
	  

	  
	  

 
DIRECT MAIL CREATIVE BRIEF 
 
Project Title: Direct Mail for Pure Impact Boxing Gym (fake company) 
Creative Review Date: N/A 
Owner: FRW        
Due to Development team: N/A 
Today’s Date: N/A      
Launch Date: N/A 
 
Objectives: 
 
1. To whom are we communicating? What do we know about them? 

Men and women, ages 22-38 years; they are very active and fitness-
conscious. They take their workouts seriously and are always looking 
for ways to optimize their workouts. They have busy schedules and 
need gyms that have extended hours to accommodate them.  
 

2. What is the ONE main thing we want the consumer to do? 
To come into Pure Impact Boxing Gym to get their free three-day pass 

 
3. What is the benefit for the consumer if they do this? (What's in it 

for them?) 
Pure Impact Boxing Gym offers one of the most efficient and 
challenging workouts available in all of Denver, with flexible training 
and one-on-one sessions. The gym is open from 5am-11pm daily, and 



classes and one-on-one sessions are available at all times. The three-day 
pass gives them free access to see if Pure Impact is a good fit for them.  
 

4. Are there any secondary actions we would like the consumer to 
take? 
Join the gym.  
 

5. What are the business objectives this project was designed to meet? 
What are the measurements? 
This direct mail piece should help the gym increase sales leads and, 
eventually, membership numbers.  

 
6. What tone should this project have?  

Exciting  urgent  promotional 
   

 
 
Tactics: 

 
7. What are the deliverables?  

One direct mail piece 
 
7a. What sizes do you need? 
 11”x6” 
 
7b. Do you want to test multiple versions? If so, how many? 

N/A 
 

8. Are there any mandatory elements/functional 
requirements/functional considerations?  
Must include gym address: 44 Main Street, Downtown Denver 
 

9. Have we done something similar before?  What was the outcome? 
(Please include screenshots) 



N/A 
 

10. Have our competitors done anything similar? (Please include 
screenshots) 
N/A 

 
 


