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Don'’t touch: The
new trend,

from music to
Madonna to ads

M The New Voyeurism
“Sex,” Madonna'’s coffee-table book of erotic photos and writings, is more
than just a deft way to make some money. It also provides a reading of a
turbulence boiling in American culture. Call it the new voyeurism: the
middlebrow embrace, in the age of AIDS, of explicit, erotic material for its
own sake. From Mapplethorpe to MTV to fashion advertising, looking at sex
is creeping out of the private sphere and into the public, gentrified by artsy
pretension and destigmatized out of viral necessity. The Arts: Page 94

M Running Scared

So there is an October surprise, after all.
Last week Ross Perot was climbing in the
polls, threatening to make a genuine,
three-way race out of what had been
viewed as Bill Clinton’s waltz to the White
House. NEWSWEEK looks at whom the Texas
billionaire hurts most, and how George
Bush and Clinton deal with Perot as the
clock runs out. National Affairs: Page 46

Perot scrambled the campaign's endgame

M One More Pink Slip?

Last week Robert Stempel was still chairman of General Motors, the world’s
largest industrial corporation. But with the automotive giant set to announce
third-quarter losses of $845 million, board members were reportedly ready
to give Stempel the boot. The energized directors are no longer the compli-
ant group that Ross Perot once dubbed “pet rocks.” Business: Page 70

Letters to the Editor should be sent to Newswrek, 444 Madison Avenue, New York, N.Y. 10022, and subscription inquiries to NEwsweek, The Newswrrk
Building. Livingston, N..J. 07039, or call 1-800-634-6850 for change of address and 1-800-63 1- 1040 for all other inquiries, Newswrik (1SSN 0028-9604),
November 2, 1992, Volume CXX, No. 18, is published weekly except for one additional issue during the month of November, $41.08 a year, by Newsweek, Inc.,
444 Madison Avenue, New York, N.Y. 10022. Second Class postage paid at New York, N.Y., and at additional mailing offices. POSTMASTERS: Send address
changes to NEWSWEEK, The NEWSWEEK Building, Livingston, N.J. 07039,

&) 1992 NEWSWEEK, INC.: 444 MADISON AVENUE, NEW YORK, N.Y. 10022, ALL RIGHTS RESERVED.

National Affairs

Running scared 46
Tamposi talks 49
Congress: no excuses 50
A Panther on the Hill 52
Iraggate: what happened? 54
Prisoner of the people 58
Blaming the media 59
International

Now, a second front 60

How the West lost Bosnia 62
Get out the Geiger counters 64

The thriller lives on 65
The dead tell their tales 66
“The Greens eat their

children” 67
Dispatches 67

- Business

GM: one more pink slip? 70
Banking on scare stories 3
You're going to buy that troll 74
Jane Bryant Quinn 75

Society

Science: A new genetic code 17
Ideas: What kids need to

know 80
Environment: A bay without

water 83
Mind: What's so good about

remembering the bad? 83

Lifestyle

Food: Beans 'n’ greens go
glamorous 84
Alice's wonderland 85

Education: Such were the joys 86

Technology: An earplug alert

for parents 87
Radio: Greatest hits of the

diamond 89
History: Four centuries of

drug abuse 90

Television: Not just hit videos 93

' The Arts

Entertainment: The selling of

sex (the cover) 94
Time Warner's risqué
business 101

Talking with Madonna 102
Theater: You gotta have

heart 104
Departments
Periscope 6
My Turn 12
| Letters 14
Perspectives 43
Newsmakers 68
Transition 82
George F. Will 106

Cover: Photo by Wayne
Maser— Visages.
Hair by Peler Savic, makeup by
Joanne Gair, styling by Todd
Hartnett, all for Cloutier.

NEWSWEEK : NOVEMBER 2,1992 3




