
	  

	  
	  

 
SALES LETTER CREATIVE BRIEF 
 
Project Title: Sales Letter for Boston Organics Corporate Program 
Creative Review Date: N/A 
Owner: FRW        
Due to Development team: N/A 
Today’s Date: N/A      
Launch Date: N/A 
 
Objectives: 
 
1. To whom are we communicating? What do we know about them? 

Office managers for Boston-area companies with 50-200 employees. 
These office managers are charged with making their companies’ 
offices as pleasant, healthy and enjoyable as possible. One of their most 
challenging tasks is managing food and snack orders for the office.  
 

2. What is the ONE main thing we want the consumer to do? 
Call the Boston Organics Corporate Program phone number or visit the 
website to set up a consultation with a Boston Organics representative. 

 
3. What is the benefit for the consumer if they do this? (What's in it 

for them?) 
Boston Organics offers weekly or bi-weekly deliveries of healthy, 
locally grown produce and locally created snack items. The Corporate 



Program allows the office manager to customize the order for his or her 
office whenever needed and to ensure that healthy food and snacks are 
always available to their companies. Boston Organics takes care of all 
deliveries and ensures that they are made on time and exactly when the 
office needs them. Boston Organics Corporate Program is a cost-
efficient, easy way to provide healthy food for offices while supporting 
local farmers, growers and food producers. 
 

4. Are there any secondary actions we would like the consumer to 
take? 
Eventually, to sign up for the program. 
 

5. What are the business objectives this project was designed to meet? 
What are the measurements? 
This sales letter is designed to help increase the number of companies 
involved in the corporate program 

 
 

6. What tone should this project have?  
friendly sincere  informational  helpful 
   

 
 
Tactics: 

 
7. What are the deliverables?  

One sales letter 
 
7a. What sizes do you need? 
 Ideally, 1 page long. Could have additional inserts if you deem it 
appropriate.  
 
7b. Do you want to test multiple versions? If so, how many? 

N/A 



 
8. Are there any mandatory elements/functional 

requirements/functional considerations?  
- Must include the corporate program phone number as well as the URL 
for the corporate program; www.bostonorganics.com/corporate, please 
use 555-555-5555 as a placeholder for the phone number. 
 

9. Have we done something similar before?  What was the outcome? 
(Please include screenshots) 
N/A 
 

10. Have our competitors done anything similar? (Please include 
screenshots) 
N/A 

 
 


