the largest U.S. television audience
. ever assembled for an cvent of this kind.

"If just one-tenth of one percent of all the people who regularly watch these shows
. were to become active volunteers, hunger, homelessness and other needless social
problems could significantly be reduced.”

Prime Time to End Iunger is also unique for an event of its magnitude because no
funds are being solicited, "This is not a telethon," said Michaud. *Instead, it’s using the
unparalleled power of television’s primetime broadcasting to stimulate people 1o help
solve our mutual social problems by making a personal commitment to take getion in
whatever way they choose «- so long as they take action.”

In addition to coordinating the involvement of the three television networks and
individual program producers, the End Hunger Network will work with United Way,
VOLUNTEER and the Emergency Food and Shelter National Board to refer what is
anticipated to be an unprecedented number of new volunteers to local agencies, as well as
national and international organizations working on these issues. _

From December 1-20, the programs will air during primetime hours. (Scheduling will
be announced shortly.) Each show's social issue will be fully integrated with its regular
entertainment format and characters that have made the show snceessful.

The (900) calls are each expected to cost approximately $2.00, and will be charged to
the caller’s regular telephone bill. All money collected through these calls will pay for the
cost of providing the service, including phone ling charges, printing and mailing of
materials to prospective volunteers, and administrative expenses.

Within several days of their call, a Volunteer Handbook, jointly prepared by United
Way, VOLUNTEER and the End Hunger Network, will be mailed to each caller. "We
look on this booklet as a consumer's guide to volunteerism,” said Michaud. "The
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HISTORY'S LARGEST PHONE
NETWORK BEING ASSEMBLED FOR
"PRIME TIME TO END HUNGER"

Prime Time TV Campaign Also Marks Coming of Age
of (900) Service 2s a National Response Medium

Washingten D.C. -- The largest ad hoc telephone network in history is
being assembled to support the Prime Time to End Hunger private initiative,
airing on the NBC, ABC and CBS television networks durlng prime time hours
in December. The phone network will handle the millions of callers expected
to respond to the appeal for heightened public awareness about hunger and
other issues, and the promotion of volunteerism.

The announcement was made today (10/25) at a White House kickoff for
the Prime Time to End Hunger campaign, hosted by President and Mrs, Bush
in the Rose Garden,

The campaign marks the first time that the major TV networks have
together supported a single social initiative with the strength of their prime
time programming,

It is also the debut of a nationwide (900) number service during the potent
8 p.m. 10 11 p.m. TV viewing hours, invariably the time period that attracts
most of the nation’s viewers. In (900) services, the caller pays for each call.

The Prime Time project, created by The End Hunger Network, a
Hollywood-based nonprofit agency, has enlisted top TV series, including "The
Cosby Show," "thirtysomething,” "Designing Women," and at least three
additional shows to address various social issues within each show’s regular
show format. During the December broadcasts, each show concludes with an
appeal for viewers to become involved and to call for information on how they

. might help end hunger, homelessness and other critical problems by becoming

volunteers.

An Iniiiazive of the End Hunger Network
in Cooperation with the Three Major Television Netwarks



- Prime Time to End Hunger (cont.)

_ will receive information that will link them with local volunteer agencies. The United
Way of America and VOLUNTEER: The National Center are coordinating the volunteer
response system and have assisted in preparing the Volunteer Handbook., The Handbook
_ is designed as a "consumer’s guide" to volunteering, and will facilitate viewers in selecting
" appropriate activities. :

* Keith Addis, one of the organizers of the campaign, said, "Problems such as hunger,
homelessness, drug abuse and destruction of the environment are everyone’s problers.
- Solving them will require everyone’s participation, That’s why leaders in the
. entertainment community bave given their enthusiastic support to this innovative and
. far-reaching campalgn.”

The co-chalrs of this event are Keith Addis, president of Keith Addis & Assoc:ates,
Monte Factor, chairman of the End Hunger Network; David Goldsmith, senior vice
president of creative affairs, Grant Tribune Productions; and Jerry Michaud, executive

.director of the End Hunger Network,



Prime Time Telecommunications (cont.)

No funds are being salicited ihrough the broadeasts, only an individual’s personal
- Investment of time in whatever organization or initiative he or she chooses.

"The telecommunications and marketing industries will be following this venture with
great interest,” noted Glenn Lebowitz, telecommunications consultant to the Prime Time
. to End Hunger campaign. "Because it will be the first national use of (900) lines by all
three TV networks during primetime hours, it's seen as the coming of age for the new
(900) number direct-response phone service." Lebowitz is president of Optima Direct,
Inc., a Washington D,C.-based direct marketing, campaign management and consulting
firm.

"No one can predict how many calls to expect, he continued. "However, when you
realize that only six of these top-rated primetime shows have the potential of reaching
collectively more than 290 million viewers, the potential for calls is extraordinary.” The
phone network Is being assembled to handle up to 10 million calls during the campaign’s
three-week run, each estimated at no more than two minutes.

Placing the call is easy, Lebowitz continued, Callers dial a number shown on their TV
screens, hear a pre-recorded celebrity message thanking them for their eall, then follow
step-by-step instructions for orally giving their names and addresses.

But the simplicity belies the complex ad hoe phone network being assembled, which
includes long-distance carriers, all seven regional "Baby Bell' phone companies, nearly
1,500 local exchange carriers, approximatcly 20 telemarketing responsc companies and
more than twelve information transeribing services. It also requires the creation of a
databasc, which matches more than 4,000 volunteer referral agencles with the ¢overage
area of all TV network affiliate broadeasting stations.

"If just one of the shows generates one mitlion calls," sald Lebowitz, "that translates
into approximately 33,300 hours of calls to be answered and transeribed, and one million
personalized malling packages to be assembied and shipped within about a week."

Instead of a single national number, many (900) numbers will even out the phone
traffic load during peak hours: the nation’s 600-plus network-affiliated television stations
will air different rumbers in each brosdcesting area. :

Prime Time calls will first be received by local phone carriers, which will route them
to the long-distance carriers. In turn, calls will be forwarded to telemarketing
organizations using computer-response telephone equipment to answer the phones.
Billing will be done by local carriers, with information received from long-distance
carriers,



Prime Time Telecommunications (cont.)

Each caller’s spoken information will be transferred from computer audio storage
. onto audio cassettes, shipped to a sub-network of transeribing services, transformed into

. computer data, and forwarded to & computer servicg firm with high-volume, high-speed
printing capabilities. There, a self-mailing folder will be prepared and mailed, containing
a personalized letter with the phone number of a local Volunteer Center in the caller's
area, and a consumer’s guide to volunteering.

From the initial phone call to mail delivery, the information should take
approximately nine days. Each call will cost approximately $2.00; all money will go to pay
for the cost of the call itself, the printing of the literature, postage, and a small
. administrative charge.

Prime Time to End Hunger is a private initiative of the End Hunger Network, a

. nonprofit organization that focuses attention on hunger through the media.
VOLUNTEER; The National Center, United Way of America and the National
Emergency Food and Shelter Program are coordinating the local Volunteer Centers
which will refer viewers to appropriate volunteer opportunities in their communities.

# # #



Prime Time Organizations (cont,)

United Way of America’s mission is to "increase the organized capacity of people to
care for one another." To achieve that mission, United Way of America works with the
nation’s 2,300 United Ways to help mobilize the volunteer and financial resources needed
to solve the problems that confront our communities, For more information contact Tricla

Bamnett (703) 683-7853.

The Emergency Food and Shelter National Board Program was created by Congress
. in 1983 to provide funds to more than 2,300 U.S. communities to provide food and shelter
. to needy individuals. The National Board is composed of representatives of the American
. Red Cross, Catholic Charlties USA, Council of Jewish Federations, the National Council
of Churches of Christ in the USA, The Salvation Army, and United Way of America.
Local Emergency Food and Shelter Boards administer the program in their
jurisdictions, These local Boards identify and distribute money to food and shelter
programs $o that people can be fed and housed, For more information contact Tony De
Cristofaro (703) 683-7831,
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Background
NATIONAL QRGANIZATIONS UNITE
IN "PRIME TIME TO END HUNGER" EFFORT

The Prime Time to End Hunger campaign slated for early December 1989
will feature top primetime television shows broadcasting episndes about
hunger, homelessness and other critical problems that volunteers can help
solve. Viewers will be invited to ¢all special (900) toll numbers to request

information about how they can volunteer.
Viewers who call will receive a Velunteer Handbook that will identify the

telephone number of an organization in their community which ¢an help them
select an appropriate volunteer activity.

The End Hunger Network initiated the Prime Time to End Hunger
campaign and has been working on its development for two years. The End
Hunger Network’s purpose is to focus the power of the media and the
entertainment community on the issue of hunger and encourage individual
action to solve the problem. Past activitles of the End Hunger Network include
the educational and fundraising segments of the Live Aid cancert and the
annual Presidential End Hunger Awards. For more information, contact Jerry
Michaud (213) 273-3179.

In addition to helping create the Volunteer Handbook, the following
national nonprofit organizations and their local affiliates are working in
partnership to coordinate the volunteer systems that will respond to the
expected millions of calls generated by the Prime Time to End Hunger
campaign: '

YOLUNTEER: The Natlonal Center {s the only national voluntary
organization with the sole mission of stimulating and strengthening
volunteering. VOLUNTEER provides a wide range of support services to the
nation's Volunteer Centers, state offices on volunteerism, volunteer-involving

© organizations, major corporations and organized labor, For more information

contact Pam Warwick (703) 276-0542

An Inivattve of the End Hanger Network
in Cooperatton with the Theee Major Television Notwuorks
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THE END HUNGER NETWORK

Background
THE END HUNGER NETWORK
INITIATES "PRIME TIME" CAMPAIGN

The End Hunger Network, a Los Angeles-based nonprofit agency, created
the Prime Time to End Hunger campaign to call forth public awareness and
individual action to impact hunger, homelessness and other critical problems
that can be improved by increased volunteerism, :

Working with leaders in the Hollywood entertainment community, the End
Hunger Network obtained the coaperation of the three major TV networks, wp
primetime television producers and others to design this three-week campaign
in carly December 1989. It will feature episodes of 10p primetime television
shows that focus on the campaign’s issnes.

"Even though we will be reaching hundreds of millions of viewers, we
wanted to do more than make people aware," said Jerry Michaud, executive
director of the End Hunger Network. "We want (0 specifically invite people to
do something about these intolerable problems, It’s not enough 1o know that
26,000 children die needlessly every day from hunger-related causes. 1If you
learned that there is something you can do about it, woulda’t you?"

Stars of each of the campaign’s shows will be inviting viewers to call special
(900) numbers to receive a Volunteer Handbook and information about how
they ean become involved in their local, national and international communities.

Michaud said, "Amecricans have traditionally responded with enthusiasm
wher they are faced with a erisis. One out of five American children toduy live
in poverty and one-fourth of all homeless Americans are children. Qur socicty’s
future is threatened as much as our environment.

"But the real danger is that many people don’t think that what they can do is
important or will make a difference., You don’t have to be u Mother Teress 1o
change the world. Start locally, touch the life of one other person. Or gt
ereative, invite your friends to join you and fill a need where you s¢c it, But
start somewhere," '

The purpose of the End Hunger Network, a nonprofit agency founded in
1983, is to focus the power of the communications media and the



lmpariant lsauns for Amerisans
» Every day, 35,000 of us$ arsund the world
di¢ of hunper-related causes,

% In 1908, requasts for emergency shelter
by homeless American families Increased
by 1884, :

s 32.5 million Americans live hielow the
povarty lina; one In five Amarican
shildran live in povarty.

. Not only do ws have a problem whhin our
own communities, but we also are touched
by the effects of hynger and poverty around
the world, impacting our aconommy, sscurity
and envirgnment. We know how these
conditions can dorninate a family's life and
namper its Tuture. They have the same
sffect on our own workl's family.

. A new natlonal volunteer effort is critical to
meet tha nagds of the poor in sheiters, soup
kitchens, food banks, housing projects, job
training and ¢ducation.

The Prime Time to End Hunger initiative is
designed to help make ending hunger,
hornelessness and povarty & major natlenal
piority, using the powar of primetime
television 1o alert Americans and assist them
in taking gignificant action tat can save

. lives and insure our common futures.

What it Prims Time to End Hungar?

The Prime Time ta End Hunger campaign
intends to bring increased public awareness
1o the Issues of hunger, homalessnass and
poverly so that Amencans can take
volunteer actlons needed to end the
conditions.

The End Hunger Network has invitad the
Involvement ana recetved the commitmants
of the three major television networks, top
primetims televicion producars,
ielecommunleations companies, corparate
sponsars and private voluntary organizations
that are imvolved with these issues.

Our goal: At lanat 175,080 viewsrs wiil be
itnked with meaningiu) voluatasr
oppstiunitias loward anding hunge:,
homsleesnsss snd poverty In their
communitias and avouad the world,

Itis nof a talethon 10 ralse money; it is using
the best of primetime television to Increase
awaraness and volunieerism,

. How wiif this be done?

* Top ardmetime television shows from
each of the thrae major networks will
broadcast specific eplsodes about
hunger, homelassness or povarty.

» Using their regular characters and
pictiings and Imegrating the Issues IniQ
their shows, without being dogmatic,
preachy o heavy-handad.

s

10 END HUNGER

» The broadcasts are currently planned
over a three-week perjod in early
Degember 1989.

o Each show will display 4 [800) number &t
its conclusion for interssted individuals
who want to act. They will be offered
information about astivities and
organizations working to end hunger,
hometeasnsss and poverty and
encouraged to contact their local
Volunteer Center.

Wrilch shsws ara curmentiv commltted?
o Tha Cosby Show — 63,450,856 viewers
s Chears — 63,374,720 viewsrs

« Doglgring Wonmien — 35,724,360
vigwars

+  Murder She Wrote — 50,807,512
vigwars

s thityzomething — 33,369,200 viewers

v Head of the Cluss — 42,413,840
viowers

If all the regufar viewers were 1o watch these
shows durlag the Prime Time to €nd Hunger
period, we would reach £82 million
viewers. (Basad on February 6-12, 1089
A.C. Nielsen rating points)

How will e viewsss gat Involved?

» interested viawsrs who call the {900)
numker dieplayed at the end of sach
show will be sent information that will
link them with local voluntesr activities.

¢ This Information will lat callers know how
to voluntser, what 1o look for in an
organization, what opportunities are
avallable — a Voluntasr Consumer's
Quide referring them to «ny of the
theusands of nanprofit organizatigns
linked together by the End Hunger
Network, The United Way of America,
Voluntesr and The National Emergancy
Food and Shelter Program, where
indlviduals ¢an meaningtuily volunteer
their time, gnergy, talents and rasourcas,

¢ Tne logal Volumsar Centers will Interview
cdllers to enable them to discover
appropriste voluntedr activities or
organizations, based on thelr skills, time
avallability and inferests,

» The Voluntesr Center network already
exists, featuring morg than 300 local
centers around the country that currently
aot as clearinghouses between interested
wolunteers and local nonprefit
arganizations.

e We recognize that some people may
viant o send money to organizations as
a result of belng Insplred by the
television shows, They can find
addrasses for these organiations in the
volunteer infarmation that will be sent to
them after they call. -

How will the Pritte Tioe to End Hungar
campalgn be tinanced?

» Through contributions from corporations,
indiviguals, service organizations,
foundations and others who see the
value of this initiative and want to make
ure It happene.

< We can't put a price tag on the value of
the primetims shows. The networks and
producers are providing the oppertunity
1o reach the largest television viewing
audience over a threa-week period in
history with an invitation to become
invoived in community volunteerism.

What [s the End Hunger Hetwork?

The End Hunger Network is a nonpruofit
501{c){3) organization dedicated to focusing
the power of the communications media and
the entertainment community on helping
create the popular and political will 1o end
the deaths due to chranic hunger.

Since 1083, by bringing together
entertalnment personalities, nonprofit

.agencies, businesses, educators and media

executives, the End Hunger Network has
produced inngvative public events, tefevislon
programs and equcational materials,
Including the sducational ssgments of Live
Aig and the Presidantial End Hunger Awards.
An active Houston Chapter serves as a
madel for mobilizing sommunity action.

Who Eisa I3 Involved?

Valuntest: The Hationai Conter 5 the
natienal leadership orpanization for
voluntgering, serving ag the national
advgcats for Vigluntesr Genters, working with
corporations that sponsor employee
programs and proviging training and support
1o individual laadars and managers
nationwide. The United Woy of Americe
coordinates 2300 local Unitel) Ways
througheut the country, providing human
services. The Natlonal Emergeney Food
and Skeltor Program brings together
churches, local food banks, shelters and
soup kitchens to addregs the immediate
needs of the paor througheut the country.

Prime Tim to End Nunger « 222 North Beverly Driva « Bevarly Hills, California 90210 « (213) 273-3179



End Hunger Network (cont.)

. entertainment community on helping to create the popular will to end hunger and the

. needless deaths due to hunger-related causes. Through cooperative efforts with nonprofit

organizations, media executives, celebrities, corporations, communities and service

groups, the End Hunger Network encourages individual participation in the growing

- movement to end hunger and supports long-term development efforts almed at building

. self-reliance among the poor.

The End Hunger Network owes its creation and development to the concerned
response of individuals within the Hollywood entertainment community to the tragedy of
hunger.

- Moved by the knowledge that 13 10 18 million people dle every year due to the
avoidable effects of hunger, these celebrities, writers, producers and others took a stand
to communicate about the issue in the most ¢reative and effective ways that were
available to them,

Some of the events produced by the End Hunger Network in order to educate and
increase awareness among Americans and motivate them to action include:

» The Los Angeles World Hunger Event -- a full-day educational presentation made to
300 high-profile individuals through music, comedy, interactive discussion,
audio-visuals and a participative simulation game.' |

» The End Hunger Televent -- a three-hour broadcast that presented the issue of hunger

-in a way that avoided showing demeaning pictures of starving children, yet spoke
clearly and firmly about the problem. It featured performances by Burt Lancaster,

Gregory Peck, John Ritter, Jack Lemmon, Valerie Harper, Jeff Bridges and others.

The Televent was awarded the Silver Medal for Public Service Programming at the

New York Film and TV Festival,

o The Live Aid Concert -- this largest media event ever, reaching an estimated audience
of 1.5 billion people around the world, provided a unique opportunity to educate
massive numbers of people around the world about ending hunger, The End Hunger
Network wrote and produced all the educational segments during the 16-hour
broadcast, raising over $125 million for relief and development programs in Africa.

¢ The Presidential End Ilunger Awards -~ this national annual awards program honors
American citizens and institutions that have made significant contributions to the
ending of hunger.

For more information, contact Jerry Michaud (213) 273-3170.

¥ ¥ #
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THE END HUNGER NETWORK

Background
THE END HUNGER NETWORK
INITIATES "PRIME TIME" CAMPAIGN

The End Hunger Network, & Los Angeles-based nonprofit agency, created
the Prime Time 10 End Hunger campaign to call forth public awareness and
individual action to impact hunger, homelessness and other critical problems
that/can be improved by increased volunteerism, :

Warking with leaders in the Hollywdod entertainment community, the End
Hunger Network obtained the cooperation of the three major TV networks, top
primetime television producers and others to design this three-week campaign
in early December 1989. It will feature episodes of top primetime television
shows that focus on the campaign’s issues,

"Even though we will be reaching hundreds of millions of viewers, we
wanted to do more than make peaple aware," said J erry Michaud, executive
director of the End Hunger Network, "We want to specifically invite people to
do something about these intolerable problems. It's not enough to know that
26,000 children die needlessly every day from hunger-related causes, If you
learned that there is something you can do about it, wonldn't you?"

Stars of each of the campaign's shows will be inviting viewers to call special
(900) numbers to receive a Volunteer Handbook and information about how -
they can become involved in their local, national and international communities.

Michaud said, "Americans have traditionally responded with enthusiasm
when they are faced with a erisis, One out of five American children today live
in poverty and one-fourth of ull homeless Americans are children, Our society's
future Is threatened as much as our environment,

"But the real danger is that many people don"t think that what they can do is
important or will make a difference. You don't have to be a Mother Teresa to
change the world, Start locally, touch the life of one other person. Or get
creative, invite your friends to join you and fill a need where you see it. But
start somewhere,"

The purpose of the End Hunger Network, a nonprofit agency founded in
1083, is to focus the power of the communications medig and the



impartant lssies fyr Americans
* Fvory day, 35,000 of 1< around the warld
die of hunger-retated causes,

* In 1988, requests for emergancy shatter
by homeless American famllies increased
by 18%. -

v 32.5 million Americans live below the
poverty line; one In five Amerigan
children Jive in poverty,

Not only do we have a prablem within our
own communities, but we also are touched
by the effects of hunger and poverty around
the world, impacting our economy, security
and environment. We know how these
conditions can dominate a famity’s lifs and
hamper its futurs. They heve the same

. effect on our own world's family. :

-A new national volunteer effort. is critical 10
meat the neede of the poor In gholters, soup
kitchens. food banks, houelng projects, job
training and education,

Tha Prime Time to End Hunger inttlative is
designed to help make ending hunger,
homelessness and noverty @ major natianal
priority, using the power of primetime
television to alert Americans and assist them
In taking significant action ihat can save
lives and insure our common futures.

Wiat I8 Frime Time te End Hunger?

~ The Prime Time to End Hunger campaign

. intends to bring incraased public awareness
to the issuss of hunger, homalessness and
povarty co that Americans can take

- voluntesr actions neadsd to and the
canditions.

The End Hunger Network has Invited the

. involvement and recalved the commitrhents

of the thres major telavision natworks, top
primetime television producers,

. telecommunications companies, corporate
sponsors and private voluntary arganizations
. that are involved with these Issues.

Qur goal: At lewst 176,600 viewsrs will e
linked with meaningful valuntaer
upportunities tiward ending hungar,
homelessrvoss and poverty In their

. communfilet and arsund the werid,

115 not a telethon to ralse money; it is using
the best of primetime television 16 Increase
. awarsneas and voluntesdsm.

How will tids b Seva?

& Top primetime Selevision shows from
each of the thige major nerworks will
broadcast spscific episodes about
bungar, homelassnass of poverty.

#  Using their ragular oharacters angd
plotlines and integrating the issues Inta
their shows, without being dogmatic,
preachy or heavy-handed.

ey

10 END HUNGER

* The broadcasts are currently planned
over a three-week gerlod in early
Décamber 1989.

= Each show will display a (900) numbsr at
its conclusion for interssted individuale
who want to act. They will be offerad
Information about activities and
Lrganizations working to end hunger,
nomelessness and poverty and
engouragsd to contact their local
Volunteer Contor,

Which shyws aro currently conemitisd?

+ The Cosby Show — 83,450,856 viewers

o Cheets — 53,374,720 viewars

o Designing Wemen — 35,724,368
viewers

o Murdar e Wralp — 50,807,612
vigwsrs

o thirtysomathing — 33,359,200 viewars

o Hoad of fhe Claes — 42,413,840
viewers

I all the regular viewers were 10 watch these
shows during the Prire Time to End Hunger
perind, we would reach 202 mililan
viewsrs. (Based on February 6-12. 1989
A.C. Nielsen rating points)

Row will the views:: gal Imiclvad?

© |nterested viewars who calf the (900)
number displaysd at the end of each
show witl be sent information that wil
fink them with locat volunteer activitles.

*  This infarmation will iet callers know how
to voluntaer, what to fook for in an
organization, what opportunities are
avallable - 8 Vohunteer Consumer's
Guide rafarring tham to any of the
thousands of nonprofit arganizaticns
linked together by the End Hunger
Network, The Unted Way of America,
Volurteer and The National Emergency
Food and Sheler Program, where
Individuals can meaningfully voluntesr
thelr time, energy, talents and resources,

& Thg local Yolunteer Centera will interview
callers {0 enable tham to dizcover
appropriate voluntasr activities ar
arganizations, based on their skills, time
avallabiity and intgrests.

= The Volunteer Center network alrsady
exists, featuring mars than 300 local
centers around the country that currently
act as clearinghousss between Interested
volunteers and local nonprofit
organizations.

»  We racognize that some people may
want t send money 10 organizations as
a result of being Insplred by the
television shows. They can find
addrasses for these organizations in the
volunteer Information that wilt be sant to
them after they call, -

How will the Prime Time to End Hunger

eampaien b financed?

 Through contributions from cerporations,
individuals, sérvice organizaticns,
foundatigns and others who see the
value of this initiative and want tv make
sure it happens.

s Wa gan't put a prica tag on the valug of
the primetime shows. The networks and
producers are providing the opportunity
10 raach the largest televislon viewing
sudience over a three-week period in
history with an invitation to begorne
Involved in community voluntegism.

What i3 il End Huzgar Network?

The End Hunger Network is a nonprofit
801(c)(3) organization dedicated to focusing
the power of the communications meadia and
the entertainment community on halping
creats the popular and politica! will to snd
the deaihs dus to chronic hunger.

Since 1983, by bringing together
entertainment personalities. nonprofit
agencles, businesses, educators and media
exgcutives, the End Hunger Network has
produced innovative public events, television
programs and sducational materfals,
inaluding the educational segments of Live
Aid and the Prosidential End Hunger Awards.
An active Houston Chapter sarves as a
model far mebilizing community action.

Who Etes s invalved?

Valuntaer: The Batiosal Cester is the
national leadership organization for
volunteering, serving as the fiational
advocate for Volunteer Centers, working with
torporetions that spanser employee
pragrams and providing training and support
to individual lsadars and managers
nationwide. The United Way of Americs
toordinates 2300 incal United Ways
nroughout the country, providing human
services. The Natlexal Emvrgency Food
and Shelter Program brings together
churches, local food banks, shelters ang
soup kitchens to address the immediate
needs of the poor throughout the country.

Prime Time to End Hunger 222 North Beverly Orive o Beverly Hills, California 90210 « (213) 273-3179



Prime Time Organizations (cont.)

United Way of America’s mission is to "increase the organized capacity of people to
care for one another. To achieve that mission, United Way of America works with the
. nation’s 2,300 United Ways to help mobilize the volunteer and financial resources needed
to solve the problems that confront our communities, For more information contact Tricia
 Barneit (703) 683-7855, | |

The Emergency Food and Shelter National Board Program was created by Congress
in 1983 to provide funds to more than 2,300 U.S. communitics to provide food and shelter
to needy individuals, The National Board is composed of representatives of the American
Red Cross, Catholic Charities USA, Council of Jewish Federations, the National Council
of Churches of Christ in the USA, The Salvation Army, and United Way of America.

Local Emergency Food and Shelter Boards administer the program in their
jurisdietions, These local Boards identify and distribute money to food and shelter
programs so that people can be fed and housed, For more information contact Tony De
Cristofaro (703) 683-7831.
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Background
NATIONAL ORGANIZATIONS UNITE
IN "PRIME TIME TO END HUNGER" EFFORT

The Prime Time to End Hunger campaign slated for early December 1989
will feature top primetime television shows broadcasting episodes about
hunger, homelessness and other critical problems that volunteers can help
salve. Viewers will be invited to call special (900) toll numbers to request
information about how they can volunteer.

Viewers who call will receive a Valunteer Handbook that will identify the
telephone number of an organization in their community which can help them
select an appropriate volunteer activity., '

The End Hunger Netwotk initiated the Prime Time to End Hunger
campaign and has been working on its development for two years. The End
Hunger Network’s purpose is to focus the power of the media and the
entertainment community on the issue of hunger and encourage individual
action to solve the problem. Past activities of the End Hunger Network include
the educational and fundraising segments of the Live Aid concert and the
annual Presidential End Hunger Awards. For more information, contact Jerry
Michaud (213) 273-3179.

In addition to helping create the Volunteer Handbook, the following
national nonproflt organizations and thelr local affiliates are working in
‘partnership to coordinate the volunteer systems that will respond to the
expected millions of calls generated by the Prime Time to End Hunger
campaign:

VOLUNTEER: The National Center is the only national voluntary
organization with the sole mission of stimulating and strengthening
volunteering. VOLUNTEER provides a wide range of support services to the
nation’s Volunteer Centers, state offices on volunteerism, volunteer-involvi ng
organizations, major corporations and organized labor, For more information
contact Pam Warwick (703) 276-0542.

An Inltiatlve of the Bnd Hunger Network
in COOPEI'Stlop with the Three Major Televiston Netwarzks



End Hunger Network (cont.)

entertainment community on helping to create the popular will to end hunger and the

needless deaths due to hunger-related causes, Through cooperative ¢fforts with nonprofit

organizations, media executives, celebrities, corporations, communities and service
groups, the End Hunger Network encourages individual participation in the growing
movement to end hunger and supports long-term development efforts aimed at bullding
self-reliance among the poor.

The End Hunger Network owes its creation and development to the concerned
response of individuals within the Hollywood entertainment community to the tragedy of
hunger.

Moved by the knowledge that 13 to 18 million people die every year due to the
. avoiduble effects of hunger, these celebrities, writers, producers and others took a stand
to communicate about the issue in the most creative and effective ways that were
.avallable to them,

Some of the events produced by the End Hunger Network in order to educate and
. Increase awareness among Americans and motivate them to action include:

.+ The Los Angeles World Hunger Event -- & full-day educational presentation made to
300 high-profile individuals through music, comedy, interactive discussion,
audio-visuals and a participative simulation game,

o The End Hunger Televent — a three-hour broadcast that presented the issue of hunger
in 8 way that avoided showing demeaning pictures of starving children, yet spoke
clearly and firmly about the problem. It featured performances by Burt Lancaster,
Gregory Peck, John Ritter, Jack Lemmon, Valerle Harper, Jeff Bridges and others.
The Televent was awarded the Silver Medal for Public Service Programming at the
New York Film and TV Festival,

« The Live Aid Concort - this largest media event ever, reaching an estimated audience
of 1.5 billion people around the world, provided a unique opportunity to educate
massive numbers of people around the world about ending hunger. The End Hunger
Network wrote and produced all the educational segments during the 16-hour
broadcast, raising over $125 million for relief and development programs in Africa.

¢ The Presidential End Hunger Awards -- this national annual awards program honors
American citizens and institutions that have made significant contributions to the
ending of hunger.

For more information, contact Jerry Michaud (213) 273-3179,

# # #
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Bach caller’s spoken information will be transferred from computer audio storage
--onto audio cassettes, shipped to a sub-network of transeribing services, transformed into
computer data, and forwarded to a computer service firm with high-volume, high-speed
printing capabilities. There, & self-mailing folder will be prepared and mailed, containing

- & personalized letter with the phone number of a local Volunteer Center in the caller’s
. area, and a consumer’s guide to volunteering. -

From the inirial phone call to mail delivery, the information should take
approximately nine days. Each call will cost approximately $2.00; all money will go to pay
for the cost of the call itself, the printing of the literature, postage, and a small
administrative charge.

. Prime Titme to End Hunger is a private initiative of the End Hunger Network, a
-nonprofit organization that focuses attention on hunger through the media.
VOLUNTEER: The National Center, United Way of America and the National
Emergency Food and Shelter Program are coordinating the local Volunteer Centers
which will refer viewers to appropriate volunteer opportunities in their cornmunities.

# % #

w
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TV NETWORKS JOIN IN "PRIME TIME" EFFORT
TO STIMULATE VOLUNTEERISM

HOLLYWOOD -- The three major television nerwarks, ABC, NBC and CBS,
are joining forces 10 ralse public awareness and promote volunteerism. The
Prime Time to End Hunger campaign is designed to help make ending hunger,

‘homelessness and other soclal problems a national priority by encouraging

volunteerism nationwide. ,

Commitments have been made by the three major television networks, top
primetime producers, telecommunications companies, corporate sponsors and
private voluntary organizations to work together in a campaign to gncourage at
least 175,000 Americans to volunteer an hour per week in imiproving their
communities, .

During the month of December, each network will present two primetlme
television series with episodes dealing with hunger, homelessness, poverty or
other issues which can be impacted by volunteerism,

The shows currently involved are "The Cosby Show," "thutysomethmg,
"Golden Girls,” "Cheers," “Murder She Wrote,” "Head of the Class,” as well as
other hit series. These shows have the combined potential of reaching 290
million viewers, ,

Audience members will be invited to call a special (900) number to receive
information that will help them become involved as a volunteer.

Ted Danson, star of NBC's "Cheers," said, "We're inviting viewers to join us
in making the world a better place, however they can. Hunger and
homelessness are two issues that we can do something about, but they’re not
the only ones. Every individual can make a difference, even if it’s only
touching one other person’s life. The point is: do something."

AT&T, U.S. Sprint and MCI are working to create a phone network system

to handle the projected 3-5 million calls. Viewers who call the (900) rumber

An Inltlative of e Eod Hunger Ketwork
in Cooperation with the Three Major Television Networks
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Prime Time to End Hunger (cont,)

pamphlet will outline ways in which volunteering ¢an be a personally enriching
experience, as well as useful to those being helped, We want volunteers to discover how
they can make a difference in other peoples’ lives, so they’ll want to get involved with
existing organizations or even start their own initiatives where they see a need."
Through special computer printing technology, each Volunieer Handbook will also
identify the phone number of the individual caller’s local Volunteer Center or United

- Way, where they can call to be referred to local, national or international organizations
. seeking volunteer assistance. :

The event will be supported by an extensive public relations and advertising campaign
in the elecironic and print media to amplify the message of the network TV effort. A -
variety of corporate sponsors have already come forward to support this event, including
Archer-Daniels-Midland, Polaroid, Webcraft Industries, Sony Corporation of America
and A&M Records.

-~ The Polarold Education Program will distribute specialized learning materfals to more

. than 120,000 elementary and high school teachers nationwide in conjunction with the

shows. .

Prime Time to End Hunger is an initiative of the End Hunger Network, a Los
Angeles-based nonprofit organization founded in 1983, Its purpose is to focus the power
of the communications media and the entertainment community on helping to create the
popular will to end hunger and deaths due to hunger-related causes.

Some of the End Hunger Network’s previous activities include producing the
educational and fundraising segments during the 1985 Live Aid Concert, and producing
the anmual U.S. Presidential End Hunger Awards, which honor citizens who have made
outstanding contributions toward ending hunger.



