
	  

	  
	  

 
MAGAZINE AD CREATIVE BRIEF 
 
Project Title: Magazine Ad for new edition of Tim Ferriss’ book “The 4-
Hour Workweek”* 
Creative Review Date: N/A 
Owner: FRW        
Due to Development team: N/A 
Today’s Date: N/A      
Launch Date: N/A 
 
*The book is real, but this new edition is not 
 
Objectives: 
 
1. To whom are we communicating? What do we know about them? 

Men and women ages 24-40. They are well-educated, interested in 
travel, interested in entrepreneurship and interested in work situations 
other than the standard 9-to-5 job. They may or may not have already 
purchased an edition of this book. The new version of this book is 
updated to include more case studies of people who have traded in the 
9-5 lifestyle for more autonomy, as well as new resources for setting up 
websites, manufacturing products, reaching audiences and outsourcing 
work.  
 
 



2. What is the ONE main thing we want the consumer to do? 
Purchase this newest edition of “The 4-Hour Workweek” 

 
3. What is the benefit for the consumer if they do this? (What's in it 

for them?) 
They will have access to all of this new and updated content—well 
worth the purchase, even if they have already purchased/read the book. 
You must convey the benefit of the book as a whole (all of the 
information they need to design their own lifestyle) for those who have 
never read it, as well as emphasize the new elements for those who 
have. 
 

4. Are there any secondary actions we would like the consumer to 
take? 
No 
 

5. What are the business objectives this project was designed to meet? 
What are the measurements? 
This magazine ad is designed to drive sales for the newest edition of 
this book 

 
 

6. What tone should this project have?  
Promotional  inspiring  informative  

 
 
Tactics: 

 
7. What are the deliverables?  

One single-page, glossy magazine ad—this will run in men’s 
magazines, business magazines and news magazines 
 
7a. What sizes do you need? 
One 8 ¼”x 11 1/8” full-color ad 



 
7b. Do you want to test multiple versions? If so, how many? 

N/A 
 

8. Are there any mandatory elements/functional 
requirements/functional considerations?  
- Must show the cover of the book 
- Must convey that it is a brand new edition 
- Consider showing an image of Tim Ferriss—he is becoming very 

well-known in some circles 
- Convey that it is available online and in stores 
 

9. Have we done something similar before?  What was the outcome? 
(Please include screenshots) 
N/A 
 

10. Have our competitors done anything similar? (Please include 
screenshots) 
N/A 

 
 


