
	  

	  
	  

 
BANNER AD CREATIVE BRIEF 
 
Project Title: Banner Ad for New Yorker Magazine Digital Subscription* 
Creative Review Date: N/A 
Owner: FRW        
Due to Development team: N/A 
Today’s Date: N/A      
Launch Date: N/A 
 
*Note: this product does actually exist! 
 
Objectives: 
 
1. To whom are we communicating? What do we know about them? 

Men and women ages 30-50 with household incomes of 75k+. They are 
tech-savvy and own a smartphone, computer and probably also at least 
one tablet. They are also interested in current affairs, politics and the 
arts. They are already familiar with the New Yorker but are not current 
subscribers. 
 

2. What is the ONE main thing we want the consumer to do? 
Click the banner ad to subscribe to the New Yorker in the digital-only 
format. 

 



3. What is the benefit for the consumer if they do this? (What's in it 
for them?) 
The digital-only format offers a convenient way for busy people to be 
able to read the New Yorker anywhere and everywhere they go. They 
never have to remember to bring the magazine with them and they can 
always stay up to date with the most important topics of the week. 
 

4. Are there any secondary actions we would like the consumer to 
take? 
No 
 

5. What are the business objectives this project was designed to meet? 
What are the measurements? 
The banner ad is designed to increase the digital-only subscription base. 
 

6. What tone should this project have?  
Insightful  intelligent promotional 
   

 
Tactics: 

 
7. What are the deliverables?  

One banner ad, dynamic, three frames that loop three times before 
finally stopping on the last one 
 
7a. What sizes do you need? 
 300x250 (pixels) 
 
7b. Do you want to test multiple versions? If so, how many? 

N/A 
 

8. Are there any mandatory elements/functional 
requirements/functional considerations?  



- The link/button needs to take them to the digital subscription page on 
the New Yorker website. 
 

9. Have we done something similar before?  What was the outcome? 
(Please include screenshots) 
N/A 
 

10. Have our competitors done anything similar? (Please include 
screenshots) 
N/A 

 
 


