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Hey everybody, Rick Mulready here from IRockPaidTraffic.com and today we're talking about the most 
important aspect of your Facebook Ad.  What is that?  It's the image.  There's so much clutter and text and 
other pictures, videos, polls and what have you on a Facebook page that you need to cut through all that 
clutter with an awesome image for your ad. 
 
So today I’m going to take you through what you should be testing, what types of images you should be 
testing, what works, what doesn’t work and then also I’m going to give you some suggestions on the types 
of sites that you can be using to go ahead and grab those images for your campaign.  So, let's go ahead and 
dive right in. 
 
So, I mentioned, choosing a great image is of critical importance for your ad.  It's the most important aspect 
of your ad.  Why?  Because you have so much clutter on a Facebook page, there's so much text, there's so 
many images that you need to cut through that clutter and get a person’s attention and you're going to do 
that with an image.  So, the way that you select an image is simply on the campaign set up page right here. 
 
You click Choose File and go grab your picture on your computer and then it's going to just show up here 
in the preview, right here.  Now, you have 110 x 80 pixels.  That’s the size of the image that you're allowed 
in that space.  One trick here that I like to do to make sure that the size of the picture that I’m using is to 
once I've freed – once I've uploaded the picture and I’m able to preview it, take a step back from your 
computer, a step or two just to see if you can make out what that image is and if you can, then you're in 
good shape so. 
 
There are all different opinions on what types of images work best.  Essentially as I mentioned, you want to 
have something that’s eye catching and attractive that’s relevant to the product or service that you are 
promoting in your ad.  So, there are a few best practices out there as with any other aspect of your ad 
campaign.  You want to be testing to see what works best and an image is no different. 
 
You want to be uploading 5 to 10 different images to test out to see which work best and then eliminate the 
ones that don’t work best from there.  So, let's dive into kind of some dos and don’ts to start testing out 
with and then let's look at some actual images on Facebook itself. 
 
So, some types of images that tend to work pretty well here on Facebook ads are closely up images of 
smiling, happy women, generally like in the mid 20s to mid 30s age range who are looking directly at the 
camera and here’s a good example right here.  Now, it does catch your attention but it doesn’t really relate 
to the text.  So, you know, they might have – they're just looking for, they're looking for likes. 
 
They're looking to get you to click on the ad as you can see here.  But are they qualified customers for this 
particular company?  Probably not because you know people are probably going to click on that ad because 
of the image which, you know, isn't a bad thing but how qualified a customer are they.  Some other best 
practices:  Images that are colorful – let's look at an example right over here. 
 
This example right here kind of catches your eye because you have the colors, you have the arrows and it’s 
different from the rest of the page and again it is, it's relevant to the text right here.  Images of smiling or 
laughing, happy babies – I don’t have any images on this page right here but those tend to work well.  And 
by the way, I’m going to list all these out here at the end of the video so not to worry. 
 
I do want to show you this example right here.  I don’t think that this is a good example for a couple of 
different reasons.  Number one, it's not really eye catching.  It kind of blends into the rest of the page and 
then also not really relevant to this particular video here but this is for house cleaning in New York, not 
very well targeted.  I’m in Los Angeles.  They need to kind of do a better job of that. 



 
If you have a company logo that’s sort of eye catching and colorful, it's a good idea if you're promoting 
your particular company, you can use your logo.  Colored borders work pretty well.  It's kind of the rage.  A 
lot of people use colored borders.  You know, test it out.  A lot of people say like red borders or orange 
borders tend to work pretty well but feel free to test those out. 
 
I like these two images over here.  This one because I like the text, the “F” and the different kind of font 
there is pretty cool on top of the other image.  It's eye catching. We saw this image in one of the other 
videos, it's kind of different.  It's a picture of, you know, of an attractive woman with her thumb down so it 
kind of catches your attention as well.  What do we have over here?  This one, this one being the holiday 
season, we're in the holiday season. 
 
Degreeamerica.com is taking advantage of the little Santa hat there so it's eye catching.  Is it relevant to 
their actual company and ad?  Probably not but it is catching your attention.  Two more examples on this 
page that I want to point out: this one here, good idea to use very short text in an image.  You can't really 
make out, it's a flight simulator, kind of hard to make out in here but, you know, the red arrow and the click 
here is a good idea, pretty eye catching and then the bottom one here. 
 
This is good because I recently Liked this person’s page and her brand is her name and her headshot 
essentially.  So, you know, this is eye catching because it's targeted well.  I recently Liked this person’s 
page so it does catch my eye.  Also, want to point out this image here of the swimsuit model, you know, it's 
eye catching.  It is relevant to the rest of the ad but it's not taking up all 110 x 80 pixels. 
 
So, they can make that image larger and even more eye catching.  So, they can be doing a better job of 
filling that space.  You know, a lot of people will use the attractive woman in the ad but, you know, make 
sure that it's relevant to the rest of your ad copy.  Don’t just use it just to attract attention because the people 
that are clicking on that ad aren't going to be the qualified customers that you're looking for. 
 
Okay.  So, now where do we find these images?  You know, I can't stress enough that – don’t use an image 
that you don’t have permission to use.  So, if you find images online, make sure you understand the usage 
rights of those images.  If they aren't royalty-free available for commercial use, you know, oftentimes a 
simple email to the owner of that image to ask if you can use that image in a Facebook ad campaign will be 
sufficient.  You might be surprised. 
 
A lot of people will let you do that.  So, just to kind of zip through a few sites here that are good for 
images, Fotolia and again, I'll list these out at the end of the video here but Fotolia is pretty good, great 
images, inexpensive images, you know, 75 cents up to maybe a couple of bucks per image, very good.  Of 
course, Flickr and what I was talking about as far as the usage rights for commercial use and I'll show you 
this here on Flickr. 
 
You see you can click on the search button here and then the advanced search and then you just scroll down 
to the button and see where – and you want to click on the, if I can get the pen going here, the Creative 
Commons and then you want to find content to use commercially.  So, that will give you those images that 
you have the acts or the ability to use in your ad campaign most of the time without having to ask for 
permission. 
 
Dreamstime is another one.  It does cost money for images but another good resource.  iStockphoto is 
another one that most people have heard of.  This is another pay site but it has good quality images.  
Shutterstock image, shutterstock.com also another pay site but good images and then every stock photo is 
sort of a search engine for photos where it grabs photos from across the internet. 
 
So, again, just to kind of recap there, make sure that you understand the usage permissions when you find 
an image and if you're not sure, always err on the side of caution.  Make sure you're attributing the proper 
ownership of those images that you are finding you want to use. 
 
 


