
 



SSTTAANNDD  OOUUTT  
 

Do you feel invisible? 

If you are a small business, 
solo entrepreneur or non-profit 
organization, your biggest 
challenge online is learning how 
to break through the clutter 
and be heard.   

Even if you know ‘technically’ 
how online marketing works, 
this does not guarantee you the 
most sought after commodity of 
all-VISIBILITY.   

There are over 555 million 
websites (December 2011) 
floating out there on the internet.  According to Eric Schmidt, former CEO 
forGoogle, “more content is being produced in 48 hours than was created 
from the beginning of time until 2003.”   

That is a lot of images. A lot of words. Ideas. Messages. A lot of noise. Your 
prospect is inundated with content and cannot cope.  He/she begins to ‘tune 
out’ the noise. They skip commercials, they don’t open their emails, they 
have zero tolerance for telemarketing, and they ignore ads.  

What can you do to ensure that people don’t tune You and Your Message 
out?    

How can you really STAND OUT online? 

Banish online obscurity once and for all by following the following list of 
Stand-Out Rules.   
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1. Build relationships first, a business second. 

 
Since the birth of the social/mobile age, mass media, one-way 
advertising is dead.  Do not talk to your consumer. Do not sell. Give 
copious amounts of valuable information as often as possible. Share 
fresh, new ideas. Solve problems.  Show your consumer that you 
understand their hopes and dreams and what makes them ‘tick’.  
People work with those they like and trust.  People buy from people 
and companies they ‘connect’ with. 
 
 

  

Page | 2 



 

2. Share lots and lots of high-quality content. 
 

Content are the queen, king and Pope of the online world.  This has 
always been true although the emergence of the Social Web has made 
content even more important. Create content with real value. Share 
original ideas, solve problems or provide inspiration.  Use a variety of 
media: articles, blog posts, podcasts, videos, webinars, online radio 
and public relations release.  Vary the message and the medium.  Just 
be sure that you give away great content. Lots of it. For free. No 
strings attached. 
 
 
 

  

Page | 3 



 

3. Employ Nanosecond Branding. 
 
Your positioning-who you are, what you offer and why people should 
care-needs to be crystal clear. Whether someone arrives at your 
website, your Facebook Fan page or LinkedIn Profile, they need to 
understand in an instant exactly what you represent and why you 
can make a difference in their lives.  
 
 
Make sure people understand who you are. Use stories to ‘paint a 
picture’ of your life. The more they see you as a real human being, the 
more they will connect with you and the more likely they will want to 
do business with you.   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Nanosecond Branding is an essential first step in standing out 
online. If people do not understand who you are, they will simply 
dismiss you altogether.   
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4. Helping Other People Will Help You Stand Out. 

 
One of the biggest paradoxes of online marketing is that the more you 
put others in the forefront, the more YOU stand out.  Get into a 
mindset where you are happy and willing to help people out even if 
there is no obvious, immediate benefit for you.   

 
 Connect like-minded people together in social networks like 

Twitter, LinkedIn or Facebook.   
 
 Share resources that have worked for you. 
 
 Share OTHER people’s successes and knowledge 
 
 Retweet interesting ideas.  
 
 Comment constructively on blogs.   
 
 Offer advice on forums.   Participate constructively in conversation 

with the aim to offer knowledge or inspiration, not to sell products 
 
 Acknowledge other people’s opinions (even if you might not agree 

with them).  
 
 Contribute guest articles on other people’s blogs. 
 
 Approach potential partners with their welfare in mind first. Ask 

how you can help. Worry about what you will ‘get’ later.   
 
 Share. Share. Share. 
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5. Think like those you are trying to reach. 
 
The only way you can really stand out is by totally understanding the 
people you want to reach.  You need to identify exactly who you want 
to reach and create a detailed customer description: age, income level, 
geographic location, education as well as their mindset. Learn what 
they worry about, their problems, their dreams, their challenges and 
their opportunities.  

 
Create an ‘avatar’ which is really a ‘person’ complete with name and 
photo so you can relate personally with your target audience.  
 
 This is not a one-time task. Your customer understanding should be 
an on-going, evolving project 
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6. Use simple but great design. 

 
An important ingredient of standing out online is to have a strong 
visual presence. The biggest mistake people make online is trying to 
say too much with their design; they overcrowd too many images, too 
many colors and too many fonts.  

 
Less is more.  Keep your design strong but simple.  Make sure there is 
a lot of white space.  A great example is Google.  Google has a 
compelling presence but its page is predominantly an empty white 
space!   

Choose a color scheme that reflects you and your product.  With Word 
press and outsourcing sites like http://odesk.com or 
http://99designs.com, you can get a professional banner or logo made 
inexpensively that can really help you stand out.  Make sure that your 
design and branding look isconsistently used on all of your online 
locations:  website, blog, Facebook fan page and Twitter.    
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7. Be On Page One. 
 
Commit yourself to getting on Page One of Google.  One of the biggest 
online challenges is ensuring that people can find you!  
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

The first step in successful SEO is thorough keyword research.   Make 
sure you understand the keywords that people would typically type in 
to find you or services like yours.  Try to find a list of longtail keywords 
that are a bit less competitive but still have a fair amount of monthly 
searches.   
 
Implement a diligent, steady, constant SEO program on a daily basis.  
Much of SEO is tedious work. Once you have created a solid SEO 
strategy, you can outsource much of this work.   
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8. Use Mobile. 
 
Mobile marketing is a great way to elevate your online efforts.  Mobile 
is a new but extremely effective and immediate way of marketing; it is 
intimate one-on-one, interactive communications in real-time.  There 
is no better way to stand out. 

 
 Start building a mobile list so you can text message people time and 
location-sensitive messages. Invite people to sign up when they are 
sitting in your restaurant or check out of your store.  Create a Mobile 
VIP club. Offer up special mobile coupons.  Insert QR codes into your 
offline brochures, business cards or posters.    
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9. Build a list.   
 
Building a list is a simple 
and powerful way to 
Stand Out and yet 
continues to be ignored 
by millions of small 
businesses and 
organizations.  You may 
have heard the 
expression the ‘money is 
in the list’.  This is so 
true. But building a list 
is more important than just making money. It is an ongoing way to 
ensure that people get to know who you are and what you offer.  It is 
a surefire way to build a community and to become VISIBLE.   
 
To create a list, you need to be able to capture people’s names so they 
can then either receive ongoing emails from you or a weekly 
newsletter (or both). To do that, you need to sign up with a provider 
like http://aweber.com which is an easy-to-use service that will help 
you create an ‘opt-in’ box and will store and collect your subscriber’s 
names for you so that you can communicate with them on an ongoing 
basis.  Your opt-in box needs to be everywhere you are on the web 
(blog, website, Facebook fan page).  
 
Another, superior way to capture names is through a squeeze page. A 
squeeze page is a website page devoted solely to capturing people’s 
names. It will have an opt-in box and frequently will have a short 
video which will explain to people why they should sign up.   
 
When you ask someone to ‘opt-in’ it is common practice to give them 
something in return:  an e-book, a video, an audio, a small email 
course.  The better your free offering, the more likely that people will 
sign up to your list.  The higher quality your ‘gift’, the more you will 
stand out!   
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10. Use Videos.   

 
One of the best ways to Stand Out Online is through video.  The 
internet is increasingly dominated by videos rather than text. If you 
want people to notice, you need to integrate some kind of video into 
your content and messages.  One way to create a video is to film 
yourself talking about a subject.  But if this makes you uncomfortable, 
you can simply use software like Camtasia to record your PowerPoint 
presentation and add music/audio to it.  But you can be more 
inventive. Sites like. http://prezi.com or http://sliderocket.com will 
help you create amazing, interactive presentations.  
Withhttp://goanimate.com, you can create an animated video. A 
service like http://sellamations.com will provide you with a high-
converting ‘doodles’ film that could very well go viral.  
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