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If you want to build a successful Facebook page, you have to understand how the 

platform works. 

It’s amazing how many people dive right in without any knowledge about the 

mechanics behind Facebook whatsoever. It’s also why you may have heard people 

complain that “Facebook doesn’t work” or “Facebook fans aren’t worth anything”… 

What a lot of hooey! 

If you are completely new to Facebook then I strongly advise you to read this quick 

introduction to Facebook pages. It will give you the basics to move on. 

As a Facebook page admin you need to know about the ‘News Feed Algorithm’, also 

known as ‘EdgeRank’ to some marketers. (News Feed Algorithm is the official name 

from Facebook) 

It is an algorithm that determines what content to show in the news feed for each 

individual Facebook user. Only a very little portion of all the stories available to you 

are actually shown in your news feed.  

In 2007, a Facebook engineer stated that only 0,2% of the stories considered make it 

to the news feed! This means that only 1 in 500 stories are actually published in the 

news feed! (And that was in 2007!) 

The rest are hidden by the algorithm, and that’s why it’s important to know about it 

as a marketer -> We want our stories to reach as many people as possible! 

Let’s first take a look at what Facebook say about their own algorithm: 

http://fbrep.com/SMB/Pages_Product_Guide.pdf
http://fbrep.com/SMB/Pages_Product_Guide.pdf
http://www.insidefacebook.com/2007/10/29/facebook%E2%80%99s-news-feed-knows-what-you-did-last-summer/
http://www.insidefacebook.com/2007/10/29/facebook%E2%80%99s-news-feed-knows-what-you-did-last-summer/
https://www.facebook.com/help/166738576721085/
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A vague explanation. Luckily, Zuckerberg has explained more in-depth at Facebook’s 

conferences and in interviews. Here’s what really determines a post’s rank: 

 

I’ll quickly explain the three ingredients, but for are more detailed explanation take 

a look at edgerank.net or whatisedgerank.com.  

But be aware: As with any secret algorithm, it’s only the people at Facebook who 

really know the numbers. All we can do is look at statistics and make qualified 

guesses! 

Okay, now let me explain the 3 elements: 

Affinity Score is the relationship between user and creator. It’s a one-way 

connection that is affected by actions such as clicking, liking, commenting and other 

https://www.facebook.com/zuck
http://edgerank.net/
http://whatisedgerank.com/
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actions. If a fan interacts a lot with your page they’ll have a high affinity score with 

the page and see more of your stories in their news feed.  

Edge Weight is how much the ‘edge/story’ is worth. As a general rule of thumb you 

can say that the more effort as user has to put into something, the more valuable it 

is. E.g. comments are worth more than likes in the weighting system. More engaging 

edges also tend to rank higher – photos and videos have higher value than links for 

example.  

Time Decay is used to filter out old stories. The older a story gets, the less points it 

has in the ‘time-decay score’. It’s called the News Feed for a reason, right? 

Now to the really important question: “What does all this mean to me!?” 

Don’t worry if you are somewhat confused about all this algorithm talk. Optimizing 

your page for the News Feed Algorithm is actually really simple. One word can sum 

up everything: 

Engagement! 

Facebook is looking to show interesting content to their users. And when someone 

interacts by clicking, commenting, liking or sharing, they have shown Facebook they 

were interested in what they saw and in the future they’ll see more like it… 

Later I’ll show you how to create posts that are optimized for interaction, but right 

now you just need to know that this is how Facebook works.  

If you were looking to spam affiliate links and CPA offers all day long then I hope you 

have changed your mind now that you know how it would negatively affect your 

page.  
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Pages can of course grow with help from active promotions. But with the right niche 

and angle, pages will also grow with viral updates/posts.  

Whenever someone shares, likes or comments on something they create a ‘story’. 

These stories are what the News Feed Algorithm processes, and if they are scoring 

well they will be published. 

Your stories (page updates) don’t just appear for people who have liked your page. 

They also have the potential to show up on your fan’s friend’s feeds. Here’s an 

example:  

 

And with consistent viral exposure like that, a page can grow into the millions 

without any other promotion strategies. Here’s a post from one of my pages that 

clearly shows the viral part: 

 

This viral growth is why Facebook is such a powerful traffic tool. Once you have an 

established page it will continue to grow exponentially without much work. 
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Now that you know way more about Facebook than most people it’s time to move 

on to the actual strategy.  

 The FB Community System is built around just 3 simple steps: 

1. Lay the Foundation  

2. Viral Growth 

3. Monetization 

Viral Growth + Monetization are both ongoing tasks, but they take less than a few 

hours a week to keep a page running. 

 

As you can see, the first step is to get your initial fans and kick-start the viral growth 

from Facebook. Once the growth is going it’s just about keeping an active page with 

a lot of viral and engaging posts.  

…and once you add monetization you have the complete money-making system!  
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Your very first task is niche selection. Picking the right niche is naturally rather 

important, but don’t spend days thinking about it.  

Pick something and go with it.  

As we are going to use viral marketing there are some angles that simply won’t work 

with this strategy. Just like there are also some niches that work better than others. 

I’ll show you some of the top performing ones. 

 

To find niches that work on Facebook I’ve observed some of the most successful 

pages. And for that I used information from PageData and Socialbakers. 

Looking at the most liked pages you’ll naturally find big brands as Coca-Cola, Disney, 

Redbull and superstars like Eminem, The Simpsons and Lady Gaga. But most of their 

fans don’t come from clever use of Facebook; they come because of their fame. 

However, these brands are still very successful on Facebook and it’s always good to 

look at some of the big guys. 

But what we are really looking for is pages that aren’t run by corporations or famous 

people. Pages like these: 

Jesus Daily (17m likes) 

90s Babies Only (1.3m likes) 

Nail Art Club (1.3m likes) 

… and there are thousands of pages likes these out there. But what makes these 

pages so successful that they can achieve fan-counts in the millions? 

 

 

http://pagedata.appdata.com/
http://www.socialbakers.com/facebook-pages/
https://www.facebook.com/cocacola
https://www.facebook.com/Disney
https://www.facebook.com/redbull
https://www.facebook.com/eminem
https://www.facebook.com/TheSimpsons
https://www.facebook.com/ladygaga
https://www.facebook.com/JesusDaily
https://www.facebook.com/90sBabiesOnly
https://www.facebook.com/pages/Nail-Art-Club/169869999721698
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Here’s what I’ve found: 

All these pages are built as a community around a popular topic with viral potential. 

Please read that again! 

A community is something people will LOVE to like. It’s something they will LOVE to 

share with their friends. And it’s something they will LOVE to interact with! 

And that is all the important Facebook criteria. 

Instead of looking like an annoying marketer or company trying to sell something, 

you will stand out as something nice. Something ‘likeable’. 

And that’s how to treat social media! Don’t sell. (But that doesn’t mean you can’t 

monetize)  

When you are brainstorming a potential niche there are a few guidelines I follow: 

1. Something people will share their friends 

2. A lot of material for daily updates 

3. Can be monetized 

Here are some niche examples: 

Humor 

Examples: Gym Memes and 9gag 

Hobbies 

Examples: Nail Art Club and Halo 4 Fans  

Pets 

Examples: 60cute and Puppies 

Celebrities (Music, Movies, TV) 

Examples: Justin Bieber and The Big Bang Theory Memes 

https://www.facebook.com/gymmeme
https://www.facebook.com/9gag
https://www.facebook.com/pages/Nail-Art-Club/169869999721698
https://www.facebook.com/Halo4Fans
https://www.facebook.com/awwclub
https://www.facebook.com/Lovepuppies
https://www.facebook.com/thebieberhood
https://www.facebook.com/TheBigBangTheoryMemes


The FB Community Report  Page 12 of 58 

Quotes 

Examples: Big Quote and Words To Inspire the Soul 

Interesting Facts 

Examples: I fucking love science and 8fact 

All these niches work well on Facebook. The examples above are living proof. But 

that doesn’t mean you have to limit yourself to my ideas. As long as you stay within 

the “community” mindset and build something that makes sense to like and share 

then you are very likely to succeed.  

There are so many angles you can take and get your own unique page. And standing 

out is a good way to make sure people will pay attention to your page.  

So, you have read this far and realize that your favorite niche isn’t on my list. What 

now? 

If you get the right angle you’ll be able to fit almost any niche into Facebook. A really 

good example is facebook.com/gymmeme. They have built a community with fun 

pictures of the stereotypes in the fitness niche. And as we know, the fitness niche is 

a very competitive and highly profitable market to be in. 

If you have your own website this is the way to go on Facebook. Find a community 

angle and build you page around it. 

 

 

 

 

 

 

https://www.facebook.com/bigquote
https://www.facebook.com/WordsToInspireTheSoul
https://www.facebook.com/IFeakingLoveScience
https://www.facebook.com/8fact
https://www.facebook.com/gymmeme
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So, you know your niche and now it’s finally time to create your Facebook page.  

I will explain how to actually manage and run your page later. Right now it’s just 

about the setup.  

Before you do anything I urge you to read the Facebook Page Terms. 

I’m serious. I know most of you won’t, but I’ll give it a try anyways. You are building 

an asset on their platform and it would be stupid not to take a look at their rules. 

Once you have read their terms you can create your Facebook Page here.  

Pick the category that fits your page. There’s not much more to say about it. 

Most of the niches will fit in the ‘Cause or Community’ category, but if you have a 

website tied to your page you can take the ‘Brand or Product -> Website’.  

 

https://www.facebook.com/page_guidelines.php
https://www.facebook.com/pages/create/
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Your page name is the most important part of the page setup as this is what your 

fans will see when they have liked your page - or when they are just about to! 

Two very critical events where a great name can make all the difference!  

You have two choices: Your own imagination or my ‘fill-in-the-blank’ name ideas.  

I’ll leave option number one to you and then show the name templates I use: 

_____ Lovers 

_____ Fans 

I Love _____ 

_____ Community 

_____ Fanpage 

_____ Fan Club 

_____ Daily 

_____ Club 

Examples: ‘I Love Cute Puppies’ or ‘Cute Puppy Lovers’ 

I’m sure you’ve seen blog posts and guides on how to create smart profile + cover 

combinations, but from my experience this doesn’t affect your page’s performance 

much.  

Your profile picture is what people will see when you post:  

 

And it is also what people will see on your page along with your cover picture. It’s 

quite important that your profile picture is square, or at least close to.  

http://www.webanddesigners.com/35-facebook-timeline-cover-creative-and-funny/
http://www.webanddesigners.com/35-facebook-timeline-cover-creative-and-funny/
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The profile picture displays in 160x160 pixels, but the image you upload must be at 

least 180x180.  

For your cover it’s just important to follow these rules and make sure it’s a high-

quality image as the display is wide at 851x315 pixels. If you upload a smaller image 

it will get stretched to fit.  

Tip: Set your profile picture and take a look at your posts to see it in small scale. This 

is how people will see it so that’s where it has to be effective and recognizable.  

Depending on your category you’ll have a range of ‘Public Info’ fields to fill out. It 

can be as extensive as this: 

 

https://www.facebook.com/help/276329115767498
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… or it can just be an “About Us” section. The only really important field is the one 

you can see on your page. Just below the profile picture. 

Here’s an example from facebook.com/IFeakingLoveScience : 

 

Use the field to write an exciting ‘about us’ to encourage likes. You can also include 

a link and it will automatically become clickable. 

As you can see on the ‘I fucking love science’ page, you can also setup additional 

tabs next to the standard Photos and Likes. I’ll show you how to do this later as the 

tabs depend on your monetization strategy. 

With almost everything setup you can move on to the next step where it gets a bit 

more interesting. 

 

 

 

 

 

 

 

https://www.facebook.com/IFeakingLoveScience
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It is time to populate your new and awesome FB page.  

But first you have to understand ‘The Snowball Effect’: 

 

The first fans are the hardest. To get these you’ll have to either work manually or 

pay for them. But once you get going you’ll start to see the viral power kick in and 

that’s when you can stop working on the strategies I’m about to share. 

And this growth will continue to grow exponentially as long as you keep an active 

fan base. The more fans you have, the more you can attract. 

So don’t give up if it seems hard at first. Again – the first fans are the hardest.  

With that out of the way I’ll show my three best methods. 
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One thing to always look for is existing assets. Even if you are entering a completely 

new niche you may be able to get some fans right off the bat by looking around. 

The fans you can get are some of the best ones as they already know you and 

therefore have some kind of relation to your work.   

I’ll just give you a few examples that I’ve used to boost some of my pages: 

Email List – A pretty obvious one. Send an email to your subscribers telling them 

about your new page. But that’s not the only option. You can actually also invite 

your email list to join your page using a Facebook feature. 

Facebook will then find the account tied to the email and send a suggestion within 

Facebook. This is really powerful if some of your subscribers do not see your emails 

anymore because of aggressive spam filters.  

You can read more about inviting email lists here. 

Subscribers – If you have any subscribers from a RSS-feed, YouTube, Twitter or 

anywhere else: Invite them! 

Personal FB Profile – Invite your friends to join your page or just post about it on 

your personal profile. Facebook also has a feature to invite friends – just look at your 

page dashboard. 

Offline – If your niche is related to anything offline you can tell people about it. It’s 

easier to do once you have a Facebook username which requires 25 fans as you’ll be 

able to refer people to facebook.com/USERNAME.  

Website – Add some of the Social Plugins to your website. I personally prefer the 

Like Box. 

Signature – Link to your page from your signature in forums, emails and other places 

where you can. 

Starting out you want to get every fan possible, and this should get you started with 

some easy and loyal fans. Even if it just enough to make your page look alive. 

https://www.facebook.com/help/212291088790957/
https://developers.facebook.com/docs/plugins/
https://developers.facebook.com/docs/reference/plugins/like-box/
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The idea is simple: You find other pages or groups in your niche and post in them to 

get some awareness around your new page.  

However, where a lot of people mess up is with the implementation. 

There is a right and a wrong way to post on other pages. I’ll show you both: 

Let’s first take the wrong one: SPAM. 

This is where you go to as many pages as you can and simply spam “LIKE MY PAGE, 

PLEASE”… or something similar.  

And you know what? It doesn’t work. That’s not how you build anything sustainable. 

At most it’s how you get reported and possibly even banned. 

 

The post above was even marked as spam by Facebook’s filters. 

Now let me show you the right one: Interaction. 

Established pages in your niche are goldmines filled with new potential followers 

and they should be treated as such. Instead of spamming your links you should look 

to contribute to the pages.  

It’s really not that difficult:  

Step #1: Make sure you ‘use Facebook as your page’ before you do anything.  

Step #2: Go to established pages related to yours. 

Step #3: Look at the comments for some of the latest post by the page. 
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Step #4: Like, reply and comment to some of the good comments. 

And that’s really it.  

Here’s why it works: When you like or reply to a comment, the user behind it will get 

a notification by Facebook. And as you are commenting as your page they’ll see 

something like “‘XXXX Fan Club’ liked your comment”.  

And if they really are interested in XXXX (which they are as they have commented on 

another post in the niche) they are very likely to check out your page -> and 

hopefully like it too if your content is good.  

Replying or commenting as your page also puts your page’s name in front of 

everybody else who looks at the comments which is a great additional bonus.  

Once in a while you can also post one of your best pictures to their page wall. But 

don’t overdo it.   

Simply reaching out to established pages can actually get you a post on their wall 

and a wave of new followers. But again, it’s about how you reach out. 

You can attempt to reach out to the page owner after you’ve been active with my 

strategy from above about posting, commenting and liking on their page. If you’ve 

been active a few times there’s a chance they have noticed you.  

Remember: A lot of these people aren’t marketers at all. They are just passionate 

about the topic and that’s why they run their pages. So if you establish yourself as 

an ‘excited fan’ too you’ll get a response from most people.  

The only downside to this method is that a portion of your messages will go 

unnoticed. The inbox fills up quite quickly once a page reaches the thousands and 

some page owners don’t check messages simply because they can’t keep up with 

the amount of messages they receive. 

But don’t let that discourage you.  
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It’s a numbers game. Even if you only get one response from five attempts it can still 

be a wave of new fans to your page. And that will surely make up for the 4 “wasted” 

messages.  

Here’s how your message could look: (feel free to copy what you like) 

 

I offer to return the favor with a cross promotion as this is often the last push 

needed to secure a promotion. Even if your page is small it’s still worth something. 

As your page grows you can turn these messages into more of a cross-promotion 

deal as your fan base will have more value the larger it is. 

If you don’t know how to send a message you can take a look at the illustration 

below: (The image is from my Viral Traffic Report) 

Hey there, 

I really like you page and the content you share on it. I found it a few weeks ago and 

I love XXXX so much that I find myself posting about it all the time. You may have 

seen some of my posts on your page – I try to add my very best high quality photos 

and contribute to the great community you have built.  

My own page: www.facebook.com/USERNAME is about XXXX too and I’m trying to 

develop it. It would be amazing if you could share one of my posts to your fans, or 

invite them to visit my page.  

Without fans it’s difficult to stay motivated.  

Thank you for reading this,  

NAME 

P.S. I will of course return the favor if you decide to share any of my posts. Just send 

me a message!  

 

http://www.warriorforum.com/warrior-special-offers-forum/761511-new-traffic-warrior-proof-1400-visitors-today-boost-traffic-890-48-hrs-these-hacks.html#post7812491
http://www.facebook.com/USERNAME
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For this second part of the foundation I’ll talk about how to pay for your fist fans. 

Facebook Ads have worked really well for me as I don’t like to wait for results from 

the manual work the free options require. However, that doesn’t mean you have to 

use ads. It just speeds up the process.  

Facebook Ads is the only paid traffic source I recommend for building a page. Buying 

fans anywhere else is a waste. Especially with the page model we use (building a 

community), as we will easily be able to get fans for as little as $0.01 – $0.03 per fan.  

The secret to great ads is stupidly simple: Testing, testing and more testing. 

I’ll show you my step-by-step method to cheap ads, but remember that if there’s 

something you can change, there’s something you can (and should) test.  

You can create Facebook Ads here: https://www.facebook.com/ads/create/ 

Note: If you haven’t tried Facebook ads you can get a coupon to start out with. 

This will give you a nice budget-boost and allow you to advertise even if you aren’t 

interested in spending a lot of money. I won’t recommend any websites or sellers 

as the market changes all the time. Ask on the forums or look sellers with good 

reputation on fiverr.com. 

Okay, let’s break down the ad elements.  

The following sub headlines represent the same headlines in the ad manager: 

Your page. 

https://www.facebook.com/ads/create/
https://www.facebook.com/ads/create/
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Get More Page Likes. 

 

Headline 

Your page headline is often very fitting here. You can try to remove or change 

something. Example: For “Justin Bieber Fans” you can try “Justin Bieber” or “Bieber 

fan?”. A question often works well for headlines. 

Text 

“Click ‘Like’ if you love XXXX” or something similar have been a winner for almost 

any page I’ve promoted. The key is to make it short and have your only CTA (Call-To-

Action) as ‘like’ the page.  

Landing View 

Your timeline. Or possibly a tab if you have one (will depend on your monetization). 

Image 

The image is what makes or breaks an ad on Facebook. The dimensions are 100x72 

pixels, but an image can also do okay even if it doesn’t fit.  
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When looking for an image you should try to find something that will grab attention 

as that is the main purpose of the image. Once the image has grabbed someone’s 

attention they’ll read the text and hopefully click like if they are interested.  

Image purpose: attention! 

 

You will see some images I’ve tested later.  

I haven’t used sponsored stories to promote my pages yet, so unless you want to 

test for your page you can just remove them.  

 

With Facebook ads you target your ad at a specific audience. It’s not about 

keywords or search-phrases, but about interests and demographics.  

So to get a good ad you need to know your targeted audience well.  

There are a few sites and techniques that will help you do this.  

Quantcast.com and Alexa.com are two great sites for demographic research. Type in 

some sites from your niche and you’ll get statistics for your audience.  

http://www.quantcast.com/
http://www.alexa.com/
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Looking at the stats for Huffingtonpost.com you can see the site attracts slightly 

more women and you can also spot a clear tendency for the age group. Not many 

young people visit the site compared to the ‘internet average’.  

 

There are a lot more to dive into on the two websites, but they are relatively easy to 

navigate so I’ll leave it at this.  

And then I’ll turn to another technique: Facebook. 

If you are unsure about your age group then go to some of the established pages in 

your niche and click on their ‘Likes’ number: 

 

You’ll then be able to see some information about the people who have liked the 

page. The information is limited, but it’s a great way to spot your age group and 

potentially also a country to target. 

Facebook.com/9gag’s audience: 

http://www.huffingtonpost.com/
https://www.facebook.com/9gag
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On the left side you can see some page insights that can help you spot their 

audience. 

These methods should allow you to setup an audience for your ad.  

Location 

On Socialbakers.com you can see advertising costs listed by country. Some locations 

are really cheap, but that doesn’t necessarily mean that they are a good target. 

Cheap countries will most likely also have lower payouts from CPA offers and other 

advertising methods.  

So in other words: the fans aren’t worth as much. 

Unless you have a specific reason to target a country I recommend going for 

locations as US, UK and other top countries.  

But don’t lock yourself to these if your research tells you otherwise! 

Age 

Take what you found on the Facebook pages + Quantcast/Alexa. 

Gender 

Quantcast/Alexa stats. 

Interests 

http://www.socialbakers.com/facebook-advertising/
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Take your niche interest.  

When setting interests you may notice some of them with a # mark. The # means 

that you will target people interested in the exact interest, but also something 

closely related. It’s worth paying attention to.  

 

Connections 

Take “Only people not connected to your page” 
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New Campaign Name 

Set a name that you can remember. Include what you are testing. 

Campaign Budget: 

$1-2 should be enough for testing. Later you can slowly increase.  

Optimization 

Click on the link with “Switch to Advanced Pricing (includes CPC)” and take 

“Optimized for impressions”. We want to pay for impressions as this is the easiest 

way to get really cheap clicks as long as we have an ad with a good CTR (Click-

Through-Rate).  

And our CTR will be way above average as our ad is much more appealing than most 

offers. We aren’t selling anything and our call to action is simple: ‘Like this’.  

Pricing 

Set the CPM to just one or two cents below the highest suggested bid. So if the 

suggested bid is $0.20 - $0.49 then I’ll bid $0.47. You won’t be paying anywhere near 

this, but if you bid low you won’t get many impressions and you’ll have to wait for 

any results.  
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Okay, so you know the different ad elements and you should also have an idea of 

how your ad should look. But it’s just an idea until we actually test it. 

Nobody can predict how well an ad will do. Nobody!  

And that’s why ‘test and improve’ is the only way you’ll be able to create a 

successful ad. Sure you can guess, but I’m sure you’ll be surprised when you see the 

results.  

Here’s a challenge for you: Which one of these images do you think has the highest 

CTR? 

 

My bet was on the first one.  

But as it turned out it was the worst image of the four. It actually performed really 

poorly compared to the rest. 

Here are the results after one day of testing:

#1 Image 

CTR: 0.172% 

Reach: 7436 

Clicks: 22 

Cost Per Like: 

$0.12 

#2 Image 

CTR: 0.216% 

Reach: 11,213 

Clicks: 85 

Cost Per Like: 

$0.03 

#3 Image 

CTR: 0.184% 

Reach: 7680 

Clicks: 35 

Cost Per Like: 

$0.05 

#4 Image 

CTR: 0.117% 

Reach: 7857 

Clicks: 24 

Cost Per Like: 

$0.08 

As you can see, image nr. 2 was a clear winner for me. With some improvements I 

was able to keep it at $0.02 per like for quite some time. And in some niches you can 

do even better than that. 
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So, I hope you have realized that advertising is all about testing. If I had just stuck 

with my prediction I would have paid 4 times as much as I did! 

I’ve guessed wrong a lot of times, but that doesn’t mean I can’t create winning ads. I 

can create successful ads because I follow a system where my guesswork doesn’t 

really matter. 

The system is really simple: Test one element at a time and move on with the 

winner.  

Following the system I usually take 1 day for each test and then set the budget low 

so I can just let it run for the day and cap the budget. Doing this I don’t have to sit at 

my computer and refresh my stats constantly.  

Step #1: Create 5 campaigns where one element is different across the campaigns. 

(E.g. 5 different images) 

Step #2: Let everything else be the exact same. 

Step #3: Set the budget for each campaign at $1-2. 

Step #4: Let the campaigns run until they reach the budget.  

Step #5: Look at the results and pick the best performing ad.  

Step #6: Go back to #1 with the winner and test something new. 

As I said earlier, I usually take one day to complete a cycle from 1-6. Then I test 

something new the next day. And here’s the really cool thing:  

You constantly improve the ad as you always pick the best performing one when 

you move on to a new cycle. 

You can of course make more or less than 5 campaigns if you want to. If you want to 

use more than a few hundred dollars on a single page you should take more than 5. 

But if you are just looking to get started it will do with 4 to 5.  
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If your budget is small you’ll end up spending most of it on testing if you take more 

than 5 campaigns and then you won’t have anything to spend on the winner.  

Campaign Elements to Test 

Here’s how I usually test my campaign elements: 

1. Image 

2. Targeting (demographics) 

3. Text 

4. Headline 

5. Other 

If I have something specific I want to take a look at I usually do it after the image 

test. This can be interests (if more than one applies), country or something else. 

So on day one I test 5 different images. Day two I pick the image with the highest 

CTR and I test it across 5 age groups. On day three I take the best ad from day two 

and test it with different copy(text)… And so on until I’m satisfied with the ad and 

my CPC. 

When to stop testing 

When to stop testing really depends on how well the ad is doing and how much you 

are looking to spend on ads.  

I’m usually happy with an ad around $0.02 CPC. But testing further doesn’t hurt!  

Lowering the CPC from $0.02 to $0.01 means that you pay half as much as you did 

before! That’s a huge difference. At first it may be difficult to grasp this as the 

numbers seem so small, but when you scale up to just a few thousand clicks you’ll 

clearly note the difference. 

So when to stop testing?  

In theory: Never.  

But as we only use ads to get our foundation I will say when you are satisfied with 

your ad. Once you are satisfied you can increase your daily spend by a bit each day if 

you want to. 
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It’s time to talk content. Engaging content is critical for an active and viral page. 

Looking at the top pages you’ll see that the most viral pages consistently post at 

least 3-5 times a day. And some of them post much more. 

Just look at this page: facebook.com/OiesamamadaOficial.  

4.2m likes and a consistent PTAT (People Talking About This) above 8 million!  

 

It is a very viral page and the major reason is how active it is. Just now I can see 

somewhere around 25 posts in the last 6 hours or so… A little extreme, but it is the 

most talked about page on Facebook as I’m writing this. 

So, what does this knowledge mean to us?  

We need content to consistently put out posts 3-5+ times a day. But that’s not all. 

Digging a bit deeper you’ll see another trend: 90%+ of the posts on these pages are 

photo-uploads. 

http://pagedata.appdata.com/pages/leaderboard/tac/talking_about_count/
https://www.facebook.com/OiesamamadaOficial
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Pictures are simply much more likely to encourage interaction – and Facebook’s 

algorithm favors photos A LOT right now. I do of course not have the actual 

algorithm, but from experience I can tell the trend is very easy to spot.  

Texts and links are nowhere near photos when it comes to impressions and 

‘viralness’.  

My posts consist of:  

 80% Photos 

 20% Mixed Content (links, video, text and so on) 

And with 5 posts a day this is usually: 

 3 photos with text description 

These are my ‘bread-and-butter’ posts where I don’t have to do much work. 

They still encourage interaction, but they usually don’t go as viral as the next: 

 

 1 picture with an interaction ‘game’ 

With at least one picture a day I try to get some extra viral exposure. These 

posts often get 3-5x as many viral views as organic. 

 

 1 link/text with either promotion(link) or interaction(text) 

To mix it up I use a text or link post once a day. Link posts can drive good 

traffic so they are often monetized, but links don’t rank very well in 

Facebook’s algorithm which means they don’t get many impressions. 

However, mixing it up is still a good idea to keep the affinity score up with 

more than just images.  

As of right now I’m experimenting with more posts. So far I’ve only seen good results, 

but start out with around 5 posts and you can then try to slowly increase your post-

frequency.  
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As you can see from above I post around 3 photos a day to my pages. For most of 

my pages this is the main content I provide. For picture post I usually do something 

like this: 

 

As you can see I add a short description or title for the image. After that I just have a 

line where I tag my page to get traffic back to it. You can tag your page by typing 

@PAGENAME, but you need a username for the page before you can do this.  

You can get a username once you have 25 fans. 

For a lot of my posts I also include a ‘monetization’ link, but I’ll get to that later. 

Creating interesting and viral content every single a day can be quite a task, but I’ve 

made some template ideas that you can copy & paste to almost any niche. 

Some of these are text-templates, but you can still use them as images. Just do 

something like this:  
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I’ve used an image as background and adjusted the contrast to make it darker. And I 

use that template to almost all of my ‘text-interaction-games’ for that page.  

However, it really doesn’t have to be pretty or anything. A solid colored background 

with text will do just fine too. You’ll actually be amazed by how well some ugly 

images do. 

If you need an image editor you can use the free program called Gimp. 

Okay, now to the post ideas: 

#1 Fill in the blank 

Write a sentence where you ask people to fill in the blank.  

Example: “A Coke goes well with _____ “ 

#2 Add a Caption to This Image 

Make an image post and ask people to come up with a caption to it. 

#3 Questions 

Ask questions. People can’t resist answering them. And they don’t have to be 

difficult or even thought provoking. Even the simplest and easiest questions can get 

a lot of replies. Here’s one from Coca Cola: 

http://www.gimp.org/
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#4 Multiple-Choice Questions/Quizzes/Votes 

Make a question again, but this time with a limited amount of answers. 

Yes or No? 

A, B or C? 

10, 23 or 108? 

… or even a puzzle like the example from BMW: 
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Questions with limited answers have actually worked really well for me. It is my 

favorite post type right now, and every time I use it I’ll see people commenting on 

the post for days. 

#5 Like/Share This If… (Ask for Likes) 

Just ask for it! The image below received more than 300 shares and 12.000+ viral 

impressions: 

 

A simple ‘Like this image if…’ will also boost your likes to almost any image update. 

#6 Type ____ If… 

The page JesusDaily uses this technique quite a bit. Here’s an example. It’s similar to 

the ‘Like if…’ but as comments are considered more powerful than likes it may 

improve your EdgeRank more. 

It’s also just something different than the usual ‘Like if…” posts. 

#7 Share Your (Fan Content) 

Share your best memories, stories, experiences, etc. Encourage fans to comment 

with their story. Not as viral, but those who decide to share will have a stronger 

relation to your page. 

 

https://www.facebook.com/JesusDaily
https://www.facebook.com/photo.php?fbid=10151760496107355&set=a.70986532354.76361.70630972354&type=1&theater
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#8 Facts or Quotes 

People love facts and quotes. And they love to share them! Find some facts or 

quotes about your niche and you have an easy series of images. 

Just take 8FACT as an example. Everything on their page is about facts and they are 

doing quite well. 

#9 Like-Share-Comment Voting 

This one is quite extreme. You ask people to vote with the Facebook functions: like, 

share or comment. Here’s an example: Like,Cmnt,Share 

While the method has potential, it is a bit extreme and it may not work with your 

audience. But it can be worth a test.  

#10 I Bet You Can’t… 

Challenge your readers with a bold statement like “I bet you can’t…” 

And here’s the really cool trick: make the challenge somewhat easy. When people 

beat you they can’t resist throwing a comment – which is what you ultimately want 

them to do.  

Example: Name a ‘XBOX GAME’ That does not have the LETTER ‘A’ in it. I bet you 

can’t ;)  

More than 10k+ comments for a simple image like this: 

 

Very powerful viral bait! 

https://www.facebook.com/photo.php?fbid=122873111240165&set=a.121125554748254.1073741828.120709694789840
https://www.facebook.com/8fact
https://www.facebook.com/photo.php?fbid=633550856661822&set=a.553045021379073.141805.505747166108859&type=1&theater
https://www.facebook.com/photo.php?fbid=640740565955608&set=a.285320364830965.82694.215529225143413&type=1&theater
https://www.facebook.com/photo.php?fbid=640740565955608&set=a.285320364830965.82694.215529225143413&type=1&theater
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I can imagine you may be thinking something along these lines right now: 

“Posting interesting content 5 times a day?! How am I ever going to keep up with 

such a schedule?!”  

And sure it sounds like a lot of work, but it really isn’t that difficult. You’ll see why in 

a second:  

Facebook has a built in scheduling feature where you can schedule your post and 

then have them automatically published.  

Right now I schedule my post one week ahead. This means that I only spend around 

1-2 hours/week on content for each of my pages. Pretty sweet, huh? 

The function is quite easy to use. Just click the small clock below your status updates 

and set a time.  

 

You can read more about scheduling here. 

The schedule post feature is definitely the most important management feature 

Facebook offers, but there are also a few more tricks I want to share with you:  

https://www.facebook.com/help/389849807718635/
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You can pin a post to the top of your page where it will stay for 7 days after you’ve 

pinned it. This is a very smart feature you can use to get some extra exposure on 

important posts. 

Here’s how to pin a post: 

 

Just hover your mouse over the post you want and click Pin to Top. 

Highlighting a post will make it fill the full width across your page. It’s again 

something you can use for important posts. However, the function is best for wide 

or high quality images.  

How to highlight a post: 

 

Find the post you want and click Highlight.  
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You can announce and show off milestones such as fan counts or other big events. A 

milestone works much like a normal post, but the setup is a bit different: 

 

You can create a milestone from the Offer, Event+ tab: 

 

You can target your post at a specific audience if you only need to address some 

people. A lot of CPA offers are country specific so there you may find a use for the 

feature. Just remember that the rest of your audience doesn’t get any content when 

you use targeting.   
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How to use targeting: 

 

Click on the small scope just below the status update field and you’ll see the 

extensive targeting options.  

 

When it comes to monetization there’s a few things to note: 

1. The less action the user has to take, the better results you’ll get.  

People on Facebook aren’t in buying-mode. They are there to chill out with friends, 

so a complicated 3-page CPA survey won’t work anywhere as good a simple email 

submit. Even if the payout looks promising. The same goes with other monetization 

methods: the easier, the better.  

2. Don’t sell or advertise untargeted products… Seriously. Just don’t  

Here’s what will happen if you try to push your products or advertising:  
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It’s not my page, but it clearly shows what will happen. People don’t like getting sold 

to, and as we are operation on a social platform we can’t just push our stuff down 

their throats.  

3. Remember to add value 

Facebook isn’t the place to spam advertising for a quick buck. Your need to keep a 

good relationship with your page, and you can only do so if you add value with your 

monetization. Ask yourself this: “Would I send this even if I didn’t get paid?” 

Here’s the monetization methods I’ve found to be successful: 

Email Marketing has been a clear winner for me when it comes to monetizing fans 

and I therefore strongly encourage you to give it a try. 

If you really want to sell to people there’s one way to do it: get them off Facebook.  

I’ve had success with collecting emails from my Facebook fans, but not with 

traditional overhyped squeeze pages. Following the usual squeeze templates I found 

that people were very suspicious.  

So to counter the resistance I use something they already know and trust: Facebook. 

I have developed my own app for this exact purpose. It’s called FBSmartSignUp and 

it collects emails when people authorize it. If you are interested you can read more 

about it here. 

http://www.imawesomenetwork.com/FBSmartSignUp/
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Another option is to create a squeeze page inside a Facebook custom tab. It’s 

relatively easy to do.  

For custom tabs I use Woobox Custom Tab. With it you can insert your own html 

code into a custom tab or even pull content from an URL outside Facebook. 

 

Remember that your page should not be more than 810px wide as this is the width 

of the Facebook iframe. 

How to create a good squeeze page and do email marketing is beyond the scope of 

this report, but autoresponders as GetResponse and aWeber both have quite decent 

Facebook integration options if you don’t know how to create your own squeeze 

pages. 

 

https://apps.facebook.com/iframehost-a/
http://blog.getresponse.com/facelift-for-our-facebook-web-form-app-2.html
http://www.aweber.com/blog/email-marketing/awebers-api-and-forms-on-facebook.htm
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CPA offers can work well with Facebook pages if you have a targeted audience and 

an offer to fit it. If the offer doesn’t fit, it will shine through that you are just trying 

to make money, and that’s not something your fans will like.  

You can use Offervault.com to find CPA offers. The advanced search feature allows 

you to filter campaigns suited to your needs.  

I’ve promoted CPA offers with different techniques to my fan pages:  

#1 Custom Tab 

Creating a custom tab as a landing page for your CPA offers has worked well for me. 

Again you can use Woobox. Here’s a quick custom tab example: 

 

Each of the buttons lead to an email submit CPA offer.  

http://www.offervault.com/
https://apps.facebook.com/iframehost-a/
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Here’s a super easy way to do this: 

Step 1: Create an image. 810px wide and 700-800px high.   

Step 2: Go to http://www.image-maps.com and map out where you want links. 

Step 3: Get the html code and copy it into your Woobox custom tab. 

You then have a custom Facebook CPA landing page where you can direct your fans 

to.  

The example above isn’t the best as the offer is not 100% targeted at the audience. I 

have used a ‘support the page’ angle to make it work though. A CPA offer that aligns 

with the audience will always outperform the genetic “Win an iPhone/iPad” offers.  

#2 ‘Take Your Pick’ Script 

My second CPA method is a cool ´Take Your Pick´ script where your fans will be able 

to vote on two images. The awesome thing about this method is that it engages 

people without looking like advertising.  

So even those who aren’t interested in the CPA will feel like they’ve received what 

they expected when they clicked the link.  

Here’s how the script works: (The user can click on the image the want to vote for) 

http://www.image-maps.com/
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…and on the last slide you can then promote a CPA offer: 
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You can actually promote whatever you want! The method doesn’t just apply to CPA 

offers. 

You can download the ‘Take Your Pick’-script here. (BONUS) 

Amazon has an affiliate program called Amazon Associates where you can get paid 

when people buy through your link. The commission lies between 4% - 10%, but the 

real gold is in the fact that you will get paid for ALL the products a visitor buys. Not 

just the product you sent them to.  

And as a lot of people buy regularly from amazon, you will see commissions for very 

different products than what you would expect.  

My approach to amazon with a fan page is quite simple: I want people to click my 

links.  

Once they click my links they are tagged as ‘my customers’ with a cookie and I’ll get 

paid if the buy something – Doesn’t matter if it is what I sent them to or not.  

So when scouting for products I don’t go for high priced products. They may seem 

attractive as your commissions will of course be bigger, but it’s not worth it. How 

many people are really going to make a $500 impulse buying decision?   

Not a lot.  

Instead, go for something cool, funny or interesting. Something that will get your 

audience’s attention and encourage impulsive purchases.  

And if it’s really awesome you’ll also see people sharing your affiliate link.  

How To Get Started with Amazon: 

You can sign up for the Amazon Associates program here and after that it’s just 

about scouting for interesting products.  

If you are logged in with your associates account you’ll see a toolbar where you can 

share directly to your Facebook page: 

https://s3.amazonaws.com/FBCommunitySystem/TakeYourPickScript.zip
https://affiliate-program.amazon.com/
https://affiliate-program.amazon.com/
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The link you share from the toolbar will have your affiliate code in it so you’ll get 

paid when somebody clicks your link and decides to buy something. 

Note: If you need some inspiration you can take a look at the “Customers Who 

Bought This Item Also Bought” section below the products. Thisiswhyimbroke.com 

also has some really fun products that may give you some inspiration. 

You can of course also promote affiliate products to your page. But, if you want to 

sell products I recommend that you get people on a list and then sell from there.  

Selling just doesn’t do well on social media as I’ve said too many times already. 

Clickbank.com is the main place to go if you are looking for products to promote in 

your niche. Once you have signed up you can go to their marketplace and search for 

products to promote.  

 

Another option is to look for private affiliate programs.  

Take a look at some established products in your niche and you’ll most likely find 

that some of them have affiliate programs where you can sign up and promote their 

products.  

If not you can try a Google search for “Product + affiliate program”.  

http://www.thisiswhyimbroke.com/
http://www.clickbank.com/
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So you’ve seen a few different monetization methods for your Facebook page, but 

the question is now: how to apply them? 

Some of the methods are built into your Facebook page with custom tabs. But these 

tabs won’t get much traffic if you do not make your fans aware of them. 

So I send traffic with three steps: 

#1 One link post a day 

Almost every day I make an update with a link to a place where a want my fans to 

go. This can be an amazon affiliate link, a ‘Take Your Pick’ vote, or a custom tab with 

a signup form.  

I also have one of these posts pinned to the top at all times. 

#2 Link in my photo descriptions 

With most of my photo uploads I also include a link + a CTA (Call To Action) below 

the actual photo description. Here’s an example: 
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The first line is the description. After that I have a link to my list builder and last I 

also have a tag: 

#3 Tag my page for returning visitors 

In almost all of my photo posts I also tag my page to create a link back to it. When 

people see my post in their newsfeed they can click the link and go to my page. And 

when they chose to do so they will see my custom tabs and also my pinned post.  

And that’s pretty much it for monetization. Remember: 

If you want to sell, take your fans off Facebook. On Facebook you can apply some 

soft-selling as long as you bring value while doing so. 

With that you are set to make some nice $$$ from your page. But even though you 

can succeed with what you’ve learned so far I have a bit more to say… 
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Facebook’s own Insights gives you some really useful metrics about your audience. 

You can use this for audience research, progress tracking and so on. But what I want 

to share is how you can find your best posts and hopefully copy your own success: 

Step #1: Go to your page Insights 

Step #2: Sort your results by Reach, Engaged Users or Talking About This. 

Step #3: Look at the top posts! 

 

For this page I can clearly see that the ‘interaction games’ are doing well. Not so 

surprising. But you will be able to spot some trends if you pay attention to your 

data.  

Just take this example: I have to look really far down the line to find any text or link 

post. Photos are doing so much better virally and it’s easy to spot with the insights 

data.  

So keep an eye out and you’ll be able to spot and exploit trends.  

Note: You can also export your insights data to Excel (.xls) or .csv files. The export 

data will give you a lot of metrics to look at so give it a try! 
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Now this is where the FB Community system becomes really powerful! 

When you have your first page established it doesn’t take much work to expand that 

into a complete social empire. 

The hardest part about the FB Community system is laying the foundation. But with 

an established page you can completely skip that step if you want to start at new 

page.  

As long as you can draw some kind of logic connection between to two pages you’ll 

be able to funnel your fans over to the new page and let them become your first 

fans. There are a ways you can do this: 

#1 Add a Featured Like 

You can like other pages with your own page. When you do this, the page will 

appear as a featured like on your timeline which can give you a steady flow of fans 

to the new page. 

Go to the page you want to feature and click the button next to the ‘Like’ icon. 
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And here’s how it looks when you have a featured like on your page: 

 

You can feature a maximum of 5 pages and after that you’ll have to choose which 

pages to feature on your timeline. You can do this from the page settings. 

#2 Link to the page 

You can of course create a post with a link to the page and ask people to like it. It 

works if the niches are really closely related, but otherwise I would stay away from 

this very direct promotion approach and instead go for something similar: 

#3 Share posts 

You can actually share another page’s posts with your page.  

9gag.com recently did this very successfully and built new fan pages from 0 to 100k+ 

fans in a few days. Here is what they did: 

http://9gag.com/
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As you can see, the page 9gag shared 8fact’s photo and added a description + 

tagged the page.  

This is super awesome way of doing cross promotion and it’s really easy to do. Just 

make sure you are ‘Using Facebook As Your Page’ when you share a post and then 

it’s just like sharing a regular post.  

Remember to use the @USERNAME tagging so people easily can see where to photo 

is from. 
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“Don’t put all your eggs in one basket” 

Expanding to other social platforms should be a priority if you are scared of losing 

your fans on Facebook. I haven’t had any problems, and as long as you follow their 

rules you should be safe.  

But we have all heard the horror stories about people losing their pages or even 

getting their accounts banned.  

So as any marketer would say: don’t put all your eggs in one basket!  

Some good platforms to consider are: 

Twitter if your niche works well with a text-based platform. Twitter is also the 

second largest social network. 

Pinterest or Instagram if your niche is very visual as these platforms are image 

based.  

Tumblr is a bit of both, but mostly visual too.  

Most of these platforms have tabs you can add to your Facebook page, or you can 

link to them in your posts. 
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This has been a blast! 

To recap my strategy it’s about building a community with viral potential. Once your 

foundation is laid you can almost run these pages with 1-2 hours a week and add a 

nice stream of fans, subscribers and cash. 

I’ve enjoyed writing this guide and I hope you will use what you’ve learned.  

Stay Awesome, 

Mathias R 


