
	  

	  
	  

 
BUILDING YOUR EXPERIENCE 
 
Okay, now we're going to start really putting the pedal to the metal. This 
action sheet is all about creating the exact steps for building your 
experience and getting you some work!  
 
We'll start with fleshing out your steps in the “seven different ways to 
build your experience” section, and then we’ll move into one more bonus 
way to focus your work for maximum job fulfillment. Ready? Let's get 
started! 
 
 
 
1. Non-Profits 
 
List out five non-profits that are based near you and that you'd like to 
work with: 
1 __________________________________________________________ 
2 __________________________________________________________ 
3 __________________________________________________________ 
4 __________________________________________________________ 
5 __________________________________________________________ 
 
 
 



 
 
Why do you want to work with them? 
1 __________________________________________________________ 
2 __________________________________________________________ 
3 __________________________________________________________ 
4 __________________________________________________________ 
5 __________________________________________________________ 
 
Now, do some Google-ing and find out who the Managing Directors (or 
Marketing Directors) are at each of these organizations: 
1 __________________________________________________________ 
2 __________________________________________________________ 
3 __________________________________________________________ 
4 __________________________________________________________ 
5 __________________________________________________________ 
 
Get their email addresses online, or call the organization's main phone 
number to get them: 
1 __________________________________________________________ 
2 __________________________________________________________ 
3 __________________________________________________________ 
4 __________________________________________________________ 
5 __________________________________________________________ 
 
Draft an email to these contacts to introduce yourself and offer your 
services. (You’ll want to make changes to personalize each one before 
sending them.) Be sure to talk about why you admire their organization 
and what you can offer them. In each version, add an idea for an email 
campaign that organization could send. 
 
 
 
 



 
 
 
 
 
 
 
Now, create some due dates! List out the dates that you will send the email 
to each of the contacts and then the dates on which you’ll send a polite 
follow-up email if you haven’t heard from them. 
1 __________________________________________________________ 
2 __________________________________________________________ 
3 __________________________________________________________ 
4 __________________________________________________________ 
5 __________________________________________________________ 
 
 
 
2. Spec work  
 
List out five of your favorite brands that you’re sure you could create great 
spec ads for: 
1 __________________________________________________________ 
2 __________________________________________________________ 
3 __________________________________________________________ 
4 __________________________________________________________ 
5 __________________________________________________________ 
 
 
 
 
 
 
 



 
List out five graphic designers you've found near you who are just starting 
out in the business (LinkedIn is a good place to start): 
1 __________________________________________________________ 
2 __________________________________________________________ 
3 __________________________________________________________ 
4 __________________________________________________________ 
5 __________________________________________________________ 
 
 
Draft an email to these designers offering yourself as a copywriter to 
collaborate on some spec work together. Again, you’ll want to personalize 
each one by commenting on work of theirs that you particularly like and 
giving some background on your experience and your USP. Then, talk 
about how you could both benefit from creating spec ads together. 
 
 
 
 
 
 
 
 
 
 
 
List out the dates that you will send emails to these designers, and the 
dates when you’ll send polite follow-ups if you haven’t heard from them.  
1 __________________________________________________________ 
2 __________________________________________________________ 
3 __________________________________________________________ 
4 __________________________________________________________ 
5 __________________________________________________________ 
 



 
3. Apply for Jobs 
 
List out three sources you can regularly check for job listings (or, better 
yet, have job listings automatically sent to you!) Here's a tip: we love 
Indeed.com and creativehotlist.com. 
1 __________________________________________________________ 
2 __________________________________________________________ 
3 __________________________________________________________ 
 
Draft a general email to a creative director presenting yourself as an option 
until they find someone full time. Remember to make it polite, helpful and 
brief—and include your USP and a link to your online portfolio! (You'll 
want to customize it when you find specific jobs, but having this template 
will save you tons of time.) 
 
 
 
 
 
 
 
 
 
 
 
4. Partner with Graphic Designers 
 
List out three professional organizations in your city for creatives, 
advertisers, marketers and interactive professionals. 
1 __________________________________________________________ 
2 __________________________________________________________ 
3 __________________________________________________________ 
 



 
Find the next (applicable) event each organization is hosting. List them 
here, RSVP and then put them on your calendar! 
1 __________________________________________________________ 
2 __________________________________________________________ 
3 __________________________________________________________ 
 
Practice your elevator pitch. When someone asks you what you do, what 
are you going to say? (Hint: let them know that you're a copywriter and 
give them your USP.) Your personal elevator pitch should take ten 
seconds or less, but should give a good feel for who you are and what you 
can offer: 
 
 
 
 
 
 
 
 
 
 
 
5. Direct Mail and Cold Calls  
 
List out three industries that you have moderate to tons of experience in 
and/or knowledge about. (Besides writing!) 
1 __________________________________________________________ 
2 __________________________________________________________ 
3 __________________________________________________________ 
 
 
 
 



 
 
Now, find five local companies in each of these categories, the name of a 
manager or owner and that person’s contact information. 
1 a _________________________________________________________ 
b __________________________________________________________ 
c __________________________________________________________ 
d __________________________________________________________ 
e __________________________________________________________ 
2 a _________________________________________________________ 
b __________________________________________________________ 
c __________________________________________________________ 
d __________________________________________________________ 
e __________________________________________________________ 
3 a _________________________________________________________  
b __________________________________________________________ 
c __________________________________________________________ 
d __________________________________________________________ 
e __________________________________________________________ 
 
Write out a template for a sales letter or email about yourself that you 
could send to these contacts. Let them know about your experience with 
their industries and let them know how you can help them. Don’t forget 
your USP! (And make sure your contact information is front and center. If 
you send a physical letter, include your business card.) 
 
 
 
 
 
 
 
 
 



 
Now, write out dates for when you’ll tweak these letters/emails and send 
them. Then, write the dates for when you’ll follow up with an email or 
with a phone call.  
1 a _________________________________________________________ 
b __________________________________________________________ 
c __________________________________________________________ 
d __________________________________________________________ 
e __________________________________________________________ 
2 a _________________________________________________________ 
b __________________________________________________________ 
c __________________________________________________________ 
d __________________________________________________________ 
e __________________________________________________________ 
3 a _________________________________________________________  
b __________________________________________________________ 
c __________________________________________________________ 
d __________________________________________________________ 
e __________________________________________________________ 
 
 
6. Recruiters 
Time to hit the old Google again! Type in “creative recruiters” and your 
city. (You can also try “copywriting recruiter”, “recruitment agency”, 
“placement agency”, “employment agency” and any combination of these 
with your city.) List all of the ones you find below. 
 
 
 
 
 
 
 
 



 
Now, visit each of these agencies’ websites. Read what they have to say 
about themselves and try to get a feel for what kind of placements they do. 
Make sure, too, that they seem like agencies you feel comfortable working 
with. Eliminate any that you don’t like from your list. 
 
Draft an introductory email to these agencies. Give them your USP, the 
link to your portfolio, let them know what kind of work you’re looking for 
and that you’d love to talk with them more about your work and any future 
opportunities.  
 
Go back to your list above and put the dates that you’ll send these emails 
and the dates that you’ll email to follow up.  
 
 
7. Tell your family and friends 
 
Start spreading the news! If changing your LinkedIn title won’t jeopardize 
any current jobs, add “Copywriter” to it (or replace it completely with 
“Copywriter”) and add skills that are encompassed by your new title. 
(Copywriting, website copy, direct mail, marketing communications, etc.) 
 
Draft an announcement email to your family and friends. Let them know 
that you’ve started doing work as a copywriter, explain a little about what 
that means, and nicely ask them to keep you in mind if any of their friends 
need any business marketing or advertising help. Put your contact 
information in there, so it’s easy to copy and paste—and make sure you 
make this email sound friendly but also professional, so that if your 
friends and family want to just forward it along, they can. 
 
 
 
 
 



 
 
 
 
 
Change your twitter profile to include the link to your online portfolio and 
include copywriting in your bio. 
 
 
 
 
 
 
Add your online portfolio to your Facebook profile and add a post inviting 
everyone to check it out. Do the same for your Google+ profile. 
 
 
 
 
 
Add a signature line to your emails. This should include your name, your 
title (Copywriter), the URL for your online portfolio and any other contact 
information you’d like them to have.   
 
 
 
 
 
 
 
(Note: If you don’t have Twitter, Google+ and Facebook accounts, get 
them! You should be familiar with them as a copywriting professional.) 
 
 



 
8. Finally, make a list of 10 companies you’d love to work for. 
1 __________________________________________________________ 
2 __________________________________________________________ 
3 __________________________________________________________ 
4 __________________________________________________________ 
5 __________________________________________________________ 
6 __________________________________________________________ 
7 __________________________________________________________ 
8 __________________________________________________________ 
9 __________________________________________________________ 
10 _________________________________________________________ 
 
 
 
Now, make a list of each of these companies’ specialties (Interactive ads, 
fashion, etc.) 
 
1 __________________________________________________________ 
2 __________________________________________________________ 
3 __________________________________________________________ 
4 __________________________________________________________ 
5 __________________________________________________________ 
6 __________________________________________________________ 
7 __________________________________________________________ 
8 __________________________________________________________ 
9 __________________________________________________________ 
10 _________________________________________________________ 
 
As you build your portfolio, pay special attention to trying to get these 
types of samples. Having more of these will make it easier for you to get 
your foot in the door when you’re ready to apply for your dream job! 
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