
Your Funeral
Your Way

One of Baker’s clients desired to have her ashes scattered from a roller coaster. She even included amusement park tickets for the loved ones at her funeral.

Each year, October 30 is earmarked 
as “National Plan a Great Funeral 
Day.” 

Don’t be alarmed if you forgot 
to take the day off of work to make your 
arrangements. Many people fail to plan a 
“great” funeral, let alone a mediocre one. 
And while there isn’t much information about 
this nationally recognized holiday (were the 
banks closed?), its existence is critically 
important, especially to today’s aging Baby 
Boomers who are insisting that their funerals 
reflect the same values they lived by.

So how does one plan a great funeral? 
For such a sensitive topic, Mimi turned 

to the professional yet refreshingly down-
to-earth Casey Kensinger of Berea’s Baker, 
Osinski and Kensinger Funeral Home to gain 
some insight on how to prepare for her own 
“going away party.”

Mimi: Mimi is known for being 
fashionably late. When is the best time to 
plan a “great” funeral?

Casey: (Smiling) No matter when you 
decide to do it, one of the greatest gifts you 
can give the people you leave behind is a 
plan for the celebration of your life. 

Mimi: Hmmm. Mimi’s inclination 
would have been to leave them something 
sparkly.

Casey: (Now laughing) You could do that, 
too. But planning for the day your friends 
and family will gather to celebrate your life 

is the ultimate gift. 
We all have someone who loves us. If 

you are lucky enough to have people who 
care about you, help them by putting down 
some ideas. Even if you think you won’t care 
anymore—they will.  

The death of a loved one can be an incredibly 
confusing time for those left behind. They’re 
grieving and trying to remember you the 
way you’d like to be remembered. Advance 
planning ensures that your funeral is as 
dramatic and full of sparkle as you’d like—
or simple and traditional if that’s more your 
style. And by planning ahead, you actually 
save money because everything is purchased 
at today’s rates.  

Not always the somber affairs of yesteryear, today’s funerals have become a time of celebration 
and personalization. Here Mimi speaks with Baker, Osinski & Kensinger’s Casey Kensinger about 
the growing trend of leaving a lasting memory—your way.
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“If you are lucky enough 
to have people who care 
about you, help them 
by putting down some 
ideas.”



Mimi: How can Mimi ensure that her 
funeral is tasteful, appropriately fabulous, 
and very pink?

Casey: We have a staff planner whose job 
it is to sit down and interview you to find out 
all about your life, how you live it, and how 
you’d like to be remembered. 

If you’ve haven’t planned in advance, 
that’s okay, too. We take the time to 
interview your family members and find out 
all about you. Families want to feel like the 
funeral actually applies to the person they 
loved. Very few people listen to organ music 
at home, so maybe that’s not right for your 
funeral. We want to make it meaningful. 

Mimi: What about a band?

Casey: How big?

Mimi: Say, a marching band.

Casey: (Slightly wide-eyed) Wow. That is 
big. But I don’t see why not. We had one 
gentleman who was a hot rod enthusiast. 
His family brought the cars to the funeral 
home and we arranged them outside in the 
parking lot. It gave the people who knew 
him intimately the opportunity to enjoy 
something that was a big part of his life. 
Those who may not have known him as well 
also left feeling a little closer to him. 

Another fellow was an avid collector of 
war memorabilia and his wife had a house 
full of cannons and muskets. We drove our 
van to her house and rounded up all of it, 
then brought it here. It was like a museum—
and so cool. But more importantly, it helped 
people to learn a little more about the person 
he really was.  

A funeral can include anything meaningful 
from a person’s life, like the things they did, 
or the trips they went on. So sure, we can 
make room for a marching band. 

Mimi: It may sound a little silly, but 
Mimi likes to look her best. Can you 
assure her that she’ll look appropriate if 
she decides to go with an open casket?

Casey: That’s not silly at all. It’s very 
important. But oddly enough, a number 
of funeral homes contract out some of 
their services—like embalming and body 
retrieval—to outside companies. But that’s 
not what we call ‘being there for people.’ 
We’re happy that we’re different. We have 
two certified embalmers on staff— in 
addition to myself—who also happen to 
be funeral directors. We pride ourselves on 
making people look their best. The visual 
part is very important. 

Mimi: What else is important?

Casey: Again, it comes back to 
personalization, whether you make the 
decisions now or a loved one makes them 
for you later. The only thing people will 
remember about your casket is that it was 
a rectangle with handles. But they will 
remember meaningful details, like a video 
montage of highlights from your life, or, 
in the case of one of our clients, the desire 
to have your ashes scattered from a roller 
coaster. By the way, that delightful lady 
included amusement park tickets at her 
funeral for the ones she loved.

Mimi: What are some trends you see in 
how people plan their funerals?

Casey: Many clients are opting for 
cremation over the traditional funeral 
service. It’s very popular. But a lot of people 
don’t realize they can have a viewing with 
cremation to follow. There really are a lot of 
options. We even have memorial jewelry that 
can include a lock of hair or the ashes of a 
loved one, or a favorite pet that has passed.  

Mimi: There are some new names on 
your sign besides “Baker.” What’s behind 
the name change?

Casey: A few years ago we bought the 
business from the Bakers and have recently 
added our names to the sign out front. It’s 
still the same caring staff. And that’s an 
important point. We genuinely love to help 
people get through a difficult time, whether 
that means a bit of appropriate humor is 
incorporated, or a deeply touching service is 
performed. The Bakers taught us that.

We are celebrating our 75th anniversary in 
Berea. My business partner, Dennis Osinski, 
and I have been working here for more than 
20 years. 

Mimi: (Smiling) You must not get many 
complaints.

Casey: (Chuckling) No, we don’t. In fact, 
I get a lot of people who come up to me and 
tell me what they want at their funeral. That’s 
nice, but it’s better to make an appointment 
to come in and talk and let’s get everything 
in writing.

Mimi: Thank you for taking the time to 
share your insights. It’s refreshing to meet 
a funeral director who is so charming and 
so different from the stereotype. You make 
it easy to talk about a difficult subject. Is it 
okay if Mimi’s readers contact you about 
planning their own funerals?

Casey: (Blushing) Thank you. Yes, of 
course. It’s what we do.

Baker, Osinski & Kensinger Funeral 
Home is located at 206 Front Street in Berea, 
two blocks south of Bagley Road. The phone 
number is 440-234-1331. 

“Very few people listen to 
organ music at home, so 
maybe that’s not right for 
your funeral.”

Casey Kensinger of Berea’s Baker, Osinski & Kensinger Funeral Home says that more and more people 
are planning their own funerals in advance, which relieves stress on loved ones and ensures the 
ceremony will reflect the way they actually lived. 

Baker, Osinski and Kensinger Funeral 
Home.

One of Baker’s clients was 
a hot rod enthusiast. His 
family brought his cars 
to the funeral home and 
the staff arranged them 
outside in the parking lot.

The Baker, Osinski, 
and Kensinger 
staff helps people 
through the 
difficult times 
surrounding the 
loss of a loved one.
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