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Hey everybody, Rick Mulready here from IRockPaidTraffic.com.  Happy Holidays to you.  Today, we're 
talking about headlines and the ad copy of your Facebook ad.  With the headline, you need to be catching 
people’s attention.  With the ad copy, you need to be clear, concise and have a very direct call-to-action for 
what you want the user to do when they read your ad. 
 
So, today I’m going to be giving you tips and tricks on how best to catch people’s attention within that 
headline and then also how best to utilize that limited space you have for the text copy portion of the ad.  
So, let's dive right in. 
 
As we start talking about the importance of headlines and ad copy for your ad, I simply want to show you 
where on the campaign ad set up page you're going to enter in your title and by pretty self-explanatory here, 
I mean it's clearly marked for title here and the body of your ad here.  The cool thing about this section here 
and as you set this up, as you type in these different sections, you'll see it fill down here in your sample 
preview ad. 
 
So, let's just go ahead and show you.  I’m just going to type in some letters here and as you can see it's 
filling in right down here in the preview section so you can see exactly what your ad is going to look like.  
Now, the important things to remember, and I'll list these out here for you at the end of the video, but you 
obviously want to catch people’s attention with your headline and with your ad copy. 
 
Starting with your headline, as you can see you have 25 characters so you need to be clear and concise in 
your headline, something that’s very attention catching for people so, in general the shorter the better on the 
headline.   
 
Now, if you're a well-known brand or a personality, if you're Tom Brady or if you're Starbucks, simply 
having your name in the headline should be sufficient just because it's so recognizable. 
 
Something else that works really well, and we're going to look at some examples here in just a second, but 
posing a question works really really well in the title headline and the reason for that is because it engages 
the user and makes it more personal to them.  So, you might say looking for dot-dot-dot and then a question 
mark, something like that, and I’m going to show you some examples here that are currently run that I think 
do a really good job of this; catching people’s attention, using that question mark but most importantly, the 
important thing to remember is TEST, TEST, TEST. 
 
Just test as you do all aspects of your campaign.  Test to see what headline works best for you, test using 
questions marks, test using different lengths of headlines all within that 25 character limit of course but just 
see what works best for you and optimize towards what's working best.  So, let's look at some examples 
here before we jump into the ad copy. 
 
The first headline I want to show you here is the Appsumo ad down here where it asks you a question - 
Ready to Start a Biz?  You'll notice the theme among these next few headlines that we're looking at a lot of 
them ask questions.  Questions are great because it engages the user.  It makes it seem like you're speaking 
directly to them.  Ready to start a biz?  It’s very engaging.  You want to learn more about this ad. 
 
The next one I like here -- Veloster Turbo vs Cheetah and with the YouTube.com right underneath it.  I 
know it's going to be a video.  I know that Veloster Turbo is a car because I’m a fan of Hyundai on the 
page.  So, pretty cool, I’d like to see a car versus a cheetah in a video.  It catches my attention. 
 



The next one here, actually two on this page, is the “Is your Data Safe?” again, asking a question.  We’re 
all of course worried about our data and making sure that our computer data is safe, again, engaging, asks 
you a question. 
 
“Love Modern Family?” right above it.  I’m a fan of Modern Family on my page so it's engaging in that 
way, asking if I love the show and obviously it's a quick call-to-action call-to-action to Like the page there 
for Modern Family. 
 
The next one here, probably the last one that we'll look at right now, is this bottom one here, “14 Days 
Until Valentine’s.”  It's kind of giving you a deadline creating some urgency.  Giving you a heads up -- 
there's only two weeks, two weeks left until Valentine’s Day and an eye-catching image with the diamond 
ring right below it so another good headline in my mind. 
 
Now, just like I showed a couple of examples that I thought were pretty good, I want to show you a couple 
of examples that I don’t think are very good.  This one here Shoeboxed, it doesn’t make a whole lot of 
sense.  Like I mentioned before, if you're a well-known brand or personality, simply having your name in 
the headline should be sufficient because you're easily recognizable but Shoeboxed, I don’t know, it 
doesn’t, for me anyway, it doesn’t make a whole lot of sense. 
 
Same thing with Charisma Consulting here as you see at the bottom, again, I don’t necessarily know what 
Charisma Consulting is and we'll, like I said before, we'll talk about this in a second.  But it's not set up 
very well because it's targeted to Seattle and I’m in Los Angeles. 
 
So, they need some help there with their targeting and I also don’t know what Charisma Consulting is.  
Their image is pretty eye-catching, again, we'll talk about images in another video.  I don’t really know 
what this ad is about.  
 
Switching over to the ad copy, the body text if you will, that’s this section here.  As you can see, you only 
have 135 characters to say what you want in the body of the ad so you want to be as clear and concise as 
possible. 
 
Believe me those characters go very very quickly.  Again, just like the headline, you want to catch people’s 
attention as much as possible.  You want to include benefits of your product or service. 
 
Be really really clear and specific about what someone is going to get from your product or service and, 
again, I'll list this ad for you at the end of the video.   
 
Most importantly, you want to include a call-to-action.  It should explain exactly what you expect 
somebody to do.  Whether you want them, for example, to Like your fan page or something like click now 
to do X or Y.  So, be really specific on what you want them to do, what action you want the user to take 
and be very explicit about this in your ad copy. 
 
Another good idea is to create a sense of urgency.  For example – let's just write out here, like “Today 
Only” or something like “Only 24 Hours Left” or something like that.  Create a sense of urgency.  Get them 
to think that if they don’t click now, they're going to lose out on the offer that you have. 
 
Something else that works extremely well, that has tested really well for me, is using an exclamation point 
in your copy.  Test it out to see if that works for you.  Also words like “Free” or “Complimentary” work 
really well.   
 
Test using a “%”, too. “50% Off Today Only” or “75% Off Your Total Order” or something like that. 
 
And something to think about:  Your ad copy is a big reason why Facebook may disapprove your ad.  So, 
don’t be vague or misleading.  Be really really clear and concise or else Facebook is not going to approve 
your ad. 
 



Let's look at some examples now.  
 
I want to look at this example that we looked at before, the “Fan Page Not Converting?” ad.  I like this ad 
simply because it catches your attention. The body copy, the text here is great – “I couldn’t get many likes 
either until I made this simple tweak to my page.”  Now, that kind of peaks my interest.  I want to know 
what do they know that I don’t know.  So, that makes me want to click on this ad.   
 
Another one down here is Appsumo and the headline I think could use a little work but the body copy is 
good.  It's very clear, has a good call-to-action where it says “Click to Get the Running Lean eBook Right 
Here.”  Here is the call-to-action and then it has a good quote that says “this book should be required 
reading for any entrepreneur contemplating a web startup.”  It’s social proof giving you some additional 
rationale for why you should click on that ad. 
 
Let's look at a couple more here.  
 
I want to go back to this Amazon ad here because again it's very simple.  It's clear and concise and it has a 
clear call-to-action as you can see here.  It simply says “Amazon’s number one bestselling mystery series, 
read the first book Dark Horse for free, click here.”   
 
It's giving you a call-to-action.  It's telling you it's free.  As I mentioned before, words like “free” or 
“complimentary” work really well.  So this is a really good use of the ad copy here. 
 
A couple of examples, again I don’t mean to pick on these two, but that I don’t think do a very good job are 
the Shoeboxed and Charisma Consulting down here.   
 
The reason for that is because if you look at Shoeboxed, it says “to the men and women feeling our 
economy, small business owners right here.”  Is it hailing small business owners?  I gather it is but there's 
no call-to-action.  You’re able to Like the page with the Like button here but there is no reason for it.  It's 
just not a very descriptive ad which I have kind of a problem with there. 
 
And then, again, as I mentioned before on the Charisma Consulting, I’m not in Seattle myself  -- “Charisma 
Consulting helping small Seattle businesses with their PR, marketing or event needs.” That’s the biggest 
problem I have and again there's really no call-to-action.   
 
Yes they want you to Like them but they're not really giving you reason to do that and again it's not 
targeted very well.  I’m in L.A.  So, they need some help there with their targeting. 
 


