
	  

	  
	  

 
HOW TO ALWAYS BE WORKING 
	  
Believe me: no matter how bad the economy gets, no matter how high 
unemployment is and, most likely of all, no matter how much you doubt 
yourself, there is plenty of copywriting work to be had.  
 
The only caveat I have for you is that sometimes you might have to hustle. 
What do I mean by “hustle”? Simply that you’ll have to put in a little bit 
more effort, talk to a few more people, send a few more emails and just 
generally put yourself out there a little more. However, the good news is 
that a little bit of hustle usually goes a long way. And once the ball gets 
rolling, it’s all downhill (in a good way) from there.  
 
So, if you hit a dry spell, or if you’re just getting started and want to rev 
up your income engine faster, here’s a list of activities you can do to 
increase your prospecting and amp up your workload. Happy hustling! 
 
Contact more recruiters 
I know you submitted your info to your top pick recruitment agencies as 
part of the course, but now: submit yourself to the other ones. Then, 
Google “recruiters” and submit yourself to freelance recruiters. Then, 
search for recruiters and recruitment agencies in other big cities besides 
yours—let them know that you’re available for off-site work. Get the word 
out to everyone who could possibly be looking to fill a position or farm 
out work on behalf of a client.  



 
Send postcards to as many local businesses as you can 
You’ve sent emails or sales letters to a few local businesses, now broaden 
your reach. Create a postcard or a flyer/sales letter, get it copied several 
times and either send them snail-mail to local businesses, or walk down 
the street and slip them in their mail slots. Which businesses should you 
choose? All of them. As many as you can handle. You want work, right? 
Then get the word out.  
 
 
Find out the creative directors of all local agencies 
No matter which city you’re in, there are going to be several (if not a ton) 
of creative agencies. Find out the creative directors of every single one of 
them and send them an email with information about you, your USP and 
asking if you can be of help—being sure to research their company and 
refer to their needs, of course. The worst that can happen is that they say 
no. And if they don’t need you at that moment, they’ll have your 
information for when they do.  
 
 
Find out the creative directors of all in-house agencies 
Many big companies in your town will have in-house agencies. Find out 
the creative director (or, if they don’t have a creative director, the 
marketing director) and do just what you did with the creative directors at 
creative agencies—let them know you’re available and make sure they 
know what you can do for them. 
 
 
Check Craigslist 
The craigslist.org site for your town/nearby city has a section near the 
bottom of “Jobs” that says “writing/editing.” You might or might not find 
lucrative gigs there, but check back religiously—you never know what 
you’ll find. You also can’t know the scope of projects until you learn more 
about them, so get in touch about anything that intrigues you.  



 
 
Sign up for Indeed.com (and other job site) updates 
Indeed.com is an aggregator, meaning that they pull together job listings 
from several sites. And that, of course, means that they do a ton of work 
for you. Even more helpful is that you can sign up for any number of 
automatic emails when your search query yields results. For example, if 
you want to search for “copywriter” in “Boston, MA,” you can sign up to 
get emails with those results every day. Be sure, too, to broaden your 
search. Set up an email for your city, but also set up an email for your 
state. You might also want to set up emails for terms like “marketing 
writer” or “advertising writer.” Get creative—you can always change your 
email settings later.  
 
 
Find out the creative directors of your favorite catalogs 
Product descriptions for websites and catalogs can be a great gig—there 
are always new products coming in, and they’ll always need descriptions. 
Find out the creative directors of your favorite catalogs and online 
shopping sites. Even if they’re not local, they may be willing to farm out 
their product descriptions to an off-site writer who is fast, talented and 
fabulous to work with. (In a word: You!) 
 
 
Find design studios in your area 
Sometimes graphic designers open up their own design studios. They are 
usually comprised of the principal designer and one or two lower-level 
design helpers—and they almost always outsource their writing to trusted 
copywriting partners. Search online for design studios in your area and get 
in touch. Better yet, get in touch and offer to take them out for coffee to 
discuss how they work. These are the kind of relationships you’ll keep for 
life.  
 
 



 
 
Don’t go anywhere without your business card 
Really: Anywhere. Any time you walk into a new business or meet 
someone who asks you what you do, you want to be able to tell them and 
then hand them your business card so they don’t forget you. Even if they 
can’t use you, they may know someone who can. You’ll be surprised how 
much business it’s possible to get through friends of friends, or even 
friends of casual acquaintances. 
 
 
Go through magazines and newspapers  
Find ads you could write better, rewrite them and send them as very, very 
humble suggestions to the company. Let them know that you love their 
work and you just felt inspired to try tweaking their ad. Now, you may 
send the new copy to the company and the work was actually done by an 
agency, but the most important thing is to get your name and your work 
out there. You never know what this could lead to. 
 
 
Pitch yourself as a story to a local newspaper 
Now that you know how to write a press release, come up with an angle 
and a release for yourself. You could write about changing careers at 
whatever point in your life you are, you could write about learning 
through a course online instead of shelling out money for university 
classes or you could write about how you’re making it your personal 
mission to abolish bad copy in your town. (Just a few thoughts!) Make it 
interesting and make it all revolve around you.  
 
 
 
 
 
 



 
 
Write ads for yourself 
This can be a great one if you feel your portfolio is lacking. If you want to 
sell something, sell yourself! Write ads selling yourself as a copywriter—
and make the as interesting and engaging as possible. You could even 
create a dedicated website just to these ads and wage a guerrilla marketing 
war by leaving this URL scribbled on napkins and bulletin boards 
anywhere and everywhere. If you want some buzz about yourself, start 
some buzz. 
 
Become a media darling 
If you’re comfortable on camera and/or on a microphone, record YouTube 
videos and podcasts about your copywriting experiences and the projects 
you’ve worked on. (You can talk about challenges, but be sure to be very 
positive about your clients!) You can create these with just a simple 
smartphone or computer and, after some practice to get comfortable, have 
them up and online in minutes. Then, make sure that each posted video or 
podcast links back to your portfolio site. Make it easy for people to 
stumble on you! 
 
Stay in touch  
Incorporate newsletter functionality on your website and send out regular 
updates and thoughts about great work you see and trends in the industry. 
The purpose of this one is to keep you front-of-mind for your past clients 
and current contacts. Email management systems like Aweber, MailChimp 
and Constant Contact let you setup subscription boxes on your site and 
newsletters that you can send out to everyone who subscribes. (And these 
services are often free if you’re under a certain number of subscribers.) 
Just remember never to add anyone to the list without their permission; 
everyone has to opt-in on your site or give you their permission to be 
added.  
 
 



 
Keep your cool 
If you’re looking at a workload that’s a bit lighter than you’d like, perhaps 
the most important thing is not to panic. It’s part of the natural order of 
things for creative work to ebb and flow; there may be times when you 
have less work and other times when you have so much that you wonder 
how you’ll get it all done. But, either way, you can’t let yourself worry. 
Desperation—whether it’s from too little work or too much—won’t make 
anyone want to work with you. When you’re looking for jobs or freelance 
gigs, think of it more as putting yourself out into the world so that you and 
work can find each other. Be creative about how you put yourself out 
there, but make every move with composure and confidence.  A healthy 
sense of humor never hurt anyone, either.  
 

* * * 
 
I hope this list has inspired you to get hustling. It’s all relatively easy stuff 
to do, and though some of them might take a little time and/or research, 
it’s all well within your abilities. Now that you know how to write copy, 
there’s absolutely no reason for you not to be doing it. There’s work out 
there for you—now it’s time for you to find it! 
 
 


