
	  

	  
	  

 
EMAIL CREATIVE BRIEF 
 
Project Title: Email Johnson’s Baby Conditioner (Johnson & Johnson) 
Creative Review Date: N/A 
Owner: FRW        
Due to Development team: N/A 
Today’s Date: N/A      
Launch Date: N/A 
 
Objectives: 
 
1. To whom are we communicating? What do we know about them? 

Parents of young children ages 0-2 years. They are looking to purchase 
the highest quality products for their children and the new Johnson’s 
Baby Conditioner is just that—a top quality product that keeps kids’ 
hair soft and keeps their scalps moisturized.  

 
2. What is the ONE main thing we want the consumer to do? 

To visit the Johnson’s Baby website to learn more about the product and 
download a coupon to purchase it 

 
3. What is the benefit for the consumer if they do this? (What's in it 

for them?) 
Babies’ and small children’s skin is very sensitive. Using Johnson’s 
Baby Conditioner will help parents keep their children’s hair and scalps 



moisturized and, as with Johnson’s Baby Shampoo, it has a “no tears” 
formula so that it won’t irritate children’s eyes. 
 

4. Are there any secondary actions we would like the consumer to 
take? 
Purchase Johnson’s Baby Conditioner 
 

5. What are the business objectives this project was designed to meet? 
What are the measurements? 
The email is designed to increase awareness of the product encourage 
people to buy the product by getting them to click through for the 
coupon. 
 

6. What tone should this project have?  
Friendly sincere  knowledgeable   helpful 
   

 
Tactics: 

 
7. What are the deliverables?  

One email 
 
7a. What sizes do you need? 
 650 pixels wide, the height is up to you 
 
7b. Do you want to test multiple versions? If so, how many? 

N/A 
 

8. Are there any mandatory elements/functional 
requirements/functional considerations?  
- The button should link to the site page on which they can download a 
coupon www.johnsonsbaby.com/conditioner 
 



9. Have we done something similar before?  What was the outcome? 
(Please include screenshots) 
N/A 
 

10. Have our competitors done anything similar? (Please include 
screenshots) 
N/A 

 
 


