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WE BELIEVE 
THE CHURCH 
SHOULD BE 
THE MOST 
WELL FUNDED 
ORGANIZATION 
ON EARTH
That core belief drives everything we do.  And it leads us 
to our mission…

To help YOUR church have more money for ministry.

Every webinar, report, workshop, conference and 
resource is designed to help your church increase giving, 
because the mission of your local church matters.

What you do every week has the opportunity to impact 
eternity. We want your church to be as effective as 
possible.  We want your church to be fully funded.

That’s why we wake up in the morning.  And that’s why 
we did THE ONLINE GIVING PROJECT 

THE MISSION >> 
•  Make an online donation to 100 churches 

and track everything.  

• Learn all we can about the process.

THE CHURCHES >> 
•  We chose 50 churches from the Outreach 

100 Fastest Growing Church in America list 
and 50 Giving Rocket member churches 
for a total of 100 churches.

WHY SHOULD YOU 
READ THIS >>
•   If you make it easier for people to give online, more 

people will give.  

•  And, if more people give, your church will have more 
money for ministry.

We spent a significant 
amount of time revamping 
our online giving in 2011 
and 2012.  We saw our online 
giving increase from 35% of 

our total giving to over 60% in a single year 
through the changes.  But reading through 
the best practices in this report I realized 
we still have gaps.  A new commitment I’m 
making is to a semi-annual  review and audit 
of our online giving system against the best 
practices of other churches. We need to 
make it as easy as possible to give in light of 
the changing nature of online practices and 
breakthroughs others have experienced in 
helping people contribute to what matters 
most.  

– Carey Nieuwhof, Connexus Church
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THE ONLINE 
GIVING 
PROJECT
THE MISSION >> 
Make an online donation to 100 churches and track 
everything.  Learn all we can about the process.

THE FAST STATS >> 
Here’s a quick overview of what we learned.:

•  The average donation time was 3 minutes and 10 
seconds.

•  10% of churches did NOT have an online 
giving option.

•  1 of 5 churches utilized PayPal to receive 
digital donations.

•  Only 25% of churches prompted recurring 
donations during the process.

•  Nearly 50% of churches do not send email 
confirmation after the donation.

•   9% of churches send personal correspondence 
to say thanks.

SEVEN KEY LEARNINGS >>

1. Don’t make it impossible for people to give.

10% of churches did not offer online giving. We 
wanted to make a donation to those churches.  We 
even tried to make a donation.  But despite our 
intentions, we didn’t have the option. No matter 
how compelling the cause, it was impossible for us 
to participate.

Don’t miss out on the opportunity to engage 
donors throughout the week.  Passing the plate on 
Sunday is great, but don’t assume it’s the only way 
people will give.

When you make digital giving available, good things 
happen.  Things like…

+  You can receive contributions 24 hours a day 
and 7 days a week.

+  People can give when they are out of town or 
not able to attend

+  People can donate when they feel God leading 
them to do so.

+  Your church is insulated from cancelled 
services or holiday weekends.

+  People can give even when they forget their 
wallets, purses or checkbooks.

+ You will engage young people in generosity.

Don’t be part of that 10%.  If your website is not 
currently setup to receive digital donations, it’s 
time to act.   You can set things up simply 
and quickly by contacting our friends at 
Secure Give. They can set up online 
giving, and it will work with your 
current database program.  Their 
system allows people to 
give from their iPhone or 

http://securegive.com/testimonials.html?p=Rocket&w=GRocket
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Android Phones.  They can even set you up with 
a digital giving kiosk.  Whether you choose online 
giving, or their complete services, they will take care 
of you.

2.  Make the GIVE button easy to find.

Once your website is set up for digital donations, 
it’s time to make it easy for people to find the 
link.  Don’t hide the button – people may give up.  
Instead, put a button in a prominent location.  We 
recommend the top right corner of your home 
page. 78% of churches had a prominently placed 
“give” button on the homepage.
In newspaper world, something “above the fold” 
appeared on the upper half of the front page, so 
people could see it without turning the page.  For 
websites, “above the fold” has come to mean the 
part of the website that’s visible without scrolling.

Since a picture is worth a thousand words, here 

are a few examples of how to do it right.  New Life 
Fellowship puts four links in the top right corner of 
their website.  “Donate” is one of them.

LifePoint Church uses an attractive icon to encourage 
people to give online.
Though it’s not at the top of the website, CrossPoint 

Church uses a stock photograph to draw attention to 
online giving.
Faith Church of St. Louis uses a button in the top 
right corner of their website. Buttons are better than 
links.  They attract attention and invite clicks.
When you are thinking through menus and button 
placement, don’t think like a pastor.  Think like a 
regular attender who is visiting your website 
for the first time. Your goal is to be clear, 
and to call people to action.  Clear 
buttons with simple words work 
best.

click to enlarge

click to enlarge

click to enlarge

click to enlarge
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3.  Speed it up already.

The average time it took to make 
a donation - from the time we 
typed the address into the menu 
bar, to the time we received 
confirmation- was 3 minutes 
and 10 seconds.  Contrast this 
with our donations to both 
Presidential candidates.  Making 
an online donation at President 
Obama’s campaign site only 
took 64 seconds.  Donating to 
Governor Romney took just 95 
seconds.

Keystone Church in Saline, Michigan wins the award 
for the quickest donation process, coming in at 1 
minute and 11 seconds.  The longest time it took to 
make a donation was 5 minutes and 57 seconds.

It actually took more than a day to process 
payments to four churches.  One church required 
approval from a church staff member before setting 
up an account.  We were required to speak to a 
church administrator to receive out-of-state access 
to the donation portal.  

Remove unnecessary clicks to increase effectiveness.  If 
you want people to give on your website, make it quick.  If 
it takes too long, they will give up.

4. Accept credit cards.

Most churches allowed donors the convenience of 
donating with their credit cards.  18% of the churches 
required a PayPal account. The majority of purchases in 
the United States are made with credit or debit cards, so 
it makes sense for churches to make giving convenient.  

4% of the churches did not accept credit card 
donations, mostly because of philosophical or 

spiritual reasons.  These churches offered an 
explanation of why credit card transactions were 
not allowed. 

Here is an example from Victory World Church.

Encouraging people to stay out of debt and 
acknowledging the struggle many have is admirable. 
However, churches can typically accomplish their 
purpose through classes or financial education, and clear 
teaching about spending, savings and giving.  

In fact, helping people with their personal finances 
is one of the top five leading indicators of churches 
who exceed their budget.

5.  Turn one-time donations into recurring 
contributions.

Recurring giving is simply giving people 
the option to make regular donations at 
predetermined intervals.  But only 1 in 
4 churches allowed or encouraged 
me to turn my one time donation 
into a recurring donation.   

click to enlarge
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Notice how Northview Community Church gives 
people this option at the point of their donation.  

With one chick of the button, a one-time $50 

donation could become $600 over the course of the 
next               12 months.

In a related study, we found enabling and encouraging 
recurring donations was the TOP influencer for a church 
exceeding budget.  It was more effective in increasing 
giving than preaching on money, sending thank you 
notes, or offering financial education classes.  Simply 
put, teaching your people to setup recurring donations 
is the single-most effective thing you can do to increase 
giving in your church.

Here is a good example of encouraging the donator 

to set up a recurring payment or at the very least 
informing them that they could in the future.

WE’VE 
CREATED A 
DIGITAL GIVING 
BUDNLE WITH 
THREE FULL 
RESOURCES 
yOU CAN 
USE IN yOUR 
CHURCH. 
The Digital Giving Bundle include Automate the 
Important, The Kiosk Launch Kit and video and 
written coaching from the experts at Giving Rocket. 

Automate the Important is a four-week initiative 
to move people to online recurring giving. 
Making online giving available to your people 
isn’t enough…you need an intentional strategy 
to EMPHASIZE it.  Automated giving is the closest 
thing to a silver bullet in creating a healthy financial 

culture.  The product is a 
digital download, so you’ll get 
everything instantly. 

BENEFITS>>
•  Emphasizingdigital 

giving is the #1 way to 
increase giving in 
your church.  This 
resource will 
show you how 
to do it the 
right 
way.

click to enlarge

click to enlarge
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•  Digital giving is a great way to reach new givers.  When 
you do this in your church, you will see an increase in 
first time donations.

•  Helping people automate their giving is a 
great way to help them follow Jesus.   This 
resource won’t just help you increase 
giving in your church, it will help you help 
people honor God with their finances on a 
consistent basis.  

WHAT YOU GET>>
•  A 24-page eBook written by Casey Graham 

and Michael Lukaszewski.   You’ll learn 
about the common objections to digital 
giving, the benefits of digital giving, three 
steps to implementing or improving digital 
giving and get a ten-step process to move 
people to automated, recurring donations.

•  A “Done-For-You” communications package 
with all the letters, emails, announcement 
scripts, blog posts and sign up cards for 
before, during and after your campaign.  
You get everything you need.

•  Coaching.   You’ll get three audio coaching 
seminars from Casey Graham, the founder 
of The Rocket Company, on how to 
successfully implement this plan and move 
people to online, recurring giving. 

Check out what Zak White, the Lead Pastor of Revolution 
Church near San Antonio, Texas had to say:

At Revolution Church, we promoted digital 
giving with Giving Rocket’s “Automate the 
Important” initiative right before the summer. 
It brought several things in to play that we 
had not expected:

It was fun! The people at Revolution loved the 
idea of automating the important because we 
made            it fun.

It helped us break through the summer giving 
slump that we previously experienced. When 
people automate the important with recurring 
giving, it doesn’t matter if they go on vacation 
in the summer...their giving continues while 
they’re gone!

It also produced long-term results. Almost a 
year later, the people that signed up for our 
Automate the Important initiative are still 
keeping generosity at the forefront of their 
lives.

It helped us get on the ball in some areas where we 
were falling down. Doing something like this helps 
you nail down systems that are vital to the long-
term financial health of your church.

Automate the important will be an annual 
staple from now on at Revolution Church as 
we seek to help people break the idol of greed 
in their lives and unleash generosity on our 
community.

A Giving Kiosk leverages the power of 
technology to allow people to support your 
church financially by swiping a credit or debit 
card. But sticking a giving kiosk in your lobby 
without proper preparation or explanation 
will HURT your cause, not help it. That’s why 
we created the Kiosk Launch Kit, a simple but 
practical resource that will teach you how to 
implement a giving kiosk.

6.  Say thanks immediately.

While all of the churches displayed 
a confirmation screen after the 
donation was complete, not 
all churches sent an email 
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confirmation.  In fact, 50% of churches did not do 
this.  You’re not missing an opportunity to provide 
a receipt – you’re missing an opportunity to say 
thanks.  

Providing a confirmation on a screen is great, but when 
a donor makes a contribution, you have an opportunity 
to appreciate them, share stories from your church, and 
encourage them.  Here are a few great examples.

Redeemer Church sent an automatic email with five 
bible verses related to giving and generosity.
Woodside Bible Church incorporated their mission 
statement and provided a contact email address.  
Below their automatic response was a receipt with 
the specific donation information.  

One of the best emails came from a pastor.  Here is 
the text:

Hi Jennie,  
 I want to thank you for your recent financial 
gift to EastLake Church. According to our 
records, this may be the first time you have 
given either online, by check or by using the 
Sunday giving envelope.

 
Thanks for your support and for honoring God 
through giving.  All donations to EastLake 
are 100% tax-deductible and you will receive 
quarterly updates as well as an end-of-year 
giving statement next January.  If you have 
any questions about your giving at any time, 
please don’t hesitate to contact George 
Mekhail at georgemekhail@eastlakecc.com 

 
Regular giving is a mark of a fully developing 
follower of Jesus.  To help you remain faithful 
in giving, here are four options:
 
1. Use the Sunday envelope by dropping it in 
the offering on Sunday, or in the mail during 
the week (self-addressed, postage paid).
 
2. Give online anytime at http://www.
eastlakecc.com/give.
 
3. Use your bank’s website to arrange for a 
check to automatically be sent to EastLake on 
your timetable (most banks offer this service 
for free).
 
4. Learn more about the Automated Bank 
Debit option – our most convenient way of 
giving.  Simply visit http://www.eastlakecc.
com/give for more information about getting 
started.
 
Over the last few months God has been 
working in our church and you have a part in 
what He is doing.  Our church is supported 
by regular givers like you. 
 
Thanks for investing in eternity!
 
Ryan Meeks

click to enlarge

mailto:georgemekhail@eastlakecc.com
http://www.eastlakecc.com/give
http://www.eastlakecc.com/give
http://www.eastlakecc.com/give
http://www.eastlakecc.com/give
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When you send an email, here are some things to 
consider:

•   Always include the mission statement of your 
church.

•  Share stories and pictures.  Let people SEE their 
donation in action.

•  Let people know where to go if they have questions.  
Link to FAQs on your website or give an email address.

•  Link to additional resources.  A PDF of an annual 
report or a blog post about where the money goes.

•  Give a link to create a profile and set up recurring 
donations

•  Make it personal.  Even if it’s automatic, be sure to 
write like a pastor and not a computer.

7.  Go the extra mile.

All of the churches provided immediate confirmation on 
the website, but only half sent email contributions.  But 
only nine churches took the time to send a handwritten 
note or letter to my home after making a first time 
donation.

Christ’s Church of the Valley sent a form letter with a 
copy of Randy Alcorn’s Treasure Principle.

Pastor Aaron Morris sent a personal thank you note.

The Executive Pastor of Grace Church sent a form 
letter, but added a bit of personalization.

click to enlarge

click to enlarge
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Stone Point Church sent a very nice thank you note on 
personalized stationary.
Pastor Mitch McKinny sent a well-written letter and 
included an “Automate the Important” card with 
details on how to set up recurring contributions.

click to enlarge

click to enlarge

click to enlarge
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East Lake Church also sent a well-written thank you 
letter.

There is POWER in the personal thank you note.  In a 
world of email and text messages, hand-written thank 
you notes stand out.  

They are personal.  Emails can be sent to massive 
distribution lists, but personal notes stand out.
They are powerful. We quickly delete emails but many 
people save thank you notes for years.

They communicate value.  When you take a few minutes 
to send a personal thank you note, you honor the donor 
and let them know their contribution is important.

WHAT HAPPENS 
WHEN yOU 
GIVE.

Don’t underestimate 
the power of a personal 
thank you note and a 
simple gift.  That’s exactly 
why we created WHAT 
HAPPENS WHEN YOU 
GIVE, a unique booklet/
note combo that you can 

personalize and send to your donors.

For the past 2 years, we’ve looked for something to 
recommend to our members that they could send 
to first time givers and regular givers. 

•  Thank You Form Letters are impersonal and 
ineffective. 

• Sending books is expensive. 

Hand-written thank you notes are personal, but how 
could they be better? 

Since we couldn’t find a solution, we created one.  You 
don’t buy one…you buy a CASE, and you send them with 
a hand written thank you note to every first time giver. 

HERE’S HOW IT WORKS. 
>>
It’s a 38-page full color booklet
It comes with a matching Thank You 
note and envelope, the whole 
thing is mailable.

You can order a case 

click to enlarge

https://kb951.infusionsoft.com/app/storeFront/showProductDetail?productId=221
https://kb951.infusionsoft.com/app/storeFront/showProductDetail?productId=221
https://kb951.infusionsoft.com/app/storeFront/showProductDetail?productId=221
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of these note cards and booklets and keep them 
on a desk.  Every time a first time donation comes 
in, take a note card, add your personal message of 
thanks and mail the booklet.  It’s so simple, but so 
powerful.

Here at Cumberland Church, over a year ago, 
we started sending the first time giver thank 
you cards you encourage. It has had a direct 
correlation on church income increasing.  Of 
course the increased giving is giving us the 
ability to do more ministry.  Several donors 
have even caught me to say it was the nicest 
card they had ever received. Thank you for 
reminding us to always show appreciation 
for those who are generously supporting our 
mission. 

 - Brian Smith

CONTRIBUTION 
STATEMENTS CAN ADD 
VALUE

As the second quarter of 2012 came to an end, 
we received quarterly contribution statements 
and letters from twelve churches.  This is another 
opportunity for the church to connect with the 
donors.

Bay Life Church included a nice letter with a 
contribution statement.  The letter was filled with 
pictures and statistics reflecting life change.

click to enlarge
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Pastor Jim Ladd from Evergreen Christian Church 
celebrated highlights from the first half of the year in 
his letter.

Pastor Clayton Reed sent a well-written letter. Notice 
how the P.S. looks forward. 

click to enlarge click to enlarge
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The letter from Christ’s Church of the Valley focused 
on just one number, and it was a powerful reminder 
of how giving matters.

Crosspoint Fellowship Church included a card with 
their contribution statement.  

By filling out this card and turning it in on Sunday, 
I could “automate my financial contributions and 
stay consistent without having to remember to bring 
my checkbook.”

click to enlarge

click to enlarge
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SUMMARy OF 
LEARNINGS
1.  Don’t make it impossible for people to 

give.

2. Make the GIVE button easy to find.

3. Speed it up already.

4. Accept credit cards.

5.  Turn one-time donations into recurring 
contributions.

6. Say thanks immediately

7. Go the extra mile.

ACTION STEPS
•  Make a donation on your own church 

website and see how long it takes.

•  Get Automate the Important and schedule 
a time to emphasize recurring giving.

•  Order a case of What Happens When you 
Give Booklets and start sending them to 
people who make first time donations.
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SUMMARy OF 
LEARNINGS
1.  Don’t make it impossible for people to give.

2. Make the GIVE button easy to find.

3. Speed it up already.

4. Accept credit cards.

5.  Turn one-time donations into recurring 
contributions.

6. Say thanks immediately

7. Go the extra mile.

ACTION STEPS
•  Make a donation on your own church website and 

see how long it takes.

•  Get The Digital Giving Bundle and schedule a time 
to emphasize recurring giving. Click here to get the 
Digital Giving Bundle

•  Order a case of What Happens When you Give 
Booklets and start sending them to people who 
make first time donations. Click here to order a case.

https://kb951.infusionsoft.com/app/storeFront/showStoreFront
https://kb951.infusionsoft.com/app/storeFront/showProductDetail%3FproductId%3D221
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