MARKETING SELF-ASSESSMENT

Answering the following questions will give you the outline to develop simple marketing programs for your business.


1. What type of business am I in (manufacturing, merchandising or service)?

2. What is the nature of my service(s) or product(s)?

3. What market segments does my company serve?  (Describe the age, sex, income level and life-style characteristics of each market segment.)

4.  Budget for marketing & advertising?  


5. What strategies will I/do I use to attract and keep customers?

Product/Service 


Price 


Place/Location 


Persuasion (personal selling)  


6. What is my unique selling proposition (USP)?-strengths, opportunities

7. Who is my competition....?


8. What have I done (am I  going to do) to control my share of the market? How do I plan to compete in the marketplace?

