PUBLIC AWARENESS

[bookmark: _GoBack]SLIDE 1 – Cover Slide
Hold here until the presenter introduces themselves 
Advance to slide 2
SLIDE 2 – Club Responsibility
The clubs drive the public awareness of the organization. 
· Participate in and promote our brand-unifying Dream Programs
· Use PR resources to conduct locally appropriate marketing activities
· Implement SIA’s visual identity, including using the S logo
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SLIDE 3 – Consistent Visual Identity
As we prepare for our 100th anniversary, the federation board is working to revitalize our brand image, which is an important step in building our global recognition. To improve our brand image globally, the SIA board has changed its policy for using the logo and emblem. The SIA board decided at its January 2017 board meeting that SIA will no longer use the SI emblem.
Why is this?
Having a consistent visual identity is essential to successful branding efforts, which affects SIA’s ability to increase our recognition, recruit members and fundraise outside our organization. During the 2003-2004 club year, SIA made the decision to move away from using the SI emblem. YES—SIA decided to stop using the emblem 15 years ago. Several marketing firms had advised us that the SI emblem is viewed as old fashioned and culturally insensitive (white woman with upraised arms). Many have embraced the “S” logo, but some regions, clubs and members still use the SI emblem as their main visual identifier—even though it’s been 15 years since we adopted a new logo.
The SIA board will allow a transition period through December 31, 2019, which is just a little over a year away. We want to celebrate our federation’s unity and introduce our unified brand image in sync with our 100th anniversary. 
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SLIDE 4 – Support Mission/Focus on Dream Programs
FOCUS ON DREAM PROGRAMS. Clubs can help cultivate the Soroptimist brand by participating in and promoting the Live Your Dream Awards and Dream It, Be It: Career Support for Girls programs. 
Advance to slide 5
SLIDE 5 – Improving Social Media Presence
· Celebrate your members’ personal accomplishments and birthdays. Be sure to tag them in your posts. This will help to reach their network of friends that may not already be aware of Soroptimist. 
· Celebrate your club’s anniversary
· Highlight your club’s events and success stories
· Feel free to share other clubs’ posts on your page, but be sure to tag them.  You may find they’ll return the favor. 
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SLIDE 6 – What Hashtags Should I Use
Hashtags – by now most everyone knows about hashtags and their purpose. As one of our past Keynote Speakers said, hashtags are social media’s Dewey decimal system.
Here are some hashtags you can use for anything you post leading up to, during, or after our Fall Meetings, Spring Conferences, etc. It will categorize them for easy searching.
Along with these hashtags, our SIA President has started a social media campaign for our Dream Program activities. Using #SoroptimistSpotlight will help SIA find posts related to those activities and post on their FB page. 
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SLIDE 7 – Themed Post Challenges
Post 1-2 posts a day – check your FB analytics to see which times of the day get the most engagement. Use graphics whenever possible. Graphics and videos get the most engagements, but keep it as unique as possible. Sharing posts without making them unique to your page decreases their visibility. 
· Mondays – post an encouraging post or story about your club, club member, or grab content from SIA’s FB page. 
· Tuesday – post tips on where to find information about Soroptimist and/or the Dream Programs
· Wednesday – post pictures of your members wearing Soroptimist pins or Soropti-wear clothing
· Thursday – post historical pictures of your clubs or Soroptimist
· Friday – post pictures of fun events that are coming up or fun things to do as a Soroptimist
· Saturday – post pictures of your service projects, current or past
· Sunday – post whatever creative ideas your club has in the works
You get the idea. There are a lot of resources for content ideas. Check out SIA’s YouTube Channel for videos to share. Don’t have enough time to search for content? Share the opportunity among the members of your club. Keep in mind that posts can be scheduled ahead of time through your FB page. If your members are not yet savvy on social media, but you are, maybe make that a meeting program and teach them how to maneuver through FB or Instagram. 
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SLIDE 8 – Resources – END
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