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APPROPRIATE MEDIA USAGE FOR LOGO

PRINT MEDIA

The Gate
Postcards
Flyer
Brochure
Ministry Booklets
Interior Signage
Exterior Signage
Name tags
Forms
Posters
Letterhead/Envelopes
Business Cards
Photography
Newspaper Advertising
Magazine Advertising
Outdoor Advertising
News releases (to newpapers/newsletters, magazines, and other periodicals)

ELECTRONIC MEDIA

Digital Signage
Stand Alone Video
Television Paid advertising
News releases (television stations)
Paid Advertising
Press releases (radio stations)
Church website
E-mail
Video/Audio
Worship Service Announcement
Life Group Announcements
Other Live Announcements (meetings, conferences, etc.)
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REQUESTING SERVICES

How to Request Services

Proactive Service

The Communications Ministry strives to be proactive in our service.  We try to keep our antenna up, anticipating and plan-
ning promotion of major ministry events and emphases in our periodicals.

As  much as we try to stay informed, however, nobody knows your ministry and your needs like you.  So we depend on you to 
let us know when you need services.  

1.  Determine your objectives, then your needs.
Give some thought to what you are trying to accomplish and what the desired strategies are to achieve your objectives.  Deter-
mine your communications needs; feel free to ask us for ideas.  For major events, you may want to schedule a meeting with the 
Director of Communications to develop a detailed Communications Plan. 

2. Consult with Communications.
Often, we will have questions and will call you to discuss the details of your request.  Please try to give us all the information 
you think we will need.  

3. Proof and/or approve your job.
For requests in which you request a proof, you will receive a proof for you to examine and approve.  It will contain a deadline 
for when we need your approval in order to fulfill your request on time.

4. Give us feedback after your job is done.
We live on information.  Hindsight is the most valuable kind, yet often the most neglected.  Most jobs come back around year 
after year, so we welcome constructive critisim that will help us next time.  (Encouragement doesn’t hurt, either.)
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How to Help Us Serve You Better

Communications strives to give you what you need, when you need it, and with a high level of quality that reflects our church 
and your ministry.  As partners in your ministry, here are some things you can do to help us help you.

The Law of the Unattainable Triad
1. Fast
2. Cheap
3. Good

You can’t have all three.  This law is a basic principle of any economic system that operates with limited resources.  Yes, we 
serve an unlimited God.  We depend on Him and do everything we can to give you high quality work in a timely, 
cost-effective manner.  And He often does miracles!  But He expects us to be wise and reasonable stewards of all the resources 
(human, financial, time) He entrusts to us.

If you want it cheap and fast, you sacrifice quality.
Quality is one element with which we don’t like to negotiate.  The good name of our Lord and our church is too valuable to 
mar with quality that’s under par.  Ordinarily, the only aspect of quality that is negotiable is the level of production 
values-photocopier, 1-color, 2-color or 4-color printing.

If you want it high quality and cheap, you must plan further ahead.

This is the proverbial Cadillac taste on a Volkswagen budget.  We can sometimes give you a better looking piece 
without spending a lot more money if we have plenty of time to work on it.  Of course, we cannot alwasy work 
miracles!

If you want it fast and high quality, you will pay more.

This is another common demand.  But the reality is “time is money,” and you have to pay for conveinence and 
time-savings.  That’s why bread costs more at the convenience store than at the supermarket.  We realize that last 
minute requests are often beyond our control.  Please try to do as much advance planning as you can, and we’ll be in 
a better postition to help you with genuine emergencies.
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LOGO - CORRECT USE

Shown on pg. 9 are acceptable versions of the Crossgate Church logo.

The type and symbol should never be separated when using the logo.  They should always be reproduced together in the 
same arrangement.  The positioning, proportions and color arrangement should also never change.  The symbol can be used 
separately as a design element in either its positive or reversed on a dark background.  In external communications, always 
make sure the logo is properly displayed.

SPACING AND POSITIONING

It is important to allow adequate space around the logo to make sure that it is displayed clearly and distinctly in any 
application.  The illustration above right shows the minimum recommended space that should surround the logo.
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3 colors

Pantone® 3005 (dark blue)
Pantone® 2995 (light blue)
Pantone® Cool Gray 11

1 color solid -
black or accepted Pantone® color

1 color reversed white out of a dark background

Secondary logo arrangement for use when necessary

LOGO - CORRECT USE
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LOGO - INCORRECT USE

Below are a few examples of how to use the logo and how not to use the logo.  It is acceptable to use the logo in 
it original size, format, and resolution.  It is unacceptable to stretch the logo out of proportion, either vertically or 
horizontally.  It is also unacceptable to use a low resolution logo, use unauthorized color combinations or arrange 
wording and symbol in any arrangement not authorized.

ACCEPTABLE UNACCEPTABLE
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FONTS

The font used in the Crossgate Church logo is CartoGothic Std.

The primary fonts to used in all Crossgate Church communications are CartoGothic Std, Adobe Garmond, Helvetica Neue 
Roman or Myriad.

PRIMARY FONTS

CartoGothic Std
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Adobe Garmond
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Helvetica Neue Roman
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Myriad 
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
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