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Hey everyone, Rick Mulready here from IRockPaidTraffic.com and today I’m going to 
tell you one thing that you must be doing before setting up your ad campaign.  If you 
don’t do it, you're setting yourself up to fail.  I can't tell you how many people don’t do 
this and they're essentially throwing money out the window.  What am I talking about 
here? 
 
I’m talking about researching who you're exact target audience is so you know exactly 
how to set up the targeting for your ad campaign.  I’m going to show you some tips and 
tricks on how to go about doing this research for you to know who your exact target 
audience is so you can set yourself up for the most success as possible.  So, let's dive in. 
 
The six resources that you have on the screen before you here are resources that I 
recommend using to do research on your exact target audience.  Now, you're going to 
spend a few minutes prior to setting up your ad campaign to do this research.  I can't tell 
you how many people I talk to who don’t do any research about their target audience 
prior to setting up their campaign and by not doing this you're wasting your money. 
 
You're wasting your time.  So, you need to have a very very clear picture about who your 
target audience is prior to setting your campaign and I’m going to take you through each 
of these resources here and how best to use them for your audience research.  So, let's 
jump in to Google Analytics first. 
 
Now, hopefully you have Google Analytics set up on your own website so that you can 
learn more about your own audience, who is coming to your website.  So, the type of 
things here looking – what you're looking at here on the screen is just a simple Google 
Analytics dashboard and the types of things that you can tell from Google Analytics is 
the demographic of the people who are coming to your site, where do they live. 
 
You can kind of get a bit of an insight into their interests and then also what other 
websites do they frequently visit.  All this is really valuable information to paint a picture 
of your target audience.  So, let's kind of go through the page here. 
 
So, over here on the right-hand side with this map overlay, that will kind of give you an 
idea of where people are living who are looking at your site and you can click on the 
view full report here to find out to get a list of demographics.  So, let's scroll down here 
and get an example here.  This gives you an idea of the types of countries that you could 
target in your ad campaign. 
 
These are countries of visitors who are coming to your site so this gives you a good 
insight into your targeting as far as your location targeting.  You can also look at what 
other pages on your site that people are going to down here.  Again, you can click the 



view full report down here at the bottom and that’ll kind of give you an idea of what 
people are interested in the most as far as on your site there. 
 
And then you can also do traffic sources overview here.  This will kind of give an idea of 
what sites out there are driving traffic to your site.  It’ll give you further insight into the 
type of target audience and what their interests are.  So, for example, this particular 
example has a dumblittleman.com.  So, again, giving you some insight into the type of 
people who are interested in your business and then you can leverage that for your 
targeting. 
 
The next resource is a super obvious one and it's simply Google.  You should be 
Googling your competitors on a regular basis and knowing exactly what they're doing, 
what they're up to, what the latest news is, what their latest product launches are.  If 
you're not doing this, you should be doing it on a regular basis.  So, definitely be 
Googling your competitors if you're not already to find out as much as you possibly can 
about them and then that information can be leveraged for your targeting when you're 
setting up you ad campaign targeting. 
 
YouTube is another great resource and I’m going to show you a little tip here.  If you go 
to YouTube and you search on – you want to search on your subject matter, whatever 
your business, whatever your niche is, go ahead and put it into the YouTube search field 
here and then when you find different videos that are of interest for you who come up in 
your search, you can look at this – see this little icon right here?  This is a graph icon. 
 
So, let's go ahead and click on that.  It's going to give you statistics about the video.  Let's 
look at the information here, it's going to give you.  So, it's going to give a bunch of 
different information such as demographics, the type of people, who’s the audience that 
are watching your video, where do they live and then also – this one doesn’t have any 
comments but you should be looking at the comments for the video. 
 
You can learn a ton of information from the types of comments that people are leaving.  
So, this information here will give you an idea of the age ranges that are interested in 
your niche or interested in your business and then likewise again, this will kind of give 
you another glimpse into the demographics and where people live who are interested in 
your business. 
 
The next resource is simply a Facebook business page.  Again, these are pretty obvious 
resources but again that people don’t necessarily think about.  So, I've just pulled up a 
local restaurant here in Los Angeles and I’m looking at their Wall, their information 
Wall.  So, I can glean a lot of information from this page.  If I’m a local business or if I’m 
a local restaurant and I want to see what my competitors in my neighborhood are doing, 
you know, are they changing the menu, are they adding things, what are people saying 
about the restaurant, I can go on to their business page here on Facebook and check that 
out. 
 



So, things that I want to be looking at on here are comments that people are leaving, how 
many Likes they have, all the Wall posts, are there a bunch of photos on there, how many 
fans they have, are there company updates that draw more reactions from fans than 
others, are there specific days of the week or times of the day when fans are interacting 
on a page more. 
 
This will give you great insight maybe on when you should be targeting your ads.  Maybe 
other specific days or times of the day, this is a great resource that you should be using as 
part of your research. 
 
Quantcast is a site that is a free online tool that provides details about audiences for 
website owners.  So, you can put a website into the search field here and you're going to 
get a bunch of information.  Now, the amount of information available is going to vary 
from site to site.  So, if you're Starbucks versus, you know, a small coffee shop in a 
neighborhood coffee shop, you're obviously going to get a lot more information about 
Starbucks than you would the local coffee shop. 
 
But you'll primarily be able to see information like the number of people who are coming 
to the site, demographics about people who are using the site such as gender and age, 
children per household – I'll show you here in just a second, a breakdown and a list of 
other sites that audience is likely to visit.  So, again, you can use this to determine the 
types of interests that people in this niche or people in your business niche have. 
 
So, let's go ahead and type something else, type in Starbucks and see what we come up 
with.  Search, so we're going to scroll down here and we get a ton of great information 
here.  So, again, we can look at male/female breakdown, we can look at age.  We can 
look at do they have kids?  Over here, we can look at the household income, whether they 
went to college or not so all opportunities to learn more about your audience and target 
them appropriately in your ad campaign. 
 
Let’s roll down here a little more.  This is really cool because it gives you sites that 
people are also interested in who go to the Starbucks.com site.  They go to Clinique and 
Sephora, Bath and Body Works, Food & Wine, Oprah and so forth.  So, you can use this 
information when setting up your interest targeting for your ad campaign. 
 
And finally Alexa.com, Alexa is another free online resource that is going to give you 
information about other sites that are out there.  So, Alexa is really good for learning 
about competitors’ websites.  Again, it's going to give you some information about the 
type of traffic is going to a site, the type of people, where do they live, demographics and 
so forth.  But this, unlike Quantcast I think, is good for finding out who your competitors 
are if you don’t already know and learning more about them, getting intelligence about 
your competitors. 
 
So, I’m just going to type in ice hockey.  I can't spell.  Ice hockey equipment, if I’m in 
the ice hockey equipment business and I want to learn more about my competitors, I 
might type in ice hockey equipment in the search field, scroll down here so I see 



Hockeymonkey.com, HockeyGiant and then a couple of these other ones here.  So, let's 
click on Hockeymonkey.com. 
 
So, similar to Quantcast, it's going to give you a breakdown of a bunch of different types 
of information.  So, over here on the right-hand side, you're learning about the types of 
search terms that people are using to get to this particular website.  You can learn about 
what people are most interested in.  You can scroll down here again, we're on the search 
tab here, more insight into the types of keywords that people are using so a lot of 
different intelligence that you can learn here. 
 
Let's go back up here and click on Audience.  So here, you can learn – you can look at 
the age groups that are going to the site, the gender, do they have children, you know, 
what kind of education that they have so all this information right here.  Alexa is really 
good.  I mean, I personally prefer Quantcast to Alexa simply because the amount of data 
that you can get so easily from Quantcast but Alexa is really good about gaining 
additional knowledge for your competitors and the types of audiences that they attract.  
So, you can use this information for, you know, the intelligence to set up the appropriate 
targeting for your ad campaign. 
 
So, just to recap here, here are the six resources that you should be leveraging prior to 
setting up your ad campaign.  Do your research.  Spend a little time so that you can get a 
very clear picture of your exact target audience so that you're not just willy nilly setting 
up your ad campaign and hoping that you have the right targeting set up and throwing 
your money away. 
 
So, check out Google Analytics and don’t forget to Google your competitors.  YouTube 
is a great resource.  Obviously, Facebook’s business pages, Quantcast.com and Alexa, all 
great resources for you to be doing your research prior to setting up your ad campaign. 
 
So, just to wrap up here, hopefully you saw how important it is today to invest in time 
prior to setting up your ad campaign to research whom your exact target audience is.   
 
Create an ideal customer for your ad campaign and reach them through the targeting 
capabilities that Facebook gives you.  Doing this is going to allow you to create more 
relevant ads that will move your target audience to take action and ultimate save you 
money by creating the most relevant ads possible. 
 
So, that’s all for now, until next time, if you have any specific questions, as always reach 
out to me at the email address that I included at the bottom of the video here.  Check back 
here often as I’m always posting new instructional videos and until next time, thanks 
again and we'll talk to you soon. 
 
 


