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The editorial content is valuable
information but as always you
should do your own due diligence
and evaluation. The content is
meant to be for informational
purposes only and does NOT
warrant an endorsement by the
Texas Professional Insurance
Agents in any form or fashion.

Agenda at a Glance
Thursday, May 17th
9:00 a.m. - 12:00 p.m.

4 hours Flood Insurance CE by
Hartford Flood

2 hours Super Sales CE by
AmWins Specialty Auto

April 2012

5 hour County Mutual Pre-
Licensing Course by Tejas
Seguros

Non-CE Internet Marketing &
Social Media by The Agency
Advantage

12:00 p.m. - 3:00 p.m.
Dutch Treat Lunch & Trade Fair
3:00 p.m. - 5:00 p.m.

Flood Insurance CE by Hartford
Flood continues

2 hour Agency Management CE by
AmWins Specialty Auto

County Mutual Pre-Licensing
Course by Tejas Seguros wrap-up

Non-CE Internet Marketing &
Social Media by The Agency
Advantage

5:00 p.m. - 7:00 p.m.

Welcome Reception on Waco
Suspension Bridge
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Friday, May 18th
9:00 a.m. - 12:00 p.m.

3 hours Sell Out Ethics CE by
Infinity Insurance

5 hr County Mutual Pre-Licensing
Course by Endeavor General
Agency

Non-CE Internet Marketing &
Social Media by The Agency
Advantage

12:00 p.m. - 3:00 p.m.
Dutch Treat Lunch & Trade Fair
3:00 p.m. - 5:00 p.m.

County Mutual Pre-Licensing
Course by Endeavor General
Agency wrap-up

Non-CE Internet Marketing &
Social Media by The Agency
Advantage

3:00 p.m. - 6:00 p.m.

3 hour Extreme Makeover: Agency
Edition CE by Infinity Insurance

More info at www.PIATX.org


http://www.piatx.org/

Save the Date! Texas PIA Insurance Expo at Waco Convention Center on May 17-18. Info at www.PIATX.org

Use the clues below to complete this wild weather crossword puzzle.

Know Your Stuff® - Home
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Inventory, the Insurance
Information Institute's free online
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home inventory software. This

application makes creating

and updating your home inventory easy and
efficient. And with our free, secure online storage
you will have access to your inventory anywhere,
any time. You never know when a disaster may

BE

strike, but you can be prepared with an up-to-
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Across
1. A hurricane that forms in the 1. Another word for tornado
Pacific Ocean 3. A result of little or no rain
2. A mass of tiny drops of water in the sky 4. These lumps of ice can be as big as
5. Water that freezes on the ground baseballs
in a storm 6. A cloud at ground level
10. The bright flash of light during 7. The wind that blows over the Indian

a thunderstorm

Ak ;hugc storm that forms oyer 8. When this erupts it can change the
coccn weather all over the world
13. A violent storm with swirling, 3 A
funnelshaped winds 9. Dust devils usually start here

14. Frozen water vapor that falls to
carth as flakes

15. The center of a hurricane

Homeowners Unprepared for Weather

It may be too soon to tell what the insured losses will
be from the devastating weather-related storms in 2012,
but the thousands of homeowners and business owners
affected by the storms might tell you that they wished
they had created an inventory of their possessions.

According to the National Association of Insurance
Commissioners (NAIC), more than half of Americans
don't have a home inventory of their possessions,
creating the possibility that they have inadequate home
insurance coverage in case of a property claim.

The survey, conducted in February 2012, revealed 59
percent of consumers have not made a list or inventory
of their possessions. Of those individuals with a home
inventory, 48 percent do not have receipts; 27 percent
do not have photos of their property; and 28 percent do
not have a back-up copy of the inventory outside the
home. Additionally, 59 percent of people with inventories
have not updated their inventories in more than a year,
meaning new purchases and gifts may not be covered.

Herebs free software that

Ocean and Southeast Asia

12. Water drops that fall to earth

date home inventory.
[: www.KnowYourStuff.com

Flood Insurance CE

According to the Federal
Emergency Management
Agency (FEMA), floods result in
THE over $1 billion of property
HARTFORD damage each year. Yet two-
thirds of Americans living in heavy flood zones
don't have the insurance to handle it and
homeowners insurance doesn't cover flooding.

We will have a 4 hour Hartford Flood
Insurance CE available on Thursday, May 17" at
Texas PIA Insurance Expo in Waco, TX.

PIA members mat attend for free. Non-PIA
members can get a 50% off registration discount
code from Hartford reps.

More info at www.PIATX.org
County Mutual Pre-Licensing Courses

Aggressive Insurance’

Aggressive Insurance Reps will be staffing the
Registration Desk at Texas PIA Insurance Expo on May
177 18 in Waco, TX.

Everyone is invited to their 5 hour County Mutual Pre-
Licensing seminar on Thursday, May 17" at Texas PIA
Insurance Expo.

PIA members may attend for free. Non-PIA members
can contact Aggressive Insurance Reps for a special
50% off registration discount code.

Chuck McMillan of Endeavor @&
General Agency, LLC will be 4/’,\'
teaching his 5 hour County Mutual
Pre- L|censmg seminar on Friday, ENDEAVOR
May 18™ at Texas PIA Insurance
Expo.

Everyone is invited.

you consi

recommending to your homeowner P}f\mprgbﬁrw@qyettgndfohfrgq]Nogﬁl@g]embers

policyholders:

April 2012
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can contact Chuck McMillian at 972-935-1233 or e-mail
to cmcmillan@endeavorga.com for a special 50% off
registration discount code.

More info at www.PIATX.org


http://www.knowyourstuff.com/
http://www.piatx.org/
mailto:cmcmillan@endeavorga.com
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ATTENTION INDEPENDENT
AGENTS!

Come one ... Come all! Join your peers at the
Texas PIA Insurance Expo at Waco Convention
Center on May 17 - 18, 2012.

Join fellow Texas Insurance Professionals at the
PIA Expo for:

*» Seminars & C.E. Classes from Infinity

* Free Trade Fair

* Party on Waco Suspension Bridge

* And more!

Be sure to stop by the Infinity booth and see how to
generate more leads by offering our FREE Infinity
DriversClub® Membership. Hope to see you there!

Friday, May 18th

3 hours General P&C CE:

. »
'1‘ local Extreme Makeover - Agéency Edition
O — | /oents "I N FI N ITY 3 hours Ethics CE: Sell Out!

PROFESSIONAL | Serving

INSURANCE IAAcin_S!rget Auto Insurance Attendees can get a 50% discount when they register online at
AGENTS merica http:// piatx12-agent.eventbrite.com if they use the special
eddie@piatx.org * www.PIATX.org promotional code INFINITY.

April 2012 Page 4 of 40 More info at www.PIATX.org
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V24
s Internal Revenue Service

The Art of the Deduction

Even with all the changes in credits
and deductions for 2011, small-business
owners should take every legal deduction

THE SHREDDER

Ayoung engineer was leaving the office at 545
p.m. when he found the CEO standing in front of a
shredder with a piece of paper in his hand

*Listen,” said the CEQ, "this is a very sensitive and
important document, and my secretary is not
here. Can you make this thing work?*

*Certainly," said the young engineer
He turned on the machine, nserted the
paper, and pressed the start button

"Excellent, excellent!” said the CEQ
as his paper disappeared inside the
machine, *| just need one copy *

Lesson: Never, never, ever assume
that your boss knows what he's doing

available. Sometimes the most common
deductions for small business owners are overlooked.

Home Office: Generally, the amount you can deduct
depends on the percentage of your home used for
business. Measure your home office and divide by the
square footage of your home. Use that percentage to
calculate what portion of home-related costs, such as
rent, utilities and insurance, you can claim as business
expenses.

The deduction for certain expenses will be limited if
your gross income is less than your total business
expenses.

Insurance Premiums: Self-employed entrepreneurs
who pay for their own medical, dental and qualifying
long-term care insurance premiums can deduct 100% of
the costs as long as the deduction is not more than the
businessd net profit
other coverages that are necessary for the business also
are deductible. But premiums for life insurance policies
where you are the beneficiary or loss-of-earnings and
business interruption insurance are not deductible.

Professional Fees: You can deduct fees you pay
professionals for services related to your business so
fees paid to attorneys for legal advice and to
accountants for tax advice are deductible.

However, fees paid to professionals when you
acquire a business asset are added to the tax basis of
your business and are not deductible.

April 2012 Page 8 of 40

Auto Expenses: Keep good records of mileage, tolls
and parking costs of your business travel. You have to
choose between two methods of deducting auto
expenses: You can take the standard mileage rate,
which is calculated by the IRS roughly every six months,
or deduct your actual expenses for auto-related items,
which include gas, repairs and insurance.

Travel, Meals, Gifts and Entertainment: As with
auto expenses, it is important to keep detailed records
that show travel, meals and entertainment are necessary
for your business. To expense travel, you must be away
from your regular place of business substantially longer

than an ordinary dayoés work
to meet the demands of you
Travel expenses can include shipping costs for

Pr e mi u mpesentatipn materigly, follsjandyparking feas asawelt as

taxi fares. Unlike travel expenses, you can deduct only
half the cost of business meals.

Business expenses you C
membership dues to athletic, dinner and social clubs,
federal income tax payments, lobbying expenses and
political contributions.

Banks: Businesses conducting credit card, debit card
or gift card transactions should be careful that the gross
receipts they report to the IRS tracks closely with the
data the agency has.

More info at www.PIATX.org
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Protect Your Customers

Agents.FloodSmart.gov

Protect Your Customers from Early Spring Flooding Risks

While March brings the promise of warmer weather
and longer days, many communities still face the risk of
flooding. Just four years ago, early spring storms swept
through almost every state from Pennsylvania to Texas,
causing flooding in most. In Missouri, paid losses
reached over $13 million and policyholders in Texas filed
over 3,000 paid losses totaling more than $127 million

In 2009, counties throughout North Dakota and
Minnesota also experienced severe late winter/early
spring flooding. A combination of a cold winter, resulting
in frozen grounds, coupled with snow melt and heavy
rains, raised the Red River to over 20 feet in most places
before cresting. This caused over $9 million in damages
throughout 42 counties and on two Indian reservations,
despite preemptive measures, such as sandbagging,
taken by several communities.

In 2010, most of the country experienced a wetter-
than-normal winter followed by heavy spring rains that
caused flooding. The Red River in the Midwest rose to
almost 40 feet before cresting. Red River spring flooding
has become common enough for insurance agent
James Bierschbach of Minot, North Dakota to caution
t hat i f At he river rises
Today, James promotes the importance of flood
insurance to every potential customer.

When the storms hit Massachusetts and Rhode
Island, the frozen ground made absorption difficult.
Heavy rains began on March 12, drenching most of the
eastern portion of Massachusetts. The rain was
relentless for days, shattering previous rainfall records
and resulting in a federally declared disaster.

Recovering from such devastation is lengthy and
difficult, particularly for those without flood insurance.
According to FEMA  records, nearly 7,000
Massachusetts residences were impacted by the 2010
floods and 422 experienced major damage.

April 2012
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In addition, over $27 million in total individual
assistance was provided, most of it in the form of loans
that have to be repaid along with any existing
mortgages. Sadly, even after these floods and
subsequent flooding from other storms such as
Hurricane Irene, out of nearly three million households
only about 55,800 polices are in force (November 30,
2011).

Incidents like these should remind agents to make
sure their customers understand flood risks before an
event happens. Janet Buckley of Harrington Insurance

Agency in North Andover, Massachusetts always
reminds potenti al and existi
happen anywher e, even if you
[ high risk] fl ood zoneoadiveJ an

clientele who ask about flood insurance when obtaining
a homeownerdéds policy and

Either way, everyone she meets with walks away with an
awareness of their flood risk and insurance options and

the importance of having a flood policy.

Now is an excellent time for you to remind your
residential and commercial customers about the value of

resources that will help you illustrate the costs and
causes of flooding and tools to support your marketing
efforts. These tools include Flood Smar t 6 s di
co-op advertising programs and interactive, shareable
tools you can post to your own Web site. You may also
be interested in viewing and utilizing information from a
Multimedia News Release
(www.multivu.prnewswire.com/mnr/fema/49491) that
FloodSmart recently distributed to media outlets around
the nation. This release highlights flooding risks during
the winter months and includes videos of customer
testimonials and dramatic footage of recent floods.

More info at www.PIATX.org
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http://r20.rs6.net/tn.jsp?et=1109573208109&s=15482&e=0017MTgjzhB7bXLieEXJHnatJQuba9B7mNLfqAhSPnWZjB_0prXuQFC9XvzkybW4iYFdnYHb7WihuGc5EElLDJ_kmF2OMrAPMUrnNoIcGMme39nEnSham7_jAB-qDLmBkbXCcz3oYE8Qgc1Yw8AlKSYBovKs7y7Qva9
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ALFA INSURANCE COMPANIES

ALFA Specialty and
ALFA Vision/Home State County Mutual

Check out our new rates for both of our great programs.

Any form of ID accepted for Foreign Drivers.

Offering two auto programs to Independent agents like you
from a company that has carried an A (or higher) rating from

A.M. Best for 55 + years.

If you haven’t tried us before, test drive our website at
www.alfapolicy.com using newtx as your login and password.

For more information about becoming one of our agents,

contact Michael Hall, TX Territory Sales Manager,
(877) 884-7466, ext. 2412, mhall@alfainsurancecompany.com.

INSURANCE

April 2012 Page 15 of 40 More info at www.PIATX.org
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"PAY-AS-YOU-GO”"
WORKERS' COMP

Available in conjunction with our
nationwide network of payroll service
pantners, this Biling option (called
GUARD Repovting interface for Payroll)
features nO deposit and No instaliment
faes. Paymeants are remitied
electronically on the same scheduie as
your chent's payroll cycle. Great cash
fow advartage and conven ience for your
clents, an excellent competitive
advartage r you!

MONTHLY SELF-REPORTING
& traditional direct-bil instaliment
options are also avaiadie!

A Workers’ Compensation specialist for
over 23 years, GUARD features
competitively pricad mono-fine coverage
for smalk to mid-sixed businesses in 27

states. We are looking to expand our
independent agency network in Texas.

www.guard.com/apply
1-800-673-2465 x. 4567

A- “Excellent” A.M. Best-Rated Carrier
AMGUARD » EastGUARD « NOrGUARD Insumance Companies

Are accounts walking away because

you can't provide payroll-based billing?

'GUARD
INSURANCE
! GROUP

Contact upcoming poker runs in
your area. Sometimes free other times
for a small donation, you can make
your agency a poker run check
point. As you spend your Saturday
passing out poker cards to hundreds of
riders you'll also have the chance to
pass out other items including water,
cookies and business cards.

Getting hundreds of people to your
agency for free or next to nothing can
only be good! Most riders also own a
vehicle and many own property. Many
also own businesses. Riders
appreciate your participation and
hopefully will keep you in mind for
insurance.

To learn more about poker runs
click here: Poker Runs

I nde p e nuveiiyigeofgipeiewss.somf r o m

Division of Workers'
Compensation
Announces November,
December 2011
Enforcement Actions

AUSTIN - Commissioner of
Workers' Compensation Rod Bordelon
recently announced final disciplinary
actions taken by the Texas Department

Alternative Marketing:
"Work Smarter Not Harder"

POXKER Would you believe me if |
RUIN

told you that you can draw between

200-1,000 customers to your
‘Tﬁ:’} agency for next to nothing? How?
.’: Poker Runs!

4%
g“ Poker runs are fundraisers
typically done for noble reasons
(raising money for the family of a
fallen solder or officer, child with
cancer, local fire department).
Riders pay to enter the run and are given check points to
ride by. At each check point riders receive a poker
card. Atthe end of the poker run, riders have a poker
hand. Winning hands can win money and assorted
prices. The real win is all the money raised for the
worthy cause.

So where does your agency fit in?

April 2012
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of Insurance, Division of Workers'
Compensation (TDI-DWC) in November and December
2011.

The final actions include orders related to violations
of the Texas Labor Code and rules promulgated by the
Commissioner of Workers' Compensation. Violations
cited in orders naming insurers included failure to timely
pay a medical bill and failure to timely pay income
benefits to an injured employee. Violations cited in
orders naming health care providers included failure to
timely file and/or accurately complete TDI-DWC forms,
reports or records.

Summaries of disciplinary actions are available on
the TDI website at:
https://wwwapps.tdi.state.tx.us/inter/asproot/commish/da
/dwcclips2011.asp.

Copies of Commissioner of Workers' Compensation
orders also may be obtained by calling Maria Jimenez,
TDI-DWC Enforcement, at 512-804-4703 or via e-mail to
Maria.Jimenez@tdi.state.tx.us.

More info at www.PIATX.org
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YO(.IR TOTHL WINERY INSURHNCE SOL(ITION

If you're an insurance professional targeting the winemaking or distilled spirits
industries, now you can provide more of the coverages your clients and prospects

need, in one inclusive progrom.

WineryPak” offers coverage for:

* WINERY AND VINEYARD OPERATIONS « SPECIAL EVENTS & HOSPITALITY
* FARM & RANCH COVERAGES « BONDS « CROP INSURANCE » CYBER RISK

GREATAMERICAN

TS 1959

UNDERWRITIEN BY MEMBER COMPANIES OF GREAT AMERICAN INSURANCE GROUP.

HOT TOPIGCS

Insurance Assistance Available
Following Severe Weather

Source: Texas DOI webpage

AUSTIN T Consumers who suffered property damage as
a result of the recent severe weather should contact their
insurance company or agent to file a claim as soon as
possible. Starting this process is the first step toward
getting money to make repairs.

Homeowners insurance policies generally provide
coverage for losses from wind and hail, and, in certain
situations, might cover losses from wind-blown rain. The
following tips will help make the claims process go
smoother:

Contact your insurance agent or company
promptly. Keep a record of all contacts you have with
your company. Be prepared to answer questions about
the extent and severity of the damage.

April 2012
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Your business. Our specialty.

888-386-5701 » www.WineryPak.com
@ 2010 WineryPak, LLC. All rights reserved

Make a list of your damaged property. Photograph or
videotape the damage if possible. Refer to your policy to
determine the amount of personal property coverage you
have. Don't throw away damaged items until your
insurance adjuster has had a chance to view them.

Take steps to protect your home and property from
further damage. If there is partial damage to your
home, make only those repairs reasonably necessary to
protect your home and property from further damage,
such as covering broken windows and holes to keep rain
out or to prevent vandalism or theft. Don't make
permanent repairs until instructed by your insurance
company. Keep a record of your repair expenses and
save all receipts.

Know if you have replacement cost or actual cash
value coverage. Replacement cost is what you would
pay to rebuild or repair your home, based on current
construction costs. Actual cash value is the replacement
cost of the dwelling minus a deduction for depreciation.
With replacement cost coverage, the company will pay
you the actual cash value initially and, after repairs are
complete, will pay the remaining amount owed on the
claim. If you have replacement cost coverage for
personal property, the company will pay your claim on
an actual cash value basis until your repair or replace
the property. Both replacement cost and actual cash
value coverage may be subject to a deductible.

Iviore Infto at Www.rF1A1 X.0rg
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Membership & General Information
Sandra Appelt

Executive Director

Toll Free: 1-800-829-9838

TEL: 512-301-0226 FAX: 512-301-0265
PIA@piatx.org

www.pianet.com

Sandra@piatx.org
PIA National
Main Office: 703-836-9340

E&O Solutions

E&O

Donét you want to makehes
best price for the best coverage you can get on your
renewal?

Renewing your every

Why not compare with another company for your
peace of mind?

It costs you nothing an
member of PIA of Texas to move your coverage. Go to
the E&O Program link at www.PIATX.org and print the
applicable application and e-mail or fax it to us.

Do you want higher E&O |
guote what you want? That
E&O Program at www.PIATX.org and print the umbrella
application from the link shown. Fill out the application
and send it to us.

& Opinions

E&O Contacts E&O Contacts

Houston area Dallas area
Bob Dixon Ray Reyes
bdixon@piatx.org ra iatx.or

866-577-7428
832-375-0787

214-618-2365

April 2012
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TDI Storm Assistance Information
Continued from page 20

Ask your agent about additional living expenses
(ALE) or loss of use. ALE pays for some of the
expenses you incur if you are unable to live in your
home because of damage from something covered by
your policy. Most policies pay up to 20 percent of your
home's insured value. Provide your insurance company
with documentation regarding your expenses.

Refer to your policy to know what deductible you'll
be required to pay. Most homeowners policies have
two deductibles: one for windstorm and hail losses, and
one for all other losses.

If you hire a public insurance adjuster, make sure
the adjuster is licensed by TDI. Public insurance
adjusters work independently and charge a fee for their
services. They must disclose their fees in the written
contract with you. To learn whether a public insurance

adjuster is |licensed, cal-l
800-252-3439 or use the ALiIicensi
TDI 6s

website: https://txapps.texas.qgov/INASApp/tdi/TdIARMan
ager .

Try to be present when the insurance company's
adjuster inspects your damage. Be sure your address
is visible. If damage forces you to move, and you have
not already contacted or made other arrangements with
your insurance company, leave a note or a plywood sign
with your temporary address, phone number, and name
of your insurance company.

Resolving your claim. Your insurance company must
acknowledge that it has begun an investigation within 15
days of receiving your claim. The company may request
additional information to settle your claim. Once it has
that information, the company must accept or reject your
claim within 15 business days or tell you why it needs
more time. Once a settlement is reached, the company
has five business days to mail you a check. If you do not
receive your payment promptly, call your company or
agent. Make sure your company has your valid mailing
address.

Be Aware of Fraud

e Work with reputable contractors. Ask contractors
for references and verify them. Contact your
Better Business Bureau or chamber of
commerce to obtain information about
complaints before hiring a contractor.

e Get more than one estimate for repair work. An
estimate should be in writing and provide a
summary of work to be done, time schedules,
guarantees and payment schedules.

Continued on page 24

More info at www.PIATX.org
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http://Iwww.tdi.texas.qov/kids/index.html |

Texas Department of Insurance

ly, . \ 3’ s
$¥ wy Kids Page ¥ ¥

TDI HOME PAGE

A
; ' >
‘L“%{ WeLcome To TDI's Kips' Pase

Kids' Home Page

If you want to learn about insurance, you've come to the right place! We're going to help you learn about

four kinds of insurance:
;} ﬁ

Home Auto Health Pet
Insurance Insurance Insurance Insurance

WHAT 15 INSURANCE?

Insurance helps you protect the things you own. |t pays to fix or replace your things if they get broken or
something happens to them. If someone steals your bike, insurance might help you buy a new one.

Insurance companies promise to pay people money when things get damaged or when people get hurt or sick.
The companies make these promises in papers called insurance policies. To get these promises, people pay
money, called premiums, to the companies.

e Write down the contractor
number and license plate number.

e Never let a contractor interpret the insurance
policy language.

e Never sign a contract with blanks.

e If you suspect price gouging, call the Office of
the Attorney general at 1-800-337-3928.

" » For More Information: Consumers with any questions
or concerns about their insurance coverage are
encouraged to call the Texas Department of Insurance

* » (TDI). Assistance is available in both English and
Spanish.

TDI Consumer Help Line: 1-800-252-3439 (Monday

| Assist Availabl through Friday from 8 a.m.to 5 p.m.)
nsurance Assistance Avallable On the web: 2012 Hail and Tornadoes Resource

Followi ng Severe Weather Page:http://www.tdi.texas.gov/consumer/storms/cpmdist

ornado.html

Continued from page 22

) o ) N Please Help Prevent Insurance Fraud
e Insist on an itemized contract in writing and pay

contractor will require a deposit or down insurance fraud.

payment and you should not advance funds to For more information contact: PIO@tdi.state.tx.us
any contractor.
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Mor e fANews, Satire & Opinions for | ndepe nuveiiyigeohgipeiews.somf r om 1| n

When you |l ook at this picture you se.
But if you stand a few feet away it will become Marilyn Monroe.

Now what do you think of the reliability of eyewitness testimony?

A Sm ||e A Day Make plans to attend Texas PIA Insurance Expo and
| 61l show you é

Terri asked her Sunday School class to draw pictures
of their favorite Bible stories. She was puzzled by Kyle's
picture, which showed four people on an airplane, so
she asked him which story it was meant to represent. U Howto create yourown freei Ni cheo websi
"The flight to Egypt," said Kyle. "I see ... And that must
be Mary, Joseph, and Baby Jesus," Ms. Terri said. "But
w h o 6 sfoutthiperson?" "Oh, that's Pontius - the Pilot.

U How to set up your own 24 / 7 free Online Lead
Generator

U How to create a free Agency Facebook Fan
Page

U How r free Agency BI
The Sunday School Teacher asks, "Now, Johnny, tell . ow o create a free Agency Blog

me frankly, do you say prayers before eating?" "No sir," U0 How to create your own free YouTube Video
little Johnny replies, "l don't have to, my Mom is a good commercials
cook."

U How to create a QR Code Marketing Campaign

0 How to claim & customize your Local Business

10 hours of non-CE Internet Marketing & Listing in Search Engines for free
Social Media Workshops at Texas PIA U How to create free E-Mail for up to 2,000 Clients
Insurance Expo & Prospects
Thursday & Friday, May 177 18 U How to create a free Agency Mobile Website
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=Why Join Texas PIA

Believel

Texas PIAPr esi dent 6s

| have been getting emails and phone calls daily from
all over asking me "How do we do it?"

How do we get such important people to participate
in Texas Pl Ad&ds projects,
year after year?

My answer? The Independent Agent is the most
important factor in making things happen in the
insurance industry in Texas.

WE BELIEVE

WE BELIEVE we can do anything. WE BELIEVE in
what we do, and WE BELIEVE all we have to do is ask,
and people will respond to us like they do every day in
our agencies when they purchase a "promise" that we
will take care of them. It is an intangible. It is TRUST!
You can't touch it, but you feel it. You BELIEVE it!

The Companies TRUST us that we will bring people
together in a way that is different, refreshing and
rewarding. They know our organization will be motivating
to all who join because WE are the best at what we do.
All our members are successful business people, and
others want to be just like us. | joined the Texas PIA
which at the time was made up of my biggest
competitors. Crazy you say, yeah, crazy like a Fox. In
fact, when | look back on it, there were a lot of Fox's at
that meeting. | had nothing to lose and everything to gain
and so did those other Fox's.

Texas PIA Promise to Members

We promise to give you ideas to help you grow your
business. We promise you networking, to put you with
those companies that want you to succeed.

And we promise we will show you the way to survive
the bad ti mes, and then
al | overo. Show your
Success Breeds Success!

April 2012
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Me s s a g e Smart people want to be aligned with other smart and

successful people. Align yourself with the Texas PIA.

You may ask, "What does the Texas PIA really do?"
Simply put, |1 Believe we Enthusiastically Support and

Trust in our Team.
put on such

Bel i ef ¢ Ent husi

We are the Texas PIA! We are the BEST! Belief,
Enthusiasm, Support, Trust. This makes us the BEST!

great events

As Independent Agents, we may be competitors, but
we are smart competitors who Enthusiastically Believe
and Trust that WE will support each other every day and
in every way.

You can try to continue on the path that made your
agency a good agency in the past, or you can join forces
with people that are making their agencies great.

The hard part is trusting and believing in that first
step and that first step is joining the Texas PIA. WE will
share our ideas, WE will support you, and WE will give
you the tools to help you succeed.

Together WE can
make it happen. Together
WE are the BEST.

Come join us and
learn how to change that
good agency into a great
agency.

Tom Sorrels
President, Texas PIA
Tom Sorrels Insurance
1313 S. Vine Suite A
r:{y{er,T%(%S?(}{lh e BEST when it i

aTelfP3-597#8689 Ent husi astic! ! !
tomsorrels@sbcglobal.net

More info at www.PIATX.org
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‘ Local
Agents
PROFESSIONAL | Serving
INSURANCE Main Street
AGENTS America”

Advertise in the Texas Connection

Attention: Il nsurance Co mpgimancee
Companies & Insurance Industry Vendors:

Check out the rates for the most cost effective method of
keeping your message in fro

Texas Independent Insurance Agents.

Now published monthly and available for all
agents online in PDF at www.PIATX.org

Ad Size Monthly Pre-Pay 6

Issues
Full Page ( $175.00 $900.00
Half-Page (7.5 $100.00 $500.00
Quarter-Page (3.7 $75.00 $375.00
1/8-Page (3. 7F¢ $50.00 $250.00

Questions? Contact Eddie K. Emmett at eddie @piatx.org or
(770) 312-2342.
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For agents who want to increase revenue or reduce expenses

MAXIMIZING LINKEDIN, PART 1: SETTING
UP YOUR BASIC PROFILE

Linkedin needs to be a part of every
producer's sales toolkit. This social platform
provides an easy way to learn about, and reach
out to, millions of businesspeople (also called
prospects). In addition, all agency staff should
create a profile. Unfortunately, many producers,
as well as staff, don't take full advantage of the
site's capabilities even though most are free.

In this edition of TechTips I'll share my top
recommendations for maximizing LinkedIn for
networking and, ultimately, making sales.

The first step, if you haven't done so already,
is to create your LinkedIn profile. Our first
Linkedln TechTips focuses on making your
profile an effective tool:

Your Name: Use your "known as" name. My
given name is Stephen but | have gone by Steve
for many years so that is what | use in my profile
and on my business card.

Headline: Also known as Title, this area
provides you with a great branding opportunity.
When another user searches the LinkedIn user
database, your name and headline are the only
things they'll see before deciding whether to click
on your full profile. Make this statement count.
"Commercial Producer" isn't much of a branding
statement, but "Specialist in Protecting the
Financial Future of Business Owners" provides
more focused information.

Photo: Make sure you add a photo! Upload
any decent-looking, digital head-and-shoulders
photo. You don't need business attire for this
shot. Just use a photo that sends the message,
"This is a professional person,"” meaning (as you
may have guessed) last year's beach vacation
shots might not be your best pick.

Custom URL: Make sure your LinkedIn
profile bears your own stamp in the form of a
personalized URL, like
http://www.linkedin.com/in/TAAReport, if it is
available. You should add this customized URL
to your email signature, on your business card,
and anywhere else you have your information.

Continued on page 38

More info at www.PIATX.org
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