
	  

	  
	  

 
DIRECT MAIL CREATIVE BRIEF 
 
Project Title: Direct Mail for Williams-Sonoma Primo Cookware 
Creative Review Date: N/A 
Owner: FRW        
Due to Development team: N/A 
Today’s Date: N/A      
Launch Date: N/A 
 
Objectives: 
 
1. To whom are we communicating? What do we know about them? 

Men and women ages 22-30. They are living in their first or second 
apartment and want to own quality cookware, but cannot afford much of 
the top quality cookware sold in stores. Williams-Sonoma developed its 
Primo line of cookware to combine quality and performance with 
affordable prices.  
 

2. What is the ONE main thing we want the consumer to do? 
Visit Williams-Sonoma.com/primo to view the cookware line. 

 
3. What is the benefit for the consumer if they do this? (What's in it 

for them?) 



They’ll be able to get information about this line of cookware that will 
help them create excellent meals with restaurant-quality pieces at lower 
prices than most cookware lines.  
 

4. Are there any secondary actions we would like the consumer to 
take? 
Purchase the cookware online or in Williams-Sonoma stores. 
 

5. What are the business objectives this project was designed to meet? 
What are the measurements? 
This direct mail piece is designed, first, to increase awareness of the 
new Primo product line and, second, to drive sales of the cookware. 

 
 

6. What tone should this project have?  
Promotional  informative  stylish  knowledgeable  

 
 
Tactics: 

 
7. What are the deliverables?  

One direct mail piece 
 
7a. What sizes do you need? 
One 11”x6” full-color postcard 
 
7b. Do you want to test multiple versions? If so, how many? 

N/A 
 

8. Are there any mandatory elements/functional 
requirements/functional considerations?  
- Must show at least one image of the cookware 
- Must include URL for Primo page on Williams-Sonoma.com 



- Must leave room for printer to laser print recipient’s closest 
Williams-Sonoma location 

 
9. Have we done something similar before?  What was the outcome? 

(Please include screenshots) 
N/A 
 

10. Have our competitors done anything similar? (Please include 
screenshots) 
N/A 

 
 


