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Your Purpose is Too Big to Play Small

Your Turning Point(s)

As entrepreneurs, having a strong conviction and belief in the services or products
we are selling is key. Often our conviction comes from the fact that we ourselves
are our ideal client or customer! (Meaning, our prospects see themselves in our
“before.”)

Weaving the story of your “before” and “after” into your marketing can be very
compelling for prospects.

So, how did you get to where you are today? To tell your story, you can use the
following outline. Sketch our your story in the space below:

A turning point (or points) in my life was/were:
This is what | did (steps) to change my situation:
It turns out it wasn't just me experiencing this:

It is now my mission in life to:
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