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~ DISCLAIMER ~ 
 

NOTICE: YOU DO NOT HAVE THE RIGHT TO REPRINT OR 
RESELL THIS GUIDE! 
 
YOU ALSO MAY NOT GIVE AWAY, SELL OR SHARE THE 
CONENT HEREIN. 
 
If you obtained this report from anywhere than KR Design, you have a 
pirated copy. Please report this to Info@KristenRDesign.com. 
 
ALL RIGHTS RESERVED. No part of this report may be reproduced or transmitted 
in any form whatsoever, electronic, or mechanical, including photocopying, recording, 
or by any informational storage or retrieval system without express written, dated and 
signed permission from the author. 
 
DISCLAIMER AND/OR LEGAL NOTICES: 
The information presented herein represents the view of the author as of the date of 
publication. Because of the rate with which conditions change, the author reserves the 
right to alter and update their opinion based on the new conditions. 
The report is for informational purposes only. While every attempt has been made to 
verify the information provided in this report, neither the author nor their 
affiliates/partners assume any responsibility for errors, inaccuracies or omissions. Any 
slights of people or organizations are unintentional. If advice concerning legal or related 
matters is needed, the services of a fully qualified professional should be sought. This 
report is not intended for use as a source of legal or accounting advice. You should be 
aware of any laws, which govern business transactions or other business 
practices in your country.  



 
 

~ Offline Marketing Tips to Market Your Facebook Page ~ 
 
You created your Facebook Business page and you sent the link to all of your friends and 
colleagues. Unfortunately, you didn’t get the numbers you wanted. That’s ok! In this guide,  
we will cover awesome tips and tricks to get more “likes” on your Facebook Business page.  
Are you ready to get started? 
 
In order to attract more “likes” to your Facebook Business page, you have to market it. How can 
you tell potential customers to “like” your page if they don’t know it exists! It’s all about offline 
marketing tactics. What can you do to market your Facebook Business page? 
 
1. List your Facebook Business page on your business cards 
Is your Facebook Business page listed on your business card? What better method to market 
your Facebook Business page! Not only will potential customers know where to find you, so 
will your new networking contacts.  
 
2. Market your Facebook Business page on your invoices 
Yes, your invoices. This may sound quite strange but it is one of the few documents you know 
your current clients will take a look at. Having your Facebook Business page listed on your 
invoice will grab their attention and make aware that you have a Facebook Business page. This 
will lead them to your Facebook Business page and “like” it! 
 
3. Use marketing materials to support your Facebook Business page 
Do you use brochures? Do you occasionally mail postcards or newsletters to your customers? Or 
do you own a storefront where there is room to put a flyer about your Facebook Business page? 
If you use any type of print materials for your business, your Facebook Business page should be 
on it. Remember, potential and current customers need to be made aware that you do have a 
Facebook Business page, so that they may take action.  
 
 
Don’t get stuck on this! 
There are plenty of marketing materials that you can use to market your Facebook page. Take a 
look at what you pass out at networking events, at your booth during a show, or when you host a 
live event. Still don’t have any ideas? Visit your next big event in your city and see what 
marketing materials booths are passing out. The only limit is your imagination! 



~ Online Marketing Tips to Market Your Facebook Page ~ 
 
You should be marketing your Facebook Business page offline and online to maximize results 
and attract more “likes” to your page. Sorry, there is no “build it and they will come”. You have 
to make potential and current customers aware that you are on Facebook. With over 800 million 
users on Facebook, I’m sure your potential and current customers are waiting for you! Here are 
some tips to market your Facebook Business page using online methods:  
 
1. Using your LinkedIn profile 
It’s perfectly okay to market your business across other social media channels. My favorite is 
adding the link to your Facebook Business page on your LinkedIn profile. You have room for 3 
links on your LinkedIn profile. Why not use one of them to promote your Facebook page?  
 
2. Market your Facebook Business page on your website 
This may sound obvious but you will be surprised on what a Facebook Like Box can do when it 
is placed on your website. You may need your web designer to do this step but you can easily 
grab the code by going to your admin settings, clicking on “Resources”, then clicking on “Use 
social plugins”, and clicking on the “Like Box”.  
 
In order for this to be effective you cannot like your own Facebook page. Since this is coming 
from your Facebook account, the “like” button on the “Like Box” will be grayed out and others 
will not be able to like your page.  
 
3. Put your Facebook Business page in your e-mail signature file 
Many miss this piece of genuine real estate on their e-mails. Putting a link to your Facebook 
Business page makes it easy for others to go to your page and “like” it. It also helps when your 
e-mails get forwarded. The recipient is doing the marketing for you by sending your e-mail to 
others! 
 
 
Bonus Tip: Tweet your Facebook link  
Remember Tip #1 about marketing your business across social media channels? Why not tweet 
the link to your Facebook Business page. Not on Twitter? Make a YouTube video and tell others 
about your Facebook page. A great way to gain more “likes” is to leverage your social media 
channels by cross promoting.  
 



~ Engagement & Interaction: The Secret Keys To Success ~ 
 
Engagement and interaction with your Facebook fans are the keys to success. The more your 
fans see that you are interested in them and want to know more about them, the more likely they 
are going to share your Facebook fan page with their friends as well as recommend you to 
others. Don’t be afraid to think about the box on this one! There are plenty of creative ideas! 
 
1. Ask questions 
This is one of my favorite ways to get fans to interact. It's simple and quick to answer a question 
and the best part is that you get great ideas for other Facebook posts. Questions on your 
Facebook page should be fill-in the blank questions. You'll be amazed at the responses!  
 
Example: Fill in the blank: This week I'm going to accomplish _________ 
 
Example 2: Free eBook: 29 Content Marketing Secrets and the Secret Agents Who Shared Them 
What was your favorite content marketing secret? 
 
 
2. Special themed days 
One of the best ideas I've seen for a special themed day on a Facebook page is "Fan Friday".  
On a certain Friday of the month, invite your fans to post links to their Facebook page 
on YOUR Facebook page. This accomplishes a couple of things: 
a) Your fans see that you care about them  
b) and more traffic to your Facebook page (and yes, we love traffic!) 

Sky is the limit for a special theme day on your Facebook page. Be creative! 

3. Remind your fans to like and share! 
This may seem obvious yet so many people seem to miss this important piece! The key is to 
make sure that your call-to-action is crystal clear. Just a simple “please share” will do.  
 
Example: Great ebook from KR Design on Facebook Marketing Secrets. Like and share this if 
you thought this was great info!  
 
 
This is critical… 
I can’t stress enough how critical a call-to-action is in your Facebook posts. If you want your 
fans to take action on your Facebook page, you have to let them know to take action and what 
action you want them to take.   



~ Some Advice About Facebook Ads ~ 
 

This is where we talk about Facebook Ads! Yipee! Why is this exciting? Because I know for so 
many business owners and professionals, Facebook Ads is the scary and unknown. Yet, it can 
mean the world of difference in your business when used correctly. Here are the things you need 
to know when running a successful Facebook Ads campaign: 

1. What is the purpose of the ad campaign? 
What are you trying to accomplish? Do you want to build your e-mail marketing list? Are you 
offering free training such as a teleseminar or webinar? You have to know what exactly it is that 
you want to offer.   

2. Know your audience   
This is the most important piece that gets business owners, professionals, and consultants. Know 
your audience. How old are they? What do they like to do? What are their interests? The more 
you know about your audience, the more targeted your Facebook Ad will be. Don't know 
anything about your potential customer? Send a survey using Survey Monkey (click here to 
learn about Survey Monkey) 

3. Where are they going? 
Know the final destination of where your potential customer is going when they click on your 
ad. Are they going to your website or are they staying on your Facebook page? A little bit of 
advice on this one: you want them to stay on your Facebook page. Not only is the cost-per-click 
lower, but you also have a bigger chance of your ad being approved. It's all about custom 
applications, which is coming up next! 
 
 
More advice on Facebook Ads… 
Contrary to belief, you do not have to have hundreds of dollars to conduct an ad campaign on 
Facebook. You can start out with as little as $15 - $25 to gain traffic to your Facebook page. 
Don’t forget the call-to-action on your ads!     
 

http://www.SurveyMonkey.com
http://www.SurveyMonkey.com


 ~ Custom Applications for your Facebook Page ~ 
 

In this chapter, it’s all about applications. Custom applications for your Facebook page are 
essential. This is what can keep fans interacting on your Facebook page and build your e-mail 
marketing list. Unfortunately, this is where Facebook can get technical. No worries! I'm going to 
recommend 3 easy applications that can help boost your Facebook fans and engagement that are 
easy to set up and apply.  
 
1. Static HTML - iFrame Tab (Link to application) 
Don't panic! This app simply adds a custom tab on your Facebook page and makes it easy to 
copy that "web code" and paste it. If you use AWeber or Constant Contact for e-mail marketing, 
you can put in the code for your opt-in box using this application. Viola! A custom tab on your 
Facebook page that you can drive traffic to build your e-mail marketing list!  

2. Facebook Comments Box (Link to application)  
Have you ever wondered how people get that Facebook comments box on their website? Well, 
now you don't have to wonder! Just have the link of the page you want Facebook users to 
comment on. This is helps engagement and Facebook traffic soar! How? Think about the people 
who leave comments using Facebook. It appears in their NewsFeed letting their friends know 
where they've been: YOUR Facebook page!  

3. TabSite (Link to application) 
This is one of the best recommended custom Facebook tab applications! It's also very easy with 
its visual editor and drop and drag design. No "web coding" required! This application is great 
for promoting events and trainings.  

 
Don’t let this stop you! 
Don’t let the technology of Facebook custom applications stop you. Custom applications are 
what move people from Facebook to purchasing products from you and building the 
relationship. Getting prospects to your Facebook page is one thing but getting them to move 
onto your e-mail list or free training requires custom applications.  
 

~ Conclusion ~ 

So, there you have it. 10+ Facebook Marketing Secrets to Increase Fans & Engagement that 
include:  

1. Marketing Your Facebook Page Offline 2. Marketing Your Facebook Page Online 

3. Engagement & Interaction   4. Facebook Ads 

5. Custom Applications 

Did you get value from these strategies? Let me know via a tweet @KRDMarketing or write on 
my Facebook page. (click here to write on my Facebook page) 

http://www.Facebook.com/KRDMarketing
http://www.tabsite.com/
http://developers.facebook.com/docs/reference/plugins/comments/
http://apps.facebook.com/static_html_plus/


	  

~ About Kristen Robinson ~ 
 

 
Kristen Robinson founded KR Design in 2010 and what a 
journey it has been! Starting out as a marketing consultant, 
her customers quickly dictated their greatest challenge: 
social media. Kristen has guided 30+ business owners 
through the treacherous waters of social media, affirming 
that social media can be effective and efficient for today’s 
companies. 
 
Kristen’s background includes working with a range of 
companies including ESPN X Games, House of Blues, and 
women’s professional football teams. Her experience gives 
her a unique perspective on social media. 
 

 
Her accomplishments include being a 2-time Hall of Famer in 2011 in track and field for both 
her college and the city of Mesa, Arizona. Kristen was also awarded the National Association 
of Professional Women (NAPW) Executive Woman of the Year in 2012.  
 
Kristen has a Bachelor of Arts in Economics for Business and Management. Her certifications 
include Graphic Design, Web Design, Search Engine Marketing, and Mobile Marketing. 
 
 
Areas of Expertise 
 

  Implementing Social Media Marketing for Businesses 
  Creative Marketing Techniques  
  Increasing Efficiency By Using Web-Based Business Applications 
  Website Design and Graphic Design 
  Networking/Word-of-Mouth Marketing That Make A Difference 
	  



~ Special Offer! ~ 
 

Social Media Strategy Session: $125.00 Just $100! 
 
During this one hour session, you get to pick Kristen’s brain about how you can stay ahead of 
your competition and gain more confidence with your social media presence.  
 
Here’s the thing... I’m not going to play nice. This is the real deal of digging in and giving you 
exactly what you need to get on the fast track of social media success. 
 
 Here’s what you need to know about the Social Media Strategy Sessions: 
• You will need to do some work beforehand.  
• You will have my undivided attention during this time. 
• These sessions last one hour and are online. 
 
With these sessions, you’ll get: 
• Kristen’s next steps and recommendations for your  
   business 
• Recording of what we discussed during our session 
• A follow-up from Kristen one week after the session  
• Mental relief of knowing what to do next with your  
   social media marketing 
 
Join me for an hour to address any social media questions you may have. These sessions are for 
those who want increased sales in their business, higher quality customers, and new marketing 
strategies for their business. 
 
 

 Schedule your Smoothie with Kristen Session  
by clicking here 

Hurry! Offer expires on 9/30/2013 
 

https://www.paypal.com/cgi-bin/webscr?cmd=_s-xclick&hosted_button_id=TX9YSKXJKZ8V6



