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Introduction
By the time you finish reading this inspired business 

book, my hope is that every cell in your body screams out to 
you to let it all go, free yourself, release the veils and unchain 
your soul from the external expectations of who you should 
be. This is your life’s work: to be who you are and to evolve 
into your highest self, perfectly imperfect. You were divinely 
chosen and uniquely created to be here in this moment and to 
deny who you are in your nakedness and authenticity denies 
the brilliance of our creator. There are no mistakes. You are 
not a mistake. You are here for a reason, and this is the moment 
that you uncover and release your irresistible, naked great-
ness and share it with the world. You were born a blazing hot, 
brilliant brand, and it’s time for you to reclaim your power 
and reign as the BOSSLady of your business and brand! 

Did you know that the brand of YOU has an Irresist-
ible Trademark (IT)? You’ve got IT, and why not own it and 
f launt it to be more visible in the marketplace to become a 
brand of choice within your industry? If you want clients and 
customers to see you, hear you and hire you, get ready to 
turn up the volume on the brand of YOU and pulsate with 
passion, power and presence! You are about to discover how 
to infuse the secret psychology of branding into every cell 
of your living brand, soulfully release your BIG WHY to get 
people to buy, and create clamoring client crave by sprin-
kling luscious language into your brand marketing message 
to be more magnetic, memorable and make more money 
just by releasing the uniquely powerful brand of YOU.
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Here Are Ten Irresistible Reasons to Read This Book…
1. Understand branding in a way that’s deliciously digestible 

and easy to implement. 
2. Use the psychology of branding to vibrantly turn up the 

volume on your brand visibility. 
3. Create a pulsating brand that’s not a copy cat but competitor 

proof for more profit. 
4. Uniquely build and cultivate your irresistible client like-

know-trust factor.
5. Find your brand’s sweet-spot and create client CRAVE with it. 
6. Say “Hell Yeah, I’m an expert” and show up like a trailblaz-

ing thought leader.  
7. Be seen, heard and hired as the brand of choice in your industry.
8. Speak to the heart and mind of ideal clients and get 

them to say “yes!”   
9. Make your mark, own it and magnetically stand out 

in the marketplace.
10. Clearly communicate your brand’s transformational value to 

negate price negotiation.

As you digest and savor this book, you’ll notice that I did 
exactly what I am going to ask you to do: to rock your business 
and brand your way. I wrote this book and intentionally broke 
some of the “writing” rules because I want to speak to you, not 
write to you. I want all of your senses to be evoked so you can feel 
me and who I am. I wrote this book my way, with my voice, with 
my Catriceology luscious language and formatted it the way that 
I want you to receive it: clear, honest, raw, real and just how it 
would be if we were speaking to each other face-to-face. I share 
the real me, my struggles, my success, my challenges and my truth 
to model a way of being that I hope you adopt starting right now.



Br a n d Li k e a BOSSLa d y

8

Are You Ready to Be the BOSSLady of Your Brand? 
This book is especially for you if…
• You think you understand branding but want to learn how to 

create, live, embody and communicate your brand in a better, 
bigger, brighter way. 

• You feel like you are struggling to be seen, heard and hired as the 
brand of choice in your industry by potential clients and customers.

•  You’re not real sure about your brand and don’t know how to 
clearly speak to your ideal clients so they buy what you have 
and tell others about your services.  

• You are not getting the attention, clients and business you’d 
like and feel like giving up on your business. 

• You’re hiding and not marketing yourself because you are 
unclear of what you offer and how to promote yourself 
clearly and effectively.

•  You feel like your brand blends in instead of standing out, 
OR you’re not even sure what your brand is and want to be 
more visible in the marketplace. 

•  You’ve got a great product, service or program but don’t know 
how to communicate the transformational value to potential 
clients or why they should say “yes” to you. 

• You are attracting the wrong clients, not getting any clients 
or can’t get potential clients to say “yes” and pay your fees.

• You’re ready to create a brand that packs a power punch of 
passion, value, content and expertise so you can be seen as 
the go-to-expert within your industry. 

• You crave being visible and are ready to say “hell yeah, 
I’m the expert,” claim your spotlight in your industry and 
finally start cashing in.

• You want to break out of the branding box to confidently and 
effortlessly BE irresistible in every aspect of your brand. 

• You desire to be spicy, bold, unique, authentic and fully 
expressed in all forms of your branding. 
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• You are ready to create and release a brand that cannot be 
duplicated or copied because it’s so damn unique. 

• You are ready to monetize your message and use your brand 
to get high paying clients and make more money as the brand 
of YOU.

With every tantalizing turn of the page, you’ll discov-
er all of the above delectableness and more.  The mystery 
about how to understand, develop and market your brand 
ends here in this book. I share the real, raw, naked truth about 
branding in a way that is easily digestible. If you are strug-
gling to understand branding and not leveraging the brand 
of YOU, you’re going to learn that and so much more in 
this book. Each chapter opens with a powerful quote to set 
the tone for the chapter and ends with a Catriceology Brand 
Bite, something you can snack on again and again whenev-
er you need an inspirational boost or a quick tip on how to 
be irresistibly visible in business as the brand of YOU. 

I wrote this book because I turned one of my business 
pains into a passionate purpose. Why? Because I know the power 
in what you are about to experience when you read this book 
and immediately apply the strategies to your business. Failing 
to effectively brand myself and my business years ago was the 
biggest entrepreneurial pain I experienced within my first six 
years of business.  I want to relieve that pain for you and offer 
you some insatiable information that you can devour now and 
savor later. Don’t let this luscious language fool you; what I am 
about to share with you doesn’t just look and sound good… it’s 
damn good. Yes, I said it. I know for sure that you will turn the 
last page in this book and say to yourself, “damn this was good; 
I wish I had known this before.” – I won’t keep you waiting…
Let’s do the damn thing so you can rock the brand of you!  
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“When a company owns one precise thought in the consumer’s 
mind, it sets the context for everything and there should be no dis-
tinction between brand, product, service and experience.”—Mau-

rice Saatchi

I hope you are hungry for success because you are in 
for a decadently delicious treat! I’m about to serve you up the 
recipe for business success, NAKED, straight with no chaser! 
What’s on the menu? A buffet of branding truths and proven 
brand strategies to help YOU become an irresistible brand of 
choice within your industry and the marketplace! By the time 
you finish this book, you’ll understand the power of branding 
YOU, how to make sure your brand is irresistible and how to 
Rock Your Brand Like a BOSSLady to be more magnetic in the 
marketplace and monetize your message while you impact the 
masses! I believe many people are confused about what a brand 
really is, what it means to be a brand and the how to use their 
brand to profit in all areas of their life. This is especially true 
for many entrepreneurs and those who dream of becoming one. 

When I first started my business in 2008, I thought 
brands were only for products in the grocery store or depart-
ment stores. No one taught me that as an entrepreneur I should 
be focused on building a brand for my business and or why 

Chapter  One
Del ic ious Digest ible  Definit ion 

of  a  Brand
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it is essential to business success. Nevertheless, I learned the 
hard way and soon figured out that without a brand I really 
didn’t have a business. I had some success and many failures 
within the first few years of business, and it wasn’t until I 
truly and deeply understood the power of a brand that my 
business success dramatically increased. Prior to that “aha” 
moment and business turn around, there were moments when 
I wanted to throw in the towel and give up. I knew I had a 
big mission in the world, I knew I had something great to 
offer people, but I didn’t know how to communicate it in a 
way that people could understand, crave and say “yes” to.  

You may be surprised to know that it wasn’t that long 
ago when I was ready to give up on my business and walk away 
back to the dreaded job. In fact, it was in early 2012 when I was 
knee deep in the middle of a major life transition. Everything in 
my life and business had been tossed up in the air, and I didn’t 
know what to catch and save or let fall. In one of my “valley” 
moments (dark moments, as I call them) in the shower I asked 
God to just give me one word that would light the path of my 
next business steps. Shockingly, the word “branding,” just like 
that, so clearly dropped into my spirit. I said to myself “brand-
ing? Me offering branding advice to the world; I’m not even 
sure I have a brand.” The truth is I thought I had a brand, but I 
didn’t, and I knew it was time to create one or give up the dream. 

I jumped out of the shower, as I often do when divine 
guidance hits me, like a ton of bricks, and immediately 
immersed myself into every piece of online branding informa-
tion I could get my hands on. I spent the next thirty days on brand 
binge: seeking, devouring, digesting and savoring every single 
nugget of information on branding within my reach. I dug out 
my branding, sales and marketing books and spent many long 
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hours absorbing word after word. I took some online branding 
courses and then decided it was time for the Catriceology brand 
to be resurrected and recreated.  Yes, it was time for me to stop 
“getting ready and take action to make it happen.” I was scared 
as hell because I had two choices: get this right and thrive or 
stay afraid and let the dream die inside. I had come too far 
to give up now and so the rebranding of Catriceology began. 

I had to take a long hard look at my journey up until this 
moment and answer the two biggest questions that are the pulse 
of your brand: who am I and why do I do what I do? Whew! 
Answering these two questions is like being asked how do you 
create world peace, and can you feel me? Trust and believe, I had 
some crazy fear about creating my own brand and then having 
the guts to step out into the world and say “oh, by the way I 
am a branding expert now.” Really. Who was going to take me 
seriously with no previous mention of such experience? Then 
I realized that I could do whatever I wanted to do, however I 
wanted to do it and that I did not need permission or approval 
from the “brand police” (those folks who think they have the 
right to determine what I do and how I show up in the world). 

Here’s the “all-knowing, beautiful power of God’s 
wisdom” – teaching women how to live their truth, be authen-
tic, own and stand in their power, speak their voice and unique-
ly and  boldly make their mark in the world was what I was 
already passionately teaching and speaking about. The simple 
divinity of the powerful word “branding” breathed life into 
what I was already called to do in the world. God knew exact-
ly what I needed, and although I was afraid, I stepped out on 
faith to embark upon a fresh, new journey into the unknown. 

Maybe you’ve heard this before; it’s been said that 
we teach that which we most need to learn or that our pain 
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becomes our purpose. Both of those were true for me; my 
biggest business pain or problem is now my purposeful 
passion. I’ve truly discovered the “secret” that I know for sure, 
without a shadow of a doubt, can transform the way you and 
your business shows up in the world and whether it survives 
or thrives. This “branding” secret is one I refuse to keep to 
myself, and I am convicted and compelled to share it with 
every business owner and aspiring entrepreneur I know. I 
re-created my brand within 30 days, developed a signature 
program called Create Your Irresistible Brand in 30 Days 
and said “YES” to the new and unfamiliar path before me, 
and now it’s time for you to embark upon your own journey. 

Let’s get started with this truth. YOU ARE THE 
BRAND...PERIOD! If you are looking for a way to rebrand or 
reposition your brand, the essence of success is within you. If 
you are considering starting a business, establishing, expand-
ing or revitalizing your brand, it must be released and created 
from the inside out. Your brand is etched in your DNA and right 
smack dab in the trenches of your story, your life…it’s inside 
of you, and it’s time you unleash it unapologetically and flaunt 
it with bold confidence! Before you can do any of this, I want 
to make sure you clearly understand what a brand is; sample 
the Catriceology definition of a brand and see if you like it!

The Catriceology Definition of a Brand

I know, I know… you’ve heard many definitions of a 
brand, and you might have your own floating around in your 
mind somewhere. After working with hundreds of coaching 
clients, it still amazes me how many do not really understand 
what a brand is. One of the first things I do when starting a 
new partnership with a branding client is ask them to share 
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their definition of a brand. Nine times out of ten, I usually get 
some answer that includes a logo, a website, fonts, colors or 
something externally visual. While these are part of a brand, 
they are not the brand itself; they are a visual manifestation of 
what I call the soul of your brand. When I share the Catriceolo-
gy definition of a brand with clients, I can sense the light bulbs 
of enlightenment popping on and like fireworks…now we’ve 
got action! Many of them say, “Catrice this makes total sense. 
I can digest that and now deeply understand what a brand is 
all about.” Maybe you, too, are really craving to know what the 

buzz about branding is all about. Well, you are about to find out!  

“A brand is an experiential relationship with your clients that’s 
deeply anchored in your core values, that directly and indirectly 
tells what they can expect to experience every time they engage 
with you as a result of who you are, what you believe in, what  you 

stand for and why you do what you do.” --Catriceology 

People buy into you before they show any interest in 
what you are selling. What they are really buying into is the core 
values you stand for and communicate verbally and in written 
form. They also buy into your BIG WHY before they take inter-
est in your products or services. In other words, they are buying 
into the passionate reasons you sell what you sell or offer what 
you offer. The Brandology behind it all is that unconscious-
ly consumers are buying into a perception of who they believe 
you are, whether or not your values line up with theirs, and the 
promise of what your brand says it’s going to offer: the experience. 

Think about it. Fonts, logos and colors alone cannot 
speak that kind of message to your ideal potential clients 
- only you can. So if you are focused on the external part of 
your brand right now, I suggest you take several steps back 
and make sure you can answer the following questions with 
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clarity, conviction and confidence: Who are you? What do 
you stand for (core values)? What’s your BIG WHY? And, 
what is the underlying irresistible promise behind everything 
you create, promote, market and sell? If you don’t know the 
answers to these questions, it’s time you do and deeply under-
stand why this is so critical to branding and marketing success.  

Why should you have an irresistible brand? 

A brand serves many functions, but one of the main 
reasons you need to consciously brand yourself is to be distinc-
tively recognized within society and the marketplace for who 
you are, what you believe in and the value, contribution and 
transformation you provide to others. It’s not enough to just be or 
create a brand; you’ve got to be an irresistible brand. An irresist-
ible brand is one that is meaningful, magnetic, memorable and 
easily monetized because it stimulates the heart and mind of 
your potential clients, inspiring them to take action. That means 
it speaks to them at an unconscious and conscious cellular level 
in a way that makes them attracted to you without them really 
understanding why. Well, yes, that’s what being irresistible is 
all about! That’s what I call The Secret Psychology of Branding. 

What does an irresistible brand do for you and 
your bottom line? 

There are so many delicious benefits of creating and 
embodying an irresistible brand, and throughout the upcoming 
chapters you’ll learn every reason possible, but for now. Let’s 
start with the top ten benefits of being an irresistible brand:

1.  Positions you as an expert who is the best at what you do even when 
there are others in your industry that do or offer something similar. 
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2. Allows you to attract more clients who have the motivation, 
passion, energy and personality you desire. This means you 
ONLY work with clients you CRAVE. 

3. Boosts your confidence in charging your worth, asking for it and 
receiving it because you know what you offer is one of a kind. 

4. Expands your connections, improves collaboration and increas-
es cash flow. When your brand vibrates and pulsates with 
irresistibleness, people want to taste your flavor and share it. 

5. Gives you the perfect on-brand language and messaging to 
clearly speak to your ideal clients. 

6. Eliminates the imposter syndrome allowing you to be and 
live your brand 24/7 with ease and grace. 

7. Easily and more effectively helps you market and promote your 
services to an exact group of people who want what you have. 

8. Eliminates the struggle of trying to be seen, heard, sought after 
and hired. Your ideal clients want to gobble up your secret sauce. 

9. Makes you more magnetic in the marketplace because your 
brand messaging is attractively memorable. 

10. Allows you to deeply and truly know and believe there is no 
competition because your brand is as unique as your fingerprint. 

Who wouldn’t want all of this? You become an expert in 
your industry who easily attracts clients you crave, you charge 
what you are worth and get it, you get more clients and connec-
tions, people clamor to work with and collaborate with you, 
you know exactly how to speak to and market your products, 
you don’t have to try to be anyone but you, you have more 
visibility and get hired more often, you make your mark in the 
marketplace, monetize your brand message and there’s no one 
to compete with. I’d say that’s pretty damn sweet, wouldn’t 
you? Let me tell you that all of the above is possible when 
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you create your irresistible brand from the inside out and then 
rock it like a BOSSLady; you’ll learn more about that soon. 

Regardless of where you are in your brand building 
journey, your brand needs to be a top priority and focus. It’s 
your number one personal and professional asset, so you 
must invest your time, energy, money, resources and passion 
into building a strong, relevant and distinctive brand. I know 
firsthand what happens when you become externally focused 
on building your business and what happens when you do 
not have a clear, strong, pulsating brand. Simply put, you’ve 
got to become your own brand expert and brand ambassa-
dor. You should know your brand and the psychology behind 
it better than anyone else. Absolutely no one can champion 
the brand of YOU like you! Branding like a BOSSLady takes 
courage. Are you ready to step into the marketplace and shine 
as the irresistible brand of YOU? Ready or not…here we go!

 BOSSLady Branding Bite: Your brand is only as power-
ful as you believe you are. It’s only as fabulous as you 
believe you are. It’s only as successful as you believe 
you are. YOU ARE the brand, so believe in you, your 
gifts, your services and your offerings. BELIEVE in the 

healing, empowerment and transformation your brand provides 
your clients. If you don’t believe it, your clients won’t either. 
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Brand “Aha” Notes


