
WHAT

What action must they take 
right now? 

What are the consequences of 
not taking action? 

Where will they be when they 
take the next step versus where 
they will be if they do nothing? 

How does this solve their real 
problems? 

Is there evidence (testimonials) 
that back this up? 

Does the pleasure of getting 
this far outweigh the pain of 

getting this? 

WIN

THE COPY 

CLARITY 

BLUEPRINT

What is the objective, 
the ultimate goal? 

 
What do we want 

people to do?

Who is the ideal person? 
 

What do they fear?
 

What do they want to fix? 
 

How do they talk and how 
can I write like that? 

 

CR EA T E  MORE  CONNEC T I ON S

Orion is a prominent constellation located on the celestial equator and visible throughout the world.

WHY WHO

Whether you're writing copy for a landing page, email, Facebook Ad, sales page and 
beyond, follow these 4 W's to better connect with customers, and elevate your sales.



T H E  3  CORE  COP Y  T EN E T S

FOCUS
When people read your stuff, they're expecting something in return. The more focused you can be on your topic and 
DELIVERING on the promises that you make, the better you can move people further along the process. This focus also 
begins well before any writing has begun. 

VOICE
If you're a marketer, you probably use language like "ROI", "CTA", "CTR", "ad spend", and "open rate". If you're like me, 
you might use more language like "cool", "awesome", "for sure", and "nice". Whoever your target audience is, write and 
speak in the language that is COMFORTABLE and NATURAL to them. 

THEM
Yeah, people need to know more about you before they will do business with you, but they REALLY care about what's 
in it for them. You must, in a matter of seconds, communicate how you can solve their problem and THEN you can hit 
on why you and your product is the answer. It is not all about you. It is about helping them WIN.  

WANT AWESOME COPY WRITTEN FOR YOU? 

T A P  HERE  TO  GE T  S TAR T ED

https://mikestenger.com/work-together/?utm_source=pdf&utm_medium=email

