
Glossary of Email Marketing

Email marketing is the use of emails to promote products or services while developing 
relationships with potential customers or clients. Some marketers call it direct marketing or 
inbound marketing. 

Inbound marketing is about creating an audience around your business that generates qualified 
leads. In short, it’s about customers coming to you, and your audience identifying your business 
as the best solution to their problem, instead of you trying to convince them that you’re “the best.

We have put together this glossary of email marketing terms that you can refer back to any time 
you're wondering what the heck does that mean. I know, it all sounds like intimidating tactic to 
tackle if you're a newbie. Even seasoned email marketers are continually learning new tactics. 
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Email Marketing

Terms
Definition

A/B Split

It is a method of comparing the results of 2 different emails and which one
has a higher open rate. You prepare two or more version of an email subject
title and/or the 1st paragraph naming them A,B. You try it on different people
and compare results to find out which one is most impactful.

Acceptable Spam Report
Rate or Acceptance Rate

The rate at which you can be reported as SPAM without harming your
sender's reputation. Anything over 0.1% (1 report per 1000 emails) will get a
warning. Acceptance Rate is the percentage of email messages that are
accepted by the mail server

Autoresponder

An automated message or series of messages that are triggered when an
email is sent to a particular address. Autoresponders can be a newsletter,
when they sign up to your mailing list or download a PDF, they immediately
receive a welcome email message.

Blacklist
A list that denotes IP addresses as spammer IPs, impeding email
deliverability.

Bounce Rate
The percentage rate of emails that are not delivered to your inbox. An
acceptable bounce rate is less than 5%

Block
When your emails are stopped from being sent by spam filters or other
factors is called email block. This can usually happen if you are sending
spammy looking emails. .

Email marketing terms small business owners, consultants and 
entrepreneurs need to know when marketing online.  
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Bulk Mail Sending a single email to hundreds of people at the same time using the same content is

bulk mail or mass email.

CAN-SPAM

Short for 'Controlling the Assault of Non-Solicited Pornography And Marketing Act of 2003,'

it's a law that outlines rules for sending misleading email to recipients that did not give them

permission. It provides email recipients with the right to make you stop emailing them, and

lays out consequences for violations of the Act.

Call to Action (CTA)

It is a phrase used to tell your target audience exactly what action to take and do next. CTA

are usually found on a landing page, in an email, blog, social media to encourage the

subscriber to do something.

Double opt-in

The recommended method of building an email list when a subscribers must confirm they

gave permission for you to send marketing emails. When they double opt in this will ensure

your list is clean and all the recipients are really interested in your receiving your emails.

Email Campaign

An email campaign is a sequence of emails to achieve one goal. It consists of 1 primary

email and multiple follow-ups after that. These follow-ups are designed differently for

different conditions like opened, responded, not opened, etc.

GDPR
The General Data Protection Regulation (GDPR) sets guidelines for the collection and

processing of personal data of individuals within the European Union

Honeypot
A planted email address by organizations that acts as a spam trap in order to combat spam.

So, when a spammer harvests and emails, the anti-spam entity flags the spammer.

List Hygiene or cleaning up

your email list

It is a process of regularly verifying, cleaning and maintaining an accurate email list that is

free from all the flaws.

Opt-Out (or unsubscribe)

The act of signing up for a newsletter by providing your name and email address in order to

get your email newsletter, free gift, coupon. They have the option to opt-out if they're no

longer interested or is relevant to them. This choice of not being in our email list is called

opt-out. You need to have an opt-out / unsubscribe button at the end of your email.

Single Opt-In

A single opt-in is when a user signs up for email communications, but don't confirm the

action like you do with a double opt-in. A single opt-in is a one-step process and only

requires a person to enter their email address one time in the sign up box. 

What are the 4 most common

types of marketing emails

1. Digital email Newsletter is the most common, 2. Product updates 

3. Promotional emails, 4. Nurture email sequence (retention marketing)
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An email service provider (ESP) is the software that helps online businesses send out emails to their 

subscribers so they can market their services or products by email.   

Email Service provider is used to build your email list. 

You can create customize email templates with your branding colors and logo.  

Your emails can be scheduled as an eBlast or email series or send out manually to your email list.

ESP software has the capability to provide a detailed report with analytics on your campaigns.

Set up your marketing automation based on segmentation and tags that are only sent based on 

triggers you've pre-defined. 

What is an ESP? Is an acronym for Email Service Provider

Soft Bounce vs Hard Bounce

When the email cannot be delivered due to a full mailbox, the recipient’s server being

down/offline or email message is too large for their inbox.

 

A hard bounce is the failed delivery of an email due to a permanent reason like a non-

existent, invalid, or blocked email address.

Welcome Email 
After you fill out an opt-in box on a landing page in exchange for a Freebie download, the first

email that you send to people is the welcome email who are now a new subscriber. 

Whitelist
Instead of listing IP addresses to block, a whitelist includes IP addresses that have been

approved to deliver email to a recipient.

Here's a quick lesson about Email Marketing every 
online business owner will want to know.  

Open and click rates can give you a good idea of how your campaigns are performing with a particular 

audience. If an open rate is high, it usually means your subject lines resonate with your audience. If 

your click rates are good, the message content is relevant to subscribers who opened the campaign.

Click-though rate (CTR) Is a term used when running ads and is based on the number of clicks that 

your ad receives divided by the number of times your ad is shown to people. You are paying for 

every click. A high click-through rates is actually bad if it is not generating sales. 

Click-through rate is also used in email campaigns to measure when the recipients clicks on an 

unique URL in your email. It is a percentage calculated on the number of unique clicks divided by the 

number that were opened. 

Click rate is a percentage that tells you how many successfully delivered campaigns registered at 

least one click. 

Open rate is a percentage that tells you how many emails were successfully delivered campaigns 

were opened by subscribers.

What does click-through, click rate, open rate all this 
means and why is it important to monitor? 
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