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Disclaimer 
The following lesson is based on my personal experiences and the methods I personally use which may or may not be the 

best or most effective practise.  

Please read:  

The method outlined in this publication is not intended for use as a source of legal, business, accounting or financial advice. 

All readers are advised to seek the services of competent professionals in the legal, business, accounting, and finance 

fields.  

Absolutely no guarantees of income are made. Any references to income are done solely for the purpose of illustration and 

should not be understood as typical results. Reader assumes full responsibility for use of information contained herein. The 

author and publisher assumes no responsibility or liability whatsoever on the behalf of the reader of this literature.  

If you do not accept these terms, please close this publication and discontinue using it immediately. 

 

How to write an effective and profitable product review 
 

While the method of copy and paste from the vendor’s website is very quick and does work 

you can often do much better in terms of conversions by pre-selling on the landing page. 

There are a number of ways in which you can pre-sell, unfortunately many of these methods 

sail close to the wind in terms of legality, I.e testimonial type reviews. 

 

However, warming up the prospective customer before he or she hits the vendor sales page 

still works very well if you get it right and you can still use a review style to do it but it needs 

to be done in a way that is legal, effective and not trashy. When I say trashy I’m referring to 

the old style review which was short and amounted to little more than a sales pitch (people 

don’t want to be sold to). 

 

I use what I call a professional style review (If you have the upgrade you will find a pre-

written template which you can use and alter) 

Professional style review 
A professional review when written well often warms up a potential customer before they 

visit the vendor page / site. This document is intended to help you write a review which 

converts (if you have the upgrade, simply edit and use the template). 
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There are a number of aspects to include in your product review which will often help you 

stand out from the crowd.  

 

A professional style review 
Please note… as a niche marketer who works primarily in weird and embarrassing niches the content provided in this 

document refers mainly to health niches, please amend to fit your niche. 

 

A professional style review needs to be long enough to cover all the points and misgivings a 

potential customer may be interested in much like a sales page. 

1. Identify exactly what you are reviewing in the first paragraph (above the fold, so 

people see it straight away). For best results word this just like an attention grabbing 

headline. The headline should really inspire the reader to continue reading out of curiosity 

For example 

Why is PRODUCT one of the Best Selling Blah, blah, blah available, With Thousands of 

satisfied users all over the world? 

 

2. If the product you are promoting is an ebook… do Not call it an ebook, refer to it as 

a publication. This is perfectly above board because it is a publication. People are more 

inclined to pay good money for a publication whereas the term ebook sounds cheap and 

people expect to pay little to nothing for them. 

 

3. Affirm that the product helps or teaches you how cure / address / alleviate the 

condition naturally (and permanently if that is the case). If you can go in-depth to a certain 

degree it will help, especially in health type niches 

 

4. Explain what the product details, how it works etc. Another good point to cover is 

what makes this product unique. Again if you can go in-depth and talk about how the 

product works it will help, remember people are usually looking for a solution, this kind of 

info should be available on the vendor website. 
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Here’s an example taken from the template: 

Well first of all, it’s not a symptomatic treatment. Most treatments developed and marketed as being 

an effective Hives treatment simply address the symptoms of chronic hives such as raised wheals, 

bumps and skin irritation. Get Rid of Hives uses a different approach which addresses the underlying 

reason for chronic urticaria being a problem in the first place. By addressing the underlying problem 

the symptoms of chronic urticaria are effectively eradicated. 

 

5. Pros & Cons, obvious really, but in most cases reviews of products forget to mention the 

downside. It doesn’t matter how good a product is, it will have flaws for certain people. I 

often find that working in the niches I do (weird / embarrassing / health) solutions to 

problems may be limited which means someone searching for a solution is more inclined to 

buy without actually reading everything (they just want an end to their problem, hint; that’s 

why IPS works with a pretty basic page; even without the pre-sell)). However they often fail 

to understand that they are purchasing a digital product and expect to receive pills or a 

cream in the post. In their eyes, the fact that the product is a digital download is a flaw 

Any professional review will look for flaws and detail them. If you get this right your review 

will come across as genuine and not just another sales pitch. 

 

Example: 

Drawbacks 

The biggest drawback to PRODUCT for some will be the fact that Blah, Blah, Blah 

It’s also important to point out that PRODUCT is not a tangible item. What I mean is; you will not 

receive anything in the post, it’s not a pill, or a supplement and it’s not a cream. Get Rid of Hives is a 

natural hives treatment protocol that amounts to a set of instructions which you download to your 

computer. 

 

The pull back 

Never stop at the flaw and downside. After talking about the downside you need to pull it 

back so that the potential customer is left wanting the product and warmed up sufficiently 

to purchase. You can do this by putting a positive spin on the drawback or use reverse 

psychology. 

 

6. Then you need to cover the benefits. The benefits part of the review needs to come 

straight after the downside / drawbacks (doing it this way also pulls the potential customer 

back from the drawback). It’s important to understand that we are talking about benefits 

here and not features 
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 People are only interested in how they will benefit from purchasing the product, for 

example:  

"Downloadable software" is a feature. 

"Get instant access and start learning today!" is a benefit. 

In most cases, the benefit is going to be – how this product is going to beat / solve their 

problem 

 

7. The price. You don’t need to include the price but it can help weed out tire kickers. If 

however you do talk about the price then you also need to justify it leaving the potential 

customer thinking that the price is actually very cheap. 

 

8. End with a conclusion that offers your succinct, overall opinion of the product and 

provide direct instructions on how to proceed I.e. click this link to visit the official website. I 

always like to also point out that visiting the official website and finding out more is free and 

carries no obligation to buy anything. 

This works in the kind of niches I work in simply because many people searching for 

solutions in the kind of niches I work in are not always familiar with how things work online. 

If the site has a link to a testimonial page it’s also a good idea to explain how to get there. If 

you do this, make sure you direct them first to the sales page (so your affiliate link gets 

cookied / you get a commission if they do decided to buy) 

 

Summary 
The professional review / presell is a step up from simply taking parts from the vendors site, 

it will take longer to do but once you have the first one done and converting you can simply 

clone and edit. 

The review / pre-sell as detailed on this page should be used as the landing page, it should 

still be optimized for your chosen keywords and you still need to build the silo under it in 

order to achieve a high quality score in Bing. 

If you have the upgrade simply edit and use it. 


