
 

 

Host Lisa Sasevich – “The Queen of Sales Conversion”  
Introduces Wendy Stevens 

About Wendy: 
From coaching Division-I championship sports to achieving multiple seven-figure 
success as an internet marketer; Wendy Stevens is one of the premier internet income 
coaches in the world today. An internationally recognized speaker, marketer, and 
mentor, Wendy has trained and inspired thousands of entrepreneurs in the direct sales 
and network marketing industries. 

A former All American in Lacrosse for the NCAA Division I national champion University 
of Maryland, Wendy became the first coach of the women’s lacrosse program at 
Vanderbilt University, building them into a nationally-ranked powerhouse in less than 
two years.  

Today, Wendy Stevens is the CEO of Local Guerrilla Marketing. She recently co-
authored Guerrilla Marketing Remix: Best of Guerrilla Marketing with marketing legend 
Jay Conrad Levinson and continues to coach budding entrepreneurs around the world. 
She uses the same drive for excellence, peak performance principles, and passion for 
coaching to mentor entrepreneurs into achieving championship-level success and 
prosperity.  

Wendy splits her time between Franklin, Tennessee and Fort Lauderdale, Florida, and 
is the proud mother of Bo and Haley. 

ACTION SHEET / SUMMARY 
Wendy’s podcast is “Guerilla Marketing to Women”, and very successful men show up 
also.  

Women control 85% of all consumer purchases. 

  



 

 

Attracting women clients: 
Podcasting has risen because of the rise of the smartphone. And coupled with video 
SEO, it’s working really well! 

Our ability to build a relationship is unbelievably enhanced through video. 

3 specific things important to women: 

1. We want to know it’s real. We’re tired of over-promising and under-delivering. 
 

2. Is it going to help me save time and be with my relationships more? 
a. Your website has to be mobile responsive 

 
3. Are you going to help me?  

 
80% of sales take place after the 7th touch, so make sure to have a follow-up sequence 
after they first opt in with you. 

A podcast is an audio recording that streams online in some format. The most popular 
place to subscribe is iTunes. There are 600 Million credit cards on file there. You can 
consume items free or paid. 

You can also do video podcasts. Stats show that video podcasts are on the rise but 
consumption is still bigger with audio. 

Simple video SEO includes paying attention to things like placing your name in the title 
of the video, 3X in the description and including relevant tags plus the name of your 
product.  

Inspiring women clients to say YES: 
1. Ask and find out what matter to them. Discover their pain or problem with Poll 

Daddy or a survey tool. We want our female clients to say, “That’s me! I see 
myself in that.” 
 

2. Reflect back to your clients what you think you heard them say and listen to see 
if you do it right. 

 



 

 

No-no’s when selling to women: 
Don’t use pink. Don’t assume it is marketing to women. 

In fact, don’t assume anything! You really want to ask. Ask her, she’ll tell you! 

Action Steps: 
1.  Make sure your website is mobile responsive. Most purchases are being made there 
these days! 

2. Use a survey tool like Poll Daddy or Survey Monkey to ask your ideal clients what 
matters to them and discover their pain or problem. You need them to see themselves 
in your marketing and this is the key to doing that. 

3. Grab Wendy’s free gift at www.selltowomen.com/wendy 

 

 

   

   


