
	  

	  
	  

 
WRITING A PERSONA 
	  
A “persona” is a description of an imaginary person that represents one of 
your brand’s target audiences. It’s basically a composite of all of the most 
pertinent details of the demographic (age, interests, income, etc.) and traits 
that are relevant to what you’re trying to sell, like buying habits and 
favorite brands. 
 
You’ll work on personas most often when a company or product is just 
being created or when it’s going through a rebranding. They can be great 
for helping the team that’s building the new product (or rebranding a 
current one) to keep the wants and needs of their target audience in mind. 
They’ll help you “put a face” on your target audience; both figuratively 
and literally, since a persona is also usually named (Power-Shopper 
Pauline, for example) and paired with a sample photo of what this person 
might look like. 
 
Since learning about how a target audience can affect the message is so 
important (and since persona writing is another great tool to have in your 
back pocket), you’re going to write one now! 
 
 
 
 
 



 
 
If you were really being assigned a persona to write, you’d be given a lot 
of demographic information from your client. Since you’re going to write 
a persona for a current brand, we’re just going to have you make educated 
guesses. The most important thing is that you think carefully about this 
audience and its probable habits, needs and wants. 
 
Choose a brand you’d like to write a persona for (it could be one from a 
previous action sheet or a new one.) 
 
Brand: _____________________________________________________ 
 
Now, you’ll answer a few questions as you imagine one typical type of 
person this brand caters to. It may seem odd to answer questions about this 
person’s income or the kind of car they drive, but remember that you’re 
trying to imagine the most specific possible representation of the target 
audience. For example, you could imagine that someone that shops at 
Lands End lives in the suburbs, drives an SUV and likes to camp. 
 
Is this person male or female? 
How old is this person? 
How much does this person earn per year? 
Is he/she married? 
What kind of car does he/she drive? 
What magazines does he/she read? 
What does this person like to do for fun? 
What are his/her favorite television shows? 
What would this person like about this brand? 
What would this person want more of from this brand? 
What would this person want less of from this brand? 
How often does this person use/purchase from this brand? Why? 
Are there any problems that this brand is not solving for this person? 
 



 
 
Based on your answers to the above and the habits you’ve identified in 
this person, come up with a name for him or her. For example, if your 
brand is XYZ bank and the type of customer you’re writing the persona 
for is a woman who comes in regularly once per week and makes a 
deposit, words that might describe her are dependable, reliable or habitual. 
It sounds silly (and maybe it is) but personas usually use alliteration to 
help put traits to faces. So, you might call your persona Dependable 
Donna, Reliable Ruth or Habitual Hannah.  
 
Let’s put it all together:  
 
Name: ______________________________________________________ 
 
 
Background information:  
 
 
 
 
 
 
 
How (s)he uses this brand:  
 
 
 
 
 
 
 
 
 



Why (s)he likes the brand:  
 
 
 
 
 
 
 
Why (s)he doesn’t use the brand more:  
 
 
 
 
 
 
 
 
And there’s your persona! Obviously, many brands have several different 
types of customers, so they’ll also have several different types of personas. 
(Which is not a problem for you—because now you know how to write 
them!) 
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