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Jennings Swaps Clothes 

to Boost Ticket Sales 

 

If your fans what to hear you play perfectly, 

they’ll listen to your album. When they want a 

great live experience, they’ll buy a ticket to your 

show. 

But many artists think the live experience is 

something that emanates only from the stage. 

However, if you’re NYC indie artist Jennings, 

you know better. She added a unique twist 

when she decided to combine a clothing swap 

with her July 6 performance in Nashville. 

At first you may be a bit baffled. But she 

explains everything clearly on the Facebook 

event page she created to promote the show: 

For those of you who don’t know about 

clothing swaps, it’s basically a great way to 

clean out your closet and pick up some 

used-but-new-to-you clothing. 

Bring any unwanted clothing and save five 

dollars on your cover ($10 but $5 with old 

clothes) and you will be given a bag that 

allows you to take what you want! It’s a 

sweet deal! 

And all during the swap you will be able to 

hear some great music. Don’t worry, if you 

don’t want to take part in the swap, that’s 

cool too! Just come and hang out for an 

evening of great music. 

After seeing this “outside the clothes hamper” 

thinking, it really made me wonder. What other 

“theme night” concepts could you combine 

with your show to pack a unique entertainment 

value into each ticket sale? 

Could you organize a: 

      • Food drive? 

      • Petting zoo? 

      • Mud-wrestling match? 

Or maybe a: 

      • Musical version of 8-Minute Dating? 

      • Heavy Metal Karaoke Smackdown? 

      • Disco Trivia Night? 

The further you push the boundaries, the more 

everyone will talk about it. So put on your 

thinking cap and get creative! 

http://www.thebuzzfactor.com/
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Use Songkick to Find and 

Promote Live Shows 

As a musician, you gotta keep up with what’s 

going on in the venues around town (and in the 

other cities where you perform). If you live in a 

big metropolitan area, this can be challenging. 

But a new app called Songkick 

(www.songkick.com) just might revolutionize 

how you find out about live shows (and how 

you promote your own). 

The app scans your iTunes Library and then 

tracks all the artists and tours for you. In 

addition, it also lists all the other shows going 

on in your area. 

 

How this can help you: When you know that a 

more popular, similar artist is coming to town, 

you can make plans to be outside after the 

show and hand out fliers, business cards, or free 

demos to concert-goers as they leave (as long 

as you don’t get into trouble with the venue). 

You could also throw an “unofficial after party” 

at a venue nearby to lure fans of the other act 

who want to keep the party going. 

Go to http://goo.gl/dQDq7 for instructions on 

how to add your own event to the app. 

With Songkick, you can get alerts sent straight 

to your phone when your favorite artists are in 

your area, create a concert calendar, snap 

photos of the event to share, and buy tickets all 

from your phone. The app uses 137 different 

vendors to scan for tickets. 

Bottom line: If you need to find the perfect 

show to promote your upcoming gig, find some 

other musicians to network with, or just keep 

an ear to the ground for live music in cities 

where you tour, Songkick is the answer! 

(Kendra, my new assistant, says, “It’s one of the 

coolest music applications I’ve seen in a long 

time!” I believe her!) 

What Your Music 

Website Visitors Want 

What if 76% of your fans came to your site and 

were unhappy? You may only be pleasing 24% 

of your online fans because of one thing … and 

it’s probably not what you expect. 

Hubspot recently conducted research to find 

out what consumers value most in a website. 

One simple answer prevailed ... Navigation! 

What? Wait? You mean they don’t want flashy 

graphics, lots of bling, and pizzazz? Nope. What 

web surfers want most is to be able to find 

exactly what they’re looking for ... fast. 

Key point: Hubspot concluded that the best 

websites concentrate on usability first, then 

selectively add the bells and whistles later. 

Also, keep in mind that web surfing is changing. 

Can your Flash or graphic-heavy website be 

viewed on a mobile device? Keep it simple, and 

you’ll keep ‘em happy! 

http://www.songkick.com/
http://goo.gl/dQDq7
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Did You Know That ... 

 Most emails are opened between 5 and 

7 AM? And, open and click-through 

rates are highest on weekends.  

Source: http://goo.gl/H4fjx 

 It costs Apple $1.3 billion a year to run 

iTunes? Other Apple statistics: 225 

million accounts, 15 billion iTunes song 

downloads, 14 billion app downloads, 

130 million book downloads. Source: 

http://goo.gl/uClJx  

 Facebook lost 6 million users in the U.S. 

in May 2011 (according to Inside 

Facebook) falling from 155 million to 

149 million? That’s the first time U.S. 

numbers have dropped in more than a 

year. Overall 

Facebook is 

still up 1.7% 

because of 

growth in 

countries like 

Mexico and 

Brazil. 

 Pandora stock was trading at around 

$17 USD per share on the first day of its 

IPO? 

 SoundCloud reached five million 

registered users and is adding 20,000 

more daily? Based in Germany, 

SoundCloud allows artists to post and 

stream music and other audio content. 

 On average, American mobile phone 

users in the 12 to 17 age range watched 

7 hours, 13 minutes of mobile video a 

month in the 4th quarter of 2010, 

compared to 4 hours, 20 minutes for 

the general population?  

Source: http://goo.gl/miml5 

 American teens 

13 to 17 send an 

average of 3,364 

mobile text 

messages per 

month, more 

than double the 

rate of the next 

most active 

texting demo, 18-24 year olds? 

 A new Pew study shows Twitter usage 

has risen from 8% of U.S. Internet users 

in the fall 2010 to 13% in May 2011? 

That’s a 62.5% increase, but still not 

sizeable enough to raise Twitter from a 

niche service to a mainstream one. 

 Awareness of Twitter was 92%, 

according to May’s Arbitron numbers, 

but only 8% of those 12+ up said they 

had ever used it? 

 Global Internet traffic is expected to 

quadruple between 2010 and 2015, 

according to data provided to 

Mashable.com by Cisco? By that time, 

nearly 3 billion people will be using the 

Internet – more than 40% of the world’s 

projected population. On average, 

there will be more than two Internet 

connections for each person on Earth, 

driven by the proliferation of web-

enabled mobile devices. 
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