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Speak More ~ Sell More ~ Serve More 

Speaking is a free, fast and fun way to 
grow your business. It is the ideal way 
to get your message out and make 
money doing it. But how do you get 
yourself in front of them? 

Whether you want to build your 
business, launch a service or product, 
start a movement, or just communicate 
your message, you need to be able to 
get in front of people and tell your story. 
And you know that until you can do that, 
you are going nowhere.  

Many ask where do you go to find the 
ideal audience? The short answer is 
everywhere. From your neighborhood to 
every corner of the globe, countless 
groups of people are meeting on any given day, at any given time. Your first job is to find 
them.  

Whether you speak for free or fee, you've got to know where to go to put yourself in 
front of your ideal clients. You cannot succeed as the world's best kept secret, so find 
the platforms that will help you grow and make money, by securing more clients. As a 
new speaker, say "yes" to every gig and get referred to more. Speak for the sake of 
speaking! Remember, if you're not getting in front of people to deliver your message, 
then you are making it way too hard! The fastest path to lasting cash is to SPEAK and 
SELL. 

Too many people work endless hours trying to get booked with very little success. I 
have made a science of the process of successfully getting booked, referred, and 
booked again! Not to mention booking gigs that get lasting results, to grow your 
business and your success. Finding the venue and showing up is only the beginning. 
The next step is to, as they say, "Leave ‘em wanting more!"  

But first, let's get you booked.    

My Top Picks: 

These are my favorite places to build your business, boost your visibility, increase your 
credibility, and cultivate referrals. You'll find opportunities here that are only attainable by 
putting yourself and your message directly in front of people who make things happen. 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❖ American Society for Association Executives (asaecenter.org) – This is a great 

organization for building exposure and generating referrals. It consists of the 
executives and professional staff of member associations, and you'll also find a 
number of vendors in the group who can be really helpful in helping you make 
connections. 

❖ Meeting Professionals International (mpiweb.org) – These are highly influential 
people who plan events for both public and private groups. Many organizations 
look to MPI as trusted advisors and ask them for speakers and trainers for their 
events. They are also the best audience—I love speaking at their events! Not to 
mention they are the hottest referral source you can have in your database.   

Take a Spin Around the Internet 

With billions of pages, the Internet is an inexhaustible source of information. If you can't 
find something on the Internet, it probably doesn't exist (and even if you can find it on 
the Internet, it doesn't necessarily actually exist!) It's easy to get lost online trying to find 
exactly what you need, and lose valuable time. Here are my favorite places to look 
online for speaking gigs. 

Trade or Professional Associations 

No doubt you've heard the expression, "There's an association for everything." Look 
online at the National and Professional Trade Association Directory if you don't believe 
it. There are over 10,000 associations, and an estimated 11 million formal meetings per 
day, in the United States, resulting in over 3 billion meetings per year! Odds are you can 
find one or more to speak at each month. Pick associations in industries that are a 
natural fit for your message, and contact their leadership, event planners, and human 
resource departments offering yourself as a speaker.  

❖ Wikipedia – Wikipedia is a great site to search for industry or trade associations. 
A couple of good lists to review are the List of Industry Trade Groups in the 
United States (http://en.wikipedia.org/wiki/
List_of_industry_trade_groups_in_the_United_States) and the List of 
International Professional Associations (http://en.wikipedia.org/wiki/
List_of_international_professional_associations). 

❖ Weddle's Association Directory – Weddle's list (weddles.com/associations) is 
sorted by industry, so you can laser in on your niche and find your ideal 
audience. 

❖ Your Favorite Search Engine – Go to your favorite search engine, like Google or 
Bing, and enter your target industry along with the keywords found in your 
presentation. See what pops up. Check out who their customers are, and 
connect the dots. There are an extraordinary number of affiliations in the public  

3

http://www.asaecenter.org
http://mpiweb.org
http://en.wikipedia.org/wiki/List_of_industry_trade_groups_in_the_United_States
http://en.wikipedia.org/wiki/List_of_international_professional_associations
http://www.weddles.com/associations


and private sectors. Following the "bread crumbs" on the Internet makes it fast, 
easy, and effective. 

Track Conferences and Trade Shows 

Industries spend millions of dollars a year on conferences to stay current and 
interesting, and they are on a perpetual search for engaging, relevant speakers. As a 
result, they're a great place to book an engagement. Whether large or small, they give 
you the chance to share your unique expertise with an audience of peers, friends, or 
potential customers uniquely receptive to your message.  

❖ Lanyrd.com – This is a great site for finding events and conferences around the 
world. It lets you search by location or topic, and even lets you see which ones 
your friends are going to, or speaking at.  

❖ Conferize.com – This online platform connects events, people, and thought 
leaders from every industry across the globe, through its more than 14,000 
events, 4 million people, and 20 million content items. You can easily create a 
profile of keywords to follow, and it even lets you schedule email communications 
on relevant, upcoming conferences. 

 
Harness the Power of Networking  

❖ LinkedIn.com – If you haven't 
joined LinkedIn yet, you're way 
behind the times. With 300 
million members, it's the 
world's largest professional 
network. LinkedIn Live is an 
events portal, built with small 
business leaders and 
entrepreneurs in mind, which 
hosts talks and panel 
discussions among LinkedIn 
members. LinkedIn groups, message boards, and forums are also great places 
to get your name and your message in front of millions.  Connect with me on 
LinkedIN at www.linkedin.com/pub/jane-m-powers/0/2b6/225  

❖ Meetup.com – What's great about this site is that it takes the power of the 
Internet and shrinks it down to focus on your neighborhood. As the world's largest 
network of local groups, Meetup.com makes it easy for anyone to organize or 
find a local face-to-face get-together. The site has more than 19 million members 
attending nearly 500,000 meetings in over 175,000 groups. And it's growing 
every day.  
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❖ Eventbrite.com – The founders of Eventbrite.com (which recently acquired 
Lanyrd.com, by the way) believe that gathering with others is the best way for 
people to learn, grow, get inspired, feel connected, get healthy, give back, and 
celebrate. Their technology facilitates those gatherings by helping people find 
and attend events that feed their interests, while connecting them with others 
who share their passions. 

❖ Social Networking – Social sites such as Facebook, Google+, and Twitter have 
become vital tools for businesses to communicate and connect with existing and 
potential clients and customers. These sites are also great places to search for 
organizations and events where you could speak. Friend, Like or hang out with 
me on FB at https://www.facebook.com/JaneMPowers  

❖ Word to the wise entrepreneur – Do not get caught in the vortex and spend way 
too much time on social media. My rule of thumb is if you are not making over 
$75,000/year, you should be speaking, networking, and getting out from behind 
your computer.   

❖ eWomenNetwork (new.ewomennetwork.com/) – This membership network 
produces over 2,000 women's business events annually, including the largest 4-
Day International Women's Business Conference & Expo in North America. They 
provide thousands of speaking opportunities showcasing the best and brightest 
thought leaders and experts; and as a member, you get access to important 
resources, influential business leaders, and game-changing ideas.  

❖ National Association of Women Business Owners (nawbo.org/) – NAWBO is the 
only dues-based organization representing the interests of all women 
entrepreneurs across all industries. It has over 5,000 members and 60 chapters 
across the country and is a one-stop resource to propel women business owners 
into greater economic, social, and political spheres of power worldwide.   

 
And Then…There's YouTube  

❖ More than one billion unique users 
visit YouTube each month; over 6 
billion hours of video are watched 
each month; and 100 hours of video 
are uploaded to YouTube every 
minute. If you are serious about 
public speaking, you need to be on 
YouTube, and the secret to going 
viral is to include the right keywords 
and meta tags in the descriptions of 
your videos. 
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Become "The Speaker Next Door" 

You don't have to look any further than your neighborhood to find great speaking 
opportunities. Civic organizations, business networking groups, special interest clubs, 
and concerned citizens coalitions are only a few that abound at the local level. After just 
a couple of successful engagements, word will spread like wildfire, and you'll be tagged 
as "The Go-To Speaker,” leaving you with a high-bottom problem—how to fit all the gigs 
into your calendar. 

❖ Libraries – Do you know how many events your library hosts each month? More 
than you might think. Libraries are magnets for local and regional interest groups, 
and librarians are in the business of sharing information. Subscribe to library 
newsletters and calendars to keep abreast of what they're doing. Contact event 
organizers and offer to make a presentation or approach a librarian and propose 
your own special event. A few calls could lead you, as a local expert or 
professional, to securing a speaking opportunity. 

❖ Charity Organizations – Your local nonprofits are not an exception. They meet 
as often as any other organization, and they are seeking creative ways to raise 
funds,   retain staff and volunteers, and deliver services. Offer to speak on a topic 
relevant to their staff, or better yet, propose a special event where you would give 
a presentation or a series where the attendees buy a ticket or provide an in-kind 
donation to help the charity. You'll not only get a chance to practice your public 
speaking, but as an added bonus, you'll be doing some good by lending a hand 
to organizations that are all about positive social change. 

❖ Chambers of Commerce – I don’t mean to be Captain Obvious, but a Chamber 
of Commerce is an organization of businesses seeking to further their collective 
interests, while advancing their community, region, state, or nation (Association 
of Chamber of Commerce Executives, acce.org/whatisachamber). Sometimes 
you have to join a chamber in order to speak there, but if it is an active one, the 
exposure can be well worth the cost of membership.  

❖ Civic Organizations – Civic organizations like the Kiwanis, Lions Club, Rotary 
International, and the Elks are always on the lookout for interesting speakers for 
their meetings. Often comprised of community and business leaders, these 
groups can be natural multipliers to secure additional speaking engagements. Do 
not discount the referral and influential power of these groups. 

❖ Local Government Agencies – All local governments are charged with looking 
after the public good. They schedule conferences for employees, host special 
events for constituents, produce public service announcements, and many even 
have their own cable television programming. You could be the expert in the 
room, the voice of reason, the hotbed of radicalism, or the breath of fresh air at 
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any number of meetings that occur within their walls. And as an added bonus, 
you would be actively participating in your local government. 

❖ Special Interest Groups – Don't underestimate the buying power or word-of-
mouth potential of your neighbors. Small groups of them are meeting all the time 
in book clubs, sports leagues, crafting circles, cooking and wine tasting groups, 
parenting and childcare co-ops, etc. A well-delivered presentation to any of these 
groups can be leveraged into a wealth of opportunities. 

❖ Schools – Schools are hives of activity. From career fairs, to teacher training 
workshops, PTA events for parents, extra-curricular student clubs, and even 
individual classrooms or special assemblies during the school day, you can find 
engaged groups where you may be able to make a presentation.  

❖ Colleges and Universities – Higher education institutions are in the business of 
imparting information to eager students and are a natural fit for speaking 
engagements in a whole host of ways from classrooms, to clubs, honor societies, 
alumni associations, and Pan-Hellenic fraternities and sororities, to name a few. 

❖ Senior Centers – Yogi Berra once said, "It ain't over till it's over." Just because 
the audience at a senior center may be retired or out of the loop professionally 
doesn't mean that delivering a speech at one is any less rewarding than other 
venues. If you make a good impression, be prepared to hear from their extended 
families, and be ready to share your message again. 

❖ Local Media – Newspapers, magazines, and television and radio stations are in 
the business of looking for content. Approaching them with compelling reasons 
why they should feature you and your message can be a win-win for them and 
for you. 

Obvious (& Some Not-So-Obvious) Ways to Find Speaking Gigs 

Here are some of my other favorite tips for finding speaking gigs. Remember, every 
chance to speak is an opportunity to sell, so be bold and go after the information you 
need to generate bookings. Feel free to 
borrow one of my favorite quotes if you need 
motivation: "Success is the child of audacity." 
(Benjamin Disraeli) Be audacious, get out 
there, and SPEAK! 

❖ Referrals – You have to train people 
to refer you. I've trained professionals 
for years on doing business by 
referral, and the results are 

!7



astounding. It is the best way to get business flowing. Your first step is to always 
ask for a referral…ALWAYS! Doing business by referral can easily be a huge 
source of growth and income.             

 For a complimentary Referral Fast Track Session contact my team at via email  
 at jane@janempowers.com and learn how to increase your leads immediately. 

❖ Testimonials – Gather raving fans! Any chance you get, you want to have clients 
write or record testimonials on your behalf. Make sure that you get a letter of 
recommendation from your speaking gigs. You want to be a name dropper and 
become affiliated with a number of groups and organizations. Start growing a list 
of companies, organizations, and corporations so that you can use them to open 
doors in the future. People LOVE it when you know people.   

❖ Professional Speakers Bureaus – A speakers bureau is a company which 
operates to facilitate finding speakers for its clients. If you're considering joining 
one, keep these points in mind:  

▪ Most are basically just a listing service and aren't proactive in pitching their 
speakers.  

▪ If you're not already well-known, you probably won't get booked.  

▪ Many won't take you on unless you're already commanding at least 
$3,000 per booking.  

▪ On the positive side, they could be the best place to connect with joint 
venture partners, while learning to become the best speaker with the latest 
tools and tricks of the trade. Keep in mind that these are fee speaking 
gigs. If you are looking to sell a program, service, or product this is not the 
gig for you.  

❖ Private, "Top Secret" Meetings – You can't imagine how many private meetings 
take place behind meetings. Keep your eyes and ears open for your chance to 
find a way into the inner circles that do business behind the scenes. The more 
you connect and network, the more of these meetings you'll find out about.   

❖ User Groups – Many companies have user groups that consist of people who 
have purchased the same product with similar interests, goals, or concerns in 
mind. These groups often meet regularly, either in person or online, where they 
can share ideas. 

❖ Other Speakers – Become an avid follower of other speakers. Watch their 
presentations and research their engagements to learn who books them and 
why. Make your topic a complement to the previous speaker, and make sure they 
know why you are the best follow-up to them. 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❖ Name Badges and Attendee Lists – Make it a point at every event you attend 
to note the names of your fellow attendees, where they work, and what they do. 
Grab a copy of the official attendee list from event organizers if one isn't already 
included in the handouts. Ask for contact information from everyone you think 
might be a good lead. 

❖ Committees – Volunteer to serve on committees for everything that could help 
your business. Cultivate relationships with other committee members and leaders 
to look for the chance to share your presentation with them and their networks. 

❖ Summits and Teleconferences – Online summits abound, on topics ranging 
from local politics to global affairs. Look for those that match your business goals 
and reach out to their organizers. 

The fastest way to gain visibility, grow your list, build your bank account and make a 
difference is by speaking, speaking and more speaking.  You gain credibility and 
establish a presence as an authority in the market.  There are places to speak and fail 
proof ways to get booked………Watch for the HOW to get booked coming your way. 

Do not be the best kept secret, you have a message to share and a gift to bring to 
many.  Start and GET BOOKED TODAY!!! 

Jane M Powers 
Speaking and Sales Coach 

(602) 703 - 3040 
jane@JaneMPowers.com 

JaneMPowers.com  
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