
 



Income and Earnings Disclaimer 

You and you alone, are solely responsible for any income you make or fail to make. 

This eBook makes no promises of realized income. You recognize and agree that the 

author and publisher have made no implications, warranties, promises, suggestions, 

projections, representations or guarantees whatsoever to you about future prospects 

or earnings, or that you will earn any money, with respect to your purchase and/or 

possession of this eBook, and that the author and publisher have not authorized any 

such projections, promises or representations by others. Any earnings or income 

statements, or any earnings or income examples, are only for illustration and informa-

tional purposes; they are not estimates of what you could earn. There is no assurance 

you will do as well as stated in any examples. If you rely upon any figures provided 

herein, you must accept the entire risk of not doing as well as the information provid-

ed. There is no assurance that any prior successes or past results as to earnings or 

income will apply in your situation, nor can any prior successes be used, as an indica-

tion of 

your future success or results from any of the information, content, or strategies con-

tained herein this eBook. Any and all claims or representations as to income or earn-

ings are not to be considered as “average earnings.” Affiliate Disclaimer Per the Feder-

al Trade Commission’s recent policy update that requests we be transparent 

about any and all affiliate relations we may have in this eBook, you, the visitor or cus-

tomer, should assume that any and all links in this eBook are affiliate links. If you uti-

lize these links and visit the resulting site, a cookie may be set in your web browser 

that will cause us to receive compensation if you make a purchase.

Your Usage Rights 

You do NOT have any resell / reprint / distribution rights to this guide.



Any problems or questions about this course email 

support here: work1hourhelp@gmail.com 

Welcome to Ecom Blue Box. In this guide I am going to show you 

how I’m getting 300-500% ROI daily by using other people’s blog 
posts in my Shopify store. This is actually a method you could use 

to drive traffic to your store all year. My first two days of doing this 
method I made almost $1,000, well $924 to be exact. The blog I 

made also went viral, so besides the small amount of money I paid 
for the traffic, that blog went on to get thousands and thousands of 

viral visitors in Facebook because it was shared so much. 

The way this method works basically is you find proven trending 
content that has been shared 10’s of thousands or hundreds of 

thousands of times so people already have proven they will share it 
and love it. You then place that article on your Shopify blog, (or any 

website/blog you may have) and give the original source credit. You 
then place a few ads of your own within that article, those ads then 

point to a relevant product in your Shopify store, or any ecommerce 
store you may have. This can work with with promoting just about 

anything from an affiliate product to products of your own. 
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So you can do this on a wordpress site, then direct that traffic to an 

affiliate offer, amazon store or your own Shopify store and more. In 
this guide I will be showing the method I used, which is setting up a 

blog within your Shopify store and sending people that land on that 
page to products within your store to buy.

You then place a simple Facebook ad that takes 5 minutes to set up 

and drive traffic. Again, since this a topic and article people have 
proven to like, Facebook will reward you with very cheap clicks to 

your article for it. You will see in my examples where I am getting .
01 per click and around 400% ROI. 

It’s an easy method to set up and you can be running tonight with it. 

This method works so well you can set this as a main traffic 
source…set up some blogs, then let the traffic just run to it, it is very 

passive.



How to Find Articles

For the start of this method you are going to out and find some 
blogs that other people have wrote and gone viral to place on your 

own Shopify blog. There are many different sites out there that 
monitor trending articles, video, posts etc. For this example I will be 

using Buzzsumo.

1. Go to buzzsumo.com 

Enter the topic of the article you are going to use in your Ecom-
merce store and promote. We will use dog pics for our example 

blog post. 

http://buzzsumo.com


2. Trending Stats  

Once you click search there will be results shown that will help us 
find an article that is already proven to be popular. 

1. Enter search term here
2. You can search by articles in the past year or the past 24 hours. 

It does not have to be a current article to do well.
3. You can search the type of content you want, this has worked for 

me for articles and videos as well.
4. Total shares, we are sorting by what has been shared the most.

5. 40k shares here
6. I’ve decided to use this article based on the high shares and the 

content in it, click on it the article you want to use in your site. 



3. How to use the article
Important, you need to give credit to the sources, you CAN NOT 

just take the article and pics and not give credit for it.
1. Title: You are going to rewrite the title ALWAYS with your own 

words.
2. Showing 41k shares on this so it’s good.

3. This link is to the original creator of the content, this site just did 
what we are doing, found it and gave credit, give credit to both 

the site and original, it might just be the original article so it’s fine 
just to credit the one source. I will show how in the next sections. 



How to Set up your blog in Shopify

This method will work in any platform you are selling from, in this 

example I will be showing  
how to create the blog post within Shopify.

1. Click ONLINE STORE



2. Adding a new blog post

Click BLOG POSTS, then ADD BLOG POST



3. Adding your own twist

In the title, rewrite the original title of the article, do not copy what 
they have exactly. At the start of the article you are going to write a 

brief description of the article that you found, just 1-2 paragraphs is 
fine.

1. Credit the source: In the paragraph you are going to give credit to 

the original source you found it from. Simple use the url then link 
to it. Highlight the url, then 2. Click the link button.

 
Copy and paste the article within your Shopify post, make sure to 

delete any of the extra advertising or links they may have in the 
words, save and insert and images into your post. 



4. Linking the source.

1. Put a link to the full url where you found the original article.
2. Make sure you set it as “open a new window” you don’t want it to 

open in your page.
3. Click INSERT LINK 



5. Adding Products to promote

1. Below the initial paragraph you wrote about the article, you are 
going to paste an image of the product you are promoting here, 

above where the article first begins.
2. Click Image, then upload the image you want to use to promote 

back to your store.



++You are going to put several ads for your product within the arti-

cle. In this one I am including three, one after my initial paragraph, 
one in the middle of the article and one at the end. If it’s a long arti-

cle you can add more, but don’t over do it. Same goes if you are 
just using a video etc. 



6. Linking your product

Here we are going to link the product to your Shopify store, so that 
when someone clicks the image or link about it, they will go straight 

to your product page and be able to purchase.
1. Write a short description of what you are selling. Make sure to 

add a call to action like I have here, “click here”.
2. Highlight the sentence then click the LINK icon.

 



7. Insert Product link

Here you are going to use the URL on Shopify that you are promot-
ing.

1. Place your full URL here
2. open in new window, always

3. click INSERT LINK 



8. Bold Link

We want to make the text in the ad a little bigger than the article 
font, so bold and make the font a little bigger here. 



9. Clickable image

We want the image of your product to be clickable as well so that 
when the visitor clicks on it, it will take them straight to your product 

page, in a new window.

1. Click on the image



2. Click on the LINK ICON, from there take the same steps as be-

fore ,enter your URL of the product you are promoting, new win-
dow, insert link. 



10. Preview and Save.

Click PREVIEW to make sure everything is ok, then click SAVE. 



11. Verify links

Click on the source credit link, image link of your product, and link 
to your ad text. 

Do this for all links and images on your article page, make sure they 
open in a new window when you click them.



Facebook Ads

I would highly recommend using Facebook ads for this method, it 

works better than anything else I have tried. If you do not have a 
Facebook ads account get one here:  

http://business.facebook.com


1. Click CREATE AD  



2. Conversions ONLY

We are going to be using conversions as an objective in Facebook 
ads. Perhaps you have seen methods where people are telling you 

to use “clicks to website” or “page post engagement, boost your 
post etc”. This is fine if you just want to promote a post or just look-

ing for visitors to your website, brand exposure etc. However, the 
main objective of this whole method is to get you sales. 

If you tell Facebook you want them to promote your post, or just get 

clicks to your website, that is exactly what they are going to do. 
They will try to find anyone and everything that will just click or 

comment on your post to take that action. We want people who 
BUY, so if we tell Facebook that we want people who make pur-

chases, they will find those people. The way you do this is using 
“conversions” as an objective. We want Facebook to find the buyers 

for use, not the clickers.



 



3. Title the campaign name the same as your blog post, you can 

also just copy and paste the end of the url in there as well. Click 
CONTINUE 



4. Select PURCHASE as the conversion action to take.

Once you have your first sale, this red dot will turn green so don’t 
worry about it for now.

 



5. Targeting

When targeting in Facebook, get it very broad, into the millions is 
fine. We want Facebook to narrow down the targeting for us, so I 

keep it broad. They know where their buyers are, not us, so don’t 
drill too deep into specific audiences and it will limit Facebooks abili-

ty to narrow properly as you are using a small audience. This small 
audience will also run out too. Keep it broad, this method works.

1. Select country. You do not always have to use the USA, Aus-
tralia, Canada and many European countries have worked very 

well for me also, the clicks are much cheaper with them also.
2. Keep the age range broad, again we do not know exactly who 

our buyers are, 21+ is what I use most of the time, let Facebook 
find the buyers, keep it broad so they can search and test for 

you.
3. Use male and female. Do NOT assume just because the product 

you are promoting may be a male dominated area, it does not 
mean that more females may buy then the males, for gifts etc. I 

have seen this many times with a female product, and the men 
gave me a much higher ROI then if I would have just targeted the 

men. Keep it open, FB will find them for you.
4. Interest. Again, keep it broad here. We want a huge audience for 

Facebook to find buyers for us, also we want a big audience that 
once we find what’s working we can use this all year long. Not 

just for a few weeks and it ends. Keep it broad.



5. 15,000,000 yes, there are 15 million people in this audience. 

Perhaps this is different from most people are telling you, howev-
er looks at the ROI I have posted on the sales page, 400%+. So 

this works for me.  



5. Placements

Where to place your ad? For this type of ad we are going to place it 
on news feed only, Desktop and mobile only. We are not going to 

post in Instagram, audience network or Right column. You are wel-
come to try the others, but this is what has worked for me.  



6. Budget

You can start at $1-5 a day per blog post that you do. Remember  
you want to do MANY of these posts, most of mine work very very 

well, but some don’t. Do not just do one post and think that this 
doesn’t work. Start with 10 and promote all 10. From $1-5 to start is 

fine.
1. $1-$5 to start

2. Run constantly
3. Conversions as goal, always 



7. More ad setup

1. 1 day conversion window
2. Auto for bid always, don’t set yourself

3. Name your ad in reference to what you are targeting so you can 
track it. So mobile/desk age, then interest you are using.

4. click CONTINUE 



8. Ad image
Add the image of your ad here. 



9. Ad details

Here you are going to make the ad your visitors are going to see. 
Select your fan page, if you don’t have one you can add it in your 

business manager. Enter the direct URL of the blog post you are us-
ing. 

Add a catchy headline, this will be similar to the title of the blog 
post.

Text: Add something that will make people want to click, add a call 
to action like, “click here to read more”.

Call to action: there are a few to choose from use/watch now or 
learn more etc.



 



10. Click Place order, you’re finished 



Monitoring Ads

After the ad is placed it will redirect you to where you will monitor 

your ads performance. No matter what people tell you, ROI is what 
we care about the most here. Sure it’s great if you can get clicks 

for .02 each here like I have, but the most important thing is how 
much money you are making, not the cost per each click. 

In this screenshots here, I did the exact same thing I have shown 

you in this guide. I made a blog, post (actually had my virtual online 
assistant do them, highly recommend you get one) so she went and 

made a bunch of blog posts then sent traffic to them. Almost all of 
them worked, it’s a great method that has always worked for me. 

You will notice there are TONS of shares and comments, and I al-
ways have a high relevance score with Facebook making my clicks 



even cheaper. It is common for me to have a 10 out of 10 score with 

FB doing this. So, yes they love them. 

Facebook loves anything that is not a typical ad. They love when 
you promote content. You will have the customer already engaged 

on your site, reading or watching the video you are talking about, 
then your ads will be in there, they will be high more likely to be do-

ing this.

Get a Virtual assistant:
See how you can get someone to set up your entire store and do 
this entire method for you

Check it out here

 

http://work1hour.com/ebb-outsource-upgrade/


Final thoughts…

As I mentioned before, this is an extremely simple method to get 
quality cheap traffic from Facebook, all by leveraging other people’s 

content. This is 100% legit as you see major news networks doing 
this all the time, just make sure you link the source to any article or 

pics, video etcs that you may use.

You can get 10,’s of thousands of visitors very rapidly to your site 
and converting, just make sure to keep the products relevant al-

ways. The above article is just an example, though it works, you 
can use ANY article you want. You can do anything from cooking 

methods to keeping your car tuned tips and link to cooking supplies, 
books or car parts etc. 

This works so well because you are engaging the audience in an 

article that people are highly interested in. You have their emotions 
flooding due to the article and then your image ad is right there. 

Something very relevant to the article they are on already.  

You will notice when people click from your blog into your store, the 
conversion rate will be very high vs. if you just took the ad image 



and placed it on Facebook and ran people straight to the product. 

Both work, it’s just this one will often have a higher ROI. 
 

You can also retarget that traffic. Use your Facebook pixel and track 
everyone that has clicked and landed on the blog, or you can just 

track people that landed on the product page and didn’t buy. Either 
way 100% make sure you set retargeting up with your Facebook 

ads. When I do retargeting I get almost 1,000% ROI on every cam-
paign I do. In Shopify there is an app I use called Vantage. Works 

very well.

Also make sure you get an upsell app within Shopify. Let’s say 
someone goes from Facebook, clicks on your blog ad, then clicks 

on the product ad you have and is going to buy your product. When 
checking out for example a dog collar, a screen pops up showing 

them a dog toy or dog shirt. In my store around 20-30% of the peo-
ple are going to buy the upsell as well. So let’s say your store is do-

ing around $50,000 monthly just from this blog method. Just by 
adding a simple automated upsell app in your Shopify store you 

could be adding on $10,000-$15,000 monthly.

The upsell and retargeting app are a MUST have in your store, 
make sure you add those in.



As mentioned before in the Facebook ads section, keep it broad, 

get very large audiences. Do not think you can find buyers than 
Facebooks algorithm can. Keep it wide so Facebook can find the 

buyers for you.

Your CPC is going to be very, very cheap with this method, don’t be 
too concerned about having X CPC costs or the ad doesn’t work 

etc. Though I am always getting .01-.05 CPC on this type of blog 
ad, it doesn’t mean I will kill an ad if it is getting .30 cpc. As long as 

the ROI is high I will keep it going, as you should as well.

This is a super effective and simple method make sure you or your 
VA get it implemented right away. Make sure that you do many blog 

posts, and run ads to all of them. You will find the winners very fast.

Have at it!

Lyfe 

Any problems or questions about this 

course email support here: 

work1hourhelp@gmail.com 
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