Q@The o

Your Purpose is Too Big to P|Qy Small

Conversion Checklist: “Audit” Your Website As it Stands Right Now (How
Does it Measure Up?)

First, are you clear on what the GOALS of your website are? List your top 5 below in
order:
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Second, take an honest look at your site—does your current strategy line up with the
above goalse Does your content line up with your goalse Give your assessment below:

Third, is your site connecting and converting? Some of the questions below would be
perfect to ask a friend or colleague—have them look at your site and give you their
honest 39 party feedback!

1. When looking at my site, is it crystal clear how | help people and who itis | help?

2. Is it easy to find where you can sign up for my freebie and newsletter?

3. Does my site look unprofessional or too cluttered?

4. Is my site confusing?

5. Is it clear exactly how someone could hire me and/or purchase from me?
6. Are there any spelling errors or typos?e

7. Are there any broken links or images?

© 2013 Christine Gallagher and ShesGotClients.com



