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Your Purpose is Too Big to Play Small

Your Avatar: Who Are You Marketing To?

Brainstorm who you believe your ideal client is. What industries are they in2 Male?
Female?2 Age range? Come up with as many details and characteristics as you
can.

What are their “pain pointse” What do they struggle withe Why are they having
these challenges?

What solution(s) do you offer to solve these problems?
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