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Next EMP Power Event  
on Tuesday, February 23rd at 

6:30pm 

Courtyard Marriott Hotel 
Old Pasadena, CA 

Featured Presentation: 

10 Creative Ways to 
Raise Your Prices 

PLUS: More moneymaking 
BIG ideas, tools, and resources 
and workshops to help you be 

your best! 
Get more info and Register at 

www.RegisterPasadena.com  

ENHANCE [Your] Marketing Performance 
“EMP is ‘The Place’ In the Los Angeles Area Where Entrepreneurs and 

Professionals Seeking Fast & Dramatic Growth, Greater Control, 

Independence, and Security, Com e Together  on a Monthly Basis.” 
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Inspirational Quotes 

If You Weren’t At Our January 2016 EMP 

Power Event, Here’s What You Missed: 

Members Share Their BIG Successes; Six 
Things to Do to Brand Yourself; The 
Difference Between Marketing vs. A 
Marketing System; Top 10 Reasons to 
Become an Author; Four Instant Leverage 
Points for Your Business; And, Much, Much 
More! 

In the words of Elvis Presley, 

“Viva...Las Vegas!” 

Well, I just spent the last week in Las Vegas at 

The World of Concrete trade show assisting 

EMP Mastermind Member and Private Client 

Les Connard generate interest and qualified 

leads for his concrete washout solutions 

business… and I’ve got to tell you, there are 

multiple lessons to be learned from my time 

spent with Les at our booth. I’d like to share a 

few of them with you now in the form of 

observations: 

Observation: Not all prospects should 

be treated equally. 

I’ve taught this for a long time, but it became 

extremely evident during our time at the trade 

show.  As attendees walked by our booth, we 

asked a simple question: “Do you handle 

washout water?” 

That got the attention of most, but the 

answers were different. One answer might be, 

“No, but we should be.” Another answer 

might be, “Yes, but we need to improve how 

we do it.” Another answer might be, “Nope. 

We don’t have to YET” (meaning that the EPA 

hasn’t fined them yet).  

I’ve told Les many times that our best new 

client is going to be the one who ALREADY 

uses a system, but needs to improve upon it. 

My reasoning is, we don’t have to convince 

them that they need our product. They know 

it already. 

If we spend minutes convincing someone that 

they SHOULD be using a reliable washout 

system so as to not POISON THE EARTH, 

well, good luck to us.  They have to be 

concerned about it already.  

So, the lesson here is, help people who are 

already searching for a solution to the 

problem you can solve. Don’t try to 

convince people who don’t care. 

I learned this lesson early from Dan 

Kennedy and it is one of the driving forces 

that helped me go from “struggling 

consultant” to “[Former] struggling 

consultant. 

Observation by way of a question: 

How truly committed are you to 

making your entrepreneurial dreams 

come true? 

You may know Les from our monthly EMP 

Power Events, but have you ever really 

talked to him about his business? Have you 

heard the passion in his voice? Do you 

know what he does every single day to 

make his dream come true? How many 

hours he works every day?  

Les is constantly innovating to find the best 

solution for his clients. He is taking orders 

by phone. He attends several trade shows a 

year to meet new prospects and see long-

time clients. He works with his welder and 

roto-molder to put his products together. 

He is often on the road for days at a time 

“I Will 
Succeed!” 
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Who Else Wants a Dynamic 
and Relevant Expert Speaker 

for Your Next Business or 
Professional Meeting? 

Craig has spoken to groups all around the country for 
Junior Chamber International and has also spoken on the 
same stages with other business greats including Small 
Business Marketing Guru Bill Glazer, Celebrity PR Expert 
and Best-Selling Author of 19 books Michael Levine, 
Author/Speaker/“Icon Builder” David T. Fagan, and ‘The 
Newsletter Guru’ Jim Palmer, just to name a few.  

Craig’s entrepreneurial, big profit, business-enhancement 
message is sure to get your small business or professional 
audience up on their feet and taking profitable action. 

Some Titles Include: 
 How to Magnetically ATTRACT All the New Customers 

You Want Every Month 

 Seven Instant Business BOOSTERS for Increased 
Growth and Profit Now 

 10 BIG Marketing MISTAKES Nearly Every Business 
Makes… And How to Fix Them Immediately! 

 
To book Craig for your event, please 
contact our office at 626-219-2726 or 

email at Craig@EMPResults.com  

EMP News—Continued from Page 1 

showing his products to current and future clients. (I was on the road 

for 4 days with him back in November.) He is there to ship his products 

(they are big, and not easy to ship). He works long days and sometimes 

long nights to make his dream come true. 

And, if you don’t know Les, as well as being passionate about his 

dreams, he is passionately interested in helping his friends, family, and 

others reach their dreams. Les is a wonderful man and great example of 

doing whatever it takes to reach your dreams. Talk to Les  at one of our 

next EMP events. 

Observation: Differentiate through dramatic demonstration 

At The World of Concrete trade show we not only had a big screen TV 

playing different videos of Les’ products being used in action, but we 

also had the products right there  in the booth with us. Some of them 

are very big! :)  

Les has a partner-product that both separates high pH water from 

concrete solids, and another one that dries it all up so it can be disposed 

easily. When you show that to a prospect, it blows them away.  

None of Les’ competitors are doing that. Les isn’t just supplying them a 

new washout bin or truck-mounted system. He’s also solving the 

problem of “what to do with the high pH water” - and he does it in a 

dramatic way. 

How can you demonstrate how your product/service/or 

expertise can solve a problem in a really powerful and 

dramatic way? 

This is a really powerful way to show PROOF that your ‘thing’ really 

works and that it will work for them.  

These are  just a few of the observations you can benefit from because of 

my time with Les Connard. With a some focus and creativity you should 

be able to apply these  ideas and concepts to your business and make it 

even better and profitable than it already is. I want that for you. 

Discover MORE brilliant ideas to ENHANCE your 

income, and improve your personal & business 

life using effective and proven EMP marketing 

strategies! 

Join us on Tuesday evening, February 23rd  in Pasadena 

for our EMP Power Event at the Courtyard Marriott in Old 

Pasadena. REGISTER today at:  

www.RegisterPasadena.com   

 

 

That's it for this issue. If you need a little help or guidance on strategy and/or 

implementation, please be sure to call my office at (626) 219-2726—or—send me 

an email at Craig@EMPResults.com.  - ‘No BS’ Craig  

About 

Marketing Performance Strategist  
Craig Valine 

Craig Valine (aka ‘No BS’ Craig) is a Marketing 
Performance Strategist and Founder of EMP 
(Enhanced Marketing Performance) in 

Pasadena, CA (formerly LA Area GKIC). 

Craig helps entrepreneurial businesses and professionals in the 
Los Angeles Area get better results and make more money 
through better, more effective and strategic marketing decisions.  

As well as running his EMP Power Events each month in 
Pasadena, Craig also facilitates his Advanced Marketing 
Mastermind designed for serious entrepreneurs, provides expert 
coaching, and works with a small group of Private Consulting 
Clients. If you would like more information on how to work with 
Craig, please send an email to Info@EMPResults.com  
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“Two Heads Are Better Than One.” 
Better yet… 
When you bring several smart entrepreneurial minds together 
and they are working on a common goal, a synergy happens 
within the group that could not happen with one person by 
his or herself. 

That’s the power of the mastermind and throughout the ages, 
smart men and women have joined together for common goal 
of helping one another achieve their goals. 

Great business leaders like Henry Ford, Thomas Edison and 
Harvey Firestone relied on the power of the mastermind to do 
amazing things and lay the foundation for unprecedented 
progress and growth in the United States in the 20th century. 

In his ground-breaking book, Think and Growth Rich, author 
Napoleon Hill identified the mastermind as one of 13 
universal success principles all great leaders followed. 
According to Hill, a mastermind group is the coordination of 
knowledge and effort of a group, who work toward a definite 
purpose, in the spirit of harmony. 

Study any successful entrepreneur and you’ll see they all 
relied on the power of the mastermind to achieve and succeed 
way beyond what they could have done on their own. 

What Hill did not address was how to get smart people 
together to benefit from the mastermind, which is the 
challenge we all face.  Putting together a properly designed 
mastermind group is not a simple task. 

Since 1997, I’ve been helping business owners, entrepreneurs, 
and professionals create their own success and achievements 
and over the years I’ve built three successful marketing-
oriented mastermind groups. If you’re looking for such a 
group, I invite you to learn more about my elite masterminds 
and what they can do for you and your business. 

www.EMPMastermind.com 

7 Secret Benefits of 
Producing A Monthly  
Customer Newsletter 

1. Newsletters help KEEP customers 

2. Newsletters help GET customers 

3. Newsletters help BUILD credibility 

4. Newsletters help you STAND OUT from your 
competition 

5. Newsletters are an excellent way to enhance your 
REPUTATION as an expert in your industry 

6. Newsletters help build your BRAND 

7. Newsletters have a longer SHELF LIFE than other 
types of marketing 

Marketing guru Dan Kennedy says, “Nothing, and I 

mean nothing, keeps an ‘Iron Fence’ around your herd 

like a regular monthly customer newsletter.”  WHY? 

Get Help With Your Monthly Newsletter: 

www.CraigsNewsletters.com 

Marketing Essentials  

with ‘No BS’ Craig Valine 

Here’s a quick summary review of an important Valine-

style marketing strategy. This month, a ‘Essentials’ 

example and short list, about The Robert Collier 

Principle. You’ll se this principle referred to by name 

often, and may not be familiar with it, so hear it goes. 

Robert Collier was a brilliant ad man and copywriter 

from the 1930’s, who advocated writing copy so as to 

“enter the conversation already occurring in the 

prospect’s mind.” Everybody talks to themselves. 

Everybody has a few things they’re very aware of, their 

current thoughts are dominated by, that they’re 

thinking about. When you connect to those existent 

thoughts (rather than arriving and abruptly trying to 

change the subject), you get a better response. So here 

are the basic opportunities to use the Collier Principle: 

 INDUSTRY NEWS:  If you are selling B2B, 
then whatever industry or profession your prospect 
is in, there IS current news. 

 CELEBRITY NEWS: Every CEO and every 
street sweeper is on top of celebrity news. We live in 
a celebrity dominated culture. I remember back in 
2008, GKIC went to great lengths to get Gene 
Simmons from KISS to speak at their 
SuperConference. (I was there! And, I got a picture 
with him.) He has something valuable and 
provocative to say. But, also because he has his own 
reality show on A&E, has appeared on Celebrity 
Apprentice, and is a famous star. But you don’t have 
to pay anything to talk about and write abo9ut 
celebrities? You can even use dead celebrities—
anniversary of Elvis’ death and Elvis’ birthdays are 
always made much of in the media, there fore use as 
your imagination allows. 

 SPORTS NEWS: If m arketing to m en, it ’s a 
safe bet the majority are talking sports. 

 POLITICAL NEWS: Right now , for  example, 
the Presidential race is heating up big-time! 

 SEASONS & HOLIDAYS: The calendar  
should be your greatest ally. 

 BREAKING NEWS: You have instant 
communication technology: email, fax, voice 
broadcast, etc. use it! Immediately commenting on 
news or events relevant to your clientele is a great 
way of making yourself relevant and interesting to 
them. 

References: The Robert Collier Letter Book by Robert 
Collier, Ultimate Marketing Plan by Dan Kennedy—
chapter on holidays and seasons. 
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First Class 

Recommended Reading 

Positive results and 
transformation have 
never been easier than 
with the contents of this 
book. The co-authors are 
true industry experts. 
Together they have 
appeared on every major 
media outlet in the 
country. Whether you 
want more 
transformation in your 
personal life or better 
results in your business, 
this is the book for you. 
Every chapter is from a 
different author 
(Including ‘No BS’ Craig 
Valine) and is a quick and easy read guaranteed to have 

Get Your Copy at  

Amazon.com 

Challenge Your Mind! 
Keep your mind sharp! Take a few moments and 

see if you can get out of this month’s maze. :) 


