
	  

	  
	  

 
EMAIL CREATIVE BRIEF 
 
Project Title: Email Macy’s Men’s Fall Sweater Event  
Creative Review Date: N/A 
Owner: FRW        
Due to Development team: N/A 
Today’s Date: N/A      
Launch Date: N/A 
 
Objectives: 
 
1. To whom are we communicating? What do we know about them? 

Men ages 28-45, household incomes of 50k+. They may buy one or two 
sweaters for themselves each year, but they don’t typically think of 
“fall” as an opportunity to refresh their wardrobes the way that women 
do. They are motivated by savings and convenience, as well as by style. 

 
2. What is the ONE main thing we want the consumer to do? 

Visit their local Macy’s store during the Macy’s Men’s Fall Sweater 
Event, September 8-10 

 
3. What is the benefit for the consumer if they do this? (What's in it 

for them?) 



They’ll find a wide array of on-trend sweaters from top name brands 
including Ralph Lauren, Calvin Klein and Hugo BOSS at up to 40% 
off.  
 

4. Are there any secondary actions we would like the consumer to 
take? 
Purchase sweaters 
 

5. What are the business objectives this project was designed to meet? 
What are the measurements? 
The email is designed to drive men to stores and increase the fall 
sweater revenue.  
 

6. What tone should this project have?  
Promotional  urgent (it is time-sensitive) clever 
   

 
Tactics: 

 
7. What are the deliverables?  

One email 
 
7a. What sizes do you need? 
 650 pixels wide, the height is up to you 
 
7b. Do you want to test multiple versions? If so, how many? 

N/A 
 

8. Are there any mandatory elements/functional 
requirements/functional considerations?  
There should be a link or a button for the reader to find his closest 
Macy’s store; www.macys.com/locations 
 



9. Have we done something similar before?  What was the outcome? 
(Please include screenshots) 
N/A 
 

10. Have our competitors done anything similar? (Please include 
screenshots) 
N/A 

 
 


