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Hey everybody, Rick Mulready here from IRockPaidTraffic.com and today we're talking about Facebook’s 
Sponsored Stories ads.  Why are we talking about them?  Because in my opinion, they're the future of 
Facebook ads.  They're so important because they amplify word-of-mouth for your brand or business. 
 
So, today I’m going to show you an example of one of these ads.  I’m going to take you through how to go 
about setting them up and I’m also going to take you through individually each of the seven different types 
of Sponsored Stories ads so you can choose what will work best for you and your business.  So, let's go 
ahead and dive in. 
 
As I mentioned, Facebook has created seven different types of Sponsored Stories from which to choose 
from and I want to go through each one of them individually for you here.  So, just a note, the page that 
we're looking at is taken directly out of Facebook’s small business area.  It's a great reference when you 
want to go back and check out each individual sponsored story type so I'll provide the URL for you at the 
end of this video.  So, let's dive in. 
 
The first one here is Page Like and I’m sure you’ve seen this type of ad before.  This is when someone’s 
Liked your page directly from Facebook or from the Like button on your site.  We saw this example earlier 
with LG Electronics where I was seeing an ad that friends had liked LG Electronics directly on Facebook.  
So, this type of ad as you can see over here on the right is being seen by friends of Fans of the brand who 
have taken that action. 
 
The Page Post Like example over here is the opportunity to promote your latest post on your Facebook 
page within an ad.  So, for example, if I’m a Fan of Nissan on Facebook and that doesn’t necessarily mean 
that I’m going to see all of Nissan’s updates in my newsfeed.  So, if you have something really important, 
this type of ad is best used when you have something that you really want to get out to your fans.  Note, this 
will only pull in your latest post on your page so great opportunity to get something very very important out 
to friends of your Facebook page. 
 
The next one here is the Page Post Like example.  So, this is when someone has taken an action on your 
Facebook page whether they have liked a photo, whether they have liked a particular album or one of your 
posts on your page and then again, this is where it starts to get really cool where it's going to be seen by 
friends of the person who have taken that action again, amplifying that word-of-mouth. 
 
The next example here is App Used and Game Played.  So, one thing to note here that this can only be used 
if you're an admin for your app or game played so and this is cool because you get to promote when 
someone has used your app or your game within an ad unit.  Again, it's being seen by people who have 
used the app or played the game.  So, it's very cool because I can have a friend of mine who has played a 
specific game and I can see that within an ad and I’m more likely to go play that game myself. 
 
The App Shared opportunity here, again, this is – you have to be an admin of an app in order to use this 
type of ad unit but this is – if you have a story or a page post on your app and someone has shared it within 
or from that app I should say, you can put that action within an ad unit.  Again, it's being seen by friends of 
the person taking that action yet again amplifying that word-of-mouth. 
 
The second to last one here is the Check-In Sponsored Story and I’m sure you guys have seen this before.  
You have to be the admin of your Facebook Places for your business in order to use this.  So, if you are a 
brick and mortar type of business and you’ve not signed up with Facebook Places, I recommend that you 
do that.  So, for example, if I go to Starbucks, Starbucks can (and I've checked in at Starbucks) Starbucks 
can use that action and show that I've checked in to my friends -- really powerful. 
 



Another example, if I go to Whole Foods (I check in at Whole Foods) or if they're offering some sort of a 
deal and I've “claimed” that deal, Whole Foods can use that action within an ad unit and show that to my 
friends. 
 
The last example here is called the Domain Sponsored Story.  And this is when someone’s liked a piece of 
content on your site via the Like button or shared a piece of content or if I have pasted a website URL into 
my status update and shown that to my friends.  That URL can be (or that domain) can be used within an ad 
unit.  So, again, the friends of the people who are taking the action are seeing that ad again, amplifying that 
word-of-mouth. 
 
Now, one thing to note about the Domain Story is that in order to use this type of ad, you're going to need 
to make sure that you’ve associated your website with Facebook.  And the way that you do that is by 
claiming a domain and the instructions on how to do that, I’m going to provide the URL at the end of this 
video, you need to go to this particular website.  It walks you through step by step. 
 
It's on Facebook and you have to claim your domain and once you claim it, that’s when it’ll show up in 
your destination dropdown just right here.  Once you claim your domain, your website URL will show up 
in the dropdown menu here and then you can do a Domain Sponsored Stories at. 
 
So, as you can see Sponsored Stories ads are really powerful because it allows your business to sponsor 
activities that are going on on Facebook.  This word-of-mouth marketing is extremely effective and if it 
aligns with your brand goals and company goals, you need to be testing Sponsored Stories ads within your 
Facebook advertising campaigns.  That’s it for now. 
 
Check back here often as I’m always posting new instructional videos and as always if you have any 
specific questions, reach out to me at the email address at the bottom of this video and until next time, 
thanks again and I'll talk to you soon. 
 
 
 


